Prospectus of Abdullah Al Othaim Investment Company

A Saudi joint stock company established pursuant to Ministerial Resolution No.
Q/351 dated 22/10/1429H (corresponding to 10/22/2008G), with Commercial
Registration No. 1010213454 dated 19/09/1426H (corresponding to 10/22/2005G).

Offering of thirty million (30,000,000) ordinary shares, representing 30% of the
capital of Abdullah Al Othaim Investment Company, at an Offer Price of [] Saudi

Riyals (SAR [¢]) per share.

Offering Period: Two (2) days starting from Wednesday,

Abdullah Al Othaim Investment Company (the “Company”) is
a Saudi closed joint stock company registered in Riyadh under
Commercial Registration No. 1010213454 dated 19/09/1426H
(corresponding to 10/22/2005G), with its registered address being
at Al-Rawabi District, Eastern Ring Road, P.O. 28090, Riyadh,
11437, Kingdom of Saudi Arabia (the “Kingdom").

The Company was originally established as a limited liability
Company on 19/09/1426H (corresponding to 10/22/2005G) under
the name “Othaim Real Estate Investment and Development
Company”, with a fully paid-up capital of one million Saudi Riyals
(SAR 1,000,000), divided into ten thousand (10,000) cash shares
with a nominal value of one hundred Saudi Riyals (SAR 100) per
share. On 15/04/1427H (corresponding to 05/13/2006G), the
Company's capital was increased from one million Saudi Riyals
(SAR 1,000,000) to six hundred twenty-two million, five hundred
thirty-five thousand Saudi Riyals (SAR 622,535,000) divided
into six hundred twenty-two thousand, five hundred thirty-five
(622,535) cash shares with a nominal value of one thousand
Saudi Riyals (SAR 1,000) per share through capitalization of the
Shareholders' current account. On 22/10/1429H (corresponding
to 10/22/2008G), the Company was converted from a limited
liability company to a closed joint stock company pursuant
to Ministerial Resolution No. Q/351 dated 22/10/1429H
(corresponding to 10/22/2008G) announcing the conversion of
the Company. Following conversion, the Company’s capital was
six hundred twenty-two million, five hundred thirty-five thousand
Saudi Riyals (SAR 622,535,000) divided into sixty-two million, two
hundred fifty-three thousand, five hundred (62,253,500) ordinary
shares with a nominal value of ten Saudi Riyals (SAR 10) per share.
On 25/08/1437H (corresponding to 06/01/2016G), the Company's
Extraordinary General Assembly approved the increase of the
Company's capital from six hundred twenty-two million, five
hundred thirty-five thousand Saudi Riyals (SAR 622,535,000) to one
billion Saudi Riyals (SAR 1,000,000,000) divided into one hundred
million (100,000,000) ordinary shares with a nominal value of ten
Saudi Riyals (SAR 10) per share, through capitalization of ninety-
one million, six hundred fifty-one thousand, one hundred seventy-
one Saudi Riyals (SAR 91,651,171) from the Company's statutory
reserve and two hundred eighty-five million, eight hundred
thirteen thousand, eight hundred twenty-nine Saudi Riyals (SAR
285,813,829) from the Company’s retained earnings account. On
09/07/1439H (corresponding to 03/26/2018G), the Extraordinary
General Assembly approved change of the Company’s name into
“Abdullah Al Othaim Investment Company”.

The Company’s current capital is one billion Saudi Riyals (SAR
1,000,000,000) divided into one hundred million (100,000,000)
ordinary shares with a nominal value of ten Saudi Riyals (SAR
10) per share (for further details on the Company’s history, see
Section 4.1.2 “Corporate History and Capital Development” of
this Prospectus).

The initial public offering (“IPO”) shall be for thirty million
(30,000,000) ordinary shares (the “Offer Shares” and each an
“Offer Share”) with a fully paid-up nominal value of three hundred
million Saudi Riyals (SAR 300,000,000) per share. The Offer Price
shall be [#] Saudi Riyals (SAR [¢]) per share.

The Offer Shares represent 30% of the Company’s capital.
Subscription to the Offer Shares shall be limited to two tranches of
investors (the “Investors”):

Tranche A - Participating Entities: This tranche comprises the
entities entitled to participate in the book-building process as set
out under the Capital Market Authority (the “CMA") Instructions
for Book Building Process and Allocation Method in Initial Public
Offerings (the "Book-Building Instructions”) (collectively, the
“Participating Entities” and each a “Participating Entity”) (for
further details, see Section 1 "“Definitions and Abbreviations”
of this Prospectus). The number of Offer Shares to be initially

allocated to Participating Parties actually involved in the book-
building process is thirty million (30,000,000) shares, representing
100% of the Offer Shares. Final allocation will be made after the
end of the subscription period for Retail Subscribers. The Lead
Manager (as defined in Section 1 “Definitions and Abbreviations”
of this Prospectus) shall have the right, if there is sufficient
demand from Retail Subscribers, to reduce the number of Offer
Shares allocated to Participating Entities to twenty-seven million
(27,000,000 shares, representing 90% of the Offer Shares.

Tranche B - Retail Subscribers: This tranche comprises Saudi
natural persons, including any divorced or widowed Saudi woman
having minor children from a marriage to a non-Saudi individual,
who is entitled to subscribe to the Offer Shares for her own
benefit in the names of her minor children, on the condition that
she proves that she is divorced or widowed and the mother of
her minor children, and GCC natural persons (collectively “Retail
Subscribers” and each an “Retail Subscriber”).

The subscription of a person in the name of his divorcee shall be
deemed invalid, and if a transaction of this nature is proved to
have occurred, the law shall be enforced against the applicant. If
a duplicate subscription is made, the second subscription will be
considered void and only the first subscription will be accepted. A
maximum of three million (3,000,000) shares, representing 10% of
the Offer Shares, shall be allocated to Retail Subscribers, provided
that Participating Entities subscribe for all Offer Shares allocated
to them. In the event that Retail Subscribers do not subscribe in
full to the Offer Shares allocated to them, the Lead Manager may
reduce the number of Offer Shares allocated to Retail Subscribers
in proportion to the number of Offer Shares subscribed for by
them.

The Company’s current shareholders (collectively, the “Current
Shareholders”) hold all of the Company’s Shares prior to the
Offering. The Offer Shares will be sold by both Abdullah Al
Othaim Markets Company and Abdullah Saleh Ali Al Othaim
(collectively the “Selling Shareholders”) in accordance with
Table 4.1 "Ownership Structure of the Company as of the Date
of this Prospectus” of this Prospectus. Upon completion of the
Offering, Al Othaim Holding Company and Abdullah Saleh Ali Al
Othaim will collectively hold 70% of the Company’s shares and
will consequently retain a controlling interest in the Company.
The Offering proceeds, less the Offering expenses, (the “Net
Proceeds”) will be distributed to the Selling Shareholders prorated
to the percentage of Offer Shares owned by each Shareholder.
The Company will not receive any part of the Net Proceeds
(for further details, see Section 8 “Use of Proceeds” of this
Prospectus). The Offering is fully underwritten by the Underwriters
(for further details, please see Section 13 “Underwriting” of this
Prospectus). The Substantial Shareholders may not dispose of
its shares for a period of six (6) months (the “Lock-up Period”)
from the date trading starts on Saudi Exchange (“Tadawul” or
the “Exchange”), as set out on page (iv) of this Prospectus. The
Substantial Shareholders, who hold five percent (5%) or more
of the Company's Shares, are: Al Othaim Holding Company,
Abdullah Al Othaim Markets Company and Abdullah Saleh Ali Al
Othaim. Table 1.2 “Substantial Shareholders, Number of Shares
and Shareholding Pre- and Post-Offering” of this Prospectus sets
out their shareholding in the Company’s capital.

The Offering will commence on Wednesday, 09/11/1443H
(corresponding to 08/06/2022G) and will remain open for a period
of two (2) days ending at 5 p.m. Kingdom time on Thursday,
10/11/1443H (corresponding to 09/06/2022G) (the "Offering
Period"”). Subscription to the Offer Shares by Retail Subscribers
can be made through some branches of the Receiving Entities (the
“Receiving Entities”) listed on pages (vii) and m of this Prospectus
during the Offering Period or through the internet, telephone
banking or ATMs of the Receiving Entities providing all or some

n 09/11/1443H (corresponding to 08/06.
To Thursday, on 10/11/1443H (corresponding to 09/06/2022G), ending at 5 p.m. Kingdom of Saudi Arabia time.
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of these services to their clients (for further details, see Section
17 “Subscription Terms and Conditions” of this Prospectus).
Participating Entities can bid for the Offer Shares through the Lead
Manager during the book-building process, which takes place
prior to the Offering to Retail Subscribers, and may subscribe to
the Offer Shares during the Offering Period for Retail Subscribers.

Each of the Retail Subscribers who subscribe to the Offer Shares
must apply for no less than ten (10) shares and no more than
two hundred and fifty thousand (250,000) shares. The minimum
number of allocated shares per Retail Subscriber will be ten (10)
shares. The balance of the Offer Shares, if any, will be allocated
on a pro rata basis based on the number of Offer Shares applied
for by each Retail Subscriber. If the number of Retail Subscribers
exceeds three hundred thousand (300,000) Subscribers, the
Company will not guarantee the minimum allocation of Offer
Shares and the Offer Shares will be allocated at the discretion
of the Company and the Financial Advisor. Excess subscription
amounts (if any) will be refunded to Retail Subscribers without
any charge or withholding by the related Receiving Entities.
Notification of the final allocation and the refund of excess
subscription amounts will be made no later than 23/11/1443H
(corresponding to 22/06/2022G) (for further details, see the
Section "Key Dates and Subscription Procedures” on page (xiii)
and Section 17 “Subscription Terms and Conditions” of this
Prospectus).

The Company has one class of ordinary shares. Each share entitles
its holder to one vote and each shareholder (a “Shareholder”) has
the right to attend and vote at general assembly meetings of the
Company (the “General Assembly”). No Shareholder benefits
from any preferential voting rights. The Offer Shares will entitle
holders to receive dividends declared by the Company as of the
date of this Prospectus (the “Prospectus”) and for subsequent
Financial Years (see Section 7 “Dividend Distribution Policy” of
this Prospectus).

Prior to the Offering, there has been no public market for the
shares in the Kingdom or elsewhere. The Company has submitted
an application to the CMA for the registration and offer of the
shares and an application to the Exchange for listing of such shares.
All required documents have been submitted to the relevant
authorities. All requirements have been met and all approvals
pertaining to the Offering have been obtained, including for this
Prospectus. Trading of the shares on the Exchange is expected
to commence shortly after completion of final allocation, with all
relevant regulatory requirements being met (for further details,
see the section “Key Dates and Subscription Procedures” on
page (xiii) of this Prospectus). Following the start of trading on
the Exchange, Saudi nationals, non-Saudi nationals holding valid
residency permits in the Kingdom, Saudi and Gulf companies,
banks and mutual funds as well as GCC nationals will be permitted
to trade the Offer Shares. Moreover, Qualified Foreign Investors
(“QFI") will be permitted to trade the shares in accordance with
Rules for Qualified Foreign Financial Institutions Investment
in Listed Securities (all as defined in Section 1 “Definitions and
Abbreviations” of this Prospectus). Non-Saudi nationals living
outside the Kingdom and institutions registered outside the
Kingdom (“Foreign Investors”) are also entitled to acquire
economic benefits in the shares by entering into swap agreements
with a person authorized by the CMA to acquire and trade shares
on the Exchange on behalf of a Foreign Investor (the “Authorized
Persons”). Under swap agreements, the Authorized Persons will
be the registered legal owner of such shares.

Investment in the Offer Shares involves certain risks and
uncertainties. For a discussion of certain factors which should be
carefully considered prior to making a decision to subscribe for
the Offer Shares, see “Important Notice” on page (i) and Section
2 “Risk Factors” of this Prospectus.

Financial Advisor, Lead Manager, Institutional Bookrunner and Principal Underwriter

Participating Underwriter
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This Prospectus includes information provided as part of the application for registration and offer of securities in compliance with the Rules on the Offer of Securities and Continuing Obligations of the CMA and the application
for listing of securities in compliance with the Listing Rules of Tadawul. The Directors, whose names appear on page (iii), collectively and individually accept full responsibility for the accuracy of the information contained in
this Prospectus and confirm, having made all reasonable inquiries, that to the best of their knowledge and belief there are no other facts the omission of which would make any statement herein misleading. The CMA and the
Exchange do not take any responsibility for the contents of this Prospectus, do not make any representations as to its accuracy or completeness and expressly disclaim any liability whatsoever for any loss arising from, or incurred

in reliance upon, any part of this Prospectus.

This Prospectus is an unofficial English translation of the official Arabic Prospectus and is provided for information purpose only. The Arabic Prospectus Published on the CMA's website (www.cma.org.sa) remains the only official,
legally binding version and shall prevail in the event of any conflict between the two languages.

This Prospectus is dated 13/08/1443H (corresponding to16/03/2022G).

This Red Herring prospectus will be made available to Participating Parties participating in the Book-building process, and does not include the Offer Price. The final version of this Prospectus which will include the Offer Price

shall be published after the completion of the Book-building process and the determination of the Offer Price.
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Important Notice

This Prospectus contains detailed information relating to the Company and the Offer Shares. When submitting an application
for the Offer Shares, Participating Entities and Retail Subscribers will be treated as applying solely on the basis of the information
contained in this Prospectus, copies of which are available from the Company, the Lead Manager, the Receiving Entities or by visiting
the website of the Company (www.othaimmalls.com), the CMA (www.cma.org.sa), the Exchange (www.saudiexchange.sa) or the
Financial Advisor (www.gibcapital.com).

The Company has appointed GIB Capital as the financial advisor (the “Financial Advisor”), lead manager (the “Lead Manager”) and
bookrunner (the “Bookrunner”) with respect to the Offering. The Company has also appointed GIB Capital and Alinma Investment as
underwriters (the “Underwriters”).

This Prospectus includes information that has been presented in compliance with the requirements for the Rules on the Offer of Securities
and Continuing Obligations issued by the CMA. The Directors, whose names appear on page (iii), collectively and individually accept
full responsibility for the accuracy of the information contained in this Prospectus and confirm, having made all possible reasonable
inquiries, that to the best of their knowledge and belief there are no other facts the omission of which would make any statement herein
misleading.

While the Company has made all reasonable inquiries to confirm the validity of the information contained in this Prospectus as of the date
of its publication, a substantial portion of the market and industry information herein is derived from external sources. While neither the
Company, the Financial Advisor nor any of the Company’s other advisors, whose names appear on page (v) of this Prospectus, have any
reason to believe that any of the market and industry information is materially inaccurate, neither the Company nor any of the advisors
has independently verified such information, and no representation or assurance is made with respect to the accuracy or completeness
of any of this information.

The information contained in this Prospectus as of the date hereof is subject to change. In particular, the actual financial condition of
the Company and the value of the Offer Shares may be adversely affected by future developments, such as inflation, interest rates,
taxation or other economic, political and any other factors, over which the Company has no control (for further details, see Section 2
"Risk Factors” of this Prospectus). Neither the delivery of this Prospectus nor any oral, written or printed information related to the Offer
Shares is intended to be nor should be construed as or relied upon in any way as a promise, affirmation or representation as to future
earnings, results or events.

This Prospectus may not be regarded as a recommendation on the part of the Company, the Directors, the Selling Shareholders or any
of the Company’s Advisors to subscribe to the Offer Shares. Moreover, the information provided in this Prospectus is of a general nature
and has been prepared without taking into account the individual investment objectives, financial situation or particular investment
needs of the persons who intend to invest in the Offer Shares. Prior to making an investment decision, each recipient of this Prospectus
is responsible for obtaining independent professional advice from a CMA licensed financial advisor in relation to the Offering and the
appropriateness of both the investment opportunity and the information herein with regard to the recipient’s individual objectives,
financial situation and needs, including the merits and risks involved in investing in the Offer Shares. An investment in the Offer Shares
may be appropriate for some Investors and not others and prospective Investors should not rely on another party’s decision whether to
invest as a basis for their own examination of the investment opportunity and such Investor’s individual circumstances.

Subscription for the Offer Shares shall be limited to two tranches of Investors as follows:

Tranche A - Participating Entities: This tranche comprises the entities entitled to participate in the book-building process as specified
under the Book-Building Instructions (for further details, see Section 1 “Definitions and Abbreviations” of this Prospectus).

Tranche B - Retail Subscribers: This tranche comprises Saudi natural persons, including any divorced or widowed Saudi woman having
minor children from a marriage to a non-Saudi individual, who is entitled to subscribe to the Offer Shares for her own benefit in the names
of her minor children, on the condition that she proves that she is divorced or widowed and the mother of her minor children, and GCC
natural persons. The subscription of a person in the name of his divorcee shall be deemed invalid, and if a transaction of this nature is
proved to have occurred, the law shall be enforced against such person. If a duplicate subscription is made, the second subscription shall
be considered void and only the first subscription will be considered.

The distribution of this Prospectus and the sale of the Offer Shares in any country other than the Kingdom are expressly prohibited,
except for subscribing foreign institutions, taking into account the relevant rules and instructions. All recipients of this Prospectus must
inform themselves of any regulatory restrictions on the Offering and the sale of the Offer Shares and observe all such restrictions.

Industry and Market Data

In this Prospectus, the information regarding the market and the sector in which the Company operates is derived from a market
study report prepared on 19/10/1441H (corresponding to 06/11/2020G) by Euromonitor International PLC, a consulting firm providing
international strategic market research services. Euromonitor International PLC is ranked among top global professional services
businesses, founded in 1972G and headquartered in London, United Kingdom, with offices in several countries around the world (the
"Market Consultant”) (for further details on the Market Consultant, please visit the website www.euromonitor.com).

The Market Consultant does not, nor do any of its subsidiaries, sister companies, partners, shareholders, directors, managers or any
relatives thereof, own any shares or any interest of any kind in the Company or its subsidiaries. As of the date of this Prospectus, the
Market Consultant has given and has not withdrawn its written consent for the use of its name, logo, statements, market information and
data supplied by it to the Company in the manner and form contained in this Prospectus.
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The Directors believe that the information and data from other sources contained in this Prospectus, including that provided by the
Market Consultant, are reliable. However, this information was not independently verified by the Company, its Directors, its consultants
or its Selling Shareholders, so they assume no liability for the accuracy or completeness of this information.

Financial and Statistical Information

The Company’s audited consolidated financial statements for the Financial Years ended December 31, 2018G, 2019G, 2020G and the
financial period ended September 30, 2021G and the notes thereto have been prepared in accordance with the International Financial
Reporting Standards (IFRS) endorsed by SOCPA and audited by the Company’s Auditors, Al Azem, Al Sudairy, Al Shaikh & Partners
(Public Accountants), Ernst & Young & Co (Public Accountants) and Baker Tilly MKM & Ayad Al Seraihi CPA (Public Accountants). The
Company publishes its financial statements in Saudi Riyals.

Some financial and statistical information contained in this Prospectus has been rounded up to the nearest integer. Accordingly, where
numbers have been rounded up or down, the total may not match that mentioned in the Prospectus.

Forecasts and Forward-looking Statements

Forecasts set forth in this Prospectus have been prepared on the basis of assumptions based on the Company’s information according to
its market experience, as well as on publicly available market information. Future operating conditions may differ from the assumptions
used, and consequently no affirmation, representation, or warranty is made with respect to the accuracy or completeness of any of these
forecasts. The Company stresses, to the best of its reasonable knowledge, that every professional due care has been taken in preparing
the statements contained in this Prospectus.

Certain statements in this Prospectus constitute “forward-looking statements”. Such statements can generally be identified by their
use of forward-looking words such as “intends”, “plans”, “estimates”, “believes”, “expects”, “anticipates”, “may”, “will”, “should”,
"expected”, “would be” or the negative thereof or other variations of such terms or comparable terminology. These forward-looking
statements reflect the current views of the Company with respect to future events but are not a guarantee of future performance. Many
factors could cause the actual results, performance, or achievements of the Company to be significantly different from any future results,
performance, or achievements that may be expressed or implied by such forward-looking statements. Some of the risks and factors
that could have such an effect are described in more detail in other sections of this Prospectus (for further details, see Section 2 “Risk
Factors” of this Prospectus). Should any one or more of these risks or uncertainties materialize or any underlying assumptions prove to
be inaccurate or incorrect, actual results of the Company may vary materially from those described, expected, estimated or planned in

this Prospectus.

Subject to the requirements of the Rules on the Offer of Securities and Continuing Obligations, the Company must submit a supplementary
prospectus to the CMA if, at any time after the publication of this Prospectus and before the end of the Offering, the Company becomes
aware that: (i) there has been a significant change in material matters contained in this Prospectus or any document required by the Rules
on the Offer of Securities and Continuing Obligations; or (ii) significant matters have become known which would have been required
to be included in this Prospectus. Except in the aforementioned circumstances, the Company does not intend to update or otherwise
revise any industry or market information or forward-looking statements in this Prospectus, whether as a result of new information, future
events or otherwise. As a result of the aforementioned and other risks, uncertainties and assumptions, the forward-looking events and
circumstances discussed in this Prospectus might not occur in the way the Company expects, or at all. Subscribers should consider all
forward-looking statements in light of these explanations and should not place undue reliance on forward-looking statements.

Market Value of Properties

The market value of the properties listed in the Company’s portfolio was estimated as on September 30, 2021G, provided in the Property
Valuation Report dated 22/02/1443H (corresponding to 09/29/2021G) and was prepared by Knight Frank. Based on the valuation made
by the External Property Assessor, the total value of the Company’s real estate portfolio is five billion, seven hundred ninety-eight million,
six hundred eighty-five thousand Saudi Riyals (SAR 5,798,685,000).

The property assessor has valuated twenty (20) real estate assets, which include shopping centers and lands owned by the Company.
Based on the nature of the various properties, each property was valuated using different valuation methods depending on the type and
characteristics of each property.
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Corporate Directory

Directors

Table No. (1.1): Directors

Direct Indirect
Shareholding (%) Shareholding (%) el @
Title Nationality Status . .
Pre- Post- Pre- e Appointment
Offering | Offering | Offering | Offering
Abdullah o4 Non- 19/11/1442H
Saleh Ali Al Chairman Saudi Independent, 26% 9.65% 64.95%  60.35%  (corresponding
Othaim™ Years  Non-Executive to 06/29/2021G)
g/la(;}glammed Vice 46 Independent 28/04/1442H
Abdulaziz Chairman Saudi Non-Executi ' N/A N/A N/A N/A (corresponding
years on-Executive
bin Dawood to 12/13/2020G)
Meshaal 4 Non- 19/11/1442H
Mutaib Al Director Saudi years Independent, N/A N/A N/A N/A (corresponding
o Executive to 06/29/2021G)
Otaibi
:?Jhrzt?m 60 Independent 28/04/1442H
Saad Al Director Saudi years Non—Executiv;a N/A N/A N/A N/A (corresponding
Rabiah to 12/13/2020G)
abia
Bassam
. 28/04/1442H
ﬁ/lk?)cfj]:lrizr:e q Director Bahraini yjazrs ll\lnodn%Eigii?\jé N/A N/A N/A N/A (corresponding
to 12/13/2020G)
Nour
Abdullatif Ali 45 Non- 10/01/1443G
Abdullatif Al Director Saudi Independent, N/A N/A N/A N/A (corresponding
Saif YE' " Non-Executive to 08/18/2021G)

Dates listed in this table are the dates of appointment of Directors to the current session. The Directors’ biographies include the date of their appointment
to the Board.

The direct ownership of Abdullah Saleh Ali Al Othaim of the Company represents 26% of the Company’s shares (prior to the Offering), while his indirect
ownership of the Company represents 64.95% (prior to the Offering), resulting from his direct ownership of 100% of the shares of Abdullah Al Othaim
Holding Company, which holds 60.35% of the Company’s shares, his direct ownership of 6% of Abdullah Al Othaim Markets Company (prior to the
Offering), which holds 13.65% of the Company’s shares, and his indirect ownership of 27.33% of Abdullah Al Othaim Markets Company through Al
Othaim Holding Company (prior to the Offering).

Source: The Company
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Company’s Address

Eastern Ring Road - Al-Rawabi District
P. O. Box 28090, Riyadh 11437
Kingdom of Saudi Arabia

Tel.: +966 11 829 9999

Fax: +966 11 254 6666

Website: www.othaimmalls.com

Email: IR@othaim.com
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Abdullah Al Othaim
Investment co.

Company’s Representatives

Abdullah Saleh Ali Al Othaim
Chairman

Eastern Ring Road - Al-Rawabi District
P. O. Box 28090, Riyadh 11437
Kingdom of Saudi Arabia

Tel.: +966 11 829 9999

Fax: +966 11 254 6666

Website: www.othaimmalls.com
Email: Abdullah@Othaim.com

Meshaal Ibrahim Mutaib Al Otaibi

CEO

Eastern Ring Road - Al-Rawabi District

P. O. Box 28090, Riyadh 11437
Kingdom of Saudi Arabia

Tel.: +966 11 829 9999

Fax: +966 11 254 6666
Website: www.othaimmalls.com

Email: m.omeria@othaim.com

Board Secretary

Bandar Suleiman Mohammed Al Buhairi
Eastern Ring Road - Al-Rawabi District
P. O. Box 28090, Riyadh 11437
Kingdom of Saudi Arabia

Tel.: +966 11 829 9999

Fax: +966 11 254 6666

Website: www.othaimmalls.com

Email: balbohiry@othaim.com

The Exchange

Saudi Exchange (Tadawul)

King Fahd Road — Al-Olaya 6897
Unit No. 15

Riyadh 12211-3388

Kingdom of Saudi Arabia

Tel.: +966 (11) 92000 1919

Fax: +966 (11) 218 9133
Website: www.saudiexchange.sa

Email: csc@saudiexchange.sa

aingoull Joglai
Saudi Exchange

Securities Depository Center Company (Edaa)
King Fahd Road — Al-Olaya 6897

Unit No. 11

Riyadh 12211-3388

Kingdom of Saudi Arabia

Tel.: +966 92002 6000

Website: www.edaa.com.sa

Email: cc@edaa.com.sa

Depository Center

claal
Edaa
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Advisors

Financial Advisor, Lead Manager, Institutional Bookrunner and Principal Underwriter

GIB Capital

Low Rise Building, Building 1, Granada Business & Residential Park

Eastern Ring Road

PO Box 89589 Ri.yaolh .‘11692 JELS T
Kingdom of Saudi Arabia I CAPITAL
Tel.: +966 11 511 2200

Fax: +966 11 511 2201

Website: www.gibcapital.com

Email: customercare@gibcapital.com

Legal Advisor

Law Office of Salman M. Al-Sudairi
King Fahd Road
Tatweer Tower - Tower 1 - 7th Floor

P.O. Box 17411 Riyadh, 11474 , B O:JC.
Kingdom of Saudi Arabia 1% w @JVJ)OM éw -
Tel.: +966 (11) 207 2500 THE LAW OFFICE OF SALMAN M.AL-SUDAIRI

Fax: +966 (11) 207 2577
Website: www.alsudairilaw.com.sa
Email: info@alsudairilaw.com.sa

Financial Due Diligence Advisor

KPMG

KPMG Tower

Riyadh Front, Airport Road
P.O Box 92876 Riyadh 11663
Kingdom of Saudi Arabia
Tel.: +966 11 874 8500

Fax: +966 11 874 8600
Website: www.kpmg.com/sa

Email: marketingsa@kpmg.com

Market Consultant

Euromonitor International PLC
Dubai Silicon Oasis

Wing Building, Block 9

6th Floor, Office 606 and 607

Dubai 341155 EUROMONITOR
United Arab Emirates INTERNATIONAL
Tel.: +971 4 372 4363

Fax: +971 4 372 4370

Website: www.euromonitor.com

Email: info-mena@euromonitor.com
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Baker Tilly MKM & Co. Certified Public Accountants

Uthman Ibn Affan Road, Al-Taawun District

P.O. Box 300467 Riyadh 11372

Kingdom of Saudi Arabia @ ”

Tel.: +966 11 835 1600 ba kertllly
Fax: +966 11 455 6915

Website: www.bakertillyjfc.com

Email: info@bakertillyjfc.com

Dr. Mohamed Al-Amri & Co. Public Accountants

King Fahd Branch Road, Al-Rahmaniyah

P.O. Box 7586 Riyadh 12215

Kingdom of Saudi Arabia I BDO "LSJ‘“"3 Sraxdl sans ) gisall
Tel.: +966 11 060 8278 S Dr. Mohamed Al-Amri & Co.
Fax: +966 11 288 3278

Website: www.bdoalamri.com

Email: Riyadh@bdoalamri.com

Ernst & Young & Co Public Accountants
Faisaliah Tower, Floor 14

King Fahd Road

P.O. Box 2732 Riyadh 11461

Kingdom of Saudi Arabia
Tel.: +966 11 215 9898 EYBundlnq a better
Fax: +966 11 273 4730 working world

Website: www.ey.com/mena

Email: riyadh@sa.ey.com

Participating Underwriter

Alinma Investment
Al-Anoud Tower 2
King Fahd Road

P.O. Box 55560 Riyadh 11544 & oo .
o e JLo il Laill

Kingdom of Saudi Arabia . .

Tel.: +966 11 218 5555 allnma Investment
Fax: +966 11 218 5970

Website: www.alinmainvestment.com

Email: info@alinmainvest.com

External Property Assessor

Knight Frank Co.
Raidah Digital City, Floor 1
Riyadh 12382

°
Kingdom of Saudi Arabia :: Knlght
Tel.: +966 11 2890 700
Fax: +966 11 2890 776 Fran I(

Website: www.knightfrank.com.sa

Email: talal.ragaban@me knightfrank.com

Note: The above Advisors and the Auditors have given and, as of the date of this Prospectus, not withdrawn their written consent to the publication of
their names and logos in the Prospectus and the inclusion of their statements in the form and content appearing herein, and do not themselves or their
employees (forming part of the engagement team serving the Company), or their relatives have any shareholding or interest of any kind in the Company or
its subsidiaries as of the date of this Prospectus which would impair their independence.
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Receiving Entities

Saudi National Bank
Saudi National Bank Tower - King Abdullah Financial District
King Fahad Road

P.O. Box 3208, Unit No. 778 h

Riyadh 6676-13519

Kingdom of Saudi Arabia S N B
Tel.: +966 920001000

Fax: +966 12 646 4466

Website: www.alahli.com

Email: contactus@alahli.com

Riyad Bank
Eastern Ring Road

P.O. Box 22622 Riyadh 11614
Kingdom of Saudi Arabia \—b lf.'JJI tzl'i-.'
Tel.: +966 11 401 3030 f'lL'Gd banl-{

Fax: +966 11 403 0016
Website: www.riyadbank.com
Email: customercare@riyadbank.com

Saudi British Bank (SABB)

Prince Abdulaziz Bin Musaed Bin Jelwai St., Al-Muraba District

P.O. Box 9084 Riyadh 11413

Kingdom of Saudi Arabia SABB {X} ul
Tel: +966 11 440 8440 -
Fax: +966 11 276 3414

Website: www.sabb.com

Email: sabb@sabb.com

Banque Saudi Fransi

King Saud Road - Al-Ma'athar Aill
P.O. Box 56006 Riyadh 11554 Hdgcull
. . . uuijall
Kingdom of Saudi Arabia Banque
Tel: +966 11 289 9999 Saudi
Fransi

Website: www.alfransi.com.sa

Email: Communications@AlFransi.com.sa

Alinma Bank

Alinma Bank Al-Anoud Tower, King Fahd Road

P.O. Box 66674 Riyadh 11586 . .
Kingdom of Saudi Arabia :ln.ll” (W JiaV
Tel: +966 11 218 8524 alinma bank
Fax: +966 11 218 5000

Website: www.alinma.com

Email: IPO_receiving@alinma.com

Meem - Gulf International Bank — Kingdom of Saudi Arabia

Low Rise Building, Building 1, Granada Business & Residential Park
Eastern Ring Road

P.O. Box 89589 Riyadh 11692

Kingdom of Saudi Arabia

Tel.: +966 11 511 2200 meem
Fax: +966 11 511 2201 ke

Website: www.meem.com

Email: sa@meem.com
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Offering Summary

This summary is intended to provide a brief overview of the information contained in this Prospectus. As such, it does not contain all
of the information that may be important to prospective Investors. Accordingly, this summary must be read as an introduction to this
Prospectus, and prospective Investors should read this entire Prospectus in full. Any decision to invest in the Offer Shares should be
based on a consideration of this Prospectus as a whole.

In particular, it is important to carefully consider the “Important Notice” and Section 2 “Risk Factors” of this Prospectus prior to making
any investment decision related to the Offer Shares.

Company Name,
Description and
Incorporation

Abdullah Al Othaim Investment Company is a Saudi closed joint stock company registered in Riyadh under
Commercial Registration No. 1010213454 dated 19/09/1426H (corresponding to 10/22/2005G), its registered
address is Al-Rawabi District, Eastern Ring Road, P.O. Box 28090 Riyadh 11437, the Kingdom.

The Company was originally established as a limited liability company on 19/09/1426H (corresponding to
10/22/2005G) under the name “Al Othaim Real Estate Investment and Development Company”, with a fully
paid-up capital of one million Saudi Riyals (SAR 1,000,000) divided into ten thousand (10,000) cash shares
with a nominal value of one hundred Saudi Riyals (SAR 100) per share. On 15/04/1427H (corresponding to
05/13/2006G), the Company’s capital was increased from one million Saudi Riyals (SAR 1,000,000) to six
hundred twenty-two million, five hundred thirty-five thousand Saudi Riyals (SAR 622,535,000) divided into
six hundred twenty-two thousand, five hundred thirty-five (622,535) cash shares with a nominal value of one
thousand Saudi Riyals (SAR 1,000) per share through capitalization of the Shareholders’ current account.
On 22/10/1429H (corresponding to 10/22/2008G), the Company was converted from a limited liability
company to a closed joint stock company pursuant to Ministerial Resolution No. Q/351 dated 22/10/1429H
(corresponding to 10/22/2008G) announcing the conversion of the Company. Following conversion, the
Company’s capital was six hundred twenty-two million, five hundred thirty-five thousand Saudi Riyals (SAR
622,535,000) divided into sixty-two million, two hundred fifty-three thousand, five hundred (62,253,500)
ordinary shares with a nominal value of ten Saudi Riyals (SAR 10) per share. On 25/08/1437H (corresponding
to 06/01/2016G), the Company’s Extraordinary General Assembly approved the increase of the Company’s
capital from six hundred twenty-two million, five hundred thirty-five thousand Saudi Riyals (SAR 622,535,000)
to one billion Saudi Riyals (SAR 1,000,000,000) divided into one hundred million (100,000,000) ordinary shares
with a nominal value of ten Saudi Riyals (SAR 10) per share, through capitalization of ninety-one million, six
hundred fifty-one thousand, one hundred seventy-one Saudi Riyals (SAR 91,651,171) from the Company’s
statutory reserve and two hundred eighty-five million, eight hundred thirteen thousand, eight hundred
twenty-nine Saudi Riyals (SAR 285,813,829) from the Company’s retained earnings account. On 09/07/1439H
(corresponding to 03/26/2018G), the Extraordinary General Assembly approved the change of the Company's
name to “Abdullah Al Othaim Investment Company”.

The Company’s current capital is one billion Saudi Riyals (SAR 1,000,000,000) divided into one hundred million

(100,000,000) ordinary shares with a nominal value of ten Saudi Riyals (SAR 10) per share (for further details on
the Company’s history, see Section 4.1.2 “Corporate History and Capital Development” of this Prospectus).

Company's Activity

In accordance with its Bylaws and Commercial Registration, the main objectives of the Company include
construction of all types of residential buildings, general construction of non-residential buildings (such as
schools, hospitals, hotels, etc.), general constructions of government buildings, erection of prefabricated
constructions on the site, retail sale of games and toys in specialized stores, activities of government buildings
cleaning services, and provision of maintenance services within facilities.

1. Abdullah Al Othaim Entertainment Company is a one-person limited liability company incorporated
in Riyadh, with Commercial Registration No. 1010371062 dated 07/06/1434H (corresponding to
04/17/2013G) (“Abdullah Al Othaim Entertainment Co.").

2. Abdullah Al Othaim Fashion Company is a one-person limited liability company incorporated in Riyadh,
with Commercial Registration No. 1010228886 dated 06/02/1428H (corresponding to 02/24/2007G)

Material (“Abdullah Al Othaim Fashion Co.").
Subsidiaries 3. Abdullah Al Othaim Food Company is a one-person limited liability company incorporated in Riyadh,
with Commercial Registration No. 1010228837 dated 06/02/1428H (corresponding to 02/24/2007G)
("Abdullah Al Othaim Food Co."). (Abdullah Al Othaim Entertainment Co., Abdullah Al Othaim Fashion
Co. and Abdullah Al Othaim Food Co. are collectively referred to as the “Material Subsidiaries”).
For further details about the Material Subsidiaries, see Section 4.1.6 “Overview of Material Subsidiaries” of
this Prospectus.
The Substantial Shareholders, who each hold - directly and indirectly - 5% or more of the Company’s shares,
Substantial are Al Othaim Holding Company, Abdullah Al Othaim Markets Company and Abdullah Saleh Ali Al Othaim.
Shareholders The following table sets out the number the Substantial Shareholders’ shares in the Company pre-and post-
Offering.
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Table No. (1.2): Substantial Shareholders, Number of Shares and Shareholdlng Pre- and Post-Offering

Post-Offering

Shareholders
No. of Shares Nomng:IRVaIue No. of Shares NomlsnzIRVaIue

Al Othaim Holding

60,346,150 603,461,500 60.35% 60,346,150 603,461,500 60.35%
Company
2 Abdullah Al Othaim 13,653,850 136,538,500  13.65% . . .
Markets Company
3 /(A)ktf:ilriih Saleh Al Al 26,000,000 260,000,000 26% 9,653,850 96,538,500 9.65%
Total 100,000,000 1,000,000,000 100% 70,000,000 700,000,000 70.0%

The direct ownership of Abdullah Saleh Ali Al Othaim of the Company represents 26% of the Company’s shares (prior to the Offering), while his
indirect ownership of the Company represents 64.95% (prior to the Offering), resulting from his direct ownership of 100% of the shares of Abdullah
Al Othaim Holding Company, which holds 60.35% of the Company’s shares, his direct ownership of 6% of Abdullah Al Othaim Markets Company
(prior to the Offering), which holds 13.65% of the Company'’s shares, and his indirect ownership of 27.33% of Abdullah Al Othaim Markets Company
through Al Othaim Holding Company (prior to the Offering).

Source: The Company

Company’s Capital

One billion Saudi Riyals (SAR 1,000,000,000) fully paid.

Total Number of
the Company's
Issued Shares

One hundred million (100,000,000 fully-paid ordinary shares.

Nominal Value per
Share

Ten Saudi Riyals (SAR 10) per share.

Offering

Offering of thirty million (30,000,000) ordinary shares for public subscription at an Offer Price of [¢] Saudi
Riyals (SAR [®]) per share. The total Offer Shares represent 30% of the Company’s capital, with a fully paid
nominal value of ten Saudi Riyals (SAR10) per share.

Total Number of
Offer Shares

Thirty million (30,000,000) fully-paid ordinary shares.

Percentage of
Offer Shares to the
Total Number of
Issued Shares

The Offer Shares represent 30% of the Company’s capital.

Offer Price

[*] Saudi Riyals (SAR [ @ ]) per offer share.

Total Offering Value

[ ] Saudi Riyals (SAR[ @ ]).

Use of Proceeds

The Net Proceeds amounting to [ ® ] Saudi Riyals (SAR [ ® ]) (after deducting the Offering expenses estimated
at[ ] Saudi Riyals (SAR [ @ ]) will be paid to the Selling Shareholders on a pro-rata basis according to the
number of Offer Shares owned by each Selling Shareholder. The Company will not receive any part of the
Offering proceeds (for further details, see Section 8 “Use of Proceeds” of this Prospectus).

Number of
Offer Shares
Underwritten

Thirty million (30,000,000) ordinary shares.

Total Offering
Amount to be
Underwritten

[ ] Saudi Riyals (SAR[ e ]).
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Subscription for the Offer Shares shall be limited to two tranches of Investors as follows:

Tranche A - Participating Entities: This tranche comprises the entities entitled to participate in the book-building
process as specified under the Book-Building Instructions (see Section 1 “Definitions and Abbreviations” of
this Prospectus); and

Categories of Tranche B - Retail Subscribers: This tranche comprises Saudi natural persons, including any divorced or

Targeted Investors ~ Widowed Saudi woman having minor children from a marriage to a non-Saudi individual, who is entitled to
subscribe to the Offer Shares for her own benefit in the names of her minor children, on the condition that she
proves that she is divorced or widowed and the mother of her minor children, and GCC natural persons. The
subscription of a person in the name of his divorcee shall be deemed invalid, and if a transaction of this nature
is proved to have occurred, the law shall be enforced against such person. If a duplicate subscription is made,
the second subscription shall be considered void and only the first subscription will be considered.

Total Offer Shares Available for Each Category of Targeted Investors

Number of Thirty million (30,000,000) ordinary shares representing 100% of the total Offer Shares. However, if there
Shares Offered is sufficient demand from Retail Subscribers and Participating Entities have subscribed to all Offer Shares
to Participating allocated to them, the Lead Manager shall have the right to reduce the number of shares allocated to
Parties Participating Entities to twenty-seven million (27,000,000) shares representing 90% of the total Offer Shares.

Number of Shares
Offered to Retail A maximum of three million (3,000,000) Offer Shares, representing 10% of the total Offer Shares.
Subscribers

Subscription Method for Each Category of Targeted Investors

Participating Entities as defined in Section 1 "“Definitions and Abbreviations” may apply for subscription. The

Y e e Lead Manager will provide Bid Forms to Participating Entities during the book-building process. After initial

PMe:c('hc?d ?r allocation, the Lead Manager will provide Subscription Application Forms to Participating Entities, who will be
Eifci'lice”:a 'ng required to complete them in accordance with the instructions set out in Section 17 “Subscription Terms and

Conditions” of this Prospectus).

Subscription Application Forms will be available during the Offering Period at certain Receiving Entity
branches. Subscription Application Forms shall be completed in accordance with the instructions mentioned
in Section 17 “Subscription Terms and Conditions” of this Prospectus. Retail Subscribers who have recently
participated in a previous initial public offering can also subscribe through the internet, telephone banking,
or automated teller machines (ATMs) of Receiving Entities that offer any or all such services to its customers,
provided that: (a) the Retail Subscriber has a bank account with a Receiving Entity which offers such services;
and (b) there have been no changes in the personal details of the Retail Subscriber since their subscription in
a recent offering.

Subscription
Method for Retail
Subscribers

Minimum Number of Offer Shares to be Applied for by Each Category of Targeted Investors

Minimum Number

of Offer Shares

to be Applied for One hundred thousand (100,000) shares.
by Participating

Entities

Minimum Number
of Offer Shares to
be Applied for by
Retail Subscribers

Ten (10) shares.

Minimum Subscription Amount for Each Category of Targeted Investors

Minimum

Subscription

Amount for [ ] Saudi Riyals (SAR [ e ]).
Participating

Entities

Minimum
Subscription
Amount for Retail
Subscribers

[ ] Saudi Riyals (SAR[ @ ]).

Maximum Number of Offer Shares to be Applied for by Each Category of Targeted Investors

Maximum Number
of Offer Shares

to be Applied for
by Participating
Entities

Four million, nine hundred ninety-nine thousand, nine hundred ninety-nine (4,999,999) shares, subject to the
restrictions set forth in the Book-Building Instructions.
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Maximum Number
of Offer Shares to
be Applied for by
Retail Subscribers

Two hundred and fifty thousand (250,000) shares.

Maximum Subscription Amount for Each Category of Targeted Investors

Maximum
Subscription
Amount for
Participating
Entities

[ ] Saudi Riyals (SAR[ e ]).

Maximum
Subscription
Amount for Retail
Subscribers

[ ] Saudi Riyals (SAR [ e ]).

Allocation of Offer Shares and Refund of Excess Subscription Amounts for Each Category of Targeted Investors

Allocation of Offer
Shares to Retail
Subscribers

Allocation of the Offer Shares to Retail Subscribers is expected to be completed no later than on Wednesday
23/11/1443H (corresponding to 22/06/2022G). The minimum allocation per Retail Subscriber is ten (10)
shares and the maximum allocation per Retail Subscriber is two hundred and fifty thousand (250,000) shares,
with the remaining Offer Shares, if any, being allocated on a pro-rata basis based on the number of Offer
Shares applied for by each Subscriber out of the total number of shares applied for. The Company does

not guarantee the minimum allocation if the number of Retail Subscribers exceeds three hundred thousand
(300,000). In this case, the allocation shall be made in accordance with the instructions of the Company and
Financial Advisor.

Allocation of
Offer Shares to
Participating
Entities

After the allocation of Offer Shares to Retail Subscribers, the Lead Manager will allocate the Offer Shares to
Participating Entities. The number of Offer Shares to be initially allocated to Participating Entities is thirty
million (30,000,000) shares, representing 100% of the total Offer Shares. If there is sufficient demand by
Retail Subscribers, the Lead Manager shall have the right to reduce the number of Offer Shares allocated
to Participating Entities to a minimum of twenty-seven million (27,000,000) shares, representing 90% of the
Offer Shares, upon completion of subscription by Retail Subscribers.

Refund of Excess
Subscription
Amounts

Excess subscription amounts, if any, will be refunded to Subscribers without any commission or withholding
by the Lead Manager or the Receiving Entities, (as applicable). Announcement of final allocation and
refund of excess subscription amounts, if any, will take place no later than on Wednesday 23/11/1443H
(corresponding to 22/06/2022G) (for further details, see Section 17.4 “Allocations and Refunds” of this
Prospectus).

Offering Period

The Offering Period will commence on Wednesday, 09/11/1443H (corresponding to 08/06/2022G) and
will remain open for a period of two (2) days ending at 5 p.m. Kingdom time on Thursday, 10/11/1443H
(corresponding to 09/06/2022G).

Entitlement to
Dividends

The Offer Shares will entitle holders to receive any dividends declared and paid by the Company as of
the date of this Prospectus and for subsequent Financial Years (for further details, see Section 7 “Dividend
Distribution Policy” of this Prospectus.

Voting Rights

The Company has one class of shares only. None of the shares carry any preferential voting rights. Each
share entitles its holder to one vote and each Shareholder has the right to attend and vote in meetings of
the General Assembly. A Shareholder may delegate another Shareholder who is not a member of the Board
of Directors to represent them in General Assembly meetings (for further details, see Section 12.4 “Summary
of the Company’s Bylaws"” of this Prospectus).

Restrictions on the

Shares (Lock-up
Period)

The Substantial Shareholders are subject to a Lock-up Period of six (6) months from the date on which trading
of the Offer Shares commences on the Exchange, and they may not dispose of their shares during this period.

Listing of Shares

Prior to the Offering, the Company’s shares have never been listed in the Kingdom or elsewhere. An application
has been submitted by the Company to the CMA for registration and offer of the shares in accordance with
the Rules on the Offer of Securities and Continuing Obligations. The Company also submitted an application
to the Exchange for admission to listing in accordance with the Listing Rules. All relevant approvals pertaining
to the Offering have been obtained. All supporting documents required by the CMA have been completed.
Trading of the shares on the Exchange is expected to commence shortly after completion of final allocation
(for further details, see the Section “Key Dates and Subscription Procedures” on page (xiii) of this Prospectus).

Risk Factors

There are certain risks related to investment in the Offer Shares. These risks can be categorized into: (a) risks
related to the activity and operations of the Company; (b) risks related to the market and industry; and (c)
risks related to the Offer Shares. These risks are described in Section 2 “Risk Factors” of this Prospectus and
should be considered carefully prior to deciding to invest in the Offer Shares.
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The Selling Shareholders will bear all Offering expenses and costs estimated at around [¢] Saudi Riyals (SAR
[*]). These costs will be deducted from the Offering proceeds and include the fees of the Financial Advisor,
Underwriters, Legal Advisor, Auditors, Market Consultant, Financial Due Diligence Advisor and the Receiving
Entities, as well as marketing, printing, distribution and other expenses related to the Offering.

Offering Expenses

GIB Capital

Eastern Ring Road

Granada Business & Residential Park

Low Rise Building (B1)

P.O. Box 89589, Riyadh 11692 JUuls ulno
Kingdom of Saudi Arabia I CAPITAL
Tel.: +966 11 834 8000

Fax: +966 11 834 8399

Website: www.gibcapital.com
Underwriters Email: customercare@gibcapital.com

Alinma Investment
Al Anoud Tower 2
King Fahd Road

P.O. Box 55560 Riyadh 11544 & e .
ox e J W L_aill

Kingdom of Saudi Arabia li .
Tel.: +966 11 218 5555 alinma investment

Fax: +966 11 218 5970
Website: www.alinmainvestment.com

Email: info@alinmainvest.com

Note: The Section “Important Notice” on page (i) and Section 2 “Risk Factors” of this Prospectus should be carefully considered prior to deciding to invest
in the Offer Shares.
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Key Dates and Subscription Procedures

Table No. (1.3): Expected Offering Timetable

A period of two (2) days starting on Wednesday, 09/11/1443H
Offering Period (corresponding to 08/06/2022G) and ending at 5 p.m. on Thursday,
dated 10/11/1443H (corresponding to 09/06/2022G)

A period of five (5) days starting on Thursday, 25/10/1443H
(corresponding to 26/05/2022G) and ending at 12 p.m. on Wednesday,
02/11/1443H (corresponding to 01/06/2022G)

Bidding and Book-Building Period for Participating
Entities

Deadlm.e.for‘Submls_s_lon of Subscription Applications No later than on Wednesday, 09/11/1443H (corresponding to
for Participating Entities based on the Number of Shares 08/06/2022G)

Provisionally Allocated Thereto

Dead!me for Pay'r‘r?ent of Subscription Amounts for No later than on Thursday 10/11/1443H (corresponding to
Participating Entities based on the Number of Shares 09/06/2022G)

Provisionally Allocated Thereto

Deadline for Submission of Subscription Applications and .
Payment of Subscription Amounts for Retail Subscribers Thursday 10/11/1443H (corresponding to 09/06/2022G)

No later than on Wednesday 23/11/1443H (corresponding to

Announcement of Final Allotment of the Offer Shares 22/06/2022G)

Refund of Excess Subscription Amounts (if any) lz\lzo/cl)aét/ezrot;;g)on Wednesday 23/11/1443H (corresponding to

Trading of the Company’s shares on the Exchange is expected to
commence after all relevant regulatory requirements are satisfied.
Trading will be announced on Tadawul’s website (www.tadawul.com.sa).

Expected Date for the Commencement of Trading on the
Exchange

Note: The above timetable and dates therein are indicative. Actual dates will be communicated through announcements appearing on the websites of
Tadawul (www.saudiexchange), the Financial Advisor (www.gibcapital.com) and the Company (www.othaimmalls.com).

How to Apply
Subscription is restricted to the following two tranches of Investors:

Tranche A - Participating Entities: This tranche comprises the entities entitled to participate in the book-building process as specified
under the Book-Building Instructions (see Section 1 “Definitions and Abbreviations” of this Prospectus).

Tranche B - Retail Subscribers: This tranche comprises Saudi natural persons, including any divorced or widowed Saudi woman having
minor children from a marriage to a non-Saudi individual, who is entitled to subscribe to the Offer Shares for her own benefit in the names
of her minor children, on the condition that she proves that she is divorced or widowed and the mother of her minor children, and GCC
natural persons. The subscription of a person in the name of his divorcee shall be deemed invalid, and if a transaction of this nature is
proved to have occurred, the law shall be enforced against such person. If a duplicate subscription is made, the second subscription shall
be considered void and only the first subscription will be considered.

A. Participating Entities:

Participating Parties can obtain Bid Forms from the Bookrunner during the book-building period and Subscription Application Forms
from the Lead Manager after provisional allocation. The Bookrunner shall, following CMA approval, offer the Offer Shares to Participating
Entities during the book-building period only. Subscriptions by Participating Entities shall commence during the Offering Period, which
also includes Retail Subscribers, in accordance with the terms and conditions detailed in the Subscription Application Forms. A signed
Subscription Application Form must be submitted to the Lead Manager, which represents a legally binding agreement between the
Selling Shareholders and the relevant Participating Entity.

B. Retail Subscribers

Subscription Application Forms for Retail Subscribers will be available during the Offering Period at Receiving Entity branches. Retail
Subscribers can also subscribe through the internet, telephone banking, or ATMs of any of the Receiving Entities that provide any or
all of these services to Retail Subscribers who have recently participated in previous initial public offerings, provided that the following
requirements are satisfied:

* the Retail Subscriber must have a bank account with the Receiving Entity which offers such services; and

* there have been no changes in the personal information or data of the Retail Subscriber (by way of removal or addition of any
member of their family) since they last participated in a recent offering.
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Subscription Application Forms must be filled out in accordance with the instructions mentioned in Section 17 “Subscription Terms and
Conditions.” Each Applicant must complete all the relevant sections of the Subscription Application Form. The Company reserves the
right to reject any Subscription Application Form, in whole or in part, if any of the subscription terms and conditions are not met. The
Subscription Application Form cannot be amended or withdrawn once submitted. Furthermore, the Subscription Application Form shall,
upon submission, be considered a legally binding agreement between the relevant Subscriber and the Selling Shareholders (for further
details, see Section 17 “Subscription Terms and Conditions” of this Prospectus).

Excess subscription amounts, if any, will be refunded to the main Subscriber’s account held with the Receiving Entity from which the
subscription value was debited, without any commission or withholding by the Lead Manager or Receiving Entities. Excess subscription
amounts shall not be refunded in cash or to third-party accounts.

For further details regarding subscription by Retail Subscribers and Participating Entities, see Section 17 “Subscription Terms and
Conditions” of this Prospectus.

xiv | Prospectus of Abdullah Al Othaim Investment Company www.othaimmalls.com

Table of Contents L]
on



Summary of Key Information

This summary of key information is intended to give an overview of the information contained in this Prospectus. However, it does not
contain all the information that may be important to prospective Investors. Accordingly, this summary must be treated as an introduction
to this Prospectus. Recipients of this Prospectus are advised to read the entire Prospectus in full so that any decision to invest in the Offer
Shares is based on the consideration of this Prospectus as a whole, including, in particular, the Section “Important Notice” and Section
2 "Risk Factors"” of this Prospectus prior to deciding to invest in the Offer Shares.

Overview of the Company

Abdullah Al Othaim Investment Company is a Saudi closed joint stock company registered in Riyadh under Commercial Registration No.
1010213454 dated 19/09/1426H (corresponding to 10/22/2005G), with its registered address is Al-Rawabi District, Eastern Ring Road,
P.O. Box 28090 Riyadh 11437, the Kingdom.

The Company was originally established as a limited liability company on 19/09/1426H (corresponding to 10/22/2005G) under the name
Al Othaim Real Estate Investment and Development Company,” with a fully paid-up capital of one million Saudi Riyals (SAR 1,000,000)
divided into ten thousand (10,000) cash shares with a nominal value of one hundred Saudi Riyals (SAR 100) per share. On 15/04/1427H
(corresponding to 05/13/2006G), the Company’s capital was increased from one million Saudi Riyals (SAR 1,000,000) to six hundred
twenty-two million, five hundred thirty-five thousand Saudi Riyals (SAR 622,535,000) divided into six hundred twenty-two thousand, five
hundred thirty-five (622,535) cash shares with a nominal value of one thousand Saudi Riyals (SAR 1,000) per share through capitalization
of the Shareholders’ current account. On 22/10/1429H (corresponding to 10/22/2008G), the Company was converted from a limited
liability company to a closed joint stock company pursuant to Ministerial Resolution No. Q/351 dated 22/10/1429H (corresponding to
10/22/2008G) announcing the conversion of the Company. Following conversion, the Company’s capital was six hundred twenty-two
million, five hundred thirty-five thousand Saudi Riyals (SAR 622,535,000) divided into sixty-two million, two hundred fifty-three thousand,
five hundred (62,253,500) ordinary shares with a nominal value of ten Saudi Riyals (SAR 10) per share. On 25/08/1437H (corresponding to
06/01/2016G), the Company’s Extraordinary General Assembly approved the increase of the Company’s capital from six hundred twenty-
two million, five hundred thirty-five thousand Saudi Riyals (SAR 622,535,000) to one billion Saudi Riyals (SAR 1,000,000,000) divided into
one hundred million (100,000,000) ordinary shares with a nominal value of ten Saudi Riyals (SAR 10) per share, through capitalization of
ninety-one million, six hundred fifty-one thousand, one hundred seventy-one Saudi Riyals (SAR 91,651,171) from the Company’s statutory
reserve and two hundred eighty-five million, eight hundred thirteen thousand, eight hundred twenty-nine Saudi Riyals (SAR 285,813,829)
from the Company’s retained earnings account. On 09/07/1439H (corresponding to 03/26/2018G), the Extraordinary General Assembly
approved the change of the Company’s name to “Abdullah Al Othaim Investment Company”.

The Company’s current capital is one billion Saudi Riyals (SAR 1,000,000,000) divided into one hundred million (100,000,000) ordinary
shares with a nominal value of ten Saudi Riyals (SAR 10) per share (for further details on the Company’s history, see Section 4.1.2
“Corporate History and Capital Development” of this Prospectus).

Principal Activities of the Company

In accordance with its Commercial Registration, the main activities of the Company include construction of all types of residential
buildings.

Vision
To be the leading company in the development, management and operation of malls and entertainment centers by applying innovative
concepts of entertainment and shopping. To make the Company’s malls and entertainment centers the ideal and preferred destination

for families by providing integrated services in entertainment, fashion, hospitality and cinema, and an incubator for entertainment,
cultural and social programs and events.

Mission

To provide a new and innovative experience to our customers and enhance the Company’s cooperation with its subsidiaries to offer an
enjoyable and safe entertainment and shopping experience, and spread happiness to all.
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Strategy

The Company aims to ensure sustainable operations and stable profits for its Shareholders through ownership, development and
management of its malls, coupled with a distinguished mix of brands in fashion, food and entertainment. The Company also seeks to
achieve its objectives to further expand its brand and enhance its market position through the development of effective and unique malls.
The Company’s basic business development strategy involves:

A. Completion of the Company’s Development and Expansion Projects in the Kingdom

The Company has initiated development and expansion projects for its malls in the Kingdom and plans to complete these works,
which in turn will allow it to continue to provide high quality malls in the retail sector.

B. Strengthening its Market Presence through Projects Launched in Major Cities of the Kingdom

Through its projects in major cities, the Company seeks to maintain its market presence by developing the “Al Othaim Mall” brand,
as the malls are the preferred destinations of the middle class. The Company believes that its malls need to have a strong presence
in the major cities of the Kingdom. The development of the Al Othaim Mall complex in Hafr Al-Batin will be completed in Q2 of
2022G and operation is expected to commence in Q3 of 2022G. Work is underway to complete the development of Al Othaim Mall
- Al-Khafji and operation is expected to commence in Q2 of 2023G. There are also several projects in the stage of review, design
and selection of the best alternatives for development. These projects include an integrated mixed-use project in Dammam that will
be executed in two phases, with the first phase of the project expected to start operating in Q2 of 2026G and the second phase in
Q4 of 2028G, an integrated mixed-use project in Riyadh, for which all phases are expected to be completed by Q3 of 2029G, Al
Othaim land development project in Al-Kharj, Al Othaim land development project in Buraidah, Al Othaim Mall project in Abha, for
which project development is expected to be completed and operation commenced in Q1 of 2024G and Al-Othaim Mall project in
Al-Mithnab Governorate, for which project development is expected to be completed and operation commenced in Q1 of 2024G.

C. Exploring New Opportunities in the Company’s Target Markets

The Company believes that the location factor is very important to the success of the Company’s business, so the Company’s strategy
is to grow through long-term investment in properties. Investment in and use of properties requires finding properties located in
developing and densely populated areas in the cities of the Kingdom, through the following:

* Ongoing Search for and Acquisition of Suitable Properties

The development of new malls depends on securing properties in the Kingdom’s major and secondary densely populated
cities. Accordingly, the Company will continue to allocate a portion of its profits to the purchase of properties in the cities of the
Kingdom wherever it finds an investment opportunity to develop malls. Having a number of properties in suitable locations saves
the Company a lot of time and research in the development of its malls in developing regions.

* Supporting Presence in Secondary Cities in the Kingdom

The Company believes that maintaining a strong presence in the major cities of the Kingdom is an important factor for the
success of the Company, and that it is also important to address the shortage of supply in malls in the secondary cities of the
Kingdom. Therefore, the Company seeks to expand its brand in the Kingdom’s secondary cities where infrastructure projects such
as airports and train stations are available, through the development of malls in middle-class neighborhoods.

¢ Building Strong Relationships

The Company plans to continue building and maintaining its strategic relationships with its customers and suppliers in the
retail sector and major companies in order to provide a distinct mix of tenants in its malls. Building strong relationships in the
retail sector and providing a distinct mix of tenants will in turn attract smaller retail customers to rent in its malls, thus creating
a diversity of stores in its malls.

D. Diversifying the Company’s Revenue Sources to Increase the Share of its Complementary Business

In view of the short time needed to develop entertainment centers compared to the time required to develop malls, the Company
intends to expand the business of its entertainment centers (through Abdullah Al Othaim Entertainment Co.) during the next five
years so that these entertainment centers constitute a larger component of the Company’s revenues. Mall acquisition and operation
activities represented 50% of the revenues of the Company and entertainment centers represented 30% as of September 30, 2021G.
However, the Company intends to increase the share of revenue from entertainment center business in particular, in addition to
expanding in fashion retail, restaurants and cinemas over the next five (5) years.

* Expanding to New Locations

The Company anticipates the continued expansion of the entertainment centers of Abdullah Al Othaim Entertainment Co.
through the development of new ideas and the introduction of new games in the Kingdom. Furthermore, the Company intends
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to expand the entertainment centers of Abdullah Al Othaim Entertainment Co. beyond the Kingdom by launching new sites in
the Arab Gulf, the Middle East, North Africa and other countries, with an entertainment center expected to open in Cairo, Egypt
in 2021G and another entertainment center in Alexandria, Egypt during the first quarter of 2022G.

¢ Diversification of Complementary Products and Services

Through Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co., the Company plans to become the first choice
in retail fashion, food and cafés in the Kingdom, and intends to expand its products targeting young children and families by
offering various options while maintaining high quality standards. Five (5) fashion retail spaces were opened during 2021G. In
addition, it expects to open the renovated Dallah Café in Al-Ahsa during 2022G and an ice cream shop in Al Othaim Mall -
Khurais, next to the cinema during the first quarter of 2022G.

Strengths and Competitive Advantages

The Company believes that it has a number of competitive advantages, including:

A. Diversified Revenue Sources

The Company and its Material Subsidiaries have four (4) sources of revenue: (1) rental income earned from the operation of the
Company'’s malls, (2) revenue from the operation of the entertainment centers of Abdullah Al Othaim Entertainment Co., (3) revenue
from the sales of the fashion retail spaces of Abdullah Al Othaim Fashion Co. and (4) operating income from the restaurants and
cafés of Abdullah Al Othaim Food Co. As of December 31, 2020G, the Company and its subsidiaries’ total revenues amounted to
seven hundred sixty-one million, eight hundred fifty-five thousand, five hundred thirty-eight Saudi Riyals (SAR 761,855,538), 65.2%
of which were attributed to the rental income earned from the operation of the Company’s malls, which amounted to four hundred
ninety-six million, seven hundred forty-five thousand, six hundred nineteen Saudi Riyals (SAR 496,745,619) as of December 31,
2020G. In collecting rental income, the Company relies on anchor tenants, namely: (1) Alshaya International Trading Company,
which contributed 12.3% of the Company’s revenues as of December 31, 2020G, (2) Landmark Arabia Company, which contributed
8.4% of the Company's revenues as of December 31, 2020G, (3) Abdullah Al Othaim Entertainment Co., which contributed 5.5% of
the Company’s revenues as of December 31, 2020G, (4) Abdullah Al Othaim Fashion Co., which contributed 3% of the Company’s
revenues as of December 31, 2020G, (5) Abdullah Al Othaim Markets Company, which contributed 4.4% of the Company’s revenues
as of December 31, 2020G and (6) Sky Island Fashion Company Limited, which contributed 3% of the Company’s revenues as of
December 31, 2020G. Except for the above tenants, no other tenant has solely contributed more than 3.0% of the Company's
revenues. The Company believes that diversification of the supply of products and retail spaces in the Company’s malls gives it a
competitive advantage in attracting customers, and the diversity of the Company’s consumers and tenants allows the Company to
maintain sustainable profits.

The total revenues of the Company and subsidiaries as of September 30, 2021G amounted to six hundred and eight million, seven
hundred and thirty-eight thousand, nine hundred and twenty-two Saudi Riyals (SAR 608,738,922), 50% of which was generated
from rental revenue earned from operating the Company’s malls, which amounted to three hundred and four million, four hundred
and twenty-nine thousand, three hundred and four Saudi Riyals (SAR 304,429,304) as of September 30, 2021G. In collecting rental
income, the Company relies on anchor tenants: (1) Alshaya International Trading Company, which contributed 8% of the Company’s
total revenues as of September 30, 2021G, (2) Landmark Arabia Company, which contributed 5% of the Company’s total revenues
as of September 30, 2021G, (3) Abdullah Al Othaim Entertainment Co., which contributed 6% of the Company’s total revenues as
of September 30, 2021G and (4) Abdullah Al Othaim Markets Company, which contributed 4% of the Company'’s total revenues as
of September 30, 2021G. Except for the above tenants, no other tenant has solely contributed more than 3.4% of the Company’s
revenues. The Company believes that diversification of the supply of products and retail spaces in the Company’s malls gives it a
competitive advantage in attracting customers, and the diversity of the Company’s consumers and tenants allows the Company to
maintain sustainable profits.

B. Experience, Reputation and Knowledge

The Company has been operating a large number of malls in the Kingdom for fifteen (15) years, enabling the Company to build close
relationships with the Government, financiers, retailers and customers. As of December 31, 2020G, the Company’s malls recorded an
annual turnout of approximately 44.6 million visitors; in addition, the entertainment centers of Abdullah Al Othaim Entertainment Co.
saw an annual turnout of approximately 3.8 million visitors, which is a strong indicator of the success of the Company and Abdullah
Al Othaim Entertainment Co. in attracting visitors. The Company believes that its reputation with government agencies, financiers,
retailers and customers in responding to the needs of malls distinguishes it from its competitors in the market.

C. Highly Experienced Management Team

In addition to the Directors’ long-standing experience in business, the Company has a professional management with long experience
in business development in the area of mall development and management and entertainment, trade and real estate sectors.
Abdullah Saleh Ali Al Othaim (the Company’s Chairman) and Meshaal Ibrahim Mutaib Al Otaibi (a Director) have knowledge and
experience in managing listed companies, with Abdullah Saleh Ali Al Othaim holding the position of Chairman of Abdullah Al Othaim
Markets Company, which has been listed on Tadawul since 2013G. The Company also sets up internal and external development
programs for its employees.
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D. Targeting the Largest Customer Segment

The Company and its subsidiaries aim to provide their services and products at competitive prices within the reach of middle-
and higher-income customers. This feature enables the Company to reach the largest segment of society and thus makes it less
vulnerable to economic volatility.

E. Business Model to Maximize the Company’s Value

Low Financing Cost

In expanding its business and portfolio, the Company has adopted a rigorous and sustainable strategy, enhancing its reputation
with local financiers. The Company’s reputation with local financiers and the strength of its financial position and cash flows
contributed to low interest rate borrowings, and thus savings in the development of malls. The ratio of the Company’s debt to
total capitalization amounted to 38% and 42% as of December 30, 2020G and September 30, 2021G.

Efficient Pricing

In view of the Company’s ability to control costs and efficiently utilize its properties, the Company can enter into lease agreements
with the tenants of its malls at competitive prices compared to the prices offered by its competitors. Competitive pricing enables
the Company to attract and retain tenants with global and local brands and gain their loyalty to the Company’s malls. Accordingly,
the Company has built strong relationships with global and local retail brand agents. The occupancy rate of the Company’s malls
was approximately 88.1% as of December 31, 2019G, approximately 86.10% as of December 31, 2020G and 83% as of the nine-
month period ending on September 30, 2021G. This percentage enhances the Company’s ability to provide competitive rental
rates to its lessees. Abdullah Al Othaim Entertainment Co. also offers discount programs and packages to its customers, which
in turn foster the exploitation of economies of scale.

As for the mechanism of pricing of its products and services, the Company relies on market studies carried out by a selection of
specialized internal and external advisors and periodically analyses the sustainability of any change in the prices of products and
services provided by its competitors and its impact on consumer behavior.

Competitive Development and Operation Prices

The Company and its Material Subsidiaries engineer and control the costs of their development and operation projects through
a project management committee comprising several specialized administrative departments, reflecting a comprehensive
conceptualization of the project from the technical, financial and operational aspects in a timely and efficient manner. The size
of the Company’s existing and expected assets also plays a role in the process of negotiating with suppliers for the best quality
of services and competitive prices.

Complementary Activities for Sustainable Development

The Company’s strategy focuses on delivery of integrated malls, through the establishment and utilization of a number of
complementary activities. For example, brands are owned and managed by associates of the Company, such as Al Othaim
Hypermarket, a brand owned and managed by Abdullah Al Othaim Markets Company, in addition to the products and services
provided by the subsidiaries, such as Abdullah Al Othaim Entertainment Co., which is one of the anchor tenants of the Company’s
malls and retail spaces of Abdullah Al Othaim Fashion Co., as well as the restaurants and cafés of Abdullah Al Othaim Food
Co., thus encouraging tenants to rent in these malls. The Company focuses on meeting the target turnout for all its businesses
and that of its various subsidiaries through its malls. This focus attracts more tenants to the Company’s malls and distinguishes
the Company from other operators whose mall units do not include the Company’s subsidiaries as tenants, thereby ensuring
operational efficiency and business continuity.

Quick Returns on Investment

For each project, the Company relies on financial and market studies and analyses such as Internal Rate of Return (IRR) and
other studies, including but not limited to, the average net leasable area per individual, the average rent per square meter, the
average sales per square meter, and comparison of the Company’s performance indicators with industry and business standards
to improve them, with a view to maximizing the use of available resources and delivering quality services to target groups at low
operating and financing costs.

F. Diversified Property Portfolio in the Kingdom's Regions

The Company has a portfolio consisting of a number of developed and undeveloped properties with a total area of (3,303,214) square
meters as of September 30, 2021G , a number of which were selected for the construction of commercial malls. The Company's
properties are characterized by their distinct locations, which are a result of the Company’s distinguished relations with municipal
councils in various cities of the Kingdom. These relations were established as a result of the Company’s reputation as a reliable
developer. The Company believes that its rapid ability to utilize its properties located in prime locations across the various cities of
the Kingdom enables it to seize market opportunities to build malls efficiently and effectively, thus outperforming its competitors,
who must first search for and then purchase a suitable property. The market value of the Company’s investments in real estate
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amounted to SAR five billion, seven hundred and twenty-one million, one hundred and thirty-seven thousand, two hundred and
thirty-four Saudi Riyals (SAR 5,721,137,234) as of September 30, 2021G.

Geographical Spread Locally, Regionally and in Emerging Markets

A. Local Geographical Spread:

1. Malls: The Company’s malls are currently situated in eight (8) large and small cities across the Kingdom. They are located in the
city of Riyadh, Dammam, Al-Ahsa, Buraidah, Unaizah, Al-Rass, Arar and Hail.

2. Entertainment centers: There are nineteen (19) entertainment centers as of September 30, 2021G located throughout the
Kingdom, thirteen (13) of which are situated in the Company’s malls and six (6) outside the Company’s malls.

3. Fashion: Abdullah Al Othaim Fashion Co. operates through four (4) international brands, Kiabi, OVS, Tally Weijl and Parfois,
which are located in ten (10) cities across the Kingdom with a total of thirty-seven (37) retail spaces as of September 30, 2021G.

4. Restaurants and cafés: As of September 30, 2021G, Abdullah Al Othaim Food Co. has twenty-nine (29) restaurants and cafés in
a number of cities in the Kingdom.

B. Regional Geographical Spread:

Regionally, the Company has locations in nineteen (19) entertainment centers affiliated with Al Othaim Entertainment Co., where it
operates in the United Arab Emirates, Egypt, Oman and Qatar. Abdullah Al Othaim Entertainment Co. also seeks to launch new sites
in the Arab Gulf, the Middle East, North Africa and other countries. In addition, Abdullah Al Othaim Entertainment Co. is endeavors
to launch new sites in the Arab Gulf, the Middle East, North Africa and other countries, with one entertainment center being opened
in Cairo, Egypt during 2021G, and another entertainment center in Alexandria, Egypt, during the first quarter of 2022G.

C. Flexible Business Model Evolving with Market Needs

The Company believes that the success of any project requires effective strategic planning and efficient project management, reflected
by good planning and organization of all of the Company’s financial and human resources to ensure the project is implemented so
that it achieves the desired objectives. Following is a non-exhaustive overview of initiatives undertaken by the Company:

* The Company employs an entertainment business model that depends on relatively less capital assets compared to the value
of its operations, with a standard project design model based on a mechanism that suits all target groups at the highest quality
and lowest cost.

* In line with the new changes in the entertainment industry, the Company is one of the first companies to engage in the cinema
industry in a partnership with Bright Minds Education Company. As a first stage, these cinemas will be established in the
Company’s malls. The Company has obtained the necessary licenses, the designs have been completed and work is underway
to establish cinemas.

Market and Industry Overview

Overview of Kingdom of Saudi Arabia

The Kingdom of Saudi Arabia boasts the largest GDP in the MENA region, which was estimated at approximately SAR 2.6 trillion (USD
700 billion) in 2020G.

In addition to Saudization, which led to higher labor and operating costs in 2017G, the crises caused by the COVID-19 pandemic with
regard to the Kingdom'’s oil revenues and its economy in general led to actions being taken at the level of the general financial policy,
including a decision to raise the Value Added Tax from 5% to 15% in 2020G. This led to further pressures on the budget planning efforts
and per capita income available for consumption in the short term. In order to address such pressures, Saudi Vision 2030 was initiated,
along with 13 other executive programs, which are anticipating large investments in the infrastructure sector through 2030G, including
investing SAR 1.6 trillion (USD 426 billion) in the telecommunications and transport sectors, in addition to developing the booming
entertainment and tourism sector. There are also plans to increase the number of religious tourists from eight million to 30 million, in
addition to attracting 50 million tourists with a significant participation of foreign direct investment and the private sector through the
National Transformation Plan, assigning a greater role to women in local economic growth and developing plans to increase women'’s
participation in the labor force to 30%. Such investments will accelerate the demographic revenue of the Kingdom, benefiting greatly
from its population structure, of which young people (46% under the age of 29 in 2020G) are the majority, in addition to one of the
highest urbanization rates in the Middle East and Africa (84% in 2020G). It is an increasingly open environment for women'’s economic
growth and sustainable development initiatives, including the Saudi Economic Cities Program, which plans to build at least six cities
across the Kingdom, in addition to the cross-border city of Neom.

With the support of a high-income consumer base of wealthy young men and women, the Kingdom'’s non-oil sectors, particularly the
retail and entertainment sectors, will benefit greatly from this growth-oriented environment.
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Overview of the Shopping Mall Industry

The shopping mall leasing sector in the Kingdom of Saudi Arabia is preparing for a steady growth supported by huge investments in
the entertainment sector in the Kingdom, especially in small to medium-sized cities, in addition to several other forms of shopping
and shopping channels. This growth in the shopping malls sector in the Kingdom has largely been driven by significant investments in
the entertainment sector (USD 64 billion planned until 2030G), the accompanying social and cultural reforms under the Quality of Life
Program, the increasing demand for international and local brands operating in the retail sector, the emergence of the role of young
people (males and females) in urban communities as consumer segments with a high purchasing power, in addition to the current
rapid urban expansion in the Kingdom. While the growth has largely been concentrated in large shopping malls in major cities (Riyadh,
Jeddah and Dammam), the market focus is slowly shifting to shopping malls in other cities. Also, the Kingdom'’s rapid urbanization is
accompanied by a ‘shopping mall culture’ which has spread in such areas. Abdullah Al Othaim Investment Company was the leader in
expanding its investment circle to include new cities such as Buraidah, Hofuf, Hail and Hafr Al-Batin. Such cities are ready to attract public
and private investments in the infrastructure and services sectors and are likely to achieve further growth in the shopping mall sector in
the future.

The Coronavirus pandemic (COVID-19) has negatively affected the business of non-e-stores. It has accelerated the transition of a number
of major retailers and shoppers in the Kingdom to online transactions as an effective alternative, which promises a long-term typical shift
for the Saudi shopping malls sector. This will have a profound impact in terms of increasing investments in multichannel infrastructure, as
well as in stores that provide unique shopping experiences. As for mall lessees, there will be another change represented in the adoption
of more flexible strategies and contractual terms, especially since the increased supply of new spaces puts great pressure on average
rental prices, noting that the continued expansion of global and local players in the retail sector in the Kingdom will correct the course
towards achieving a healthier growth of mall rental income during the study period.

Overview of the E-Commerce Sector

The Coronavirus pandemic (COVID-19) has accelerated the growth of the already booming Saudi e-commerce market. This was driven
by a base of young, tech-savvy consumers who have an increasing earning potential , in addition to the robust internet infrastructure and
significant investments made in the field of digital transformation.

The e-commerce sector in the Kingdom of Saudi Arabia has witnessed rapid growth in recent years, supported by rapid urbanization
(80% of the total population), widespread internet penetration (95.7% of total population) and high mobile phone usage (39.53 mobile
phone connections, representing 112.7% of the total population), as well as a young and technologically literate population (67% under
the age of 35). The national tendency to digital transformation, including the 2030 goal, aims to increase the contribution of modern
commerce and e-commerce to 80% of the retail sector, in addition to increasing the share of electronic payments of total payments
to 70%. The E-Commerce Law was enforced in October 2019G. This comes in line with the collaborative efforts made by the Saudi
Payments Company to develop a national interoperable infrastructure, which has accelerated such growth, particularly following the
Coronavirus pandemic (COVID-19). Post-pandemic estimates show that e-commerce penetration reached 77.4% of Saudi internet users,
with 48% of the population frequently shopping online and 64% of the population starting to use online banking services. In 2020G,
e-commerce sales in the Kingdom increased by 60% in terms of value to reach SAR 20,297 million (USD 5,411 million). This attracted
several big deals to the retail sector, such as Tamer Group’s agreement with Mumzworld, the largest online children’s goods retail
website in the Middle East, in addition to Fawaz Abdulaziz Al Hokair and Arabian Centers’ acquisition of a 51% share in the UK-based
e-tail platform Vogacloset. Third-party delivery platforms using mobile applications have also appeared in 2021G, such as Nana Direct,
Zadfresh, Noon.com and souq.com.

Overview of the Family Entertainment Center Industry

The Saudi entertainment sector is well equipped for expansion, taking into consideration entertainment and leisure investments and
ambitions in the Kingdom and the high growth potential in terms of size and value in small and medium cities. Family entertainment
centers in Saudi Arabia are preparing to be among the largest entertainment centers in the region in line with the campaign to encourage
the entertainment sector in the Kingdom. This comes in synergy with major local and regional companies. Also, Abdullah Al Othaim
Investment Company is classified as the second largest player in this segment of the sector after Al Hokair Group in terms of number of
branches and leasable area. As young people represent a dominant part of the end consumer segment in the Kingdom, major operators
in the country have made significant investments to upgrade the entertainment experience through such centers, in response to the
growing demand for arcade game stores, virtual reality games and theme parks. A large portion of the growth of the family entertainment
sector has been concentrated in the main cities (Riyadh, Jeddah and Dammam). However, operators such as Al Othaim are looking to
expand into other cities such as Buraidah and Hail. The COVID-19 pandemic has also put some short-term pressure on the sector. This
is significantly due to the departure of a large number of foreign resident families, lower consumer income and the extension of closure
procedures in 2020G. Although Al Hokair Group closed a number of family entertainment centers during this year, Al Othaim was able
to keep the network of existing family entertainment centers open throughout the pandemic period by effectively reducing costs, in
addition to adopting an effective management strategy.

In the longer term, there will be pressure on the sector due to the entry of regional players from neighbouring markets, such as Majid Al
Futtaim Group and Landmark Group, into the shopping malls and entertainment market in the Kingdom. The United Arab Emirates has
the most advanced leisure and entertainment infrastructure in the region, with world-class theme parks and high-end family entertainment
centers. Other GCC countries, such as Oman and Qatar, are currently focusing on growing their leisure and entertainment investments.
For example, Fun City in City Mall, Doha is one of the largest and oldest investments in this field. In the MENA region, Egypt has attracted
significant investments in shopping malls (including Majid Al Futtaim Group) and several global retail companies in recent years. Also,
the family entertainment sector remains poised for growth, supported by Egypt’s young population (the average age was 24.6 years in
2020G). In 2019G, Al Othaim Group opened Snow City, which extends over an area of 60 thousands square feet, as its fifth project in
Egypt, with investments estimated at LE 500 million (SAR 199.5 million).
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Overview of the Fashion Retail Industry

Despite the negative impact of the Coronavirus (COVID-19) pandemic on the value of sales of clothes and shoes through direct sales
channels in the Kingdom of Saudi Arabia in 2020G, such category is preparing for a strong recovery in the coming period. The continuous
expansion of commercial centers and shopping malls, society’s aspiration towards a semi-conservative environment and the significant
strengthening of a tendency for Western fashion as a preferential consumer option has doubled the opportunities for fashion stores to
enhance loyalty and offer their products from distinctive brands as a preferred option, in addition to directing marketing programs to
achieve their goals through two approaches. The first approach is to attract young women who aspire to fashion and distinction and
who enjoy increasing purchasing power. The second approach is to diversify high quality brands with reasonable prices. This coincides
with the Kingdom of Saudi Arabia seeking to strengthen the local fashion sector through the Saudi 100 Brands program, a program
which aims to help local designers to expand. While malls and in-store experiences remain the dominant destination for clothing and
footwear shoppers in the Kingdom, the Coronavirus pandemic (COVID-19) has made the e-commerce’s share rise in this category with
the participation of international digital players such as Amazon, Farfetch, Jollychic and YOOX Net-a-Porter, as well as local companies,
including multi-channel companies and online stores, such as Ounass, The Modist and Namshi, which has created momentum in the
market. In 2020G, e-commerce sales of clothing and shoes increased to SAR 3.288 million compared to SAR 1.973 million in 2019G.
In order to keep pace with the increasing demand by consumers who use digital technology and who are aware of the importance of
keeping pace with developments and getting more value for their money, the major players in the Saudi retail sector have sought to shift
to selling through omnichannel platforms and to diversify their investment portfolios, which paves the way for local brands to expand in
the market.

Overview of the Food and Beverage Services Industry

As part of the development and economic diversification efforts made by the Kingdom of Saudi Arabia, major transformations are
expected to occur in the retail market and outlets. The Kingdom is witnessing a rapid growth in the food and beverage sector, which is
estimated at SAR 169 billion (USD 45 billion). This sector is the largest sector in the Middle East due to the incremental increase in the
population and the growing segment of young people with high incomes, in addition to the marketing services pursued by the sector.
Due to the continuous efforts made by the Kingdom to develop its capabilities as a promising tourist destination and the increasing
demand pull for more distinctive brands, in light of the increasing desire of consumers to explore more distinctive experiences, the
coming years are expected to witness opportunities to add many local brands in the food and beverage services sector. The Kingdom'’s
focus on the local entertainment sector is driven by several factors during the post-pandemic period. The first factor is the growing
popularity of the retail and entertainment channels as compared to stand-alone sites, which have long dominated the Saudi food service
market. The other factor is the introduction of new store and restaurant formats focused on high quality culinary experiences and healthy
lifestyle options..

The Coronavirus (COVID-19) pandemic has caused significant operating losses to food service outlets in the Kingdom, with full-service
restaurants being most affected. On the other hand, restaurant chains were in a better position and more prepared in terms of alternative
logistical capabilities for ordering and delivering food online, either by integrating the same with existing delivery services, or through
food ordering apps, in addition to support provided by franchisees and global brand owners. During such transformation, food ordering
apps such as Hungerstation, Mrsool, Talabat, Careem Now, and Uber Eats, gained momentum among Saudi consumers, which were
already gaining in popularity.

Overview of the Cinema Industry

Supported by the Saudi Vision 2030 to invest SAR 10 billion (USD 2.67 billion) to launch 300 cinemas by 2030G, the booming Saudi
cinema market is poised for great growth backed by the Kingdom’s entertainment and tourism momentum, intense market competition
and the expansion of malls and mall operators.

In the past three years, after the 35-year ban was lifted in 2018G, the Kingdom's cinema sector grew significantly, backed by investments
of SAR 10 billion (USD 2.67 billion) made by the Development, Investment and Entertainment Company (DIEC) to open 300 cinemas
in the Kingdom by 2030G. AMC was granted the first license to open a cinema in the Kingdom of Saudi Arabia in 2018G and there are
plans to open 50 cinemas in the country by the end of 2030G. Since then, competition in the market has intensified among many major
operators, such as Vox Cinemas, which recently entered the market. In addition, the first local cinema chain in the Kingdom (MUVI) was
launched, and several memorandums of understanding have been signed with local and regional partners to launch completely new
brands for cinemas. The Kingdom'’s focus on the leisure and tourism sector, as well as the expansion campaign led by mall operators in
the Kingdom, will further boost the sector and food and beverage revenues. It is expected to contribute 35% to 50% annually to cinema
operator revenues on an annual basis.

In 2020G, the Kingdom's cinema sector withstood the global drop-in box-office revenues (which suffered an estimated recession of 80%),
earning more than SAR 157.4 million (USD 41.9 million) from cinema ticket sales and doubling the number of screens from (150 to 302)
and cinemas from (15 to 32). Furthermore, in response to challenges related to global production and box office disruptions, operators
such as AMC are studying diversification of their cinema content offerings, and acquisition and distribution of regional products that
would resonate with foreign resident audiences in the Kingdom, as well as adoption of a mixed-use model for cinemas.

As the Kingdom of Saudi Arabia lifted its coronavirus (COVID-19) restrictions on entertainment venues in March 2021G and allowed
cinemas to operate at 50% capacity starting in the summer 2021G, with reports that such capacity will increase to 75%, the Saudi cinema
market is expected to maintain its upward growth path. The number of cinemas and screens will reach 45 and 424 respectively, and ticket
sales will reach SAR 274 million (USD 73 million) by the end of 2021G.
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Leading position of Abdullah Al Othaim Investment Company

In a highly competitive environment across its operating sectors, Al Othaim has strategically focused on the advantage of leadership and
expansion in untapped areas and sectors in the Kingdom of Saudi Arabia. Over the past two decades, Abdullah Al Othaim Investment
Company (Al Othaim) has expanded and achieved success in the Saudi market by managing shopping malls, family entertainment
centers, food and beverage services and fashion retail sectors. It focused on new cities by making strong and concentrated investments
in direct marketing and communication channels with end consumers, in addition to having a strong network of large and small retailers
in the Kingdom.

With total market share of up to 6% of Saudi shopping malls, in terms of total leasable area in 2020G, Al Othaim was one of the first
investors in the new cities - opening shopping malls in Unaizah and Arar in 2012G and 2016G respectively. Today, the Company operates
nine (9) major shopping malls with an area of more than 600 thousands square meters. It is in a competitive position to benefit from the
Kingdom'’s focus on fair and sustainable development in all regions which are not sufficiently invested, and from the gradual expansion
of local tourism and entertainment investments to include such regions. Saffori Land, an indoor entertainment center owned by Abdullah
Al Othaim Investment Company, with ten (10) branches in the Kingdom of Saudi Arabia, is one of the most popular and well-known
entertainment brands in the Kingdom. Faby Land, whose first branch was opened by Al Othaim in 2012G in the Kingdom, is also growing
in popularity and is expanding in Oman, the United Arab Emirates and Egypt. In 2016G, Al Othaim launched the brand’s first Snow
City entertainment center in the Kingdom of Saudi Arabia. In 2019G, the Company opened its second Snow City branch in Egypt. The
entertainment centers My Town and Splash Water Park, the first water park in Dammam, are successful brands that make the Company
well-positioned within the family entertainment sector and enhance its entertainment services provided within malls.

Al Othaim’s competitive advantage as a retailer and trademark owner, under franchise agreements, lies in the Company’s portfolio,
which includes international fashion brands offering affordable quality products, such as OVS and Kiabi, which have successfully met
consumers’ demand for desirable and sustainable products. Through its subsidiary, Abdullah Al Othaim Fashion Co., Al Othaim is looking
forward to achieving a strategic geographic expansion of its retail portfolio in the coming period.

Al Othaim's revenues reached SAR 24.7 million in 2019G in the food and beverage services market, thanks to a diversified portfolio in
the café and tea and coffee shop sector, including leading brands such as Kabablaky, Dallah Café, Chester’s, Roti Mum, Oliver Brown
Chocolate Café, Moka and More Café and Just Orange in the limited-service restaurant sector. As of 2020G, the Company had 28 stores
across the Kingdom, of which 47% are operated under franchise agreements.
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Summary of Financial Information and KPIs

The financial information and KPls set forth below should be read in conjunction with the Company’s audited and revised consolidated
financial statements for the Financial Years ended December 31, 2018G, 2019G and 2020G and the reviewed financial statements for
the financial period ended September 30, 2021G, including, in all cases, the notes thereto included in Section 19 “Auditor’s Report” of
this Prospectus.

Table No. (1.4): Summary of Financial Information and KPlIs for the Financial Years Ended December 31, 2018G, 2019G
and 2020G and the financial period ended September 30, 2021G

2018G 2019G 2020G September 30, 2021G

SAR million Audited Audited Audited Reviewed

Statement of Income

Revenues 924.8 1,008.7 761.9 608.7
Cost of sales (453.4) (471.0) (375.5) (322.1)
Gross profit 471.5 537.7 386.4 286.6
Selling and marketing expenses (92.6) (112.8) (68.6) (52.7)
General and administrative expenses (84.7) (131.5) (151.6) (43.4)
Dividends for financial assets held at FVOCI 0.6 - - -
Profit from operations 294.6 293.4 166.2 109.5
Finance cost (30.7) (65.8) (60.3) (29.9)
Foreign currency exchange differences (0.0) 0.1) - -
Company’s share of (loss) from associates - - 0.6 1.3
Other income (loss) (0.4) 17.7 14.9 13.6
Net profit before Zakat 262.9 245.3 121.4 175.5
Zakat & tax (13.1) (12.7) (5.2) (2.5)
Profit for the year 249.8 232.6 116.2 173.1

Statement of financial position

Current assets 436.0 405.9 433.4 365.2

Non-current assets 2,815.6 3,406.3 3,203.9 3,696.1
Total assets 3,251.6 3,812.2 3,637.3 4,061.3
Current liabilities 452.0 1,490.4 500.4 507.5

Non-current liabilities 1,283.3 718.7 1,518.4 1,761.3
Total liabilities 1,735.3 2,2091 2,018.8 2,268.6
Total shareholders’ equity 1,516.2 1,603.1 1,618.5 1,792.5
Total liabilities and shareholders’ equity 3,251.6 3,812.2 3,637.3 4,061.3

Statement of cash flows

Net cash generated from operating activities 430.4 364.4 193.6 353.2
Net cash used in investing activities (162.5) (166.2) (54.2) (641.8)
Net cash used in financing activities (162.4) (270.8) (103.3) 266.2
Cash and cash equivalents at the end of the year 158.9 86.3 103.3 80.9

Financial KPIs

Gross profit margin (%) 51.0% 53.3% 50.7% 47 1%
Net profit margin (%) 27.0% 23.1% 15.3%
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SAR million 2018G 2019G 2020G September 30, 2021G
Audited Audited Audited Reviewed
Return on assets (%) 8% 6.1% 3.2%
Return on equity (%) 16.5% 14.5% 7.2% 9.7%
Current ratio (x) 0.9 0.3 0.9 0.7
Debt to equity (x) 0.9 0.8 0.8 0.96
Days sales outstanding (no.) 103 146 271 247
Days payable outstanding (no.) 52 26 28 38
150 48 50 45

Days inventory outstanding (no.)

Source: Audited consolidated financial statements for the Financial Years ended December 31, 2018G, 2019G and 2020G and reviewed consolidated

financial statements for the financial period ended September 30, 2021G.
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1. Definitions and Abbreviations

Abdullah Al Othaim
Entertainment Co.

Abdullah Al Othaim Entertainment Company, a one-person limited liability company incorporated
in Riyadh with Commercial Registration No. 1010371062 dated 07/06/1434H (corresponding to
17/04/2013G).

Abdullah Al Othaim
Fashion Co.

Abdullah Al Othaim Fashion Company., a one-person limited liability company incorporated in Riyadh
with Commercial Registration No. 1010228886 dated 06/02/1428H (corresponding to 24/02/2007G).

Abdullah Al Othaim Food
Co.

Abdullah Al Othaim Food Company., a one-person limited liability company incorporated in Riyadh

with Commercial Registration No. 1010228837 dated 06/02/1428H (corresponding to 24/02/2007G).

Advisors

The Company's advisors in relation to the Offering, whose names appear on page (v) of this Prospectus.

AED

The Emirati Dirham, the official currency of the United Arab Emirates.

Al Othaim Mall License
Contract

A license contract for the use of “Al Othaim Mall” brand, entered into on 18/10/1429H (corresponding
to 10/18/2008G) between the Company and Al Othaim Holding Company.

Authorized Person(s)

A person who is authorized by the CMA to engage in the securities business.

Barata & Ramilo

Barata & Ramilo, S.A.

BHD

The Bahrani Dinar, the official currency of Bahrain.

Bid Form

The bid form to be used by Participating Entities to bid for the Offer Shares during the Book-Building
Period. This term includes, when applicable, the appended bid form when the price range is changed.

Board or Board of
Directors

The Company’s Board of Directors.

Board Secretary

The Secretary of the Company’s Board of Directors.

Book-Building Instructions

The Instructions on Book Building and Allocation of Shares in Initial Public Offerings issued by CMA

Board Resolution No. 2-94-2016, dated 15/10/1437H (corresponding to 20/07/2016G), as amended
by CMA Board Resolution No. 3-102-2019 dated 18/01/1441H (corresponding to 17/09/2019G).

Business Day

Any day on which the Receiving Entities are open in the Kingdom (except for Fridays and Saturdays

and any official holidays).

Bylaws

The Company’s Bylaws approved by the General Assembly.

Capital Market Law

The Capital Market Law, promulgated by Royal Decree No. M/30 dated 02/06/1424H (corresponding

to 31/07/2003G), as amended.

CEO

The Chief Executive Officer of the Company.

Chairman

The Chairman of the Company’s Board of Directors.

Chartered Accountant or
Auditor

Baker Tilly MKM & Co. Certified Public Accountants, for the financial statements for the year ended

December 31, 2018G, Ernst & Young & Co Public Accountants for the financial statements for the year
ended December 31, 2019G and Dr. Mohamed Al-Amri & Co. for the financial statements for the year
ended December 31, 2020G and the financial period ended September 30, 2021G.

CMA

The Saudi Capital Market Authority.

Companies Law

The Companies Law, promulgated by Royal Decree No. M/3 dated 28/01/1437H (corresponding to

10/11/2015@G), as amended.

Control

The ability to influence the actions or decisions of another person through,

whether directly or indirectly, alone or with a relative or affiliate (a) holding 30% or more of the voting
rights in a company, or (b) having the right to appoint 30% or more of the members of the governing
body; “controller” shall be construed accordingly.
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Corporate Governance
Regulations

The Corporate Governance Regulations issued by the CMA pursuant to Resolution No. 8-16-2017
dated 16/05/1439H (corresponding to 13/02/2017G), based on the Capital Market Law issued by
Royal Decree No. M/3 dated 28/01/1437H (corresponding to 10/11/2015G), as amended by CMA
Board Resolution No. 1-7-2021 dated 01/06/1442H (corresponding to 14/01/2021G).

Current Shareholders

The Company’s current shareholders.

Directors

Members of the Company’s Board of Directors.

EGP

The Egyptian Pound, the official currency of Egypt.

Exchange or Tadawul

Saudi Exchange (Tadawul).

Extraordinary General
Assembly

An extraordinary general assembly of Shareholders convened in accordance with the Bylaws.

Financial Advisor

GIB Capital.

Financial Year

The financial year of the Company, starting from January 1 to December 31 of each financial year.

Foreign Investors

Non-Saudi nationals living outside the Kingdom and institutions registered outside the Kingdom.

G Gregorian.
GCC The Cooperation Council for the Arab States of the Gulf.

Gross Domestic Product (GDP) (which is a quantitative measure of the total economic activity in a
GDP country, representing the cash value of all goods and services produced within the geographical

boundaries of the country during a certain period of time).

General Assembly

The Extraordinary General Assembly or Ordinary General Assembly, and “General Assembly” shall
mean any general assembly of the Company.

Governance Manual

The governance manual was approved pursuant to the Board of Directors Resolution dated
28/09/1441H (corresponding to 21/05/2020G). The Audit Committee Charter and the Nomination
and Remuneration Committee Charter were approved pursuant to the Ordinary General Assembly
Resolution dated 17/09/1441H (corresponding to 10/05/2020G). The updated Audit Committee
Charter was approved on 20/11/1442H (corresponding to 30/06/2021G). The updated Nominations
and Remunerations Committee Charter was approved on 15/01/1443H (corresponding to
22/09/2021G). The code of professional conduct, the conflict of interest and Related Party transactions
policy, the internal governance regulations, the policy on stakeholder complaints and grievances and
the policy on the resolution of complaints and grievances from Company employees were approved
under the Board of Directors Resolution dated 25/01/1441H (corresponding to 24/09/2019G).

The Government of the Kingdom of Saudi Arabia; the word “governmental” shall be construed

ST accordingly.

Group The Company and the Material Subsidiaries.
H Hijri.

Institutional Bookrunner GIB Capital.

International Financial
Reporting Standards (IFRS)

The International Financial Reporting Standards endorsed in the Kingdom of Saudi Arabia and other
pronouncements endorsed by SOCPA.

Investment Funds
Regulations (IFR)

The Investment Funds Regulations issued by CMA Board Resolution No. 1-219-2006 dated
03/12/1427H (corresponding to 24/12/2006G), in accordance with the CMA Law promulgated by
Royal Decree No. M/30 dated 02/06/1424H, as amended by CMA Board Resolution No. 2-22-2021
dated 12/07/1442H (corresponding to 2/24/2021G).

Kingdom or Saudi Arabia

The Kingdom of Saudi Arabia.

Labor Law

The Saudi Labor Law promulgated by Royal Decree No. M/51 dated 23/08/1426H (corresponding to
27/09/2005G), as amended.

Lead Manager

GIB Capital.

Legal Advisor

The Law Office of Salman M. Al-Sudairi.

Listing

Admission to listing of the Company’s shares on the Exchange in accordance with the Listing Rules.

Listing Rules

The Listing Rules approved by CMA Board Resolution No. 3-123-2017 dated 09/04/143%9H
(corresponding to 27/12/2017G), as amended by CMA Board Resolution No. 1-22-2021 dated
12/07/1442H (corresponding to 24/02/2021G).
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Lock-up Period

The period during which the Substantial Shareholders are subject to a Lock-up Period of six (6) months,
starting from the date trading of the Offer Shares commences on the Exchange, during which may not
dispose of their shares.

Main Market

The market where registered and offered shares are traded pursuant to Part Four of the Rules on the
Offer of Securities and Continuing Obligations.

Market Consultant

Euromonitor International PLC.

Market Study

The market study prepared by Euromonitor International PLC.

Material Subsidiaries

Abdullah Al Othaim Entertainment Co., Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim
Food Co.

MHRSD

The Ministry of Human Resources and Social Development in the Kingdom of Saudi Arabia.

Ministry of Commerce

The Ministry of Commerce in the Kingdom of Saudi Arabia.

Ministry of Investment

The Ministry of Investment in the Kingdom of Saudi Arabia.

Nitagat

A program launched by the Ministry of Human Resources and Social Development (formerly the
Ministry of Labor) under Minister of Human Resources and Social Development (formerly Minister of
Labor) Resolution No. 4040 dated 12/10/1432H (corresponding to 10/09/2011G) based on Council
of Ministers Resolution No. 50 dated 21/05/1415H (corresponding to 27/10/1994G) to provide
incentives for companies to employ Saudi nationals. This program assesses the performance of any
establishment based on set ranges: Platinum, Green (divided into three categories: Low, Medium and
High Green) and Red. Establishments that are within the Platinum and Green range are in compliance
with Saudization requirements, which qualifies them to acquire certain privileges, such being able to
obtain and renew work visas for foreign employees or to change the profession of foreign employees
(except for those restricted to Saudi nationals). Establishments that are within Red the red range (based
on the non-compliance of such establishments), are not in compliance with Saudization requirements
and are subject to certain punitive measures, such as limiting their capacity to renew work visa for
foreign employees or the inability to acquire or renew work visa for foreign employees.

Offer Price

[*] Saudi Riyals (SAR [¢]) per share.

Offer Shares

Thirty million (30,000,000) ordinary shares, representing 30% of the Company'’s capital.

Offering

The offering of thirty million (30,000,000) ordinary shares, representing 30% of the Company'’s capital
for public subscription on the Saudi Exchange.

Offering Period

The period commencing on Wednesday, 09/11/1443H (corresponding to 08/06/2022G) and lasting
for two (2) days ending at 5 p.m. Kingdom time on Thursday, 10/11/1443H (corresponding to
09/06/2022G).

Offering Proceeds

The total Offering proceeds are estimated at [ ® ] Saudi Riyals (SAR [ ¢ ]), of which [ ® ] Saudi Riyals

(SAR[ ® ]) will be used to settle all expenses related to the Offering, including the fees of the Financial
Advisor, Lead Manager, Underwriter, Legal Advisor, Auditor, the Receiving Entities and the Market
Consultant in addition to marketing, printing, distribution and other Offering-related expenses.

Official Gazette

Um Al Qura, the official Gazette of the Kingdom of Saudi Arabia.

OMR

The Omani Riyal, the official currency of Oman.

Ordinary General
Assembly

An ordinary general assembly of Shareholders convened in accordance with the Bylaws.

Owners of Al-Rabwah Land

Princess Al Anoud Bint Abdul Aziz Bin Mousaed Bin Jalawi Al Saud Foundation and Prince Saud bin

Fahd bin Abdulaziz Al Saud Foundation.

Participating Parties

Participating Parties involved in the book-building process.
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Participating Entities

The entities that are entitled to participate in the book-building process, namely:

a. public and private funds that invest in securities listed on the Exchange, if permissible according
to the terms and conditions of such funds, in compliance with the provisions and restrictions set
forth in the Investment Fund Regulations and the Book-Building Instructions;

b. persons authorized by the CMA to deal in securities as principals, in compliance with the provisions
set forth in the Prudential Rules when submitting the Bid Form;

c. clients of a person authorized by the CMA to conduct management services in accordance with
the provisions and restrictions set forth in the Book-Building Instructions;

d. legal persons allowed to open an investment account in the Kingdom and an account with the
Depository Center, with the exception of non-resident Foreign Investors that are not Qualified
Foreign Investors in accordance with the Rules for Qualified Foreign Financial Institutions
Investment in Listed Securities, in compliance with CMA Circular No. 6/05158 dated 11/08/1435H
(corresponding to 09/06/2014G), issued pursuant to CMA Board Resolution No. 9-28-2014 dated
20/07/1435H (corresponding to 19/05/2014G);

e. Government entities and any international body recognized by the CMA, the Exchange or any
other exchange recognized by the CMA or the Depository Center;

f.  Government-owned companies directly or through a private portfolio manager;

g. GCC companies and GCC funds if permissible according to the terms and conditions of such
funds;

h. Qualified Foreign Financial Institutions; and

i. the ultimate beneficiary of legal personality in a Swap Agreement with an Authorized Person under
the terms and conditions of the Swap Agreements.

Principal Underwriter

GIB Capital.

Prospectus

This Prospectus, which was prepared by the Company in relation to the Offering.

Prudential Rules

The Prudential Rules issued pursuant to CMA Board Resolution No. 1-40-2012 dated 17/02/1434H
(corresponding to 20/12/2012G), as amended.

Public

Any person other than those listed below:
affiliates of the issuer;
Substantial Shareholders of the issuer;
Directors and Senior Executives of the issuer;

directors and senior executives of the affiliates of the issuer;

any relatives of the persons referred to in 1, 2, 3, 4 or 5 above;

1

2

3

4

5. directors and senior executives of the Substantial Shareholders of the issuer;

6

7. any company controlled by any person referred to in 1, 2, 3, 4, 5 or 6 above; and
8

persons acting in concert and, collectively, holding 5% or more of the class of shares to be listed.

QAR

The Qatari Riyal, the official currency of Qatar.

Qualified Foreign Investor
(QFI)

A foreign investor qualified to invest in listed securities in accordance with the Rules for Qualified
Foreign Financial Institutions Investment in Listed Securities. A qualification application shall be
submitted to an Authorized Person for evaluation and approval of the application in accordance with
the Rules for Qualified Foreign Financial Institution Investment in Listed Securities.

Receiving Entities

The Receiving Entities whose names are mentioned on pages (vii) and m of this Prospectus.

Regulatory Rules related to
Listed Companies

The Regulatory Rules and Procedures issued pursuant to the Companies Law relating to Listed Joint
Stock Companies passed by the CMA Board under Resolution No. 8-127-2016 dated 16/01/1438H
(corresponding to 17/10/2016G), as amended pursuant to CMA Board Resolution No. 3-57-2019
dated 15/09/1440H (corresponding to 20/05/2019G).

4 | Prospectus of Abdullah Al Othaim Investment Company www.othaimmalls.com

Table of Contents L]
on



Related Party

The term “Related Party” or “Related Parties,” included in this Prospectus and according to Glossary
of Defined Terms Used in the Regulations and Rules of the Capital Market Authority issued by the
CMA Board under Resolution No. 4-11-2004 dated 20/08/1425H (corresponding to 04/10/2004G),
as amended by CMA Board Resolution No. 1-104-2019 dated 01/02/1441H (corresponding to
30/09/2019G), refers to:

affiliates of the issuer;

Substantial Shareholders of the issuer;
Directors and Senior Executives of the issuer;

directors and senior executives of Substantial Shareholders of the issuer;

a.

b

c

d. directors and senior executives of the affiliates of the issuer;

e

f. any relatives of the persons referred to in a, b, ¢, d and e above; and
9

Any company controlled by any person referred to in a, b, ¢, d, e and f above.
For the purpose of Paragraph g, “control” shall mean the ability to influence the actions or decisions
of another person through, whether directly or indirectly, alone or with a relative or affiliate (a) holding
30% or more of the voting rights in a company, or (b) having the right to appoint 30% or more of the

members of the governing body; “controller” shall be construed accordingly.

Relatives

Husband, wife and minor children.

For the purpose of the Corporate Governance Regulations:

* Parents, grandparents and ascendants thereof.

¢ Children, grandchildren and descendants thereof.

*  Full brothers and sisters, paternal half-brothers and sisters and maternal half-brothers and sisters.

¢ Husbands and wives.

Retail Subscribers

Saudi Arabian natural persons, including any divorced or widowed Saudi woman with minor children
from a non-Saudi husband, who is entitled to subscribe for the Offer Shares in their names, provided
that she proves that she is the mother of her minor children, and GCC natural persons.

Rules for Qualified Foreign
Financial Institutions
Investment in Listed
Securities

The Rules for Qualified Foreign Financial Institutions Investment in Listed Securities passed under CMA
Board Resolution No. 1-42-2015 dated 15/07/1437H (corresponding to 04/05/2015G), as amended
by CMA Board Resolution No. 3-65-2019 dated 14/01/1440G (corresponding to 17/06/2019G).

Rules on the Offer of
Securities and Continuing
Obligations

The Rules on the Offer of Securities and Continuing Obligations issued by the CMA pursuant to
Resolution No. 3-123-2017 dated 09/04/1439H (corresponding to 27/12/2017G), based on the
Capital Market Law issued by Royal Decree No. M/30 dated 02/06/1424H, as amended by CMA Board
Resolution No. 1-7-2021 dated 01/06/1442H (corresponding to 14/01/2021G).

Saudi Central Bank (SAMA)

The Saudi Central Bank (formerly the Saudi Arabian Monetary Authority).

Saudi Riyal or SAR

The Saudi Arabian Riyal, the official currency of the Kingdom of Saudi Arabia.

Saudization

The process of replacing a non-Saudi resident with a Saudi national in a certain job, provided that the
citizen has the capabilities and qualifications needed for such work.

Selling Shareholders

The selling shareholders as of the date of this Prospectus, namely:
Abdullah Al Othaim Markets Company
Abdullah Saleh Ali Al Othaim

Senior Executives

Any natural person assigned - individually or jointly with other persons - by the Company’s Board or by
a Director to oversee and manage tasks and who reports directly to the Board, a Director or the CEO.

Shareholder(s) Any owner of shares in the Company.

Shares One hundred million (100,000,000 fully paid ordinary shares of the Company with a nominal value of
ten Saudi Riyals (SAR 10) per share.

SOCPA The Saudi Organization for Chartered and Professional Accountants.

Subscribers

Participating Entities and Retail Subscribers.

Subscription Application
Form

The Subscription Application Form that Retail Subscribers and Participating Entities (as applicable)

must fill out to subscribe to the Offer Shares.

Substantial Shareholders

Any person holding 5% or more of the issuer’s capital.
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Swap Agreements

Non-Saudi individuals residing outside the Kingdom and institutions registered outside the Kingdom,
with the exception of foreign corporate investors pursuant to the Rules for Qualified Foreign Financial
Institutions Investment in Listed Securities and foreign strategic investors in accordance with the
Instructions for Foreign Strategic Investors Ownership in Listed Companies, acquiring the economic
benefits of the shares by entering into swap agreements (SWAP) with persons authorized by the
CMA to purchase, own and trade shares listed on the Exchange for Foreign Investors. Under swap
agreements, the Authorized Persons will be the registered legal owners of such shares.

The Company

Abdullah Al Othaim Investment Company

UAE

The United Arab Emirates.

Underwriters

GIB Capital and Alinma Investment.

Underwriting Agreement

The underwriting agreement entered into between the Company, the Selling Shareholders and the
Underwriter in connection with the Offering.

usD

The American Dollar, the official currency of the United States of America.

Value Added Tax (VAT)

On 02/11/1438H, the Council of Ministers approved the Unified GCC Value Added Tax Agreement,
which came into effect on January 1, 2018G as a new tax to be added to the system of taxes and other
fees to be applied by specific sectors in the Kingdom and in GCC countries. The amount of this tax is
expected to be 5%, and a number of products (e.g., basic foodstuffs and health care and education
services) were excluded. The Ministry of Finance recently announced an increase in VAT to 15% from
July 1, 2020G.

Vision 2030

The national economic and strategic program that aims to reduce dependency on the oil and
petrochemicals industry, diversify the Saudi economy and develop public services.

Zakat, Tax and Customs
Authority

The Zakat, Tax and Customs Authority in the Kingdom of Saudi Arabia.
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2. Risk Factors

Prospective Investors should carefully consider the following risk factors, along with the other information contained in this Prospectus,
prior to making an investment decision with respect to the Offer Shares. The risks and uncertainties described below are those that the
Company currently believes may affect the Company and any investment in the Offer Shares. However, the risks listed below do not
necessarily constitute all risks affecting the Company or its Material Subsidiaries or associated with an investment in the Offer Shares.
There may be additional risks and uncertainties that the Directors currently are not aware of or that the Directors currently believe are
immaterial. The occurrence of any such risks and uncertainties may have a material adverse effect on the business, results of operations,
financial position and future prospects of the Company and its Material Subsidiaries. As a result of such risks, the price of the Shares may
decline, the ability of the Company and its Material Subsidiaries to pay dividends may be impaired and Investors may lose all or part of
their investment.

Moreover, the Board of Directors confirms that, to the best of its knowledge and belief, there are no other material risks as at the date of
this Prospectus - other than as disclosed in this Section - that may affect Investors’ decisions to invest in the Offer Shares.

Investment in the Offer Shares is only suitable for Investors who are capable of evaluating the investment risks and who have sufficient
resources to bear any loss which might result from such investment. Prospective Investors who have doubts about which actions to take
should seek the advice of a financial advisor duly licensed by the CMA prior to investing in the Offer Shares.

The risks stated below are not stated in an order that reflects their importance or expected impact on the Company or its Material
Subsidiaries

2.1 Risks Related to the Company’s Business

2.1.1  Risks Related to the Connection Between the Company’s Performance, its Tenants
in the Retail Sector, Visitors’ Movement and Spending

The Company’s revenues depend on income from rent collected from tenants in its malls (for further details about Company’s malls, see
Section 4.4.2 "Operational Malls” of this Prospectus). Tenants’ ability to pay rent to the Company depends on their financial performance,
which is affected by a number of factors related to the retail sector and visitor turnover and purchasing power. The revenue of the Material
Subsidiaries depends on their income from sales. Therefore, the revenue of the Material Subsidiaries is also affected by factors related
to the retail sector, visitors' movement and purchasing power (for further details about the Material Subsidiaries, see Section 4.1.6
“Overview of Material Subsidiaries” of this Prospectus).

As a result, the Company’s malls and the business of its subsidiaries are exposed to risks associated with the commercial movement of
the retail sector, which is directly affected by rapid and/or sometimes unexpected changes in the market, which affect the behavior and
spending power of visitors to the Company’s malls and the sites of its subsidiaries, in addition to seasonal fluctuations in demand for their
products and services and the presence of competing entertainment destinations (for further details about the risks associated with the
retail sector, see Section 2.2.1 “Risks Related to the Retail Sector” and Section 2.2.4 "Risks Related to the High Level of Competition
with the Company and its Material Subsidiaries” of this Prospectus). If the Company, its tenants, or Material Subsidiaries misjudge
market changes or if they do not respond to them appropriately, this will have a material effect on the business, results of operations,
financial position and future prospects of the Company and its subsidiaries. In addition, the financial condition of the tenants of the
Company'’s malls is affected by factors related to the retail sector. This may lead to their inability to continue operating their business,
or to fulfil their obligations towards the Company or their lenders and suppliers. It may also lead to bankruptcy or liquidation, which
in turn will affect the overall performance of the Company’s malls and will have a material effect on the Company’s business, results of
operations, financial position and future prospects.

Since the business of the Company and its Material Subsidiaries depends on attracting a large number of visitors to the Company’s
malls and the sites of its subsidiaries, any decrease in the number of visitors or their spending levels for any reason will have a material
adverse effect on the business, results of operations, financial position and future prospects of the Company and its subsidiaries. Visitors'
movement at the Company’s malls depends on various factors, such as ease of access to the Company’s malls, their spending power and
the presence of competitive entertainment destinations. Changes in the areas in which the Company’s malls are located and the sites of
its subsidiaries, including changes in demographics, which includes average income per capita, or changes that affect the ease of visitor
access to the malls, such as maintenance and construction works on the roads leading to the Company’s malls or within the surrounding
areas, may have an adverse effect on the number of visitors and their spending level, which will adversely affect the turnout rate at the
Company’s malls.
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2.1.2 Risks Related to the Concentration of the Company’s Revenue in Four (4) Malls

Revenues from the largest four (4) malls (out of nine (9) operational malls as of September 30, 2021G), namely Al Othaim Mall - Al-
Rabwah, Al Othaim Mall - Al-Ahsa, Al Othaim Mall - Dammam and Al Othaim Mall - Hail, accounted for 63.4%, 65.8%, 65.7% and 66.5%
of the Company’s total revenues for the Financial Years ending December 31, 2018G, December 31, 2019G and December 31, 2020G
and September 30, 2021G, respectively. If the Company is unable to provide high-quality services to visitors and retain its anchor tenants,
or if visitor turnout in these malls decreases for any reason, this will reduce the Company’s total revenues and will have a material adverse
effect on the Company’s business, results of operations, financial position and future prospects.

2.1.3 Risks Related to the Reliance of the Company’s Revenues on Anchor Tenants

The Company’s revenues from the ten (10) largest anchor tenants from non-Related Parties represent about 33.8%, 33.4%, 34.1% and
28.6% of the total rental income for the Financial Years ending December 31, 2018G, 2019G and 2020G and the financial period ended
September 30, 2021G, respectively. Revenues from Related Parties resulting from lease agreements represent approximately 15.0%,
14.8%, 12.2% and 13.8% of the Company’s total revenues for the Financial Years ended December 31, 2018G, 2019G and 2020G
and the financial period ended September 30, 2021G, respectively. The anchor tenants of the Company’s malls include a number of
prominent companies in the retail sector, such as Abdullah Al Othaim Markets, Sky Island Fashion Company Limited, Landmark Arabia
Company, Alshaya International Trading Company, Apparel Company Limited, Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim
Entertainment Co. The anchor tenants in the Company’s malls operate a large collection of famous brands in the field of fashion, food
and entertainment, who the Company considers as its strategic partners.

The Company's revenues rely on anchor tenants. the Company expects that it will continue to rely on its sustained relations with them
and on the renewal of lease agreements for their sites in the Company’s malls. The anchor tenants may decide to transfer all or part of
their business with the Company to one or more of its competitors, or ask the Company to reduce the rent of the sites they rent inside
its malls or provide additional services that increase the Company’s costs. Anchor tenants may experience financial difficulties, may have
to restructure their businesses or change their strategies or may be affected by factors related to retail sector. It is worth noting that the
Company has filed a lawsuit against one of its main tenants, Anwal Trading Company, whereby the Company is claiming an amount
of SAR 34.5 million for rent it did not receive due to financial difficulties experienced by Anwal Trading Company. Any of these factors
adversely affect the anchor tenants’ ability or willingness to continue leasing sites in the Company’s malls. The loss of any anchor tenant
may decrease the Company’s revenues or reduce the number of visitors to the Company’s malls, adversely affecting the sales of other
tenants in the Company’s malls, which in turn may lead to the loss of those tenants as well. Therefore, the loss of any anchor tenant will
have a material adverse effect on the Company’s business, results of operations, financial position and future prospects.

2.1.4 Risks Related to COVID-19 Preventive Measures

The Governmentadopted anumber of precautionary measures to limit the spread of the novel coronavirus (COVID-19), which is a contagious
disease caused by a highly infectious virus that causes respiratory infections and other symptoms such as fever, cough and shortness of breath.
The Government's measures included closing all commercial malls, entertainment centers, children’s play activities, cinemas, restaurants
and cafés in the malls for a specified period. After the malls were opened in late May 2020G, the Government imposed a number of
protocols that malls, trade fairs, restaurants and cafés were required to abide by, such as reducing the number of visitor hours in line
with curfew hours, reducing the number of visitors allowed to enter and conducting examinations at the entry gates, preventing children
from entering and organizing queues and stairs to ensure physical distancing between visitors of malls and trade fairs in order to limit
the spread of the coronavirus (for further information about these procedures, please refer to Section 4.8 “Business Continuity” of this
Prospectus.

Such preventive measures caused the Company and its subsidiaries to temporarily suspend their business in 2020G, from 21/07/1441H
(corresponding to 03/16/2020G) to 06/09/1441H (corresponding to 04/28/2020G) for the Company’s malls and the sites of Abdullah
Al Othaim Fashion Co. and from 10/07/1441H (corresponding to 03/15/2020G) to 28/10/1441H (corresponding to 06/20/2020G) and
23/05/1442H (corresponding to 02/05/2021G) to 22/07/1442H (corresponding to 03/06/2021G) for the sites of Abdullah Al Othaim
Entertainment Co. (for further details about the economic risks associated with the novel coronavirus (COVID-19) pandemic, see Section
2.2.6 "Risks Related to the Impact of the COVID-19 Pandemic on the Economy” of this Prospectus). Such measures have also decreased
visitor demand for the Company’s malls and its subsidiaries’ retail spaces, which resulted in reduced revenues and adversely affected
the financial position of tenants in a way that could affect their ability to fulfil their obligations to the Company, cause them to terminate
their lease agreements with the Company or request reduced rent. It is expected that the results of operations of the Company and
its Material Subsidiaries will be negatively and significantly impacted due to decreased visitors and sales. According to the Company’s
estimates, the impact of the coronavirus on the Company’s revenues was SAR 75.3 million and SAR 16 million in 2020G as of September
30, 2021G, respectively. Re-imposing or tightening of such measures (such as re-closing malls, trade fairs, restaurants and cafés) will have
a negative and material impact on the number of visitors to the Company’s malls and on the sales of tenants and Material Subsidiaries.
This may affect their ability to fulfil their obligations to the Company or their desire to renew or terminate their lease agreements with
the Company. This in turn will lead to a decrease in the occupancy rate of the Company’s malls and their revenues. In addition, the
COVID-19 pandemic may affect the Company’s ability to complete its future projects on time, causing it to incur additional costs. It may
also affect the Company’s ability to meet its obligations in accordance with the financing agreements with banks or to obtain additional
financing. Determining the impact of this depends on various factors, including the expected duration of the preventive measures or the
adoption or extension of any new preventive measures that affect the business of the Company and its subsidiaries. When conditions
return to normal after the COVID-19 pandemic ends and the preventive measures are suspended, there is no guarantee that the
Company and its Material Subsidiaries will compensate for the material damages incurred in the previous period, which may affect the
financial position of the Company and its Material Subsidiaries. All of the above will have a material adverse effect on the Company'’s
business, results of operations, financial position and future prospects.
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2.1.5 Risks Related to the Quality of the Company’s Malls

The Company and its subsidiaries depend largely on the turnout of the Company’s malls tenants and visitors, which in turn depends on
the reputation and quality of the Company’s malls. The quality of malls depends on several factors, including but not limited to, modern
exterior architecture, modern interior design, modern infrastructure, easy divisions, visitor access to various trade fairs, the provision of
various services such good air conditioning and lighting and reliable elevators and escalators, the provision of sufficient parking spaces,
the provision of a suitable number of tenants diversified in various sectors, the ease of visitor embarking/disembarking and entry/exit at
various gates of the mall, the provision of the necessary security services inside and outside the mall to manage the traffic at gates and
the provision of mall cleaning services during working hours. Therefore, the Company’s inability to provide or maintain the quality of its
malls for visitors and tenants will have a material adverse effect on its brand and reputation, decreasing visitor turnout in malls. This in turn
will have a material adverse effect on the Company’s business, results of operations, financial position and future prospects.

2.1.6  Risks Related to Renovation and Redevelopment of the Company’s Existing Malls

The Company must carry out renovation, expansion, improvement and redevelopment of its malls on an ongoing basis in order to
maintain their quality, attractiveness and continued demand from tenants and visitors. Renewal and redevelopment works pass through
certain stages, starting from sound planning preceding the design and execution steps. This sequence of project stages involves reducing
risks that may occur during the execution stages (for more information about the project development and construction stages of the
Company’s new malls, please see Section 4.4.5 “Stages of Project Development and Construction Stages of the Company’s New
Malls” of this Prospectus). As the mall market in the Kingdom evolves, the aspirations, tastes and preferences of tenants and visitors
may change. This may include, for example, adding new facilities in malls and more diverse entertainment options (such as cinemas) and
changing the design of some malls to be more innovative. The Company’s existing malls may not be changeable in a way that meets the
aspirations of the tenants and visitors. The Company’s existing malls may also not be able to compete effectively with other malls, even if
the Company has implemented renovation and development works. Any renovation of the Company’s malls may also cause a disruption
of the existing tenants’ work in the relevant malls, which may lead to a partial decrease in the Company’s revenues while the renovation
works are in progress. If the Company is unable to renovate and improve its existing malls to keep up with changes in the preferences
of tenants and visitors, this will have a material adverse effect on the Company’s business, results of operations, financial condition and
prospects.

2.1.7 Risks Related to Increasing Operating Expenses for the Company and its Material
Subsidiaries

The operating expenses of the Company and its subsidiaries may increase as a result of various factors, including but not limited to
increased labor costs, fuel, water and electricity costs, repair and maintenance costs, insurance premiums, costs of contracts entered
into by the Company and its Material Subsidiaries with suppliers and a high value-added tax rate. All such factors are beyond the
control of the Company and its Material Subsidiaries. The Company’s operating expenses amounted to approximately SAR 177.9 million
(representing 39.2% of the cost of revenue) during the Financial Year ending December 31, 2018G, approximately SAR 244.3 million
(representing 51.9% of the cost of revenue) during the Financial Year ending December 31, 2019G, approximately SAR 220.1 million
(representing 58.6% of the cost of revenue) during the Financial Year ending December 31, 2020G and approximately SAR 96.1 million
(representing 29.8% of the cost of revenue) during the financial period ended September 30, 2021G. It is worth noting that prices of fuel,
water and electricity have increased in the past years and the VAT rate applied in the Kingdom increased to 15% starting on 10/11/1441H
(corresponding to 01/07/2020G). Any increase in the Saudization requirements inside the Company and its Material Subsidiaries may
lead to increased operating expenses. The Company may not be able to pass this increase on to its tenants by raising rent due to
other considerations such as its desire to attract new tenants, retain existing tenants and prevent competitors from attracting them.
The Material Subsidiaries may also not be able to compensate for this increase through their sales and visitor turnout. Any increase
in the operating expenses of the Company and its subsidiaries will decrease its cash flows, profit margins and the amounts available
for the maintenance of its existing facilities and future development works. If the Company is unable to increase the rent agreed upon
with tenants under their lease agreements in proportion to Company’s increasing operating expenses or increasing inflation rates, the
Company will be unable to renegotiate with tenants to increase the rent during the lease term and prior to its expiry, or its subsidiaries
may be unable to cover the increase in their operating expenses, which would have a material adverse effect on the Company’s business,
results of operations, financial condition and prospects.

2.1.8 Risks Related to Late Collection of Rent

The coronavirus pandemic that the country sustained starting in March 2020G led to declining economic conditions compared to
the rates before the outbreak of this pandemic. This has resulted in a delay in rent collection from some tenants due to these difficult
economic conditions, noting that such conditions were not limited to the Company in particular, or to the Kingdom in general, but the
negative impact of the pandemic extended globally to all companies and governments.

After the outbreak of the pandemic and in line with the Government's decisions, the Company offered discounts to clients for the
periods of mandatory closure imposed on economic activity in the Kingdom. This was done pursuant to the instructions and directives
of the competent Government authorities that were managing the developments of the coronavirus pandemic and, at the same time,
managing the gradual return of the economic activity to its normal state, in line with the developments of the pandemic.

As a result, relations with clients during this period were limited to lengthy negotiations regarding some clients’ requests to increase the
discounts granted by the Company. Also, some clients requested to renegotiate some terms and values of the lease agreements in force
to suit the economic conditions.
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Tenants' delay or inability to pay full rent led to a significant decrease in the Company’s rent revenues during the period starting in
March 2020G until the fourth quarter of 2020G, negatively affecting the Company’s cash flows. The Company’s policy at that time was to
attempt to maintain the clients’ presence in the Company’s commercial malls and to offer them logical discounts to ensure they remained
in the commercial centers while ensuring their continued payment of rent in a regular and timely manner. The circumstances at that time
affected the financing of the Company’s current business requirements related to its future projects and daily operations, as well as capital
expenditures. This had a material adverse impact on the Company’s business and financial position during the period and on the results
of its future prospects.

The Company'’s policy changed from the beginning of the fourth quarter of 2020G when it started to implement a package of decisions
to strengthen the Company'’s legal position to preserve its overdue rights with all clients who were in default. This was made through the
following measures:-

* Start using the “Ejar” platform as an alternative to handwritten lease agreements.

* Start using the “Nafith” platform to support the existence of guarantees for current debts payable by clients using
electronic promissory notes.

* Increase the use of the “SIMAH" platform to inquire about the financial position of clients before contracting with them
and in the event of late payment.

The Company’s use of such electronic platforms is considered a great development because these platforms are supported and
monitored by the Government. The Government established these platforms in order to make investment in the real estate sector
reliable and transparent and to establish a balance between the lessor and lessee. Pursuant to the resolution of the Council of Ministers,
all Government agencies began to register their lease agreements electronically on the Ejar platform, to be role models and to show
confidence in using such platform.

Thus, through the benefits and services that these platforms provide to landlords and tenants, the “Ejar” platform allows lessors to
document and register the standard electronic lease agreement approved by the Ministry of Justice. It also facilitates the procedures
related to lessors handing over the real estate unit after the parties agree to the standard electronic lease agreement and getting it
back after the end of the agreement period or in the event of a party’s desire to terminate the agreement. Furthermore, it allows for the
possibility of benefiting from the standard electronic contract as an executory instrument that facilitates procedures and shortens the
litigation period. Moreover, it facilitates following up on the collection of rent through the SADAD bank system, which replaces payment
and cash receipts when electronic payment is utilized. It also increases confidence in dealing with a real estate broker approved by the
Ejar platform that provides its services in accordance with the laws and regulations. It also provides documented electronic transactions
which reduces disputes, such as keeping contracts, registering Sukuk and providing forms for handing over and taking over the real
estate unit. It provides easy and safe ways and flexible options for receiving rental payments, which helps lessors follow up on financial
payments made by lessees (monthly, quarterly, semi-annually, annually), whether through the usual payment channels, through electronic
payment by SADAD or through other payment methods. Ejar also provides a set of various electronic services which provide security,
privacy, speed and flexibility, such as easy electronic search, an electronic notification service in the event of a lessee’s delay in making
payments, query services, access to contracts, alert services, notifications of the date of payments and receipt of amounts in the account
and multiple communication channels to provide support and assistance services, in addition to responding to inquiries from lessors and
lessees.

In addition, the Government directly stimulates the use of the executive electronic contract as well as the use of various payment
options through such platforms. By using the (SADAD) system, which was originally used to pay public utility bills, transactions between
lessor and lessee are guaranteed, which reduces the risks for the lessor in terms of delays in collecting rent or evasion of payment. The
activation of the Ejar system, which the Government adopted, linked the various rental offices to a technical network containing an
integrated database on lessees and their credit and payment history. The use of such platforms helps facilitate and speed up judicial
procedures compared to the old paper/documentary system that depends on the presentation of evidence by the parties.

After the effects of the coronavirus pandemic began to come to an end, the Government has encouraged economic activities through
the launch of a package of programs to encourage shoppers to go to markets. This led to an improvement in the cash flows of clients
within the markets. Accordingly, as of the third quarter of 2021G, the Company started to change the rent collection policy in line with
current economic changes and the change in the quality of some clients, as some rose and others fell within the market. For the purpose
of maintaining the current gains and the Company’s market share, the rent collection policy was changed to reduce clients’ indebtedness
to an acceptable limit within the current market mechanisms. This affected the continuity of some clients who were unable to overcome
the effects of the coronavirus pandemic. In addition, the total lease receivables for the Company amounted to SAR 153.4 million, SAR
217.4 million, SAR 397.9 million and SAR 348.2 million in the Financial Years ended December 31, 2018G, 2019G and 2020G and the
financial period ended September 30, 2021G, respectively. Although the payment period for most leases agreements was six months in
advance, the actual average number of days during which the Company received rent due was one hundred and three (103) days, one
hundred and forty-six (146) days and two hundred and seventy-one (271) days in the Financial Years ended December 31, 2018G, 2019G
and 2020G, respectively. In addition, the Company has the right to collect fines from tenants in the event of late payment of rent, but the
Company has not applied any of the penalties mentioned in the lease agreements on tenants.

There is no guarantee that the Company will be able to collect rent when it is due (for further details about the Company’s collection
policy, see Section 4.4.4(c) “Collection of Rent” of this Prospectus). As of September 30, 2021G, the percentage of unpaid rent due
from tenants amounted to about 57.2% of the Company’s total revenues from the previous Financial Year ending on September 30,
2021G . Past difficult economic conditions have delayed collection from tenants due to protracted negotiations over discounts and the
renegotiation of lease agreement terms. Such delays also resulted in recognizing an increase in provisions against receivables amounting
to SAR 22.1 million in 2018G, SAR 24.7 million in 2019G, SAR 102.7 million in 2020G and SAR 0.1 million in the financial period ended
September 30, 2021G. The Group also reduced the provision for expected credit losses for the age group exceeding three months as
on September 30, 2021G, compared to December 31, 2020G. The decrease in expected credit losses on September 30, 2021G is due
to accounts receivable amounting to SAR 13.9 million, which were not subject to expected credit losses, and also due to lower expected
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credit losses within the disputed receivables category. In addition, the Company did not write off accounts receivable in 2018G, while it
wrote off accounts receivable amounting to SAR 35.6 million in 2019G and SAR 13.1 million in the financial period ended September 30,
2021G, while the Company reversed previous write-offs amounting to SAR 1.3 million in 2020G.

It is worth noting that the balance of obsolete receivables for more than one year amounted to SAR 187.3 million, which represents 53.8%
of the total receivable balances as on September 30, 2021G. The Company does not have any agreed plans for collecting such balances,
but it did collect SAR 51.0 million from tenants in October 2021G. Also, the discounts granted on rent affected the Company’s financial
results and gross and net profit margins, as such discounts (excluding coronavirus-related discounts) amounted to SAR 52.2 million,
SAR 39.2 million, SAR 74.6 million and SAR 65.3 million in the Financial Years ended December 31, 2018G, 2019G and 2020G and the
financial period ended September 30, 2021G, respectively. They represent 8.9%, 6.6%, 13.1% and 15.9% of the total revenues in the
Financial Years ended December 31, 2018G, 2019G and 2020G and the financial period ended September 30, 2021G. Total coronavirus-
related discounts represent SAR 75.3 million and SAR 16.0 million, representing 13.2% and 3.9% of the total revenues, in the Financial
Year ended December 31, 2020G and the financial period ended September 30, 2021G.

It is worth noting that the Company has negotiated with its tenants regarding unpaid balances owed to the Company and agreed to
write off SAR 35.6 million during 2019G. In addition, the Company faced risks in collecting dues amounting to SAR 62.5 million from its
tenants. An amount of SAR 37.6 million was allocated against such disputed balances as on September 30, 2021G. The Company offers
discounts to tenants on a case-by-case basis depending on multiple factors, including the relevant tenant’s quality and brand as well as
the size of the relevant tenant and the overall contribution to the Company’s financial results, in order to retain tenants who play a critical
role in driving footfall.

Late payment or non-payment of rent by tenets for any reason may result in a material decrease in the Company’s rental income, which
will adversely affect the Company’s cash flows.

2.1.9 Risks Related to Lease Agreements with Existing and New Tenants

The Company’s revenues depend on its ability to renew lease agreements with existing tenants and to release any unleased spaces within
its malls to new tenants. With the exception of lease agreements concluded with anchor tenants, the terms of most lease agreements
entered into by the Company range from one to three (3) or five (5) years and may be automatically renewed. Before renewal, the tenant
has the option not to renew by sending a written notice ninety (90) days before the renewal date.

Current tenants may terminate their agreements before the end of their term and may not extend their current lease agreements with the
Company upon expiry, which may affect the attractiveness of its malls. The Company may also not be able to renew the lease agreements
concluded with tenants on terms similar to or better than those of the existing agreements. If any lease agreements are not renewed,
the tenants may delay vacating the premises and handing over the rented retail spaces to the Company or the new tenants, which may
reduce the average occupancy rates of the Company’s malls.

If the Company is unable to maintain or renew lease agreements with its current tenants, conclude lease agreements with new tenants
or renew existing lease agreements on favorable terms for any reason, such as the Company’s malls losing their attractiveness, this may
reduce the Company’s revenues, which will have a material adverse effect on the Company’s business, results of operations, financial
condition and prospects.

It is worth noting that the Company acquired Dar Al Waha Mall under a sale agreement dated 13/06/1443H (corresponding to
01/16/2022G) whereby all lease agreements were transferred to and became effective and binding on the Company as of 28/05/1443H
(corresponding to 01/01/2022G) (for more information about Dar Al Waha Mall, please refer to Section 4.4.2 (j) “"Dar Al Waha Mall” of
this Prospectus) (for more information on the sale contract, please refer to Section 12.5.10 “Sale Contract for Dar Al Waha Mall and the
Plot Facing It” of this Prospectus). As in lease agreements initially concluded with the Company, with the exception of lease agreements
with anchor tenants, the terms of most lease agreements concluded for Dar Al Waha Mall, whose ownership was transferred to the
Company, range from one (1) to three (3) or five (5) years, automatically renewable. The lessee is given the option not to renew under a
written notice of ninety (90) days prior to the date of the end of the lease term before renewal. Since the Company did not conclude or
negotiate such agreements at the outset, not all of their terms may be favorable to the Company, and the Company may not be able to
renegotiate the unfavorable terms or amend some of their clauses. Further, the Company also selects its tenants based on certain criteria
that may not be met by the tenants to whose contracts the Company is bound, which may affect the attraction of visitors and thus the
turnout rate for one of the Company’s malls. This will have a material adverse effect on the Company’s business, results of operations,
financial position and future prospects.

2.1.10 Risks Related to Transactions and Agreements With Related Parties

In its ordinary course of business, the Company deals with Related Parties and has entered into several agreements with Related Parties,
including lease contracts, share sale and purchase contracts and service and use of trademark contracts. The Company obtained the
approval of the General Assembly on the transactions and agreements in force in its meetings on 27/10/1440H (corresponding to
06/30/2019G), 17/09/1441H (corresponding to 05/10/2020G), 20/11/1442H (corresponding to 06/30/2021G) and 15/02/1443H
(corresponding to 09/22/2021G) (for further details about Related Party transactions, see Section 12.6 “Material Contracts with Related
Parties” of this Prospectus). The total value of transactions with Related Parties amounted to SAR 206.8 million, SAR 132.2 million, SAR
194.2 million and SAR 157.7 million in the Financial Years ended December 31, 2018G, 2019G and 2020G and the financial period ended
September 30, 2021G, respectively. In addition, the total amounts owed to the Company from Related Parties amounted to SAR 26.9
million, SAR 107.6 million, SAR 39.0 million and SAR 39.7 million in the Financial Years ended December 31, 2018G, 2019G and 2020G
and the financial period ended September 30, 2021G, respectively. In addition, the total amounts owed by the Company to Related
Parties amounted to SAR 0.05 million, SAR 0.1 million, SAR 15.4 million and SAR 13.9 million in the Financial Years ended December 31,
2018G, 2019G and 2020G and the financial period ended September 30, 2021G, respectively.
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The total (net) revenues from transactions with Related Parties resulting from lease agreements amounted to SAR 82.7 million (representing
8.9% of the total revenues of the Group) during the Financial Year ended December 31, 2018G, SAR 76.6 million (representing 7.6% of
the total revenues of the Group) during the Financial Year ended December 31, 2019G, SAR 51.2 million (representing 6.7% of the total
revenues of the Group) during the Financial Year ended 2020G and SAR 45.4 million (representing 7.5% of the total revenues of the
Group) during the financial period ended September 30, 2021G. The total value of products and services received from Related Parties,
including revenue costs, general and administrative expenses, advertising and marketing expenses and rental expenses amounted to SAR
35.7 million (representing 5.7% of the total revenues of the Group) in the Financial Year ended December 31, 2018G, SAR 37.5 million
(representing 5.2% of the total revenues of the Group) in the Financial Year ended December 31, 2019G, SAR 26.8 million (representing
4.5% of the total revenues of the Group) in the Financial Year ending December 31, 2020G and SAR 26.0 million (representing 6.2% of
the total revenues of the Group) during the financial period ended September 30, 2021G.

The Company is currently leasing some spaces in its malls to a number of Related Parties, such as its subsidiaries, in addition to Abdullah
Al Othaim Markets, one of the Company’s major tenants. The revenues from spaces leased to Abdullah Al Othaim Markets amounted
to SAR 26.7 million (representing 2.9% of the total revenues of the Group) during the Financial Year ended December 31, 2018G, SAR
18.0 million (representing 1.8% of the total revenues of the Group) during the Financial Year ended December 31, 2019G, SAR 14.1
million (representing 1.9% of the total revenues of the Group) during the Financial Year ended December 31, 2020G and SAR 13.0 million
(representing 2.1% of the total revenues of the Group) during the financial period ended September 30, 2021G. It should be noted
that the Company rents a site for the Company’s administrative office from Abdullah Al Othaim Markets Company in Al-Rabwah District
in Riyadh and a site for operating Al Othaim Mall - Dammam (for more information on the Company’s lease agreements concluded
with Abdullah Al Othaim Markets, please see Section 12.5.5 “Lease Agreements and Development of Malls”, Section 12.6 “Material
Contracts with Related Parties” and Section 12.8.2 “Lease Contracts between the Company and its Material Subsidiaries as Lessees”
of this Prospectus). The rental costs for signatories were not recorded in the Company'’s financial statements for the Financial Years ended
December 31, 2018G and 2019G due to a mistake made by the external auditor. They were recorded in the financial statements for the
Financial Year ended December 31, 2020G and the financial period ended September 30, 2021G.

The Company also started work on the Marfa Mall project in Jubail in the Financial Year ended December 31, 2015G with a total
cost of SAR 245.3 million. The Company incurred capital work in progress of SAR 13.9 million with a project completion of 5.7% as of
December 31, 2018G. The Company completed the project in the Financial Year ended December 31, 2019G, and the costs incurred
by the Company were transferred to Al Othaim Holding Company pursuant to a contract concluded between the Company and Al
Othaim Holding Company, as the Company performs the contract works on behalf of Al Othaim Holding Company. Accordingly, the
Company recorded accounts receivable of SAR 43.2 million related to Al Othaim Holding Company as on December 31, 2019G, while
only SAR 13.9 million was recorded in the Company’s financial statements for the Financial Year ended December 31, 2019G as amounts
to be transferred to Al Othaim Holding Company. This indicates that transactions with Related Parties were not adequately reported in
the financial statements for the year ended December 31, 2019G. As on December 31, 2020G, lease dues for the Marfa Mall project
amounting to SAR 18.0 million were recorded in the Company’s financial records as other income. Such amount was incorrectly recorded
as capital works in the audited financial statements for the Financial Year ended December 31, 2020G.

Included in such transactions, transactions related to financing provided to non-Material Subsidiaries amounted to SAR 6.8 million and
SAR 1.6 million in the Financial Years ended December 31, 2018G and 2019G, respectively. The Company did not finance any of the
subsidiaries during the Financial Year ended December 31, 2020G and the financial period ended September 30, 2021G. The Company
also transferred funds to Al Othaim Holding Company during the Financial Years ended December 31, 2018G and 2019G, noting that
the Company Director Abdullah Saleh Ali Al Othaim is the only shareholder of Al Othaim Holding Company, and Al Othaim Holding
Company is one of the Company’s Shareholders. The amounts transferred amounted to SAR 83.1 million and SAR 23.0 million during the
Financial Years ended December 31, 2018G and 2019G, respectively. Accordingly, the Company has violated Article 73 of the Companies
Law, which prohibits joint stock companies from providing a loan of any kind to any of its board of directors members or shareholders, or
guaranteeing any loan contracted by any of them with third parties except under certain exceptions. On 09/11/1441H (corresponding to
06/30/2020G), Al Othaim Holding Company wrote a letter to the Company under which it undertook to bear any responsibility resulting
from such transfers on behalf of the Company. All of the transfers recorded in the Company’s books were settled by Al Othaim Holding
Company for the Company as of the date of this Prospectus. Also, on 09/11/1441H (corresponding to 06/30/2020G), the Company'’s
Shareholders wrote a letter acknowledging their knowledge of such transfers, agreeing to them and absolving the Company of any
liability resulting therefrom. All of the transfers recorded in the Company’s books were settled by Al Othaim Holding Company for the
Company as of the date of this Prospectus. Moreover, the Company wrote a letter on 09/11/1441H (corresponding to 06/30/2020G),
whereby it certifies that there are no previous practices violating the applicable laws, except for the transactions referred to above (for
more information on transactions with Related Parties, please refer to Section 6.9 “Related Party Balances and Transactions” and Section
6.15 "Related Party Transactions and Balances” of this Prospectus).

Agreements and transactions with Related Parties are subject to the provisions of the relevant Saudi laws and regulations. In accordance
with Article 71 of the Companies Law, any transactions in which any member of the Company’s Board of Directors has a direct or
indirect interest must be submitted to the General Assembly for approval. A Board member who has an interest in these transactions is
not allowed to vote on such transactions, whether at the level of the Board of Directors or the Shareholder assemblies. Therefore, the
Company may not be able to renew the agreements concluded with Related Parties at the end of their terms, as the Company’s Board
of Directors or General Assembly may not approve these transactions. In addition, if transactions with Related Parties are not concluded
in the future on a commercial basis or if irregular practices are repeated with regard to transactions with Related Parties, this will have an
adverse and material effect on the Company’s business, results of operations, financial condition and prospects.
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2.1.11 Risks Related to the Development of Malls

The Company’s business depends on the integrity and safety of the design, construction and maintenance of its malls. Any defects
or errors in the design or construction of the Company’s malls, including any defects in the building materials used, design errors or
safety issues, may affect the operational performance of those malls and cause the Company to incur additional costs to carry out the
necessary repair work. The Company follows structural safety procedures during the development of the structural design of the malls,
in addition to reviewing the design before commencing execution and ensuring the integrity of the design and construction calculations.
Throughout the Company’s history, none of the visitors to any of the Company-owned malls have been injured due to undiscovered
fundamental defects in the construction work, and it is necessary that both the engineering department and the operation department
confirm building safety.

The Company is currently building, developing and studying eight (8) new projects at various stages of development (for further details
about new projects under development, see Section 4.4.6 “New Projects Under Development” of this Prospectus). There are a number
of risks associated with real estate development activities that may affect the Company’s success in developing these new commercial
projects and any other new projects in the future. These risks include:

* Delays in construction work and cost increases beyond the Company’s expected budget, whether due to modifications
of design plans or for any other reason.

* Lack of or increase in the cost of construction materials or equipment or the cost of labor as a result of increased
commodity prices, inflation or other factors.

* Unforeseen engineering problems, defects in building materials used or defects in building and construction methods
used.

*  Breach of contractual obligations by or financial difficulties of contractors, service providers and third-party suppliers.

* Disputes that may arise between various parties to the construction contract or any other contract related to construction
works.

* Suspension of construction works, strikes and accidents.
* Delay in obtaining any statutory approvals from the concerned Government agencies.

* Insufficient financial resources that lead to construction disruptions, which may lead to a delay in the completion of the
relevant project.

The Company may also encounter issues in planning or expectations related to studying development, implementing support
infrastructure requirements or providing a sufficient number of parking spaces when it expands or develops its malls. It should be noted
that the Company has two projects under construction on September 30, 2021G and the original budgets for Al Othaim Mall - Hafr Al-
Batin and Al Othaim Mall - Al-Khafji were amended from SAR 218.1 million and SAR 130.5 million to SAR 284.1 million and SAR 159.8
million, respectively. This increase is represented in a total cost of SAR 95.3 million. Therefore, any unplanned infrastructure changes
in the future may lead to increased costs for the Company, which may require the Company to obtain additional finances, which may
adversely affect the Company’s ability to continue building and developing new malls and achieving the expected returns. The capital
expenses associated with the development of new projects may exceed the cash flows of the Group during the expected period for the
planned projects. In the past, such expenses and investments were financed through a variety of means, including internally generated
cash, bank loans and Islamic bonds. The Group’s inability or delay to obtain adequate financing as required to finance its planned
projects affects the Company’s estimated future growth.

In addition to the malls currently being developed by the Company, the Company intends to develop new malls or expand other existing
malls in the future, and any of these development initiatives may be exposed to additional risks, depending on the size and complexity
of the project in question. It is worth noting that the Company relies, in its management of projects under development, on periodic
and continuous monitoring of the approved project budgets and timetables to ensure that there are no deviations from the plan in the
actual project data. In the event of any deviations between the actual and planned data of the projects, corrective measures are taken
as soon as possible. In addition, there are plans to deal with any risks, either before they occur or upon their occurrence, in order to
mitigate their effects as much as possible. However, there is no guarantee that the Company will complete any of the Company’s ongoing
future development projects within the specified time frame and within the expected budget. Any of these factors would have a material
adverse effect on the Company’s business, results of operations, financial position and future prospects.

It is worth noting that the Company concluded a conditional investment contract on 23/07/1443H (corresponding to 03/03/2022G) with
the Royal Commission for Jubail and Yanbu, wherein the Royal Commission for Jubail and Yanbu allocated two plots with a total area of
one hundred ninety-three thousand, seven hundred seventy-nine point eight (193,779.8) square meters located in Jubail Industrial City,
to construct and operate a mall in accordance with the Commission’s requirements (for more information on the conditional investment
contract, please refer to Section 12.5.11 “Conditional Investment Contract with the Royal Commission for Jubail and Yanbu” of this
Prospectus). The conditional investment contract is conditional on the Company’s fulfilment of its obligations under the contract during
its term, including the submission of a timetable showing the periods during which the engineering plans for the development and
construction of the mall will be delivered and the initial and final explanatory schematic and engineering plans and specifications for
the mall project. There is no guarantee that the Company will be able to fulfil these obligations on time, at all or to the satisfaction of
the Royal Commission for Jubail and Yanbu. The Company may be exposed to matters that hinder the fulfilment of these obligations
within the required period or their fulfilment in a satisfactory manner. The breach of the obligations imposed on the Company under
the conditional investment contract shall result in the termination of the investment opportunity granted to the Company by the Royal
Commission for Jubail and Yanbu and the confiscation of a bank guarantee in the amount of seven hundred seventy-five thousand,
one hundred nineteen Saudi Riyals and two halalas (SAR 775,119.2), noting that the Company may have incurred costs in conducting
the necessary studies to prepare the timetable and plans necessary for the construction and operation of the mall, which could have a
material adverse effect on the Company’s business, results of operations, financial position and future prospects.
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2.1.12 Risks Related to the Company’s Reliance on External Contractors

The Company uses external contractors to carry out various repair and maintenance works for its malls, including interior decoration
works, landscaping, air conditioning maintenance, power generation, electrical and mechanical engineering, elevator installation and
security guard services. The level of services or works provided by the Company’s external contractors may not always rise to the
expected standards and the Company’s contractors may not fulfil their obligations under their contracts. The Company may be exposed
to the risks of lawsuits resulting from damage or injury caused by external contractors to visitors, tenants or the Company’s employees,
for which the Company may be liable in some cases, and this may entail a claim for compensation. In addition, the Company may not
be able to use external contractors who have the required expertise in the locations in which the Company operates. Contractors may
enter the Company into risky undertakings, encounter financial difficulties or prioritize other projects and divert their resources away from
the Company’s malls, which in turn may adversely affect the operations and management of the Company’s malls, or result in injuries to
visitors or tenants. Any of the above events may negatively affect the Company’s reputation, which will have a material adverse effect on
the Company's business, results of operations, financial condition and prospects.

2.1.13 Risks Related to the Connection Between the Company’s Revenue and Tenant
Sales

Under some lease agreements concluded by the Company with some of its tenants, rent is determined based on a specific rent and/
or a proportion of sales, or the higher of the two. As of September 30, 2021G, about 27% of the Company's lease agreements with
tenants include such provisions. Rent determined based on a percentage of the tenant’s sales amounted to about 36% of the Company’s
total revenues for the Financial Year ending 2019G, 41% of the Company’s total revenues for the Financial Year ending 2020G and 41%
and 36.3% of the Company’s total revenue for the Financial Year ending on September 30, 2021G. Rent is also defined in some of the
lease agreements concluded with lessees of Dar Al Waha Mall, which were transferred to the Company's ownership from 28/05/1443H
(corresponding to 01/01/2022G) under the Dar Al Waha Mall sale contract concluded on 13/06/1443H (corresponding to 01/16/2022G),
based on a percentage of sales (for more information about Dar Al Waha Mall, please refer to Section 4.4.2 () “"Dar Al Waha Mall” of this
Prospectus) (for more information on the sale contract, please refer to Section 12.5.10 “Sale Contract for Dar Al Waha Mall and the Plot
Facing It” of this Prospectus). As of the date of this Prospectus, about 2.73% of the lease agreements for Dar Al Waha Mall that were
transferred to the Company, which represents 0.11% of the Company’s total lease agreements with its lessees, include such provision.

Given this mechanism for determining rent, the Company’s revenues from renting spaces and locations in its malls may be subject to
unexpected fluctuations as a result of seasonal changes in spending patterns or visitor behavior, which may ultimately affect the number
of visitors to the Company’s malls. As a result of these fluctuations in revenues, the Company may face difficulty in planning its business
and have limited ability to forecast its future revenues. In addition, the Company may not be able to accurately budget its operating
costs.

The Company is currently determining the annual sales of its lessees by obliging them to be approved and reviewed by external auditors,
and also by developing a technical system to attempt accessing lessees’ accounting systems to directly review annual sales. As a result,
the Company continues to accurately update its forecasts for future revenues by closely monitoring its current and projected operating
costs.

2.1.14 Risks Related to the "Al Othaim Mall” Brand

The Company's success partially depends on its ability to maintain the image and reputation of the “Al Othaim Mall” brand. The Company
uses the “Al Othaim Mall” brand for all its existing malls, with the exception of Dar Al Waha Mall. However, the Company is currently
working on changing the name of Dar Al Waha Mall to “Al Othaim Mall”(for further details about the malls using the “Al Othaim Mall”
brand, see Section 4.4.2 "Existing Malls” of this Prospectus). In this regard, the Company does not own the “Al Othaim Mall” brand, but
rather uses it with a license from Al Othaim Holding Company (the owner of this brand) under a license agreement dated 18/10/1429H
(corresponding to 10/18/2008G) (the “Al Othaim Mall License Agreement”) for a period of five (5) years, which gives the Company the
exclusive right to use this brand inside and outside the Kingdom. The current term of the Al Othaim Mall License Agreement expires on
25/08/1444H (corresponding to 10/17/2023G). The agreement renews automatically unless one of the parties terminates it (for further
details about this agreement, see Section 12.6.2 (f) “Trademark License Contract with Al Othaim Holding Company” of this Prospectus).
Neither the Company nor any other party may register any trade name or trademark belonging to the “Al Othaim” name without the
written consent of Abdullah Saleh Ali Al Othaim. It cannot be confirmed whether Al Othaim Holding Company will renew this agreement
or change its terms, which may be unfavorable to the Company. It also cannot be confirmed that Al Othaim Holding Company will not
terminate the agreement for any reason before its expiry. Therefore, if the Al Othaim Mall License Agreement expires, is not renewed
or its terms and conditions are changed in a manner unfavorable to the Company, this will affect its ability to use the “Al Othaim Mall”
brand for its malls and, consequently, cause the Company to lose its commercial reputation and its visitors or tenants, which will have a
material adverse effect on the Company’s business, results of operations, financial position and future prospects.

The strength of the Al Othaim Mall” brand depends on many factors, including the quality of malls, extent of brand outreach and
perception, success of the associated marketing activities and other factors that are outside the Company’s control. Therefore, any
failure to manage any of these factors will adversely affect the “Al Othaim Mall” brand and, consequently, the Company’s business. For
example, any issues related to health and safety quality and standards (whether actual, perceived or even false or unfounded, including
any incidents that may occur in the Company’s malls) may harm “Al Othaim Mall” brand and may distort the Company’s reputation or
cause the Company to lose its mall tenants or visitors to its competitors, which may decrease the visitor numbers and reduce demand
from tenants, which in turn will lead to a decline in the Company’s market share and a decrease in the occupancy rate of its total leasable
area. In addition, negative publicity resulting from the actions of the Company’s Directors, Shareholders, management, tenants, Related
Parties, suppliers, employees, contractors or agents, such as incidents related to customer service or non-compliance with laws and
regulations, may adversely affect the Company’s reputation. Such negative publicity may quickly and widely spread, especially with the
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increase in the use of social media sites, which makes it more difficult for the Company to confront and respond to it. Damage of the
Company’s reputation and brand may lead to a decline in the demand for available spaces in the Company’s malls, which will have a
material adverse effect on the Company’s business, results of operations, financial position and future prospects.

2.1.15 Risks Related to the Protection of Intellectual Property Rights

As of the date of this Prospectus, the Company has registered the trademarks on which its business relies in the Kingdom. The Company
has registered twenty-eight (28) trademarks in the Kingdom and three (3) trademarks in the United Arab Emirates (the “UAE"). The
Material Subsidiaries have also registered their trademark in the Kingdom, Egypt, Qatar, Oman, Kuwait, the UAE and Bahrain. Abdullah
Al Othaim Entertainment Co. has registered ten (10) trademarks in the Kingdom, seven (7) trademarks in Egypt, seven (7) trademarks
in Oman, six (6) trademarks in Qatar, four (4) trademarks in the UAE, four (4) trademarks in Bahrain and four (4) trademarks in Kuwait.
Abdullah Al Othaim Fashion Co. has registered four (4) trademarks in the Kingdom and Abdullah Al Othaim Food Co. has registered
seven (7) trademarks in the Kingdom (for further details about the Company’s trademarks and its Material Subsidiaries, see Section
12.9 "Intangible Assets” of this Prospectus). The Company and its Material Subsidiaries depend on its ability to continue to use those
trademarks and to protect its rights related to those trademarks in the face of any unfair use by third parties.

The unauthorized use of trademarks and other violations of the Company’s intellectual property rights may be difficult to control. If the
Company or its Material Subsidiaries fail to successfully protect their intellectual property rights, or if any third party misappropriates,
dilutes or infringes the Company’s intellectual property, the value of the Company’s trademark may be harmed, which would have a
material adverse effect on the Company’s business, results of operations, financial position and future prospects. The Company or
its Material Subsidiaries may also from time to time be required to initiate litigation to recover their rights related to the Company’s
trademarks and other intellectual property. Third parties may also assert that the Company has infringed their intellectual property rights,
which could lead to litigation against the Company. Litigation is inherently uncertain and could divert the attention of management, result
in substantial costs and diversion of resources and could negatively affect the Company’s revenues and profitability, regardless of whether
the Company is able to successfully enforce or defend its intellectual property rights. Furthermore, the outcome of such disputes may be
that the Company must enter into royalty or licensing agreements, which may not be available on terms acceptable to the Company, or
at all. Any of the above would have an adverse effect on the Company’s business, results of operations, financial condition and prospects.

In addition, the Company does not own the “Al Othaim Mall” brand and Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food
Co. do not own the trademarks that are managed by them in the Kingdom under franchise agreements with the trademark owners (for
further information about the trademarks used by Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co. under franchise
agreements, please refer to Section 12.5.6 “Abdullah Al Othaim Fashion Co. Franchise Agreements” and Section 12.5.7 “Abdullah Al
Othaim Food Co. Franchise Agreements” of this Prospectus). It is worth noting that three categories of registration certificates for the
Parfois trademark used by Abdullah Al Othaim Fashion Co. in the Kingdom under the Parfois franchise contract have expired and are
being renewed as of the date of this Prospectus. As of the date of this Prospectus, the new trademarks that reflect the new name of
Abdullah Al Othaim Entertainment Co. and Abdullah Al Othaim Food Co. have not been registered, as the current registered trademark
of Abdullah Al Othaim Entertainment Co. reflects its old name, which is Abdullah Al Othaim Tourism and Entertainment Company, and
the current registered trademark Abdullah Al Othaim Food Co. reflects its old name of Emteyaz Al-Riyadh Co. It should also be noted
that the Company operates Dar Al Waha Mall under the trademark “Dar Al Waha Mall”, which is not registered, and the Company is
currently changing the name of the mall to “Al Othaim Mall”. Furthermore, Abdullah Al Othaim Entertainment Co. has not registered
(Haunted House) trademark for its entertainment center located in Al Othaim Mall - Al-Rabwah as on the date of this Prospectus.
Abdullah Al Othaim Entertainment Co. has applied to register the new trademark that reflects its new name, but it has not obtained a
trademark registration certificate yet. Therefore, the Company, Abdullah Al-Othaim Fashion Co. and Abdullah Al Othaim Food Co. are
unable to protect those trademarks (both registered and unregistered in the Kingdom) in the event of any infringement. If Al Othaim
Holding Company, Abdullah Al Othaim Entertainment Co., Abdullah Al Othaim Food Co. or the owners of the trademarks managed
by Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co. in the Kingdom under franchise agreements do not take the
necessary steps to stop any infringement of their trademarks in the Kingdom, this will negatively affect those trademarks and there may
not be adequate legal protection for trademarks not registered in the Kingdom. This will have an adverse effect on the business, results
of operations, financial condition and prospects of the Company and its Material Subsidiaries.

2.1.16 Risks Related to Zakat and Tax

The Company submitted its Zakat returns separately from its incorporation until 2018G. In 2019G, the Company obtained the approval
of the Zakat, Tax and Customs Authority on 26/10/1441H (corresponding to 06/18/2020G) to submit its Zakat returns on a consolidated
basis. The Zakat returns of the Company were submitted on a consolidated basis for 2019G and 2020G. The Material Subsidiaries
submitted their separate Zakat returns for disclosure purposes during the same period.

The Company and its Material Subsidiaries received final Zakat certificates from the Zakat, Tax and Customs Authority for 2020G.
The Company also obtained the final Zakat assessments from the Zakat, Tax and Customs Authority for all Financial Years from its
incorporation until the Financial Year ended December 31, 2015G. As for the Material Subsidiaries, Abdullah Al Othaim Entertainment
Co. has obtained the final Zakat assessments for all Financial Years from its incorporation until the Financial Year ended December 31,
2017G. Abdullah Al Othaim Fashion Co. has obtained the final Zakat assessments for all Financial Years from its incorporation until the
Financial Year ended December 31, 2018G. Abdullah Al Othaim Food Co. has obtained the final Zakat assessments for all Financial Years
from its incorporation until the Financial Year ended December 31, 2017G. Accordingly, the Company has not obtained the final tax
assessments for the period from 2016G to 2020G. Abdullah Al Othaim Entertainment Co. has not obtained the final Zakat assessment
for 2018G. Abdullah Al Othaim Food Co. has not obtained the final Zakat assessment for 2018G.

There is a risk that the Zakat, Tax and Customs Authority may require the Company to pay Zakat or additional tax amounts related to the
years for which final Zakat assessments have not been obtained. This would have a material adverse effect on the Company’s business,
financial position, results of operations and prospects.
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The Company paid Zakat dues amounting to SAR 6.7 million, SAR 7.9 million and SAR 5.7 million in 2018G, 2019G and 2020G,
respectively, representing Zakat claims subsequent to the submission of Zakat returns. The Company did not add several items to the
Zakat base included in its Zakat returns for 2018G, which could expose the Company to the risk of incurring Zakat claims from the Zakat,
Tax and Customs Authority amounting to SAR 3.8 million. Mistakes were also detected in the Company’s Zakat returns, as right-to-use
assets in the amount of SAR 516.6 million and 379.4 million were not deducted from the Zakat base for the Zakat returns for the years
2019G and 2020G, respectively. For 2019G, the Company did not deduct financial assets amounting to SAR 11.7 million from the Zakat
base for 2019G. In addition, SAR 32.8 million was deducted as advance payments to the Company’s contractors, instead of the amount
of SAR 72.1 million. Accordingly, mistakes in the returns may cause the Company and its subsidiaries to incur Zakat claims from the Zakat,
Tax and Customs Authority for the years for which final Zakat assessments have not been obtained. This would have a material adverse
effect on the Company’s business, financial position, results of operations and prospects.

The Zakat, Tax and Customs Authority provided the Company with Zakat assessments for the years 2013G, 2014G and 2015G amounting
to SAR 233,381, SAR 68,801 and SAR 2,296, respectively. The Company has settled the amounts in full. The Zakat, Tax and Customs
Authority provided Abdullah Al Othaim Entertainment Co. with its Zakat assessment for 2017G, amounting to SAR 0.3 million. Abdullah
Al Othaim Entertainment Co. has settled the amounts in full. The Zakat, Tax and Customs Authority provided Abdullah Al Othaim Food
Co. with its Zakat assessment for 2018G, amounting to SAR 74,433. Abdullah Al Othaim Food Co. has settled the amounts in full.

The Company and its Material Subsidiaries submitted their tax returns separately from their incorporation until June 2020G. The Company
and its Material Subsidiaries have submitted their tax returns on a consolidated basis since July 2020G through October 2021G, and the
Company and its subsidiaries shall submit tax returns on a consolidated basis in the future. The Zakat, Tax and Customs Authority filed an
assessment demanding the Company pay SAR 3.4 million in tax claims, in addition to other applicable penalties, as yet undetermined,
for the Financial Years ended December 31, 2018G, 2019G and 2020G. The Company objected to such assessment and submitted
related documents.

In 2018G, sales listed in the value-added tax returns amounted to SAR 721.1 million, and revenues recorded in the Company’s audited
financial statements for the same period amounted to SAR 537.1 million. The Company confirms that the difference of SAR 184 million
resulted mainly from unrecorded revenues in 2017G, which were recorded in 2018G, and some sales that were not recorded in 2018G,
which were reflected in the revenues of 2019G, as well as the difference in the assessment of value-added tax of advance payments
received from customers and discounts on sales to Related Parties. The difference between the sales recorded in the value-added tax and
the revenues recorded in the audited financial statements may cause the Company to incur additional tax claims and penalties imposed
by the Zakat, Tax and Customs Authority in the event that the Company has made insufficient disclosures in the tax returns, which would
have a material adverse effect on the Company’s business, results of operations, financial position and future prospects.

In addition, income from Related Party inputs amounting to SAR 4.7 million, which should have been subject to VAT at 5%, was not
recorded in the tax returns, which could cause the Company to incur violations and claims of SAR 0.2 million. The Company has also
issued sales invoices and credit notices that are inconsistent with the laws in force in the Kingdom, which may affect the Company’s cash
flows, as customers may delay payment until the violations made in the invoices are addressed. The issuance of invoices in violation of
the value-added tax laws in force in the Kingdom may cause the Company to incur financial penalties.

Also, in 2018G, the Company charged interest on the debit balance of the amount owed to Related Parties and profits collected in the
amount of SAR 7.2 million, as it was not recorded in the value-added tax returns. Such transactions may be exempted from the value-
added tax, which may result in the cancellation of part of the value-added tax for credit, which in turn may affect tax returns and cause
the Company to incur additional payments. It is worth noting that the Company has purchased goods (cars, balloons, gift cards, etc.),
that are distributed free of charge to some of its customers for promotional purposes, in amounts that may exceed SAR 50,000 per year,
which is the total limit allowed per year under the value-added tax laws in force in the Kingdom. The increase was not recorded in the
value-added tax returns as goods subject to a value-added tax of 5%, which is considered a violation of the value-added tax laws in
force in the Kingdom, which in turn may cause the Company to incur penalties. The Company deducted the input tax from invoices for
purchases made on behalf of Related Parties, while the Company did not disclose that such purchases were supplied to the beneficiaries.
Also, deducting input tax from invoices issued by the Company for personal and not economic purposes is a violation of the value-added
tax laws in force in the Kingdom. It is worth noting that the input tax deduction on purchases related to the exempted inputs was not
disclosed in the 2018G tax returns, which is also inconsistent with the value-added tax laws in force in the Kingdom. Violations made by
the Company regarding tax invoices and input tax deductions may result in violations and claims amounting to SAR 0.2 million.

In 2019G, the sales disclosed in value-added tax returns were recorded in the audited financial statements for the same period at an
amount exceeding the revenues by SAR 21.6 million, which may cause the Company to incur penalties imposed by the Zakat, Tax and
Customs Authority, i.e., 50% on the amounts not disclosed and 5% for each month during which the Company delays payment. As such,
they may amount to SAR 2.5 million. As for the October 2019G period, the Zakat, Tax and Customs Authority did not complete the audit
process for the value-added tax returns of Abdullah Al Othaim Fashion Co., and the input tax of SAR 15,427, which was carried forward
for such period by the Zakat, Tax and Customs Authority, was prohibited. Until this prohibition is cancelled, Abdullah Al Othaim Fashion
Co. cannot recoup such amount from the value-added tax against its current value-added tax liabilities.

In 2020G, the revenues recorded in the value-added tax returns amounted to SAR 511.2 million, while the revenues recorded in the
audited financial statements of the Company for the same period amounted to SAR 515.3 million (including other revenues, which
amounted to SAR 18.6 million), including amounts that are not subject to the value-added tax amounting to SAR 26.6 million. The
difference of SAR 22.4 million between the revenues recorded in the value-added tax returns and the revenues recorded in the audited
financial statements after deducting the amounts that are not subject to the value-added tax may cause the Company to incur penalties
imposed by the Zakat, Tax and Customs Authority. It is also worth noting that sales transactions made in the amount of SAR 117.2 million
were recorded in the value-added tax returns for the Financial Year ended December 31, 2020G as being subject to a value-added tax
of 5% instead of 15%. The Company issued additional invoices to compensate for the remaining amount, however the Company may
be subject to certain penalties and additional tax claims from the Zakat, Tax and Customs Authority. There are certain transactions from
which the Company has deducted the input tax, but such purchases were not paid within the relevant 12-month period. The Company
did not reduce the deductible input tax for purchases that were not paid within the required period, which could cause the Company to
incur penalties of up to SAR 0.1 million.
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In 2020G, the Company purchased goods that are distributed free of charge for promotional purposes, in amounts that may exceed SAR
50,000, which is the total limit allowed under the value-added tax laws in force in the Kingdom. However, the increase was not recorded
in the value-added tax returns as being goods subject to a value-added tax of 5% or 15% (as applicable), which is considered a violation
of the value-added tax laws in force in the Kingdom, which in turn may cause the Company to incur penalties. It is also worth noting that
the Company imposed input tax on purchase invoices for expenses incurred for non-economic activities in both the Financial Year ended
December 31, 2020G and the financial period ended September 30, 2021G, which is considered a violation of the value-added tax laws
in force in the Kingdom, which in turn may cause the Company to incur penalties imposed by the Zakat, Tax and Customs Authority. In
addition, the Company issued tax invoices and credit notices that are inconsistent with the value-added tax laws in force in the Kingdom,
by issuing invoices in a language other than Arabic. The recording of tax invoices that are inconsistent with the value-added tax laws in
force in the Kingdom may be considered by the Zakat, Tax and Customs Authority as an inaccurate disclosure of the input tax. Issuing
invoices that violate the value-added tax laws may cause the Company to incur financial penalties in a total amount of SAR 0.1 million in
the Financial Year ended December 31, 2020G and the financial period ended September 30, 2021G.

As of September 30, 2021G, the Company disclosed commercial transactions in its tax returns amounting to SAR 1.2 million as being
subject to a value-added tax rate of 5% instead of 15%, which may cause the Company to incur a penalty of SAR 0.2 million. The
Company has also issued credit notices that are inconsistent with the value-added tax laws in force in the Kingdom for various reasons,
which may cause the Company to incur penalties of SAR 0.6 million. It is worth noting that the Company issued an invoice in violation of
the value-added tax laws in force in the Kingdom, which may result in a penalty against the Company.

The Company sets aside a provision for Zakat in accordance with the regulations and instructions of the Zakat, Tax and Customs Authority.
The Zakat provision amounted to SAR 19.2 million, SAR 11.6 million, SAR 8.7 million and SAR 5.6 million for the Financial Years ended
December 31, 2018G, 2019G and 2020G and the financial period ended September 30, 2021G, respectively. The Zakat provision for
Abdullah Al Othaim Entertainment Co. amounted to SAR 3.2 million, SAR 2.2 million, SAR 1.2 million and SAR 2.6 million in the Financial
Years ended December 31, 2018G, 2019G and 2020G and the financial period ended September 30, 2021G, respectively. The Zakat
provision for Abdullah Al Othaim Fashion Co. amounted to SAR 0.4 million, SAR 0.3 million and SAR 0.5 million in the Financial Years
ended December 31, 2018G and 2019G and the financial period ended September 30, 2021G, respectively. Abdullah Al Othaim Fashion
Co. did not allocate a provision for Zakat in 2020G. The Zakat provision for Abdullah Al Othaim Food Co. amounted to SAR 32,677, SAR
32,677 and SAR 0.1 million in the Financial Years ended December 31, 2018G, 2019G and 2020G, respectively. Abdullah Al Othaim Food
Co. did not allocate a provision for Zakat in the financial period ended September 30, 2021G. The Company and its Material Subsidiaries
did not allocate any other provisions or a provision for each violation, penalty or assessment that the Company and its Subsidiaries may
receive separately. Accordingly, if the Zakat provision is not sufficient to meet any additional Zakat obligations that the Zakat, Tax and
Customs Authority may impose, this will have an adverse material impact on the Company’s business, results of operations, financial
position and future prospects.

The Company has appointed a manager to closely monitor Zakat and tax matters, but there are still risks that the Zakat, Tax and Customs
Authority will demand that the Company pay additional Zakat or tax amounts related to the years for which final Zakat assessments have
not been obtained, or in the event that the Zakat, Tax and Customs Authority imposes financial penalties against the Company for any
violations that the Company may commit. There is no guarantee that the Company will not commit violations or will not face material
claims by the Zakat, Tax and Customs Authority in the future, which may affect the Company’s revenues and profitability, which in turn will
have a material adverse effect on the Company’s business, results of operations, financial position and future prospects.

2.1.17 Risks Related to the Exposure of the Company and its Material Subsidiaries to
Operational Risks and Unexpected Commercial Obstacles

The Company’s success depends significantly on the continuous, trouble-free operation of its malls. The Company is exposed to a
number of risks related to the operation of its malls, including severe weather conditions, physical damage to buildings, power outages,
breakdowns, equipment failure, a lower than required performance rate, the possibility of business suspension, criminal incidents, natural
disasters and fires as well as other types of hazards associated with the operation of large buildings like malls. For example, business
in the Company’s malls and the Material Subsidiaries’ sites was suspended for a temporary period during 2020G due to the preventive
measures adopted by the Government to deal with the COVID-19 pandemic (for further details on this, see Section 4.8.1 “Overview
of Precautionary Measures Adopted in Response to the COVID-19 Pandemic” and Section 2.2.6 “Risks Related to the Impact of the
COVID-19 Pandemic on the Economy and the Sectors in which the Company Operates” of this Prospectus). Any of these risks may occur
in the future. The occurrence of some of them may have material adverse effects (including deaths), especially given the high number of
visitors to the Company’s malls on a daily basis.

If there is a disruption to business at one or more of the Company’s malls, this may lead to the Company being unable to fulfil its liabilities
and assuming additional liabilities. This may also affect the Company’s revenues and profitability, which in turn will have a material
adverse effect on the Company’s business, results of operations, financial position and future prospects.

2.1.18 Risks Related to Safety Requirements in the Entertainment Sector

Abdullah Al Othaim Entertainment Co. operates in the entertainment sector and has various entertainment centers within malls (for
further details about Abdullah Al Othaim Entertainment Co., see Section 4.1.6(a) “Abdullah Al Othaim Entertainment Co.” of this
Prospectus). As the entertainment centers of Abdullah Al Othaim Entertainment Co. contain automated entertainment games, there
are risks associated with such games in terms of health and safety. Recreational facilities in the Company’s malls may violate health and
safety standards and visitors to the entertainment facilities in the Company’s malls may behave inappropriately, which may harm their
safety and the safety of others. The occurrence of any incidents in the Company’s entertainment centers may lead to reduced visits to
the entertainment centers of Abdullah Al Othaim Entertainment Co., the closure of these games by the regulatory authorities, the ban of
school trips or disruption of the business of Abdullah Al Othaim Entertainment Co., which manages and operates these entertainment
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centers. Such incidents may also lead to Abdullah Al Othaim Entertainment Co. being subject to personal injury claims if these incidents
are due to Abdullah Al Othaim Entertainment Co.’s failure to comply with safety requirements or a defect in operations, or make it subject
to fines and legal procedures from regulatory authorities, which will in turn have a material adverse effect on the Company’s business,
results of operations, financial position and future prospects.

2.1.19 Risks Related to the Inability to Renew or Amend the Franchise Agreements of the
Company and its Subsidiaries

Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co. have entered into a number of franchise agreements with the owners
of the brands that they manage. The duration of these agreements ranges between five (5) and fifteen (15) years (for further details
about the franchise agreements concluded by Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co., see Section 12.5.6
“Abdullah Al Othaim Fashion Co. Franchise Agreements” and Section 12.5.7 “Abdullah Al Othaim Food Co. Franchise Agreements”
of this Prospectus). It cannot be confirmed that the franchisors will renew these agreements after their expiry. In the event that they
are renewed, there is no guarantee that they will be renewed on similar terms and conditions, as the renewal of a number of these
contracts depends on the Material Subsidiaries’ ability to achieve the objectives set in the agreed development plans. Such mandatory
development plans contained in the Franchise Agreements require opening a certain number of stores within a specified time frame. As
of September 30, 2021G, Abdullah Al Othaim Fashion Co. has thirty-seven (37) stores, compared to the seventy-two (72) stores required
under the franchise agreements. In the event that the Company is unable to keep pace with these mandatory development plans, the
franchisors have the right to either terminate the agreements concluded or withdraw the exclusive rights to open and operate such
brands. In order for Abdullah Al Othaim Fashion Co. to keep pace with the mandatory development plans, it will be required to incur
significant capital expenses, noting that it has recorded accumulated losses amounting to SAR 28.8 million, SAR 13.1 million, SAR 15.7
million and SAR 17.4 million for the Financial Years ended December 31, 2018G, 2019G and 2020G and the financial period ended
September 30, 2021G, respectively.

The discrepancy in the development plans is due to the lack of spaces that meet the franchisors’ requirements, and they are aware of
this as none of them have raised any concerns about non-compliance with the development plans. They are aware that the coronavirus
(COVID-19) pandemic has delayed such plans for a minimum of twenty-four (24) months. However, the Material Subsidiaries’ inability to
renew any of or all these agreements on suitable terms or keep pace with the mandatory development plans imposed under the franchise
agreements as agreed with the franchisors will have a material adverse effect on the business of the Material Subsidiaries and thus have
a material adverse effect on the Company’s business, results of operations, financial position and future prospects.

2.1.20 Risks Related to the Profitability of Abdullah Al Othaim Fashion Co. and Abdullah
Al Othaim Food Co.

Both Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co. achieved negative profit margins over the previous years, where
the accumulated losses of Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co. amounted to more than 50% of the capital
as at September 30, 2021G.

It is worth noting that the accumulated losses of Abdullah Al Othaim Fashion Co. amounted to SAR 28.8 million, SAR 13.1 million, SAR
15.7 million and SAR 17.4 million in the Financial Years ended December 31, 2018G, 2019G and 2020G and the financial period ended
September 30, 2021G, respectively. The accumulated losses of Abdullah Al Othaim Food Co. amounted to SAR 1.4 million, SAR 3.9
million, SAR 5.2 million and SAR 6.6 million in the Financial Years ended December 31, 2018G, 2019G and 2020G and the financial
period ended September 30, 2021G, respectively. The Company’s Shareholders incurred SAR 29.4 million and SAR 13.1 million in 2019G
and 2020G for Abdullah Al Othaim Fashion Co.. The Company’s Shareholders also incurred SAR 3.9 million and SAR 3.9 million in 2019G
and 2020G for Abdullah Al Othaim Food Co.

According to Article 181 of the Companies Law, if the losses of a limited liability company reach half of its share capital, the managers
of the company must register the incident in the commercial register and call a shareholders’ meeting within a period of not more
than ninety (90) days from the date on which the managers became aware of such losses to determine whether to continue or dissolve
the company. Thereafter, the managers of the limited liability company must publish the shareholders’ resolution on the Ministry of
Commerce website. Since the losses of Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co. have exceeded 50% of
its capital as at the end of the financial period ended September 30, 2021G, the Company decided - as the only partner in these two
companies - to continue and support Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co and bear their losses at 100%.

It is worth noting that the profit margins of Abdullah Al Othaim Food Co. fluctuated according to a net loss of SAR 4.2 million and a net
profit margin of (-18.4%), SAR 3.9 million and a net profit margin of (-15.6%), SAR 5 million and a net profit margin of (-34.7%) and SAR 1.4
million and a net profit margin of (-12%) for the Financial Years ended December 31, 2018G, 2019G and 2020G and the financial period
ended September 30, 2021G, respectively. The fluctuations in profit margins are due to the increase in the cost of sales and operating
expenses, which represented 116.1%, 114%, 142.3% and 109.6% of revenues in the Financial Years ended December 31, 2018G, 2019G
and 2020G and the financial period ended September 30, 2021G, respectively. This is due to a decrease in sales volume and an increase
in material costs, especially during the outbreak of coronavirus (COVID-19) pandemic. If Abdullah Al Othaim Fashion Co. and Abdullah
Al Othaim Food Co. are not able to improve their financial performance and continue to achieve negative profit margins, this will have
a material adverse effect on the business of Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co., and the Company, as
the only partner in those two companies, may have to support them or consider dissolving one or both companies, which in turn will
negatively affect the Company’s business, results of operations, financial condition and future prospects.
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2.1.21 Risks Related to the Company’s Financial Resources

The Company needs to continue to make investments to support the growth of its business. It may require additional funds to respond
to business challenges, implement its growth strategy, increase its market share in its current markets, expand into other markets or
broaden its product base. The cash generated from operations and the Company’s existing financial resources may not be sufficient to
fund this growth strategy. Accordingly, the Company may seek to raise additional capital or borrow from banks.

For various reasons, including any non-compliance with undertakings under existing or future lending arrangements, additional financing
or the refinancing of existing lending arrangements may not be available when needed or may not be available on terms favorable to
the Company, if at all. It is worth noting that the Company did not submit its audited financial statements within the period agreed upon
under its obligations in the financing arrangements of the banks from which it obtained financing, as the audited financial statements
were delayed beyond this agreed period. It is also worth noting that in 2015G the Company issued sukuk bonds with a nominal value
and a total value of SAR 1 billion. A bond carries a variable interest rate based on the average Saudi interbank offered rate (SIBOR) plus
a margin of 1.70%. The interest payments were due every six months and the last payment was made on 11/01/1442H (corresponding
to 08/30/2020G). Such sukuk bonds were paid in full in 2020G, but the Company did not meet the required current ratios or tangible net
value ratios, as the current ratios should not have been less than 1:1 at any time and the tangible net value should not have been less than
SAR 2 billion (or its equivalent in any other currency) during the periods covered by the reports on the Company’s financial statements.

The Company’s total long-term loans (including the current portion of long-term loans) amounted to about 1,675.6 million Saudi Riyals
representing 76.2% of the Company’s total liabilities for the Financial Year ending September 30, 2021G. An increase in indebtedness
may expose the Company to additional risks. The Company’s indebtedness may result in an increase in interest rates, which in turn will
lead to an increase in the Company’s expenses and a decrease in its net profits, making it more vulnerable to risks related to negative
fluctuations in the market and the general economic situation. The increase in the Company’s indebtedness may restrict its ability to
make strategic acquisitions or cause it to make non-strategic divestitures to sell or dispose of assets, as well as limit its ability to obtain
additional financing. In addition, as the Company has relatively high fixed costs, it may have greater difficulty servicing higher debt levels.
In addition, the financing contracts entered into by the Company typically include restrictions on the Company’s business or dividend
distribution mechanism.

If the Company fails to obtain adequate financing when needed or on terms satisfactory to the Company, or if the Company becomes
unable to pay its debts as they fall due, this will adversely affect the Company’s ability to sustain its operations or achieve its planned
rate of growth, which would have a material adverse effect on the Company’s business, results of operations, financial position and future
prospects.

In addition, the Company obtained some credit facilities from banks (for further details about these facilities, see Section 12.7 “Finance
Contracts” of this Prospectus) under which Al Othaim Holding Company provided guarantees to banks. Under these contracts, if the
guarantors face any event, such as bankruptcy, insolvency or death, this is considered a breach and requires termination and expedited
payment under those financing contracts. Therefore, if any such event occurs to Al Othaim Holding Company it will affect the financing
contracts obtained by the Company, which will negatively affect the Company’s ability to conduct its business or fulfil its liabilities, which
will have a material adverse effect on the Company’s business, results of operations, financial position and future prospects.

2.1.22 Risks Related to Acquisitions

The Company needs to continue to make investments to support the growth of its business. The Company may make investments through
partnerships or the acquisition of associate or non-associate companies to diversify its product base and increase sources of income
in accordance with the growth strategy. Accordingly, for various reasons, evaluation of acquisitions or partnerships by independent
evaluators may lead to those investments being recorded at a value less than the fair value of such assets. The Company acquired 100%
of Abdullah Al Othaim Fashion Co. in 2018G for SAR 82 million based on an independent evaluation. The investment was accounted
for as a business integration under joint control and was recorded in the Company’s books based on the book value of the net assets of
SAR 53.8 million. The independent evaluation of the Company’s acquisition of Abdullah Al Othaim Fashion Co. resulted in a difference
of SAR 28.2 million compared to the purchase price resulting from the acquisition. The difference from the acquisition was recognized in
the retained earnings account. Abdullah Al Othaim Fashion Co. recorded losses of SAR 29.5 million, SAR 10.4 million, SAR 16.5 million
and SAR 1.8 million in the Financial Years ended December 31, 2018G, 2019G and 2020G and the financial period ended September
30, 2021G, respectively. Losses are due to high operating costs amounting to SAR 83.6 million, SAR 95.9 million, SAR 75.1 million and
SAR 55.2 million, compared to a total profit of SAR 63.4 million, SAR 86.5 million, SAR 55.5 million and SAR 53.3 million for the Financial
Years ended December 31, 2018G, 2019G and 2020G and the financial period ended September 30, 2021G, respectively. Abdullah Al
Othaim Fashion Co. closed and redistributed the branches, which caused the Company to incur a non-recurring cost of SAR 10 million
in the Financial Year ended December 31, 2019G. The number of branches decreased from sixty-three (63) in the Financial Year ended
December 31, 2018G to fifty-four (54) in the Financial Year ended December 31, 2019G due to the closure of loss-producing stores. If the
Company records losses in its retained earnings as a result of the difference in evaluation methods and the recording of the investments
in its books, this may lead to a decrease in Shareholders’ equity, which would negatively affect the Company’s achievement of the
planned growth rate and would have a material adverse effect on its prospects.
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2.1.23 Risks Related to the Reliance of the Company and Its Material Subsidiaries on Its
Senior Management and Senior Executives

The success of the Company and its Material Subsidiaries relies on the continued service and performance of the senior management and
other key employees, as well as its ability to identify, recruit, develop, motivate and retain qualified employees in the future. In particular,
the Company and its Material Subsidiaries rely on certain key personnel who have broad experience in real estate development and the
retail industry and who have made substantial contributions to the development of its operations. Competition for senior management
and key personnel in these sectors is intense and the Company cannot guarantee that it will be able to retain its personnel or attract
new, qualified personnel. Additionally, some of the Company’s important customer relationships may be dependent on the continued
performance of individual managers or field personnel and there is a risk that loss of those individuals could jeopardize key customer
relationships. Abdullah Al Othaim Fashion Co. also relies on Lilian Corporation, which it entrusted with its day to day management and
operation activities according to a management agreement (for further details about this agreement, see Section 12.5.8 “Management
Contract of Abdullah Al Othaim Fashion Co.” of this Prospectus). If Abdullah Al Othaim Fashion Co. is unable to renew the agreement
or if Lilian Corporation terminates the contract at any time for any reason, this will adversely affect the business of Abdullah Al Othaim
Fashion Co.

The Company may need to invest large financial and human resources in order to attract and retain new employees and it may not
achieve returns on these investments. The loss of any members of the senior management or key employees of the Company may
impede or delay the implementation and fulfilment of its strategic objectives, divert the management’s attention to seek certain qualified
replacements or adversely affect its ability to manage its business effectively. In addition, any member of senior management or key
employees may resign at any time. If the Company loses the ability to hire and retain key senior executives and employees with high
levels of skills in appropriate domains, it would have a material adverse effect on the Company’s business, results of operations, financial
position and future prospects.

2.1.24 Risks Related to Misconduct by Tenants or Employees

The Company'’s tenants or employees or employees of the Material Subsidiaries could behave in a manner that may have an adverse
effect on the business of the Company and the Material Subsidiaries, including misuse of the Company’s information or systems,
disclosure of confidential information or dissemination of misleading information. Additionally, the Company or its Material Subsidiaries
may not always be able to prevent its employees from committing any gross misconduct or ensure their compliance with the Bylaws of
the Company and its Material Subsidiaries. Such misconduct could result in losses, fines or financial liabilities for the Company and its
Material Subsidiaries, or cause harm to the reputation of the Company and its Material Subsidiaries. Such misconduct may also lead
tenants to submit claims or demand termination of their agreements under the pretext that the Company has breached its obligations
to them under these contracts. Such fines, losses or claims may adversely affect the profitability of the Company and its Material
Subsidiaries. In addition, negative publicity resulting from the misconduct of the Company’s tenants or employees or employees of its
Material Subsidiaries may adversely affect the reputation of the Company and its Material Subsidiaries and the number of visitors to the
Company’s malls. The commission of similar misconduct by any of the Company’s tenants or employees or employees of its Material
Subsidiaries will have a material adverse effect on the Company’s business, results of operations, financial position and future prospects.

2.1.25 Risks Related to the Company’s Reliance on Information Technology Infrastructure

The Company and its Material Subsidiaries increasingly rely on its information technology systems in its operations. The ability of the
Company and its Material Subsidiaries to effectively manage their business depends significantly on the reliability and capacity of these
systems, and any potential failure of these third parties to provide quality, uninterrupted service is beyond its control. The IT systems
of the Company and its Material Subsidiaries may be exposed to damage caused by computer viruses, natural disasters, intruders or
hackers, failures in hardware or software, power fluctuations, electronic terrorism and other similar disturbances. In addition, the IT
systems of the Company and its Material Subsidiaries are relatively new and undergoing further development. If the IT systems of the
Company and its Material Subsidiaries fail to perform as anticipated for any reason, or if there is any significant breach of security, this
will disrupt its business and result in numerous adverse consequences, including the reduced effectiveness and efficiency of operations,
inappropriate disclosure of confidential or proprietary information, increased overhead costs and loss of important information, which
would have an adverse effect on its business, financial condition, results of operations and future prospects. In addition, the increased
use and reliance of the Company and its Material Subsidiaries on web-hosted applications and systems (i.e., cloud computing) to store,
process and transmit information could expose the Company and its employees and customers to the risks related to the loss or misuse
of such information. The Company and its Material Subsidiaries may be required to incur significant costs to protect against damage
caused by these disruptions or security breaches in the future. The Company’s business activities would be materially disrupted and
its internal controls compromised if there was a partial or complete failure of any of the Company’s information technology systems
or communications networks, which would have a material adverse effect on the Company’s business, results of operations, financial
position and future prospects. The data of the Company, its employees and its clients must be secured according to high standards. The
Company needs to adopt new technologies and primary and secondary data sources to improve and reduce risks for business operations
and information technology.
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2.1.26 Risks Related to the Company’s Business Outside the Kingdom

As at September 30, 2021G, Abdullah Al Othaim Entertainment Co. generated revenues amounting to SAR 57.2 million from its business
outside the Kingdom, representing 30% of its total revenues and approximately 9% of the total revenues of the Company and its Material
Subsidiaries through Abdullah Al Othaim Entertainment Co., which owns a number of entertainment centers in the UAE, Egypt, Oman
and Qatar (for further details about the Company’s business and its Material Subsidiaries outside the Kingdom, please see Section 4.4
“Company's Business” and Section 4.5 “Business of the Material Subsidiaries” of this Prospectus). As a result, the Company is subject
to the risks of doing business outside the Kingdom, such as:

¢ Not understanding foreign markets and entertainment industry trends in such markets.
e Changes in foreign currency rates.
* Potentially adverse tax consequences, including from changes in taxation policies or from inconsistent enforcement.

* Being subject to different, complex and changing laws, regulations and court systems of multiple jurisdictions and
compliance with a wide variety of foreign laws and treaties, as well as unforeseen changes in regulatory requirements.

* Rapid changes in government, economic and political policies and conditions. For example, the Company has a
subsidiary in Qatar. In June 2017G, the Kingdom announced the severance of relations with Qatar and the shut-down of
all air, sea and land ports, for reasons related to the Kingdom'’s national security.

* Instability, political and civil unrest, terrorism, outbreaks of conditions or circumstances such as epidemics or the like.
¢ Uncertainties as to enforcement of certain contractual and other rights.

*  Restrictions on the repatriation of profits from foreign business to the Company’s account in the Kingdom.

In particular, if the Company fails to manage the market and operational risks associated with the Company’s business outside the
Kingdom, this would effectively limit the future growth of the Company’s business and would have a material adverse effect on the
Company’s business, results of operations, financial position and future prospects.

2.1.27 Risks Related to Newly Implemented Corporate Governance Rules

The Company's Board of Directors adopted the Company’s corporate governance manual on 28/09/1441H (corresponding to
05/21/2020G). The Executive Committee Charter was approved on 10/01/1443H (corresponding to 08/18/2021G). The Company’s
General Assembly approved the Audit Committee Charter and the Nomination and Remuneration Committee Charter under the
Ordinary General Assembly Resolution dated 17/09/1441H (corresponding to 05/10/2020G), approved the updated Audit Committee
Charter on 20/11/1442H (corresponding to 06/30/2021G) and approved the Nomination and Remuneration Committee Charter on
15/01/1443H (corresponding to 09/22/2021G). The manual and charters include, among other things, rules and procedures related to
corporate governance derived from the Corporate Governance Regulations issued by the CMA. The Company's success in the proper
implementation of the corporate governance rules and procedures will depend on the extent to which the Board, Board committees
and senior executives comprehend, understand and properly execute these rules and procedures, especially with regard to training
related to the Board and its committees, independence requirements, rules related to conflicts of interest and Related Party transactions.
The CMA issued the Corporate Governance Regulations on 16/05/1438H (corresponding to 02/13/2017G) and they entered into force
on 25/07/1438H (corresponding to 04/22/2017G). The CMA has amended these regulations several times, the last of which was on
01/06/1442H (corresponding to 01/14/2021G). Failure to comply with the governance rules, especially the mandatory provisions of the
Corporate Governance Regulations issued by the CMA, would subject the Company to regulatory penalties and may have a material
adverse effect on the Company’s business, results of operations, financial position and future prospects.

2.1.28 Risks Related to Failure of the Newly Formed Audit Committee and Nomination
and Remuneration Committee to Perform their Duties as Required

The Audit Committee and the Nomination and Remuneration Committee are newly formed. The Audit Committee was formed for the first
time on 25/08/1437H (corresponding to 06/01/2016G) and the Nomination and Remuneration Committee was formed on 22/01/1438H
(corresponding to 10/23/2016G). The current session of the Audit Committee was also formed on 07/06/1442H (corresponding to
01/20/2021G), 20/11/1442H (corresponding to 06/30/2021G) and 15/02/1443H (corresponding to 09/22/2021G) and the Nomination
and Remuneration Committee on 25/11/1442H (corresponding to 07/05/2021G) and 10/01/1443H (corresponding to 08/18/2021G)
and their charters have been approved to carry out the tasks specific to each committee in accordance with the Company’s corporate
governance manual (for further information, see Section 5.4 "Board Committees” of this Prospectus). As the Audit Committee and the
Nomination and Remuneration Committee are newly formed, the Company, through its two committees, may make errors implementing
and managing the work of these committees. Any failure by members of these committees to perform their duties and adopt a work
approach that ensures that the interests of the Company and its Shareholders are protected, may affect corporate governance compliance,
the continuous disclosure requirements issued by the CMA and the Board’s ability to monitor the Company’s business through these
committees, which would have a material adverse effect on the Company’s business, results of operations, financial position and future
prospects.
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2.1.29 Risks Related to Lack of Experience Managing a Publicly Listed Company

Sinceitsincorporation,the Companyhasbeenoperatedasaclosedjointstockcompanyand,accordingly, theseniorexecutiveshavelimitedtono
experiencemanagingapubliclistedjointstockcompanyintheKingdomandcomplyingwiththelawsandregulationsspecifictosuchcompanies.
In particular, the internal and/or external training that the senior executives will receive in managing a Saudi publicly listed company,
coupled with the regulatory oversight and reporting obligations imposed on public companies, will require substantial attention from the
senior executives, which may divert their attention away from the day-to-day management of the Company.

It is worth noting that the Company prepares quarterly consolidated accounts, but these accounts are not prepared by the auditors unless
they are required for special purposes.

After Listing, the Company will be required to prepare and renew quarterly financial statements within thirty (30) days after the end of
each quarter.

Moreover, historically, the Company’s annual financial statements have not been audited during the period required by the Authority for
listed companies, which is ninety (90) days from the financial period of such financial statements. The Company exceeded this period
by eighty-seven (87) days, forty-nine (49) days and eighty-five (85) days in the Financial Years ended December 31, 2018G, 2019G and
2020G, respectively. The Company clarifies that the delays were due to the Board of Directors’ delay in signing such statements for
2018G, the outbreak of coronavirus (COVID-19) pandemic in 2019G and changing the Company’s auditor in 2019G and 2020G. Failure
to comply in a timely manner with the regulations and disclosure requirements imposed on listed companies would expose the Company
to regulatory penalties and fines. The imposition of fines on the Company would have a material adverse effect on the Company’s
business, results of operations, financial position and future prospects.

2.1.30 Risks Related to Inadequate Insurance Coverage

The Company and its subsidiaries maintain insurance coverage through several types of insurance policies including but not limited to
general liability insurance, breach of trust insurance, funds and properties insurance, comprehensive motor insurance, employee health
care insurance and marine freight insurance (for further details, see Section 12.10 “Insurance Policies” of this Prospectus). With respect
to insurance coverage for Dar Al Waha Mall, whose ownership was transferred to the Company on 28/05/1443H (corresponding to
01/01/2022G) under the sale contract concluded on 13/06/1443H (corresponding to 01/16/2022G) (for more information about Dar Al
Waha Mall, please refer to Section 4.4.2(j) “Dar Al Waha Mall” of this Prospectus) (for more information on the sale contract, please refer
to Section 12.5.10 “Sale Contract for Dar Al Waha Mall and the Plot Facing It” of this Prospectus), it is worth noting that the Company’s
insurance policy related to property insurance against all risks contains a clause that includes automatic insurance coverage for new
sites up to 10% of the insured amount by notifying the insurance company of such acquisition within sixty (60) days from the completion
date of the acquisition. The Company notified the relevant insurance company on 23/07/1443H (corresponding to 02/24/2022G) of the
acquisition of Dar Al Waha Mall and it is now included in its coverage with respect to the Company’s insurance policy related to property
insurance against all risks. However, the insurance coverage may not be sufficient for Dar Al Waha Mall. Insurance coverage may not
be sufficient in all cases, or cover all of the risks to which the Company or its Material Subsidiaries could be exposed. Uninsured losses
may occur, or their amount may exceed the insurance coverage. The Company and its Material Subsidiaries may have to enter into new
insurance policies to cover all the risks that the Company and its Material Subsidiaries may be exposed to. In addition, the insurance
policies of the Company and its Material Subsidiaries include exceptions or limitations to coverage under which certain types of loss,
damage and liability are not covered by the insurance. In these cases, the Company and its Material Subsidiaries would incur losses that
could have a material adverse effect on its business and results of operations.

2.1.31 Risks Related to Litigation Involving the Company or its Material Subsidiaries

The Company or its Material Subsidiaries, members of its Board, or members of its senior management may become involved in lawsuits
and regulatory actions with several parties including tenants, suppliers, employees, competitors, contractors with whom contracting
contracts are concluded, regulators, visitors to its malls or owners of land leased to the Company or its Material Subsidiaries for their
operations. The Company or its Material Subsidiaries may also be the claimant in such lawsuits and litigation. As of September 30,
2021G, thirty-five (35) commercial lawsuits have been filed against the Company, Abdullah Al Othaim Entertainment Co., Faby Land
Entertainment Company and Fun World Investment Company, with an expected financial impact of SAR 77.34 million, related to claims
for compensation as a result of services provided for the Company, delayed payment penalties, amounts related to rent demanded by
the tenants of the Company’s sites as a result of closing their stores, fees demanded by Fun World Investment Company for the sites
rented by it, claims for the termination of contracts concluded with the Company, or compensation amounts for damages arising from
playing in the entertainment centers of Abdullah Al Othaim Entertainment Co. or Faby Land Entertainment Company. There are also
thirty-four (34) labor lawsuits which have been filed against the Company, Abdullah Al Othaim Entertainment Co., Abdullah Al Othaim
Fashion Co. and Faby Land Entertainment Company, with an expected financial impact of SAR 7.31 million, related to claims for end-of-
service amounts, bonuses and allowances or compensation for dismissal and other labor matters. The total financial impact of lawsuits
filed against the Company, Abdullah Al Othaim Entertainment Co., Abdullah Al Othaim Fashion Co., Faby Land Entertainment and Fun
World Investment Company amount to SAR 84.65 million.

There are also four hundred and fifty-five (455) commercial lawsuits that have been filed by the Company, Abdullah Al Othaim
Entertainment Co., Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co., with an expected financial impact of SAR 238.99
million, according to the Company’s estimate, in relation to claims from the Company and Abdullah Al Othaim Fashion Co. for fees owed
to them from tenants, the Company’s demand that its tenants and contractors implement the terms of contracts concluded with them,
Abdullah Al Othaim Entertainment Co.’s request to cancel a decision issued regarding the refusal to register the trademark owned by it
and Abdullah Al Othaim Food Co.’s claim for the value of a bounced check. Nine (9) labor lawsuits have also been filed by the Company
and Abdullah Al Othaim Fashion Co., with an expected financial impact of SAR 797,143, in relation to claims for financial deficits caused
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by the employees of the Company and Abdullah Al Othaim Fashion Co., and embezzlement committed by employees as well as other
labor matters. The total financial impact of lawsuits filed by the Company, Abdullah Al Othaim Entertainment Co., Abdullah Al Othaim
Fashion Co. and Abdullah Al Othaim Food Co. amounts to SAR 239.79 million (for more information, please refer to Section 12.11
“Litigation and Claims” of this Prospectus).

If the rulings issued in these lawsuits are not in favour of the Company or its Material Subsidiaries, this will have a material adverse effect
on the Company’s business, results of operations, financial position and future prospects. In addition, regardless of the outcome of these
lawsuits or regulatory proceedings, the Company may incur heavy expenses and be forced to allocate significant resources to respond
to these claims and defend itself, which will have a material adverse effect on the Company’s business, results of operations, financial
position and future prospects.

2.1.32 Risks Related to the Company’s Real Estate

A. Risks Related to Reliance of Some of the Company’s Malls on Leased Sites

As of the date of this Prospectus, four (4) of the Company’s ten (10) existing malls and two (2) of the eight (8) new projects
under development are located on lands wholly or partly owned by third parties, namely: Al Othaim Mall - Al-Rabwah
located in Riyadh, of which the Company owns 79.44%, while Princess Al-Anoud Charitable Foundation and Prince Saud
bin Fahd Charitable Foundation own the remaining part of a joint ownership, Al Othaim Mall - Buraidah and Al Othaim
Mall - Unaizah, located in the Qassim Region and leased from the Buraidah and Unaizah municipalities, Al Othaim Mall
- Dammam, located on land from Abdullah Al Othaim Markets Company, by virtue of a sub-lease contract concluded
between the Company and Abdullah Al Othaim Markets Company which leased it from the General Organization
for Social Insurance, by virtue of a lease contract concluded between Abdullah Al Othaim Markets Company and the
General Organization for Social Insurance, Al Othaim Mall - Hafr Al-Batin, located in Hafr Al-Batin Governorate, leased
from the Eastern Region Municipality, and Al Othaim Mall Project - Al-Mithnab Governorate in Al-Mithnab Governorate,
leased from Al-Mithnab Municipality. The Company has developed some of these malls and operates them under
long-term lease agreements ranging between 17 and 25 years (for more information about the lease agreements for
the Company’s leased malls, please refer to Section 12.5.5 “Lease Agreements and Development of Malls” of this
Prospectus). Revenues from these malls represent about 36.3% of the Company’s total revenues for the Financial Year
ending December 31, 2018G, about 39.68% of the Company'’s total revenues for the Financial Year ending December
31, 2019G, about 35.90% of the Company’s total revenues for the Financial Year ending December 31, 2020G and about
35.2% of the Company’s total revenues for the nine-month period ending on September 30, 2021G. As on September
30, 2021G, these malls represent about one hundred and sixty-five thousand, six hundred and eighty-six (165,686)
square meters, which represents about 36% of the total leased area of the Company’s malls.

In general, the agreements entered into with the owners of the Company’s malls for a fixed term and do not contain any
conditions stating that the Company has the right to renew the lease agreements after their expiry. Rather, the renewal of
each of these agreements is subject to the approval of the landlord and the agreement of the Company and the landlord
on the commercial terms and conditions of such renewal. Therefore, the Company cannot confirm that these agreements
will be renewed after their expiry. If these agreements are renewed, their terms and conditions and rental value may be
reviewed upon renewal. Any increase in the rental value that may be imposed by the landlords of these malls, whether
during the current lease duration or upon renewal, will cause the Company to incur additional costs and thus will have a
material adverse effect on the Company’s business, results of operations, financial position and future prospects. Also,
landlords may, under some mall lease contracts, terminate the lease contracts in some cases (for further details about
cases of termination of lease contracts of the Company’s malls, see Section 12.5.5 “Lease Agreements and Development
of Malls” of this Prospectus). If any landlord does not agree to renew the lease agreement or agrees to the renewal on
terms unfavorable for the Company, or if any lease agreements are terminated before their expiry for any reason, the
Company will have to suspend its business in the concerned mall, which may cause the Company to incur additional
costs and lose revenues generated from those malls. Upon the expiry of any lease agreement for land on which one of
these malls is built, the Company may not be able to establish a mall in another location, especially when there is intense
competition for premium locations and land in these locations is of a high rental value in general. In addition, establishing
a new mall in an alternate location involves high costs. Any of these factors would have a material adverse effect on the
Company’s business, results of operations, financial position and future prospects.

Lease agreements entered into by the Company with municipalities do not give the Company the right to receive any
compensation upon termination. These agreements may be terminated at any time for the public interest with a three (3)
month notice prior to termination. Also, upon the expiry or termination of these agreements for any reason, ownership
of the buildings and the improvements made by the Company on those lands will be transferred to the municipality (in
its capacity as the landlord) and the Company will not receive any compensation. As at September 30, 2021G, the net
book value of the buildings and improvements established by the Company amounted to 160.6 million Saudi Riyals.
The occurrence of any of the above risks will have a have a material adverse effect on the Company’s business, results of
operations, financial position and future prospects.

www.othaimmalls.com Prospectus of Abdullah Al Othaim Investment Company | 23

Table of Contents L]
on



B. Risks Related to the Exposure of the Company’s Financial Performance to Fluctuations in the
Real Estate Sector

The Company’s profitability mainly depends on the level of demand for commercial rental spaces and rental prices, as
rent represent 50.8% of the Company and its subsidiaries’ total revenues in the Financial Year ending December 31,
2018G, 48.8% as of December 31, 2019G, 56.3% in the Financial Year ending December 31, 2020G and 50% in the
nine-month period ending September 30, 2021G. In recent years, the real estate sector in the Kingdom has witnessed
many fluctuations in prices and rent as a result of market factors, including the increase in the number of shops. The
Company’s business is directly affected by these fluctuations, as any decrease in the Company’s rental income below
the Company’s aspirations, even if for a short period, may cause the Company to incur losses and may also lead to a
reduction or suspension of any or all of the Company’s operations. Since the business of the Company and its Material
Subsidiaries is concentrated only in real estate, leisure and retail, the Company completely depends on these sectors,
compared to companies that operate in more diversified fields. Any intense fluctuations that do not serve the Company’s
interest in the real estate sector would have a material adverse effect on the Company’s business, results of operations,
financial position and future prospects.

C. Risks Related to the Company’s Malls Being Exposed to an Ownership Dispute

Owning land in the Kingdom creates many risks, especially those related to disputes over ownership, as there is no
definitive central registry for land owners. Since there is no law in the Kingdom, titles may not be invalidated, whatever
the argument, and different types of historical evidence may be considered to determine and prove legitimate land
ownership, such as court rulings, sales agreements and ancient historical deeds. Since all such historical evidence may
not be available in all cases, ownership disputes may arise in the future. For example, if a person who owned land in
a previous period sold such land to another buyer before selling it to the Company, that other buyer may file a claim
against the Company over the ownership of the land, even if he did not register his purchase. Accordingly, the Company
may not be able to prove its ownership of all lands owned by the Company and on which it has established its malls. In
addition, legal disputes in relation to this real estate may arise and such disputes may raise doubts about the Company’s
eligibility to own or occupy the relevant lands and in some cases may cause the Company to lose ownership one of its
lands. These disputes and doubts about land ownership may affect its value and the Company may be forced to suspend
its operations on a certain property, which would have a material adverse effect on the Company’s business, results of
operations, financial position and future prospects.

D. Risks Related to llliquidity of Real Estate Assets

The Company currently intends to retain ownership of all its real estate (for further details about the Company’s real
estate, see Section 12.8.1 “Real Estate Owned by the Company” of this Prospectus). However, the Company may seek
in the future to sell one or more of this real estate for commercial reasons. Real estate is considered a fixed asset that
cannot be easily liquidated. Therefore, the Company may not be able to sell any of its real estate at an acceptable speed
or may face difficulties in doing so (particularly in times of recession in the real estate market). The sale price of any of
this real estate may be low, especially if the Company is forced to sell it quickly. In addition, the real estate sector in the
Kingdom has previously witnessed major fluctuations and changes in prices and some market conditions may lead to a
decrease in the value of the Company’s real estate portfolio, which includes malls. Some decisions or amendments to the
relevant laws, such as raising the value-added tax rate to 15% or deducting the entire commission from the seller, may
result in the Company'’s inability to sell its real estate at an acceptable speed or at the appropriate price. If the Company
is unable to sell or transfer the ownership of its real estate at acceptable prices, this will have a material adverse effect on
the Company'’s business, results of operations, financial position and future prospects.

E. Risks Related to Mortgaging Some of the Lands Owned by the Company

The Company has entered into credit facility agreements to finance some of its needs (for further details, see Section 12.7
“Finance Contracts” of this Prospectus). The guarantees granted under these facilities and Sukuk included mortgaging
plots of land owned by the Company in Riyadh. These are Plot No. 1/5 of Plan No. 1270 under Deed No. 610114051534
located in Al-Naseem, Plot No. 1637 located in Murooj in Dammam under Deed No. 830105023126, a plot located in
Nagrat Qifar in Hail under Deed No. 442108012131 and an agricultural plot located in Al-Qulaybat in Al-Ahsa under
Deed No. 730812002287 (for more information about the properties owned by the Company, please refer to Section
12.8.1 "Real Estate Owned by the Company” of this Prospectus). The Company transferred ownership of Al-Ahsa land
to financiers until the financing is paid in full (for further details, see the clause “Investment Real Estate” of the paragraph
“Non-Current Assets” of Section 6.5.4 “Income Statement - Abdullah Al Othaim Investment Company (Standalone)”
of this Prospectus).

Any violation by the Company of its liabilities to financiers will lead to the possibility of financiers enforcing the mortgage
on the Company’s lands and requesting they be sold along with the buildings on them, in order to collect the debts owed
to them by the Company from the proceeds of the sale in accordance with the applicable judicial procedures. Such sale
will adversely affect the Company’s business and cause the Company to lose its income-generating assets, which will
have a material adverse effect on the Company’s business, results of operations, financial position and future prospects.
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F. Risks Related to the Idle Land Fees Law and its Impact on the Company

The Idle Land Fees Law was issued by Royal Decree No. (M/4) dated 02/12/1437H (corresponding to 11/24/2015G)
and its implementing regulations were issued under Ministerial Resolution No. (379) dated 08/09/1437H (corresponding
to 06/13/2016G). This law imposes fees on idle lands located within the specified urban zone that have an area of ten
thousand (10,000) square meters or more, with an annual fee of 2.5% of the land value. As at the date of this Prospectus,
the Company does not own any lands that are subject to the first phase of the Idle Land Fees Law. If any of the land
owned by the Company is subject to the Idle Land Fees Law or its implementing regulations, the Company will have
to submit the required data to the Ministry of Municipal and Rural Affairs and Housing and pay the necessary fees and
any fines or penalties in the event of any violations of the law or delays in providing the required data. If fees, fines or
penalties are imposed on the Company as a result of violating the Idle Land Fees Law and the amounts imposed on the
Company are substantial, the Company will incur significant financial burdens and obligations, which will have an adverse
effect on the Company’s business, results of operations, financial position and future prospects.

2.1.33 Risks Related to Amendments to the Financial Statements

The audited financial statements for the Financial Years ended December 31, 2018G, 2019G and 2020G and the notes attached thereto
have been prepared in accordance with International Financial Reporting Standards (IFRS) approved in the Kingdom and other standards
and clarifications approved by the Saudi Organization for Chartered and Professional Accountants (SOCPA). In such case, the Company is
required to implement the amendments or changes made to such standards from time to time. Therefore, any changes to such standards
or the mandatory application of new standards could adversely affect the financial statements and, consequently, the Company’s financial
results and financial position.

In 2019G, the Company applied IFRS 16, which specifies a mechanism for recognizing, measuring and disclosing leases when the
Company has leases with third parties. The accounting treatment for leases under IFRS 16 differs from the previously applied IFRS in
which expenditures related to leases are calculated on a straight-line basis and lease obligations remain outside the statement of financial
position over the lease period.

The main changes resulting from the application of IFRS 16, based on the Company’s current leased property portfolio, have caused
an increase in depreciation expenses resulting from the recognition of right-of-use assets amounting to about SAR 55.3 million and a
net present value of about SAR 516.6 million as at December 31, 2019G, offset by the recognition of liabilities (which resulted from
capitalization of leases) with a net present value of about SAR 561.9 million for the same period and the recording of financial fees on
liabilities of leases amounting to about SAR 16.1 million .

Accordingly, the impact of the application of IFRS 16 was material in the financial statements as on December 31, 2019G and therefore
the results are not comparable between previous periods.

In addition, during 2019G, the management noticed a mistake represented in the failure to record gains of derivatives listed at fair
value through profit or loss in the amount of SAR 6.6 million, and not reducing the amount of construction work in progress against the
fines charged to contractors. The management also noticed a mistake represented in not distributing part of the transaction price to
the reward points granted to its customers, which resulted in an increase in revenues from contracts concluded with customers and a
decrease in contract liabilities. Such mistakes have been corrected and, accordingly, the opening retained earnings have been adjusted
to correct such mistakes in the audited financial statements for 2019G.

During 2020G, the management noticed a mistake represented in not adjusting the impact of revenues on cases of contracts with a
different rental value over the contract term in accordance with the requirements of IFRS 16, which affected revenues by SAR 11.3 million,
in addition to the corresponding impact on unrealized revenues. In addition, the excess depreciation of property and equipment of
Abdullah Al Othaim Entertainment Co. was adjusted by SAR 7.7 million as a result of using depreciation rates in violation of the approved
policy and reducing the cost of property and equipment during 2016G and 2017G. This mistake had to be adjusted in the opening
balances of the comparison year as of January 1, 2019G.

2.1.34 Risks Related to the Acquisition of Dar Al Waha Mall

The Company acquired Dar Al Waha Mall, located in northern Al-Rass Governorate, under a sales contract concluded on 13/06/1443H
(corresponding to 01/16/2022G), whereby it purchased a plot with a total area of seventy-seven thousand, five hundred sixty-two point
seventy-four (77,562.74) square meters and the building established thereon with a total area of fifty thousand (50,000) square meters.
According to the sale contract for Dar Al Waha Mall, all seventy-three (73) lease agreements were transferred to the Company and
became effective and binding on the Company as of 28/05/1443H (corresponding to 01/01/2022G) (for more information about Dar
Al Waha Mall, please refer to Section 4.4.2 (j) “Dar Al Waha Mall” of this Prospectus) (for more information on the sale contract, please
refer to Section 12.5.10 “Sale Contract for Dar Al Waha Mall and the Plot Facing It” of this Prospectus). Since the Company did not
conclude and negotiate these contracts initially, not all of their terms may be favorable to the Company and the Company may not be
able to renegotiate the unfavorable terms or amend some of their clauses. The Company also selects its lessees based on certain criteria
that may not be met by the lessees, whose contracts the Company will abide by. The Company also chooses a certain combination of
lessees to diversify the sectors and services available at the mall. This policy may not be followed in Dar Al Waha Mall, which may affect
the attraction of visitors and thus the turnout rate for Dar Al Waha Mall. In addition, there is a risk in the Company’s ability to maintain the
existing lessees in Dar Al Waha Mall, as lessees may refuse to renew their contracts or to renew them under the provisions the Company
usually observes in lease agreements and transfer all or part of their business with the Company to one or more from its competitors (for
more information about the standard provisions in the Company’s lease agreements, please refer to Section 12.5.1 “Standard Provisions
of the Company’s Lease Agreements” of this Prospectus). The lessees of Dar Al Waha Mall may also request the Company to reduce the
rent of the leased sites or provide additional services that result in increased costs for the Company, which would have a material adverse
effect on the Company’s business, results of operations, financial position and future prospects.
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It should be noted that the Company purchased Dar Al Waha Mall, which was built and opened in 2016G, fully finished. Since the
Company did not supervise the construction of Dar Al Waha Mall or rely on its contractors to build it, its external engineering structure
and internal design differ from the standards the Company adopts in its other malls, which go through certain stages of study, design and
execution (for more information about the stages of project development and the construction of the Company’s new malls, please refer
to Section 4.4.5 “Stages of Project Development and Construction of the Company’s New Malls” of this Prospectus). Accordingly, the
acquisition of the fully-ready Dar Al Waha Mall may not result in a mall of the same quality as the Company’s malls, in terms of engineering
form and interior design, which impact important factors in attracting visitors and lessees to the mall, such as the accessibility of mall
divisions, ease of access of visitors to the various retail spaces therein, provision of a sufficient number of parking spaces, provision of an
appropriate number of rental units of different sizes, the number of doors available at the mall, the ease of picking up or dropping off
visitors at the various doors and the ease of their entry and exit from the mall, in addition to the ease of loading lessees’ goods at the
mall. Furthermore, any modifications or improvements made to Dar Al Waha Mall may not satisfy the aspirations of lessees and visitors,
which may affect its ability to compete with the Company’s current malls and other malls. In addition, the Company follows structural
safety procedures during the development of the structural design of the malls and ensures the integrity of the design and construction
calculations. Accordingly, the Company may discover the need to carry out mandatory repairs in a short time, which would force the
Company to incur significant costs. Thus, when the Company designs its malls and supervises their construction, it is aware of certain
factors in the design and implementation that attract lessees and visitors and ensure the safety of its buildings. These factors may not
be present in Dar Al Waha Mall and this may have a material adverse effect on the Company’s business, results of operations, financial
position and future prospects.

In addition, the Company’s malls are known by the brand name “Al Othaim Mall” as the Company uses it for all of its existing malls
except for Dar Al Waha Mall. Since the Company uses the “Al Othaim Mall” brand, it takes great care to preserve the brand’s image
and reputation, which positively reflects visitors’ confidence in the standard of malls under the “Al Othaim Mall” brand, as well as their
knowledge of and interest in them. The Company is currently changing the name of Dar Al Waha Mall to “Al Othaim Mall” to enhance
visitor confidence in the mall, but there is no guarantee that the Company will be able to change the name of Dar Al Waha Mall in a short
time period or in an easy manner at all. This may affect the mall’s visitor turnout rate, thereby affecting the performance of the mall in
general or at least until the name of the mall is changed, which may have a material adverse effect on the Company’s business, results of
operations, financial position and future prospects.

The Company follows relevant policies and strategies in managing its operations in its malls, such as those related to leasing units
and operating malls (for more information about the Company’s management of its operations, please refer to Section 4.4.4 “Mall
Operations Management” of this Prospectus). The policies applied by the Company in managing its operations in its malls may differ
from those applied by the old owner and operator of Dar Al Waha Mall, and there is no guarantee that these policies and strategies
will be easily implemented when managing Dar Al Waha Mall. Consequently, the integration of Dar Al Waha Mall operations into the
Company's systems and policies, in addition to integrating the existing Dar Al Waha Mall data into the IT systems used by the Company,
may be a complicated matter that takes place gradually. The Company is also adopting certain methods to collect rent from its lessees,
such as starting to use the Ejar platform as an alternative to the manual lease agreement and the Nafith platform to support the existence
of guarantees for current debts by clients, and to increase the use of the SIMAH platform to inquire about the financial position of clients
in the event of late payment (for more information about the Company’s collections policy, please refer to Section 2.1.8 “Risks Related
to Late Collection of Rent” and Section 4.4.4 (c) “Rent Collection” of this Prospectus). The Company may not be able to apply the
collection policies to existing lessees under the lease agreements for Dar Al Waha Mall, which may reduce the Company’s rental income
and affect the mall’s performance, which would have an adverse effect on the Company’s cash flows. The inability of the Company to
integrate the operations of Dar Al Waha Mall in a smooth manner may have a material adverse effect on the Company’s business, results
of operations, financial position and future prospects.

2.2 Risks Related to the Market, Industry and Regulatory Environment

2.2.1 Risks Related to the Retail Sector

The business of the Company and its Material Subsidiaries is closely related to the retail sector. Therefore, the Company and its Material
Subsidiaries are exposed to the risks associated with that sector. In general, the retail sector and visitor behavior are affected by general
economic conditions outside the Company’s control, such as levels of disposable income, general confidence in the economy, changes in
consumer tastes, the ability of consumers to borrow, interest rates, unemployment rates, salary levels, taxes, costs of water and electricity
and the cancellation of government subsidies for certain items, either fully or partially. Such changes may affect visitor spending levels
and the demand for products and services offered by tenants of the Company and its Material Subsidiaries. If the Company, its tenants or
Material Subsidiaries misjudge market changes, or if they do not respond to them appropriately, this will have a material adverse effect
on the business, results of operations, financial position and future prospects of the Company and its Material Subsidiaries.

The business and results of operations of the Company and its Material Subsidiaries may be adversely affected by new and long-
term trends in the retail sector. For example, the Kingdom is currently witnessing significant growth in e-commerce, so visitors may
spend more on online shopping, smartphone applications or through other retail channels in the future. The shift in spending towards
e-commerce and other retail channels may lead to a decline in visitor traffic and customer spending levels in the Company’s malls, which
in turn will lead to a decline in the demand from tenants to rent sites in the Company’s malls and affect revenues from sales of the Material
Subsidiaries.

In addition, the revenues of some tenants of the Company’s malls, including Abdullah Al Othaim Fashion Co., specifically the tenants
working in the clothing and fashion trade, are subject to seasonal fluctuations. In general, visitor numbers and sales volume reach their
highest levels during holidays, public events, seasonal change periods and back-to-school season and their lowest levels between the
end of Hajj and December each year. Tenants may not be able to anticipate seasonal fluctuations in visitor numbers and sales volume and
their revenues may not always exceed their operating expenses, which may place them at risk of facing financial difficulties.
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2.2.2 Risks Related to Political Instability and Security Concerns in the Middle East
Region

The Company's assets, operations and member base are located in the Kingdom and the Middle East region. The Middle East region
is subject to a number of political and security risks that impact the GCC and Middle Eastern countries including the Kingdom. As the
political, economic and social environments in the Middle East region in which the Company operates remain subject to continuing
developments, investments in this region are characterized by significant uncertainty. Any unexpected changes in the political, social or
other conditions in Middle Eastern countries may have a material adverse effect on the market in which the Company operates and the
Company’s ability to retain and attract customers and investments that the Company has made or may make in the future, which, in turn,
would have an adverse effect on the Company’s business, results of operations, financial condition and prospects.

2.2.3 Risks Related to the Economy of the Kingdom and the Middle East

Most of the Company’s assets and business are concentrated in the Kingdom. Therefore, the Company'’s financial performance depends
on the economic and political conditions prevailing in the Kingdom, in addition to the global economic conditions, which in turn affect
the Kingdom’s economy. The oil sector still constitutes a large share of the gross domestic product (GDP) of the Kingdom. Fluctuations
in oil prices may occur and adversely affect the Kingdom’s economy. The world economy, including the Kingdom and the Middle East,
is currently affected by the COVID-19 pandemic, which led to a significant drop in the price of oil in the first quarter of 2020G (for
further details about the risks related to this pandemic, see Section 2.2.6 “Risks Related to the Impact of the COVID-19 Pandemic on
the Economy and Sectors in which the Company Operates” of this Prospectus). The economic growth rate in the Kingdom has slowed
down in recent years and the Kingdom is facing challenges related to the relatively high rates of population growth. All of these factors
may have an adverse effect on the Kingdom’s economy, which will have a material adverse effect on the Company’s business, results of
operations, financial position and future prospects. Any major unexpected changes in the economic or legal environment in the Kingdom
or any other Middle Eastern country, including but not limited to normal or unexpected fluctuations in the markets, economic stagnation,
insolvency, high unemployment rates, technological shifts and other developments, will have a material adverse effect on the Company’s
business, results of operations, financial position and future prospects.

2.2.4 Risks Related to Increased Competition with the Company and its Material
Subsidiaries

The commercial space rental sector for companies operating in the retail sector in the Kingdom is witnessing intense competition. The
same applies to the entertainment, fashion and food sectors in which the Material Subsidiaries operate. The Company expects that this
competition will increase in the future. The Company and its Material Subsidiaries face intense competition in various aspects as it faces
other competitors that provide new entertainment in the Kingdom such as cinemas. The Company also competes directly with other
operators of malls to attract tenants and visitors to its malls.

The competition in the sectors in which the Company and its Material Subsidiaries operate is based on several factors, including brand
reputation, the quality of the products and services provided, modernity of the infrastructure of malls and facilities, extent of the tenants’
satisfaction with the malls and their desire to renew their agreements and satisfaction of visitors to both malls and the facilities of
the Material Subsidiaries. The brands of current or future competitors may be more popular than the brands of the Company and
its Material Subsidiaries, or such competitors may have greater financial or operational resources than those of the Company and its
Material Subsidiaries. Competitors may also be able to keep pace with developments and successive changes in the sector, market
requirements, or visitors’ tastes better than the Company and its Material Subsidiaries. New and existing competitors may also spend
more on advertising and marketing activities or may reduce the rent of their tenants more than the Company. As a result of changes in the
Kingdom, the Company’s competitors may introduce new entertainment and renewed competition within their existing malls, or develop
new types or concepts of malls, which may lead to strengthening their competitive position at the expense of the Company. As a result
of the foregoing, the Company and its Material Subsidiaries may sometimes encounter difficulties keeping pace with their competitors. In
addition, drastic rent reduction policies adopted by the Company’s competitors may adversely affect the Company’s ability to compete.

The Company and its Material Subsidiaries may not be able to compete effectively, either at the present time or in the future, as changes
in the competitive environment may cause a decrease in the rent value in the Company’s malls and a decline in its profit margins, or
cause the Company and its Material Subsidiaries to lose their market share, which will have a material adverse effect on the Company’s
business, results of operations, financial position and future prospects.

2.2.5 Risks Related to Adverse Changes in Interest Rates

The Company and its Material Subsidiaries obtain financing and facilities from external financing entities such as commercial banks to
expand and develop its operations. Matters outside the Company’s control may occur and affect external financing arrangements and,
in particular, interest rates, including, among others, government policies and monetary and tax policies, as well as local and global
economic and political conditions. Increased interest rates lead to increased financing costs and thus a decrease in the cash flows of
the Company and its Material Subsidiaries, which will have a material adverse effect on the Company’s business, results of operations,
financial position and future prospects.
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2.2.6 Risks Related to the Impact of the COVID-19 Pandemic on the Economy and
Sectors in which the Company Operates

The global outbreak of the COVID-19 pandemic has negatively affected the global economy due to the preventive measures taken by
the world’s governments to limit the effects of the virus, which led to the imposition of restrictions on travel and movement and curfews
in a number of cities and regions of the Kingdom to encourage social distancing. As a result, all malls, entertainment centers, children’s
game activities, cinemas, restaurants and cafés within malls were closed for a specified period and restrictions on visits to these malls after
reopening were imposed. These preventive measures have negatively affected global financial markets, increased unemployment levels
and decreased demand for oil, and consequently lowered oil prices and consumer spending. The novel COVID-19 pandemic is expected
to negatively affect the growth of the global economy in general, including the economy in the Kingdom. The preventive measures taken
by the Government to confront COVID-19 pandemic caused the Company and its Material Subsidiaries to temporarily suspend their
business during 2020G and their operations were negatively affected thereafter as a result of the continued application of preventive
measures (for further details about the risks related to preventive measures, see Section 2.1.4 “Risks Related to COVID-19 Preventive
Measures” of this Prospectus. In addition, the business of the Company and its Material Subsidiaries may be affected as a result of the
economic consequences caused by the COVID-19 pandemic on the Kingdom’s economy, including adverse effects on the real estate,
entertainment and retail sectors such as lower income and its impact on demand in those sectors. If COVID-19 pandemic continues or
any similar future event occurs, this will lead to a material adverse effect on the Kingdom’s economy and thus on the Company’s business,
results of operations, financial condition and prospects.

2.2.7 Risks Related to the Permits, Licenses and Approvals Necessary for the Company
and its Material Subsidiaries to Carry Out Their Business

In order to carry out its business activities, the Company and its Material Subsidiaries are required to obtain permits, licenses and
approvals from various governmental authorities. The Company and its Material Subsidiaries currently maintain a number of valid permits
and licenses related to its business activities, including, but not limited to, commercial registration certificates for the Company and
its subsidiaries and branches issued by the Ministry of Commerce, commercial licenses for the Company’s malls issued by various
municipalities and Saudization and building completion certificates issued by municipalities. The expiration of municipal licenses and
commercial records and the inability to renew them in a timely manner may expose the Company to violations and fines, which will
negatively and fundamentally affect the Company’s business, outcomes of its operations, financial position and future prospects (for
further details on the licenses obtained by the Company and the Material Subsidiaries, please see Section 12.3 “Material Licenses” of
this Prospectus).

When developing new properties, the Company is also required to obtain permits, licenses, certificates and approvals from various
administrative authorities at various phases of the development process. This includes but is not limited to building permits, building
completion certificates from the respective municipality and commercial registration certificates. In order obtain these permits, licenses,
certificates and approvals, the Company is required to meet certain conditions and requirements. In particular, the Company must obtain
building completion certificates from the respective municipality for new real estate development projects that confirm whether the
construction works have been carried out in accordance with the requirements and specifications set forth in the building permit. Various
penalties may be imposed on the Company for properties that are built in violation of the requirements and specifications set forth in
the building permit, including fines or the closure or demolition of the violating properties. The Company may encounter problems
or obstacles in obtaining the building completion certificates required by the municipality or any other governmental approvals, or
in meeting the conditions required to obtain such approvals. The Company may not be able to comply with new laws, regulations or
policies that may be applied from time to time in the real estate sector in general, or comply with the procedures related to granting
the necessary approvals. A building completion certificate is issued to ensure that the construction plans conform with the actual project
implemented. In the absence of such certificate, nothing can guarantee that the building is in compliance with all requirements, including
civil defense requirements. In addition, the operation of malls requires the issuance of certain commercial licenses from the concerned
municipality. The Ministry of Municipal and Rural Affairs and Housing (to which the Council of Municipalities is affiliated) has set in the
Kingdom conditions for issuing licenses for malls. These conditions provide that it is not permissible to operate malls without obtaining
the necessary commercial license from the concerned municipality. As of the date of this Prospectus, the Company has obtained a
commercial license for one mall, Al Othaim Mall - Hail. It has not obtained commercial licenses for eight (8) malls which are Al Othaim Mall
— Rabwah, Al Othaim Mall — Khurais, Al Othaim Mall — Buraydah, Akirshah Mall, Al Othaim Mall - Unaizah, Al Othaim Mall - Dammam,
Al Othaim Mall — Al-Ahsa and Al Othaim Mall — Arar as the concerned municipalities in the cities in which these malls are located do not
issue licenses for malls. Instead they issue commercial licenses for the retail spaces located within malls and licenses have been issued
for the Company’s administrative offices in lieu of licenses for commercial malls, with the exception of Akirshah Mall where no license has
been issued for the Company’s administrative offices, as of the date of this Prospectus. In the event that the practices followed by the
concerned municipalities change, the Company will be required to issue new commercial licenses for those malls, otherwise it may be
subject to fines or penalties. As for Dar Al Waha Mall, a valid municipal license was issued for it, but it is in the name of the old owner,
noting that the ownership of the mall was transferred to the Company on 28/05/1443H (corresponding to 01/01/2022G). The Company is
currently working to transfer such license to the Company’s name. However, if the Company is unable to transfer the license to its name, it
may be subject to certain fines or penalties. The Company also leases residential buildings in Riyadh and Hofuf, and as of the date of this
Prospectus, the Company is currently in the process of issuing a residential license from the Ministry of Municipal and Rural Affairs and
Housing for the residential building in Hofuf. If the Company is unable to maintain these licenses (including a license to build a new site)
or work under them and in observance of their provisions, this will have a material adverse effect on the Company’s business, results of
operations, financial position and future prospects. Most of the Company’s existing licenses are subject to conditions under which those
licenses may be suspended or revoked if the Company fails to meet and comply with such conditions. In addition, there is no guarantee
that the Company will be able to obtain the approval of the concerned authority when seeking to renew or amend any license, or that the
concerned authority, if it agrees to the renewal, will not impose conditions that would adversely affect the performance of the Company.
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As for the Material Subsidiaries, the operation of entertainment centers by Abdullah Al Othaim Entertainment Co. and various shops
and restaurants by Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co. also requires the issuance of certain commercial
licenses from the relevant municipality (for more details about the licenses obtained by the Material Subsidiaries, see Section 12.3
"Material Licenses” of this Prospectus). Abdullah Al Othaim Entertainment Co., Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim
Food Co. have obtained all necessary licenses for their business from the concerned municipalities, except for the licenses for the sites
of Abdullah Al Othaim Entertainment Co. and Abdullah Al Othaim Food Co. inside the Company’s malls in Al-Khafji and Hafr Al-Batin,
as they have leased the sites, but the construction works in those malls are still going on. In addition, Abdullah Al Othaim Food Co. is
working to obtain municipal licenses for its warehouses located in Riyadh as at the date of this Prospectus.

It is worth noting that the Company’s Saudization certificate has expired as of the date of this Prospectus and is being renewed. The
Saudization certificates issued to Abdullah Al Othaim Entertainment Co., Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food
Co. have also expired as of the date of this Prospectus and were not renewed due to their non-compliance with Saudization requirements
(for more information about the Saudization certificates issued to the Company and its Material Subsidiaries, please refer to Section
12.3.2 "Other Licenses Issued to the Company” and Section 12.3.3 “Other Licenses Issued to Material Subsidiaries” of this Prospectus).
Therefore, if the Company or any of its Material Subsidiaries or branches cannot obtain any license necessary for their business or cannot
renew such licenses, if their licenses expired or were suspended or if the Company or its Material Subsidiaries cannot obtain additional
licenses necessary in the future, the Company or its Material Subsidiaries would have to stop operating in whole or in part, which may
disrupt the operations of the Company or its Material Subsidiaries and cause them to incur additional costs, which will have a material
adverse effect on the Company’s business, results of operations, financial position and future prospects.

2.2.8 Risks Related to the Implementation of VAT

The implementation of new taxes by the Government may decrease spending levels of visitors to the Company’s malls, the entertainment
centers of Abdullah Al Othaim Entertainment Co., the retail retail spaces of the Abdullah Al Othaim Fashion Co. or the restaurants of
Abdullah Al Othaim Food Co. The Government imposed a VAT of 5% starting from 14/04/1439H (corresponding to 01/01/2018G) and
increased it to 15% starting from 10/11/1441H (corresponding to 07/01/2020G).

The implementation of VAT in the Kingdom has increased the prices of most goods, which may decrease spending levels of visitors to the
Company’s malls and the stores of its Material Subsidiaries, especially in the short and medium term. Since the impact of implementing
this tax or increasing it to 15% is not entirely clear, this may create difficulties for the Company’s tenants, which may make them postpone
their plans to expand their business and refrain from renting new sites within the Company’s malls.

Considering that VAT, and its increase from 5% to 15% or any other possible rate, may decrease spending levels of visitors to the
Company’s malls and the sites of the Material Subsidiaries, this may have a material adverse effect on the tenants of the Company and
Material Subsidiaries, which in turn may have a material adverse effect on the Company’s business, results of operations, financial position
and future prospects.

2.2.9 Risks Related to Compliance with Saudization and Other Labor Law Requirements

Compliance with Saudization requirements is required by law in the Kingdom, whereby all companies operating in the Kingdom,
including the Company and its Material Subsidiaries, are obliged to employ and maintain a certain percentage of Saudi employees
among their employees. The required Saudization percentages vary according to a company’s activities and size. The Company has
been classified within the “Platinum” range for construction and building activities under the Nitagat program as of 16/04/1443H
(corresponding to 11/21/2021G). The Company’s classification within the “Platinum” range means that it is in compliance with current
Saudization requirements. Companies adhering to these requirements are allowed to obtain work visas. The Material Subsidiaries are
also in compliance with their Saudization requirements (for further details about the Company and its Material Subsidiaries’ compliance
with Saudization requirements, see Section 4.9 “"Employees” of this Prospectus).

In May 2017G, the Saudi Minister of Human Resources and Social Development issued a resolution requiring that work in malls be restricted
to Saudi citizens. In early 2018G, the minister issued a ministerial decree ordering the Saudization of jobs in twelve (12) categories of
retail trade activities, including watches, eyeglasses, electrical and electronic appliances, children’s clothing, men’s accessories, home
kitchen appliances and confections. This decree led to an increase in the operational costs for most of the Company’s tenants, which
adversely affected the financial position of these tenants and their ability to meet their obligations in paying rent to the Company. The
Company has a complete Saudization plan for all its subsidiaries. It has already started to implement this plan and will finish by the end
of this year. Saudization in Buraidah, Unaizah, Arar and Hail started in 2017G. However, there is no guarantee that the Company and its
Material Subsidiaries will be able to meet the current or adjusted requirements for Saudization or other labor regulations in the future.
There is also no guarantee that the minimum wage in which the Company and its Material Subsidiaries must adhere to will not rise in the
future. In the event of non-compliance with Saudization requirements, the Company and its Material Subsidiaries will face penalties from
governmental authorities, such as suspension of work visa requests and suspension of requests to transfer sponsorship for non-Saudi
employees. The Company and its Material Subsidiaries may not be able to recruit and maintain the required percentage of Saudis. In
addition, the Company and its Material Subsidiaries may not be able to provide the required manpower and employ the required number
of Saudi and foreign workers without incurring additional costs, or they may not be able to do any of that at all. This will have a material
adverse effect on the business, results of operations, financial position and future prospects of the Company and its Material Subsidiaries.

It is worth noting that the Company’s Saudization certificate has expired as of the date of this Prospectus and is being renewed. The
Saudization certificates issued to Abdullah Al Othaim Entertainment Co., Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food
Co. have also expired as of the date of this Prospectus and were not renewed due to their non-compliance with Saudization requirements
(for more information about the Saudization certificates issued to the Company and its Material Subsidiaries, please refer to Section
12.3.2 "Other Licenses Issued to the Company” and Section 12.3.3 “Other Licenses Issued to Material Subsidiaries” of this Prospectus).
If the Company and its Material Subsidiaries are unable to maintain valid Saudization certificates and are unable to obtain or renew the
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same as a result of violating Ministry of Human Resources and Social Development regulations, the Company shall incur penalties, which
would have a material adverse effect on the business, results of operations, financial position and future prospects of the Company and
its Material Subsidiaries.

In addition, based on the Financial Due Diligence report, a difference in the number of employees was noted between management
information and General Organization for Social Insurance records on the Company and its Material Subsidiaries as at December 31,
2019G. This difference indicates non-compliance with the laws of the Ministry Human Resources and Social Development, which may lead
to legal consequences against the Company and its Material Subsidiaries, including the imposition of penalties or fines on the Company
and its Material Subsidiaries, or the suspension of work visa requests and sponsorship transfer requests for non-Saudi employees. It
is worth noting that as of the financial period ended September 30, 2021G, the Company had one hundred and seventy-three (173)
employees working for the Material Subsidiaries, and there were one hundred fifty-seven (157), sixty-seven (67), and two (2) employees
from Abdullah Al Othaim Entertainment Co., Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co., respectively, working
for the Company. The difference in such numbers indicates that there is a problem regarding sponsorship, as some of the Company’s
employees are under the sponsorship of the Material Subsidiaries, while some employees of the Material Subsidiaries are under the
sponsorship of the Company. This results in inaccuracies in the information registered with the General Organization for Social Insurance,
the Nitagat program and the Saudization certificates for the Company and the Material Subsidiaries, which is inconsistent with the
regulations of the Ministry of Human Resources and Social Development and may also lead penalties or fines being imposed on the
Company and its Material Subsidiaries, or the suspension of work visa applications and the transfer of sponsorship of non-Saudi workers.
In the event that any penalties or fines are imposed on the Company or its subsidiaries, this will have a material adverse effect on the
business, results of operations, financial position and future prospects of the Company and its Material Subsidiaries.

2.2.10 Risks Related to the Increase in Government Fees Applicable to Non-Saudi
Employees

In 2016G, the Government adopted a number of resolutions intended to implement comprehensive reforms in the Saudi labor
market, with additional fees being imposed on all non-Saudi employees working for Saudi entities and companies as of 14/04/1439H
(corresponding to 01/01/2018G) and increased fees for the issuance of residence permits for families of non-Saudi employees as of
07/10/1438H (corresponding to 01/07/2017G) for the Company, Abdullah Al Othaim Fashion Co., Abdullah Al Othaim Entertainment
Co. and Abdullah Al Othaim Food Co. The amount of fees paid as of September 30, 2021G is estimated at SAR 1.2 million, SAR 1.1
million, SAR 2.0 million and SAR 0.7 million, for the Company, Abdullah Al Othaim Fashion Co., Abdullah Al Othaim Entertainment Co.
and Abdullah Al Othaim Food Co respectively.

Increased fees for residence permits for families of non-Saudi employees may increase the cost of living, harming non-Saudi employees.
Therefore, these non-Saudi employees may seek to work in other countries with a lower cost of living. In this case, it may be difficult for
the Company to attract or retain employees with the necessary skills and competencies. It may also have to bear the cost of increasing
government fees for residence permits for families of non-Saudi workers, which may cause the Company to incur increased costs. This will
have a material adverse effect on the Company’s business, results of operations, financial position and future prospects. In addition, the
Company’s tenants are prone to the same risks. They may incur additional costs for government fees for all of their non-Saudi employees.
Any increase in the costs incurred by tenants will adversely affect their financial position, which may negatively affect their ability to meet
their financial obligations to the Company and decrease the Company’s revenues.

2.2.11 Risks Related to Changes in Prices of Energy, Electricity, Water and Related
Services

The Saudi Council of Ministers issued Resolution No. 95 dated 17/03/1437H (corresponding to 12/28/2015G) on raising energy prices
(including fuel) and electricity, water and sanitation services tariffs for residential, commercial and industrial industries in 2016G, as
part of the Kingdom'’s policies aimed at rationalizing the Government subsidy program. The Ministry of Energy issued a statement on
24/03/1439H (corresponding to 12/12/2017G) on the Financial Balance Program Plan to reform prices of energy products. This resulted
in an increase in the prices of gasoline 91, gasoline 95, diesel for industry and facilities, diesel for transportation and kerosene as of
14/04/1439H (corresponding to 01/01/2018G). On 30/11/1442H (corresponding to 07/10/2021G), the Energy and Water Price Reforms
Executive Committee in the Kingdom announced the issuance of a royal directive approving setting a ceiling for gasoline prices as of the
date of the announcement, setting the price for octane 91 at two Saudi Riyals and eighteen halalas (SAR 2.18) and octane 95 at two Saudi
Riyals and thirty-three halalas (SAR 2.33). The prices shall be reviewed regularly and shall not exceed the established ceiling.

Water and electricity expenses for the Company and its subsidiaries amounted to about SAR 59.2 million (representing 13.1% of the cost
of revenue) during the Financial Year ending in December 31, 2018G, about SAR 61.3 million (representing 13% of the cost of revenue)
during the Financial Year ending in December 31, 2019G, about SAR 50.7 million (representing 13.5% of the cost of revenue) during
the Financial Year ending in 2020G and SAR 49.8 million (representing 15.5% of the cost of revenue) for the year ending on September
30, 2021G. The Company may not be able to charge any increase in electricity expenses to its tenants by raising the rent or by another
means.

In addition, the price increases described above as well as any other possible increases may decrease visitors' available spending income
in general. The number of visitors and sales in the Company’s malls and in stores, restaurants and entertainment centers of the Material
Subsidiaries may be affected. The operating expense of the Company and its Material Subsidiaries may increase accordingly, which will
have a material adverse effect on the Company’s business, results of operations, financial position and future prospects.
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2.2.12 Risks Related to Changes in Government Laws and Policies or Changes in the
Implementation Thereof

The Company and its Material Subsidiaries are governed by a collection of the Kingdom’s laws and regulations, which are enforced
by various Government authorities in accordance with Government policies and directives. In addition, the subsidiaries are governed
by the laws and regulations of the countries in which they do business, including the UAE, Bahrain, Qatar and Egypt. The demand
for commercial spaces in the Company’s malls and the Company’s overall business may be adversely and materially affected by the
amendments that may be made to Government laws, regulations and policies and administrative directives or their interpretations in the
Kingdom, including those applied to the real estate sector in the Kingdom.

The Company and its Material Subsidiaries cannot anticipate changes in the regulatory environment in the countries in which they do
business. This regulatory environment may undergo many changes due to changes in the tax system, the adoption of stricter anti-
monopoly measures, pricing, corporate governance, the rental system, increasing customs duties and other changes. Saudi Customs has
announced increased customs duties on certain products, which will result in an increase in equipment costs for the Company and Abdullah
Al Othaim Entertainment Co., an increase in product costs for Abdullah Al Othaim Fashion Co. and an increase in the costs of some food
and beverages for Abdullah Al Othaim Food Co. However, this decision has not been implemented as at the date of this Prospectus.
In addition, the Company and its Material Subsidiaries will not be able to anticipate future resolutions of government authorities in the
countries in which they do business. Such resolutions may affect the business of the Company and its Material Subsidiaries, including but not
limited to resolutions of government agencies to wholly or partially close roads leading to the Company’s malls or the facilities in which the
centers and exhibitions of the Material Subsidiaries are located, which would affect visitor turnout in those malls and facilities. The Ministry
of Municipal and Rural Affairs and Housing, for example, may probably impose additional fees on the idle lands owned by the Company.
The municipalities too may impose additional safety standards for both the Company’s malls and the facilities of the Material Subsidiaries,
which may cause the Company to incur additional burdens, whether in terms of time, effort or money. This would reduce the profits of
the Company or its Material Subsidiaries by increasing the costs they incur.

The Company and its business are governed by many laws and regulations that are still relatively new and whose interpretation and
application are still vague in some aspects. The application, interpretation and implementation of some of these laws and regulations
may involve some ambiguity. For example, on 29/06/1441H (corresponding to 02/23/2020G), the Minister of Commerce and the Minister
of Municipal and Rural Affairs and Housing inaugurated the standard lease agreement for the commercial real estate sector, thus making
it a mandatory agreement in implementation of Ministerial Resolution No. 405 dated 22/09/1437H (corresponding to 06/28/2016G), that
requires the registration of all residential and commercial lease agreements in Ejar in order for them to become an executory instrument
for both parties to the agreement. Also, in implementation of Ministerial Resolution No. 405 dated 22/09/1437H (corresponding to
06/28/2016G), the registration of real estate brokers is mandatory for commercial real estate lease agreements. The Company holds
a real estate broker membership in Ejar (for further details about this membership, see Section 12.3.2 “Other Licenses Issued to the
Company” of this Prospectus). Furthermore, as of the date of this Prospectus, the Company has registered six hundred and thirty-seven
(637) lease contracts concluded between the Company and its lessees excluding the Material Subsidiaries, seven (7) lease contracts
between the Company and Abdullah Al Othaim Fashion Co., nine (9) lease contracts between the Company and Abdullah Al Othaim
Entertainment Co. and three (3) lease contracts between the Company and Abdullah Al Othaim Food Co. the electronic network of
rental services. However, the Company and its Material Subsidiaries have not registered the rest of their lease agreements electronically.
With respect to the lease agreements concluded with lessees of retail spaces in Dar Al Waha Mall, whose ownership was transferred to
the Company on 28/05/1443H (corresponding to 01/01/2022G) under the sales contract concluded on 13/06/1443H (corresponding
to 01/16/2022G) (for more information about Dar Al Waha Mall, please refer to Section 4.4.2 (j) “Dar Al Waha Mall” of this Prospectus)
(for more information on the sale contract, please refer to Section 12.5.10 “Sale Contract for Dar Al Waha Mall and the Plot Facing It”
of this Prospectus). It should be noted that only two (2) lease agreements registered in the electronic network of rental services have
been transferred to the Company. A circular was issued by His Excellency the Minister of Justice to all courts stating that lease contracts
that are not registered in the electronic network of rental services are not valid and are without judicial effect, in accordance with
Ministerial Resolution No. 292 dated 16/05/1438H (corresponding to 02/13/2017G) stating that lease contracts that are not registered
in the electronic network are not considered a valid contract with administrative and judicial effects. This means that the Company or
the Material Subsidiaries may not be able to file lawsuits to claim rights resulting from unregistered lease contracts concluded after
04/05/1440H (corresponding to 01/10/2019G). As of the date of this Prospectus, the Company confirms that all new lease contracts
concluded after 29/06/1441H (corresponding to 02/23/2020G) have been documented in the electronic network of rental services.
However, it is still registering the rest of its lease contracts in the electronic network of rental services, simultaneously with the expiry
and renewal of each lease contract. The Company also records valid lease contracts in the electronic network of rental services if the
lessee so requests. The Ministry of Municipal and Rural Affairs and Housing intends to link services for electronically registered rental
agreements with the “Balady” service, under which commercial municipal licenses are issued and renewed. Thus, the Company or its
Material Subsidiaries will not be able - when this is implemented - to issue or renew municipal licenses for the Company’s malls or the
Material Subsidiaries’ retail spaces as long as the Company’s lease agreements are not registered electronically, which may disrupt the
operations of the Company or its Material Subsidiaries or expose them to penalties and fines for non-compliance with the relevant laws.
The standard lease agreement may not give the Company absolute freedom to set all its conditions for renting its retail spaces in its
malls, as the parties to the lease agreement - through the real estate broker - can modify or add certain terms within a narrow scope so
that the agreement does not lose its effectiveness as an executory instrument. Therefore, if the Company and its Material Subsidiaries
do not comply with some or all requirements of the laws and regulations to which they are subject, or if they are unable to respond
effectively to changes in the regulatory environment, this will lead to the imposition of fines or penalties or could affect the effectiveness
of its agreements, which in turn will have a material adverse effect on the business, results of operations, financial position and future
prospects of the Company and the Material Subsidiaries.

There can be no assurance that future amendments to laws and regulations or changes in government policies regarding the sectors in
which the Company and its Material Subsidiaries operate will be favorable to the Company. This includes the promulgation of new laws
(which may, for example, impose restrictions on retail trading hours) or changes in existing laws or in their interpretation or enforcement.
As a result, there is uncertainty as to the legal protection available to the Company and its Shareholders. All the aforementioned factors
are outside the control of the Company and its Material Subsidiaries and will have a material adverse effect on the Company’s business,
results of operations, financial position and future prospects.
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2.2.13 Risks Related to the Environment and Health

InaccordancewiththerelevantlawsoftheKingdom, thelandlordisresponsibleforthe costsofremovingortakingcorrectiveactionwithregardto
certainhazardousortoxicsubstances onthe concerned property, whetherthelandlordisaware thatsuch substancesare onthe property ornot.
If there are any hazardous or toxic substances on any of the Company’s properties, the Company will be responsible for removing or
taking corrective action with regard to them, which may lead to the Company incurring high costs or being subject to legal claims in
the event of any injuries or damages, which will negatively affect the Company. If the Company is unable to remove these substances
properly, this may negatively affect its ability to dispose of or mortgage the property to obtain financing in the future. In the event of any
significant losses due to such substances that are not covered by insurance, or if they exceed the insurance limit, this will adversely affect
the Company'’s business, results of operations, financial condition and prospects.

2.3 Risks Related to the Offer Shares

2.3.1 Risks Related to Effective Control Post-Offering by the Current Shareholders

Following the Offering, Abdullah Saleh Ali Al Othaim (directly and indirectly through Al Othaim Holding Company) will own 70% of the
Company’s issued Shares. As a result, Abdullah Saleh Ali Al Othaim, directly and indirectly through Al Othaim Holding Company, will
have the ability to significantly influence the Company’s business through his ability to control decisions and actions that require the
Shareholders’ approval, including but not limited to the election of Directors, significant corporate transactions, dividend distributions,
capital adjustments and amendments to the Bylaws.

The interests of Abdullah Saleh Ali Al Othaim - as the Company’s Substantial Shareholder - may conflict with the interests of the minority
Shareholders (including the Subscribers) and Abdullah Saleh Ali Al Othaim may be prevented from making certain decisions or taking
certain actions that would protect the interests of the Company’s other Shareholders, which may put the minority Shareholders in a
situation that is not in their interest. Abdullah Saleh Ali Al Othaim may also exercise his control in a way that may have a material adverse
effect on the Company’s business, results of operations, financial position and future prospects.

2.3.2 Risks Related to the Absence of a Prior Market for the Shares

There is currently no public market for the Company’s Shares and there may not be an active and sustainable market for the trading of the
Company’s Shares subsequent to the Offering. If such market exists, it may not continue. If an active and liquid market is not developed
or maintained, the price of the Shares could be adversely affected. This could have an adverse impact on the expected returns of the
Subscribers or may lead to the partial or complete loss of Subscribers’ investment in the Company.

2.3.3 Risks Related to the Sale of a Large Number of Shares on the Stock Exchange

The sale of a substantial number of Shares on the Exchange following the completion of the Offering, or the perception that such sale will
occur, may adversely affect the market price of the Shares. Upon the successful completion of the Offering, the Substantial Shareholders
will be subject to a Lock-up Period of six (6) months following the Offering during which they may not dispose of any shares. However, the
sale of a substantial number of Shares by any of the Substantial Shareholders following the end of the Lock-up Period, or the perception
that such sales may occur, would have an adverse effect on the price of the Shares on the Exchange.

2.3.4 Risks Related to the Issuance of Additional Shares

The Company does not currently intend to issue additional shares following completion of the Offering. If the Company decides to raise
additional capital by issuing new shares, this may adversely affect the share price on the market and dilute the ownership percentage of
the Company’s Shareholders if they do not subscribe to new shares at that time. Accordingly, this could have a material adverse effect on
Subscribers’ anticipated returns and could make them lose all, or part of, their investment in the Company.

2.3.5 Risks Related to Fluctuation in the Market Price of the Shares

The Offer Price has been determined based upon several factors, including the past performance of the Company, the prospects for
the Company’s businesses, the industry in which it operates, the markets in which it competes and an assessment of the Company’s
management, operations and financial results. There are various factors, including - but not limited to - the Company’s financial results,
its overall status in the sector in which it operates and the sector’s economic and regulatory environment, which may lead to sharp
fluctuations in the price of the Company’s Shares and the liquidity available for trading.

The Offer Price may not be indicative of the price at which the Shares will be traded on Tadawul following completion of the Offering,
and Subscribers may not be able to resell the Offer Shares at the Offer Price or higher or may not be able to sell them at all. The trading
price of the Shares may be adversely affected by many factors, including but not limited to:

* Negative variations in the Company’s operating performance and improved performance of its competitors.

* Actual or anticipated fluctuations in its quarterly or annual operating results.

* Publication of negative research reports by securities analysts about the Company, its competitors or the real estate
development industry.
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* The public’s reaction to the Company’s press releases and other public announcements.

*  Failure of the Company or its competitors to meet analysts’ projections.

* Departures of key personnel.

* Important and strategic decisions by the Company or its competitors and changes in business strategy.
* Changes in the regulatory environment affecting the Company or the real estate development industry.
* Changes in the accounting rules and policies adopted.

» Terrorist acts, acts of war or widespread civil unrest.

* Natural and other disasters.

¢ Changes in general market and economic conditions.

The occurrence of any of the above risks could cause the market price of the Shares to decline significantly.

In general, the stock market witnesses extreme price and volume fluctuations from time-to-time. Market fluctuations could result in
extreme volatility in the price of the Shares, which could cause a decline in the value of the Shares and higher price volatility if the trading
volume of the Shares is low, which will have an adverse effect on Subscribers’ investments in the Company’s Shares.

2.3.6  Risks Related to the Company’s Ability to Distribute Dividends

Future distribution of dividends will depend on several factors, including but not limited to future earnings, financial position, cash
flows, working capital requirements, capital expenditures and distributable reserves of the Company (for more information about the
Company’s dividend policy, see Section 7 "Dividend Distribution Policy” of this Prospectus). Moreover, the Company may not be able
to pay dividends, and the Board of Directors may not recommend or the Shareholders may not approve the distribution of dividends. In
addition, the Company may be subject to terms on the distribution of dividends in future financing agreements. It should be noted in
this regard that the credit facility contract with Saudi British Bank (SABB) imposes limitations restricting the distribution of profits if the
debt service coverage ratio falls below 1:1 during the financing period (for more information about these contracts, please see Section
12.7 “Financing Contracts” of this Prospectus). The Company may incur expenses or liabilities that would reduce or eliminate the cash
available for the distribution of dividends. If the Company does not pay dividends on the Shares, Shareholders may not receive any return
on investment in the Shares unless they sell the Shares at a price higher than the price at the time of purchase.
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3. Industry and Market Data

3.1 Introduction

Abdullah Al Othaim Investment Company (the “Company”) commissioned Euromonitor International, an independent strategic market
research company, to prepare a Market Study on the lease of shopping malls, food and beverage and fashion retail centers in the
Kingdom of Saudi Arabia, in addition to family entertainment centers in Saudi Arabia, Egypt, Qatar, Oman and the UAE.

The information below was based on an independent Market Study prepared by Euromonitor, which has given and has not withdrawn
its written consent to publish the Market Study prepared by it in the Prospectus as of the date scheduled for publication. Neither
Euromonitor nor its employees or relatives thereof have shares or interests of any kind in the Company or any of its subsidiaries.

The estimates and forecasts contained in the section on information about the sector and market have been prepared based on a market
research study prepared by Euromonitor. This Market Study includes research estimates based on several official published sources and
surveys conducted by Euromonitor on a sample of mall owners, official bodies and major fashion retail, food and beverage services,
cinema, family entertainment centers and amusement park operators. It was primarily prepared as a research tool.

Accordingly, Euromonitor International used methodologies and information sources suitable for such study. However, because the
nature of the techniques and methodologies used in the market research does not guarantee the accuracy or completeness of the
information, Euromonitor International Ltd. should not be considered an authority on the information contained in this study or that
such information represents the opinion of Euromonitor International Ltd. on the value of any security or any investment advice in the
Company.

The Directors of the Company’s Board have no reason to believe that such information is false or misleading or that any material fact
which would make such information false or misleading has been omitted. The information prepared by Euromonitor International Ltd.
and contained in this section of the information about the sector and market has not been independently verified by the Company or
any third party. Neither the Company nor Euromonitor International Ltd. makes any representations as to its accuracy. Such information
should not be relied upon when making or refraining from any investment decision.

Euromonitor International is an independent company specialized in strategic market research It collects and analyzes data for thousands
of products and services around the world. We, as independent market researchers, also provide our opinion on historical market trends.
Our forecasts for each region, country, category, channel and consumer are unbiased. The Euromonitor research includes qualitative
and quantitative business surveys and analyses to provide information about the market, competition and dealers. Euromonitor was
established in London in 1972G. lts client list includes many leading manufacturers, investment banks and even government agencies
and universities.

3.2 Research Methodology

All data, analyses and research estimates contained in this section are based on research conducted between July and September 2021G
including: (1) Desk research to collect publicly available secondary data sources, including macroeconomic statistics, demographics and
statistics on non-essential consumer goods and production from credible sources such as the World Bank, the International Monetary
Fund (IMF), the General Authority for Statistics (GASTAT), the Saudi Central Bank (SAMA), the UAE Federal Competitiveness and
Statistics Center (FCSA), press articles related to companies and reports of independent entities; (2) trade survey analysis of the views and
perspectives of a sample of industry leaders in Saudi Arabia, Egypt, Qatar, Oman and the UAE, including mall owners, fashion retailers,
restaurants and consumer food service owners, family entertainment center owners and theme park owners; and (3) audits and analysis
of all sources to build industry consensus regarding market size and historical trends.

3.3  Grounds of Predictions and Assumptions

In its report, Euromonitor International relied on the following assumptions: (1) The social, economic and political environment is
expected to remain stable in Saudi Arabia, Egypt, Qatar, Oman and the UAE during the period from 2021G-2025G; (2) there are no
external shocks, such as financial crises affecting the supply and demand for the sector in Saudi Arabia, Egypt, Qatar, Oman and the
United Arab Emirates during the same period; and (3) the main factors that affect growth/demand during the periods from 2015G-2020G
and from 2020G-2025G in Saudi Arabia, Egypt, Qatar, Oman and the UAE include population growth, inflation, GDP growth, consumer
spending, Saudization, departure of foreign residents, tourism influx, value-added tax and private/public investments. The report also
covers the impact of the coronavirus (COVID-19) pandemic where relevant.
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34 Definitions

Food and
Beverage -
Services

Food and Beverage Services consist of full service cafés and restaurants, fast food
services, 100% delivery services, self-service cafeterias and street stalls.

Clothing and
Footwear -
Retailers

Markets that sell all types of clothing, shoes and accessories, such as imitation jewelery,
belts, handbags, hats, socks or a combination of such items (including stores which
only sell handbags). It also includes stores that contain a collection of such products,
whether for men, women or children, and those whose specialization varies according
to gender, age or product. For example, grands include Gap, H&M, Zara, C&A, Miss
Selfridge, Foot Locker and Uniglo. This category does not include outlets selling sports
products. Brands such as Adidas and Nike are included in the clothing and footwear
retailers category as long as they only offer sportswear (e.g., Niketown). Brands that
offer sportswear are excluded from the clothing and footwear retailers category and
included in sports products stores (not included in the scope).

General clothing

Clothing and fashion which must be new when sold to the consumer. Used clothing is
excluded. Old and/or classic clothing are also excluded. Sportswear (which is classified
as a separate category) is included in clothing as a whole.

i. Women'’s Clothing

Women'’s outdoor clothing. This category includes skirts, dresses, pants, shorts, jeans,
suits, blouses, shirts, jackets, coats and sportswear. It does not include women'’s
underwear, sleepwear, swimwear or socks, which are included in each sector above as
appropriate. Knitted products are also included.

ii. Women's Underwear and
Sleepwear

General

Women'’s underwear includes all items that are worn directly on the skin and under
a woman’s outer clothing. It includes the following: bras, panties, lingerie sets, bra
belts, hosiery and body corsets. It also includes thermal and sports bras. Underwear
accessories, such as lingerie tape or bra accessories are excluded. Women's sleepwear
includes all clothing designed to be worn indoors/in the bedroom: nightwear and
home-wear, T-shirts, nightgowns and blouses. Please note that house shoes are
excluded and listed under shoes.

Clothing

iii. Children’s Clothing

This category includes infant, toddler, boys and girls clothing. Infant and toddler
clothing includes clothing for infants and toddlers aged 0-3 years (0-36 months).
Clothing for children aged 36 months and older includes girls’ clothing and boys'
clothing, respectively. This category also covers all types of clothing for children and
infants: suits, dresses, skirts, pants, shorts, socks, sleepwear, underwear and swimwear.
Disposable or cloth diapers are excluded. Boys' clothing includes clothing for boys aged
4-14 years. It includes all types of clothing: coats, blouses, shirts, shorts, jeans, suits,
undershirts, sleepwear and swimwear. Girls' clothing includes clothing for girls aged
4-14 years. It includes all types of clothing: dresses, jackets, coats, blouses, leggings,
shirts, blouses, shorts, pants, jeans, suits, undershirts, sleepwear and swimwear.

iv. Clothing Accessories

Complementary clothing, belts, scarves, gloves, hats, ties and other accessories.
Knitted accessories (hats, scarves and gloves) are also included. It includes all products
designed for men, women, children and infants. Shoes, bags and sunglasses are
excluded from this category and included in footwear, travel essentials and sunglasses,
respectively.

Online
Retailing

Selling consumer goods to the public online. This includes sales via mobile phones and
tablets. Online retailing also includes sales generated from purely e-commerce sites
and through sites operated by in-store retailers. Sales data is attributed to the country
in which the consumer is located, not the country in which the retailer is located.

Specialty
Chocolate
Cafés

Cafés specialized mainly in providing sweets and drinks containing chocolate, such
as chocolate cappuccinos, chocolate frappuccinos, etc. Such cafés use their own
chocolate and usually have a chocolate fountain for sale to customers.

Affordable
Quality
Clothing

Affordable quality clothing is defined as affordable domestic or international clothing
brands with high quality and reasonable prices. The quality of such brands is also seen
as higher than that of unknown brands or local «unbranded» brands. Such brands are
usually found in malls or sometimes in a few independent outlets. Max and Splash
brands are unique and distinct in the field of quality and affordable clothing in the
Kingdom of Saudi Arabia.
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3.5 Macroeconomic Environment in Saudi Arabia and Neighboring Markets

3.5.1 Overview of the Kingdom of Saudi Arabia

After a period of economic growth at an average annual rate of 1.4% during the period from 2017G-2020G (supported by factors
including higher government revenues resulting from general financial reform measures and the continued implementation of economic
reforms to increase private sector participation, in addition to the recovery in global oil prices), the Saudi economy (GDP) contracted by
4.1% in real value in 2020G in the wake of the dual crisis of COVID-19 and lower oil prices, which led to a shortfall in financial revenue.

Despite this favorable environment, the pandemic had a negative impact on the global, regional and local economy, leading to increased
challenges to the performance of Saudi economic growth engines. However, the impact of such factors is expected to be mostly in
the short term. These challenges include a new round of Government public finance measures in 2020G, including tripling the value-
added tax from 5% to 15%, withdrawing the cost of living allowance for government employees and declaring spending cuts on areas
deemed “non-priority.” This will be added to already existing trends such as the higher labor and operating costs faced by companies
since 2017G caused by factors such as the Saudization of the workforce, fees imposed on foreign residents and subsidy reforms, which
affected the profitability of the private sector during this period. However, the Government reaffirmed its commitment to the long-term
execution of investments as part of Saudi Vision 2030 and related programs. It also announced its intention to consider easing public
finance measures (in particular, those related to tripling the value-added tax) once the impact of the epidemic lessens, in order to further
support the economy.

Per capita income in the country was SAR 34,327 (USD 9,154) in 2020G after rising at a CAGR of 1.8% from 2015G-2020G, supported by
the economic expansion in Saudi Arabia during such period, despite the decline in the annual growth rate to 0.8% in 2020G compared
to 2.5% in 2019G due to the effects of COVID-19 on employment rates and the departure of foreign residents during the pandemic.

Overview of the Demographics of the Kingdom

The total population of Saudi nationals reached 21.4 million, representing 65.1% of the country’s total population in 2020G, compared to
63.2% in 2016G. The population of Saudi nationals grew at an average annual growth rate of 1.1% during 2016G-2020G. On the other
hand, the population of foreign nationals constituted 34.9% of the total population in 2020G, compared to 36.8% in 2018G. The total
population of foreign nationals decreased by 1.1% during the same period as a result of the Saudization of the workforce. Since 2017G,
the Government has imposed a number of escalating fees on companies that employ expatriate workers and fees on companions and
the Saudization of professions.

However, 2020G witnessed the largest departure of foreign residents from the Kingdom due to the difficult conditions caused by the
coronavirus on the country’s economy and on the employment market, leading to the departure of more than 1.4 million expatriates.
The departure wave mostly included low-income workers, especially Asian workers, who experienced outbreaks of the coronavirus in
their overcrowded residences, which prompted hundreds of thousands of foreign residents to register to return to their countries. These
dynamics eventually resulted in the total population shrinking by 3.4% during 2020G.

It is worth noting that the young people constitute the largest portion of the country’s population. The Saudi population under the age
of 29 represented 46% of the total Saudi population in 2020G. According to the United Nations, Saudi Arabia enjoys demographics
revenue representing an opportunity to support the growth of the country’s economy.

Table No. (3.1): Key Macroeconomic and Demographic Indicators in the Kingdom of Saudi Arabia 2015G-2020G
T
SAR billion 2,454 2,582 2,974 1.4%

Total population 000 31,718 33,101 34,003 0.7%
Population aged 0-39 000 21,900 22,608 23,665 2.0%
Inflation rate % 1 (1) )
Available income per capita SAR 31,352 32,212 34,049 1.8%
Consumer spending SAR billion 1,073 1,150 1,245 1.8%
Spending on food and beverages SAR billion 211 227 245 2.7%
Spending on clothing and footwear SAR billion 62 57 54 (3.8%)
Spending on entertainment and amusement SAR billion 33 37 42 3.4%
Government revenues SAR billion 715 890 975 3.1%
Government spending SAR billion 736 631 709 0.4%
Government deficit/surplus SAR billion (389) (239) (227) (13.6%)
Total working population 000 12,355 13,629 -
% of working women % 14 14 -

Source: Euromonitor International estimates from the United Nations, the World Bank, the International Monetary Fund, the General Authority for Statistics
and the Saudi Central Bank.
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3.5.2 Overview of Cities in Saudi Arabia

A. Riyadh

Riyadh had a population of 6.9 million in 2019G. The capital is the largest city in Saudi Arabia, representing 20.2%
of the total population in the same year. The city is also a legislative, financial, diplomatic and commercial center for
the Kingdom of Saudi Arabia, with its GDP (SAR 575 billion) representing 19.3% of the country’s GDP for the same
year. Population growth in Riyadh exceeded the growth rate in the Kingdom during the period covered by this report
(2015G-2020G), with a CAGR of 1%, compared to a CAGR of 0.7% for the Kingdom of Saudi Arabia. Moreover, Riyadh
recently laid out a USD 800 billion plan to double its size to accommodate about 15 million residents. The city also
features a well-developed telecommunications network, as 93% of its households have access to the Internet, in addition
to high income levels, with 4.7% of Riyadh households having an annual income of USD 150,000 or more. As one of
the three major cities in the Kingdom rated as entertainment destinations, the capital city will benefit from a significant
government focus on the sector under the Quality of Life Program.

Table No. (3.2): Demographic and Economic Indicators for Riyadh 2015G-2020G

CAGR

SAR billion 0.9%
Real GDP growth % 3 (2) 0
Population ‘000 6,326 6,650 6,868 1.0%
Consumer spending SAR billion 2019 232 250 1.5%
Spending on food and non-alcoholic beverages SAR billion 39 45 49 3.3%
Spending on clothing and footwear SAR billion 11 10 9 (4.8%)
Spending on entertainment SAR billion 7 7 7 0.9%

Source: Euromonitor International estimates from the United Nations, the World Bank, the International Monetary Fund, the General Authority for Statistics
and the Saudi Central Bank.

B. Dammam

Dammam had a population of 2.5 million in 2019G. The city is the third largest city in Saudi Arabia, representing 7.2%
of the total population in such year. The city’s population grew at a CAGR of 0.7% during 2015G-2020G, which is the
same growth rate of the Kingdom'’s total population during such period, but slightly lower than the growth rate of Riyadh
(1%). Meanwhile, Dammam’s GDP amounted to 8.1% of the Kingdom’s GDP in 2019G, achieving a growth of 0.8% for
the same period, prior to the coronavirus (COVID-19) pandemic. This growth in both population and GDP is attributed to
the expansion of the oil sector in the Kingdom, which was also behind Dammam’s large high income base. The average
income of 6.5% of households in the city is USD 150,000 or more per year.

Table No. (3.3): Demographic and Economic Indicators for Dammam 2015G-2020G

CAGR

SAR billion 0.8%
Real GDP growth % 6 1 0
Population ‘000 2,348 2,402 2,451 0.7%
Consumer spending SAR billion 83 93 101 3.6%
Spending on food and non-alcoholic beverages SAR billion 16 15 16 (0.4%)
Spending on clothing and footwear SAR billion 6 4 4 (7.2%)
Spending on entertainment and amusement SAR billion 3,234 4,159 4,759 7.4%

Source: Euromonitor International estimates from the United Nations, the World Bank, the International Monetary Fund, the General Authority for Statistics
and the Saudi Central Bank.
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C. Buraidah

Buraidah, the capital of Qassim region, enjoys a strategic location between the Red Sea and the Arabian Gulf. It has
witnessed a significant growth in population and GDP during the period covered by this report (2015G-2020G), at 4%
and 16%, respectively. The city is an important agricultural area. Dates, citrus fruits and other basic foodstuffs are the
main source of income in Saudi Arabia while trade and public services are key sectors in the Kingdom’s GDP. Within
the Saudi Economic Cities Program, Buraidah focuses on financial and administrative decentralization in its urban and
sustainable development projects, as well as on strengthening its economic relations with Riyadh in the south, Medina in
the west and Hafr Al-Batin in the east. Similarly, the city plans to take advantage of its relatively young population (51%
of the population is under the age of 30) to invest heavily in housing, education, public services and utilities, as well
as infrastructure. Such investments will include building a regionally integrated metro and light rail network which will
connect Buraidah with economic growth areas in the neighboring cities and regions.

Table No. (3.4): Demographic and Economic Indicators for Buraidah 2015G-2020G

SAR billion 16%
Real GDP growth % 8 2 1
Population ‘000 720 753 775 4%
Consumer spending SAR billion 21,827 24,446 26,742 16%
Spending on food and non-alcoholic beverages SAR billion 4,274 4,891 5,349 23%
Spending on clothing and footwear SAR billion 1,142 1,258 1,266 8%
Spending on entertainment and amusement SAR billion 0 1 1 52%

Source: Euromonitor International estimates from the United Nations, the World Bank, the International Monetary Fund, the General Authority for Statistics
and the Saudi Central Bank.

D. Hofuf

Hofuf is an important city in Saudi Arabia and represents the commercial heart of the Al-Ahsa region with a population
of 1.3 million in 2019G. It expanded at a CAGR of 3% during 2015G-2020G. Like Buraidah, Hofuf is well known for its
agricultural sector. In 2019G, the city contributed 3.8% of Saudi Arabia’s GDP, equivalent to SAR 111.1 billion, i.e., nearly
double that of Buraidah. It achieved a growth rate of 3% during the period from 2015G-2020G covered by this report.
Hofuf Municipality recently witnessed several important investment projects, including the smart parking program and
a bridge construction project worth SAR 106 million. The development of the storm water drainage network continues,
with SAR 243 million spent on eight infrastructure projects in Hofuf and throughout the region, which were completed
in 2018G. Moreover, investments of more than SAR 2 billion have been planned in Al-Ahsa region within the sustainable
development ambitions of Vision 2030, with a focus on quality of life through world-class infrastructure.

Table No. (3.5): Demographic and Economic Indicators for Hofuf 2015G-2020G

3%

SAR billion 105 108
Real GDP growth % 6 0 1 -
Population ‘000 1,234 1,285 1,318 3%
Consumer spending SAR billion 40 43 47 12%
Spending on food and non-alcoholic beverages SAR billion 7 6 7 0%
Spending on clothing and footwear SAR billion 2.6 2.0 1.8 (32%)
Spending on entertainment and amusement SAR billion 2 2 2 34%

Source: Euromonitor International estimates from the United Nations, the World Bank, the International Monetary Fund, the General Authority for Statistics
and the Saudi Central Bank.
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E. Hail

The city of Hail is the capital of Hail region. Historically, the city has established itself as a commercial center and a route
for pilgrims heading to Mecca from Syria and Iraq. Its population, amounting to 0.47 million in 2019G, grew at a CAGR of
2% during the period 2015G-2020G covered by this report. Agriculture, especially the production of wheat, dates, grains
and fruits, also contributes significantly to the city’'s GDP, which amounted to SAR 29 billion in 2019G. The industrial
sector is also a major contributor to the GDP of the city of Hail. The city includes 45 factories representing 7% of the total
factories in the Kingdom. It also contributes to the mining, quarrying and trade sectors.

The city of Hail’s sustainable development plans focus in particular on the tourism sector, taking advantage of its historical

and cultural heritage. The industrial sector is active in the southeastern part of the region. The agricultural technology
sector is being developed and the public transport network is being expanded.

Table No. (3.6): Demographic and Economic Indicators for Hail 2015G-2020G

SAR billion -8%
Real GDP growth % 4.7 (0.3) 1.7 -
Population ‘000 469 486 497 2%
Consumer spending SAR billion 13 13 14 3%
Spending on food and non-alcoholic beverages SAR billion 3 3 3 21%
Spending on clothing and footwear SAR billion 0.7 0.8 0.8 23%
Spending on entertainment and amusement SAR billion 1 (4) 0 (500%)

Source: Euromonitor International estimates from the United Nations, the World Bank, the International Monetary Fund, the General Authority for Statistics
and the Saudi Central Bank.

3.6  Leasing Shopping Malls in the Kingdom of Saudi Arabia

3.6.1 Overview

The number of shopping malls in the Kingdom of Saudi Arabia expanded during the period 2015G-2020G covered by this report
at a CAGR of 5.5%, reaching about 264 malls last year. The increasing supply of retail space, which reached more than 10.33 million
square meters of leasable space in 2020G and expanded at a CAGR of 5.5% during the period from 2015G-2020G, was covered by
the increased demand for such spaces in the Kingdom. Encouraged by the Kingdom’s economic liberalization and diversification plans,
global brands have turned their attention to untapped opportunities represented in young Saudi brand-conscious shoppers with high
individual income potential.

Investments by mall owners and operators, along with government plans to improve the standard of living in smaller cities under
the Kingdom'’s Quality of Life Program, has led to the proliferation of smaller sized shopping centers such as small and local malls,
which achieved a CAGR of 4% and 6.2% during 2015G-2020G, representing 31.8% and 36.3% of the total shopping malls in 2020G,
respectively. This means that shopping malls in complexes and neighborhoods alone represent more than two-thirds of the Saudi mall
market.

The total retail space in the Kingdom'’s capital city alone is expected to reach 2.7 million square meters by the end of 2021G. Good
infrastructure, the emergence of financial districts, high population concentration and better connectivity to other areas made the central
region the most attractive area for the establishment of retail projects. As Saudi Arabia continues to execute its mega projects in the
entertainment and tourism sectors, major cities (Riyadh and Jeddah) will continue to transform into world-class retail destinations. Riyadh
alone recently laid out a USD 800 billion plan to double its size to accommodate about 15 million residents. With the ambitions of
the Kingdom's Vision 2030 to drive fair and sustainable growth across its territory and outside the hub cities, particularly in the local
entertainment and tourism sector, the focus is slowly shifting towards smaller cities such as Buraidah, Hofuf, Hail, Unaizah and Hafr Al-
Batin, where public and private investments in infrastructure and entertainment are increasing. In 2020G, such cities represented 7.6% (20
malls) of the total malls in Saudi Arabia, a figure which grew at a CAGR of 5.9% between 2015G and 2020G. Buraidah is home to three
malls (Al Nakheel Plaza Mall, Al Othaim Mall - Buraidah and Avenue Mall), while Unaizah has two malls. It is a low concentration which
presents strong opportunities for growth.

The most notable upcoming projects include Al Marwa Plaza Mall expansion project the second expansion of the Red Sea Mall, and
Marina Avenue in Jeddah, where Jeddah Park and King Avenue Mall. Other projects under construction include Obhur Mall, Atelier La
vie, Sunset Avenue, Al Othaim Mall — Hafr Al-Batin, Cordoba Boulevard, Al Diriyah Festival City Mall, City Centre Ishbiliyah, Al Othaim
Mall - Al-Khafji and Mall of Saudi. In 2021G, the regional retail group, Majid Al Futtaim, appointed the infrastructure company AECOM as
the lead advisor for the SAR 16 billion (USD 4.26 billion) Mall of Saudi project, which will feature 600 stores on 300,000 leasable square
meters.

On the other hand, the Kingdom'’s decision issued in June 2020G to raise the value-added tax from 5% to 15% also applies to commercial
lease agreements, which puts pressures on developers’ profitability, and thus on landlords as well, and creates a financially difficult
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environment. As a result of this financial pressure, many projects are expected to be postponed, which will involve paying vacant land
taxes on vacant commercial space. However, in the long run, the increased supply and demand for entertainment will help mitigate these
push and pull forces for leasing commercial spaces in the Kingdom, as the cost increases associated with VAT are offset by an overall
contraction in prices against the increased supply in the Kingdom's market.

In August 2021G, Saudi Arabia reopened the doors to foreign travelers who have been vaccinated against the coronavirus (COVID-19),
after the suspension of international tourism for 18 months. This decision coincides with the launch of Saudi Arabia’s summer seasonal
campaign for 2021G, which focuses on the return of large-scale entertainment events in June 2020G. The “Saudi Summer” campaign
achieved a 33% increase in spending on hotels, restaurants and entertainment and cultural activities compared to the previous year.

Table No. (3.7): Gross Leasable Area in Shopping Malls, 2015G-2020G

CAGR 2015G-2020G

Gross leasable area in shopping malls m? 7,895,382 8,671,831 10,064,010 5.50%

Source: Euromonitor estimates from desk research and business interviews with major mall owners and operators.

Table No. (3.8): Number of Commercial Malls by Type, 2015G-2020G

Gross leasable area in shopping malls m? 7,895,382 8,671,831 10,064,010 5.50%
Major shopping malls Units 16 18 18 2.40%
Medium shopping malls Units 45 54 61 6.60%
Small malls Units 69 80 81 4.00%
Local malls Units 71 90 96 6.20%
Medium shopping malls Units 3 4 5 5.90%
Total Units 204 246 261 5.30%
Shopping malls in Jeddah, Riyadh and Units 78 107 116 8.40%

Dammam/Khobar (tier 1 cities)

Shopping malls in Buraidah, Unaizah, Hofuf and

i O,
Hail (tier 2 cities) Units 15 17 19 5.90%

Shopping malls in the rest of the Kingdom (other
cities and rural areas)

Total Units 204 246 261 5.30%

Source: Euromonitor estimates from desk research and business interviews with major mall owners and operators.

Units 111 122 126 2.70%

3.6.2 Shopping Malls in Emerging Cities

Saudi Arabia is home to many medium and small cities and towns that do not have the same level of shopping mall penetration as the
first tier cities. Historically, large developers tend to prefer focusing on major cities such as Riyadh, Jeddah and Dammam where they can
easily attract international brands, as well as high-end consumer segments of the local population and international and local tourists.
International brands have a good reputation among retail developers known for their on-time payment and large rental spaces. They also
often attract other international brands and reflect an upscale image of the shopping mall.

However, the medium and small regions of Saudi Arabia offer both brand and mall operators higher potential for diversification and
expansion, driven by rising consumer spending and local tourism investments. The increased influence of social media on young
consumers across the Kingdom, as well as increasing social interactions among young people residing in cities against the major
developments in domestic tourism in previously isolated regions in the Kingdom, will present a two-way growth opportunity for retailers
and mall operators. On the one hand, the Kingdom's efforts to standardize social, cultural and entertainment growth across its territories
will extend to “shopping mall culture,” a concern for reputation and even a penchant for spending on luxury brands and items in major
and small cities. On the other hand, efforts to attract more local tourism to these previously isolated and underserved areas will expand
the customer base and attract mall operators and retailers. This in turn will stimulate investments in new developments and expansions
of existing developments. Saudi young people in cities are also showing interest in entertainment activities found in malls. Shopping
experiences in malls are inspired by social media and experiences during shopping trips to Riyadh, Jeddah, Bahrain and Dubai.

Such investments require taking risks resulting from a head start in investment, an in-depth knowledge of this new area as well as a
thorough understanding of the characteristics and needs of such cities. While such areas often negotiate lower rental rates to attract
major operators and global brands, the market will slowly and steadily adapt to more acceptable prices as such cities expand and attract
more local and international visitors. Medium-sized cities such as Buraidah, Hofuf, Unaizah and Hail have been largely neglected by retail
developers despite offering promising prospects for the future of the Kingdom's shopping mall leasing sector.
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There were 20 malls in Buraidah, Hofuf, Hail, Unaizah and Hafr Al-Batin (7.6% of the total malls in Saudi Arabia) in 2020G. This number
grew at a CAGR of 5.9% during 2015G and 2020G. Buraidah is home to three shopping malls (Al Othaim Mall, Avenue Mall and Al
Nakheel Plaza). In 2020G, Saudi Entertainment Ventures (SEVEN), a subsidiary of the Saudi Public Investment Fund (PIF), announced that
it would establish entertainment complexes in Buraidah, Abha and Khamis Mushait in the southern region of Saudi Arabia, in the coastal
city of Jazan and on the Red Sea in Tabuk, Hamra and Al Nahda. Nakheel Plaza Center in Buraidah also witnessed the launch of Muvi
Nakheel Plaza in June 2021G, a six-screen cinema complex under the Saudi cinema brand Muvi. It is considered the first complex to be
opened in the Saudi province of Qassim.

3.6.3 Competitive Environment

About 70% to 90% of new shopping mall projects across Saudi Arabia have been halted due to the coronavirus (COVID-19) pandemic
according to sector experts. This figure is even higher in Riyadh, where mall developers and operators are facing cash flow scarcity
as a result of the pandemic. This is combined with pressures arising from market monopolization practices by some major retailers,
such as the decision of Arabian Centers Company (Al-Marakez), the owner Al Hokair Group, to close many of its retail stores in malls not
owned and operated by ACC, leaving many mall operators suffering from decreased leasable space occupancy during 2020G to 2021G.
Moreover, Saudization measures in the retail sector are forcing a sensitive transition to skills development and talent rehabilitation to fill
the gap left by qualified employees in areas such as brand management, merchandising and user experience. The third challenge is that
until 2017G, investments in large shopping malls in the Kingdom were directed to follow standards and forms commensurate with global
trends, neglecting the needs and specificities of the local market.

The coronavirus (COVID-19) pandemic has forced mall operators to rapidly address such challenges, reorganizing their structures,
prioritizing tenant diversification and strategically tackling the vertical expansion of their portfolios, with a heavy focus on investment
opportunities in indoor and outdoor leisure facilities. In 2020G and 2021G, many of their investments were directed toward enriching the
shopping and entertainment experience, especially through the development and launch of cinemas in Saudi malls.

Al-Marakez Company, which specializes in luxury real estate property within major cities, captured 12% of the market’s gross leasable
area in 2020G. The company's shopping malls are home to well-known international brands, as the operator has moved away from
local brands or brands which are not well known in the market. Therefore, the company is expected to increase its investments in major
cities and develop its investment portfolio to meet the requirements of local consumers who are interested in luxury market, as well as
domestic and international tourists. Al-Marakez is unlikely to expand its geographical presence to small and medium-sized cities which
offer a significant opportunity for growth. In the past three years, much of Al-Marakez's focus has been on increasing the number of
cinemas in its existing malls, diversifying its tenants (including the recent acquisition of the Alshaya portfolio), securing management
contracts for other major malls (such as Jeddah Park Shopping Mall) and launching outdoor shopping destinations (Boulevard U Walk
and U Walk Center).

Asala Holding Company, which operates shopping malls through its subsidiary Hamat Property Company, acquired a portfolio representing
6% of the gross leasable area in 2020G, and is expanding its entertainment portfolio through cinemas. It signed a partnership agreement
with Saudi Entertainment Ventures (SEVEN) in January 2019G to launch cinemas in its malls. In November of the same year, Asala Holding
Company also acquired Alandalus Property Company’s remaining stake in Hamat Property Company.

Meanwhile, Al Othaim Investment Co., which acquired 6% of the gross leasable area in 2020G, has a leadership advantage to explore the
opportunities inherent in the target cities. Buraidah, Hail, Al-Ahsa, Arar and Unaizah, among others, accounted for more than half of the
Company's gross leasable area (more than 333,000 square meters) in 2019G, placing Al Othaim at the forefront of the market in meeting
the Kingdom’s needs for gradual expansion of domestic tourism and the entertainment sector to include areas with few services or low
investment. Since its establishment, the focus of Al Othaim Investment Co. has been on the daily needs of the surrounding communities.
Today, it owns and operates nine large shopping malls with over 600,000 square meters of retail space and more than 2,500 stores, which
receive more than 30 million visitors annually. Although Asala Holding Company is interested in expanding into small and medium-sized
cities, it also focuses on developing medium-sized malls offering a wide range of fashion, accessories and entertainment facilities. Also, it
does not operate any commercial malls in Buraidah, Hofuf or Hail at this stage. Consequently, Al Othaim Investment Co. has little or no
competition from other operators in the market outside the major cities, such as Riyadh and Dammam. Unified Real Estate Development
Company, which owns three market shares in terms of leased area, has begun to expand in regions such as Buraidah, Hail and Unaizah,
but the area it acquires only represents 28,054 square meters.

Kinan International Real Estate Development Company, which comes in fourth in the market in terms of the gross leasable area it
owns, with a market share of 4% of the gross leasable area in 2020G, has expanded its business to shopping malls as a way to enrich
its residential real estate projects. The company develops integrated community projects ranging from residential facilities to small
shopping malls. The company is expected to continue this strategy, which targets several local communities through small malls. It is
currently unlikely to expand to major and medium shopping malls to reach a wider segment of consumers.

Alandalus Property Company, which acquired 3% of the market in terms of the gross leasable area in 2020G, focuses on three cities:
Riyadh, Jeddah and Dammam, with malls in each of these cities. Its portfolio covers two large malls, two medium malls and several
small malls. The company is expected to continue to focus more on such major cities and is unlikely to expand to other regions at this
stage. Instead, its recent focus has been on major shopping malls and outdoor entertainment complexes, with four projects currently
in its portfolio. In addition, there are negotiations to launch cinemas in its malls. The company recently sold its stake in Hamat Property
Company to its competitor Asala Holding Company, which already owns the remaining shares in the company, in a step that it claims
aims to focus on its strategic expansion.
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Table No. (3.9): Market Share of Major Operators (Gross Leasable Area), 2019G-2020G

Arabian Centers Company 1% 12%
Asala Holding/Hamat Property % 6% 6%
Abdullah Al Othaim Investment Company % 6% 6%
Kinan International Real Estate Development Co. % 4% 4%
Unified Real Estate Development Co. % 3% 3%
Alandalus Property Co. % 3% 3%
Others % 68% 67%
Total % 100 100

Source: Euromonitor estimates based on desk research and business interviews with major mall owners and operators, in addition to the related commercial
establishments in the Kingdom of Saudi Arabia.

3.6.4 E-commerce in the Kingdom of Saudi Arabia

E-commerce sales in 2019G in Saudi Arabia accounted for less than 3% of total retail sales. Despite this rather modest contribution,
the Kingdom’s e-commerce sector, which is the second largest in the MENA region after the UAE, has seen steady growth in recent
years, backed by the widespread penetration of the internet and mobile phones in the country, with one of the most successful 5G
launches in the world. In addition, the Kingdom has a young, tech-savvy population and national ambition for achieving successful digital
transformation at various levels. Within Vision 2030 and the National Transformation Program emanating from it, the Kingdom aims to
increase the contribution of modern commerce and e-commerce to 80% of the retail sector, and electronic payments to 70% of total
payments by 2030G. It plans to pump more than SAR 375 billion (USD 100 billion) into the country’s logistical infrastructure to support
the growth of e-commerce. E-commerce is also one of the central sectors participating in the booming merger and acquisition activities
in the Kingdom, which is expected to reach SAR 23 billion in 2021G.

Table No. (3.10): Volume of the E-Commerce Market in the Kingdom, 2015G-2020G

Market size (E-retail value) SAR million 3,963 6,945 12,447 38.60%
Clothing and footwear (e-retail value) SAR million 680 938 1,973 37.10%
Share of clothing and footwear (% of total e-commerce sales) % - 13.50% 15.90% -

Source: Euromonitor International estimates based on business interviews and published sources.

3.7 Family Entertainment Centers in the Kingdom of Saudi Arabia

3.7.1 Overview

The General Entertainment Authority (GEA) was established in 2016G in line with Vision 2030, with a plan to invest USD 64 billion.
The General Entertainment Authority is part of the Quality of Life sub-program within Vision 2030, which aims to improve lifestyle by
increasing entertainment and cultural dissemination media. The Kingdom of Saudi Arabia is already home to a large market of family
entertainment centers located in malls, which are dominated by local and regional companies. The market is currently led by Al Hokair
Group. In second place is Abdullah Al Othaim Entertainment Co., which specializes in the entertainment sector and the management of
entertainment centers and cities. It is a subsidiary of Abdullah Al Othaim Investment Company, and it owns seven brands and operates
more than 30 theme parks which attract more than 3 million visitors each year.

New competition for Saudi companies is now emerging from neighboring regional countries such as the UAE, where Majid Al Futtaim
and Landmark Group have entered the Saudi market in recent years. Most of family entertainment centers are concentrated in tier 1
cities, with a limited presence in tier 2 and tier 3 cities. Family entertainment centers in Saudi Arabia are divided according to the age
structure of their visitors and the size of the facility. Accordingly, the market is divided into young people between 19 and 25 years old,
adults who are over 25 and families with children and teenagers. The market is mainly dominated by teenagers due to the increasing
popularity of entertainment centers thanks to extensive marketing efforts made through films and major operators. Major operators
spend huge sums to improve the entertainment experience in such centers. There is also a growing demand for arcade, VR and AR
games and action and adventure experiences, all in one place.

The sector was negatively affected by the outbreak of the coronavirus (COVID-19) in early 2020G, which is still ongoing. However, as
conditions in the world started to normalize again during the last months of 2020G and economies began to recover in 2021G, the
Government announced the resumption of entertainment activities which were previously suspended as part of the measures taken to
limit the spread of the coronavirus (COVID-19).
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Al Hokair Company, which is one of the leaders in the family entertainment center market in the region, closed a number of family
entertainment centers in 2020G. However, Abdullah Al Othaim Investment Company was able to keep all existing family entertainment
centers open during the pandemic through effective cost reduction and strategic management. Entertainment has become an integral
part of the lifestyle in the Kingdom of Saudi Arabia over the years, and the family entertainment center market is expected to recover to
pre-pandemic levels in terms of spending and market size by 2023G.

Table No. (3.11): Entertainment in the Kingdom of Saudi Arabia, 2015G-2020G

Family entertainment centers No. of branches 142 159 3.70%

Family entertainment centers Retail value (SAR billion) 1.09 1.18 1.22 (7.80%)

Source: Euromonitor International estimates based on desk research and business interviews with leading entertainment companies and related associations.

* Note: Family entertainment centers with an area of less than 1,000 square meters are excluded.

3.7.2 Family Entertainment Centers in Tier 2 and Tier 3 Cities

The implementation of Vision 2030 is expected to promote the Kingdom of Saudi Arabia’s tier 1 and tier 2 cities in particular. Riyadh
is one of the fastest growing cities in the Kingdom. It leads the country in terms of consumer spending on entertainment. Dammam is
also the third largest city in the Kingdom of Saudi Arabia and the most important economic center in the Eastern Province. Although
consumer spending in Dammam is significantly lower than in Riyadh, Dammam is set to benefit from a strong set of investment projects
in the field of entertainment facilities targeting the Eastern Province. As for tier 2 cities, consumer spending on entertainment in Buraidah
and Hail is expected to exceed that of Riyadh, Dammam and Hofuf, indicating a promising future for family entertainment centers,
shopping malls and theme parks.

Water Parks

Wiater parks are important activities which have attracted the attention of tourists and citizens alike in the Kingdom of Saudi Arabia. Water
parks are currently located in four (4) cities in the Kingdom of Saudi Arabia: Riyadh (such as Al Yamamah Pools and Resorts), Jeddah (such
as the Water Village), Dammam (such as Splash Island) and Taif (such as the Water Park). The three largest cities, Dammam, Jeddah and
Riyadh, are among the fastest growing cities in the country.

Recent government initiatives are expected to drive the outdoor entertainment sector, especially with the expected entry of Six Flags
Co., the world’s largest theme park company, into the Saudi market soon. A major boost is expected for this sector as Six Flags has
announced plans to establish a large theme park in Qiddiya. The city will also be home to a large entertainment complex in 2022G,
(including a theme park and a water park), and it is expected to attract both domestic and international tourists. While the entry of
Six Flags will increase competition and impact on existing facilities, it is also expected that awareness of and interest in the concept
of outdoor theme parks will increase significantly. In recent years, consumers have been increasingly choosing indoor theme parks as
compared to outdoor facilities.

3.7.3 Competitive Environment

Abdul Mohsin Al Hokair Group, Abdullah Al Othaim Investment Company, Mantech, Abdullah Fouad Group, Landmark Group and Majid
Al Futtaim are the top six operators in the family entertainment sector.

In addition to the existing competition, new competition is emerging in the market, from entertainment centers in neighboring countries.
As the entertainment segment has been identified as a key area for promising economic growth, opportunities and investments in it
are expected to increase. Notable new additions to this market segment are Landmark Group through Fun City and Al Futtaim Group
through Magic Planet. Both companies have expanded from the neighboring UAE into the family entertainment center market in Saudi
Arabia. However, the success of all operators in this field will be determined by their ability to adapt to changing consumer choices and
to include new consumer segments, as the entertainment sector expands into new territories. Family entertainment also centers need to
include attractions and activities for different age groups, women and entire families. Al Othaim is in a good strategic position to meet
such requirements, given its portfolio consisting of strong brands targeting a diverse client base.

Table No. (3.12): Number of Branches and Gross Leasable Area for Family Entertainment Center Operators in the
Kingdom, 2019G-2020G

Family Entertainment Center Operator 2019G 2020G

Saudi Arabia Abdullah Al Othaim Investment Company No. of branches

Saudi Arabia Abdullah Al Othaim Investment Company Gross leasable area m? 81,335 81,335

Saudi Arabia Abdul Mohsin Al Hokair Group No. of branches 54 44

Saudi Arabia Abdul Mohsin Al Hokair Group Gross leasable area m? 378,000 308,000
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Family Entertainment Center Operator 2019G 2020G

Saudi Arabia Mantech Ltd., Abdullah Fouad Group No. of branches

Saudi Arabia Mantech Ltd., Abdullah Fouad Group Gross leasable area m? 25,236 25,236
Saudi Arabia Landmark Group No. of branches 4 4
Saudi Arabia Landmark Group Gross leasable area m? 9,536 9,536
Saudi Arabia Majid Al Futtaim No. of branches 2 3
Saudi Arabia Majid Al Futtaim Gross leasable area m? 13,251 19,877
Saudi Arabia Others No. of branches 77 83
Saudi Arabia Others Gross leasable area m? 184,800 199,200
Saudi Arabia Total No. of branches 173 170
Saudi Arabia Total Gross leasable area m? 692,158 643,184

Source: From Euromonitor International’s research and commercial interviews.

Table No. (3.13): Market Share of Family Entertainment Center Operators in the Kingdom by Number of Branches and
Gross Leasable Area 2019G-2020G

Family Entertainment Center Operator 2019G 2020G

Saudi Arabia Abdullah Al Othaim Investment Company No. of branches 17% 17%
Saudi Arabia Abdullah Al Othaim Investment Company Gross leasable area m? 12% 13%
Saudi Arabia Abdul Mohsin Al Hokair Group No. of branches 31% 26%
Saudi Arabia Abdul Mohsin Al Hokair Group Gross leasable area m? 55% 48%
Saudi Arabia Mantech Ltd., Abdullah Fouad Group No. of branches 4% 4%
Saudi Arabia Mantech Ltd., Abdullah Fouad Group Gross leasable area m? 4% 4%
Saudi Arabia Landmark Group No. of branches 2% 2%
Saudi Arabia Landmark Group Gross leasable area m? 1% 1%
Saudi Arabia Majid Al Futtaim No. of branches 1% 2%
Saudi Arabia Majid Al Futtaim Gross leasable area m? 2% 3%
Saudi Arabia Others No. of branches 45% 29%
Saudi Arabia Others Gross leasable area m? 27% 31%
Saudi Arabia Total No. of branches 100% 100%
Saudi Arabia Total Gross leasable area m? 100% 100%

Source: From Euromonitor International’s research and commercial interviews.
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3.8 Family Entertainment Centers in the UAE, Oman, Qatar and Egypt

3.8.1 Overview

The popularity of family entertainment centers is steadily increasing across the Middle East. A comparison between the various countries
in the Middle East reveals the extent of the diversity and development of the entertainment sector across the region. This sector has
been developed in the UAE, where Dubai has established a world-class infrastructure for commercial entertainment facilities, including
water parks, theme parks and family entertainment centers. On the other hand, Oman and Egypt are developing their own entertainment
sector. Both countries enjoy a growing mall culture, which has automatically led to an increased availability of family entertainment
centers. As the locals have become accustomed to such commercial entertainment facilities, both countries have great potential and
future opportunities

Table No. (3.14): Gross Leasable Area and Number of Family Entertainment Centers in Egypt, Oman, Qatar and the
UAE

Growth
Family Entertainment Centers 2019G 2020G 2019G-2020G

Egypt’ No. of branches 3.2%)

Egypt’ Gross leasable area m? 91,992 88,992 (3.3%)
Oman No. of branches 34 29 (14.7%)
Oman Gross leasable area m? 37,266 35,160 (5.7%)
Qatar No. of branches 29 28 (3.4%)
Qatar Gross leasable area m? 49,005 47,505 (3.1%)
UAE No. of branches 86 84 (2.3%)
UAE Gross leasable area m? 211,052 205,664 (2.6%)

Source: Euromonitor International, based on desk research or official sources or both (company websites, the Egyptian Ministry of Tourism, the Omani
Ministry of Tourism, International Association of Amusement Parks and Attractions (IAAPA).

Note: The environment of family entertainment centers in Egypt is fragmented and consists of many small independent branches which are estimated
at more than 150 branches.

The table includes only chain and brand outlets with a total area of more than 1,000 square meters.

Table No. (3.15): Number of Branches by Major Operator in the UAE, Oman, Qatar and Egypt in 2020G

Abdul Mohsin Al Hokair Group o. of branches
Al Othaim Investment Co No. of branches 8 3 1 5
Mantech Ltd., Abdullah Fouad Group No. of branches 0 0 0 0
Landmark Group No. of branches 22 6 7 0
Majid Al Futtaim No. of branches 19 3 0 7
Source: Euromonitor International, from business press, company research and commercial interviews.
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UAE

The UAE has the most developed entertainment infrastructure in the region. Dubai in particular has built a developed infrastructure of
theme parks and family entertainment centers over the years to attract international, regional and local tourists. Moreover, Dubai is a
pioneer in the field of shopping, as most of the malls have many entertainment options.

Abdullah Al Othaim Entertainment Co. also opened the first branch of Faby Land family entertainment center in the UAE in March
2015G. The space is 17,500 square meters, and includes four large rides, a trampoline, slides and jumps, an area for young children and
more than 50 coin-operated games. The opening of the family entertainment center destination in Sharjah is a milestone for Al Othaim
Company in the UAE. Despite the restrictions imposed by the pandemic, the Group's operations will take into account the need to apply
health, safety and hygiene measures so that all guests can participate in leisure and recreational activities without any hassle.

Table No. (3.16): Market Share of Family Entertainment Center Operators in the UAE by Number of Branches and Gross
Leasable Area 2019G-2020G

Family Entertainment Center Operator 2019G 2020G

7777777 Abdullah Al Othaim Investment Company No. of branches 9% 0%
UAE Abdullah Al Othaim Investment Company Gross leasable area m? 13% 14%
UAE Abdul Mohsin Al Hokair Group No. of branches 13% 13%
UAE Abdul Mohsin Al Hokair Group Gross leasable area m? 15% 15%
UAE Mantech Ltd., Abdullah Fouad Group No. of branches 0% 0%
UAE Mantech Ltd., Abdullah Fouad Group Gross leasable area m? 0% 0%
UAE Landmark Group No. of branches 26% 26%
UAE Landmark Group Gross leasable area m? 28% 29%
UAE Majid Al Futtaim No. of branches 24% 23%
UAE Majid Al Futtaim Gross leasable area m? 27% 25%
UAE Others No. of branches 28% 29%
UAE Others Gross leasable area m? 17% 18%
UAE Total No. of branches 100% 100%
UAE Total Gross leasable area m? 100% 100%

Source: From Euromonitor International’s research and commercial interviews.

Oman

Family entertainment activity and the culture of malls in Oman are relatively new in contrast to other mature markets in the region which
have an integrated infrastructure of commercial entertainment facilities. However, recent years have seen the development of a wider
network of malls, which have become destinations for visitors as leisure sites suitable for family entertainment.

In 2019G, Al Othaim opened its family entertainment center Faby Land and Extreme Zone in Muscat, Oman. Both entertainment centers
feature a wide range of exciting rides and attractions for all age groups, which are designed not only for entertainment but also with
the intention engaging in physical exercise. Faby Land includes several games such as a horse carousel, bumper cars, Twist and Drop,
Race Coaster, Speedway along with Mini Tea Cup and Mini Tagada. It also includes other high-tech attractions such as Cyber Jumper
and Wave Rider. There is also a 5D cinema and Happy and Family Swing. Extreme Zone spans over 30,000 square feet and features a
trampoline area of up to 15,000 square feet with multiple activities, including a ninja area, basketball area and a foam pit, as well as more
than 50 interconnected trampolines.

Table No. (3.17): Market Share of Family Entertainment Center Operators in Oman by Number of Branches and Gross
Leasable Area 2019G- 2020G

Family Entertainment Center Operator 2019G 2020G
6%

Oman Abdullah Al Othaim Investment Company No. of branches 10%
Oman Abdullah Al Othaim Investment Company Gross leasable area m? 20% 31%
Oman Abdul Mohsin Al Hokair Group No. of branches 0% 0%
Oman Abdul Mohsin Al Hokair Group Gross leasable area m? 0% 0%
Oman Mantech Ltd., Abdullah Fouad Group No. of branches 0% 0%
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Family Entertainment Center Operator 2019G 2020G

Oman Mantech Ltd., Abdullah Fouad Group Gross leasable area m? 0% 0%

Oman Landmark Group No. of branches 18% 21%
Oman Landmark Group Gross leasable area m? 13% 13%
Oman Majid Al Futtaim No. of branches 15% 10%
Oman Majid Al Futtaim Gross leasable area m? 11% 7%

Oman Others No. of branches 62% 59%
Oman Others Gross leasable area m? 56% 48%
Oman Total No. of branches 100% 100%
Oman Total Gross leasable area m? 100% 100%

Source: From Euromonitor International’s research and commercial interviews.

Egypt

Egypt has attracted many mall developers after it opened up to foreign retail brands. Thus, competition in this market within the family
entertainment sector is expected to develop in the coming years, but the shape of this competition may be determined by the mall
developers and their brands. City Center Almaza is a new five-star mall being developed in Egypt by Majid Al Futtaim. It is also an urban
development project to create a five-star shopping mall with a range of retail points and attractions, as well as entertainment facilities.
This will enhance Majid Al Futtaim’s position in shopping malls in both the Kingdom and the United Arab Emirates, where the Company
usually supplies its malls with one of its own brands such as Magic Planet.

In 2019G, Al Othaim launched its first Snow City in Egypt. It is considered the fifth Al Othaim project in Egypt, with investments estimated

at EGP 500 million (SAR 199.5 million). It extends over an area of 60,000 square feet with a temperature of -5 degrees C.

Table No. (3.18): Market Share of Family Entertainment Center Operators in Egypt by Number of Branches and Gross
Leasable Area 2019G-2020G

Family Entertainment Center Operator 2019G 2020G

Egypt Abdullah Al Othaim Investment Company No. of branches 16% 17%
Egypt Abdullah Al Othaim Investment Company Gross leasable area m? 15% 15%
Egypt Abdul Mohsin Al Hokair Group No. of branches 3% 3%
Egypt Abdul Mohsin Al Hokair Group Gross leasable area m? 7% 7%
Egypt Mantech Ltd., Abdullah Fouad Group No. of branches 0% 0%
Egypt Mantech Ltd., Abdullah Fouad Group Gross leasable area m? 0% 0%
Egypt Landmark Group No. of branches 0% 0%
Egypt Landmark Group Gross leasable area m? 0% 0%
Egypt Majid Al Futtaim No. of branches 19% 23%
Egypt Majid Al Futtaim Gross leasable area m? 23% 26%
Egypt Others No. of branches 61% 57%
Egypt Others Gross leasable area m? 56% 52%
Egypt Total No. of branches 100% 100%
Egypt Total Gross leasable area m? 100% 100%

Source: From Euromonitor International’s research and commercial interviews.
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Qatar

Qatar's economy mainly depends on its natural resources of petrol and natural gas, which represent nearly 60% of the country’s GDP.
However, Qatar has started to encourage private investment and diversification within other sectors, including the entertainment sector.
The growing interest in Qatar’s tourism and entertainment sector is due, in large part, to winning the bid to host the FIFA World Cup
2022G. Doha aims to create a legacy of economic diversification and sustainable development beyond the world championship. Qatar
National Vision 2030 also places a lot of weight on the country’s economic diversification in the non-oil sectors, supporting the growth of
the country’s entertainment and tourism sectors, with plans to invest up to USD 45 billion in tourism and related projects. It is also working
on many mega projects, such as Lusail City, in addition to the 2022G FIFA World Cup stadiums, which open up horizons of opportunities
for large entertainment and retail projects. By 2030G, Qatar expects tourism spending to reach USD 17.8 billion and the number of
tourists to reach 10 million tourists annually.

However, most of the major operators are not located in Qatar with the exception of Landmark, which has seven (7) branches. Abdullah
Al Othaim Company has a presence in the country, with one branch of Extreme Land.

Table No. (3.19): Market Share of Family Entertainment Center Operators in Qatar by Number of Branches and Gross
Leasable Area 2019G-2020G

Family Entertainment Center Operator 2019G 2020G
3%

Qatar Abdullah Al Othaim Investment Company No. of branches 4%
Qatar Abdullah Al Othaim Investment Company Gross leasable area m? 12% 12%
Qatar Abdul Mohsin Al Hokair Group No. of branches 0% 0%
Qatar Abdul Mohsin Al Hokair Group Gross leasable area m? 0% 0%
Qatar Mantech Ltd., Abdullah Fouad Group No. of branches 0% 0%
Qatar Mantech Ltd., Abdullah Fouad Group Gross leasable area m? 0% 0%
Qatar Landmark Group No. of branches 24% 25%
Qatar Landmark Group Gross leasable area m? 24% 25%
Qatar Majid Al Futtaim No. of branches 0% 0%
Qatar Majid Al Futtaim Gross leasable area m? 0% 0%
Qatar Others No. of branches 72% 71%
Qatar Others Gross leasable area m? 64% 63%
Qatar Total No. of branches 100% 100%
Qatar Total Gross leasable area m? 100% 100%

Source: From Euromonitor International’s research and commercial interviews.
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3.9 Fashion Trade in the Kingdom of Saudi Arabia

3.9.1 Overview

The fashion market in the Kingdom of Saudi Arabia is undergoing dynamic transformations. The Kingdom is investing heavily in creating
a thriving cultural environment to attract locals and visitors alike. Consumers in the Kingdom of Saudi Arabia also tend to keep up with
the latest international fashion trends, supported by the high internet penetration in the country. This has increased competition among
affordable brands in terms of the models offered, and has created opportunities for global value-focused brands to enter the market such
as OVS and Kiabi. Moreover, while women still wear abayas in public places, recent changes in dress guidelines and the move towards
opening the country to tourism present a powerful opportunity for modern fashion.

Table No. (3.20): Fashion Retail in Saudi Arabia, 2015G-2020G

Specialty Clothing and Footwear No. of Outlets 13,335 13,802 13,714 (1.70%)

Retail value excluding VAT,

SAR million 50,441 51,893 48,618 (7.10%)

Specialty Clothing and Footwear

Sales spaces Thousand m? 5,417.3 4,730.6 4,981.7 (3.0%)
Source: Euromonitor data, Retail (2021G issue), and Clothing and Footwear (2021G issue)

Table No. (3.21): Fashion Retail in Saudi Arabia by Category, 2015G-2020G

General Clothing Retail value, SAR million 57,171 58,566 58,707 (3.10%)
Women's clothing Retail value, SAR million 36,513 38,151 38,153 (3.60%)
Men'’s clothing Retail value, SAR million 16,038 15,732 15,781 (4.30%)
Children’s clothing Retail value, SAR million 3,274 3,299 3,387 6.40%
Clothing and accessories Retail value, SAR million 57,171 58,566 58,707 (3.10%)

Source: Euromonitor data, Retail (2021G issue), and Clothing and Footwear (2021G issue)

3.9.2 Affordable quality clothing (Value for money)

The affordable quality clothing category was valued at SAR 10.4 billion in 2019G. This category includes affordable regional or
international clothing brands that are perceived as being of good quality and having reasonable prices. The quality offered by these
brands is considered to be higher than that offered in the market stores that do not carry a well-known brand. Max and Splash are two
leading brands in the field of quality and affordable clothing in the Kingdom of Saudi Arabia. These brands are usually found in malls
or sometimes in a few independent outlets. Overall, consumers in Saudi Arabia increasingly tend towards affordable clothing brands
and are showing a higher interest in promotions and ‘special offers’. However, this does not negatively affect their continued interest in
quality, which creates an increasing need for the category of affordable quality clothing.

The increase in value-added tax has increased consumer sensitivity to prices, and this has clearly begun to increase the demand for
affordable quality clothing in the country.

Landmark is a major retailer in this category with its brands Max, Splash and Babyshop. Al Othaim is also present in this category through
the brands OVS and Kiabi. It plans to expand the presence of its existing brands in this category to second-tier cities.

Table No. (3.22): Affordable Quality Clothing Market Size 2020G-2025G

CAGR CAGR

Affordable quality clothing SAR million 10,000 10,352 10,404 (1.0%) 3.10%

Source: From Euromonitor International’s research and commercial interviews.
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3.9.3 Competitive Environment

The fashion retail environment in Saudi Arabia is rewarding and highly competitive. This competitive structure is often characterized by
the presence of a large number of local designers and brands of limited size. For example, within the general clothing category, a large
share of the market still belongs to retailers specialized in traditional clothing such as thobes, bishts (traditional men’s wear) and abayas,
as well as clothing accessories, which are sold in unbranded stores in malls/bazaars/open markets, where there are plenty of stalls offering
styles and designs similar to those offered by international brands at low prices.

Among the leading retail companies in the field of fashion are Landmark Group, Fawaz Abdul Aziz Al Hokair & Partners, Abdullah Al
Othaim Fashion Co., MH Alshaya, BMA International and Kamal Osman Jamjoom Group LLC.

Abdullah Al Othaim Fashion Co. owns global franchises of clothing, children’s clothing, women’s underwear, sleepwear and accessories,
including OVS, Orchestra, Boux Avenue and Parfois as well as Kiabi and Tally Weijl, a Swiss brand for girls that offers modern and
elegant clothing. Similar to Landmark Group and BMA International, one of Al Othaim’s competitive advantages is providing quality
and affordable international brands such as OVS and Kiabi. Kiabi offers trendy designs for the whole family at affordable prices without
compromising on quality, including a wide range of women'’s clothing products, including maternity wear, and everyday wear for teens
and kids. Kiabi targets the middle-income segment of consumers and offers them fashionable designs for all daily occasions in various
sizes. Al Othaim plans to operate a separate platform for Kiabi that will be launched by the end of 2021G. The company has a relatively
wide range of commercial agencies. However, the company currently has a share of less than 2% of the total Saudi fashion retail market
by value.

Table No. (3.23): Market Size of Al Othaim Brands, 2020G

Kiabi Quiality affordable clothing SAR million 0.7% 9
ovSs Quality affordable clothing SAR million 32 0.3% 14
Tally Weijl Women'’s clothing SAR million 7 0.0% 8
Orchestra Children’s clothing SAR million 7 0.1% 3
Parfois Clothing and accessories SAR million 5 0.1% 3
Du Pareil au meme Children’s clothing SAR million 3 0.02% 1
Boux Avenue Women'’s underwear SAR million 3 0.2% 3
Outlet/warehouse General clothing SAR million 2 0.0% 2
Source: From Euromonitor International’s research and commercial interviews.
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3.10 Food and Beverage Services in Saudi Arabia

3.10.1 Overview

The food and beverage service sector in Saudi Arabia has witnessed a massive shift towards restaurants that offer unique dining
experiences. This growth in volume has been boosted in part by the expansion plans of restaurant chain operators outside major cities
such as Riyadh, Jeddah, Mecca and Medina, and the opening of new hotels. Although the food and beverage service sector in Saudi
Arabia is still dominated by independent restaurants, international and local restaurant chains have continued to expand more rapidly
than independent operators in recent years.

To keep pace with market maturity and pressures on consumer spending that resulted from Saudi Arabia’s economic diversification efforts
after 2015G, the introduction of value-added tax in 2018G, and the coronavirus (COVID-19) pandemic, catering service operators in
the country have been heavily engaged in promotional activities and improving food menus to increase footfall and maintain consumer
interest. In 2019G, the restaurant sector accounted for 79.2% of the food and beverage service market in terms of value, while the home
delivery sector significantly increased its market share from 5.5% in 2015G to 9.5%.

The restaurant market in Saudi Arabia remains largely concentrated in the limited-service and full-service restaurant sectors, whose

growth has been driven by increasingly crowded and urban lifestyles and increased price awareness and value-seeking behavior, as well
as exposure to western food concepts and brand names among young Saudi consumers through social media.

Table No. (3.24): Cafés, Specialty Tea Shops and Food Services in the Kingdom (Market Size) 2015G-2020G

Cafés and specialty tea shops and coffee shops SAR million 4,384 5,217 6,052 (2.60%)
Cafés SAR million 2,979 3,549 4,203 (1.00%)
Specialty tea shops and coffee shops SAR million 1,405 1,668 1,848 (6.30%)
Juice shops/fresh juice shops SAR million 317 404 542 2.30%
Full service restaurants SAR million 41,454 45,651 47,749 (7.00%)
Limited service restaurants SAR million 22,008 25,237 27,003 (3.30%)
Self-service cefeterias SAR million 62 79 84 (2.70%)
Stalls/street kiosks SAR million 269 303 324 (2.90%)

Source: Euromonitor International, from business press, company research and commercial interviews.

Table No. (3.25): Cafés, Specialty Tea Shops and Food Services in the Kingdom (Number of Outlets) 2015G-2020G

Cafés and specialty tea shops and coffee shops Outlets 2,955 3,190 3,503 3.40%
Cafés Outlets 2,127 2,212 2,316 1.30%
Specialty tea shops and coffee shops Outlets 828 978 1,187 8.20%
Juice shops/fresh juice shops Outlets 220 282 363 8.70%
Full service restaurants Outlets 14,280 14,903 15,220 0.70%
Limited service restaurants Outlets 14,839 16,026 16,327 1.10%
Self-service cafeterias Outlets 20 23 24 (2.10%)
Stalls/street kiosks Outlets 748 828 872 1.80%

Source: Euromonitor International, from business press, company research and commercial interviews.
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3.10.2 Specialty chocolate cafés

The former segment largely dominates the market. In this segment both Molten Chocolate Café and DipnDip stand out. Currently, most
chocolate cafés in the Kingdom do not import their own chocolate or the parent company’s chocolate, but rather “liquid” chocolate
(cocoa powder diluted in liquid) or Nutella on most of their menus. As a result, cafés in the Kingdom with at least 80% of their menus
dedicated to chocolate-based items are now known as specialty chocolate cafés, regardless of whether they manufacture or use their
own chocolate products or not.

However, this category is expected to witness further development and specialization in the coming years. With the developing taste of
Saudi consumers and their increased interest in taste and quality, the Saudi food and beverage sector is expanding its high-quality local
products, especially in light of the Kingdom'’s entertainment sector’s ambitious goals to promote international and domestic tourism.

It is expected in the coming period that many operators will invest in producing their own chocolate types and sourcing luxury chocolate
products from markets such as Belgium to cater to this growing category.

Table No. (3.26): Number of Specialty Chocolate Café Outlets 2019G-2020G

Specialty chocolate cafés No. of outlets (8.9%)

Source: Euromonitor International, from business press, company research and commercial interviews.

Table No. (3.27): Number of Specialty Chocolate Café Outlets by Brand

Molten Chocolate Café Food Gate Group o. of outlets

DipnDip Saud Madaj Group No. of outlets 29 21
Dip n fly Dipnfly Co. No. of outlets 10 10
Chocolate Sarayi No. of outlets 8 8

Oliver Brown Saray Biskivi ve Gida San No. of outlets 4 5

Butlers Chocolate Café Al Othaim No. of outlets 1 1

Total No. of outlets 90 82

Source: Euromonitor International, from business press, company research and commercial interviews

3.10.3 Competitive Environment

While the food and beverage services market in Saudi Arabia showed a highly stimulating competitive landscape a few years ago, with
no single operator controlling more than 3% of sales value or 2% of outlets in 2018G, it has grown increasingly and orderly in 2019G and
2020G, especially in the wake of the coronavirus (COVID-19) pandemic that prompted many food service operators to restructure and
refocus their operations. The segmentation of the food and beverage services market in Saudi Arabia is largely attributed to the lower
market entry barriers and large target population that has allowed Saudi culinary pioneers to venture into the market with limited funds
and tried and tested concepts — such as US-inspired food trucks, which have been well received by Saudi consumers in the last years.

In 2020G, McDonald’s captured the largest share of the Saudi food services market in terms of value, with 8.2%, followed by Harvey's
4.2%, KFC 3.2%, Kudu 3%, and AlBaik Foods 2.9%. These shares indicate the strong dominance of global fast food chains in the market,
despite the growing importance of local brands and new restaurant ideas in the Kingdom. Inflationary pressures on consumer spending
caused by the coronavirus (COVID-19) pandemic have given these global operators an advantage over local operators, especially
because they offer high quality products at an affordable price, and receive logistical support from global parent companies in the
process of rapid transition to Internet services for home delivery.

Table No. (3.28): Market Share of Abdullah Al Othaim Investment Company in Cafés and Specialty Tea Shops and Coffee
Shops

Cafés and specialty tea shops and coffee shops SAR million 5,898 3,698
Al Othaim'’s sales value in cafés and cafés specializing in coffee and tea SAR million 21 13
,::éi:élaah Al Othaim Investment Company’s share in cafés and cafés specializing in coffee % 0.36% 0.34%

Source: Euromonitor International, from business press, company research and commercial interviews.
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Table No. (3.29): Revenue of Abdullah Al Othaim Investment Company by Brand, 2019G-2020G

Abdullah
Al Othaim . . :
Category Ownership Units 2019G 2020G Units 2019G 2020G
Investment
Company Brand

Oliver Brown Café/bakery Owned SAR million 7.14 4.31 No. of outlets 5 5
Dallah Café/bakery Owned SAR million 6.27 3.85 No. of outlets 5 5
Moka & More Café/bakery Franchise SAR million 5.53 3.24 No. of outlets 7 7
:;E;Z'i:;y “8ke  Gllled meat  Owned  SARmilion 315 176 No. of outlets 5 5
Roti Mum Café/bakery Franchise SAR million 2.03 1.14 No. of outlets 4 4
Just Orange Juice Franchise SAR million 0.32 0.16 No. of outlets 3 2
Chester's Fast food Franchise SAR million 0.22 0.1 No. of outlets 1 1
Café Frappe Café/bakery Owned SAR million 0.052 - No. of outlets 1 0
Total SAR million  24.73 14.6 No. of outlets 31 29

Source: Data provided by Abdullah Al Othaim Investment Group.

3.11 Cinema in Saudi Arabia

3.11.1 Overview

In 2018G, Saudi Arabia ended a 35-year ban on cinemas, with plans to launch 50-100 cinemas by 2030G. This is a step launched by the
Kingdom’s Development, Investment and Entertainment Company (DIEC), backed by an investment budget of SAR 10 billion (USD 2.67
billion), stimulating the growth of the cinema sector in the country. The Kingdom has the capacity to accommodate up to 2,600 screens
and will require about 370 cinemas for such capacity, which will potentially generate 60 to 70 million tickets by 2030G. Preliminary
expectations indicate that the cinema market in the Kingdom will generate revenues of up to SAR 4.63 billion (USD 1.5 billion) for the
same year. Since then, the market has kept pace with these ambitious estimates, despite some challenges caused by the coronavirus
(COVID-19) pandemic in 2020G until 2021G.

All companies wishing to open a cinema in Saudi Arabia are required to obtain a three-year license from the General Commission for
Audio-Visual Media (GCAM). GCAM imposes fees on operating the cinema, in addition to collecting 25% of ticket sales. While the
license is obtained at the time of opening, cinemas are also required to obtain a No Objection Certificate (NOC) at the start of the
planning and construction phases.

As of the summer of 2021G, cinemas were allowed to sell only 50% of their capacity, while adhering to the requirements on social
distancing between seats and points of sale, in addition to longer periods between shows to ensure sterilization procedures, which adds
more complications and operational costs to their business. In parallel, many high-budget international movies and productions have
suffered from delays or shutdowns altogether, which in turn limited the availability of entertainment content suitable for moviegoers,
whether inside or outside the Kingdom In response to such pressures on sales and profitability, AMC turned to regional productions from
Egypt and Saudi Arabia, as well as other products that would resonate with expatriate audiences such as Filipinos, Indians and Pakistanis,
to diversify its offering. In parallel, it is also searching for a mixed-use model for its cinemas in the Kingdom beyond the cinema sector,
so that theaters could accommodate concerts, sports and gaming events. Similarly, in February 2021G Muvi announced a partnership
with Riyadh-based digital content company Telfaz11 to produce Arabic feature films for theaters. These partnerships indicate a long-term
trend to localize original content and production in the Kingdom to meet growing consumer demand for cinematic entertainment, within
the framework of the Quiality of Life Program in Saudi Arabia to develop the local cinema sector. It also represents a strategic expansion
and growth opportunity for cinema operators in the Kingdom as they seek to secure their own shows and content in light of the global
production shortage caused by the pandemic, and diversify it towards more profitable and cost-effective growth methods.

On this front, the food and beverage sector will play a major role in increasing revenue streams for cinema operators, and is expected
to contribute to 35% to 50% of their annual revenues, as total per capita spending is estimated at around SAR 100 per visit. In 2019G,
cinema operators in the Kingdom estimated that food and beverage revenue through cinemas amounted to SAR 110 million. Other
opportunities are emerging in this area, including dining experiences, snacks and premium health products. However, some mall
operators may choose to give up selling food and beverages in cinemas if they are located in close proximity to restaurants and outlets —
particularly in malls where operators face significant challenges in redesigning their layouts and buildings to provide the minimum space
required for cinema licensing.
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Table No. (3.30): Number of Cinemas and Screens in the Kingdom in 2018G-2020G

No. of cinemas

No. of screens 5 150 302 424

Source: Euromonitor International, from business press, company research and commercial interviews.

Table No. (3.31): Size of the Cinema Market in the Kingdom in 2018G-2020G

Ticket revenues SAR million 157

No. of tickets sold No. 260,000 4,000,000 2,360,502 11,205,000

Source: Euromonitor International, from business press, company research and commercial interviews.

3.11.2 Competitive Environment

In 2019G, the General Commission for Audiovisual Media (GCAM) announced an investment of USD 35 billion (SAR 131 billion), with
the aim of launching 2,500 screens and 300 cinemas in the Kingdom by 2030G. However, even with these aspirations, the sector is in its
infancy and remains fragmented and competitive.

Of the 11 malls near Abdullah Al Othaim Investment Company malls, six are planning to launch cinemas by 2020G- most of which are in
the final construction stages and awaiting GCAM licensing approvals. This includes a seven-screen cinema in Hail's Garden Mall - where
the cinema operator is expected to be among the leading operators (i.e., VOX, AMC and Muvi). Meanwhile, the Consolidated Real Estate
Development Company (Hail Square) project announced the opening of the first cinema in Hail operated by VOX Cinemas, comprising
10 screens with a total of 1,309 seats. While it is located on the outskirts of Hail, Hail Square is close to the luxurious Danube supermarket,
and therefore in close proximity to a high footfall of potential customers.

Meanwhile, Arabian Centers Company (ACC) is preparing to launch its 22-screen cinema complexes in Jubail Mall, Al-Ahsa Mall and
Haifa Mall, with plans to launch an additional 13 cinemas in August 2021G. Nakheel Plaza in Buraidah has also obtained a license
from GCAM, and closed many local stores to accommodate a 3,000-square-meter cinema that will provide moviegoers with a “deluxe
cinema” experience, including dining services and cutting-edge technologies, at a price of SAR 140 (USD 37) per ticket. The company
had signed an agreement with Muvi in August 2019G to open multiple complexes in four of its malls, the first of which was launched in
the Mall of Arabia in Jeddah. The company is also anticipating launching cinemas with 250 screens in ten additional malls operated by
ACC in eight cities in the Kingdom of Saudi Arabia

Abdullah Al Othaim Investment Company

As an early investor in the Saudi cinema market, Abdullah Al Othaim Investment Company, through its associate Wamda, will capitalize
on the existing momentum in the sector to gain a leading edge in prime and untapped cities. In the northern region of the Kingdom, the
Company will launch two cinemas in Al Othaim Mall - Hail and Al Othaim Mall - Arar during the fourth quarter of 2021G. The launching of
Abdullah Al Othaim Investment Company’s remaining seven cinemas in Riyadh, Al-Ahsa, Dammam, Unaizah, Khafji and Hafr Al-Batin was
initially scheduled for 2020G and has been postponed due to the pandemic and will be implemented in phases between 2022G-2023G.
The next leading project of Abdullah Al Othaim Investment Company, Al Othaim Mall - Hafr Al-Batin, extends over an area of 225,876
square meters and is a strong attraction for shoppers due to its proximity to the airport and downtown, and represents the second cinema
experience in the region.

Wamda owns the exclusive franchise rights to the brand, Empire Cinema, a subsidiary of Al Rashid Company operates in the field of real
estate development and has a proven track record in the MENA region. Empire Cinemas has made a strong name for itself by bringing
high-tech and high-end offerings to the market, such as virtual reality technology, the premium Sphera concept and interactive cinema.
The partnership with Empire Cinemas, through the malls and Abdullah Al Othaim Investment Company’s mix of lessees who often are
associated with value-for-money brands, will open up prospects for expanding the client base and attracting high-income audiences in
the Kingdom.

Table No. (3.32): Cinemas Affiliated to Abdullah Al-Othaim Investment Co.

Riyadh Al Othaim Mall - Al-Rabwah Q1 of 2023G
Riyadh Al Othaim Mall - Khurais 10 Q2 of 2022G
Dammam Al Othaim Mall - Dammam 10 Q3 of 2023G
Al-Ahsa Al Othaim Mall - Al-Ahsa 8 Q4 of 2022G
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Hail Al Othaim Mall - Hail Q4 of 2021G
Arar Al Othaim Maill - Arar 7 Q1 of 2022G
Unaizah Al Othaim Mall - Unaizah 3 Q4 of 2023G
Hafr Al-Batin Al Othaim Mall - Hafr Al-Batin 4 Q1 of 2023G
Khafji Al Othaim Mall - Khafji 3 Q4 of 2023G

Source: Official data of Abdullah Al Othaim Investment Company

3.12 SWOT Analysis of Al Othaim

Strengths
e Al Othaim is the second largest operator in the entertainment sector in terms of number of branches and leased area.
e Al Othaim is based in Riyadh, Dammam, Buraidah, Hofuf and Hail, which are the fastest growing cities in the Kingdom.

* Al Othaim is active in the fast-growing quality and affordable clothing category through its brands (e.g., OVS and Kiabi).
The Company'’s pricing strategy gives it a comparative advantage that makes it affordable and fast-selling.

e Al Othaim is experienced in fashion due to the number of brands it owns. The Company employs a high percentage of
Saudi employees, which facilitates its growth and investment in line with the goals of Vision 2030.

* The Company has a presence in second tier cities and plans to capitalize on their untapped potential by expanding their
"quality and affordable” brands in second tier cities.

* Al Othaim invested in several cities and opened malls in Unaizah and Arar earlier in 2016G. Since then, it has witnessed
steady growth in demand in these areas

e As part of the Company'’s expansion strategy during the next five years, several malls will be opened in many cities of the
Kingdom, most notably Khafji, Hafr Al-Batin, Riyadh, Dammam, Buraydah, Al-Mithnab, Al-Kharj and Abha.

Weaknesses

*  Mecca is witnessing some of the largest investments in Saudi Arabia, led by private and government operators. However,
Al Othaim has not revealed any investment plans for the city.

* Increasing dependence on Internet games for entertainment has a negative impact on the consumption pattern in
entertainment centers.

* The increase in the value-added tax rate during 2020G has put pressure on its sales volume and customer purchasing
power.

Opportunities

e As a result of easing the restrictions on non-religious tourist visas in Saudi Arabia, inbound travel to the Kingdom is
expected to grow, creating opportunities for the Company and

* increasing Al Othaim’s opportunities to venture into international markets through family entertainment centers,
particularly in Egypt and the UAE.

* Outdoor amusement parks are currently very limited in Saudi Arabia and other countries in the region. Although Al
Othaim operates only one water park in the Kingdom, there is room for expansion due to the increasing demand for
these theme parks.

* The Saudization rate in the Company is high, which makes it easier for it to grow and invest in line with the objectives
of Vision 2030.

*  The recent lifting of the ban on cinemas created opportunities to offer cinemas in Al Othaim malls, which in turn drew
brands such as Vox, AMC and SEVEN to create cinemas.

Threats
* The investment plans proposed by the key operators looking to establish more malls in Saudi Arabia will create a
challenging environment.
* The entry of international operators such as Majid Al Futtaim and others into the family entertainment center business
may create competition in terms of footfall.
e Al Othaim was scheduled to open seven cinemas in Riyadh, Al-Ahsa, Dammam and Unaizah, this was initially scheduled
to be in 2020G but was postponed due to the pandemic and will be implemented in phases throughout 2022G.
¢ Growth in online retail may negatively affect retail sales through outlets located in malls.
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4. Overview of the Company and Nature of its Business

4.1 Overview of the Company

Abdullah Al Othaim Investment Company is a Saudi closed joint stock company incorporated pursuant to Ministerial Resolution No.
Q/351 dated 22/10/1429H (corresponding to 10/22/2008G), with Commercial Registration No. 1010213454 dated 19/09/1426H
(corresponding to 10/22/2005G). As per its Commercial Registration, the Company’s Head Office is located in Al-Rawabi District, Eastern
Ring Road, Riyadh, with its registered address being at P.O. 28090, Zip Code 11437.

The Company was established as a limited liability company on 19/09/1426H (corresponding to 10/22/2005G) under the name
“Othaim Real Estate Investment and Development Company,” with a fully paid-up capital of one million Saudi Riyals (SAR 1,000,000)
divided into ten thousand (10,000) cash shares with a nominal value of one hundred Saudi Riyals (SAR 100) per share. On 15/04/1427H
(corresponding to 05/13/2006G), the Company’s capital was increased from one million Saudi Riyals (SAR 1,000,000) to six hundred
twenty-two million, five hundred thirty-five thousand Saudi Riyals (SAR 622,535,000) divided into six hundred twenty-two thousand, five
hundred thirty-five (622,535) cash shares with a nominal value of one thousand Saudi Riyals (SAR 1,000) per share through capitalization
of the Shareholders’ current account. On 22/10/1429H (corresponding to 10/22/2008G), the Company was converted from a limited
liability company to a closed joint stock company pursuant to Ministerial Resolution No. Q/351 dated 22/10/1429H (corresponding to
10/22/2008G) announcing the conversion of the Company. Following conversion, the Company’s capital was six hundred twenty-two
million, five hundred thirty-five thousand Saudi Riyals (SAR 622,535,000) divided into sixty-two million, two hundred fifty-three thousand,
five hundred (62,253,500) ordinary shares with a nominal value of ten Saudi Riyals (SAR 10) per share. On 25/08/1437H (corresponding to
06/01/2016G), the Company’s Extraordinary General Assembly approved the increase of the Company’s capital from six hundred twenty-
two million, five hundred thirty-five thousand Saudi Riyals (SAR 622,535,000) to one billion Saudi Riyals (SAR 1,000,000,000) divided into
one hundred million (100,000,000) ordinary shares with a nominal value of ten Saudi Riyals (SAR 10) per share, through capitalization of
ninety-one million, six hundred fifty-one thousand, one hundred seventy-one Saudi Riyals (SAR 91,651,171) from the Company’s statutory
reserve and two hundred eighty-five million, eight hundred thirteen thousand, eight hundred twenty-nine Saudi Riyals (SAR 285,813,829)
from the Company’s retained earnings account. On 09/07/1439H (corresponding to 03/26/2018G), the Extraordinary General Assembly
approved the change of the Company’s name to “Abdullah Al Othaim Investment Company”. The Company’s current capital is one
billion Saudi Riyals (SAR 1,000,000,000) divided into one hundred million (100,000,000) ordinary Shares with a nominal value of ten Saudi
Riyals (SAR 10) per share (for further details on the Company’s history, see Section 4.1.2 “Corporate History and Capital Development”
of this Prospectus).

According to its commercial register, the main activities of the Company include construction of all types of residential buildings. As of
the date of this Prospectus, the Company has ten (10) existing malls:

¢ Al Othaim Mall - Al-Rabwah, a mall located on land with an area of two hundred twenty-five thousand, eight hundred
seventy-six(225,876) square meters and a leasable area of eighty thousand, five hundred seventy-two (80,572) square
meters, which is expected to be opened in Q3 of 2022G.

* Al Othaim Mall - Khurais, a mall with a built-up area of one hundred one thousand, eight hundred two (101,802) square
meters and a total leasable area of sixty-eight thousand, five hundred sixty (68,560) square meters, located on Khurais
Road, Riyadh.

* Al Othaim Mall - Buraidah, a mall with a built-up area of sixty-two thousand, nine hundred forty-one (62,941) square
meters and a total leasable area of fifty-two thousand, six hundred sixty (52,660) square meters, located at the intersection
of Ali Bin Abi Talib Street and Othman Bin Affan Street, Buraidah.

e Akirsha Mall, a mall with a built-up area of fifteen thousand, four hundred thirty-five (15,435) square meters and a total
leasable area of seven thousand, three hundred twenty (7,320) square meters, located in Akirsha District, Buraidah.

e Al Othaim Mall - Unaizah, a mall with a built-up area of sixty thousand (60,000) square meters and a total leasable area
of forty-three thousand, one hundred twenty-nine (43,129) square meters, located on King Saud Road, Al-Muntazah
District, Unaizah Governorate.

* Al Othaim Mall - Dammam, a mall with a built-up area of one hundred sixty-nine thousand, three hundred fifty-eight
(169,358) square meters and a total leasable area of ninety-one thousand, seven hundred seventy (91,770) square meters,
located along Prince Muhammad bin Fahd bin Abdulaziz Road, Abdullah Fouad District, Dammam.

* Al Othaim Mall - Al-Ahsa, a mall with a built-up area of one hundred three thousand, seven hundred ninety-four (103,794)
square meters and a total leasable area of eighty-five thousand, two hundred thirty-seven (85,237) square meters, located
in Al-Mubarraz District, Al-Ahsa Governorate.

e Al Othaim Mall - Hail, a mall with a built-up area of ninety thousand, four hundred sixty-two (90,462) square meters and
a total leasable area of seventy-nine thousand, eight hundred ninety-four (79,894) square meters, located on King Saud
Road, Al-Nagrah District, Hail.

* Al Othaim Mall - Arar, a mall with a built-up area of seventy five thousand, eighty two (75,082) square meters and a total
leasable area of sixty six thousand, one hundred eighty-five (66,185) square meters, located on King Abdulaziz Road and
Skaka Arar International Road, Arar.
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* Dar Al Waha Mall is a mall with a built-up area of fifty thousand (50,000) square meters and a total leasable area of thirty-
five thousand, nine hundred ninety-seven (35,997) square meters. It is located on King Fahd Road in Al-Rass Governorate.

In addition, the Company has eight (8) new projects under development, two (2) of which are under construction and six (6) projects are
in the stage of study, design and selection, namely:

e Al Othaim Mall - Hafr Al-Batin, a mall located on land with an area of two hundred twenty-five thousand, eight hundred
seventy-six (225,876) square meters and a leasable area of eighty thousand, five hundred seventy-two (80,572) square
meters, which is expected to be opened in Q3 of 2022G.

* Al Othaim Mall — Al-Khafji, a mall located on land with an area of one hundred twenty thousand (120,000) square meters
and a leasable area of forty nine thousand, five hundred (49,500) square meters. It is located in Al-Khafji Governorate and
is expected to be opened in Q2 of 2023G.

* Dammam Land Development Project, a multi-service project located on land with an area of two hundred fifty-five
thousand, six hundred (255,600) square meters and a leasable area of one hundred four thousand, eight hundred forty-
one (104,841) square meters, located in the city of Dammam, which is expected to be opened in Q2 of 2028G.

* Al-Kharj Governorate Land Development Project, a project located on land with an area of two hundred eighty-six
thousand, eight hundred two (286,802) square meters, located along King Abdullah Road in Al-Mansoura District, Al-
Kharj Governorate. A study is underway to ensure the best use of the project land so that it is an integrated project
serving a wide segment of the population of Al-Kharj and its surroundings.

* Riyadh Land Development Project, a multi-service project located on land with an area of one hundred fourteen thousand
(114,000) square meters and a leasable area of around three hundred ninety thousand (390,000) square meters for the
mall and commercial towers only. It is located in Al-Olaya District on King Fahd Road in the city of Riyadh and is expected
to be opened in Q3 of 2029G.

* Buraidah Land Development Project, a project under study located in Al-Yarmouk on King Abdulaziz Road and Riyadh
Road, Buraidah, on land with an area of one hundred sixty-nine thousand, eighteen (169,018) square meters.

e Al Othaim Mall Project - Abha, a mall located on land with an area of thirteen thousand, three hundred fifty-four (13,354)
square meters and a leasable area of eleven thousand, seven hundred fifty (11,750) square meters. It is on the Abha - Al-
Soudah Road and is expected to be opened in Q1 of 2024G.

¢ Al Othaim Mall Project - Al-Mithnab Governorate, a mall located on land with an area of thirty-seven thousand (37,000)
square meters and a leasable area of twenty-five thousand (25,000) square meters. It is located in Al-Salam District on
King Fahd and Prince Sultan Roads in Al-Mithnab Governorate and is expected to be opened in Q1 of 2024G.

Furthermore, the Company, through its Material Subsidiaries (for further details about the Material Subsidiaries, see Section 4.1.6
"Overview of Material Subsidiaries” of this Prospectus), carries out activities that support and complement its malls, including:

* Managing and operating family entertainment cities and centers through Abdullah Al Othaim Entertainment Co.,
represented by several brands, including nine () core brands, as of the date of this Prospectus: Saffori Land, Faby Land,
Snow City, Action Zone, My Town, Xtreme Land and Xtreme Zone.

* Managing and operating fashion retail spaces through Abdullah Al Othaim Fashion Co., represented by several brands,
including four (4) core global brands as of the date of this Prospectus: Kiabi, OVS, Tally Weijl and Parfois.

* Managing and operating restaurants and cafés through Abdullah Al Othaim Food Co., represented by several brands,
including seven (7) core local and international brands, as of the date of this Prospectus: Moka and More Café, Oliver
Brown Chocolate Café, Dallah Café, Roti Mum, Just Orange, Kabablaky and Chester's.

The Directors declare that there is no intention to materially change the nature of the Company’ activities.
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4.1.1  Ownership Structure

The current capital of the Company is one billion Saudi Riyals (SAR 1,000,000,000) divided into one hundred million (100,000,000)
ordinary Shares with a nominal value of ten Saudi Riyals (SAR 10) per share. The table below shows the current ownership structure of
the Company:

Table No. (4.1): Ownership Structure of the Company as of the Date of this Prospectus

Pre- Offerlng Post-Offering
Shareholders
No. of Shares Noml;:lRValue No. of Shares NomlsrmleValue

4
1 é' Othaim Holding 60,346,150 603,461,500 60.35% 60,346,150 603,461,500 60.35%
ompany
2  Abdullah Al Othaim 13,653,850 136,538,500 13.65% ; . .
Markets Company
3 ékt)::ilr::‘h Saleh Ali Al 26,000,000 260,000,000 26% 9,653,850 96,538,500 9.65%
4 Public ; ; ; 30,000,000 300,000,000 30%
Total 100,000,000 1,000,000,000  100% 100,000,000 1,000,000,000  100%

The direct ownership of Abdullah Saleh Ali Al Othaim of the Company represents 26% of the Company’s Shares (prior to the Offering), while his indirect
ownership of the Company represents 64.95% (prior to the Offering), resulting from his direct ownership of 100% of the shares of Abdullah Al Othaim
Holding Company Co., which holds 60.35% of the Company’s Shares, his direct ownership of 6% of Abdullah Al Othaim Markets Company (prior to
the Offering), which holds 13.65% of the Company’s Shares, and his indirect ownership of 27.33% of Abdullah Al Othaim Markets Company through Al
Othaim Holding Company Co. (prior to the Offering).

Source: The Company
The following table sets out the Company’s Substantial Shareholders according to their direct ownership as of the date of this Prospectus:

Table No. (4.2): The Companys Direct Substantial Shareholders as of the Date of this Prospectus

Pre- Of‘Fermg Post-Offering
Shareholders
No. of Shares NomlgilRValue No. of Shares NomlsnleValue

Al Othaim Holding 60,346,150 603,461,500 60.35% 60,346,150 603,461,500 60.35%
Company
p  Abdullah Al Othaim 13,653,850 136,538,500 13.65% - ] ]
Markets Company
3 gk;s;:ﬂ':*h Saleh Ali Al 26,000,000 260,000,000 26.00% 9,653,850 96,538,500 9.65%
Total 100,000,000 1,000,000,000  100% 70,000,000 700,000,000  70.00%

The direct ownership of Abdullah Saleh Ali Al Othaim of the Company represents 26% of the Company’s Shares (prior to the Offering), while his indirect
ownership of the Company represents 64.95% (prior to the Offering), resulting from his direct ownership of 100% of the shares of Abdullah Al Othaim
Holding Company Co., which holds 60.35% of the Company’s Shares, his direct ownership of 6% of Abdullah Al Othaim Markets Company (prior to
the Offering), which holds 13.65% of the Company’s Shares, and his indirect ownership of 27.33% of Abdullah Al Othaim Markets Company through Al
Othaim Holding Company Co. (prior to the Offering).

Source: The Company
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The following table sets out the Company’s direct and indirect Substantial Shareholders, as of the date of this Prospectus (for further
details, see Section 4.1.4 “Overview of the Company’s Shareholders” of this Prospectus):

Table No. (4.3): Company's Direct and Indirect Substantial Shareholders, as of the Date of this Prospectus

Pre-Offering Post- Offering

No. of Nominal Percentage No. of Nominal Percentage
Shares Value (SAR) 9 Shares Value (SAR) 9

1 Abdullah Saleh Ali Al Othaim™ 90,944,590 909,445,900  90.95% 70,000,000 700,000,000 70.00%

Shareholder

The direct ownership of Abdullah Saleh Ali Al Othaim of the Company represents 26% of the Company’s Shares (prior to the Offering), while his indirect
ownership of the Company represents 64.95% (prior to the Offering), resulting from his direct ownership of 100% of the shares of Abdullah Al Othaim
Holding Company Co., which holds 60.35% of the Company’s Shares, his direct ownership of 6% of Abdullah Al Othaim Markets Company (prior to
the Offering), which holds 13.65% of the Company’s Shares, and his indirect ownership of 27.33% of Abdullah Al Othaim Markets Company through Al
Othaim Holding Company Co. (prior to the Offering).

Source: The Company

4.1.2 Corporate History and Evolution of Capital

A. Incorporation (2005G)

The Company was established as a limited liability company on 19/09/1426H (corresponding to 10/22/2005G) under the
name “Al Othaim Real Estate Investment & Development Co.,” with a fully paid-up capital of one million Saudi Riyals
(SAR 1,000,000), divided into ten thousand (10,000) cash shares with a nominal value of one hundred Saudi Riyals (SAR
100) per share. The table below sets out the Company’s ownership structure upon incorporation:

Table No. (4.4): Company’s Ownership Structure upon Incorporation

Nominal Value of | Overall Nominal ..
. Shareholder No. of Shares Shares (SAR) Value (SAR) Shareholding (%)

1 Al Othaim Holding Company 9,500 100 950,000 95.00%
2 Al Othaim Malls 500 100 50,000 5.00%
Total 10,000 - 1,000,000 100%

Source: The Company

B. Change of Ownership (2005G)

On 10/11/1426H (corresponding to 12/12/2005G), Al Othaim Malls sold its shares in the Company, which amounted
to five hundred (500) shares with a nominal value of fifty thousand Saudi Riyals (SAR 50,000), to Abdullah Saleh Ali Al
Othaim. The following table sets out the ownership structure of the Company following this change in capital:

Table No. (4.5): The Company’s Ownership Structure as of 10/11/1426H (Corresponding to 12/12/2005G)

Nominal Value of | Overall Nominal s
. Shareholder No. of Shares Shares (SAR) Value (SAR) Shareholding (%)

1 Al Othaim Holding Company 9,500 100 950,000 95.00%
2 Abdullah Saleh Ali Al Othaim 500 100 50,000 5.00%
Total 10,000 - 1,000,000 100%

Source: The Company
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C. Capital Increase and Ownership Change (2006G)

On 15/04/1427H (corresponding to 05/13/2006G), the Company's capital was increased from one million Saudi Riyals
(SAR 1,000,000) to six hundred twenty-two million, five hundred thirty-five thousand Saudi Riyals (SAR 622,535,000)
divided into six hundred twenty-two thousand, five hundred thirty-five (622,535) cash shares with a nominal value of one
thousand Saudi Riyals (SAR 1,000) per share through capitalization of the Shareholders’ current account. This capital
increase coincided with admission of Abdullah Al Othaim Markets Company as a new partner in the Company. The
following table sets out the ownership structure of the Company following this capital increase:

Table No. (4.6): The Company’s Ownership Structure as of 15/04/1427H (Corresponding to 05/13/2006G)

Nominal Value of | Overall Nominal o
. Shareholder No. of Shares Shares (SAR) Value (SAR) hareholding (%)

1 Al Othaim Holding Company 506,408 1,000 506,408,000 81.35%
2 Abdullah Al Othaim Markets Company 85,000 1,000 85,000,000 13.65%
3 Abdullah Saleh Ali Al Othaim 31,127 1,000 31,127,000 5.00%
Total 622,535 - 622,535,000 100%

Source: The Company

D. Conversion of the Company from a Limited Liability Company into a Saudi Closed Joint Stock
Company and Change of Ownership (2008G)

On 22/10/1429H (corresponding to 10/22/2008G), the Company was converted from a limited liability company to
a closed joint stock company pursuant to Ministerial Resolution No. Q/351 dated 22/10/1429H (corresponding to
10/22/2008G) announcing the conversion of the Company. Following conversion, the Company’s capital was six hundred
twenty-two million, five hundred thirty-five thousand Saudi Riyals (SAR 622,535,000) divided into sixty-two million, two
hundred fifty-three thousand, five hundred (62,253,500) ordinary shares with a nominal value of ten Saudi Riyals (SAR 10)
per share. The table below sets out the Company’s ownership structure upon conversion:

Table No. (4.7): The Company’s Ownership Structure as of 22/10/1429H (Corresponding to 10/22/2008G)

Nominal Value Overall Nominal .o
- Shareholder No. of Shares perShare (SAR) Value (SAR) Shareholding (%)

Al Othaim Holding Company 49,395,755 10 493,957,550 79.33353%
2 Abdullah Al Othaim Markets Company 8,500,000 10 85,000,000 13.65
3 Abdullah Saleh Ali Al Othaim 3,112,675 10 31,126,750 5.00%
4 Fahad Abdullah Saleh Al Othaim 622,535 10 6,225,350 1.00%
5 Saleh Abdullah Saleh Al Othaim 622,535 10 6,225,350 1.00%
Total 62,253,500 - 622,535,000 100%

Source: The Company

E. Capital Increase (2016G)

On 25/08/1437H (corresponding to 06/01/2016G), the Company’s Extraordinary General Assembly approved the
increase of the Company’s capital from six hundred twenty-two million, five hundred thirty-five thousand Saudi Riyals
(SAR 622,535,000) to one billion Saudi Riyals (SAR 1,000,000,000) divided into one hundred million (100,000,000)
ordinary shares with a nominal value of ten Saudi Riyals (SAR 10) per share, through capitalization of ninety-one million,
six hundred fifty-one thousand, one hundred seventy-one Saudi Riyals (SAR 91,651,171) from the Company’s statutory
reserve and two hundred eighty-five million, eight hundred thirteen thousand, eight hundred twenty-nine Saudi Riyals
(SAR 285,813,829) from the Company’s retained earnings account. The following table sets out the ownership structure
of the Company following this capital increase:

Table No. (4.8): The Company’s Ownership Structure as of 25/08/1437H (corresponding to 06/01/2016G)

Nominal Value Overall Nominal .
- Shareholder No. of Shares per Share (SAR) Value (SAR) Shareholding (%)

1 Al Othaim Holding Company 79,346,150 10 793,461,500 79.35%
2 Abdullah Al Othaim Markets Company 13,653,850 10 136,538,500 13.65%
3 Abdullah Saleh Ali Al Othaim 5,000,000 10 50,000,000 5%
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Nominal Value Overall Nominal N
- Shareholder No. of Shares per Share (SAR) Value (SAR) Shareholding (%)

4 Fahad Abdullah Saleh Al Othaim 1,000,000 10 10,000,000 1%
5 Saleh Abdullah Saleh Al Othaim 1,000,000 10 10,000,000 1%
Total 100,000,000 - 1,000,000,000 100%

Source: The Company

F. Change of Ownership (2018G)

On 15/05/1439H (corresponding to 2/1/2018G), Abdullah Saleh Ali Al Othaim, Fahad Abdullah Saleh Al Othaim and
Saleh Abdullah Saleh Al Othaim sold their shares in the Company amounting to seven million (7,000,000) shares with a
nominal value of seventy million Saudi Riyals (SAR 70,000,000) to Al Othaim Holding Company. The following table sets
out the ownership structure of the Company following this change in capital:

Table No. (4.9): The Company’s Ownership Structure as of 15/05/1439H (corresponding to 02/01/2018G)

Nominal Value Overall Nominal .o
- Shareholder No. of Shares per Share (SAR) Value (SAR) Shareholding (%)

1 Al Othaim Holding Company 86,346,150 10 863,461,500 86.35%
2 Abdullah Al Othaim Markets Company 13,653,850 10 136,538,500 13.65%
Total 100,000,000 - 1,000,000,000 100%

Source: The Company

G. Change of the Company’s Name (2018G)

On 09/07/1439H (corresponding to 03/26/2018G), the Extraordinary General Assembly approved the change of the
Company’s name from ”Othaim Real Estate Investment and Development Company” to “Abdullah Al Othaim Investment
Company”.

H. Change of Ownership (2019G)

On 29/12/1440H (corresponding to 09/01/2019G), Al Othaim Holding Company sold 26,000,000 of its shares in the
Company amounting to eighty-six million, three hundred forty-six thousand, one hundred fifty (86,346,150) shares with a
nominal value of two hundred sixty million Saudi Riyals (SAR 260,000,000) to Abdullah Saleh Ali Al Othaim. The following
table sets out the ownership structure of the Company following this change in capital:

Table No. (4.10): The Company’s Ownership Structure as of 29/12/1440H (corresponding to 09/01/2019G)

Nominal Value per Overall Nominal Shareholding
- Shareholder No. of Shares Share (SAR) Value (SAR)

Al Othaim Holding Company 60,346,150 10 603,461,500 60.35%
2. Abdullah Al Othaim Markets Company 13,653,850 10 136,538,500 13.65%
3. Abdullah Saleh Ali Al Othaim 26,000,000 10 260,000,000 26.00%
Total 100,000,000 - 1,000,000,000 100%

Source: The Company
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4.1.3 Organizational Structure

The following chart shows the organizational structure of the Company within the Group:

Figure No. (1): Organizational Structure of the Company
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The registered owner of Fun World for Leisure (Qatar) is Fahad Abdullah Saleh Al Othaim. However, the Company is the beneficial owner of this
company due to the restrictions which were placed on the registration of corporate ownership of foreign companies in Qatar, and Abdullah Al Othaim
Entertainment Co. is currently working on transferring it to it.

Source: The Company

4.1.4 Overview of the Company’s Shareholders

A. Al Othaim Holding Company

Al Othaim Holding Company is a one-person limited liability company established on 05/07/1426H (corresponding to
08/10/2005G) in Riyadh under Commercial Registration No. 1010211748. Al Othaim Holding Company manages its
subsidiaries, invests its capital in equities, owns properties and movables and holds and leases industrial property rights,
concessions and other rights to its subsidiaries. The capital of Al Othaim Holding Company is one billion Saudi Riyals
(SAR 1,000,000,000), divided into ten million (10,000,000) cash shares having an equal value of one hundred Saudi Riyals
(SAR 100) per share. The following table illustrates the ownership structure of Al Othaim Holding Company as of the
date of this Prospectus:

Table No. (4.11): Ownership Structure of Al Othaim Holding Company as of the date of this Prospectus

Nominal Value of | Overall Nominal Shareholding (%)

Shareholder No. of Shares Shares (SAR) Value (SAR)
1 Abdullah Saleh Ali Al Othaim 10,000,000 100 1,000,000,000 100%
Total 10,000,000 100 1,000,000,000 100%

Source: The Company
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B. Abdullah Al Othaim Markets Company

Abdullah Al Othaim Markets Company is a public joint stock company established on 07/07/1400H (corresponding to
05/21/1980G) in Riyadh under Commercial Registration No. 1010031185. It is an extension of Saleh Al Othaim Trading
Establishment founded in 1376H (corresponding to 1957G), and operates in the food retail sector, with activities including
wholesale and retail trade of food and non-food items, fish, meat and household items. The capital of Abdullah Al
Othaim Markets Company is nine hundred million Saudi Riyals (SAR 900,000,000) divided into ninety million (20,000,000)
ordinary shares with a nominal value of ten Saudi Riyals (SAR 10) per share. The shares of Abdullah Al Othaim Markets
Company were listed on Tadawul on 11/07/1429H (corresponding to 07/14/2008G). The following table sets out the
ownership structure of the Substantial Shareholders in Abdullah Al Othaim Markets Company according to the latest
update on Tadawul’s website on 20/11/1442H (corresponding to 06/30/2021G):

Table No. (4.12): Substantial Shareholders of Abdullah Al Othaim Markets Company as of 23/2/1443H (corresponding
to 09/30/2021G)

Nominal Value Overall Nominal . o
. Shareholder No. of Shares per Share (SAR) Value (SAR) Shareholding (%)

1 Al Othaim Holding Company 2,489,400 10 24,894,000 27.66%
2 Abdullah Saleh Ali Al Othaim 540,000 10 5,400,000 6%
Total 3,029,400 - 30,294,000 33.66%

Source: The Company

4.1.5 Company Branches
The Company has ten (10) registered branches in the Kingdom, consisting of the Company’s malls and administrative offices. The

following table sets out the Company’s branches (for further details on the licenses obtained by the Company’s branches, see Section
12.3 "Material Licenses” of this Prospectus):

Table No. (4.13): Company Branches

Riyadh Khurais Mall Mall 1010263310
2 Riyadh Al-Rabwah District (1) Mall 1010218374
3 Riyadh Al-Rabwah District (2) Security services office 1010263061
4 Riyadh Eastern Ring Road (2) General administrative building 1010289509
5 Riyadh Eastern Ring Road (4) Public construction office 1010452601
6 Buraidah Al-Iskan District Mall 1131026422
7 Dammam Abdullah Fouad District Mall 2050075153
8 Al-Ahsa Al-Mubarraz District Mall 2252038435
9 Hail King Saud Road Mall 3350044573
10 Arar Al-Jawharah District Mall 3450174266

Source: The Company
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4.1.6 Overview of Material Subsidiaries

For the purpose of measuring the significance of the Company’s subsidiaries, the Company and the Financial Advisor have taken into
consideration their impact on the decision to invest in the Company’s securities and their price, including, but not limited to, whether
they constitute 5% or more of the Company’s total assets, liabilities, revenues, profits or contingent liabilities. Accordingly, the Company
has four (4) Material Subsidiaries, as follows:

A. Abdullah Al Othaim Entertainment Co.

Abdullah Al Othaim Entertainment Co. is a one-person limited liability company incorporated in Riyadh under Commercial
Registration No. 1010371062 dated 07/06/1434H (corresponding to 04/17/2013G). Abdullah Al Othaim Entertainment
Co. was originally established under the name “Abdullah Al Othaim Entertainment and Tourism Company,” and this
name was changed on 29/02/1436H (corresponding to 02/26/2017G) to “Fun World International for Investment.” This
name was then changed to “Leader Leisure Company for Investment” on 12/03/1440H (corresponding to 11/20/2018G).
Finally, the company’s name was changed to “Abdullah Al Othaim Entertainment Co.” on 22/11/1440H (corresponding
to 07/25/2019G). Abdullah Al Othaim Entertainment Co., directly and through its subsidiaries, establishes and operates
entertainment centers inside and outside the Kingdom (for further details on Abdullah Al Othaim Entertainment Co.'s
business, see Section 4.5.1 “Abdullah Al Othaim Entertainment Co.” of this Prospectus).

The capital of Abdullah Al Othaim Entertainment Co. is one hundred fifty million Saudi Riyals (SAR 150,000,000) divided
into fifteen million (15,000,000) cash shares with a nominal value of ten Saudi Riyals (SAR 10) per share. The following
table shows the ownership structure of Abdullah Al Othaim Entertainment Co. as of the date of this Prospectus:

Table No. (4.14): Ownership Structure of Abdullah Al Othaim Entertainment Co. as of the date of this Prospectus

Nominal Value of | Overall Nominal S
. Shareholder No. of Shares Shares (SAR) Value (SAR) Shareholding (%)

1 The Company 15,000,000 150,000,000 100%

Total 15,000,000 - 150,000,000 100%
Source: The Company

B. Abdullah Al Othaim Fashion Co.

Abdullah Al Othaim Fashion Co. is a one-person limited liability company incorporated in Riyadh under Commercial
Registration No. 1010228886 dated 06/02/1428H (corresponding to 2/24/2007G). Abdullah Al Othaim Fashion Co.
was originally established under the name “Nahj AlKhayal Trading Co.” and then its name was changed to “Abdullah
Al Othaim Fashion Co.” on 23/01/1441H (corresponding to 9/22/2019G). Abdullah Al Othaim Fashion Co. manages
and operates fashion retail spaces and has a number of exclusive trade concessions in the Kingdom with a number
of international fashion brands (for further details about Abdullah Al Othaim Fashion Co.’s business, see Section 4.9.3
“Abdullah Al Othaim Fashion Co.” of this Prospectus).

The capital of Abdullah Al Othaim Fashion Co. is one hundred thousand Saudi Riyals (SAR 100,000) divided into ten

thousand (10,000) cash shares with a nominal value of ten Saudi Riyals (SAR 10) per share. The following table shows the
ownership structure of Abdullah Al Othaim Fashion Co. as of the date of this Prospectus:

Table No. (4.15): Ownership Structure of Abdullah Al Othaim Fashion Co. as of the date of this Prospectus

Nominal Value of Overall Nominal Shareholding
- Shareholder No. of Shares Shares (SAR) Value (SAR)

1 The Company 10,000 10 100,000 100%

Total 10,000 - 100,000 100%

Source: The Company

C. Abdullah Al Othaim Food Co.

Abdullah Al Othaim Food Co. is a one-person limited liability company incorporated in Riyadh under Commercial
Registration No. 1010228837 dated 06/02/1428H (corresponding to 02/24/2007G). Abdullah Al Othaim Food Co. was
originally established under the name “Emteyaz Al-Riyadh Co.” and its name was changed to “Abdullah Al Othaim Food
Co."” on 29/02/1443H (corresponding to 10/06/2021G). Abdullah Al Othaim Food Co. operates a number of restaurants
and cafés and has a number of exclusive trade concessions in the Kingdom with a number of food and beverages brands,
and it also operates its own local brands (for further details on the businesses of Abdullah Al Othaim Food Co., see
Section 4.5.3 “Abdullah Al Othaim Food Co."” of this Prospectus). The capital of Abdullah Al Othaim Food Co. is five
hundred thousand Saudi Riyals (SAR 500,000) divided into five hundred (500) cash shares with a nominal value of one
thousand Saudi Riyals (SAR 1,000) per share. The following table shows the ownership structure of Abdullah Al Othaim
Food Co. as of the date of this Prospectus.
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Table No. (4.16): Ownership Structure of Abdullah Al Othaim Food Co. as of the date of this Prospectus

Nominal Value of | Overall Nominal .
- Shareholder No. of Shares Shares (SAR) Value (SAR) Shareholding (%)

1 The Company 1,000 500,000 100%

Total 500 - 500,000 100%
Source: The Company

4.2  Company’s Vision and Prospects

4.2.1 Vision

To be the leading Company in the development, management and operation of malls and entertainment centers by applying innovative
concepts of entertainment and shopping and to make its malls and entertainment centers the ideal and preferred destination for families
by providing integrated services in entertainment, fashion, hospitality and cinema, and an incubator for entertainment, cultural and social
programs and events.

4.2.2 Mission

To provide our customers with new and innovative experiences and enhance the Company’s cooperation with its subsidiaries to offer an
enjoyable and safe entertainment and shopping experience, and spread happiness to all.

4.2.3 Strengths and Competitive Advantages

The Company believes that it has a number of competitive advantages, including:

A. Diversified Revenue Sources

The Company and its Material Subsidiaries have four (4) sources of revenue: (1) rental income earned from the operation of the Company’s
malls, (2) revenue from the operation of the entertainment centers of Abdullah Al Othaim Entertainment Co., (3) revenue from the sales
of the fashion retail spaces of Abdullah Al Othaim Fashion Co. and (4) operating income from the restaurants and cafés of Abdullah Al
Othaim Food Co.

1. The total revenues of the Company and its subsidiaries as of December 31, 2019G amounted to SAR 1,008.7
million, 54.7% of which was generated from rental revenue earned from operating the Company’s malls, which
amounted to SAR 551.9 million as of December 31, 2019G. In collecting rental income, the Company relies on
anchor tenants, namely: (1) Alshaya International Trading Company, which contributed 10.6% of the Company’s
revenues as of December 31, 2019G, (2) Landmark Arabia Company, which contributed 10.2% of the Company’s
revenues as of December 31, 2019G, (3) Abdullah Al Othaim Entertainment Co., which contributed 5.4% of the
Company’s revenues as of December 31, 2019G, (4) Abdullah Al Othaim Fashion Co., which contributed 3% of the
Company’s revenues as of December 31, 2019G, (5) Abdullah Al Othaim Markets Company, which contributed 3% of
the Company's revenues as of December 31, 2019G, and (6) Sky Island Fashion Company Limited, which contributed
2.9% of the Company’s revenues as of December 31, 2019G. Except for the above tenants, no other tenant has solely
contributed more than 3% of the Company’s revenues. The Company believes that diversification of the supply of
products and retail spaces in the Company’s malls gives it a competitive advantage in attracting customers, and the
diversity of the Company’s consumers and tenants allows the Company to maintain sustainable profits.

2. The total revenues of the Company and its subsidiaries as of December 31, 2020G amounted to 761,9 million Saudi
Riyals, 65.2% of which was generated from the rental revenues earned from operating the Company’s malls, which
amounted to 496,7 million Saudi Riyals as of December 31, 2020G. In collecting rental income, the Company relies
on anchor tenants, namely: (1) Alshaya International Trading Company, which contributed 12.3% of the Company’s
revenues as of December 31, 2020G, (2) Landmark Arabia Company, which contributed 8.4% of the Company'’s
revenues as of December 31, 2020G, (3) Abdullah Al Othaim Entertainment Co., which contributed 5.5% of the
Company’s revenues as of December 31, 2020G, (4) Abdullah Al Othaim Fashion Co., which contributed 3% of the
Company’s revenues as of December 31, 2020G, and (5) Abdullah Al Othaim Markets Company, which contributed
4.4% of the Company’s revenues as of December 31, 2020G, and (é) Sky Island Fashion Company Limited, which
contributed 3.0% of the Company’s revenues as of December 31, 2020G. Except for the above tenants, no other
tenant has solely contributed more than 3% of the Company’s revenues. The Company believes that diversification
of the supply of products and retail spaces in the Company’s malls gives it a competitive advantage in attracting
customers, and the diversity of the Company’s consumers and tenants allows the Company to maintain sustainable
profits.

3. The total revenues of the Company and its subsidiaries as of September 30, 2021G were SAR 608.7 million , of which
50% were attributed to the rental income earned from operation of the Company’s malls, which amounted to SAR
304.4 million as of September 30, 2021G. In collecting rental income, the Company relies on anchor tenants, namely:
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(1) Landmark Arabia Company, which contributed 9.4% of the Company’s total revenues as of September 30, 2021G,
(2) Alshaya International Trading Company, which contributed 7.6% of the Company’s total revenues as of September
30, 2021G and (3) Sky Island Fashion Company Limited, which contributed 2.8% of the Company’s total revenues
as of the financial period ended September 30, 2021G. Except for the above tenants, no other tenant has solely
contributed more than 3% of the Company’s revenues. The Company believes that diversification of the supply of
products and retail spaces in the Company’s malls gives it a competitive advantage in attracting customers, and the
diversity of the Company’s consumers and tenants allows the Company to maintain sustainable profits.

B. Experience, Reputation and Knowledge

The Company has been running a large number of malls inside the Kingdom for fifteen (15) years, which has allowed
the Company to establish strong relationships with the Government, financiers, retailers and clients. The Company’s
malls recorded a turnout of approximately 48.9 million visitors per year in 2018G, an average of approximately 48.8
million visitors per year in 2019G, an average of approximately 33.2 million visitors per year in 2020G, and an average
of approximately 22.5 million visitors per year for the financial period ended September 30, 2021G. The entertainment
centers of Abdullah Al Othaim Entertainment Co. witnessed a turnout of approximately 3.8 million visitors annually, which
is a strong indicator of the success of the Company and Abdullah Al Othaim Entertainment Co. in attracting visitors. The
Company believes that its reputation with Government agencies, financiers, retailers and customers in responding to the
needs of malls distinguishes it from its competitors in the market.

C. Highly Experienced Management Team

In addition to the Directors’ long-standing experience in business, the Company has a professional management with
long experience in business development in the area of mall development and management and entertainment, trade
and real estate sectors. Abdullah Saleh Ali Al Othaim (the Company’s Chairman) and Meshaal Ibrahim Mutaib Al Otaibi
(the Company’s CEO and Director) have knowledge and experience managing listed companies, and Abdullah Saleh Ali
Al Othaim holds the position of Chairman of Abdullah Al Othaim Markets Company, which has been listed on Tadawul
since 2013G. The Company also sets up internal and external development programs for its employees.

D. Targeting the Largest Customer Segment

The Company and its subsidiaries aim to provide their services and products at competitive prices within the reach of
middle and higher income customers. This feature enables the Company to reach the largest and most stable segment
of society and makes it less vulnerable to economic volatility.

E. Business Model to Maximize the Company’s Value

® Low Financing Cost

In expanding its business and portfolio, the Company has adopted a rigorous and sustainable strategy, enhancing
its reputation with local financiers. The Company’s reputation with its local financiers and the strength of its financial
position and cash flows contributed to borrowing at low interest rates, and thus savings when developing malls.
The Company’s debt ratios out of the total capitalization reached 38% and 42% as of December 30, 2020G and
September 30, 2021G.

e Efficient Pricing

In view of the Company’s ability to control costs and efficiently utilize its properties, the Company can enter into lease
agreements with the tenants of its malls at competitive prices compared to the prices offered by its competitors.
Competitive pricing enables the Company to attract and retain tenants with global and local brands and gain their
loyalty to the Company’s malls. Accordingly, the Company has built strong relationships with global and local retail
brand agents. The occupancy rate of the Company’s malls was approximately 88.7%, 87.1%, 84.5% and 83% for
the Financial Years ended December 31, 2018G, 2019G, 2020G and the financial period ended September 30,
2021G. This percentage enhances the Company’s ability to provide competitive rental rates to its lessees. Abdullah
Al Othaim Entertainment Co. also offers discount programs and packages to its customers, which in turn foster the
exploitation of economies of scale.

As to its pricing mechanism for its products and services, the Company relies on market studies carried out by a
selection of specialized internal and external advisors and periodically analyses the sustainability of any change in the
prices of products and services provided by its competitors and its impact on consumer behavior.

e Competitive Development and Operation Prices

The Company and its Material Subsidiaries engineer and control the costs of their development and operation
projects through a project management committee comprising several specialized administrative departments,
reflecting a comprehensive conceptualization of the project from the technical, financial and operational aspects in a
timely and efficient manner. The size of the Company’s existing and expected assets also plays a role in the process
of negotiating with suppliers for the best quality of services and competitive prices.
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e Complementary Activities for Sustainable Development

The Company’s strategy focuses on delivery of integrated malls, through the establishment and utilization of a
number of complementary activities. For example, brands are owned and managed by associates of the Company,
such as Al Othaim Hypermarket, a brand owned and managed by Abdullah Al Othaim Markets Company, in addition
to the products and services provided by the subsidiaries, such as Abdullah Al Othaim Entertainment Co., which
is one of the anchor tenants of the Company’s malls and retail spaces of Abdullah Al Othaim Fashion Co., as well
as the restaurants and cafés of Abdullah Al Othaim Food Co., thus encouraging tenants to rent in these malls. The
Company focuses on meeting the target turnout for all its businesses and that of its various subsidiaries through its
malls. This focus attracts more tenants to the Company’s malls and distinguishes the Company from other operators
whose mall units do not include the Company’s subsidiaries as tenants, thereby ensuring operational efficiency and
business continuity.

¢ Quick Returns on Investment

For each project, the Company relies on financial and market studies and analyses such as Internal Rate of Return
(IRR) and other studies, including but not limited to, the average net leasable area per individual, the average rent
per square meter, the average sales per square meter, and comparison of the Company’s performance indicators
with industry and business standards to improve them, with a view to maximizing the use of available resources and
delivering quality services to target groups at low operating and financing costs.

F. Diversified Property Portfolio in the Kingdom's Regions

As of September 30, 2021G, the Company has a portfolio consisting of a number of developed and undeveloped
properties with a total area of (3,303,214) square meters, a number of which were selected for the construction of
commercial malls. The Company’s properties are characterized by their distinct locations, which are a result of the
Company’s distinguished relations with municipal councils in various cities of the Kingdom. These relations were
established as a result of the Company’s reputation as a reliable developer. The Company believes that its rapid ability
to utilize its properties located in prime locations across the various cities of the Kingdom enables it to seize market
opportunities to build malls efficiently and effectively, thus outperforming its competitors, who must first search for
and then purchase a suitable property. The market value of the Company’s investments in real estate amounted to four
billion, six hundred twelve million, three hundred eighty-one thousand Saudi Riyals (SAR 4,612,381,000) as of December
31, 2019G, four billion, eight hundred seventy-six million, four hundred thousand Saudi Riyals (SAR 4,876,400,000) as of
December 31, 2020G and five billion, seven hundred ninety-eight million, six hundred eighty-five thousand Saudi Riyals
(SAR 5,798,685,000) as of September 30, 2021G.

G. Geographical Spread Locally, Regionally and in Emerging Markets

¢ Local Geographical Spread:

- Malls: The Company’s malls are currently situated in eight (8) large and small cities across the Kingdom. They are
located in the east in Riyadh, Al-Ahsa, Buraidah, Unaizah, Al-Rass, Arar and Hail.

- Entertainment Centers: Nineteen (19) entertainment centers are located throughout the Kingdom, thirteen (13)
of which are situated in the Company’s malls and six (6) of which are located outside the Company’s malls as of
September 30, 2021G.

- Fashion: Abdullah Al Othaim Fashion Co. operates through four (4) international brands, which are Kiabi, OVS,
Tally Weijl and Parfois spread throughout ten (10) cities across the Kingdom, and at a total of thirty-seven (37)
retail spaces as of September 30, 2021G.

- Restaurants and Cafés: Abdullah Al Othaim Food Co. has twenty-nine (29) restaurants and cafés spread
throughout a number of cities in the Kingdom as of September 30, 2021G.

* Regional Geographical Spread:

In addition to nineteen (19) entertainment centers around the Kingdom, the Company has a regional presence
through nineteen (19) entertainment centers belonging to Abdullah Al Othaim Entertainment Co. operating in the
UAE, Egypt, Oman and Qatar. Abdullah Al Othaim Entertainment Co. is also opening new locations in the Arabian
Gulf, the Middle East, North Africa and other countries.
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¢ Flexible Business Model that Evolves with Market Needs

The Company believes that the success of any project requires effective strategic planning and efficient project
management, reflected by good planning and organization of all of the Company’s financial and human resources to
ensure the project is implemented so that it achieves the desired objectives. Following is a non-exhaustive overview
of initiatives undertaken by the Company:

* The Company employs an entertainment business model that depends on relatively less capital assets compared
to the value of its operations, with a standard project design model based on a mechanism that suits all target
groups at the highest quality and lowest cost.

¢ In line with the new changes in the entertainment industry, the Company is one of the first to engage in the
cinema industry in a partnership with Bright Minds Education Company. As a first stage, these cinemas will be
established in the Company’s malls. The Company has obtained the necessary licenses, designs have been
completed and work is underway to establish cinemas.

4.2.4 Strategy and Prospects

The Company aims to ensure sustainable operations and stable profits for its Shareholders through ownership, development and
management of its malls, coupled with a distinguished mix of brands in fashion, food and entertainment. The Company also seeks to
achieve its objectives to further expand its brand and enhance its market position through the development of effective and unique malls.
The Company’s basic business development strategy involves:

Completion of the Company’s Development and Expansion Projects in the Kingdom

The Company has initiated development and expansion projects for its malls in the Kingdom and plans to complete
these works, which in turn will allow it to continue to provide high quality malls in the retail sector.

Strengthening its Market Presence through Projects Launched in Major Cities of the Kingdom

Through its projects in major cities, the Company seeks to maintain its market presence by developing the “Al Othaim
Mall” brand, as the malls are the preferred destinations of the middle class. The Company believes that its malls need
to have a strong presence in the major cities of the Kingdom. Work is underway to complete the development of Al
Othaim Mall - Hafr Al-Batin, which is expected to be completed in the second quarter of 2022G. Work is underway to
complete the development of Al Othaim Mall - Al-Khafji, which is expected to be completed in the second quarter of
2023G. Work is underway on an integrated, mixed-use project in the cities of Riyadh and Dammam, which are expected
to be completed in 2029G and 2028G, respectively. In addition, there are two malls in Abha and Al-Mithnab, which are
expected to be completed in 2024G and two other malls in Buraidah and Al-Kharj whose completion date has not been
predicted.

Exploring New Opportunities in the Company's Target Markets

The Company believes that the site factor is very important to the success of the Company’s business, so the Company’s
strategy is to grow through long-term investment in properties. Investment in and use of properties requires finding
properties located in developing and densely populated areas in the cities of the Kingdom, through the following:

- Ongoing Search for and Acquisition of Suitable Properties

The development of new malls depends on securing properties in the Kingdom'’s major and secondary densely
populated cities. Accordingly, the Company will continue to allocate a portion of its profits to the purchase of
properties in the cities of the Kingdom wherever it finds an investment opportunity to develop malls. Having a
number of properties in suitable locations saves the Company a lot of time and research in the development of its
malls in developing regions.

— Supporting Presence in Secondary Cities in the Kingdom

The Company believes that maintaining a strong presence in the major cities of the Kingdom is an important factor
for the success of the Company, and that it is also important to address the shortage of supply in malls in the
secondary cities of the Kingdom. Therefore, the Company seeks to expand its brand in the Kingdom’s secondary
cities where infrastructure projects such as airports and train stations are available, through the development of malls
in middle-class neighborhoods.

- Building Strong Relationships

The Company plans to continue building and maintaining its strategic relationships with its customers and suppliers
in the retail sector and major companies in order to provide a distinct mix of tenants in its malls. Building strong
relationships in the retail sector and providing a distinct mix of tenants will in turn attract smaller retail customers to
rent in its malls, thus creating a diversity of stores in its malls.
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Diversifying the Company’s Revenue Sources to Increase the Share of its Complementary Business

In view of the short time needed to develop entertainment centers compared to the time required to develop malls,
the Company intends to expand the business of its entertainment centers (through Abdullah Al Othaim Entertainment
Co.) during the next five years so that these entertainment centers constitute a larger component of the Company’s
revenues. Mall acquisition and operation activities represent 50% of the revenues of the Company and 30% of its
entertainment centers as of September 30, 2021G. However, the Company intends to increase the share of revenues
from the entertainment centers business mainly, in addition to expanding in fashion retail, restaurants and cinemas over
the next five (5) years.

Expanding to New Locations

The Company anticipates the continued expansion of the entertainment centers of Abdullah Al Othaim Entertainment
Co. through the development of new ideas and the introduction of new games in the Kingdom. In addition, the Company
intends to expand the entertainment centers of Abdullah Al Othaim Entertainment Co. outside the Kingdom by opening
new locations in the Arabian Gulf, the Middle East and North Africa and other countries. It anticipates opening two
entertainment centers in Cairo and Alexandria, Egypt during 2022G.

Diversification of Complementary Products and Services

The Company intends, through Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim Food Co., to become the first
choice in the retail field of fashion, food and cafés in the Kingdom, as it intends to expand its products targeting children
and families by offering various options while maintaining high quality standards, with five (5) fashion retail spaces
opened during 2021G. Additionally, it anticipates opening the renovated Café Dallah in Al-Ahsa and an ice cream shop
in Al Othaim Mall - Khurais next to the cinema during the first quarter of 2022G.

4.2.5 Awards and Certificates Obtained by the Company

Table No. (4.17): Awards and Certificates Obtained by the Company

Award for Retail Sector Development in the

Kingdom — Al Othaim Mall - Hafr Al-Batin The Company July 2021G Real Estate Asia Awards 2021G
Mixed-use Project Development Award - .
2. Downtown Project/Azizia Mall (formerly) The Company July 2021G Real Estate Asia Awards 2021G
3. Best Promotion Award - Al Othaim Mall The Company 2019G MECS+R
Award for the Best Retail Brand in the MENA  Abdullah Al Othaim
4 region - Faby Land, Dubai Festival City, UAE  Entertainment Co. 2019G MECS+R
Award for the Best Retail Brand in the MENA  Abdullah Al Othaim
> region - Snow City, Riyadh, Saudi Arabia Entertainment Co. 2019G MECS+R
Award for the Best Retail Brand in the MENA  Abdullah Al Othaim
6 region - Saffori Land, Riyadh, Saudi Arabia Entertainment Co. 2019G MECS+R
Retail Excellence Award - Saffori Land Al- Abdullah Al Othaim
/. Rabwah Riyadh, Saudi Arabia Entertainment Co. 2019G MECS+R
Design & Development Award - New .
8. Development - Xtreme Zone, Mall of Muscat, Abd“”?h Al Othaim 2019G MECS+R
Entertainment Co.
Oman
Design & Development Award - New .
9. Development - Faby Land, Mall of Muscat, ébdulla‘h Al Othaim 2019G MECS+R
ntertainment Co.
Oman
Design & Development Award - New Abdullah Al Othaim
10. Development - Snow City, Cairo, Egypt Entertainment Co. 2019G bECSIE
Most Popular Retail Design of the Year Abdullah Al Othaim
. Award - Faby Land Entertainment Co. 2019G MECS+R
Most Popular Retail Personality of 2019G
12. Award - Mr. Fahad Al Othaim The Company 2019G MECS+R
13. Most Popular Brand Award - Entertainment - Abdullah Al Othaim 2019G IMAGES RETAIL Me

Snow City - Riyadh

Entertainment Co.

www.othaimmalls.com

Prospectus of Abdullah Al Othaim Investment Company | 69

Table of Contents L]
on



Table of Contents L]
on

n Award/Appreciation Plaque Award Date (G) Awarding Body

The Golden Award for the Best

Abdullah Al Othaim

Middle East and North Africa

14.  Entertainment Center, Saffori Land, Al Entertainment Co 2018G Leisure & Attractions Council
Othaim Mall Rabwah , Riyadh ’ (MENALAC)

Award for the Best Entertainment City in the  Abdullah Al Othaim

15 MENA region Entertainment Co. 2018G MECS+R
Excellence Award, Faby Land, Al Rashid Mall, Abdullah Al Othaim

16. Abha Entertainment Co. 2018G MECS+R
Best Operating Return Award, Snow City - Al Abdullah Al Othaim

. Othaim Mall - Al-Rabwah , Riyadh Entertainment Co. 2018G MECS+R

1s. _Basat“l\/lall Opening Award - Al Othaim Mall The Company 2017G MECS+R
The Gold Award for Best Entertainment City ~ Abdullah Al Othaim

19. Design - Snow City Entertainment Co. 2017G MECS+R

20 Tourism Excellence Award for Best Abdullah Al Othaim 2017G Saudi Commission for Tourism

’ Entertainment City (2017) - Snow City Entertainment Co. and Antiquities (SCTA)
Tourism Excellence Award for Best Special Saudi Commission for Tourism

21. 22852?9 Event - Al Othaim Mall - Al- The Company 2014G and Antiquities (SCTA)
Tourism Excellence Award for Best Marketing Saudi Commission for Tourism

22. Events - Al Othaim Mall - Al-Rabwah The Company 2015G and Antiquities (SCTA)
Appreciation plaque for sponsoring the . . .

23.  Riyadh Shopping Festival - Al Othaim Mall -~ The Company 2018G Eréﬁﬁecfaﬂysgho?rgggﬁerce
Al-Rabwah and Al Othaim Mall - Khurais y
Appreciation plaque for sponsoring the . . N

24.  Riyadh Shopping Festival - Al Othaim Mall - The Company 2016G Eimgjkt\eCOPfa?;\yk?Srho?rgggcnferce
Al-Rabwah and Al Othaim Mall - Khurais y
Appreciation plaque for sponsoring the . . )

25.  Riyadh Shopping Festival - Al Othaim Mall - The Company 2012G Eim;j:\ecohfa?rl]ykj;jrho?Igglr:crr(?e_rce
Al-Rabwah and Al Othaim Mall - Khurais y
Appreciation plague for sponsoring Saudi .

26. Aramco events - Al Othaim Mall - Al-Ahsa The Company 2017G Saudi Aramco
Appreciation plaque for sponsoring several ) . .

27. national events - Al Othaim Mall - Al-Ahsa The Company 2015G -2019G  Emirate of Eastern Province
Appreciation plaque for sponsoring several

28.  events for the Breast Cancer Awareness The Company 2015G -2019G ~ Ministry of Health
Exhibition - Al Othaim Mall - Al-Ahsa
Appreciation plaque for sponsoring several . .

29.  events for Environment Week - Al Othaim The Company 2015G -2019G Ministry .Of IEnwronment, Water
Mall - Al-Ahsa and Agriculture (MEWA)
Appreciation plaque for sponsoring the

30. International Day of Persons with Disabilities ~ The Company 2019G Ministry of Education
event - Al Othaim Mall - Buraidah
Appreciation plague for sponsoring MOI Ministry of Interior - Public

31 events - Al Othaim Mall - Dammam The Company 2019G Security
Appreciation plaque for sponsoring the . .

32.  events of the Eastern Province Health Cluster The Company 2019G Ministry of Health - First Health

. Cluster
- Al Othaim Mall - Dammam
Appreciation plaque for sponsoring World

33.  Immunization Day events - Al Othaim Mall -~ The Company 2019G Ministry of Health
Dammam
Appreciation plaque for sponsoring Human Hurnan Rights Commission -

34.  Rights Commission events — Al Othaim Mall ~ The Company 2019G 9

- Arar

Eastern Province
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Appreciation plaque for sponsoring the

35.  Eastern Coast Clean-up Campaign - Al The Company 2017G Emirate of Eastern Province
Othaim Mall - Dammam
Appreciation plaque for sponsoring . )

36.  Employment Forum events — Al Othaim Mall ~ The Company 2017G Ministry of Labor and Social

; Development
- Unaizah
Appreciation plaque for sponsoring the . .

37.  "Greate Financial Awareness campaign - Al The Company 2019G i\aiﬁl ,rAi\trablan Monetary
Othaim Mall - Al-Rabwah uthonty
Appreciation plaque for sponsoring several . .

38.  events for World Civil Defense Day - Al The Company 2017G-2020G General 'Dlrect'orate of Civil

. ; Defense in Hail
Othaim Mall — Hail
Appreciation plaque for sponsoring Patients ~ The Company — Al . . .
39.  Friends Committee events — Al Othaim Mall Othaim Mall - 2020G Patlgnts Friends Committee,
. ) Unaizah
- Unaizah Unaizah
Appreciation plaque for sponsoring the The Company — Al . .

40.  events of the Neighborhood Clubs Festival —  Othaim Mall - 2020G U:lgh?\orhood Clubs Festival,
Al Othaim Mall — Unaizah Unaizah ata
Appreciation plaque for sponsoring the The Company — Al . o

41.  events of World Civil Defense Day — Al Othaim Mall - 2020G Blre‘ctohraGte of Civil tl;)efense,
Othaim Mall - Unaizah Unaizah naizah Lovernorate
Appreciation plaque for sponsoring road The Company — Al . .

42.  security and passenger safety events — Al Othaim Mall - 2020G (R)oad.s Sgcur!ty Special Forces,
Othaim Mall - Unaizah Unaizah assim Frovince
Appreciation plague for sponsoring the The Company- Al

43.  World Arabic Language Day event — Al Othaim Mall - 2020G Qassim University
Othaim Mall — Buraidah Buraidah
Appreciation plaque for sponsoring road Roads Security Special Forces

44.  safety awareness campaign events — Al The Company 2020G y opecia !

! Northern Border Province
Othaim Mall - Arar
Appreciation plaque for sponsoring the General Directorate of Civil

45.  events of World Civil Defense Day — Al The Company 2020G Defense, Northern Border
Othaim Mall - Arar Province
Appreciation plagque for sponsoring the arts Saudi Arabian Society for Culture

46. PP pad P 9 The Company 2020G and Arts (SASCA), Northern
event — Al Othaim Mall - Arar .

Border Province
Appreciation plague for sponsoring Al-Ahsa

47.  Municipality events - Al Othaim Mall - Al- The Company 2015G -2019G  Al-Ahsa Municipality
Ahsa
Appreciation plaque for sponsoring several

48, ovents for the National Breast Cancer The Company 2015G -2019G  Zahra Breast Cancer Association
Campaign -

Al Othaim Mall - Al -Ahsa
Appreciation plaque for sponsoring several
events for World Civil Defense Day - Al General Directorate of Civil

49. Othaim Mall - The Company 2015G -2019G Defense
Al-Ahsa
Appreciation plaque for sponsoring several - e (LdlF

50. events for World Down Syndrome Day The Company 2015G -2019G Zi::i;::: DEEliy
(WDSD) - Al Othaim Mall - Al-Ahsa
Appreciation plague for sponsoring the Your .

51. Merchants Exhibition - Al Othaim Mall - Hail The Company 2019G Chamber of Commerce, Hail
Appreciation plaque for sponsoring the . (R .

52.  World Kidney Day event — Al Othaim Mall - The Company 2019G g e e Sl el lospplil

Al-Ahsa

Buraidah
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Appreciation plaque for sponsoring the

53.  Graduation Ceremony event - Al Othaim The Company 2019G Hail University
Mall - Hail
Appreciation plaque for sponsoring the . .

54.  first aid and artificial respiration event — Al The Company 2019G kS)audl Red Crescent Authority

) - ranch
Othaim Mall - Hail
Appreciation plaque for sponsoring the

55.  International Volunteer Day event - Al The Company 2019G Saudi Red Crescent Authority
Othaim Mall - Buraidah
Appreciation plaque for sponsoring the

56.  World Diabetes Day event - Al Othaim Mall The Company 2019G National Diabetes Association
- Buraidah
Appreciation plagque for sponsoring the

57.  World Arthritis Day event — Al Othaim Mall - The Company 2019G Saudi Society for Rheumatology
Buraidah
Appreciation plaque for sponsoring the

58.  awareness campaign «Preserving Foods» - Al The Company 2019G My Food Association
Othaim Mall - Buraidah
Appreciation plaque for sponsoring College Unaizah College of Medicine and

59.  of Medicine events — Al Othaim Mall - The Company 2019G . "eg

: Medical Sciences
Unaizah
Appreciation plaque for sponsoring the ) . . .
60.  events of the wheat allergy awareness The Company 2019G Pr.lnce Abdullah bin Khalld Celiac
. ; - Disease Research Chair
campaign - Al Othaim Mall - Unaizah
Appreciation plaque for sponsoring diabetes Charitable Association of

61. awareness events - Al Othaim Mall - Unaizah The Company 2019G Diabetes, Unaizah
Appreciation plaque for sponsoring the

62.  events of the International Day of Persons The Company 2019G Persons with Disabilities
with Disabilities - Al Othaim Mall - Al-Ahsa
Appreciation plaque for sponsoring the - )

63.  events of the College of Clinical Pharmacy -  The Company 2019G g/ll{gl_strl)/:g I;l:qalth College of
Al Othaim Mall - Dammam inical Fharmacy
Appreciation plaque for sponsoring the

64.  events of the Eastern Province Municipality -  The Company 2019G Eastern Province Municipality
Al Othaim Mall - Dammam
Appreciation plaque for sponsoring the

65.  shopping festival in the Northern Border The Company 2019G lizatstbei Ei;z:}n;i:i?nizd
Region - Al Othaim Mall - Arar Y
Appreciation plaque for sponsoring the
89th Saudi National Day celebration of the . .

66. Ministry of Education - Al Othaim Mall - The Company 2019G Ministry of Education
Dammam
Appreciation plaque for sponsoring the . .

67.  Greater Financial Awareness campaign - Al The Company 2019G Saudi /—_\rabmn Monetary

. Authority
Othaim Mall - Dammam
Honorary plaque for sponsoring the events
of the Association for the Development and . . .

68. Financing of Productive Families in Riyadh The Company 2018G Emirate of Riyadh Province
(Aamal) - Al Othaim Mall - Al-Rabwah
Appreciation plaque for sponsoring the General Administration of

69. International Day of Persons with Disabilities ~ The Company 2018G Education in Hail, Department of
- Al Othaim Mall - Hail Private Education
Appreciation plaque for sponsoring .

70.  Productive Families events — Al Othaim Mall ~ The Company 2018G Branch of the Social

- Hail

Development Bank, Hail
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Appreciation plaque for sponsoring the

General Administration of

71.  events of World Teacher’s Day — Al Othaim The Company 2018G .
. Education
Mall - Hail
Appreciation plaque for sponsoring the
72.  Unified Gulf Week for Oral and Dental Health The Company 2018G Ministry of Health
- Al Othaim Mall - Khurais
Appreciation plaque for sponsoring the . .
73.  Family Reform Exhibition — Al Othaim Mall - The Company 2018G Social Develo‘pment Committee,
/ Al-Naseem District
Khurais
Appreciation plaque for sponsoring an
74.  introductory corner during Ramadan month -  The Company 2018G Arwa Charitable Association
Al Othaim Mall - Khurais
Appreciation plagque for sponsoring
the Importance of Health Awareness Eastern Health Sector
75 Requirements and Skills Development event The Company 2018G Administration
— Al Othaim Mall - Khurais
Appreciation plaque for sponsoring the
76.  National Week for Giftedness and Creativity - The Company 2018G Ministry of Education
Al Othaim Mall - Khurais
Appreciation plaque for sponsoring the
77.  events of the Ministry of Social Affairs - Al The Company 2018G Social Development Center
Othaim Mall - Al-Ahsa
Appreciation plaque for sponsoring the
78.  celebration of International Literacy Day - Al The Company 2018G Ministry of Education
Othaim Mall - Al-Ahsa
Appreciation plague for sponsoring the
79.  events of World Kidney Day - Al Othaim Mall  The Company 2018G King Fahd Hospital
- Al-Ahsa
Appreciation plagque for sponsoring
80.  awareness events of the students of College ~ The Company 2018G iﬂt:ji?;glézlsggla?ﬂevgisit
of Medicine — Al Othaim Mall - Unaizah ! y
Appreciation plaque for sponsoring the
81.  events of Unaizah Secondary School - Al The Company 2018G Unaizah High School
Othaim Mall - Unaizah
A certificate of appreciation for sponsoring . L
82. University events — Al Othaim Mall - Unaizah The Company 2018G Qassim University
Appreciation plague for sponsoring Al-Bir . .
83. Society events - Al Othaim Mall - Dammam The Company 2018G Al-Bir Society
Appreciation plague for sponsoring an
awareness event for the Saudi Arabian Saudi Arabian Monetary
84. Monetary Agency — Al Othaim Mall - The Company 2018G Authority
Dammam
Appreciation plaque for sponsoring Kleeja - . .
85. Festival - Al Othaim Mall - Hail The Company 2017G Klija Festival, Hail
Appreciation plaque for sponsoring an
86.  awareness campaign on childhood obesity - ~ The Company 2017G Ministry of Health
Al Othaim Mall - Khurais
Appreciation plague for the World .
87.  Breastfeeding Week event — Al Othaim Mall ~ The Company 2017G Gen.eral b ol
; Affairs
- Khurais
Appreciation plague for sponsoring Charitable Association for the
88.  International Thalassemia Day events - Al The Company 2017G Prevention of Genetic Blood

Othaim Mall - Al-Ahsa

Diseases
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Appreciation plaque for sponsoring

Department of Education,

89.  Department of Education events - Al Othaim  The Company 2017G :
. Unaizah
Mall - Unaizah
Appreciation plaque for sponsoring Tourism .
90.  Development Committee events - Al Othaim  The Company 2017G TOU”S”.‘ Development
- Committee, Unaizah
Mall - Unaizah
Appreciation plaque for sponsoring Orphans . .
91.  Care Charitable Foundation (Ekhaa) events —  The Company 2017G gta[:;zlecgrzu&ifg:; for
Al Othaim Mall - Dammam P
Appreciation plaque for sponsoring Ministry of Labor,
92.  Comprehensive Rehabilitation Center events  The Company 2017G Comprehensive Rehabilitation
- Al Othaim Mall - Dammam Center
Appreciation plaque for sponsoring cancer
93.  awareness campaign events - Al Othaim Mall  The Company 2017G Saudi Cancer Society
- Dammam
Honorary plaque for sponsoring the event
94.  Towards a Safe Society for World Civil The Company 2014G Civil Defense
Defense Day — Al Othaim Mall - Al-Rabwah
Appreciation plaque for sponsoring several The Company - Al General Directorate of Civil
i World Civil Defense Day events Othaim Mall - Hail 2017G-2020G Defense in Hail
Appreciation plaque for sponsoring Patients The Company Patients Friends Committee
96. PP Pad P J - Al Othaim Mall - 2020G . '
Friends Committee events . Unaizah
Unaizah
Appreciation plaque for sponsoring The Company Neighborhood Clubs Festival
97. PP Ped P - Al Othaim Mall - 2020G . '
Neighborhood Clubs Festival events . Unaizah
Unaizah
Appreciation plaque for sponsoring World The Company Directorate of Civil Defense
98. e - Al Othaim Mall - 2020G : !
Civil Defense Day Events : Unaizah Governorate
Unaizah
Appreciation plaque for sponsoring road and The Company Roads Security Special Forces
99. PP pad P - Al Othaim Mall - 2020G . ' op '
passenger safety events Unaizah Qassim Province
Appreciation plaque for sponsoring the The Company
100. International Day of the Arabic Language - Al Othaim Mall - 2020G Qassim University
event Buraidah
101 Appreciation plague for sponsoring the road ~ The Company - Al 2020G Roads Security Special Forces,
" safety awareness campaign events Othaim Mall - Arar Northern Border Province
- . General Directorate of Civil
102. Appreaatlon plaque for sponsoring World The Cpmpany - Al 2020G Defense, Northern Border
Civil Defense Day events Othaim Mall - Arar .
Province
e . Saudi Arabian Society for Culture
103 Appreciation plaque for sponsoring the arts ~ The C_ompany -Al 2020G and Arts (SASCA). Northern
event Othaim Mall - Arar .
Border Province
Appreciation plaque for sponsoring several The Company,
104. PP plag P Othaim Mall - Al- 2015G-2019G ~ Emirate of Eastern Province
national events
Ahsa
- . The Company,
105, Appreciation plaque for sponsoring Al-Ahsa o o Al 2015G-2019G  Al-Ahsa Municipality
Municipality events
Ahsa
Appreciation plaque for sponsoring several The Company,
106. PP pag ponso Othaim Mall - Al- 2015G-2019G  Zahra Breast Cancer Association
National Breast Cancer Campaign events Ahsa
Appreciation plaque for sponsoring several The Company, General Directorate of Civil
107. PP pad P 9 Othaim Mall - Al- 2015G-2019G

World Civil Defence Day events

Ahsa

Defense
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Appreciation plaque for sponsoring several

The Company,

People with Disabilities

108. World Down Syndrome Day events gﬁzglm Mall - Al- 2015G-2019G Association
Appreciation plaque for sponsoring several The Company,
109. PP pag ponsor| Othaim Mall - Al- 2015G-2019G  Ministry of Health
Breast Cancer Awareness Exhibition events Ahsa
Appreciation plaque for sponsoring several The Company, Ministry of Environment, Water
110. ZPP pad P Othaim Mall - Al- 2015G-2019G . '
Environment Week events Ahsa and Agriculture (MEWA)

The Company - Al

111.  Best Promotion Award - Al Othaim Mall : 2019G MECS+R
Othaim Mall
Award for the Best Retail Brand in the MENA  Abdullah Al Othaim
2. region - Faby Land, Dubai Festival City, UAE  Entertainment Co. 2019G MECS+R
Award for the Best Retail Brand in the MENA  Abdullah Al Othaim
13 region - Snow City, Riyadh, Saudi Arabia Entertainment Co. 2019G MECS+R
Award for the Best Retail Brand in the MENA  Abdullah Al Othaim
4. region - Saffori Land, Riyadh, Saudi Arabia Entertainment Co. 2019G MECS+R
Retail Excellence Award - Saffori Land Al- Abdullah Al Othaim
s Rabwah Riyadh, Saudi Arabia Entertainment Co. 2019G MECS+R
Design & Development Award - New .
116. Development - Xtreme Zone, Mall of Muscat, Abd““a.h Al Othaim 2019G MECS+R
Entertainment Co.
Oman
Design & Development Award - New .
117.  Development - Faby Land, Mall of Muscat, Abd“”a.h Al Othaim 2019G MECS+R
Entertainment Co.
Oman
Design & Development Award - New Abdullah Al Othaim
8. Development - Snow City, Cairo, Egypt Entertainment Co. 2019G MECS+R
Most Popular Retail Design of the Year Abdullah Al Othaim
9. Award - Faby Land Entertainment Co. 2019G MECS+R
Most Popular Retail Personality of 2019G
120. Award - Mr. Fahad Al Othaim The Company 2019G MECS+R
Most Popular Brand Award - Entertainment - Abdullah Al Othaim
121. Snow City - Riyadh Entertainment Co. 2019G IMAGES RETAIL Me
- The Company - Al . .
199~ Honorary plaque for sponsoring the Greater Othaim Mall - Al- 2019G Saudi Arablan Monetary
Financial Awareness campaign Authority
Rabwah
Appreciation plaque for sponsoring the Your ~ The Company - Al .
123. Merchants Exhibition Othaim Mall - Hail 2019G Chamber of Commerce, Hail
Appreciation plaque for sponsoring World The Company King Fahad Specialist Hospital
124, PP piag P d - Al Othaim Mall - 2019G 9 P pral
Kidney Day ; Buraidah
Buraidah
Appreciation plaque for sponsoring the The Company - Al S
125. Graduation Ceremony event Othaim Mall - Hail 2019G Hail University
126 Appreciation plaque for sponsoring the First ~ The Company - Al 2019G Saudi Red Crescent Authority
" Aid and Artificial Respiration event Othaim Mall - Hail branch
- ) The Company
127. Appreciation plaque for sponsoring the )\ yp i Mal - 2019G Ministry of Education
International Day of Persons with Disabilities ;
Buraidah
Appreciation plaque for sponsoring the The Company
128. pprec pag P - Al Othaim Mall - 2019G Saudi Red Crescent Authority
International Volunteer Day event Buraidah
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Appreciation plaque for sponsoring the

The Company

129. World Diabetes Day event - Al chalm Mall - 2019G National Diabetes Association
Buraidah
Appreciation plaque for sponsoring the The Company
130. " - Al Othaim Mall - 2019G Saudi Society for Rheumatology
World Arthritis Day event ;
Buraidah
- ' The Company
131, Appreciation plaque for sponsoring the - Al Othaim Mall - 2019G My Food Association
awareness campaign Preserving Foods Buraidah
Appreciation plague for sponsoring College The Company Unaizah College of Medicine and
132, ~pprecation piag P - Al Othaim Mall - 2019G zan ©
of Medicine events . Medical Sciences
Unaizah
Appreciation plaque for sponsoring wheat The Company Prince Abdullah bin Khalid Celiac
133. PP pag P - Al Othaim Mall - 2019G . .
allergy awareness campaign events ) Disease Research Chair
Unaizah
Appreciation pl for sponsoring Diabet The Company Charitable Association of
134, ppreciation plaque for sponsoring Diabetes ' ~1 v 2019G haritable Association o
awareness events . Diabetes, Unaizah
Unaizah
Appreciation pl for sponsoring Ministr The Company Ministry of Interior - Publi
135, ppreciation plaque for sponsoring Ministry ' ~1 2019G inistry of Interior - Public
of Interior events D Security
ammam
Appreciation plaque for sponsoring the The Company . .
136.  events of the Health Cluster in the Eastern - Al Othaim Mall - 2019G Ministry of Health - First Health
. S Cluster
Province Municipality Dammam
- . The Company
137, Appreciation plaque for sponsoring World [ 5y, i Mall - 2019G Ministry of Health
Immunization Day events
Dammam
138 Appreciation plaque for sponsoring Human ~ The Company - Al 2019G Human Rights Commission -
" Rights Commission events Othaim Mall - Arar Eastern Province
Appreciation plaque for sponsoring the The Company,
139.  events of the International Day of Persons Othaim Mall - Al- 2019G Persons with Disabilities
with Disabilities Ahsa
Appreciation plague for sponsoring the The Company Ministry of Health - College of
140. PP paq P 9 - Al Othaim Mall - 2019G mstry 9
College of Clinical Pharmacy events Clinical Pharmacy
Dammam
Appreciation plagque for sponsoring Eastern The Company
141. . o - Al Othaim Mall - 2019G Eastern Province Municipality
Province Municipality events
Dammam
Appreciation plague for sponsoring the The Company - Al Chamber of Commerce and
142. shoppmg festival in the Northern Border Othaim Mall - Arar 2019G Industry - Eastern Province
Region
Appreciation plaque for sponsoring the The Company
143.  89th Saudi National Day celebration of the - Al Othaim Mall - 2019G Ministry of Education
Ministry of Education Dammam
Appreciation plaque for sponsoring the The Company Saudi Arabian Monetary
144, “FP on prad pon® . - Al Othaim Mall - 2019G :
«Greater Financial Awareness” campaign D Authority
ammam
The Company - Al
145 Appreciation plaque for sponsoring the Othaim Mall - Al- 2018G Emirate of Riyadh Province -
" Riyadh Shopping Festival Rabwah - Al Othaim Riyadh Chamber of Commerce
Mall - Khurais
Honorary plaque for sponsoring the events
146, of the Association for the Developmentand ~ The Company - Al 2018G Emirate of Riyadh Province

Financing of Productive Families in Riyadh
(Aamal)

Othaim Mall - Riyadh
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Appreciation plaque for sponsoring the

The Company - Al

General Administration of

147. International Day of Persons with Disabilities ~ Othaim Mall - Hail 2018G Ec.lucatlon " H'a||, Department of
Private Education
148 Appreciation plaque for sponsoring The Company - Al 2018G Branch of the Social
" Productive Families events Othaim Mall - Hail Development Bank, Hail
149 Appreciation plaque for sponsoring World The Company - Al 2018G General Administration of
" Teachers' Day Othaim Mall - Hail Education
. . The Company
Appreciation plaque for sponsoring the ! .
150. Unified Gulf Week for Oral and Dental Health Al chalm Mall - 2018G Ministry of Health
Khurais
Appreciation plagque for sponsoring the The Company Social Development Committee
151, PP prague or sp J - Al Othaim Mall - 2018G pm '
Family Reform Exhibition . Al-Naseem District
Khurais
Appreciation plagque for sponsoring an The Company
152.  introductory corner during the month of - Al Othaim Mall - 2018G Arwa Charitable Association
Ramadan Khurais
Appreciation plaque for sponsoring The Company
153.  the Importance of Health Awareness - Al Othaim Mall - 2018G ii:lsr;eilr’\ri]sﬁae;g: Sector
Requirements and Skills Development event  Khurais
. . The Company
Appreciation plaque for sponsoring the ! . )
154. National Week for Giftedness and Creativity | Al OFhalm Mall - 2018G Ministry of Education
Khurais
L . . The Company,
155. Appref:latlonvplaque for sponsoring Ministry Othaim Mall - Al- 2018G Social Development Center
of Social Affairs events
Ahsa
L . The Company,
156, Appreciation plaque for sponsoring the Othaim Mall - Al- 2018G Ministry of Education
celebration of the International Literacy Day Ahsa
- . The Company,
157, Appreciation plaque for sponsoring World oy ity AL 2018G King Fahd Hospital
Kidney Day events
Ahsa
Appreciation plaque for sponsoring the The Company
158.  awareness events of the students of College - Al Othaim Mall - 2018G StUd?m Club, Cpllegg of .
. . Medicine, Qassim University
of Medicine Unaizah
L . . The Company
159. Appreciation plaque for sponsoring Onaizah )| 5ypaim Mall - 2018G Unaizah High School
Secondary School events .
Unaizah
" - . The Company
160. A certnﬂcatg o,fappreuatlon for sponsoring - Al Othaim Mall - 2018G Qassim University
the University's events :
Unaizah
. - The Company
161, Appreciation plague for sponsoring the - Al Othaim Mall - 2018G Al-Bir Society
events of Al-Bir Society
Dammam
Appreciation plague for sponsoring an Saudi The Company Saudi Arabian Monetar
162. ' PPT paq P 9 - Al Othaim Mall - 2018G ) y
Arabian Monetary Agency awareness event D Authority
ammam
The Golden Award for the Best Abdullah Al Othai Middle East and North Africa
163. Entertainment Center, Saffori Land, Al EnteL:taainment Czlm 2018G Leisure & Attractions Council
Othaim Mall Rabwah , Riyadh ' (MENALAC)
Award for the Best Entertainment City in the ~ Abdullah Al Othaim
164. MENA region Entertainment Co. 2018G JECSE
Excellence Award, Faby Land, Al Rashid Mall, Abdullah Al Othaim
163. Abha Entertainment Co. 2018G MECS+R
166. Best Operating Return Award, Snow City - Al Abdullah Al Othaim 2018G MECS+R

Othaim Mall - Al-Rabwah , Riyadh

Entertainment Co.
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Best Mall Opening Award — Al Othaim Mall

The Company - Al

167 Hail Othaim Mall - Hail 20176G MECS+R
The Gold Award for Best Entertainment City ~ Abdullah Al Othaim
168. Design - Snow City Entertainment Co. 2017G MECS+R
169 Tourism Excellence Award for Best Abdullah Al Othaim 2017G Saudi Commission for Tourism
" Entertainment City (2017) — Snow City Entertainment Co. and Antiquities (SCTA)
Appreciation plaque for sponsoring the The Company - Al " . .
170. Kleeja Festival Othaim Mall - Hail 2017G Klija Festival, Hai
Appreciation plaque for sponsoring an The Company
171. PP plag P . - Al Othaim Mall - 2017G Ministry of Health
awareness campaign on childhood obesity Khurais
179 Appreciation plague for World Breastfeeding TZTgtohmP;ra I 2017G General Directorate of Health
© Week events . thaim MVatt - Affairs
Khurais
L . . The Company,
173. Appreciation plaque for sponsoring Saudi Othaim Mall - Al- 2017G Saudi Aramco
Aramco events
Ahsa
Aporeciation blague for soonsorin The Company, Charitable Association for the
174. ppreci: plagq 5P 9 Othaim Mall - Al- 2017G Prevention of Genetic Blood
International Thalassemia Day events .
Ahsa Diseases
L . The Company )
175 Appreciation plague for sponsoring - Al Othaim Mall - 2017G Department of Education,
" Department of Education events : Unaizah
Unaizah
I . . The Company .
176 Appreciation plaque for sponsoring Tourism Al Othaim Mall - 2017G Tourism Development
" Development Committee events . Committee, Unaizah
Unaizah
. . The Company . .
177 Appreciation plague for sponsoring - Al Othaim Mall - 2017G Ministry of Labor and Social
" Employment Forum events A Development
Unaizah
178 Appreciation plaque for sponsoring Orphans T;\T g?hrzipn?r;\)/llall ) 2017G Charitable Foundation for
" Care Charitable Foundation (Ekhaa) events Orphans Care (Ekhaa)
Dammam
Appreciation plaque for sponsorin The Company Ministry of Labor,
179. PP Plag " SPX 9 - Al Othaim Mall - 2017G Comprehensive Rehabilitation
Comprehensive Rehabilitation Center events D
ammam Center
- . The Company
180. Appreciation plague for sponsoring the - Al Othaim Mall - 2017G Saudi Cancer Society
cancer awareness campaign events Dammamn
. - The Company
181. Appreaatlon.plaque for sponsonng the Fast Al Othaim Mall - 2017G Emirate of Eastern Province
Coast Cleanliness campaign Dammam
The Company - Al
182 Appreciation plaque for sponsoring the Othaim Mall - Al- 2016G Emirate of Riyadh Province -
" Riyadh Shopping Festival Rabwah - Al Othaim Riyadh Chamber of Commerce
Mall - Khurais
183 Tourism Excellence Award for the Best gﬁﬁ;ﬁﬁjr?;ﬁl 2015G Saudi Commission for Tourism
" Marketing Events and Antiquities (SCTA)
Rabwah
Honorary plaque for sponsoring the The Company - Al
184. “Towards a Safe Society” event for World Othaim Mall - Al- 2014G Civil Defense
Civil Defense Day Rabwah
- . The Company - Al . . .
185. Tourism Excellence Award — The Best Special Othaim Mall - Al- 2014G Saudi Commission for Tourism

Shopping Event

Rabwah

and Antiquities (SCTA)
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186 Tourism Excellence Award — The Best Abdullah Al Othaim 2014G Saudi Commission for Tourism
" Entertainment Center — Saffori Land Riyadh Entertainment Co. and Antiquities (SCTA)
The Company - Al
187 Appreciation plaque for sponsoring the Othaim Mall - Al- 2012G Emirate of Riyadh Province -
" Riyadh Shopping Festival Rabwah - Al Othaim Riyadh Chamber of Commerce
Mall - Khurais

Source: The Company

4.3

Summary of the Company’s Material Events Since Incorporation

The following table sets out the Company’s material evens since its incorporation until the date of this Prospectus.

Table No. (4.18): The Company'’s Material Events

Material Events

The Company was established as a limited liability company to manage Al Othaim Mall - Al-Rabwah, Al Othaim Mall

2005G - Buraidah and Saffori Land, which is located therein, as well as an entertainment center in Suwaidi District, Riyadh,
an entertainment center on King Abdullah Road, Riyadh and an entertainment center in Al-Shifa District, Riyadh.
Completion of the first expansion of Al Othaim Mall - Buraidah, with an expansion of three thousand, four hundred
2006G
(3,400) square meters.
2007G ¢ Opening of Saffori Land for the Company in the city of Al-Mithnab in Qassim region.
*  Opening of Al Othaim Mall - Al-Ahsa and the opening of Saffori Land therein.
* Launch of the expansion of Al Othaim Mall - Al-Rabwah and its entertainment center.
¢ Completion of the second expansion of Al Othaim Mall - Buraidah, with an expansion of three thousand, one
2008G o
hundred sixty-five (3,165) square meters.
¢ Opening of Al Othaim Mall - Khurais and the opening of Saffori Land therein.
2009G Completion of the third expansion of Al Othaim Mall - Buraidah, with an expansion of eleven thousand (11,000)
square meters.
2010G Opening of Al Othaim Mall - Dammam and the opening of Saffori Land and Splash therein.
2011G Opening of Akirshah Mall in Qassim.
2012G Opening of Al Othaim Mall - Unaizah in Qassim and the opening of Saffori Land therein.
¢ Opening of the entertainment center “Action Zone"” in Al Othaim Mall - Al-Ahsa and Al Othaim Mall - Dammam.
¢ Expansion of the Company’s business to the UAE by taking over the management of an entertainment center in
2013G Abu Dhabi.
*  Opening of the first branch of the OVS Kids brand.
*  Opening of the first branch of the Tally Weijl brand.
¢ Expansion of the Company’s business to include restaurants and cafés in malls by attracting new brands.
2014G ¢ Expansion of the Company’s business to Egypt by establishing Fun World for Tourism & Entertainment, 99%
owned by Abdullah Al Othaim Entertainment Co., to manage entertainment projects in Egypt.
2015G *  Opening of the first branch of the Kiabi brand.
*  Opening of the first branch of the Parfois brand.
*  Opening of the first Snow City in the Kingdom in Al Othaim Mall - Al-Rabwah.
¢ Launch of the expansion of Al Othaim Mall - Unaizah and its entertainment center with an expansion of twenty-
2016G seven thousand, eight hundred (27,800) square meters.
¢ Opening of Al Othaim Mall - Arar and the opening of Saffori Land there.
*  Opening of Al Othaim Mall - Hail and the opening of Saffori Land there.
2017G Opening of the first branch of the OVS Family brand.
2018G e Acquisition of Abdullah Al Othaim Fashion Co. (Formerly Nahj AlKhayal Trading Co.)
¢ Opening of the first branch of the Orchestra brand.
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Opening of Faby Land and Xtreme Zone in Muscat Mall in the Sultanate of Oman.
Opening of Snow City in the Republic of Egypt in City Stars Mall on an area of five thousand, five hundred

2019G (5,500) square meters.

*  Opening of Faby Land in Tabuk Park.

*  Completion of the development work of Al Othaim Mall - Hafr Al-Batin, which is expected to be completed in
the second quarter of 2022G and commence operations in the third quarter of 2022G. Work is underway to
complete the development of Al Othaim Mall - Al-Khafji, which is expected to commence operations in the
second quarter of 2023G.

e Acquisition of a real estate deal, which is the Azizia Mall project, located in the north of Riyadh, on an area of

2020G one hundred fourteen thousand (114,000) square meters.

¢ Work on opening cinemas in Al Othaim Mall - Hail in the fourth quarter of 2021G and Al Othaim Mall - Arar
during the first quarter of 2022G.

¢ Opening of Oliver Brown Chocolate Café in Al Othaim Mall - Al-Ahsa.

* Development of Moka and More Café and reopening in Al Othaim Mall - Al-Rabwah.

»  Continued construction works to develop cinemas in malls.

2021G ¢ Opening of the cinema hall in Al Othaim Mall - Hail in the fourth quarter of 2021G.
e Continued construction works to develop cinemas in malls.
2022G The Company acquired Dar Al Waha Mall located in Al-Rass Governorate.

Source: The Company

4.4  Company'’s Business

As of the date of this Prospectus, the Company’s main activities include the development and operation of major malls within the
Kingdom. The Company achieves most of its revenues from the rental of spaces within its malls, which include a wide variety of global,
regional and local brands that suit the desires of the targeted visitors in each mall. The Company undertakes constant market studies to
identify new market trends. Therefore, the Company believes that the diversity of brand activities in its malls distinguishes it from other
competitors for the same segment of the Kingdom’s population.

4.4.1 The Company’s Operating Metrics

The following table sets out the Company’s operating metrics, which the Board of Directors considers key indicators of its performance
in the past three Financial Years.

Table No. (4.19): The Company'’s Operating Metrics - Independent

FY Ended September

Number of malls at the end of the year

Total Leasable Area (square meters) 601,580 601,580 601,580
Weighted average occupancy rate 87.1% 84.5% 83%
Number of vacant stores 1,792 1,751 1,641
Number of visitors’ 48,817,042 33,150,304 22,547,870
Revenues (SAR million) 551,910,502 496,745,619 329,771,560
Revenue growth rate 3% -10% 12.6%
reome efr deducing e loporces o e s on VIS sgggnsis  twasn 2vsen
Net cash from operating activities (SAR) 222,889,406 144,882,017 324,713,886
Profit for the year (SAR) 232,612,209 116,261,822 173,053,959

Since Akirshah Mall is located within the neighbourhood, it is smaller in size compared to other Company malls and therefore does not include a system
for calculating its number of visitors. Accordingly, the number of visitors indicator in the above table does not include the number of visitors to Akirshah

Mall.
Source: The Company
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4.4.2 Operational Malls

As of the date of this Prospectus, the Company has ten (10) operational malls, two (2) of which are located in Riyadh, Al Othaim Mall -
Al-Rabwah and Al Othaim Mall - Khurais, four (4) in Qassim Province, Al Othaim Mall - Buraidah, Al Othaim Mall - Unaizah and Akirshah
Mall - Buraidah and Dar Al Waha Mall in Al-Rass Governorate, two (2) in the Eastern Province, Al Othaim Mall - Dammam and Al Othaim
Mall - Al-Ahsa, one (1) in Hail, Al Othaim Mall - Hail, and one (1) in Arar, Al Othaim Mall - Arar. As of September 30, 2021G, the Company
has a total rental area of six hundred one thousand, five hundred eighty (601,580) square meters and an occupancy rate of 83%. The
fair value of the Company’s malls, based on an independent expert report, is five billion, five hundred eighty-seven million, five hundred
fourty-two thousand, two hundred thirty-four Saudi Riyals (SAR 5,587,542,234).

It should be noted that the Company operates all of its malls under the brand “Al Othaim Mall,” with the exception of Dar Al Waha Mall.
However, the Company is currently working on changing the name of the mall to “Al Othaim Mall”. The Company does not own “Al
Othaim Mall” brand but uses it under a license agreement with Al Othaim Holding Company (for further details about this agreement,
see Section 12.6.2(f) “Trademark License Contract with Al Othaim Holding Company” of this Prospectus).

The following table sets out key information and statistics for each mall (classified per total leasable area).

Table No. (4.20): Overview of the Company’s Malls

Contribution to the
Company'’s Revenues (%)
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A oteim Mall - Pertialy 50016 107625 198730 83 4 1370 225% 227%  202%
‘K\Luorta?:'m Mall- 5wned 2008G 68,560 101,802 94 3 850 10%  10.06%  12.2%
éLg}g:Lm Mall - | ased 2000G 52,660 62,941 92 2 518 10%  9.9% 10.8%
Akirshah Mall Owned 2011G 7,320 15,435 91 1 242 0.4%  0.5% 0.5%
C'ng;:‘;'m Mall- | cased 20126 43070 60,000 68 1 750 6% 56%  3.7%
élagtr:::: Mall- | cased 20106 91,770 169.358 84 4 1110 16%  16%  15.6%
gﬁs‘:'m Mall-Al- 5 ned 2007G 85,237 103,794 91 3 950 17%  17.5%  18.7%
_ALZTha'm Mall Owned 20166 79894 90,462 83 2 925 1%  11.6%  11.7%
AOhAMMal Owned 206G 66,185 75,082 69 11020 7% 76%  65%
Dar Al Waha Mall’  Owned 2016G 35,997 50,000 79 2 1,200 - - -

The Company did not record any revenues from the Dar Al Waha Mall for the Financial Years ended 2018G, 2019G, 2020G and September 30, 2021G,
knowing that its ownership was transferred to the company on 28/05/1443H (corresponding to 01/01/2022G).

Source: The Company

The target group segments for each mall are determined by the population segments of the area in which the concerned mall is located.
The following table sets out an overview of the market position per mall.
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Table No. (4.21): Overview of the Market Position per Mall

Key Shopping Offers

Target Medium Medium to
Sggment Priced Brands H'%h Pr(;ced Hvpermarket Restaurants MoPcIl::-Cr:;ely Entertainment
roup rands yp Area : Centers
Restaurants
Middle to
Al Othaim Mall  upper class v v v v v v
— Rabwah families and
individuals
. Middle class
Al Otha.lm Mall families and v v v v v v
— Khurais o
individuals
. Middle class
Al Oth‘alm Mall families and v v v v v v
— Buraidah o
individuals
Middle class
Akirshah Mall families and 4 x v * * *
individuals
. Middle class
Al Othalm Mall families and v v v v v v
— Unaizah o
individuals
Middle to
Al Othaim Mall  upper class v v v v v v
— Dammam families and
individuals
Middle to
Othaim Mall - upper class v v v v v v
Al-Ahsa families and
individuals
. Middle class
Al OFha|m Mall families and v v v v v v
— Hail o
individuals
Low to
Al Othaim Mall  middle class v v v v v v
— Arar families and
individuals
Low to
Dar Al Waha middle class v v v v v v
Mall families and
individuals

Source: The Company

The classifications in the above table have the following meanings:

* The 'middle to upper’ target segment refers to the category of consumers who mostly shop at retail spaces offering medium to

high priced brands.

* The 'middle’ target segment refers to the category of consumers who mostly shop at retail spaces offering medium priced
brands.

* The ‘middle to low’ target segment refers to the category of consumers who mostly shop at retail spaces offering the lowest tier
of popular brands and low-cost brands.

The brands are also categorized as follows:

*  "Medium to high priced brands” refers to luxury brands that include luxury goods at affordable prices.

*  "Medium priced brands” refers to brands that are sold in an average market and include goods at affordable prices.
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Following is an overview of each of the Company’s malls:

A. Al Othaim Mall - Al-Rabwah

Al Othaim Mall - Al-Rabwah is a mall with an area of one hundred ninety-eight thousand, seven hundred thirty (198,730)
square meters, established on land with an area of approximately seventy-six thousand, four hundred sixty-four (76,464)
square meters and a leasable area of one hundred seven thousand, eight hundred twenty-five (107,825) square meters as
of September 30, 2021G. It is located on the Eastern Ring Road between Exit 14 and Exit 15 in Rabwah District, Riyadh
and is surrounded by a number of residential neighborhoods in Riyadh, including Al-Jazirah in the south, Ar-Rawabi in
the east, Al-Malaz in the west and Riyadh Air Base. The Company owns the northern part of the land on which Al Othaim
Mall - Al-Rabwah is located, and the other part is leased by the Company.

Al Othaim Mall - Al-Rabwah targets upper and middle class visitors. Al Othaim Mall - Al-Rabwah is made up of four
(4) floors and includes a ground floor for parking that can accommodate approximately one thousand, three hundred
seventy (1,370) cars. Al Othaim Mall - Al-Rabwah includes seven hundred twelve (712) rental units, of which twenty (20)
are dedicated to anchor tenants. It also includes a restaurant area with twenty-four (24) rental units, an entertainment city
with a total area of eighteen thousand, sixty (18,060) square meters, a hypermarket with a total area of one thousand,
seven hundred thirty-six (1,736) square meters, and Snow City, which is the first snow city in the Kingdom. The turnout
rate of Al Othaim Mall - Al-Rabwah was 4.4 million visitors per year as of September 30, 2021G.

The Company’s revenues from Al Othaim Mall - Al-Rabwah amounted to 25% in FY 2018G, 24% in FY 2019G, 23%
in FY 2020G and 27% during the nine-month period ended September 30, 2021G. Also, development works will be
undertaken in Al Othaim Mall - Al-Rabwah to prepare the mall to open a cinema with an area of two thousand, nine
hundred eighty-seven (2,987) square meters during the first quarter of 2023G. As of the date of this Prospectus, the
Company is in the process of obtaining a municipal license to modify the building, in addition to selecting the contractor
to initiate the project works.

The anchor tenants of Al Othaim Mall - Al-Rabwah include Abdullah Al Othaim Markets Company, Kiabi, Centrepoint,
H&M, Max, Sun & Sports, RedTag, Saffori Land and Snow City belonging to Abdullah Al Othaim Entertainment Co. and
Kutayba Yusuf Alghanim & Partners (X-Cite).

It should be noted that the Company is currently working on the comprehensive development of Al Othaim Mall - Al-
Rabwah, by developing the interior design of the mall, adding an area for the cinema, upgrading restaurant yards,
outdoor and indoor seating areas, restrooms, dressing rooms, visitor reception areas and the information office and
adding technical maps.

The following table sets out an overview of tenant categories in Al Othaim Mall - Al-Rabwah:

Table No. (4.22): Overview of Tenant Categories in Al Othaim Mall - Al-Rabwah

Rental Revenue
Percentage of

Tenant Category FY Ended L?assab|e Abrea %
FY2018G | FY2019G | FY2020G | September | (3 of Sepremper 30,
30, 2021G )

1 Apparel, shoes and accessories 74,998,832 70,336,425 59,097,967 47,778,702 54%
2 Health & personal care products 13,259,756 13,331,798 14,342,224 10,788,910 12%
3 Food and beverage 20,702,565 19,577,367 18,511,433 12,088,837 14%
4 Sports & leisure 2,478,987 2,547,300 2,578,257 1,984,849 2%
5  Entertainment 8,376,636 8,345,044 8,295,058 6,496,141 7%
6 Furniture and home 3,943,255 3,454,855 4,131,863 2,752,000 3%
7 Hypermarket/supermarket 1,057,631 1,051,878 1,038,747 766,598 1%
8 Home electronics and appliances 2,271,201 2,855,170 2,818,314 2,280,966 3%
9  Service stores 1,511,992 1,438,964 1,353,328 767,767 1%
10 Other 3,900,437 9,818,595 2,421,687 2,439,469 3%
Total 132,501,292 132,757,397 114,588,904 88,144,239 100%

Source: The Company
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B. Al Othaim Mall - Khurais

Al Othaim Mall - Khurais is a mall with an area of one hundred one thousand, eight hundred two (101,802) square meters,
established on land with an area of fifty-two thousand, nine hundred eighty (52,980) square meters and a leasable area of
sixty-eight thousand, five hundred sixty (68,560) square meters as of September 30, 2021G. It is located on Khurais Road
in Al-Naseem Al-Sharqi District in Riyadh, a middle-class district, fifteen (15) kilometers from the center of the business
area of Riyadh. Al Othaim Mall - Khurais is classified as a regional mall. It was opened in 2008G. The Company owns the
full property on which Al Othaim Mall - Khurais is located.

Al Othaim Mall - Khurais targets middle-class visitors. Al Othaim Mall - Khurais is made up of three (3) floors and a
ground floor that includes open and closed parking lots that can accommodate approximately one thousand, four
hundred ninety-five (1,495) cars. Al Othaim Mall - Khurais includes two hundred ten (210) rental units, of which ten (10)
are dedicated to anchor tenants. It also includes a restaurant area with fifteen (15) rental units, an entertainment city with
a total area of eight thousand, fifty-nine (8,059) square meters, a hypermarket with a total area of five thousand, seventy-
two (5,072) square meters and a cinema with a total area of three thousand, three hundred two (3,302) square meters
expected to open during the second quarter of 2022G. The turnout rate of Al Othaim Mall - Khurais was 3 million visitors
as of September 30, 2021G.

The Company'’s revenues from Al Othaim Mall - Khurais amounted to 11% in FY 2018G, 11% in FY 2019G, 12% in FY
2020G and 14% during the financial period ended September 30, 2021G.

The anchor tenants of Al Othaim Mall - Khurais include Abdullah Al Othaim Markets, Kiabi, Centrepoint, H&M, Max,
RedTag, and Saffori Land belonging to Abdullah Al Othaim Entertainment Co.

The following table sets out an overview of tenant categories in Al Othaim Mall - Khurais:

Table No. (4.23): Overview of Tenant Categories in Al Othaim Mall - Khurais

Rental Income (SAR) Percentage of

Leasable Area (as

Tenant Category Financial Period

FY2018G | FY2019G | FY2020G | Ended September | ©f Se%‘;’;‘gfr e
30, 2021G
1 Apparel, shoes and accessories 33,874,723 31,930,047 33,700,050 24,051,911 42%
2 Health & personal care products 6,728,623 7,290,358 7,742,347 5,868,543 13%
3 Food & beverages 6,187,105 5,815,960 5,555,054 4,071,627 9%
4 Sports & leisure 0 264,678 744,966 427,200 1%
5 Entertainment 4,637,811 4,637,811 4,637,811 5,025,536 11%
6 Furniture and home 1,168,730 1,262,315 1,457,791 1,082,209 2%
7 Hypermarket/supermarket 2,348,881 2,340,338 2,080,696 1,694,554 4%
8 aH:F’)*l‘;neC'ZSrO”iCS and 421,468 713,271 884,240 454,294 1%
9 Service stores 2,169,974 2,216,346 1,776,318 1,598,525 3%
10  Other 2,867,195 5,918,004 2,338,432 1,931,821 4%
Total 60,404,510 62,389,128 60,917,705 46,206,221 100%

Source: The Company
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C. Al Othaim Mall - Buraidah

Al Othaim Mall - Buraidah is a mall with an area of sixty-two thousand, nine hundred forty-one (62,941) square meters,
established on land with an area of fifty thousand, eight hundred fifty-five (50,855) square meters and a leasable area of
fifty-two thousand, six hundred sixty (52,660) square meters as of September 30, 2020G. It is located at the intersection
of Ali Bin Abi Talib St and Othman Bin Affan St, Al-Iskan, Buraidah, one of the largest cities in Qassim Province, which is
two hundred fifty (250) kilometers from Riyadh. Al Othaim Mall - Buraidah was opened in 2000G, and is classified as a
regional mall. The Company leases the land on which Al Othaim Mall - Buraidah is located from Buraidah Municipality
under a lease agreement expiring on 25/12/1445H (corresponding to 07/01/2024G) (for further details on the lease
agreement with Buraidah Municipality, see Section 12.5.5 (a) “Lease Agreement for Al Othaim Mall - Buraidah” of this
Prospectus).

Al Othaim Mall - Buraidah targets middle-class visitors. Al Othaim Mall - Buraidah is made up of two floors and has
parking spaces that can accommodate approximately one thousand, two hundred eighteen (1,218) cars. Al Othaim Mall
- Buraidah includes two hundred eighty eight (288) rental units, of which eight (8) are dedicated to anchor tenants. It also
includes a restaurant area with thirteen (13) rental units, an entertainment city with a total area of three thousand, nine
hundred thirty-nine (3,939) square meters, and a hypermarket with a total area of three thousand, eight hundred seventy
(3,870) square meters. The turnout rate of Al Othaim Mall - Buraidah was 2.2 million visitors as of September 30, 2021G.

The Company’s revenues from Al Othaim Mall - Buraidah amounted to 10% in FY 2018G, 11% in FY 2019G, 11% in FY
2020G and 12% during the nine-month period ended September 30, 2021G.

The anchor tenants of Al Othaim Mall - Buraidah include Abdullah Al Othaim Markets, Kiabi, Centrepoint, Home Centre,
RedTag, and Saffori Land belonging to Abdullah Al Othaim Entertainment Co.

The following table sets out an overview of tenant categories in Al Othaim Mall - Buraidah:

Table No. (4.24): Overview of Tenant Categories in Al Othaim Mall - Buraidah

Rental Income (SAR)

Percentage of
Leasable Area

Tenant Category Financial Period
FY2018G | FY2019G | FY2020G | Ended September | (2 of September
30, 2021G Szl
1 Apparel, shoes and accessories 33,996,179 33,380,352 33,096,834 22,176,047 55%
2 Health & personal care products 5,463,478 6,347,655 7,659,992 6,070,021 15%
3 Food & beverages 6,178,943 5,903,410 5,035,955 3,577,368 9%
4 Sports & leisure 0 0 0 0 0
5 Entertainment 2,530,766 2,530,766 2,530,766 1,898,075 5%
6 Furniture and home 254,137 8,450,455 3,311,039 2,679,181 7
7 Hypermarket/supermarket 1,329,048 1,328,490 1,317,231 977,482 2%
8 aH:F;*l‘i':neC':g“o”i“ and 1233239 1,037,293 930,065 898,781 2%
9  Service stores 1,823,266 1,790,925 1,539,556 1,505,907 4%
10 Other 2,432,619 1,134,529 1,103,783 854,699 2%
Total 55,241,676 61,903,874 56,525,221 40,637,561 100%
Source: The Company
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D.

Akirshah Mall

Akirshah Mall is a mall with an area of fifteen thousand, four hundred thirty-five (15,435) square meters, established on
land with an area of fifteen thousand, six hundred fifty-five point sixty-three (15,655.63) square meters and a leasable area
of seven thousand, three hundred twenty (7,320) square meters as of September 30, 2021G. It is located on King Khaled
Road, Akirshah, Buraidah. Akirshah Mall is classified as being located within residential neighborhoods. It was opened in
2011G. The Company owns the full property on which Akirshah Mall is located.

Akirshah Mall targets middle class visitors. It consists of one floor, and includes outdoor parking spaces for approximately
seventy (70) cars. Akirshah Mall includes twelve (12) rental units, of which one thousand, four hundred seventy-five (1,475)
square meters are dedicated to anchor tenants. It also includes a hypermarket with a total area of three thousand, six
hundred twenty (3,620) square meters.

The Company’s revenues from Akirshah Mall amounted to 0.5% in FY 2018G, 0.5% in FY 2019G, 0.5% in FY 2020G and
0.6% during the nine-month period ended September 30, 2021G.

The anchor tenants of Akirshah Mall include Abdullah Al Othaim Markets, Max, Arabian Oud for Oriental Perfumes
Trading Co. and Samba Financial Group.

The following table sets out an overview of tenant categories in Akirshah Mall:

Table No. (4.25): Overview of Tenant Categories in Akirshah Mall

Rental Income (SAR)

Percentage of
Leasable Area

Tenant Category Financial Period
FY2018G | FY2019G | FY2020G | Ended September | (@5 of September
30, 2021G 30, 2021G)
1 Apparel, shoes and accessories 1,409,300 1,373,561 1,375,909 1,027,238 53%
2 Health & personal care products 183,632 49,931 50,069 37,363 2%
3 Hypermarket/supermarket 1,086,000 1,086,000 1,086,000 814,500 42%
4 Service stores 35,000 65,874 85,085 63,647 3%
5 Other 3,021 24,492 4,508 3,336 0%
Total 2,716,953 2,599,858 2,601,571 1,946,084 100%

Source: The Company
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E. Al Othaim Mall - Unaizah

Al Othaim Mall - Unaizah is a mall with an area of sixty thousand (60,000) square meters, established on land with an area
of forty three thousand, one hundred twenty-nine (43,129) square meters and a leasable area of forty three thousand,
seventy (43,070) square meters as of September 30, 2021G. It is located on King Saud Road, Al-Muntazah District,
Unaizah Governorate. Al Othaim Mall - Unaizah is classified as a regional mall. It was opened in 2012G. The Company
leases the land on which Al Othaim Mall - Unaizah is located from Unaizah Municipality under a lease agreement expiring
on 01/11/1445H (corresponding to 05/09/2024G) (for further details on the lease agreement with Unaizah Municipality,
see Section 12.5.5 (b) “Al Othaim Mall - Unaizah Lease Agreement” of this Prospectus).

Al Othaim Mall - Unaizah targets middle-class visitors. It consists of one floor, and includes outdoor parking spaces that
can accommodate approximately one thousand, three hundred forty-six (1,346) cars. Al Othaim Mall - Unaizah includes
one hundred thirty-five (135) rental units, of which nine (9) are dedicated to anchor tenants. It also includes a restaurant
area with seven (7) rental units, an entertainment city with a total area of three thousand, two hundred sixty-seven (3,267)
square meters, a hypermarket with a total area of two thousand, four hundred thirty (2,430) square meters, and a cinema
with a total area of one thousand, seven hundred forty-five (1,745) square meters, which is expected to open during the
fourth quarter of 2023G. The turnout rate of Al Othaim Mall - Unaizah was 1.9 million visitors as of September 30, 2021G.

The Company's revenues from Al Othaim Mall - Unaizah amounted to 5.6% in FY 2018G, 6% in FY 2019G, 6% in FY
2020G and 5.5% during the nine-month period ended September 30, 2021G.

The anchor tenants of Al Othaim Mall - Unaizah include Abdullah Al Othaim Markets, Kiabi, RedTag, and Saffori Land
belonging to Abdullah Al Othaim Entertainment Co.

The following table sets out an overview of tenant categories in Al Othaim Mall - Unaizah:

Table No. (4.26): Overview of Tenant Categories in Al Othaim Mall - Unaizah

Rental Income (SAR)

Percentage of

Leasable Area

Tenant Category Financial Period
FY2018G | FY2019G | FY2020G | Ended September | (@5 of September
30, 2021G £t 204 (E)

1 Apparel, shoes and accessories 18,880,563 18,367,219 16,650,176 9,300,410 51%
2 Health & personal care products 4,033,515 4,036,119 4,698,375 2,840,307 16%
3 Food & beverages 2,729,137 3,136,012 2,589,681 1,633,354 9%
4 Sports & leisure 880,437 1,348,172 2,427,552 1,489,911 8%
5 Entertainment 1,331,268 1,331,268 1,359,837 996,546 6%
6 Furniture and home 2,749,886 2,752,193 2,752,663 944,155 5%
7 Hypermarket/supermarket 731,583 730,043 733,154 546,791 3%
8 Home electronics and appliances 137,364 38,743 0 0 0

9 Service stores 720,394 575,518 539,731 186,711 1%
10  Other 1,165,564 508,939 405,393 156,700 1%

Total 33,359,711 32,824,226 32,156,562 18,094,885 100%

Source: The Company
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F. Al Othaim Mall - Dammam

Al Othaim Mall - Dammam is a mall with an area of one hundred sixty-nine thousand, three hundred fifty-eight (169,358)
square meters on a ninety one thousand, seven hundred seventy (91,770) square meter land and a leasable area of
ninety-one thousand, seven hundred seventy (91,770) square meters as of September 30, 2021G. It is located along
Prince Muhammad bin Fahd bin Abdulaziz Road, Abdullah Fouad District, Dammam, near King Fahd Park, Al-Basatin
District. The mall is four (4) kilometers from the center of Dammam and approximately twelve (12) kilometers from Al-
Khobar, surrounded by a number of vacant lands and middle-class residential complexes. Al Othaim Mall - Dammam is
classified as a large regional mall. It was opened in 2010G. Abdullah Al Othaim Markets Company owns the land and
facilities of Al Othaim Mall - Dammam. The Company leases the mall from the latter for the purpose of operating and
managing it and receives all revenues resulting from its management and operation under a lease agreement expiring
on 14/01/1450H (corresponding to 06/07/2028G) (for further details on the lease agreement with Abdullah Al Othaim
Markets Company, see Section 12.5.5 (e) “Lease Agreement for Al Othaim Mall - Dammam” of this Prospectus).

Al Othaim Mall - Dammam targets middle-class visitors. It consists of four (4) floors and includes a ground floor for closed
car parking that can accommodate approximately one thousand, seven hundred ninety-six (1,796) cars. Al Othaim Mall -
Dammam includes three hundred twenty-nine (329) rental units, of which twelve (12) are dedicated to anchor tenants. It
also includes a restaurant area with twenty-seven (27) rental units, an entertainment city with a total area of ten thousand,
three hundred forty-five (10,345) square meters, a hypermarket with a total area of five thousand, four hundred forty-six
(5,446) square meters and a cinema with a total area of seven thousand, one hundred (7,100) square meters expected
to open during the third quarter of 2023G. The turnout rate of Al Othaim Mall - Dammam was 3.2 million visitors as of
September 30, 2021G.

The Company’s revenues from Al Othaim Mall - Dammam amounted to 17 in FY 2018G, 17% in FY 2019G, 19% in FY
2020G and 20% during the nine-month period ended September 30, 2021G.

The anchor tenants of Al Othaim Mall - Dammam include Abdullah Al Othaim Markets, Kiabi, Centrepoint, H&M, Max,
Nasser Sports Center, RedTag, and Saffori Land belonging to Abdullah Al Othaim Entertainment Co.).

The following table sets out an overview of tenant categories in Al Othaim Mall - Dammam:
Table No. (4.27): Overview of Tenant Categories in Al Othaim Mall - Dammam

Rental Income (SAR)

Percentage of

Leasable Area

Tenant Category Financial Period
FY2018G | FY2019G | FY2020G | Ended September | (@5 of September
30, 2021G £t 204 (E)
1 Apparel, shoes and accessories 49,495,742 48,134,436 51,346,021 34,636,761 54%
2 Health & personal care products 9,984,429 10,021,103 8,684,647 6,703,285 10%
3 Food & beverages 14,074,465 13,325,759 13,396,564 8,724,731 13%
4 Sports & leisure 129,544 0 - - 0%
5 Entertainment 5,405,074 5,349,837 4,955,283 3,715,481 6%
6 Furniture and home 2,602,868 3,981,449 4,944 866 2,687,009 4%
7 Hypermarket/supermarket 3,213,609 3,237,264 1,305,452 2,848,309 4%
8 Home electronics and appliances 1,407,496 1,248,425 1,624,214 1,380,414 2%
9 Service stores 3,641,978 3,720,700 3,704,776 2,658,503 4%
10  Other 3,863,611 2,976,443 2,539,319 1,760,875 3%
Total 93,818,816 91,995,416 92,501,142 65,115,368 100%

Source: The Company
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G. Othaim Mall - Al-Ahsa

Othaim Mall - Al-Ahsa is a mall with an area of one hundred three thousand, seven hundred ninety-four (103,794)
square meters, established on land with an area of seventy-eight thousand, nine hundred twenty-seven (78,927) square
meters and a leasable area of eighty-five thousand, two hundred thirty-seven (85,237) square meters as of September
30, 2021G. The mall is located between King Khalid Road and the Chamber of Commerce Road in Al-Qadsiah District,
Al-Ahsa, between the two main areas of Hofuf and Al-Mubarraz. Othaim Mall - Al-Ahsa is classified as a regional mall.
It was opened in 2007G and was expanded in 2016G. The Company owns the full property on which Othaim Mall - Al-
Ahsa is located.

Othaim Mall - Al-Ahsa targets middle-class visitors. It consists of three (3) floors and includes a ground floor and parking
spaces that can accommodate approximately one thousand, seven hundred thirty-six (1,736) cars. Othaim Mall - Al-Ahsa
includes three hundred sixty-two (362) rental units, of which eight (8) are dedicated to anchor tenants. It also includes a
restaurant area with twenty-six (26) rental units, an entertainment city with a total area of nine thousand, nine hundred
sixty-nine (9,969) square meters, a hypermarket with a total area of six thousand, five hundred forty-five (6,545) square
meters and a cinema with a total area of two thousand, nine hundred fifty (2,950) square meters expected to open during
the fourth quarter of 2022G. The turnout rate of Al Othaim Mall - Al-Ahsa was 4.2 million visitors as of September 30,
2021G.

The Company’s revenues from Al Othaim Mall - Al-Ahsa amounted to 19% in FY 2018G, 18% in FY 2019G, 20% in FY
2020G and 21% during the nine-month period ended September 30, 2021G.

The anchor tenants of Othaim Mall - Al-Ahsa include Abdullah Al Othaim Markets, H&M, RedTag and Saffori Land
belonging to Abdullah Al Othaim Entertainment Co.

The following table sets out an overview of tenant categories in Othaim Mall - Al-Ahsa:

Table No. (4.28): Overview of Tenant Categories in Othaim Mall - Al-Ahsa

Rental Income (SAR)

Percentage of
Leasable Area

Tenant Category Financial Period
FY2018G | FY2019G | FY2020G | Ended September | (@s Of September
30, 2021G £t 204 (E)
1 Apparel, shoes and accessories 57,897,780 56,459,958 53,755,171 36,204,702 51%
2 Health & personal care products 11,576,270 11,700,178 15,754,699 10,707,329 15%
3 Food & beverages 13,385,679 12,513,860 12,249,966 9,064,071 13%
4 Sports & leisure 2,628,373 2,605,420 3,180,268 2,327,755 3%
5 Entertainment 5,812,462 5,812,160 5,812,765 5,095,756 7%
6 Furniture and home 1,997,973 1,948,628 1,995,473 1,460,800 2%
7 Hypermarket/supermarket 2,780,250 2,766,393 1,598,709 2,065,275 3%
8 Home electronics and appliances 1,622,779 1,763,254 1,658,670 1,386,192 2%
9 Service stores 1,998,484 1,990,692 2,014,959 1,394,649 2%
10  Other 1,847,442 2,341,193 1,681,606 1,182,796 3%
Total 101,547,492 99,901,735 99,702,286 70,889,326 100%

Source: The Company
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H. Al Othaim Mall - Hail

Al Othaim Mall - Hail is a mall with an area of ninety thousand, four hundred sixty-two (90,462) square meters, established
on land with an area of sixty thousand, seven hundred ninety-eight (60,798) square meters and a leasable area of seventy-
nine thousand, eight hundred ninety-four (79,894) square meters as of September 30, 2021G. It is located on King Saud
Road, Al Nagrah District, Hail, and is surrounded by a number of residential neighborhoods near Hail International
Airport. Al Othaim Mall - Hail is classified as a regional mall. Al Othaim Mall - Hail was opened in 2016G. The Company
owns the full property on which Al Othaim Mall - Hail is located.

Al Othaim Mall - Hail targets middle-class visitors. Al Othaim Mall - Hail is made up of two floors, and includes parking
spaces for approximately one thousand, eight hundred eighty-four (1,884) cars. Al Othaim Mall - Hail includes two
hundred eighty (280) rental units, twelve (12) of which are dedicated to anchor tenants. It also includes a restaurant area
with twenty (20) rental units, an entertainment city with a total area of four thousand, eight hundred fifty-two (4,852)
square meters, a hypermarket with a total area of three thousand, eight hundred eleven (3,811) square meters, and a
cinema with a total area of two thousand, nine hundred (2,900) square meters, which was = opened in the last quarter of
2021G. The turnout rate of Al Othaim Mall - Hail was 1.8 million visitors as of September 30, 2021G.

The Company's revenues from Al Othaim Mall - Al Hail amounted to 12% in FY 2018G, 12% in FY 2019G, 14% in FY
2020G and 15% during the nine-month period ended September 30, 2021G.

The anchor tenants of Al Othaim Mall - Hail include Abdullah Al Othaim Markets Company, Home Box, H&M, Max,
RedTag and Saffori Land belonging to Abdullah Al Othaim Entertainment Co.

The following table sets out an overview of tenant categories in Al Othaim Mall - Hail:

Table No. (4.29): Overview of Tenant Categories in Al Othaim Mall - Hail

Rental Income (SAR)

Percentage of
Leasable Area

Tenant Category Financial Period
FY2018G | FY2019G | FY2020G | Ended September | (@5 of September
30, 2021G £t 204 (E)
1 Apparel, shoes and accessories 32,390,413 34,983,641 35,549,224 25,286,055 52%
2 Health & personal care products 8,841,364 9,796,317 12,025,387 8,800,938 18%
3 Food & beverages 9,277,590 9,403,737 9,192,937 6,494,351 13%
4 Sports & leisure 545,835 559,049 555,110 753,978 2%
5 Entertainment 2,006,472 1,988,658 2,595,966 2,573,188 5%
6 Furniture and home 3,621,166 1,763,460 2,729,121 1,750,685 4%
7 Hypermarket/supermarket 3,940,189 2,645,299 2,458,111 1,491,611 3%
8 Home electronics and appliances 1,098,477 1,111,667 761,376 570,693 1%
9 Service stores 461,288 540,207 925,362 633,069 1%
10  Other 1,217,338 1,099,320 1,006,556 582,102 1%
Total 63,400,132 63,891,355 67,799,150 48,936,670 100%

Source: The Company
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I. Al Othaim Mall - Arar

AlOthaimMall-Ararisamallwithanareaofseventy-fivethousand, eighty-two(75,082)squaremeters, establishedonlandwithan
areaofonehundredtwenty-fourthousand, onehundredtwo(124,102) square metersandaleasable area of sixty-sixthousand,
one hundred eighty-five (66,185) square meters as of September 30, 2021G. Itis located on Prince Majid bin Abdulaziz Road
and Skaka Arar International Road, Al-Jawharah District, Arar, and is surrounded by a number of residential neighborhoods.
Al Othaim Mall is classified as a regional mall. Al Othaim Mall was opened in 2016G. The Company owns the full property
on which Al Othaim Mall - Arar is located.

Al Othaim Mall - Arar targets middle-class visitors. Al Othaim Mall - Arar consists of one floor and includes parking
spaces for approximately two thousand, two hundred thirty-five (2,235) cars. Al Othaim Mall - Arar includes two hundred
twenty-five (225) rental units, eight (8) of which are dedicated to anchor tenants. It also includes a restaurant area with
eleven (11) rental units, an entertainment city with a total area of four thousand, five hundred ninety-seven (4,597) square
meters, a hypermarket with a total area of four thousand, five hundred ninety-seven (4,597) square meters and a cinema
with a total area of one thousand, nine hundred fifty-eight (1,958) square meters, which is expected to open during the
first quarter of 2022G.

The turnout rate of Al Othaim Mall - Arar was 1.9 million visitors as of September 30, 2021G.

The Company’s revenues from Al Othaim Mall amounted to 8% in FY 2018G, 8% in FY 2019G, 9% in FY 2020G and 9%
during the nine-month period ended September 30, 2021G.

The anchor tenants of Al Othaim Mall - Arar include Abdullah Al Othaim Markets, H&M, RedTag and Saffori Land
belonging to Abdullah Al Othaim Entertainment Co.

The following table sets out an overview of tenant categories in Al Othaim Mall - Arar:

Table No. (4.30): Overview of Tenant Categories in Al Othaim Mall - Arar

Rental Income ( SAR) Percentage of

Leasable Area

Financial Period (R ——

FY 2018G FY 2019G FY 2020G Ended September

Tenant Category

30, 2021G 30, 2021G)

1 Apparel, shoes and accessories 22,132,600 18,282,284 18,847,944 12,839,648 1%
2 Health & personal care products 6,965,638 7,675,823 8,988,886 6,414,693 21%
3 Food & beverages 5,396,782 5,510,21 5,028,324 3,208,893 10%
4 Sports & leisure 413,275 412,510 414,040 308,244 1%

Entertainment 1,853,502 1,853,123 2,285,846 2,111,804 7%
6 Furniture and home 3,679,859 4,053,336 3,824,553 2,842,235 9%
7 Hypermarket/supermarket 2,552,093 2,499,942 2,550,433 1,930,699 6%
8 Home electronics and appliances 811,803 895,927 786,367 561,767 2%
9 Service stores 467,557 439,432 493,189 288,428 1%
10  Other 1,584,639 1,154,889 1,092,116 321,434 2%

Total 45,857,747 42,777,475 44,311,698 31,827,845 100%

Source: The Company
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J. Dar Al Waha Mall

Dar Al Waha Mall has an area of fifty thousand (50,000) square meters. It is located on a plot of land with an area of
seventy-seven thousand, five hundred sixty-two point seventy-four (77,562.74) square meters and has a leasable area
of thirty-five thousand, nine hundred ninety-seven (35,997) square meters. It is located on King Fahd Road in Al-Rass
Governorate, which is four hundred ten (410) kilometers away from Riyadh. Dar Al Waha Mall was opened in 2016G and
is classified as a regional mall. The Company owns the full plot of land on which Dar Al Waha Mall is located.

Dar Al Waha Mall targets middle class to low-income visitors and consists of two floors. It includes one hundred and
twenty-four (124) rental units, of which nine (9) are rental spaces designated for anchor tenants. Dar Al Waha Mall also
has a restaurant area that includes ten (10) rental units, an entertainment city with a total area of one thousand, eight
hundred ninety (1,890) square meters and a hypermarket with a total area of four thousand, two hundred forty-seven
(4,247) square meters.

The Company acquired Dar Al Waha Mall under a sale agreement dated 13/06/1443H (corresponding to 01/16/2022G)
whereby all documented lease agreements for Dar Al Waha Mall were transferred to the Company as of 28/05/1443H
(corresponding to 01/01/2022G) (for more information about the sale agreement, please refer to Section 12.5.10 “Sale
Agreement for Dar Al Waha Mall and the Plot Facing It"” of this Prospectus). Accordingly, the Company did not record
any revenues for the Financial Years ended 2018G, 2019G and 2020G and September 30, 2021G.

Anchor tenants of Dar Al Waha Mall are Centrepoint, Home Center, Max, Home Box, H&M, Max, RedTag, R&B, Nesto
Hypermarket and Fun City.

The following table sets out an overview of the tenant categories in Dar Al Waha Mall:

Table No. (4.31): Overview of Tenant Categories in Dar Al Waha Mall

n Tenant Category Percentage of Leasable Area (as of September 30, 2021G)

1. Apparel, shoes and accessories 45%
2. Health and personal care products 6%
3. Food and beverages 3%
4. Entertainment 7%
5. Furniture and home 22%
6. Hypermarket/supermarket 15%
7. Home electronics and appliances 1%
8. Service stores 1%
Total 100%

Source: The Company
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4.4.3 Overview of Tenants

Each of the Company’s malls includes many retail spaces, entertainment cities, restaurants and cafés, which make them preferred
destinations for both visitors and companies operating in the retail sector. The Company also intends to open cinemas in all its malls
during the coming period. The Company is keen to keep up with the latest developments in the malls sector in order to maintain visitor
turnout, which, in turn, is reflected in the high desire of tenants to rent retail spaces in its malls.

A. Tenant Selection Criteria and Method

Tenants of the Company’s malls are selected by an internal committee that meets periodically. The tenant selection
committee comprises two groups, the first of which consists of the property manager, the leasing manager, the collection
manager and the general manager This group makes recommendations to the second group, which includes the
executive director of the malls who is in charge of the final approvals for the selections.

In selecting the tenants of the Company’s malls, the internal committee takes into account several criteria:

Whether the mall includes a mix of global and local brands.

Whether the tenant has experience operating retail spaces in other malls.

Whether the tenant meets the merchandise and customer service quality requirements.
Whether the tenant has a good reputation in the market.

Whether the requirements of the market and the needs of visitors are taken into consideration, in addition to
contributing to the support of local content in accordance with Vision 2030.

Whether the tenant is solvent.

Having reviewed the applications submitted, the Company communicates with the target tenants to understand their
vision and assess their financial and operational capabilities. Each year, the Company reviews and evaluates its tenant
selection criteria to improve the quality of the tenant selection process.

B. Tenant Categories

Tenants of the Company’s malls are divided into three (3) main categories:

1.
2.
3.

The following table

Anchor tenants, i.e., tenants of spaces with an area of over 500 square meters in the Company’s malls.
Medium tenants, i.e., tenants of spaces with an area of 200-500 square meters in the Company’s malls.

Small tenants, i.e., tenants of spaces with an area of less than 200 square meters in the Company’s malls.

sets out tenant details by category in all of the Company’s malls in the Kingdom.

Table No. (4.32): Overview of Tenants in All of the Company’s Malls by Category

Tenant

Category

Rental Income (SAR) Percentage Average

of Total ical
Leasable Typica Rent per
FY Ended Area (as of Lease SQM (as of
FY 2018G FY 2019G FY 2020G September S;:‘t"‘e ;sb‘e’r Term September
30,20216 | AP 30, 2021G)

1 Anchor tenants 397,242,123 385,475,059 374,286,046 265,339,844 65% 5-10 years 836

2 Medium tenants 58,214,689 58,162,740 63,933,539 44,976,389 11% 3-5 years 1,737

3 Small tenants

133,466,272 147,526,594 133,155,781 100,755,024 25% 1-3 years 3,149

Total

588,923,084 591,164,393 571,375,366 411,071,257 100% - -

Source: The Company
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C. Lease Terms and Conditions

The Company enters into leases with the tenants of companies operating in the retail, restaurant and café sector. In
general, the lease includes the following terms and conditions:

e Typical Term
* Five (5) Gregorian years to ten (10) Gregorian years for anchor tenant leases.
e Three (3) Gregorian years to five (5) Gregorian years for mid-range tenant leases.

¢ One (1) Gregorian year to three (3) Gregorian years for small-scale tenant leases.

* Renewal Mechanism

The lease is automatically renewed unless either party is notified of the termination of the lease ninety (90) days
before the end of the original or renewed term.

¢ Mechanism for Determining the Rent

The rent determination mechanism depends on the area in which the mall is located, the location of the retail
space within the mall, and the tenant’s activity as well as the economic situation in the Kingdom. The Company also
prepares an internal study to determine rent, based on market studies, recommendations of external consulting
offices and an assessment of market supply and demand. In determining the rent, the internal study also depends
on several factors such as market conditions, the strength of the Company’s brand in the market, the tenant’s market
experience, the tenant’s ability to increase the turnout of visitors to the mall, the strength of the brand's presence in
the market and competitors’ prices. The Company periodically reviews this mechanism.

¢ Discount Policy

The Company has a policy for granting discounts to its tenants. Discounts are given based on a number of factors
that the Company takes into consideration for each individual case. Under the Company’s discount policy, in all cases
discounts may be given to tenants only after all debts related to the discount have been collected, subject, also, to
the required approvals and authorizations of the Company’s senior management. In granting discounts, the factors
that the Company takes into account include the following:

* Incentives for tenants for early payment of rent amounts, upon renewal, upon opening of the rental unit before
the agreed date or during the rental unit preparation period; these incentives aim to retain tenants and enhance
the Company’s relationship with them.

¢ Assessment of market conditions and turnout for the rental unit.

¢ Material damages suffered by tenants in the normal course of business, such as water leaks or the like, and
caused by the Company; the Company deducts these from the rent due.

* Tenant engagement in some of the Company’s marketing events, such as festivals held inside the Company’s
malls; the Company bears all or a portion of the value of the discounts and deducts it from the rent due.

4.4.4 Mall Operations Management

The following section provides an overview of the Company’s mall operations management.

A. Leasing Units in Malls

The Company’s Leasing Department manages all leases of units in its malls in coordination with the Property Department.
The Leasing Department has a technical director for each mall, who undertakes leasing functions in the mall under its
management. The Mall Manager acts as an intermediary between potential tenants, the Leasing Department and the
Property Department. The Leasing Department and the Mall Manager communicate and negotiate with tenants regarding
new tenant lease applications, while the Property Department deals with contract renewal and amendment requests for
current tenants. The Property Department coordinates with the Leasing Department, the Mall Management and other
internal departments of the Company with regard to lease-related processes, including the pricing policy and approval
of contracts and their amendments, subject to the required approvals and authorizations at various administrative levels
of the Company.

B. Relations with Tenants

The Operations Department in each mall is the first point of contact for current mall tenants, which holds regular face-
to-face meetings with tenants to follow up on all of their affairs and issues, consider their needs and respond to and deal
with their requests. The Operations Department also monitors tenants’ compliance with the official business hours of
the mall, the way merchandise is displayed, and other policies that tenants must adhere to. In addition, work is currently
underway by the Company’s Operations Department to set up an online tenant portal, to effectively provide various
services to tenants.
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C. Rent Collection

The Collection Section of the Company’s Financial Department collects all receivables related to rent, services and other
tenant payables, with the exception of advance payments collected by the Leasing Department. It also implements
the annual and monthly collection objectives approved by the Financial Department and keeps a copy of all claims,
notifications, alerts and account statements issued to tenants. The Collection Section delivers claims and notifications to
tenants and receives payments from them through the Company’s bank channels. It also follows up on defaulting tenants
and coordinates with the Company’s Management in this regard, including coordinating with the Property Department
and the Legal Department with regard to the procedures for default events.

D. Marketing and Advertising Sales

The Company’s Marketing Department is keen to promote its malls to be the first choice for tenants and visitors.
Therefore, the Marketing Department seeks to meet the Company’s objectives in general and the Company’s marketing
objectives in particular, by collecting information required for its functions and analyzing all competitor strategies. The
Company develops short-term marketing plans - for a year - and long-term ones in line with the Company’s strategies
and vision, following a business case study of the malls sector so that the Company can identify appropriate marketing
activities for implementation. The Marketing Department carries out all marketing-related work, but it outsources some
work to external service providers, such as digital photography and digital advertising.

The Company’s Marketing Department encourages diverse ideas and applications of marketing channels to achieve
the desired objectives and reach the most visitors. The Company also supports e-marketing channels through official
advertising and social network sites to communicate directly with tenants and visitors and obtain information about their
opinions, desires and purchases in order to improve and develop the Company’s malls to meet visitor expectations.
Moreover, the Company’s Marketing Department manages relationships with advertising sponsors and organizes and
runs marketing campaigns and entertainment events within the Company’s malls, which the Department ensures are of a
local nature, such as holidays, Ramadan, and Saudi National Day. These campaigns aim to attract visitors, increase visitor
turnout to the malls, and provide entertainment. The Company’s Public Relations Department disseminates information
about the Company’s marketing activities, approves and drafts the press content in coordination with the Media and
Publication Department and coordinates with the media outlets in line with the Company’s internal policies to meet the
required objectives.

Furthermore, the Company’s Marketing Department manages private leasing transactions, i.e., lease transactions related
to advertising leases, kiosks, food carts, bazaars and anything set up temporarily for marketing purposes. The Marketing
Department coordinates with the Leasing Department and the Mall Manager concerning the details of the lease and its
dates, as well as the introduction of all types of required advertising and other materials into the malls and the way they
are presented.

E. Operation of Malls

The Company manages the operations of its malls through the competent Operations Department for each mall. The
Operations Department of each mall acts as an intermediary between all of the mall’s internal departments and general
administration on the one hand and between the tenants and the mall management on the other hand. The Operations
Department of a mall oversees the operational work of the mall, including supervising the day-to-day management
of the mall and monitoring tenants’ compliance with the operating standards related to official mall business hours,
the way merchandise is displayed and discounts. As for cleaning, sterilization, security and safety works, the Company
engages either its employees or external service providers under the supervision of the mall’'s Operations Department,
which carries out regular checks and inspections of the mall’s facilities, supervises the employees working in the mall and
employs all relevant standards and instructions in accordance with the policies and procedures applied by the Company.

In addition, the mall’'s Operation Department cooperates with the Company’s Maintenance Department, Engineering
Department, and Tenant Coordination Department - each within its competence - to facilitate development and
construction works within the malls. The Operations Department supervises the development and construction works
within a mall by granting the necessary permits for these works, whether they are construction permits or permits allowing
the entry and exit of materials in the mall.

The Operations Department of a mall is responsible for determining the mall’s operating budget in coordination with
the Company'’s senior management, in addition to supervising the financial and ongoing operational matters of the mall
in general.

F. Customer Service

The Company has a customer service team stationed at customer service points in the malls during its official business
hours. The team effectively and promptly serves the visitors of the Company’s malls to ensure that high-level services
are provided to all beneficiaries, including providing information to them and familiarizing them with mall facilities. The
Company also has a customer service team through social network channels and it plans to operate a call center for
customer service through a third party engaged to operate the service.
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G. Safety and Security

The Company outsources security services to external service providers who provide security teams within each mall.
The teams are determined as required by each mall and by police stations in the areas in which the mall is located. The
security teams inside the Company’s malls aim to protect visitors to the mall by preventing and directly and decisively
responding to any accident or act that may lead to a feeling of insecurity or actually impair security in the mall, and
restoring things to normal following any of these accidents and acts. Security personnel are stationed at all entrances to
the malls, and security patrols are periodically conducted within the mall to assist visitors, enhance the sense of safety
at all times, respond to emergencies such as missing children and help tenants if they call security. In addition, security
personnel intervene when required within the mall and are also involved to resolve any possible clashes, refer people to
the competent authorities and receive theft reports. Each mall has a control and monitoring room that includes CCTVs
and a system for monitoring alarm systems under the supervision of security teams.

The Company also has a team of trained safety specialists who prepare and annually update an evacuation plan for the
mall in times of emergency, in addition to providing relevant training to security personnel and mall staff on a quarterly
basis. They also check the validity and sufficiency of fire extinguishers, as well as the fire pump room, ensuring its pressure
degree is appropriate, goods are safely stored inside the warehouse and the fire-fighting systems inside the electrical
rooms and other safety matters are intact.

H. Cleaning and Sterilization

In general, the Company outsources cleaning and sterilization services to external service providers who provide
cleaning and sterilization services within each mall, in addition to the Company’s cleaning staff. Each Company mall has
a cleaning official who oversees all cleaning and sterilization works in the mall, coordinates and distributes the cleaning
and sterilization work team in the mall, whether they are employees of the Company or of external service providers,
and establishes a general cleaning and sterilization plan in the Company’s malls that includes daily, weekly and monthly
cleaning works, in addition to seasonal cleaning and sterilization works, commensurate with the operational status of the
mall at the time. The Company also engages third-party service providers regarding pest and rodent control systems in
the common areas of each mall.

I. Maintenance

The Company outsources maintenance services to third-party service providers performing maintenance work within
each mall, in addition to the Company’s maintenance team at each mall, which is supervised by the Company’s
Facilities Department. The Company’s maintenance teams maintain simple air conditioning, plumbing and construction
works undertaken by a number of specialized technical personnel. In addition, the Company outsources preventive
maintenance work to third-party maintenance companies, provided that these companies are approved by Civil Defense.
The Company also contracts with third-party maintenance companies regarding permanent and continuous maintenance
work related to elevators and escalators, fire and alarm systems, electric gate systems, gas systems, mall management
systems, gas coolers and CCTV systems. The Company’s Mall Maintenance Department develops an annual preventive
maintenance plan, with the Mall Maintenance Manager being in charge of communicating and coordinating with third-
party maintenance companies to implement the plan.

J. Quality

The Company has a quality monitoring team for each mall, which is responsible for regular oversight of all health and safety
procedures and requirements in the Company’s malls, as well as a review of documents related to lease agreements, mall
licenses and tenant insurance policies, thus enhancing the mall operations and promoting the efficiency of its oversight
work.

4.4.5 Stages of Project Development and Construction of the Company’s New Malls

The Company establishes and develops regional malls comprising thirty thousand (30,000) square meters and ninety (90,000) square
meters leasable areas. The Company believes that the malls, according to these areas, earn higher revenues thanks to larger spaces
including a better mix of tenants and the mall’s ability to provide balanced retail spaces and options for visitors using pricing strategies
that vary by tenant segment to raise revenues.

The Company aspires to maintain a balanced number of malls by building regional malls to serve the targeted visitors. As part of the
Company’s strategy, it focuses on developing and managing regional malls in major and secondary cities in the Kingdom. The Company
also ensures that the malls are stationed in sites that are attractive to local residents, as the Company seeks to have its malls near middle-
class locations. Since the Company seeks to target the middle class, it develops its malls in middle-class districts in major and secondary
cities. The Company develops its malls on main roads to target neighbouring districts and offers merchandise at affordable prices for
middle-income families. The design of the mall depends on the interests and desires of the communities surrounding the mall.

Since the Company acts as a mall developer, it has three (3) key asset-creation functions: business development that requires seizing
opportunities and assessing their feasibility before purchasing the property, project development that requires drawing up a detailed
and design action plan for each project and project management that aims to manage timely delivery of the project within the approved
budget. All of the Company’s development projects related to malls follow operating processes with strict standards to guarantee
constant control and ensure that they are implemented in line with the Company’s strategies in general and that they represent a sound
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economic investment. The Company’s operations also ensure that its development projects add value to the Company’s Shareholders
and are fundable. The operations are often funded through external financing and through cash generated internally from the Company’s
operations and capital.

In its management of the projects under development, the Company relies on periodic and continuous follow-up of the approved
budgets of the projects as well as timetables to ensure that there are no deviations in the actual data of the projects from the plan. In
the event of any deviations, corrective measures are taken as soon as possible. In addition, there are plans to deal with any risks, either
before they occur or as soon as they occur to mitigate their effects as much as possible.

The Company’s project development undergoes eight (8) key stages:

A. Stage [: Site Identification

At this stage, a potential development site from the Company's property portfolio is first identified, as the Company seeks
to have a portfolio of properties that are ready for use when needed to develop a new mall. Once the site is identified,
approval is sought for the scope of the feasibility study and a budget is allocated to each site. Target markets are also
identified at this stage based on the Company’s strategy, which is approved by the Company’s senior management and
the Board of Directors.

B. Stage II: Feasibility Study

At this stage, the Company conducts a feasibility study on the site consisting of a Market Study and a technical and
financial study for the project. The Market Study, prepared internally and externally by market research service providers,
includes the study of the leasable areas, the expected revenues and the projected growth rate of the project, in addition
to determining the geographical and economic characteristics of the project and its response to the current demand.
In preparing a Market Study, several indicators are also considered, such as the current population census, the number
of houses in the area, the possibility of a future competitor to the Company and potential tenants, in addition to other
indicators such as an assessment of the traffic situation in the intended location and any environmental or material
factors that may affect the relevant site. The results of the Market Study are then analyzed to determine the feasibility
of implementing the project in light of any potential risks. Once the Market Study is completed, a technical study of
the project is carried out. The technical study determines the amount of investment required to implement the project,
the necessary technical requirements and the expected project completion date. Finally, the project financial study is
prepared, which involves preparation of expected financial statements and financial reports, in addition to determining
the project net present value and payback period. The financial study also includes setting Internal Rate of Return (IRR)
expectations and projected profitability rates, along with determining the financial requirements for construction and
development, the financing strategy and other financial indicators. The results of the above-mentioned studies are
presented to the Board of Directors for follow-up, consideration and decision-making.

C. Stage lll: Project Planning - Primary Stage

Once the feasibility study is completed, the Company proposes a project structure and prepares and approves a project
completion timeline. The timeline is then circulated to all relevant departments and sections of the Company, in addition
to carrying out the project marketing mix commensurate with the nature and site of the project.

D. Stage IV: Preparation of Drawings, Bills of Quantities and Material Appropriations

At this stage, a detailed technical report of the action plan is developed through preparation of the design drawings
starting with proposing the initial architectural concept and selecting a proposed mix of tenants. The initial architectural
concept is developed by a consulting office to be engaged—if necessary—or by the Company’s Engineering Department
itself, and is then approved by all departments and sections of the Company for submission to the secretariat. Also, the
relevant government approvals required shall be sought.

Once the drawing is approved by the secretariat, the life cycle of design drawings begins. The drawings are circulated
to all sections and departments of the Company to conclude and identify the needs of each section according to the
scope of their work in the project. The third-party consulting office supervises this stage, or an internal supervisory body
is formed, depending on the size and conditions of project implementation. The design drawings are then numbered
and coded. Afterwards, the life cycle of the bills of quantities begins. The bill is prepared by a consulting office or the
Company’s Engineering Department, then numbered and coded. Its cash flow is formulated following approval of the
estimated budget of the project.

Furthermore, at this stage, the commercialization of the project is initiated through marketing and contracting the units
during the project development and preparation period, based on the approved marketing mix.
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E. Stage V: Budgeting

At this stage, the estimated budget of the project is prepared, funding sources and the financial strategy are identified
and submitted to all sections and departments of the Company and then approved and acted upon.

F. Stage VI: Qualification and Engagement of Contractors, Consultants and Suppliers

At this stage, contractors, consultants and suppliers are qualified, with priority given to those who have been dealt with
in the past and whose performance was outstanding, for approval of their engagement in the project. Contractors,
consultants and suppliers to whom RFPs will be submitted are first identified. They are selected through a database
of pre-contractors, consultants and suppliers, which is constantly updated to include those who meet the Company’s
standards. A bid award committee is formed to analyze and examine the bids and select the best ones based on the
Company’s evaluation criteria. Once the contractor is awarded the bid, the design drawings and the bill of quantities
are handed over to it for it to submit a detailed timeline for the executive and coordination plans, and the materials
and supplies are approved according to the approved project timeline. The contractor also provides samples of these
materials for approval by the Company.

G. Stage VII: Project Planning - Implementation Stage

At this stage, the Company develops and circulates a full detailed plan of the project implementation stage, and the
project is implemented according to the plan. The contractor receives the site and implementation is monitored by the
Company’s Engineering Department, which coordinates with the Company’s Operation and Maintenance Department to
furnish it with the plans prior to approval. The Engineering Department conducts periodic meetings with consultants, if
any. The Company’s Engineering Department reviews and approves the invoices of contractors before submission to the
Financial Department for payment. The Engineering Department also prepares and submits technical follow-up reports
on the implementation of project works, compares actual completion against the timeline, identifies deviations and takes
the necessary actions.

H. Stage VIII: Project Completion

At this stage, the project is completed and delivered. During this project stage, the final plans, as implemented on the
ground, letters of guarantee and operation and maintenance manuals will be delivered and the Company’s maintenance
team will be trained on all hardware and equipment. The stage of hand-over of rental units to the tenants begins. The
project is delivered to the Leasing Department, which oversees the hand-over of units to the tenants and performs
technical supervision of the preparation of tenants’ plans in line with the Company’s policy. At this stage, the mall will also
start operating in accordance with the standards approved by the Company.

The Company usually takes two (2) to three (3) years to develop a new mall from Stage | to Stage VIII. Since the Company
uses its own properties, it saves a year of the period in Stage I. Stage Il and Stage Il are usually completed within six (6)
months. Stages IV to VIl are completed within one (1) to two (2) years, depending on the size of the project. The final
stage is completed within six (6) months.

4.4.6 New Projects under Development

As of the date of this Prospectus, the Company has eight (8) new projects under development, two (2) of which are under construction,
a mall in the city of Hafr Al-Batin called “Al Othaim Mall - Hafr Al-Batin” and a mall in Khafji Governorate called “Al Othaim Mall - Al-
Khafji,” and six (6) projects under development in the phase of study, design and selection, namely, the Dammam land development
project in Dammam, Al-Kharj Governorate land development project in Al-Kharj Governorate, Riyadh land development project in
Riyadh, Buraidah land development project in Buraidah, Al Othaim Mall Abha development project in Abha, Al Othaim Mall - Al-Mithnab
Governorate development project in Al-Mithnab Governorate. The Company has allocated capital expenditures for its future projects
in the amount of one billion, eight hundred million Saudi Riyals (SAR 1,800,000,000) from 2021G until 2026G. As of the date of this
Prospectus, the Company affirms that it does not have significant new products or activities.

Below is an overview of each of the Company’s malls under development:

A. Al Othaim Mall — Hafr Al-Batin

Al Othaim Mall — Hafr Al-Batin is located on King Abdulaziz Road and is close to the airport and the center of the
governorate. Al Othaim Mall - Hafr Al-Batin is located on land with an area of two hundred twenty-five thousand,
eight hundred seventy-six (225,876) square meters and a leasable area of eighty thousand, five hundred seventy-two
(80,572) square meters as of September 30, 2021G. The mall accommodates more than two hundred three (203) rental
units of various sizes. In addition, it includes a series of different restaurants and Saffori Land. Al Othaim Mall — Hafr
Al-Batin includes Splash, with an area of three thousand (3,000) square meters, and Xtreme Zone, with a total area
of two thousand, six hundred (2,600) square meters, which are entertainment centers owned by Abdullah Al Othaim
Entertainment Co. in addition to a cinema with an area of two thousand eighty (2,080) square meters which is expected
to be opened in the first quarter of 2023G. The mall located in Hafr Al-Batin also includes a Lulu Hypermarket with a total
area of eleven thousand, eight hundred (11,800) square meters. Al Othaim Mall - Hafr Al-Batin is expected to be opened
in the third quarter of 2022G.
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The following table sets out further details about Al Othaim Mall - Hafr Al-Batin.

Table No. (4.33): Overview of Al Othaim Mall - Hafr Al-Batin

Location

Hafr Al-Batin

Project area

225,876 square meters

Total built-up area

112,337 square meters

Total leasable area

80,572 square meters

Ownership status

Leased

Development commencement date

15/12/1433H (corresponding to 10/31/2012G).

Construction completion date

Q2 of 2022G

Expected operation date

Q3 of 2022G

Total project cost (plus land cost)

SAR 281,756,171

Total project cost (less land cost)

SAR 278,475,253

Source of funding

Internal funding

Cost incurred as of September 30, 2021G

SAR 262,793,107

Residual cost as of September 30, 2021G

SAR 15,682,146

Percentage of project completion as of September 30, 2021G

95%

Pre-leasing ratio as a percentage of the leasable area as of
September 30, 2021G

74%

Construction contractor

Hamad Al-Alawi, Premco, Al-Shaheen, Senat, Retal and Al-

Hadithi Co.

Source: The Company

B. Al Othaim Mall - Al-Khafji

Al Othaim Mall - Al-Khafji is located in Al-Khafji Governorate on land with an area of one hundred twenty thousand
(120,000) square meters and a leasable area of forty-nine thousand, five hundred (49,500) square meters. The mall
accommodates over two hundred (200) rental spaces of different sizes and a series of distinguished restaurants, in
addition to the entertainment city of Saffori Land owned by Abdullah Al Othaim Entertainment Co., with a total area
of four thousand, five hundred (4,500) square meters. Al Othaim Mall - Al-Khafji also includes an Abdullah Al Othaim
Markets Company hypermarket, with a total area of four thousand, four hundred (4,400) square meters in addition to a
cinema with an area of one thousand, three hundred thirty-seven (1,337) square meters which is expected to be opened
in the fourth quarter of 2023G. Furthermore, Al Othaim Mall — Khafji includes parking spaces for more than two thousand
(2,000) cars. Al Othaim Mall - Al-Khafji is expected to be opened in Q2 of 2023G.

The following table sets out further details about Al Othaim Mall - Al-Khafji.

Table No. (4.34): Overview of Al Othaim Mall - Al-Khafji

Location

Al-Khafii

Governorate

Project area

120,000 square meters

Total built-up area

64,792 square meters

Total leasable area

49,500 square meters

Ownership status

Owned

Development commencement date

10/05/1436H (corresponding to 03/01/2015G).

Expected construction completion date

Q4 of 2022G

Expected operation date

Q2 of 2023G
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Total project cost (plus land cost) SAR 195,924,293

Total project cost (less land cost) SAR 162,997,564
Source of funding Internal and external funding
Cost incurred as of September 30, 2021G SAR 130,024,183
Residual cost as of September 30, 2021G SAR 32,973,381
Completion percentage as of September 30, 2021G 80%

Pre-leasing ratio as a percentage of the leasable area as of 16%

September 30, 2021G

Al Awad, Al Shaheen, Premco, Al Almania, Retal, Al Hadithi and

Main construction contractor Saudi Pillar for Construction Company

Source: The Company

A. Dammam Land Development Project

The Dammam Land Project is situated on King Fahd Road in Dammam and is close to the airport. The Dammam Land
Project is located on land with an area of two hundred fifty-five thousand, six hundred (255,600) square meters. The
Company plans to establish an integrated mixed-use project, and for this reason the Company has currently contracted
with specialized consulting offices to conduct a study of the best use of the land, prepare a feasibility study for the project
and execute the initial design of the project, after which the architectural idea will be developed and the execution
stages of the project commenced. Based on the initial ideas proposed for the project so far, it is expected that the
Dammam project will be implemented in two phases: The first phase includes the establishment of a mall with a rental
area of approximately ninety thousand (90,000) square meters and the establishment of a four-star hotel consisting of
three hundred (300) rooms, in addition to suites and hotel apartments consisting of one hundred and eighty-five (185)
apartments with a total built-up area of approximately eighteen thousand, nine hundred (18,900) square meters, as well
as residential towers consisting of three hundred seventy-two (372) apartments with a total built-up area of approximately
fifty-four thousand (54,000) square meters.

The second phase includes the establishment of administrative offices with a rental area of around twelve thousand, and
six hundred (12,600) square meters, in addition to the construction of residential towers consisting of three hundred and
seventy-two (372) apartments with a total building area of approximately fifty-four thousand (54,000) square meters.

All of the works of the Dammam Land Development Project are expected to be completed by Q1 of 2028G.

The following table sets out further details about the Dammam Land Development Project.

Table No. (4.35): Overview of the Dammam Land Development Project

Location Dammam

Land area 255,600 square meters

Total built-up area for all project phases (not including parking 301,436 square meters

spaces)

Total parking area including basement 156,553 square meters

total leasable area of the mall and administrative towers 104,841 square meters

Ownership status Owned

Development commencement date 14/11/1442H (corresponding to 06/26/2021G)
Expected construction start date Q3 of 2022G

Expected construction completion date (Phase ) Q1 of 2026G

Expected construction completion date (Phase I1) Q1 of 2028G

Stage I: Q2 of 2026G

Expected operation date
Stage II: Q4 of 2028G

Total project cost (plus land cost) SAR 1,973,158,054

100 | Prospectus of Abdullah Al Othaim Investment Company www.othaimmalls.com

Table of Contents L]
on



Table of Contents L]
on

Total project cost (less land cost) SAR 1,803,158,054

Source of funding Internal and external funding

Cost incurred as of September 30, 2021G SAR 1,479,735

Residual cost as of September 30, 2021G

SAR 1,801,678,319

Completion percentage as of September 30, 2021G

The project has not started yet

Pre-leasing ratio as a percentage of the leasable area as of June

30, 2021G

Leasing has not started yet

Main construction contractor

N/A

Source: The Company

B. Al-Kharj Governorate Land Development Project

The land owned by the Company and located in Al-Kharj Governorate is under development with its uniquely positioned
in Al-Mansoura District along King Abdullah Road, which is one of the most vital roads in Al-Kharj. The project land
situated in Al-Kharj Governorate is located on land with an area of two hundred eighty-six thousand, eight hundred two
(286,802) square meters, and a study is underway to ensure the best use of the project land as an integrated project
serving a wide segment of the population of Al-Kharj Governorate and its surroundings.

The following table sets out further details about Al-Kharj Governorate Land Development Project.

Table No. (4.36): Overview of Al-Kharj Governorate Land Development Project

Location

Al-Kharj Governorate

Project area

286,802 square meters

Total built-up area

The project is being studied to choose the best alternatives

Total leasable area

The project is being studied to choose the best alternatives

Ownership status

Owned

Development commencement date

21/11/1442H (corresponding to 07/01/2021G)

Expected construction completion date

Not determined yet

Expected operation date

Not determined yet

Total project cost (plus land cost)

Approximately SAR 110,239,653 for the land

Total project cost (less land cost)

Not determined yet

Source of funding

Internal and external funding

Cost incurred as of September 30, 2021G

SAR 286,905

Residual cost as of September 30, 2021G

Not determined yet

Completion percentage as of September 30, 2021G

Not determined yet

Pre-leasing ratio as a percentage of the leasable area as of
September 30, 2021G

N/A

Main construction contractor

N/A

Source: The Company

www.othaimmalls.com

Prospectus of Abdullah Al Othaim Investment Company | 101



C. Riyadh Land Development Project

The Riyadh Land Project is located in Al-Olaya District, King Fahd Road, Riyadh and has an area of one hundred fourteen
thousand (114,000) square meters. The Company plans to establish an integrated, mixed-use project, and for this reason,
the Company has currently contracted with specialized consulting offices to conduct a study to determine the best
use of the land, prepare a feasibility study for the project and execute the initial design of the project, after which
the architectural idea will be developed and the execution stages of the project commenced in line with the vision of
the Royal Commission for Riyadh City Development responsible for the urban development of the area in which the
project land is located. Based on the initial ideas proposed for the project so far, the project is expected to include the
establishment of a mall with a total rental area of approximately one hundred twenty thousand (120,000) square meters,
administrative towers with a total leasable area of approximately two hundred seventy thousand (270,000) square meters,
a five-star hotel consisting of one hundred fifty (150) rooms, a four-star hotel consisting of three hundred (300) rooms
and suites and hotel apartments consisting of one hundred fifty (150) hotel apartments with a total built-up area of hotels
and hotel suites of approximately sixty-five thousand (65,000) square meters. The project also includes six hundred fifty
(650) apartments with a total built-up area of approximately seventy-five thousand (75,000) square meters. The project’s
upper and lower car parking areas can accommodate eight thousand, five hundred (8,500) cars, with a total area for
the lower parking areas of three hundred fifty thousand (350,000) square meters. In addition, the project contains open
green spaces with an area of approximately forty thousand (40,000) square meters, including plazas, cafés and various
restaurants overlooking green spaces, a walkway and fountains. It is expected that all phases of the project will be
completed by the end of the third quarter of 2029G. To date, the project is being studied and construction work has not
started yet.

The following table sets out further details about the Riyadh Land Development Project.

Table No. (4.37): Overview of the Riyadh Land Development Project

Location

Riyadh

Land area

114,000 square meters

Total built-up area for all project phases (not including parking

660,000 square meters

spaces)

Total area of parking spaces 350,000 square meters
Total leasable area of the mall and administrative towers 390,000 square meters
Ownership status Owned
Development commencement date Q12021G

Start date of construction works Q3 of 2023G
Expected construction completion date Q3 of 2029G
Expected operation date Q3 2029G

Total project cost (plus land cost) SAR 5.6 billion
Total project cost (less land cost) SAR 5 billion
Source of funding Internal and external funding
Cost incurred as of September 30, 2021G SAR 1,256,903
Residual cost as of September 30, 2021G SAR 5 billion
Completion percentage as of September 30, 2021G 1%
Pre-leasing ratio as a percentage of the leasable area as of N/A

September 30, 2021G

Main construction contractor N/A

Source: The Company
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D. Buraidah Land Development Project
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The land owned by the Company in Buraidah, is under development, specifically to the south, with its uniquely positioned
in Al-Yarmouk District on King Abdulaziz Road and Riyadh Road, being one of the most vital roads of Buraidah. The area
of Al Othaim land in Buraidah is one hundred sixty-nine thousand, eighteen (169,018) square meters. The project is still
in the initial studies stage to achieve the best possible use of the project land as an integrated project that serves a wide
segment of the population of Buraidah and its surroundings.

The following table sets out further details about Al Othaim Land Development Project in Buraidah.

Table No. (4.38): Overview of Al Othaim Land Development Project in Buraidah

Location

Buraidah

Land area

169,018 square meters

Total built-up area

The project is being studied for the selection of the best
alternatives

Total leasable area

The project is being studied for the selection of the best
alternatives

Ownership status

Owned

Development commencement date

21/11/1442H (corresponding to 07/01/2021G)

Expected construction completion date

Not determined yet

Expected operation date

Not determined yet

Total project cost (plus land cost)

SAR 6,161,531

Total project cost (less land cost)

Not determined yet

Source of funding

Internal and external funding

Cost incurred as of September 30, 2021G

Not determined yet

Residual cost as of September 30, 2021G

Not determined yet

Completion percentage as of September 30, 2021G

Not determined yet

Pre-leasing ratio as a percentage of the leasable area as of
September 30, 2021G

N/A

Main construction contractor

N/A

Source: The Company
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E. Othaim Mall Project - Abha

Al Othaim Mall Project in Abha is uniquely positioned on Abha-Al-Soudah Road, which is one of the most vital roads in
Abha, and has an area of thirteen thousand, three hundred fifty-four (13,354) square meters and a leasable area of eleven
thousand, seven hundred fifty (11,750) square meters. Al Othaim Mall Project — Abha accommodates more than twenty-
five (25) rental units in various areas comprising stores, restaurants, cafés and the entertainment city of Saffori Land
owned by Abdullah Al Othaim Entertainment Co., with an area of two thousand, six hundred fifty (2,650) square meters.
It also includes hypermarket belonging to Abdullah Al Othaim Markets Company, with an area of four thousand, seventy-
five (4,075) square meters, in addition to a five-floor (5) building of hotel apartments consisting of fifty (50) apartments
of various sizes. The Abha Land project also comprises a basement floor used for parking. Work is underway to design
the mall in the latest architectural styles making it an architectural and visual landmark in the city of Abha serving a wide
segment of the population.

The following table sets out further details about Al Othaim Mall Project in Abha.

Table No. (4.39): Overview of Al Othaim Mall Project - Abha

Location Abha

Land area 13,354 square meters
Total built-up area 35,000 square meters
z;;a::lelse)asable area (excluding hotel apartments and parking 11,750 square meters
Ownership status Owned
Development commencement date 21/11/1442H (corresponding to 07/01/2021G)
Expected construction completion date Q1 of 2024G
Expected operation date Q1 of 2024G
Total project cost (plus land cost) SAR 105,853,492
Total project cost (less land cost) SAR 105,000,000
Source of funding Internal funding
Cost incurred as of September 30, 2021G N/A
Residual cost as of September 30, 2021G SAR 105,000,000
Completion percentage as of September 30, 2021G Not determined yet
Pre-leasing ratio as a percentage of the leasable area as of N/A

September 30, 2021G

Main construction contractor N/A

Source: The Company
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F. Al Othaim Mall Project -Al-Mithnab Governorate

Al Othaim Mall Project in Al-Mithnab Governorate is uniquely positioned in Al-Salam District on King Fahd Road and
Prince Sultan Road in Al-Mithnab Governorate, being the most vital roads in Al-Mithnab Governorate. The area of the
mall project land in Al-Mithnab Governorate is thirty-seven thousand (37,000) square meters with a leasable area of
twenty-five thousand (25,000) square meters, accommodating more than eighty-five (85) restaurant, shop, and café
rental units of various areas. Al Othaim mall project - Al-Mithnab Governorate also includes the entertainment city
of Saffori Land owned by Abdullah Al Othaim Entertainment Co. with an area of five thousand, two hundred (5,200)
square meters, a kids playroom area of one thousand, two hundred (1,200) square meters, an open water city and
a car racing track with an area of three thousand (3,000) square meters, in addition to hypermarket belonging to
Abdullah Al Othaim Markets Company, with an area of two thousand, seven hundred seventy-five (2,775) square meters.
In addition, there are green spaces and water fountains designed in the latest architectural styles making it an architectural
and visual landmark in the city of Al-Mithnab serving a wide segment of the population.

The project is still in the phase of initial design and creation of several design alternatives in order to select the best one.

The following table sets out further details about Al Othaim Mall - Al-Mithnab Governorate.

Table No. (4.40): Overview of Al Othaim - Al-Mithnab Governorate

Location Al-Mithnab Governorate
Land area 37,000 square meters
Total built-up area 30,000 square meters
Total leasable area 25,000 square meters
Ownership status Leased
Development commencement date 21/11/1442H (corresponding to 07/01/2021G)
Expected construction completion date Q1 of 2024G
Expected operation date Q1 of 2024G

Total project cost (plus land cost) SAR 80,250,000
Total project cost (less land cost) SAR 80,000,000
Source of funding Internal funding
Cost incurred as of September 30, 2021G N/A

Residual cost as of September 30, 2021G N/A
Completion percentage as of September 30, 2021G Not determined yet
Pre-leasing ratio as a percentage of the leasable area as of N/A

September 30, 2021G

Main construction contractor N/A

Source: The Company
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4.47 The Company’s Undeveloped Properties

In addition to the Company’s operational malls and malls under development, the Company, as of the date of this Prospectus, has a
portfolio of properties including properties owned and leased by the Company in different regions of the Kingdom. Below are the key
undeveloped property assets owned whether directly or indirectly through its subsidiaries or leased by the Company:

A.

Al Mahatah Land (1)

Al Riyadh Alwaed Company owns the full property, which is located at the intersection of King Abdulaziz Road and Al-
Madinah Al-Munawwarah Road in Buraidah and has an area of sixty-nine thousand, eight hundred seventy-six (69,876)
square meters. The land is surrounded by an industrial park. The value of the land is two million, five hundred twenty
thousand, seven hundred ninety-nine Saudi Riyals (SAR 2,520,799) as of September 30, 2021G. As of the date of this
Prospectus, this land is not yet developed.

. Al Mahatah Land (2)

Al Riyadh Alwaed Company owns the full property, which is located in Buraidah and has an area of seventy-three
thousand, nine hundred fifty (73,950) square meters. The value of the land is three million, seven hundred eighty-nine
thousand, nine hundred thirty-seven Saudi Riyals (SAR 3,789,937) as of September 30,2021G. As of the date of this
Prospectus, this land is not yet developed.

. Dammam Land (1)

The Company owns the full property, which is located in Al-Atheer District, Dammam and has an area of one thousand,
three hundred ninety-seven point sixty-eight (1,397.68) square meters. The value of the land is two million, five hundred
fifteen thousand, eight hundred eighteen Saudi Riyals (SAR 2,515,828) as of September 30, 2021G. As of the date of this
Prospectus, this land is not yet developed.

. Al-Rass Land

The Company owns the entire plot of land located in Al-Ruwaida neighbourhood in northern Al-Rass Governorate, which
has an area of fifteen thousand, seven hundred fifty (15,750) square meters. It was acquired on January 16, 2022G. The
value of the land is five million Saudi Riyals (SAR 5,000,000), and it is undeveloped as of the date of this Prospectus.

. Buraidah Land (1)

llham Al Mustagbal Real Estate Management Company owns the full property, which is located in Al-Mulayda District,
Buraidah and has an area of sixty-three thousand, six hundred (63,600) square meters. The value of the land is two
million, five hundred forty-four thousand, Saudi Riyals (SAR 2,544,000) as of September 30, 2021G. As of the date of this
Prospectus, this land is not yet developed.

Buraidah Land (2)

llham Al Mustagbal Real Estate Management Company owns the full property, which is located in Al-Mulayda District,
Buraidah and has an area of sixty-four thousand (64,000) square meters. The value of the land is two million, five hundred
sixty thousand Saudi Riyals (SAR 2,560,000) as of September 30, 2021G. As of the date of this Prospectus, this land is
not yet developed.

. Buraidah Land (3)

llham Al Mustagbal Real Estate Management Company owns the full property, which is located in Al-Mulayda District,
Buraidah and has an area of sixty-three thousand (63,000) square meters. The value of the land is two million, five
hundred twenty thousand Saudi Riyals (SAR 2,520,000) as of September 30, 2021G. As of the date of this Prospectus,
this land is not yet developed.

. Buraidah Land (4)

llham Al Mustagbal Real Estate Management Company owns the full property, which is located in Al-Mulayda District,
Buraidah and has an area of sixty-eight thousand, fifty-nine (68,059) square meters. The value of the land is two million,
seven hundred twenty-two thousand, three hundred sixty Saudi Riyals (SAR 2,722,360) as of September 30, 2021G. As
of the date of this Prospectus, this land is not yet developed.
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|. Buraidah Land (5)

llham Al Mustagbal Real Estate Management Company owns the full property, which is located in Al-Mulayda District,
Buraidah and has an area of sixty-eight thousand (68,000) square meters. The value of the land is two million, seven
hundred twenty thousand Saudi Riyals (SAR 2,720,000) as of September 30, 2021G. As of the date of this Prospectus,
this land is not yet developed.

J. Buraidah Land (6)

llham Al Mustagbal Real Estate Management Company owns the full property, which is located in Al-Mulayda District,
Buraidah and has an area of sixty-eight thousand, twenty-two (68,022) square meters. The value of the land is two million,
seven hundred twenty thousand, eight hundred eighty Saudi Riyals (SAR 2,720,880) as of September 30, 2021G. As of
the date of this Prospectus, this land is not yet developed.

K. Buraidah Land (8)

Al Riyadh Alwaed Real Estate Management Company owns the full property, which is located in Al-Hasat District,
Buraidah and has an area of one hundred and one thousand, eight hundred seventy-three point thirty-eight (101,873.38)
square meters. The value of the land is three million, six hundred forty thousand, five hundred thirty-two Saudi Riyals (SAR
3,640,532) as of September 30, 2021G. As of the date of this Prospectus, this land is not yet developed.

L. Buraidah Land (9)

Al Riyadh Alwaed Real Estate Management Company owns the full property, which is located in Buraidah Southern
District in Buraidah and has an area of eighty-five thousand, eight hundred (85,800) square meters. The value of the land
is four million, two hundred seventeen thousand Saudi Riyals (SAR 4,217,000) as of September 30, 2021G. As of the date
of this Prospectus, this land is not yet developed.

4.5 Business of the Material Subsidiaries

4.5.1 Abdullah Al Othaim Entertainment Co.

Abdullah Al Othaim Entertainment Co. establishes, manages and operates entertainment centers. As of September 30, 2021G,
Abdullah Al Othaim Entertainment Co. operates thirty-eight (38) entertainment centers within and outside the Kingdom. Nineteen (19)
entertainment centers are located in the Kingdom. Nine (9) entertainment centers are located in the UAE. Six (6) entertainment centers
are located in Egypt. Three (3) entertainment centers are located in Oman. One entertainment center is located in Qatar.

The entertainment projects of Abdullah Al Othaim Entertainment Co. focus on providing safe entertainment for families and all ages.
Abdullah Al Othaim Entertainment Co. has developed seven (7) core brands, which include, as of the date of this Prospectus, Saffori
Land, Faby Land, Snow City, Action Zone, My Town, Xtreme Land and Xtreme Zone.

The following table sets out the operating metrics of Abdullah Al Othaim Entertainment Co., which the Board of Directors considers key

indicators of its performance in the past three Financial Years.
FY Ended September
FY 2020G 30, 2021G
Six (6

Table No. (4.41): Operating Metrics of Abdullah Al Othaim Entertainment Co.

Six (6 Six (6

Project delivery period 6) months 6) months 6) months Six (6) months
ROI 40% 44% 44% 44%
Percentage of ROl compared to other similar 18% 18% 18% 18%

sectors such as malls, hotels, and industry

Purchasing power in the countries where

Abdullah Al Othaim Entertainment Co. GDP per capita—  GDP per capita—  GDP per capita— GDP per capita — PPP

operates PPP (51.2): PPP (51.2): PPP (55.9): (55.9):
Population in the countries where Abdullah Al Approximately Approximately Approximately Approximately 152.3
Othaim Entertainment Co. operates 149.3 million 149.3 million 152.3 million million
Net income attributable to the shareholders Sixty-nine million Seventy million mihi)s:?Ss 888\6300) Thirty- seven million
of the company (SAR million) (69,000,000) (70,000,000) million (37,000,000)
Source: Abdullah Al Othaim Entertainment Co.
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A. Entertainment Center Brands

Abdullah Al Othaim Entertainment Co. operates and manages a number of entertainment centers under the following
seven (7) major brands:

e Saffori Land

Saffori Land is one of the oldest brands of Abdullah Al Othaim Entertainment Co., established in 2001G. The idea
of this brand is to provide a safe and attractive area for children of ages 2-12 years old within the malls owned or
operated by the Company. Saffori Land entertainment centers are designed on the basis of adequate privacy for
families in the Kingdom, and Abdullah Al Othaim Entertainment Co. focuses on providing effective customer service
in its entertainment centers. All Saffori Land entertainment centers - located exclusively in the Company’s malls -
offer various entertainment facilities, including new electronic games, along with games that create adventures and
develop skills, allowing its visitors to experience international globally-available games in its entertainment centers
in the Kingdom. The first Saffori Land-branded entertainment center was opened in 2001G, located in Suwaidi
District, Riyadh. As of September 30, 2021G, Abdullah Al Othaim Entertainment Co. has ten (10) Saffori Land-
branded entertainment centers, four (4) of which are located in Riyadh, one in Dammam, one in Hofuf, Al-Ahsa,
one in Buraidah, one in Unaizah, one in Hail, and one in Arar. Abdullah Al Othaim Entertainment Co. entered into a
lease contract with the Company to open Saffori Land entertainment centers in Al Othaim Mall - Hafr Al-Batin and
Al-Othaim Mall - Al-Khafji. However, work on the center has not been started as neither of the malls have been
opened as at the date of this Prospectus. The revenues of Abdullah Al Othaim Entertainment Co. from Saffori Land-
branded entertainment centers constitute 47% of the total revenues of Abdullah Al Othaim Entertainment Co. as of
September 30, 2021G.

e Faby Land

Faby Land is an Abdullah Al Othaim Entertainment Co. brand and is one of Abdullah Al Othaim Entertainment Co.s
new projects as a further brand of Saffori Land entertainment centers. The Faby Land brand is used for Abdullah Al
Othaim Entertainment Co. centers managed outside of the Company’s owned or managed locations. Abdullah Al
Othaim Entertainment Co. opened the first Faby Land-branded entertainment center in 2012G, located in Al Qasr
Mall in Riyadh. As of September 30, 2021G, Abdullah Al Othaim Entertainment Co. has twelve (12) Faby Land-
branded entertainment centers, three (3) of which are located inside the Kingdom, in Al Rashid Mall in Abha, Tabuk
Park in Tabuk, and West Avenue in Dammam. Five (5) centers are located in the UAE, Deerfields Square Mall, Abu
Dhabi, Festival City, Dragon Mart, Al Nakheel Mall and Al-Rahmaniya in Dubai. Two (2) centers are located in Egypt,
in Dandy Mega Mall and Porto Cairo Mall in Cairo. Two (2) centers are located in Oman in Palm Mall and Al Othaim
Mall in Muscat. The revenues of Abdullah Al Othaim Entertainment Co. from Faby Land-branded entertainment
centers constitute 29% of the total revenues of Abdullah Al Othaim Entertainment Co. as of September 30, 2021G.

e Snow City

Snow City is a brand of Abdullah Al Othaim Entertainment Co. and its idea is to be an indoor ski park that provides
a safe and real snow environment providing a winter weather experience. Snow City offers activities that stimulate
discovery, learning and entertainment, with over twelve (12) activities that attract children and their families, including
snowmobiles, ladders, ropeways, ice bumper cars, and tube tracks, in addition to building a snow hut and learning
how to ski on slopes, etc. Abdullah Al Othaim Entertainment Co. opened the first Snow City-branded entertainment
center in 2016G, located in Al Othaim Mall - Al-Rabwah. As of September 30, 2021G, Abdullah Al Othaim
Entertainment Co. has two (2) Snow City-branded entertainment centers, located in Al Othaim Mall - Al-Rabwah and
City Stars in Cairo. The revenues of Abdullah Al Othaim Entertainment Co. from Snow City-branded entertainment
centers constitute 11% of the total revenues of Abdullah Al Othaim Entertainment Co. as of September 30, 2021G.

e Action Zone

Action Zone is a brand of Abdullah Al Othaim Entertainment Co. and its idea is to be an entertainment center
providing games and recreational facilities for teenagers and adults of all ages. Action Zone is equipped with games
such as bowling, karting, billiards, table tennis, archery, shooting, laser maze, laser pistol, and video games in addition
to an integrated fitness center and café. Abdullah Al Othaim Entertainment Co. opened the first Action Zone-
branded entertainment center in 2013G, located in Hofuf, Al-Ahsa. As of September 30, 2021G, Abdullah Al Othaim
Entertainment Co. has two (2) Action Zone-branded entertainment centers, located in Al Othaim Mall - Dammam
and Al Othaim Mall - Al-Ahsa. It is worth noting that Abdullah Al Othaim Entertainment Co. entered into a lease
contract with the Company to open an Action Zone entertainment center in Al Othaim Mall - Hafr Al-Batin. However,
work on the center has not been started as Al Othaim Mall - Hafr Al-Batin has not been opened as at the date of
this Prospectus. The revenues of Abdullah Al Othaim Entertainment Co. from Action Zone-branded entertainment
centers constitute 1% of the total revenues of Abdullah Al Othaim Entertainment Co. as of September 30, 2021G.

e My Town

My Town is a brand of Abdullah Al Othaim Entertainment Co. and its idea is to be an entertainment and educational
center at the same time. Itincludes three (3) key elements: various entertainment activities including trampoline slides
to obstacle courses to climbing walls, an entertainment/educational city where children play different roles in the city
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and a science museum. Abdullah Al Othaim Entertainment Co. opened the first My Town-branded entertainment
center in 2015G, located in Othaim Mall - Al-Rabwah and Al Othaim Mall - Dammam. As of September 30, 2021G,
Abdullah Al Othaim Entertainment Co. has six (6) My Town-branded entertainment centers, one of which is located
in the Kingdom in Abdullah Al Othaim Markets in Al-Shifa District in Riyadh. Two (2) centers are located in Egypt, in
Dandy Mega Mall and City Stars in Cairo, and one center is in the UAE in Fields Square, Abu Dhabi. The revenues
of Abdullah Al Othaim Entertainment Co. from My Town-branded entertainment centers constitute 2% of the total
revenues of Abdullah Al Othaim Entertainment Co. as of September 30, 2021G.

e Xtreme Land

Xtreme Land is a brand of Abdullah Al Othaim Entertainment Co., which is an entertainment center with a modern and
attractive style in the world of entertainment and recreation targeting the youth segment. Xtreme Land is equipped
with games such as bowling, karting, billiards, table tennis, archery, pistol shooting, laser maze, laser pistol and video
games, in addition to an integrated fitness center and café. Abdullah Al Othaim Entertainment Co. opened the first
Xtreme Land-branded entertainment center in 2016G in Qatar. As of the date of this Prospectus, Abdullah Al Othaim
Entertainment Co. has an Xtreme Land-branded entertainment center located in Mall of Qatar in Qatar. The revenues
of Abdullah Al Othaim Entertainment Co. from Xtreme Land-branded entertainment centers constitute 5% of the
total revenues of Abdullah Al Othaim Entertainment Co. as of September 30, 2021G.

e Xtreme Zone

Xtreme Zone is a brand of Abdullah Al Othaim Entertainment Co., and its idea is to be an entertainment center with
a modern and attractive style in the world of entertainment and recreation targeting the youth segment. Xtreme
Zone is equipped with games such as bowling, karting, billiards, table tennis, archery, pistol shooting, laser maze,
laser pistol, and video games, in addition to an integrated fitness center and café. As of the date of this Prospectus,
Abdullah Al Othaim Entertainment Co. has five (5) Xtreme Zone-branded entertainment centers, three (3) of which
are located in the UAE, in Deerfields Mall and Marina Mall in Abu Dhabi. One center is located in Oman in Palm
Mall. One center is in Egypt in City Stars Mall in Cairo. The revenues of Abdullah Al Othaim Entertainment Co. from
Xtreme Zone and Xtreme Land branded entertainment centers constitute 5% of the total revenues of Abdullah Al
Othaim Entertainment Co. as of September 30, 2021G.

B. Business Overview of Abdullah Al Othaim Entertainment Co.

¢ Sijte Selection Criteria and Method

Abdullah Al Othaim Entertainment Co. operates its entertainment centers in certain regions and cities in accordance
with its approved business plan. It operates its entertainment centers within malls, and therefore relies on certain
criteria for the selection of sites for its entertainment centers, including:

- The mall operator’s market reputation and visitor turnout, along with tenant satisfaction.
- The size of the mall.

- The population density surrounding the mall and visitor spending level.

- The competitive environment geographically surrounding the relevant mall.

- The physical feasibility of the entertainment center site, such as the area and height of the site and the proximity
of the site to the restaurant area in the mall, if any.

- Terms of the lease agreement proposed by the mall operator (rent, lease term, exclusivity in entertainment
business in the mall and other matters) in addition to the lessor’s contribution to the provision of services to the
site.

* Importation of Equipment

Abdullah Al Othaim Entertainment Co. purchases all assets, equipment and tools for its entertainment centers. It
imports assets and games through factories and specialized suppliers outside the Kingdom such as China, Europe
and the United States of America. The assets are carefully selected by Abdullah Al Othaim Entertainment Co., in
line with its ideas and designs, most notably their safety, which is largely based on dealing with reputable suppliers
dealt with by other operators in the region. In selecting the games in its entertainment centers, the management of
Abdullah Al Othaim Entertainment Co. relies on a number of factors, such as the number of entertainment centers
it intends to open in the future, their size and type, the design concept of each entertainment center, in addition
to the capital expenditures to be allocated to the importation of games in order to ensure that they are in line with
the approved budget of the relevant project. Once the quantities to be procured by the suppliers are selected, the
method of shipping to the Kingdom is determined by selecting the shipping company and undertaking all relevant
procedures until the quantities reach the warehouses. As for other assets such as furniture, equipment or IT tools,
they are purchased locally by selecting the best supplier in the market based on the best quotes in terms of cost,
quality and delivery of the required specifications. Once the suppliers are selected, three (3) quotes are considered in
order to select the best. With regard to equipment and tools such as smart cards, redemption tickets, and children’s
games’, a stock of three (3) to six (6) months is obtained from local suppliers and may also be imported from
outside the Kingdom in order to obtain the best quotes in terms of cost, quality and delivery. Abdullah Al Othaim
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Entertainment Co. selects three (3) quotes following a comparison of quotations received in terms of quality, and
method and speed of delivery, in order to select the most cost-effective quotation. Other equipment and tools
acquired by Abdullah Al Othaim Entertainment Co., such as spare parts purchased to replace any damaged or
expired items, are usually purchased from the same supplier from whom the entire assets were purchased to ensure
the best quality. In very rare cases, spare parts are purchased from another local distributor if the same quality is
provided at a lower cost.

e Warehousing and Distribution

Once shipments are received within the Kingdom, the equipment is stored in the four (4) central warehouses of
Abdullah Al Othaim Entertainment Co., where games, spare parts and equipment are stored. Storage of toys
and equipment depends entirely on the size of such toys and equipment and their quantity. Abdullah Al Othaim
Entertainment Co. is keen to ensure that the stock of games and equipment is properly managed, particularly
games that are complex to install and have important and intricate parts. Abdullah Al Othaim Entertainment Co.
then distributes them to its entertainment centers according to the requests of each entertainment center. Each
entertainment center has its own warehouse that receives and transports games and equipment, monitored by the
Company’s electronic systems.

¢ Game Maintenance

Abdullah Al Othaim Entertainment Co. prepares a daily, weekly and monthly checklist to guide the maintenance and
safety of games in its entertainment centers. Periodic maintenance work is performed by the maintenance teams
at each entertainment center, under the supervision of the maintenance manager of the relevant entertainment
center. Following the maintenance work, the parts that need to be changed are identified and requests are sent to
the procurement department of Abdullah Al Othaim Entertainment Co. to process the request and set a delivery
date. The central warehouse receives the requests and then delivers them to the entertainment center that sent the
request. Once the spare parts are received by the relevant maintenance team at the entertainment center, change
work is performed and then the operation of those parts is monitored to ensure their efficiency.

e Marketing

Abdullah Al Othaim Entertainment Co. is eager to commercialize its brands to enhance its perceived value among
malls’ visitors. To this end, it launches brand awareness campaigns through events for all seasons of the year, such as
the summer season, Saudi National Day, back-to-school, mid-year break, holidays and other occasions. In addition,
it grants promotions on access cards that enhance the value provided to the customer. Moreover, Abdullah Al
Othaim Entertainment Co. is keen to improve the customer experience through continuous development of its
entertainment centers, the introduction of e-booking services and instant interaction with customers through social
media channels to promote its presence on those channels and enhance the image of its brands.

4.5.2 Abdullah Al Othaim Fashion Co.

Abdullah Al Othaim Fashion Co. manages and operates fashion retail spaces. As of September 30, 2021G, it operates and manages
thirty-seven (37) retail spaces in the Kingdom and holds the franchise rights of four (4) global brands, namely Kiabi, OVS, Tally Weijl and
Parfois. The Company indicates that it has reviewed the store opening plans from 2021G until 2028G for Kiabi and OVS brands. With
regard to the Tally Weijl brand, the Company does not intend to open more stores at the present time, noting that the franchisor cannot
supply more items. As for the Parfois brand, the Company does not have an exclusive right to the brand and the franchisor can pursue
its business in the Kingdom directly or through another company.

The following table sets out the operating metrics of Abdullah Al Othaim Fashion Co., which the Board of Directors considers key
indicators of its performance in the past three Financial Years.

Table No. (4.42): Operating Metrics of Abdullah Al Othaim Fashion Co.

FY up to September

Number of retail spaces

Rate per piece invoiced 3.27 3.37 3.36 3.64
Invoiced cash rate 133.27 127.05 126.05 123
Sales (SAR) 146,456,537 186,790,100 121,424,238 107,240,535
Percentage of gross profit of merchandise sold 43.3% 46.3% 45.72% 49.7%
Total operating profit (4.10%) 1.80% (11.38%) 0.6%
EBITDA (6.10%) (0.13%) (4.17%) 3.66%
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FY up to September

Net profit percentage (20.10%) (5.58%) (13.62%) 1.7%

Stock value (SAR)

42,006,692.85 36,481,111 28,214,224 31,790,755

Percentage of returned merchandise 6% 6.3% 4.75% 5.8%

Source: Abdullah Al Othaim Fashion Co.

A. Fashion Retail space Brands

Abdullah Al Othaim Fashion Co. manages a number of trade fashion retail spaces under the following four (4) major
brands:

Kiabi

Kiabi is a world-famous French clothing and accessories brand for the whole family. Kiabi has grown to become the
leader in France for high-quality value-for-money products and includes women'’s, men’s, children’s and maternity
clothing and underwear of all types and sizes. Kiabi has over five hundred five (505 retail spaces in many countries
of the world. Abdullah Al Othaim Fashion Co. has eleven (11) branches of its Kiabi-branded retail spaces, located
in Al Othaim Mall - Al-Rabwah, Al Othaim Mall - Khurais, and Granada Mall in Riyadh, Al Othaim Mall - Dammam in
Dammam, Mall of Dhahran in Dhahran city, Al Andalus Mall, Red Sea Mall and Al Salam Mall in Jeddah, Al Othaim
Mall - Al-Ahsa in Hofuf, Al-Ahsa, Al Othaim Mall - Unaizah in Unaizah city, and Al Othaim Mall - Buraidah in Buraidah.
The revenues of Abdullah Al Othaim Fashion Co. from Kiabi-branded retail spaces constitute 61.8% of the total
revenues of Abdullah Al Othaim Fashion Co. as of September 30, 2021G.

OVs

OVS is an Italian brand of women'’s and children’s fashion, offering various clothing and accessories. It won the award
for the best brand of children’s clothing and accessories in Italy four (4) years in a row (2010G, 2011G, 2012G and
2013G). OVS has over one thousand, two hundred sixty (1,260) retail spaces around the world. Abdullah Al Othaim
Fashion Co. has sixteen (16) branches of its OVS-branded retail spaces, located in Al Othaim Mall - Al-Rabwah
(women'’s and children’s clothing), Al Othaim Mall - Khurais (women’s and children’s clothing), Granada Mall (children’s
clothing only), and Hayat Mall in Riyadh (children’s clothing only), Al Othaim Mall - Buraidah in Buraidah (women'’s
and children’s clothing), Al Othaim Mall - Unaizah in Unaizah (women’s and children’s clothing), Al Othaim Mall - Al-
Ahsa in Hofuf, Al-Ahsa (women’s and children’s clothing), Al Othaim Mall - Dammam (children’s clothing only), Al
Nakheel Mall (women'’s and children’s clothing) in Dammam (children’s clothing only), Mall of Dhahran in Dhahran
(women'’s and children’s clothing), Al Salam Mall (women'’s and children’s clothing), Al Yasmin Mall (women’s and
children’s clothing) in Jeddah, Al Othaim Mall - Hail in Hail (women’s and children’s clothing), Mecca Mall in Mecca
(women'’s and children’s clothing), Al Rashid Mall (women'’s and children’s clothing) and another retail space (children’s
clothing only) in Abha. The revenues of Abdullah Al Othaim Fashion Co. from OVS-branded retail spaces constitute
28.3% of the total revenues of Abdullah Al Othaim Fashion Co. as of September 30, 2021G.

Tally Weijl

Tally Weijl is a Swiss brand in girls" modern fashion. Tally Weijl has over seven hundred (700) retail spaces around the
world. Abdullah Al Othaim Fashion Co. has seven (7) branches of its Tally Weijl-branded retail spaces located in each
of Al Othaim Mall - Al-Rabwah, and Al Othaim Mall - Khurais in Riyadh, Al Othaim Mall - Dammam in Dammam, Al
Othaim Mall - Buraidah in Buraidah, Al Othaim Mall - Unaizah in Unaizah, Othaim Mall - Al-Ahsa in Hofuf, Al-Ahsa
and Al Rashid Mall in Abha. The revenues of Abdullah Al Othaim Fashion Co. from Tally Weijl-branded retail spaces
constitute 3.7% of the total revenues of Abdullah Al Othaim Fashion Co. as of September 30, 2021G.

Parfois

Parfois is a Portuguese brand for women'’s accessories and women’s bags and shoes. Parfois has over nine hundred
sixty-nine (969) retail spaces around the world. Abdullah Al Othaim Fashion Co. has three (3) branches of its Parfois-
branded retail spaces, located in Red Sea Mall in Jeddah, Al Rashid Mall in Abha, and Al Othaim Mall - Buraidah in
Buraidah. The revenues of Abdullah Al Othaim Fashion Co. from Parfois-branded retail spaces constitute 4.4% of the
total revenues of Abdullah Al Othaim Fashion Co. as of September 30, 2021G.
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B. Business Overview of Abdullah Al Othaim Fashion Co.

e Brand selection

Abdullah Al Othaim Fashion Co. relies on several criteria when selecting the global brands that it operates under
franchise agreements entered into with the owners of these brands outside the Kingdom. These criteria include:

- Strength of the brand in the country of origin and around the world.

- Number of retail spaces operated under the brand outside the Kingdom and the number of countries in which
the brand operates.

- Annual sales of the brand at the global level.

- Appropriateness of the merchandise for the Saudi market.

- Strength of the supply chain.

- Strong and stable financial position of the brand.

- Prices of the brand’s merchandise and the strength of its competition in the local and global market.

- Potential profits of Abdullah Al Othaim Fashion Co. from the operation of the related brand.

Following selection of these brands, Abdullah Al Othaim Fashion Co. monitors the performance of the brands to
ensure customer satisfaction and popularity, as well as their compatibility with the vision and objectives of Abdullah
Al Othaim Fashion Co. Abdullah Al Othaim Fashion Co. does not hesitate to intervene to end business with brands
that are not able to meet market requirements, finance the required quantities or maintain a fast and adequate
supply chain, or in the event the brands go bankrupt in the country of origin and incur irrecoverable losses.

* Sijte Selection Criteria and Method

The site on which Abdullah Al Othaim Fashion Co. operates its retail spaces is selected based on the terms,
requirements and criteria under the franchise agreements with brand owners. To select the appropriate site, a list of
lessors, their locations and the size of the relevant retail space is first prepared. Then, a selection is made from that
list based on the appropriate size and location of the retail space and its compatibility with the vision of Abdullah
Al Othaim Fashion Co. Once the site is selected and approved internally by Abdullah Al Othaim Fashion Co., the
brand owners are notified and their final approval is obtained to operate the relevant brand on the site based on
the specifications and conditions required under the franchise agreements with the brand owners. retail spaces are
opened after obtaining the approval of the brand owners to open the retail space within a period of three (3) to six
(6) months. Abdullah Al Othaim Fashion Co. prefers to open its retail spaces at the beginning of the season.

* Procurement and Import of Merchandise

Abdullah Al Othaim Fashion Co. prepares a plan for each brand that reflects the percentage of target sales in each
season and the requirements to reach those percentages. Plans for each brand are linked to the brand’s annual sales
budget and the expected gross profit, as well as sales and promotions planned for each season. The budget for the
import and procurement of merchandise from brands is determined in two ways:

- Aplanned budget for monthly imports and procurements of fast fashion brands such as Tally Weijl.

- A budget for imports and purchases of seasonal brands such as Kiabi, OVS and Parfois, for which the import
and purchase of their goods is done twice a year only, once for the spring/summer season and once for the fall/
winter season.

- Objectives of import and procurement operations are divided into three (3) operations, based on their targets,
as follows:

- Fashion procurement plan, a plan that aims to sell merchandise within a period of eight (8) to ten (10) weeks.

- Basics procurement plan, a plan that aims to sell merchandise during the entire season, i.e., within a period of
eighteen (18) to twenty (20) weeks.

- Necessities procurement plan, a plan that aims to provide adequate stock in the retail space throughout the year,
measured based on the sufficient quantity of merchandise per square meter in the trade retail space.

In all cases, Abdullah Al Othaim Fashion Co. aims, through import and procurement of merchandise, to maintain
sufficient stock in the retail space and to reach a sales rate of 85% at the end of each season. In addition, Abdullah
Al Othaim Fashion Co. monitors sales volume on a weekly basis and the procurement and import budget for the
coming weeks is reviewed to ensure that adequate stock is available. Abdullah Al Othaim Fashion Co. is keen to
provide a sufficient stock of merchandise for display, in addition to reaching a sales rate of 85% at the end of each
season, allowing it to achieve the desired profit margin while maintaining the budget set for each brand.
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e Market Study and Merchandise Selection

Abdullah Al Othaim Fashion Co. is keen to keep pace with the most vital fashion trends and provide new and satisfactory
products to customers. It carefully and thoroughly selects merchandise for procurement, aiming to achieve a diverse
mix of highly popular merchandise with excellent quality recognized by consumers. In the selection of merchandise,
Abdullah Al Othaim Fashion Co. firstapproves the procurement budget and considers the market needs. Subsequently,
it divides the merchandise of each brand into sub-categories in terms of colors, quality of fabrics and different sizes, and
an analytical report on these subdivisions is prepared in which it is decided what to procure. Besides this information,
the analytical report includes staff input in the procurement session. The staff travels to inspect the merchandise and
make sure that its quality is suitable for sale in retail spaces for some brands. The aforesaid analytical procurement
report also comprises an analysis and study of the performance of previous merchandise and their success, in
addition to a survey of the new fashion trends and key developments. In these studies, findings are based on access
to online fashion blogs to identify the new colors and patterns of the season, in addition to a market-based study to
learn about the products desired by and popular among customers. These analytical studies also analyze the status
of competitors, presents their prices for their merchandise and compares them with the prices offered by Abdullah
Al Othaim Fashion Co., in order to maintain the competitive position of Abdullah Al Othaim Fashion Co. in the
market.

Abdullah Al Othaim Fashion Co. also monitors the performance of each brand and of the sales of its merchandise
and addresses any shortcomings that may hinder the realization of its targets at the end of each season. It develops a
market survey to learn about the performance and prices of its merchandise and compare them with the performance
and prices of competitors’ merchandise. Furthermore, in this market survey, the options of Abdullah Al Othaim
Fashion Co.'s competitors in the brands they operate and the merchandise they offer are identified and compared
with each option provided by Abdullah Al Othaim Fashion Co., so that future imports and procurements are carried
out in a way that generates more sales and thus greater profits.

e Distribution

Abdullah Al Othaim Fashion Co. ensures that the merchandise of its brands is effectively ordered, received and
displayed in its retail spaces, and that its employees are trained on dealing quickly with the movement of merchandise
to and from its retail spaces. For each brand operated by Abdullah Al Othaim Fashion Co., a manager is responsible
for its overall business, orders merchandise for the upcoming season and informs the main warehouse of the arrival
date of that merchandise.

Abdullah Al Othaim Fashion Co. has a central warehouse that receives all orders for the merchandise of the brands
operated by Abdullah Al Othaim Fashion Co. The central warehouse staff receives and distributes the merchandise
according to the instructions of each brand owner. Brand owners provide certain instructions to be followed upon
receipt, storage and distribution of their brand merchandise. In response to Abdullah Al Othaim Fashion Co.’s
keenness to promptly and effectively transport merchandise, the requirement that new merchandise not remain in
the central warehouse for more than twenty-four (24) hours from the date of receipt have been applied. Abdullah
Al Othaim Fashion Co. also has a logistics team responsible for clearing shipments and merchandise with customs
and delivering them to the central warehouse on time for receipt, noting that the distribution days run from Sunday
to Wednesday in Riyadh. As for the distribution of merchandise to Abdullah Al Othaim Fashion Co. retail spaces
located outside Riyadh, merchandise is usually shipped on Saturday from the central warehouse in Riyadh to the rest
of the cities.

Merchandise is received and arranged by the retail space manager and staff for display to customers. In the event that
the retail space manager wishes to return the merchandise to the central warehouse, there are regular procedures
to be followed. Regular procedures first begin by placing the merchandise in cartons marked with details such
as the season, the brand and the quality and quantity of merchandise. The retail space manager communicates
with the central warehouse staff to inform them of the details of the merchandise so that the warehouse arranges
transportation of merchandise from the retail space to the warehouse through approved transport companies.

* Display of Merchandise

Abdullah Al Othaim Fashion Co. retail spaces carrying the brands OVS, Tally Weijl and Parfois display their
merchandise for at least four (4) seasons, i.e., spring, summer, autumn and winter. The 2021G spring and summer
stocks are displayed in the retail space from mid-January 2021G until the end of September 2021G. The balance
of that stock is returned to the central warehouse and re-transferred to the retail space for display during the mid-
season sale of 2022G. At the end of 2022G, the remainder of the 2021G spring-summer collection will be transferred
to the discounted brand sales outlet. Kiabi-branded merchandise is not returned to warehouses at the end of the
season, rather the brand identifies some merchandise at the end of each season for continued sale during the next
season. At the end of each current season, the percentage of goods transferred to the next season usually constitutes
20% to 23% of the goods offered. The brand also notifies Abdullah Al Othaim Fashion Co. of the merchandise that
must not be sold in the next season, and thus it is withdrawn from the trade retail space, often accounting for 2% of
the displayed goods.
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e Offers and Discounts

The offer and discount policy on goods varies by the brand that Abdullah Al Othaim Fashion Co. operates. Discounts
and offers for Kiabi, OVS and Parfois are based on the strategies of the brand owners. Abdullah Al Othaim Fashion
Co. isinformed of these and then studies and analyzes them financially and commercially. However, Tally Weijl-related
offers and discounts are determined by the commercial department of Abdullah Al Othaim Fashion Co., based on
the agreed rate for reducing the original price of the merchandise, which is determined under the annual budget
declared by the financial department of Abdullah Al Othaim Fashion Co. The dates of the offers and discounts
are determined at the beginning of each Financial Year and are processed at least five (5) weeks before the date
specified.

4.5.3 Abdullah Al Othaim Food Co.

Abdullah Al Othaim Food Co. manages and operates restaurants and cafés. As on September 30, 2021G, Abdullah Al Othaim Food Co.
operates and manages six (6) restaurants in Al Othaim Mall - Al-Ahsa, Al Othaim Mall - Unaizah,Al Othaim Mall - Al-Rabwah in Riyadh, Al
Othaim Mall - Hail and Al Othaim Mall - Arar. Abdullah Al Othaim Food Co. operates twenty-three (23) cafés located in Al Othaim Mall
- Al-Ahsa, Al Othaim Mall — Unaizah, Al Othaim Mall - Buraidah, Al Othaim Mall — Al-Rabwah and Al Othaim Mall - Khurais in Riyadh, Al
Othaim Mall - Hail, Al Othaim Mall - Arar, and Al Othaim Mall - Dammam. As of the date of this Prospectus, Abdullah Al Othaim Food Co.
has seven (7) local and global brands, namely Moka and More Café, Oliver Brown Chocolate Café, Dallah Café, Roti Mum, Just Orange,
Kabablaky and Chester's. It owns some of these brands and holds exclusive franchise rights for others. The following table sets out the
operating metrics of Abdullah Al Othaim Food Co., which the Board of Directors considers key indicators of its performance in the past
three Financial Years.

Table No. (4.43): Operating Metrics of Abdullah Al Othaim Food Co.

FY up to September

Cash flow 22,775,117 24,728,350 14,558,726 (12,002,365)
Cost of merchandise sold 9,167,931 8,991,718 6,816,336 (3,263,821)
Sales per employee per hour 81.1 88 50 423
Revenues per seat in a restaurant or café per hour 4.1 4.4 2.8 3.2
Table turnover 4 4 4 4
Average table occupancy 146 159 150 150
Spending per individual 30 30 30 30
Staff turnover rate 5% 5% 5% 5%

Source: Abdullah Al Othaim Food Co.

A. Restaurants and Cafés

Abdullah Al Othaim Food Co. manages a number of restaurants and cafés under the following seven (7) main brands:

¢ Moka and More Café

Moka and More Café is a Lebanese brand serving Italian coffee and dessert. It has over twenty (20) branches in
the Kingdom, Lebanon, Syria, Egypt, Oman, Sudan, Georgia and Irag. As of September 30, 2021G, Abdullah Al
Othaim Food Co. has (7) Moka and More Café-branded branches located in Al Othaim Mall - Al-Rabwah, Al Othaim
Mall - Dammam, Al Othaim Mall - Al-Ahsa, Al Othaim Mall - Buraidah, Al Othaim Mall - Unaizah, Al Othaim Mall -
Hail and Al Othaim Mall - Arar. Abdullah Al Othaim Food Co.’s revenues from Moka and More Café-branded cafés
represented 22% and 25.4% of its total revenues as of December 31, 2020G and September 30, 2021G, respectively.

e Oliver Brown Chocolate Café

Oliver Brown Chocolate Café is an Australian brand serving all types of coffee, chocolate, crepes and waffles. It has
over fifty (50) branches in Australia, South Korea and China. As of September 30, 2021G, Abdullah Al Othaim Food
Co. has five (5) Oliver Brown Chocolate Café-branded branches located in Al Othaim Mall - Dammam, Al Othaim
Mall - Al-Rabwah, Al Othaim Mall - Al-Ahsa, Al Othaim Mall - Arar and Al Othaim Mall - Hail. Abdullah Al Othaim
Food Co.’s revenues from Oliver Brown Chocolate Café-branded cafés represented 30% and 30.4% of its total
revenues as of December 31, 2020G and September 30, 2021G, respectively.
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e Roti Mum

Roti Mum is a brand of Abdullah Al Othaim Food Co. serving Singaporean coffee and bread. As of September
30, 2021G, Abdullah Al Othaim Food Co. has four (4) Roti Mum-branded branches located in Al Othaim Mall - Al-
Rabwah, Al Othaim Mall - Khurais, Al Othaim Mall - Arar and Al Othaim Mall - Unaizah. Abdullah Al Othaim Food
Co.’s revenues from Roti Mum-branded cafés represented 8% and 7.8% of its total revenues as of December 31,
2020G and September 30, 2021G, respectively.

¢ Dallah Café

Dallah Café is a brand of Abdullah Al Othaim Food Co. serving premium Arabian coffee. As of September 30, 2021G,
Abdullah Al Othaim Food Co. has five (5) Dallah Café-branded branches located in Al Othaim Mall - Buraidah, Al
Othaim Mall - Al-Rabwah, Al Othaim Mall — Al-Ahsa, Al Othaim Mall - Hail and Al Othaim Mall - Arar. Abdullah Al
Othaim Food Co.'s revenues from Dallah Café-branded cafés represented 26% and 23.2% of its total revenues as of
December 31, 2020G and September 30, 2021G, respectively.

e Just Orange

Just Orange is a brand serving fresh, natural juices. Just Orange has two (2) branches located in Al Othaim Mall - Al-
Rabwah and Al Othaim Mall - Hail. As of September 30, 2021G, Abdullah Al Othaim Food Co.’s revenues from Just
Orange-branded restaurants represented 1% of its total revenues as of December 31, 2020G and September 30,
2021G.

e Kabablaky

Kabablaky is a brand of Abdullah Al Othaim Food Co. serving Lebanese food via fast food restaurants. Abdullah Al
Othaim Food Co. has five (5) Kabablaky-branded restaurants located in Al Othaim Mall - Al-Rabwah, Al Othaim Mall
- Al-Ahsa, Al Othaim Mall - Unaizah, Al Othaim Mall - Hail and Al Othaim Mall - Arar. Abdullah Al Othaim Food Co.'s
revenues from Kabablaky-branded restaurants represented 11.9% of its total revenues as of December 31, 2020G
and September 30, 2021G.

e Chester's

Chester’s is an American brand specialized in serving fried chicken. Chester’s has many branches, especially in the
United States of America. As of September 30, 2021G, Abdullah Al Othaim Food Co. has one (1) branch under
the Chester's brand located in Al Othaim Mall - Arar. Abdullah Al Othaim Food Co. revenues generated from the
restaurant managed under Chester’s brand represented 1% of the total revenues of Abdullah Al Othaim Food Co. as
of December 31, 2020G and 0.6% of the total revenues of Abdullah Al Othaim Food Co. as of September 30, 2021G.

B. Business Overview of Abdullah Al Othaim Food Co.

e Brand selection

Although it operates a number of local brands that it owns, Abdullah Al Othaim Food Co. seeks to contract with
global brands to obtain franchise rights to operate them in the Kingdom. In selecting the brands to contract with,
Abdullah Al Othaim Food Co. relies on certain criteria:

- The brand’s ability to work with Abdullah Al Othaim Food Co.

- Customer and visitor brand awareness.

- Consumer trust in the quality of the products offered by those brands.

- Consumer brand association.

- Brand scalability.

- Price volatility.

- Affordable concession fees.

Following selection of these brands, Abdullah Al Othaim Food Co. monitors the performance of the brands to
ensure compatibility with its vision and objectives and customer satisfaction. Abdullah Al Othaim Food Co. does not
hesitate to intervene to end business with brands in the event of a brand’s bankruptcy in the country of origin, failure
to provide training and services under the franchise agreements entered into with it or for other reasons.
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e Site Selection Criteria and Method

As of the date of this Prospectus, Abdullah Al Othaim Food Co. only operates its restaurants and cafés in the
Company’s malls. When selecting its restaurant and café operating sites, Abdullah Al Othaim Food Co. relies on
several criteria that must be met in the Company’s malls, as follows:

- Population density surrounding the site.

- Visitor turnout to the mall.

- Income and spending level in the area surrounding the site.
- Average age of the population density surrounding the site.
- The culture surrounding the site.

- Ease of access to the site.

- Site scalability.

- Analysis of market competitors.

- Site size.

- Site rent.

¢ Import, Procurement and Storage

Abdullah Al Othaim Food Co. identifies the products to be procured and imported based on six months of
consumption. A purchase and import order is submitted every three (3) months to ensure product arrival before the
end of the first six (6) months of the year. Products and merchandise are received and stored in the central warehouse
of Abdullah Al Othaim Food Co. All products imported or procured by Abdullah Al Othaim Food Co. have a full year
shelf life.

The central warehouse of Abdullah Al Othaim Food Co. includes freezing rooms, refrigerators and dry warehouses
where imported products and merchandise are stored. The relevant restaurant or café submits import or purchase
orders to suppliers and then notifies the central warehouse of that order for receipt. The central warehouse is notified
every day with regard to orders from restaurants and cafés located in Riyadh, and is notified every ten (10) days
for orders from restaurants and cafés located outside Riyadh. Upon arrival of the required products to the central
warehouse, they are transported to the relevant restaurants and cafés through two refrigerator trucks owned by
Abdullah Al Othaim Food Co., while some suppliers deliver the orders themselves to the relevant restaurants and
cafés, such as orders for soft drinks, vegetables and bread.

® Business Follow-up

Abdullah Al Othaim Food Co. seeks to monitor its business to ensure that it achieves the expected budgeted
sales. Since the success of sales in the catering industry depends on consumer satisfaction and trust in the product,
Abdullah Al Othaim Food Co. carefully monitors consumer demand for the brands it operates. Abdullah Al Othaim
Food Co. follows up on the views of consumers expressed on social media sites and on various websites, and also
monitors the performance of the restaurants and cafés it operates in order to retain its customers and visitors over
the long term and address any shortcomings. Abdullah Al Othaim Food Co. is also keen to communicate directly with
its customers through social media sites and to constantly market its products and offerings through these platforms.
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4.6

Overview of the Company’s Business Outside the Kingdom

The Company has a number of subsidiaries outside the Kingdom, with sixteen (16) subsidiaries in the Gulf countries and eighteen
(18) subsidiaries outside the Kingdom and the Gulf countries. For the purposes of the Rules on the Offer of Securities and Continuing
Obligations, none of these subsidiaries is material. Neither the company nor its subsidiaries have any substantial assets outside the

Kingdom.

The following table sets out the share of subsidiaries outside the Kingdom in the Company’s business as of September 30, 2021G:

Table No. (4.44): Share of Subsidiaries Outside the Kingdom in the Company’s Business as of September 30, 2021G

Share of the Company’s | Share of the Companys Share of the Company'’s
5% 1%

Subsidiaries in the UAE 2%
Subsidiaries in Egypt 2% 1% 1%
Subsidiaries in Qatar 2% 1% 1%
Subsidiaries in Oman 1% 1% 1%
Subsidiaries in Bahrain 0% 0% 0%

Source: The Company

Following is a description of the subsidiaries outside the Kingdom.

4.6.1

Subsidiaries Incorporated in Gulf Countries

A. Faby Land Entertainment (UAE - Abu Dhabi)

Faby Land Entertainment is a limited liability company incorporated in Abu Dhabi, UAE under Commercial Registration
No. CN-1896717 dated 20/03/1436H (corresponding to 01/11/2015G), with a capital of one hundred fifty thousand
UAE Dirhams (AED 150,000) (i.e., one hundred fifty-three thousand, two hundred one Saudi Riyals and sixty-six halalas
(SAR 153,201.66) as of 16/03/1443H (corresponding to 11/21/2021G) divided into one hundred fifty (150) shares with
a nominal value of one thousand UAE Dirhams (AED 1,000) (i.e., one thousand, twenty-one Saudi Riyals and thirty-four
halalas (SAR 1,021.34) as of 16/03/1443H (corresponding to 11/21/2021G) per share. Fun World Investment owns 99%
of the capital of Faby Land Entertainment, while Abdullah Al Othaim Entertainment Co. holds 1% of its capital. Faby
Land Entertainment has five (5) branches, four (4) of which are located in Dubai and one in Abu Dhabi. Faby Land
Entertainment’s business includes entertainment games and electronic game halls.

. Fun Extreme Limited (UAE - Abu Dhabi)

Fun Extreme Limited is a private company limited by shares, incorporated in Abu Dhabi, UAE, under Commercial
Registration No. 000002821 dated 04/01/1441H (corresponding to 09/03/2019G), with an authorized capital of fifty
thousand UAE Dirhams (AED 50,000) (i.e., fifty-one thousand, sixty seven Saudi Riyals and twenty-two halalas (SAR
51,067.22) as of 16/03/1443H (corresponding to 11/21/2021G) and an issued capital of one hundred twenty-eight
thousand, six hundred twenty-five UAE Dirhams (AED 128,625) (i.e., one hundred thirty-one thousand, three hundred
sixty-nine Saudi Riyals (SAR 131,369) (i.e., one hundred thirty-four thousand, one hundred seventy-two Saudi Riyals and
ninety-nine halalas (SAR 134,172.99) as of 16/03/1443H (corresponding to 11/21/2021G) divided into one thousand
(1,000) shares with a nominal value of fifty UAE Dirhams (AED 50) (i.e., fifty-one Saudi Riyals and seven halalas (SAR
51.07) as of 16/03/1443H (corresponding to 11/21/2021G) per share. Fun World Investment owns 100% of the capital
of Fun Extreme Limited. Fun Extreme Limited's business includes the activities of parks, entertainment complexes and
electronic game halls.

. Fun World Investment (UAE - Dubai)

Faby Land Entertainment is a limited liability company incorporated in Abu Dhabi, UAE under Commercial Registration
No. 1175754 dated 22/08/1436H (corresponding to 06/09/2015G), with a capital of three hundred thousand UAE
Dirhams (AED 300,000) (i.e., three hundred six thousand, four hundred three Saudi Riyals and thirty-one halalas (SAR
306,403.31) as of 16/03/1443H (corresponding to 11/21/2021G) divided into three hundred (300) shares with a nominal
value of one thousand UAE Dirhams (AED 1,000) (i.e., one thousand, twenty-one Saudi Riyals and thirty-four halalas (SAR
1,021.34) as of 16/03/1443H (corresponding to 11/21/2021G) per share. Abdullah Al Othaim Entertainment Co. owns
99% of the capital of Fun World Investment Company, while Abdullah Al Othaim Food Co. holds 1% of its capital. Fun
World Investment'’s business includes investment, set up and management of commercial, tourism and retail projects.
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D. Fun Faby Entertainment (UAE - Dubai)

Fun Faby Entertainment is a one-person limited liability company incorporated in Abu Dhabi, UAE under Commercial
Registration No. 1431102 dated 15/10/1440H (corresponding to 06/18/2019G), with a capital of one hundred thousand
UAE Dirhams (AED 100,000) (i.e., one hundred two thousand, one hundred thirty-four Saudi Riyals and forty-four halalas
(SAR 102,134.44) as of 16/03/1443H (corresponding to 11/21/2021G) divided into one hundred (100) shares with a
nominal value of one thousand UAE Dirhams (AED 1,000) (i.e., one thousand, twenty-one Saudi Riyals and thirty-four
halalas (SAR 1,021.34) as of 16/03/1443H (corresponding to 11/21/2021G) per share. Fun World Investment owns 100%
of the capital of Fun Faby Entertainment. Fun Faby Entertainment’s business includes organization and management of
exhibitions and the provision of entertainment services and undertakings.

E. Fab City Entertainment (UAE - Dubai)

Fab City Entertainment is a one-person limited liability company incorporated in Abu Dhabi, UAE under Commercial
Registration No. 1477869 dated 07/05/1441H (corresponding to 01/02/2020G), with a capital of fifty thousand UAE
Dirhams (AED 50,000) (i.e., fifty-one thousand, sixty-seven Saudi Riyals and twenty-two halalas (SAR 51,067.22) as of
16/03/1443H (corresponding to 11/21/2021G), divided into fifty (50) shares with a nominal value of one thousand
UAE Dirhams (AED 1,000) (i.e., one thousand, twenty-one Saudi Riyals and thirty-four halalas (SAR 1,021.34) per share
as of 16/03/1443H (corresponding to 11/21/2021G). Fun World Investment owns 100% of the capital of Faby City
Entertainment. Fab City Entertainment’s business includes investment, set up and management of commercial, industrial,
tourism and retail projects, as well as investment and development of sports projects.

F. Fab World Entertainment (UAE - Dubai)

Fab World Entertainment is a one-person limited liability company incorporated in Abu Dhabi, UAE under Commercial
Registration No. 1477859 dated 07/05/1441H (corresponding to 01/02/2020G), with a capital of fifty thousand UAE
Dirhams (AED 50,000) (i.e., fifty-one thousand, sixty-seven Saudi Riyals and twenty-two halalas (SAR 51,067.22) as of
16/03/1443H (corresponding to 11/21/2021G), divided into fifty (50) shares with a nominal value of one thousand
UAE Dirhams (AED 1,000) (i.e., one thousand, twenty-one Saudi Riyals and thirty-four halalas (SAR 1,021.34) per share
as of 16/03/1443H (corresponding to 11/21/2021G). Fun World Investment owns 100% of the capital of Faby World
Entertainment. Fun World Investment's business includes entertainment services and undertakings.

G. Fab Zone Investment (UAE - Dubai)

Fab Zone Investment is a one-person limited liability company incorporated in Abu Dhabi, UAE under Commercial
Registration No. 1477865 dated 07/05/1441H (corresponding to 01/02/2020G), with a capital of fifty thousand UAE
Dirhams (AED 50,000) (i.e., fifty-one thousand, sixty-seven Saudi Riyals and twenty-two halalas (SAR 51,067.22) as of
16/03/1443H (corresponding to 11/21/2021G) divided into fifty (50) shares with a nominal value of one thousand UAE
Dirhams (AED 1,000 (i.e, one thousand, twenty-one Saudi Riyals and thirty-four halalas (SAR 1,021.34) per share as of
16/03/1443H (corresponding to 11/21/2021G). Fun World Investment owns 100% of the capital of Fab Zone Investment.
Fab Zone Investment's business includes project investments.

H. Fun World Entertainment Co. (Oman)

Fun World Entertainment Co. is a limited liability company established in the Sultanate of Oman under Commercial
Register No. 1281255 dated 02/03/1438H (corresponding to 12/01/2016G) with a capital of one hundred fifty thousand
Omani Riyals (OMR 150,000) (i.e., one million, four hundred sixty-one thousand, nine hundred four Saudi Riyals and
twenty-two halalas (SAR 1,461,904.22) as of 16/03/1443H (corresponding to 11/21/2021G) divided into one hundred
fifty thousand (150,000) shares with a nominal value of one Omani riyal (OMR 1) (i.e., nine Saudi Riyals and seventy-five
halalas (SAR 9.75) per share as of 16/03/1443H (corresponding to 11/21/2021G). Abdullah Al Othaim Entertainment Co.
owns 99% of the capital of Fun World Entertainment Co., while Abdullah Al Othaim Food Co. holds 1% of its capital.
Fun World Entertainment Co.’s business is represented in the investment in entertainment parks and amusement games.

I. Abdullah Al Othaim Entertainment Co. (Oman)

Abdullah Al Othaim Entertainment Co. (Oman) is a limited liability company established in the Sultanate of Oman under
Commercial Register No. 1354189 dated 01/11/1440H (corresponding to 07/04/2019G) with a capital of two hundred
thousand Omani Riyals (OMR 200,000} (i.e., one million, nine hundred forty-nine thousand, two hundred five Saudi Riyals
and sixty-one halalas (SAR 1,949,205.61) as of 16/03/1443H (corresponding to 11/21/2021G) divided into two hundred
thousand (200,000) shares with a nominal value of one Omani riyal (OMR 1) (i.e., nine Saudi Riyals and seventy-five
halalas (SAR 9.75) per share as of 16/03/1443H (corresponding to 11/21/2021G). Abdullah Al Othaim Entertainment
Co. owns 99% of the capital of Abdullah Al Othaim Entertainment Co. (Oman), while Asasat Al Nafl Operation and
Maintenance Co. holds 1% of its capital. The business of Abdullah Al Othaim Entertainment Co. (Oman) is represented
in cities, amusements, game cities and electronic simulation systems. It also repairs and maintains spindles, swings,
shooting platforms and other means of amusement at amusement parks, but this activity has not yet been licensed.
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4.6.2

Fun World Entertainment Co. (Qatar)

Fun World Entertainment Co. is a limited liability company established in the State of Qatar under Commercial Register
No. 80644 dated 15/05/1437H (corresponding to 02/24/2016G) with a capital of two hundred thousand Qatari Riyals
(QAR 200,000) (i.e., two hundred one thousand, eighty-six Saudi Riyals and twenty halalas (SAR 201,086.20) as of
16/03/1443H (corresponding to 11/21/2021G), divided into two hundred thousand (200,000) shares with a nominal value
of one Qatari riyal (QAR 1) (i.e., one Saudi riyal and one halala (SAR 1.01) per share as of 02/04/1441H (corresponding to
11/29/2019G). Fahad Abdullah Saleh Al Othaim, acting on behalf of the Company, owns the entire capital of Fun World
Entertainment. Fun World Entertainment’s business includes the activities of amusement parks (theme parks).

Abdullah Al Othaim Holding Company (Bahrain)

Abdullah Al Othaim Holding Company is a limited liability company incorporated in Bahrain under Commercial License
No. 147018-1 dated 23/12/1442H (corresponding to 08/02/2021G) with a capital of five thousand Bahrani Dinars
(BHD 5,000) (i.e., forty-nine thousand, seven hundred fifty-six Saudi Riyals and fifty-five halalas (SAR 49,756.55) as of
16/03/1443H (corresponding to 11/21/2021G) divided into five thousand (5,000) shares with a nominal value of one
Bahrani Dinar (BHD 1) (i.e., nine Saudi Riyals and ninety-five halalas (SAR 9.95) as of 16/03/1443H (corresponding to
11/21/2021G) per share. The Company owns 100% of the capital of Abdullah Al Othaim Holding Company.

Subsidiaries Incorporated Outside the Kingdom and the Gulf Countries

A.

Orion Holding Company Limited (British Islands)

Orion Holding Company is a limited company incorporated in the British Islands under Commercial Registration
No. 1915249 dated 26/08/1437H (corresponding to 06/02/2016G), with a capital of one thousand US Dollars (USD
1,000) (i.e., three thousand, seven hundred fifty-two Saudi Riyals and twenty halalas (SAR 3,752.20) as of 16/03/1443H
(corresponding to 11/21/2021G) divided into one thousand (1,000) shares with a nominal value of one US Dollar (USD 1)
(i.e., three Saudi Riyals and seventy-five halalas (SAR 3.75) per share as of 16/03/1443H (corresponding to 11/21/2021G).
The Company owns 100% of the capital of Orion Holding Company. Orion Holding Company engages in all commercial
activities which do not conflict with the Commercial Law of the British Islands.

International Leisure Limited (British Islands)

International Leisure Limited is a limited company incorporated in the British Islands under Commercial Registration
No. 1915238 dated 26/08/1437H (corresponding to 06/02/2016G), with a capital of one thousand US Dollars (USD
1,000) (i.e., three thousand, seven hundred fifty-two Saudi Riyals and twenty halalas (SAR 3,752.20) as of 16/03/1443H
(corresponding to 11/21/2021G) divided into one thousand (1,000) shares with a nominal value of one US Dollar (USD 1)
(i.e., three Saudi Riyals and seventy-five halalas (SAR 3.75) per share as of 16/03/1443H (corresponding to 11/21/2021G).
Abdullah Al Othaim Entertainment Co. owns 100% of the capital of International Leisure Limited. International Leisure
Limited engages in all commercial activities which do not conflict with the Commercial Law of the British Islands.

. Euro Leisure World (British Islands)

Euro Leisure World Co. is a limited company incorporated in the British Islands under Commercial Registration No.
2025763 dated 14/03/1441H (corresponding to 11/11/2019G) with a capital of one thousand US Dollars (USD 1,000)
(i.e., three thousand, seven hundred fifty-two Saudi Riyals and twenty halalas (SAR 3,752.20) as of 16/03/1443H
(corresponding to 11/21/2021G), divided into one thousand (1,000) shares with a nominal value of one US Dollar (USD 1)
(i.e., three Saudi Riyals and seventy-five halalas (SAR 3.75) per share as of 16/03/1443H (corresponding to 11/21/2021G).
International Leisure Limited owns 100% of the capital of Euro Leisure World Co. The business of Euro Leisure World Co.
engages in all commercial activities which do not conflict with the Commercial Law of the British Islands.

. World of Entertainment Company (British Islands)

International Leisure Co. is a limited company incorporated in the British Islands under Commercial Registration
No. 2025749 dated 14/03/1441H (corresponding to 11/11/2019G) with a capital of one thousand US Dollars (USD
1,000) (i.e., three thousand, seven hundred fifty-two Saudi Riyals and twenty halalas (SAR 3,752.20) as of 16/03/1443H
(corresponding to 11/21/2021G), divided into one thousand (1,000) shares with a nominal value of one US Dollar (USD 1)
(i.e., three Saudi Riyals and seventy-five halalas (SAR 3.75) per share as of 16/03/1443H (corresponding to 11/21/2021G).
International Leisure Co. owns 100% of the capital of World of Entertainment Co. The business of World of Entertainment
Co. engages in all commercial activities which do not conflict with the Commercial Law of the British Islands.
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E. World of Leisure Company (British Islands)

World of Leisure Co. is a limited company incorporated in the British Islands under Commercial Register No. 2025753
dated 14/03/1441H (corresponding to 11/11/2019G) with a capital of one thousand US Dollars (USD 1,000) (i.e., three
thousand, seven hundred fifty-two Saudi Riyals and twenty halalas (SAR 3,752.20) as of 16/03/1443H (corresponding to
11/21/2021G), divided into one thousand (1,000) shares with no nominal value. International Leisure Limited owns 100%
of the capital of World of Leisure Company. World of Leisure Company engages in all commercial activities which do not
conflict with the Commercial Law of the British Islands.

F. Cairo for Operation and Maintenance (Egypt)

Cairo for Operation and Maintenance is a limited liability company incorporated in Egypt under Commercial Registration
No. 83495 dated 10/08/1436H (corresponding to 05/28/2015G), with a capital of fifty thousand Egyptian Pounds (EGP
50,000) (i.e., eleven thousand, nine hundred forty-two Saudi Riyals and seventy-six halalas (SAR 11,942.76), i.e., three
thousand, seven hundred fifty-two Saudi Riyals and twenty halalas (SAR 3,752.20) as of 16/03/1443H (corresponding to
11/21/2021G), divided into five hundred (500) shares with a nominal value of one hundred Egyptian Pounds (EGP 100)
(i.e., twenty-three Saudi Riyals and eighty-nine halalas (SAR 23.89), i.e., three thousand, seven hundred fifty-two Saudi
Riyals and twenty halalas (SAR 3,752.20) per share as of 16/03/1443H (corresponding to 11/21/2021G). Abdullah Al
Othaim Entertainment Co. owns 99% of the capital of Cairo for Operation and Maintenance, while the Company holds
1% of its capital. The business of Cairo for Operation and Maintenance includes establishing, operating and managing
malls, sports clubs, amusement parks, hotels and tourist villages, providing catering, cleaning, and pest and insect
control services, and supplying and installing fire extinguishers, alarms and internal surveillance cameras.

G. Fun World for Tourism & Entertainment (Egypt)

Fun World for Tourism & Entertainment is a limited liability company incorporated in Egypt under Commercial
Registration No. 79232 dated 17/03/1436H (corresponding to 01/08/2015G), with a capital of four million Egyptian
Pounds (EGP 4,000,000) (i.e., nine hundred fifty-five thousand, four hundred twenty Saudi Riyals and seventy-three
halalas (SAR 955,420.73), i.e., three thousand, seven hundred fifty-two Saudi Riyals and twenty halalas (SAR 3,752.20)
as of 16/03/1443H (corresponding to 11/21/2021G), divided into forty thousand (40,000) shares with a nominal value
of one hundred Egyptian Pounds (EGP 100) (i.e., twenty-three Saudi Riyals and eighty-nine halalas (SAR 23.89), i.e.,
three thousand, seven hundred fifty-two Saudi Riyals and twenty halalas (SAR 3,752.20) per share as of 16/03/1443H
(corresponding to 11/21/2021G). Abdullah Al Othaim Entertainment Co. owns 99% of the capital of Fun World for Tourism
& Entertainment, while the Company holds 1% of its capital. The business of Fun World for Tourism & Entertainment
includes establishing, operating and managing malls, sports clubs, amusement parks, hotels and tourist villages.

4.7 Research and Development Policy

The Company has developed a research and development policy aimed at enhancing efficiency, improving current business and creating
new projects to face competition and keep abreast of the continuous changes in customer desires. Based on the Company's approved
research and development policy, the Company prepares research that contributes to meeting strategic objectives, finding solutions to
obstacles and following up on their implementation through field research on new projects and activities and ways of developing existing
activities The Company also drafts initial proposals for new projects and prepares and analyzes associated studies to determine their
feasibility, reduce potential risks and then implement them.

The Material Subsidiaries have developed research and development policies to ensure innovation and keep pace with the continuous
changes in customer desires. The research and development policies of the Company encourage the Company to enter into franchise
agreements or to contract with professionals specialized in the related areas to engage in innovation and development.
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4.8 Business Continuity

In 2020G, the COVID-19 pandemic caused governments in various countries to adopt precautionary measures that led to the disruption
of many businesses. In the Kingdom, like many countries in which the Company and its Material Subsidiaries operate, there has been
partial and complete curfews in some areas, malls and all mall facilities have been closed and domestic and international flights have
been suspended. Therefore, these precautionary measures have affected the business of the Company and the Material Subsidiaries,
whose profits rely on certain factors in light of the pandemic, such as the absence of or decline in visitors’ turnout, spending levels and
income from lease agreements with tenants. Following is a summary of the precautionary measures taken by the Kingdom’s Government
in response to the COVID-19 pandemic, along with the details of the associated interruption to the business of the Company and its
Material Subsidiaries and its consequences on the Company and its Material Subsidiaries.

4.8.1 Overview of Precautionary Measures Adopted in Response to the COVID-19
Pandemic

On 27/07/1441H (corresponding to 22/03/2020G), Royal Order No. 4592 was issued, declaring a curfew in the Kingdom for a period of
twenty-one (21) days starting on 28/07/1441H (corresponding to 03/23/2020G) to limit the spread of COVID-19. The directives of the
Ministry of Interior issued pursuant to the above Royal Order included imposing a 24-hour curfew in a number of cities, including Riyadh,
Dammam and Hofuf, as well as partial curfews in other areas of the Kingdom covering the Northern Borders Province, Qassim Province
and Hail Province. By Ramadan 1441H, a Royal Order dated 02/09/1441H (corresponding to 04/25/2020G) was issued, partially lifting
the curfew in all areas of the Kingdom, starting from 03/09/1441H (corresponding to 04/26/2020G) until 20/09/1441H (corresponding
to 05/13/2020G), from 9:00 a.m. until 5:00 p.m., while maintaining a complete curfew in some of some neighborhoods excluded by
separate decisions.

Moreover, as of 20/07/1441H (corresponding to 03/15/2020G), various municipalities in the Kingdom’s regions began issuing directions
to close all entertainment centers and children’s games facilities and ventilate and sterilize places serving food and beverages within
malls in the Kingdom as part of the initial measures taken by the Kingdom’s Government in response to the COVID-19 pandemic.
Malls remained closed until 06/09/1441H (corresponding to 4/29/2020G), with the Royal Order dated 02/09/1441H (corresponding to
04/25/2020G) allowing operation of some economic and commercial activities outside curfew hours, while still preventing entertainment
centers, cinemas, restaurants and cafés from doing business within malls. Measures under the Royal Order dated 02/09/1441H
(corresponding to 04/25/2020G) remained effective until 29/09/1441H (corresponding to 05/22/2020G). With the advent of Eid Al
Fitr, 1441H, a complete curfew was imposed in all cities and regions of the Kingdom, with all malls in the Kingdom being closed as of
30/09/1441H (corresponding to 05/23/2020G) until 04/10/1441H (corresponding to 05/27/2020G).

On 05/10/1441H (corresponding to 05/28/2020G), curfew hours were changed to 6:00 a.m. until 3:00 p.m. until 07/10/1441H
(corresponding to 05/30/2020G), allowing malls and wholesale and retail stores to operate outside curfew hours. As of 08/10/1441H
(corresponding to 05/31/2020G, the hours during which curfew was lifted were changed to 6:00 a.m. until 8:00 p.m., with the resumption
of domestic flights and travel between regions by various means of transportation until 28/10/1441H (corresponding to 06/20/2020G).

It should be noted that Royal Order No. 4592 dated 27/07/1441H (corresponding to 03/22/2020G), which imposed a 21-day curfew,
and on which all subsequent government decisions were based, excluded vital businesses of the public and private sectors, such as
the service sectors, from curfews; certain activities, including transportation of goods and parcels, customs clearance, warehouses,
repositories, logistics services and supply chains for the health sector and the food sector continued to operate. However, on 18/08/1441H
(corresponding to 04/12/2020G), the Ministry of Interior required shipping companies to apply for permits for their employees with
government authorities supervising the sector and then authenticate them with the Ministry of Interior so that the employees can
deliver those goods and parcels to their owners under a curfew on the roads of the Kingdom. Also, as of 20/07/1441H (corresponding
to 03/15/2020G), international flights were suspended. As of the date of this Prospectus, international flights and entry and exit through
land and sea borders continue to be suspended until further notice. It should be noted that the precautionary measures taken by the
Kingdom’s Government involved several other matters, including but not limited to the suspension of visitor entry to the Kingdom to
perform Umrah or for tourist purposes, suspension of the performance of Umrah rituals for citizens and residents, spectators ceasing to
attend all sports competitions and discontinuation of study in all educational institutions and schools.

By 28/10/1441H (corresponding to 20/06/2020G), the curfew was completely lifted as of 6:00 a.m. on Sunday, 29/10/1441H
(corresponding to 21/06/2020G) in all regions and cities of the Kingdom, with the resumption of all economic and commercial activities,
including entertainment centers and cinemas, subject to everyone fully complying with all preventive protocols for all activities and
social distancing restrictions, wearing a mask or covering the nose and mouth, along with the requirement for gatherings not to exceed
a maximum of fifty (50) people. However, all precautionary measures are still subject to periodic review and evaluation by the Ministry
of Health. The Ministry of Interior also reported that all precautionary measures are subject to periodic review and evaluation and that,
based on health data, strict measures may be taken.

Despite the resumption of business in malls, wholesale and retail stores and restaurants at the end of May 2020G, the Ministry of Municipal,
Rural Affairs and Housing has imposed a number of precautionary measures that must be adhered to for the period from 08/10/1441H
(corresponding to 31/05/2020G) until 28/10/1441H (corresponding to 20/06/2020G), updated on 29/10/1441H (corresponding to
21/06/2020G). The following summary provides an overview of these measures, which the Company and its Material Subsidiaries had

to abide by.
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A. Malls and Wholesale and Retail Stores

Below are the precautionary measures to be followed in wholesale and retail stores and malls to limit the spread of
COVID-19:

Suspend the use of electronic touch screens such as interactive screens, any materials shared by workers such as pens
used to fill out worksheets and common services such as drinking water fountains and the like.

Encourage payment through electronic points of sale.

Place visual floor stickers to organize customer queues in crowded places to ensure that social distancing requirements
are met, such as organizing queues at entrances, exits, elevators and restrooms, specifying the number of customers
in each store (capacity is determined as one customer for every nine (9) square meters of the store’s internal space),
and put up signs indicating the capacity of customers and the number of people in the elevators.

Use visible floor stickers to show physical distances between employees and between employees and customers in
crowded workplaces (such as customer service offices).

Ensure that no-touch trash and waste bins are used and that waste is frequently collected and disposed of.

Ensure that dedicated hand sanitizers are placed in shared areas, restrooms and near frequently used doors for
disinfection after each use.

Disinfect trolleys and shopping baskets after each use, as well as facilities and all frequently touched surfaces every
two hours.

Always maintain a minimum social distance of one and a half meters between customers and employees.

Use floor paint for escalators to ensure they are used one person at a time (with a 6-stairs distance between people).
Put social distancing stickers in common seating areas.

Require customers and employees to wear masks or something covering the nose and mouth.

Take customers’ temperature at entrances and prevent customers whose temperature exceeds 38 degrees Celsius
from entering. Prepare isolation rooms in case of suspected COVID-19 infection, wherever possible, in malls.

Take the temperature of the employees, inform the relevant authorities of any person whose temperature is higher
than 38 degrees Celsius and isolate the employee until they are referred to a health care facility.

Prevent employees at high risk of infection (according to the definition given) from coming to work and require them
to work remotely from home.

Educate customers and employees on adhering to updated safety instructions (such as mask wearing, physical
distancing, hand washing and surface disinfection).

Place signs that include the precautionary measures taken at the entrance to the mall.

Appoint a protocol manager and direct the Security and Safety Department (if any) to support them with security
personnel at the entrances and exits and inside the mall to ensure that the protocols are followed.

Designate a channel to receive opinions and feedback from customers and employees, to report breaches of
protocols or to suggest any new ideas, such as via e-mail, social media accounts or phone numbers.

B. Restaurants and Cafés

Below are the precautionary measures to be followed in restaurants and cafés to limit the spread of COVID-19:

Close children’s play areas.

Customers inside food or beverage serving facilities should wear a fabric mask or covering over the nose and mouth
at all times unless the person is eating or drinking in the designated place.

Provide alcohol-based hand sanitizers containing 60-80% alcohol in plain sight and easily accessible in locations that
serve food and distribute paper tissue and place it in visible locations.

Emphasize washing hands routinely and repeatedly for at least 40 seconds during work shifts, or using an alcohol-
based hand sanitizer for a period of no less than 20 seconds in the absence of soap and water, especially at the
following times:

- Before starting food preparation.

- Before serving food to customers.

- After using the toilet.

- After coming in contact with body fluids and secretions.

- After direct contact with co-workers or customers.

- After coming into contact with potentially contaminated items (such as gloves, clothing, masks and garbage).
- Immediately after removing gloves or masks.

Sanitize surfaces that people frequently touch (such as door handles, water taps, public seats, etc.) and adopt
solutions that limit contact as much as possible (such as making such items work by sensors or replacing them with
methods that do not require direct contact).
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Change and clean tablecloths after each use.

Frequently disinfect surfaces with disinfectants approved by the Food and Drug Authority (sodium hypochlorite such
as chlorine disinfectant or the like).

Provide employees with personal protective equipment such as fabric masks or coverings for the nose and mouth,
hairnets and single-use gowns.

Employees who work in high-risk departments such as cooking, food production and beverage preparation should
routinely wear personal protective equipment and change them frequently.

Clean and disinfect restrooms daily, ensure good ventilation, reduce the temperature in them and keep a schedule
of cleaning and disinfecting times.

Periodically clean or change ventilator air filters, especially air conditioners.

Apply social distancing in restaurants (between tables, places of receiving orders and waiting places) to ensure a
distance of one and a half meters between individuals. Family members should be considered as one individual and
social distancing is not required between them.

Establish a mechanism to manage waiting lines to prevent customers from crowding at the entrances of restaurants,
cafés or waiting areas using pre-booking electronic applications or by phone and waiting in the car.

Redistribute food preparation and processing locations to ensure social distancing or place a barrier between food
workers who face each other.

Reduce the number of employees in food preparation areas, prevent overcrowding and organize employee work into
groups in shifts to reduce direct contact between groups.

Prevent crowding at entrances and exits, on escalators and stairs and in restrooms and ablution sinks by placing floor
stickers or disabling a number of toilets or sinks to ensure a safe distance of one and a half meters between each
person.

Reduce the capacity of elevators and place floor stickers to ensure social distancing.

Establish a checkpoint at all entrances that includes taking temperatures with a device approved by the Food and
Drug Authority.

Check the temperature of everyone involved in providing food and beverage services to customers and all employees
daily before the start of the work period, record the temperature and contact information and save it in a dedicated
record.

Prevent customers and those involved in providing food and beverage services who have a high temperature or
respiratory symptoms from entering restaurants or cafés.

Report cases among workers who have a high temperature or respiratory symptoms (cough or shortness of breath)
and are suspected of having COVID-19.

Educate employees and those involved in providing food and beverage services about the symptoms of the disease,
how the disease is transmitted and its dangers. Educate them to avoid going to work if they experience any respiratory
symptoms (coughing or shortness of breath) or a high temperature and to disclose any respiratory symptoms.

Distribute awareness-raising brochures in all restaurants and cafés in visible locations, preferably in different
languages, that include the following:

- Methods of disease transmission and prevention.

- Educational information about hand washing and avoiding touching the eyes, nose, and mouth before washing
hands and urging attention to personal and health care.

- Instructions on following the etiquette of sneezing and coughing (using a tissue and dispose of it as soon as
possible, using the elbow by bending the arm).

- Continuing education about the importance of adhering to the safety instructions, protecting oneself from
disease and limiting customer crowding in the facility.

- Educational information urging elderly customers and those with chronic diseases to stay home and postpone
visiting restaurants and cafés.

C. Entertainment Centers

Below are the precautionary measures to be followed in entertainment centers to limit the spread of COVID-19:

Place floor stickers in standing areas to ensure social distancing of no less than one and a half to two meters in waiting
areas such as entrances, ticketing places, food and beverage vending places or restrooms. Seating must be designed
in a way to ensure social distancing of no less than one and a half to two meters.

Reduce the capacity of indoor entertainment venues to ensure a distance of at least one and a half to two meters
between each person (the capacity is determined by one customer for every nine (9) square meters) and assign
security organizers to disperse any congestion.

Designate certain entrances and exits and station organizers at the doors to ensure distance between them.

Distribute hand sanitizers containing 60-80% alcohol in visible places at the doors and in restrooms and provide
paper tissue in visible locations.
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Frequently disinfect surfaces that are most likely to be touched by visitors such as door handles, tables, seat cushions,
etc., with disinfectants approved by the Food and Drug Authority.

Frequently disinfect children and adults’ games in game halls or amusement parks after each use or every two hours
and ensure that the capacity is reduced by half and seats are left empty to ensure social distancing. Games that may
lead to crowding and physical contact between individuals must not be used.

Clean and disinfect restrooms daily, preferably every two hours, ensure good ventilation and reduce the temperature
inside them and clean and disinfect surfaces after each use. A schedule of disinfection times for surfaces and
restrooms should be kept.

Ensure good ventilation and reduce the temperature in entertainment venues. Street vendors should be banned
from restaurants and cafés inside entertainment venues and the provision of food and beverages should be restricted
to the places designated for such.

Assign supervisors to reduce gatherings between different families and ensure social distancing, with a distance
between each family of no less than one and a half to two meters.

Establish an inspection point at all entrances that include taking temperatures with a device approved by the Food
and Drug Authority and asking about respiratory symptoms, if any (cough or shortness of breath) and prevent visitors
and customers who have a high temperature or respiratory symptoms from entering the venue.

Check the temperature of all entertainment personnel and all employees daily before the start of the work period
and record the temperature and contact information and save it in a dedicated record.

Report cases among entertainment personnel and employees who have a high temperature or respiratory symptoms
(cough or shortness of breath) and are suspected of having COVID-19.

Require visitors and employees to wear masks or coverings over the nose and mouth.
Assign supervisors responsible for implementing health requirements.

Conduct mandatory health and safety training on COVID-19 for all employees.

D. Cinemas

Below are the precautionary measures to be followed in cinemas to limit the spread of COVID-19:

Use floor stickers or clear signs for waiting places to ensure social distancing of at least one and a half to two meters
in waiting areas such as entrances, box offices, food vending areas or restrooms.

Design chairs or seating areas in a way that ensures social distancing by leaving two empty seats between chairs in
all directions.

Reduce the capacity of each theatre in cinemas by half to ensure a distance of at least one and a half to two meters
between each person (or each family) by placing stickers on the chairs indicating where to sit or determining this in
advance at the time of purchasing tickets.

Designate certain entrances and exits and station organizers at the doors to ensure distance between them.

Distribute hand sanitizers containing 60-80% alcohol in visible places at the doors and in bathrooms and provide
paper tissue and place it in visible locations.

Disinfect surfaces that are most likely to be touched (such as door handles, seat cushions, etc.) with disinfectants
approved by the Food and Drug Authority.

Clean and disinfect restrooms daily, preferably every two hours, ensure good ventilation and reduce the temperature
inside them and clean and disinfect surfaces after each use. A schedule of disinfection times for surfaces and
restrooms should be kept. Ensure that an additional amount of at least 20% of hand washing supplies is provided.

Ensure good air ventilation with 25 circulations per hour and reduce the temperature in theatres and common areas.

Disable touch devices for purchasing tickets and employee attendance fingerprint devices and use alternative
methods.

Remove all printed materials and magazines.

Assign supervisors to reduce gatherings among visitors in general and ensure social distancing of no less than one
and a half to two meters.

Ensure that visitors and employees wear fabric or medical masks or coverings over the nose and the mouth. Cleaning
staff must wear gloves and masks when cleaning and sterilizing cinemas and must dispose of such items properly
and in the designated place.

Prohibit anyone who is not wearing a mask from entering cinemas.

Establish an inspection point at all entrances that include measuring temperatures with a device approved by the
Food and Drug Authority and asking about respiratory symptoms, if any (cough or shortness of breath).

Prevent visitors and customers who have a high temperature or respiratory symptoms from entering the venue.

Check the temperature of all personnel in charge of cinemas and all employees daily before the start of the work
period; record the temperature and contact information and save it in a dedicated record.

Report cases among personnel in charge of cinemas and employees who have a high temperature or respiratory
symptoms (cough or shortness of breath) and are suspected of having COVID-19.
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* If a confirmed infection is recorded among the cinema personnel, the following must be done:

- Close the cinema and suspend work in them until all halls are well disinfected and ventilated.

- Ensure that there is no source of infection by examining and isolating other workers.

e Train staff at the inspection points on the how to perform examinations and use a thermometer.

*  Conduct mandatory health and safety training on COVID-19 for all employees.

4.8.2 Impact of the Precautionary Measures Taken in Response to the COVID-19
Pandemic on the Company and its Material Subsidiaries

Due to the precautionary measures and government decisions adopted in response to the novel coronavirus (COVID-19) pandemic,
the business of the Company and its Material Subsidiaries has been disrupted given the closure of the Company’s malls, Abdullah Al
Othaim Entertainment Co.’s entertainment centers, Abdullah Al Othaim Fashion Co.’s retail spaces, and Abdullah Al Othaim Food Co.’s
restaurants and cafés for a total of one hundred ten (110) days and the imposition of strict procedures after they resumed business, in
addition to restrictions on Abdullah Al Othaim Food Co.’s restaurants and cafés. The Company’s malls resumed business on 06/09/1441H
(corresponding to 29/04/2020G), while restaurants and cafés within the Company’s malls resumed business on 07/10/1441H
(corresponding to 30/05/2020G). Abdullah Al Othaim Entertainment Co.’s entertainment centers in the Kingdom resumed business on
29/10/1441H (corresponding to 21/06/2020G).

The Company and its Material Subsidiaries’ revenues decreased compared to their normally expected revenues from 20/07/1441H
(corresponding to 15/03/2020G) to 29/10/1441H (corresponding to 21/06/2021G). It should be noted in this regard that the Company
provided exemptions to the tenants of retail spaces located in its malls who were unable to carry out their business due to the closure
of the malls for the period from 21/07/1441H (corresponding to 16/03/2020G) until 06/09/1441H (corresponding to 29/04/2020G) and
these exemptions totalled 75.3 million Saudi Riyals As of the period ended 31/12/2020G and 16.0 million Saudi Riyals for the nine-month
period ended on 30/09/2021G. The Company is developing plans to address these emergencies. If tougher precautionary measures
are re-imposed, the Company might grant more discounts, depending on the market condition, otherwise the previous discounts and
exemptions would be maintained.

The Material Subsidiaries were financially impacted as follows:

* Abdullah Al Othaim Entertainment Co. ceased to operate in all geographical areas from mid-March 2020G until mid-
June 2020G. There are no material effects on Abdullah Al Othaim Entertainment Co. for the twelve-month period ended
30/09/2021G.

*  Abdullah Al Othaim Fashion Co. ceased to operate from mid-March 2020G. There are no material effects on Abdullah Al
Othaim Fashion Co. for the twelve-month period ended 30/09/2021G.

e Abdullah Al Othaim Food Co. ceased to operate from mid-March until the end of May 2020G and its gross margins were
greatly affected with the raw materials impaired and rendered unusable during the closure period. There are no material
effects on the Company for the twelve-month period ended 30/09/2021G.

Moreover, a number of ongoing projects of the Company and its Material Subsidiaries have been postponed, as follows:

*  Work on the Company’s ongoing projects was affected in terms of the previously scheduled timeline; work was temporarily
postponed until the restrictions imposed under the precautionary measures were relaxed. The precautionary measures
also slowed down the execution of projects related to the completion and opening of Al Othaim Mall — Hafr Al-Batin
and Al Othaim Mall - Al-Khafji, as well as cinema site rehabilitation projects. This delay in the completion, opening and
operation of the Company’s ongoing projects is due to several reasons, most notably: The restriction and limitation of
business hours for those authorized to work, the inability to supply primary construction materials during curfew hours,
such as concrete, iron, pipes of all kinds and other materials necessary for construction, the inability to transfer labor and
equipment necessary for implementation between regions, which delayed implementation for a period of no less than
five (5) months from 20/07/1441H (corresponding to 03/15/2020G).

*  Work on future projects that were in the design and planning stage and the issuance of permits and licenses required
to implement the Al Othaim Mall - Al-Rabwah development project were affected, with implementation delayed for at
least five (5) months as of 20/07/1441H (corresponding to 15/03/2020G), owing to the inability to communicate with
the relevant government entities to complete documents and plans and obtain licenses in preparation for offering
their implementation to contractors. As a result, the Company has incurred material losses due to the delay in the
implementation and operation of said projects, thus losing the expected revenues for this period. In addition, the
Company has born the costs of the technical and administrative staff involved in these projects during this period as well
as the costs of bank facilities.

* Abdullah Al Othaim Fashion Co. was affected by the cancellation of the opening of a number of retail spaces for the
brands it manages, which were scheduled to open in 2020G, including four (4) Kiabi retail spaces, two (2) OVS Kids retail
spaces, four (4) Parfois retail spaces and three (3) Tally Weijl retail spaces. The date of their completion and opening has
been postponed until 2022G.

*  Abdullah Al Othaim Food Co. was affected by the postponed opening of a number of restaurants and cafés, including
Dallah Café, Moka and More Café, Oliver Brown Chocolate Café, Roti Mum and Just Orange in Al Othaim Mall - Hafr
Al-Batin, which were scheduled to be opened during Q2 and Q3 of 2020G and the opening was postponed until 2022G.

In light of the foregoing, the Company and its Material Subsidiaries have taken the necessary steps to reduce their expenses, including
lowering the costs of hiring and leasing from third parties by obtaining rental exemptions, in addition to a head-count reduction. The
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Company and its Material Subsidiaries have also leveraged government support with regard to Saudi employees in the Kingdom, such
as benefits offered by the SANED Government Program, exemption from paying social insurance contributions and allowable delays
in paying the costs of residence fees, in addition to other government initiatives, which in turn will reduce the costs incurred during the
ongoing COVID-19 pandemic. In addition, the Company suspended labor service contracts for a number of workers, along with some
contracts with maintenance and operation companies to mitigate their expenses during the period malls were closed.

It should be noted that Company and its Material Subsidiaries have enabled its employees to work remotely in light of the ongoing
COVID-19 pandemic and the associated precautionary measures taken, with the Company and its Material Subsidiaries providing the
necessary technologies to enable their employees to access the information required to carry out their work remotely. The Company

also has sufficient cash liquidity to address its cash requirements, noting that the financing costs it receives have not changed as a result
of the above.

Except as disclosed in this section, the Company confirms that there has been no interruption in the business of the Company or its
Material Subsidiaries which may have or has had a significant effect on its financial position in the last twelve (12) months.

4.9  Employees

Following is the number of employees of the Company and its Material Subsidiaries by main departments and Saudization percentage:

4.9.1 The Company

Table No. (4.45): Employees of the Company as of December 31, 2018G, 2019G and 2020G and September 30, 2021G

FY FY FY FY
December 31, 2018G December 31, 2019G December 31, 2020G September 30, 2021G

Department § §
© ©
) )
IS =
o )
Z Z
1 Technology 0 3 0 3 3 0 12 12 3 11 14
Department
2 Network Security 0 1 1 0 0 0 0 0 0 0 0 0
3 Remote Tech 0 2 2 0 0 0 0 0 0 0 0 0
Operations
g TechAsset 0 0 0 0 0 0 0 0 0 0 0 0
Department
5  Leasing Department 3 8 11 4 9 13 2 8 10 3 6 9
g  Collection 1 7 8 3 6 9 5 8 13 4 7 11
Department
7 Internal Audit 0 6 6 0 6 6 0 5 5 0 2 2
Department
g Marketing 5 5 10 6 4 10 5 6 1 3 4 7
Department
g Technical 0 19 19 0 4 14 o0 14 14 1 "noo12
Department
10 Legal Department 4 2 6 6 3 9 7 2 9 5 2 7
11 Financial Department 1 7 8 1 6 7 3 23 26 3 19 22
12 Property Department 0 15 15 1 14 15 1 14 15 1 13 14
13 HR Management 4 4 8 8 4 12 8 4 12 7 4 11
Mall Operation
14 248 249 497 234 247 481 298 237 535 206 178 384
Department
Business
15  Development 0 2 2 0 0 0 0 0 0 0 0 0
Department
126 | Prospectus of Abdullah Al Othaim Investment Company www.othaimmalls.com

Table of Contents L]
on



FY FY FY FY
December 31, 2018G December 31, 2019G December 31, 2020G September 30, 2021G

Department

Non-Saud
Non-Saudi
Non-Saudi
Non-Saudi

Tenant Coordination

16 Department 0 2 2 0 3 ’ ° 1 1 ° ° °
17 Mall Maintenance 0 8 8 0 7 7 0 7 7 1 7 8
Department
1g Investment 0 2 2 0 0 0 0 0 0 0 0 0
Department
19 Administration 5 22 27 5 23 28 4 22 25 4 16 20
Department
Procurement
20 Department 2 1 3 2 1 3 1 1 2 1 2 3
Technical
51 Department 0 0 0 0 0 0 0 0 0 0 0 0
- Sustainable
Operation
22 Mall Financial 5 14 19 5 15 20 0 2 2 0 0 0
Department
23 Infrastructure 0 3 3 0 3 3 0 1 1 0 0 0
2 Internal Control and 0 1 1 2 2 4 0 1 1 1 2 3
Governance
25 Recruitment 3 2 5 3 3 6 4 1 5 2 2 4
Department
26  Developers Section 0 2 2 0 0 0 0 0 0 0 0 0
57 InterCard Support 0 1 1 0 0 0 0 1 1 0 0 0
Department
,g  Dynamics Support 0 6 6 0 6 6 0 1 1 0 0 0
Department
29 Data Center 0 2 2 0 3 3 0 0 0 0 0 0
30 Technical Support 0 4 4 0 5 5 0 1 1 0 0 0
Office
31 CEO Office 3 7 10 4 7 11 4 6 10 3 5 8
32 Fixed Assets Unit 0 0 0 0 2 2 0 2 2 0 2 2
Total 284 407 691 284 396 680 342 380 721 248 293 532
Source: The Company
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The Company obtained MHRSD Certificate No. 20002110001030 dated 26/02/1443H (corresponding to 10/03/2021G), pursuant to
which MHRSD certifies that the Company has met its Saudization requirements. In addition, according to Nitagat Program applied by
the MHRSD, the Company is in compliances with the applicable Saudization requirements according to its classification in the Nitagat
Program as of 16/04/1443H (corresponding to 11/21/2021G), which is Platinum for construction and building activity. The following table
sets out the Company’s compliance with the applicable Saudization requirements, according to its classification in the Nitagat Program
as of 16/03/1443H (corresponding to 11/21/2021G).

Table No. (4.46): Saudization Details of the Company as of 16/03/1443H (corresponding to 11/21/2021G)

Activity Categor Number of Average Saudization Nitagat
y gory Saudi Employees | Percentage under Nitagat Classification

Construction and building 28.79% Platinum

Source: The Company

4.9.2 Abdullah Al Othaim Entertainment Co.

Table No. (4.47): Employees of Abdullah Al Othaim Entertainment Co. as of December 31, 2018G, 2019G and 2020G
and September 30, 2021G

FY FY FY
December 31, 2018G December 31, 2019G December 31 2 September 30, 2021G

Department

Non-Saudi
Non-Saudi
Non-Saud
Non-Saudi

Marketing
1 Department 3 4 7 3 3 6 2 3 5 2 2 4
2 Development Security 0 2 2 0 0 0 0 0 0 0 1 1
3 Maintenance 0 2 2 0 3 0 0 0 0 0 3 3
Operations
HR and administrative
4 affairs Department > 3 8 0 ! ! 0 2 2 0 ! !
5 SnowCityOperation g 45 53 ;44 s 0 0 0 14 32 46
Department
Saffori Land
6  Operation 195 294 489 139 309 448 166 341 507 253 228 481
Department
Entertainment
7  Procurements 0 6 6 0 4 4 0 3 3 0 4 4
Department
Entertainment 9
8 Financial Department 6 8 4 6 6 12 3 > 8 > 4
g Asset Management 0 1 1 0 0 0 0 0 0 0 0 0
Section
Entertainment
Projects Department 0 14 14 0 13 13 0 13 13 0 13 13
19 Entertainment 0 5 5 0 6 6 0 7 7 0 8 8
Warehouse
) ) 0
12 Chairman’ Office 0 1 1 0 1 1 0 1 1 0 0
13 Dynamics Support 0 0 0 0 1 1 0 0 0 0 0 0
Department
Total 217 385 602 155 391 546 171 375 546 274 296 570
Source: The Company
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Abdullah Al Othaim Entertainment Co. obtained MHRSD Certificate No. 20002106004696 dated 12/11/1442H (corresponding to
05/24/2021G), pursuant to which MHRSD certifies that Abdullah Al Othaim Entertainment Co. has met its Saudization requirements.
The certificate issued by MHRSD expired on 15/02/1443H (corresponding to 09/22/2021G) and Abdullah Al Othaim Entertainment
Co. is in the process of obtaining a valid certificate as of the date of this Prospectus. In addition, according to Nitagat Program applied
by the MHRSD, Abdullah Al Othaim Entertainment Co. is in compliance with the applicable Saudization requirements according to its
classification in the Nitagat Program as of 16/04/1443H (corresponding to 11/21/2021G), which is High Green for construction and
building activity and Platinum for wholesale and retail trade activity — technology, equipment, apparel and services. The following table
sets out Abdullah Al Othaim Entertainment Co.’s compliance with the applicable Saudization requirements, according to its classification
in the Nitagat Program as of 16/04/1443H (corresponding to 11/21/2021G).

Table No. (4.48): Saudization of Abdullah Al Othaim Entertainment Co. as of 16/04/1443H (corresponding to
11/21/2021G)

Activity Cateqor Number of Saudi Average Saudization Nitagat
y gory Employees Percentage under Nitaqgat Classification

Construction and building 18.18% High Green

Wholesale and retail trade — technology, equipment, apparel 332 68.19%

. Platinum
and services

Source: The Company

4.9.3 Abdullah Al Othaim Fashion Co.

Table No. (4.49): Employees of Abdullah Al Othaim Fashion Co. as of December 31, 2018G, 2019G and 2020G and
September 30, 2021G

FY
De ber 30, 2021G

Department

Non-Saudi
Non-Saudi
Non-Saudi
Non-Saudi

Marketing

1 Department 3 4 7 3 3 6 2 3 5 2 2 4
Development

2 0 2 2 0 0 0 0 0 0 0 1 1
Department

3 Maintenance 0 2 2 0 3 3 0 0 0 0 3 3
Department
Human Resources

4 & Administration 5 3 8 0 1 1 0 2 2 0 1 1
Department

5 SnowCity Operation g 45 53 7 a4 51 0 0 0 14 32 46
Department
Saffori Land

6  Operation 195 294 489 139 309 448 166 341 507 253 228 481
Department
Entertainment

7  Procurements 0 6 6 0 4 4 0 3 3 0 4 4
Department
Entertainment

8 Financial Department 6 8 4 6 6 12 3 > 8 > 4 1

g Asset Management 0 1 1 0 0 0 0 0 0 0 0 0
Section
Entertainment
Projects Department 0 14 14 0 13 13 0 13 13 0 13 13

19 Entertainment 0 5 5 0 6 6 0 7 7 0 8 8
Warehouse
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FY FY FY FY
December 31, 2018G December 31, 2019G December 31, 2020G September 30, 2021G

Department ?, § ‘; ‘;

© @ @© ©

wv wv wv w

< IS < IS

o o o <

zZ Z Z Z
12 Chairman’ Office 0 1 1 0 1 1 0 1 1 0 0 0
13 Dynamics Support 0 0 0 0 1 1 0 0 0 0 0 0

Department

Total 217 385 602 155 391 546 171 375 546 274 296 570

2% FY FY FY
December 31, 2018G December 31, 2019G December 31, 2020G September 30, 2021G

Department ‘Q 1; ‘; ‘;
© © © ©
(%] (V2] (%] wv
c c c <
o o ) <)
Z Z P4 Z
1. Senior Management 1 1 2 1 1 2 1 1 2 2 0 2
2. HR Management 4 5 9 5 5 10 6 3 9 8 6 14
3. Financial Department 0 23 23 0 19 19 0 16 16 0 14 14
g, Technology 0 3 3 0 1 1 o 0o o0 0 0 0
Department
Operations
5. 2 8 10 4 21 25 2 17 19 3 9 12
Department
Marketing
6. Department 2 2 4 3 2 5 3 2 5 1 1 2
7. Business Department 0 3 3 0 6 6 0 4 4 0 2 2
g. Qperation 326 165 491 263 121 384 194 110 304 185 104 289
Department
9. Warehouse 0 23 23 0 19 19 0 13 13 0 12 12
Total 355 233 568 276 195 471 206 166 372 199 148 347

Source: The Company

Abdullah Al Othaim Fashion Co. obtained MHRSD Certificate No. 20002106006640 dated 18/11/1442H (corresponding to 05/11/2020G),
pursuant to which MHRSD certifies that Abdullah Al Othaim Fashion Co. has met its Saudization requirements. The certificate issued by
MHRSD expired on 21/02/1443H (corresponding to 09/28/2021G) and Abdullah Al Othaim Fashion Co. is in the process of obtaining a
valid certificate as of the date of this Prospectus. In addition, according to Nitagat Program applied by the MHRSD, Abdullah Al Othaim
Fashion Co. is in compliance with the applicable Saudization requirements according to its classification in the Nitagat Program as of
16/04/1443H (corresponding to 11/21/2021G), which is Platinum for wholesale and retail trade activity — technology, equipment and
apparel and for the activity of beauty centers and women’s sewing workshops. The following table sets out Abdullah Al Othaim Fashion
Co.’s compliance with the applicable Saudization requirements, according to its classification in the Nitagat Program as of 16/04/1443H
(corresponding to 11/21/2021G).

Table No. (4.50): Saudization of Abdullah Al Othaim Fashion Co. as of 16/04/1443H (corresponding to 11/21/2021G)

Activity Categor Number of Saudi Average Saudization Nitagat
y gory Employees Percentage under Nitagat Classification

Wholesale and retail trade — technology, equipment, apparel 80% Platinum

and services

Beauty centers and women'’s sewing workshops 183 55.66% Platinum
Source: The Company
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4.9.4 Abdullah Al Othaim Food Co.

Table No. (4.51): Employees of Abdullah Al Othaim Food Co. as of December 31, 2018G 2019G and 2020G and

FY FY
er 31, 2018G , De September 30, 2021G

September 30, 2021G

Department §
a3
<
[9)
2
Marketing
1. Department 1 1 2 0 0 0 0 0 0 0 0 0
o, Operation 44 88 132 24 98 122 32 97 129 38 80 118
Department
3 Financial Affairs 3 4 7 ] 3 4 2 5 7 1 3 4
Department
Human Resources
4. & Administration 1 0 1 0 0 0 0 0 0 0 0 0
Department
Total 49 93 142 25 101 126 34 102 136 39 83 122

Source: The Company

Abdullah Al Othaim Food Co. obtained Certificate No. 20002105003427 dated 19/01/1443H (corresponding to 8/25/2021G) from
the MHRSD, pursuant to which MHRSD certifies that Abdullah Al Othaim Food Co. has met its Saudization requirements. It should be
noted that the certificate issued by MHRSD expired on 23/01/1443H (corresponding to 08/31/2021G) and that Abdullah Al Othaim
Food Co. is in the process of obtaining a valid certificate as of the date of this Prospectus. In addition, according to the Nitagat program
applied by MHRSD, Abdullah Al Othaim Food Co. is in compliance with the applicable Saudization requirements for its Nitagat category
as of 19/01/1443H (corresponding to 08/25/2021G), which is Red for very small enterprises and Platinum for wholesale and retail
trade - materials, foods, furniture and agricultural items. The following table sets out Abdullah Al Othaim Food Co.’s compliance with
the applicable Saudization requirements, according to its classification in the Nitagat Program as of 19/01/1443H (corresponding to
08/25/2021G).

Table No. (4.52): Saudization of Abdullah Al Othaim Food Co. as of 02/11/1441H (corresponding to 06/23/2020G)

Activity Classification Number of Saudi Average Saudization Per- Nitagat
y Employees centage under Nitagat Classification

Very small enterprises

Whplesale aﬁd retail trade - materials, food, furniture and 48 66.43% Platinum
agricultural items

Source: The Company
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5. Organizational Structure of the Company

5.1 Ownership Structure of the Company

The following table sets out the ownership structure of the Company pre-and post the Offering.

Table No. (5.1): Ownership Structure of the Company Pre- and Post-Offering

Pre-Offering Post-Offering

sharefolders No. of Shares Nominal Value Percentage | No. of Shares Nominal Value Percentage
: (SAR) 9 : (SAR) 9

Al Othaim Holding Company 60,346,150 603,461,500 60.35% 60,346,150 603,461,500 60.35%
Abdullah Al Othaim Markets 13,653,850 136,538,500 13.65% - - -
Company

Abdullah Saleh Ali Al Othaim’ 26,000,000 260,000,000 26% 9,653,850 96,538,500 9.65%
Public - - - 30,000,000 300,000,000 30%
Total 100,000,000 1,000,000,000  100% 100,000,000 1,000,000,000  100%

The direct ownership of Abdullah Saleh Ali Al Othaim of the Company represents 26% of the Company’s Shares (prior to the Offering), while his indirect
ownership of the Company represents 64.95% (prior to the Offering), resulting from his direct ownership of 100% of the shares of Abdullah Al Othaim
Holding Company Co., which holds 60.35% of the Company’s Shares, his direct ownership of 6% of Abdullah Al Othaim Markets Company (prior to
the Offering), which holds 13.65% of the Company’s Shares, and his indirect ownership of 27.33% of Abdullah Al Othaim Markets Company through Al
Othaim Holding Company Co. (prior to the Offering).

Source: The Company

5.2 Management Structure

The following figure illustrates the management structure of the Company, including the Board, supervisory committees and the functions
of executive management members:

Figure No. (2): Management Structure of the Company

Board of Directors
Audit Committee CEO Executive Committee Nomination and Remuneration
Committee

Internal Audit Department Governance and
Compliance Department

[ [ [ [
Fashion Entertainment Real Estate T Department
Executive Executive Executive P F&B Executive
Department Department ( Department W Department
Human I E%Jaedcf: Projects Legal Financial
Resources Entertainment Real Estate Real Estate Department Department Department
Department [glperations Department] | commercial Operations a ’ e
epartment Department Department

F&B Operations
Department

Entertainment Collection Maintenance
Development Department Department

Department
Procurement Department

The executive management of the Entertainment Sector is affiliated with the Company and wholly owned subsidiaries of the Company (Abdullah Al
Othaim Entertainment Co.). However, in terms of the management structure, it operates as an internal department within the Company.

The executive management of the Fashion Sector is affiliated with a wholly owned subsidiary of the Company (Abdullah Al Othaim Fashion Co.).
However, in terms of the management structure, it operates as an internal department within the Company.

™ The executive management of the Food and Beverage Sector is affiliated with a wholly owned subsidiary of the Company (Abdullah Al Othaim Food
Co.). However, in terms of the management structure, it operates as an internal department within the Company.

Source: The Company
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5.3 Board of Directors

5.3.1 Formation of the Board

According to the Company’s Bylaws, the Company shall be managed by a board of directors composed of six (6) members appointed
by the Shareholders’ Ordinary General Assembly by cumulative vote. The duties and responsibilities of the Board of Directors are
determined under its Bylaws and the its Internal Governance Manual. The term of the Directors, including the Chairman, shall be a
maximum of three (3) years for each session. Unless otherwise provided by the Company’s Bylaws, Directors may be reappointed. A
Director may not be a board member at more than five (5) listed joint stock companies concurrently. The current Directors have been
appointed pursuant to a Shareholders’ General Assembly resolution dated 05/05/1442H (corresponding to 12/20/2020G), 20/06/1442H
(corresponding to 02/02/2021G) and 15/02/1443H (corresponding to 09/22/2021G). The current three-year session of the Board of
Directors commenced on 24/02/1441H (corresponding to 10/23/2019G).

The following table shows the Directors and the Secretary as of the date of this Prospectus:

Dlrect Indirect
eholdmg (%) Shareholding (%) Date of
Status X N
Pre- Post- Pre- Post- Appointment
Offering | Offering | Offering | Offering

Table No. (5.2): Company Directors

>
£
©
=
.2
S
©
Z

Abdullah Saleh Non- 19/11/1442H
Ali Al Othaim"™ Chairman Saudi 64 years Independent, 26% 9.65% 64.95%  60.35% (corresponding
1Al Othaim Non-Executive to 06/29/2021G)
Mohammed Vice Independent 28/04/1442H
Saad Abdulaziz Chairman Saudi 46 years Nonﬁfxecutivle N/A N/A N/A N/A (corresponding
bin Dawood to 12/13/2020G)
Meshaal lbrahim Non- 19/11/1442H
Mutaib Al Otaibi Director Saudi 49 years  Independent, N/A N/A N/A N/A (corresponding
Executive to 06/29/2021G)
. . 28/04/1442H
g::(ljldAllbé:EIi?h Director Saudi 60 years Egsﬁ;r;ii;t/’e N/A N/A N/A N/A (corresponding
to 12/13/2020G)
ii)sjjlr;ziz Independent 28/04/1442H
Moharmmed Director ~ Bahraini 42 years Non-Executivle N/A N/A N/A N/A (corresponding
to 12/13/2020G)
Nour
- Non- 10/01/1442G
ﬁgjﬂ::;ﬂ; Q:ISaif Director Saudi 45 years  Independent, N/A N/A N/A N/A (corresponding
Non-Executive to 08/18/2021G)

Dates listed in this table are the dates of appointment of Directors to the current session. The Directors’ biographies include the date of their appointment
to the Board.

The direct ownership of Abdullah Saleh Ali Al Othaim of the Company represents 26% of the Company’s Shares (prior to the Offering), while his indirect
ownership of the Company represents 64.95% (prior to the Offering), resulting from his direct ownership of 100% of the shares of Abdullah Al Othaim
Holding Company Co., which holds 60.35% of the Company’s Shares, his direct ownership of 6% of Abdullah Al Othaim Markets Company (prior to
the Offering), which holds 13.65% of the Company’s Shares, and his indirect ownership of 27.33% of Abdullah Al Othaim Markets Company through Al
Othaim Holding Company Co. (prior to the Offering)..

Source: The Company

The Secretary of the Board of Directors is Bandar Suleiman Mohammed Al Buhairi, who was appointed to this position on 18/11/1442H
(corresponding to 6/28/2021G) (for a summary of his biography, see Section 5.3.6 “Summary Biographies of the Directors and Board
Secretary” of this Prospectus).
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5.3.2 Responsibilities of the Board of Directors

The Board represents all Shareholders and shall exercise its duty of care and loyalty in managing and developing the Company, protecting
its interests and maximizing its value. The ultimate responsibility for the Company rests with the Board, even if it sets up committees or
delegates some of its powers to a third party. The Board of Directors may not issue a general or indefinite power of attorney.

Without prejudice to the competencies of the General Assembly set out in the Companies Law, the Implementing Regulations thereof
and the Company’s Bylaws, the Board shall have broad powers to manage the Company and guide its activities to achieve its objectives.
The ultimate responsibility for the Company rests with the Board, even if it sets up committees or delegates some of its powers to a third
party. In any case, the Board may not issue a general or an indefinite delegation. The functions and responsibilities of the Board include:

Establishing the plans, policies, strategies and main objectives of the Company, supervising their implementation and

reviewing them periodically and ensuring that the human and financial resources required to fulfil them are available,

including:

- Setting, reviewing and issuing guidance on the Company’s comprehensive strategies, key business plans and risk
management policies and procedures.

- Determining the most appropriate capital structure for the Company, its strategies and financial objectives and
approving all kinds of estimated budgets.

- Overseeing the main capital expenditures of the Company and the acquisition or disposal of assets.

- Setting performance indicators and monitoring the implementation thereof and the overall performance of the
Company.

- Reviewing and approving the Company’s organizational and human resources structures on a periodic basis.

- Ensuring that the financial and human resources required for achieving the objectives and main plans of the Company
are available.

Establishing and supervising rules and procedures for internal control, including:

- Developing a written policy to remedy actual and potential conflicts of interest scenarios for the Directors, the
executive management and the Shareholders. This includes misuse of the Company’s assets and facilities and
mismanagement resulting from transactions with Related Parties.

- Ensuring the integrity of the financial and accounting rules, including rules relating to the preparation of financial
reports.

- Ensuring the implementation of appropriate control procedures for risk assessment and management by generally
forecasting the risks that the Company may encounter and disclosing such risks transparently to the Company’s
stakeholders and Related Parties.

- Reviewing the effectiveness of the Company’s internal control procedures on an annual basis.

Establishing specific and explicit policies, standards and procedures for membership on the Board of Directors and
implementing them after they have been approved by the General Assembly.

Developing a written policy that regulates relations with stakeholders pursuant to the provisions of the Corporate
Governance Regulations.

Setting policies and procedures to ensure the Company’s compliance with laws and regulations and the Company'’s
obligation to disclose material information to Shareholders and stakeholders, and ensuring the compliance of the
executive management with these policies and procedures.

Supervising the management of the Company'’s finances and cash flows as well as its financial and credit relationships
with third parties.

Providing recommendations to the Ordinary General Assembly and Extraordinary General Assembly on increasing or
decreasing the share capital of the Company, dissolving the Company before the end of its term specified in its Bylaws
or deciding to continue the Company.

Providing recommendations to the Ordinary General Assembly on the use of the Company’s consensual reserve, if
one has been formed by the Extraordinary General Assembly and has not been allocated to a specific purpose, the
formation of additional financial allocations or reserves for the Company, or the manner of distributing the net profits of
the Company.

Preparing the Company’s interim and annual financial statements and approving them prior to publication.
Preparing the Board report and approving it prior to publication.

Ensuring the accuracy and integrity of the data and information that must be disclosed pursuant to the applicable
policies and systems on disclosure and transparency.

Developing effective communication channels allowing Shareholders to continuously and periodically review the various
aspects of the Company’s businesses as well as any material developments.

Forming ad-hoc Board committees pursuant to resolutions specifying their term, powers and responsibilities as well as
how they are monitored by the Board.

Specifying the types of remunerations granted to the Company’s employees, such as fixed remunerations, remunerations
linked to performance and remunerations in the form of shares, without prejudice to the Regulatory Rules and Procedures
issued pursuant to the Companies Law related to Listed Joint Stock Companies.

Setting the values and standards that govern the work at the Company.
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5.3.3 Chairman

Without prejudice to the competencies of the Board, the Board Chairman shall be responsible for leading the Board and supervising
its operations and the effective performance of its duties. The competencies and duties of the Chairman shall include the following in

particular:

Calling Board meetings.

Responding to requests from the auditor, the Audit Committee or the Shareholders to call a Board meeting as set out
under the laws.

Ensuring that the Directors obtain complete, clear and accurate information in due course.
Ensuring that the Board effectively discusses all fundamental issues in due course.

Representing the Company before third parties in accordance with the Companies Law, the Implementing Regulations
thereof and the Company’s Bylaws.

Encouraging the Directors to effectively perform their duties in order to achieve the interests of the Company.
Ensuring that there are actual communication channels with Shareholders and conveying their opinions to the Board.

Encouraging constructive relationships and effective participation between the Board and the executive management on
the one hand and the Directors on the other hand, and creating a culture that encourages constructive criticism.

Preparing agendas of the Board meetings, taking into consideration any matters raised by Directors or the external
auditor and consult with the Directors and the Chief Executive Officer upon preparing the Board’s agenda.

Convening periodic meetings with non-executive Directors without any of the Company’s executive Directors present.
Chairing Shareholders’ General Assembly meetings.

Informing the Ordinary General Assembly, when convened, and based on reports received from the Directors, of
business and contracts in which a Director has a direct or indirect interest. This notification must include the information
the Director provided to the Board in accordance with Article 30, Paragraph 14 of the Corporate Governance Regulations
and must be accompanied by a special report from the external auditor.

Informing the Ordinary General Assembly, when convened, of any competing businesses that a Director is engaged in,
after the Board assesses the Director’s competition with the Company’s business or subsidiary activity in accordance with
the standards issued by the General Assembly, based on a proposal from the Board and published on the Company’s
website, provided that such businesses are assessed on annual basis.

5.3.4 Board Secretary

The responsibilities of the Board Secretary include:

Documenting Board meetings and preparing minutes therefor, which shall include the discussions and deliberations of
such meetings, as well as the place, date and times such meetings commenced and were concluded; recording Board
decisions and voting results and keeping them in a special and organized register, including the names of the attendees
and the reservations they expressed (if any). Such minutes shall be signed by all attending Directors.

Keeping the reports submitted to and prepared by the Board.

Providing the Directors with the agenda of the Board meeting and related worksheets, documents and any additional
information related to the topics included in the agenda items requested by any Director.

Ensuring that the Directors comply with the procedures approved by the Board.
Informing Directors of the procedures approved by the Board.

Informing Directors of meeting appointments sufficiently in advance of the set date.
Presenting the draft minutes to the Directors for their opinions thereon prior to signing.

Ensuring that the Directors receive, fully and promptly, a copy the minutes of the Board's meetings as well as the
information and documents related to the Company’s business.

Coordinating among the Directors regarding any matters related to the nature and functions of the Board and any
scheduled or emergency meetings.

Keeping the disclosure register of the Board and executive management in accordance with Article 92 of the Companies
Law.

Providing assistance and advice to the Directors.
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5.3.5 Service Contracts with Directors

Except for the contract concluded with the Director Meshaal Ibrahim Mutaib Al Otaibi as the Company’s CEO, the Company has not
entered into any service or employment contracts with the Directors.

5.3.6 Summary Biographies of the Directors and Board Secretary

Following is a summary of the biographies of the current Directors:

Table No. (5.3): Summary Biography of Abdullah Saleh Ali Al Othaim

Name Abdullah Saleh Ali Al Othaim
Age 64 years

Nationality Saudi

Title Chairman

Academic Middle school.

Qualifications

Current
Positions

* Chairman of the Company, 2021G to present.

*  Chairman, Abdullah Al Othaim Markets Company, a Saudi joint stock company operating in retail sales, 2011G
to present.

* Director, Al Othaim Holding Company, a one-person Saudi limited liability company operating in investment,
2005G to present.

* Chairman, Abdullah Al Othaim Markets Company - Egypt, an Egyptian public joint stock company operating
in retail sales, 2011G to present.

¢ Chairman of the board of trustees, Abdullah bin Saleh Al Othaim and Sons Charitable Foundation, a Saudi
charitable institution operating in charitable projects, 2008G to present.

Significant Prior
Experience

Member of the nomination and remuneration committee, Abdullah Al Othaim Markets Company, a joint stock
company operating in retail sales, 2009G to 2020G.

Source: The Company
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Table No. (5.4): Summary Biography of Mohammed Saad Abdulaziz bin Dawood

Name Mohammed Saad Abdulaziz bin Dawood
Age 46 years

Nationality Saudi

Title Vice Chairman

Academic

Qualifications

Bachelor's degree in Accountancy, College of Administrative Sciences, King Saud University, Saudi Arabia, 1996G.

Current
Positions

Member of the Company’s Executive Committee, 2021G to present.

Member of the Company’s Nomination and Remuneration Committee, 2021G to present.

Director, the Company, 2020G to present.

Director, Mediterranean and Gulf Cooperative Insurance and Reinsurance Company (MedGulf), a Saudi public
joint stock company operating in insurance, 2019G to present.

Chairman, Alpha Financial Company, a Saudi closed joint stock company operating in securities, 2018G to
present.

Director, Saudi Chemical Company, a Saudi public joint stock company operating in civil and military explosives,
2019G to present.

Director, Saudi Real Estate Company, a Saudi public joint stock company operating in real estate, 2019G to
present.

Director, Dar Al Tamleek Company, a Saudi closed joint stock company operating in home financing solutions,
2015G to present.

Director, Mohammed Abdulaziz Al-Rajhi & Sons Investment Company (Rajhi Invest), a Saudi closed joint stock
company operating in investment, 2014G to present.

Director, Manafea Investment Company, a Saudi limited liability company operating in investment, 2014G to
present.

Director, Abdul Latif Al-Eisa Group Holding Company, a Saudi closed joint stock company operating in a
variety of activities, 2020G to present.

Chairman, Agalat Real Estate Company, a Saudi limited liability company operating in real estate development,
2020G to present.

Significant Prior
Experience

Chief executive officer, Mohammed bin Abdulaziz Al-Rajhi & Sons Investment Company, a closed Saudi joint
stock company operating in investment, 2014G to 2018G.

Source: The Company
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Table No. (5.5): Summary Biography of Meshaal Ibrahim Mutaib Al Otaibi

Name Meshaal Ibrahim Mutaib Al Otaibi
Age 49 years

Nationality Saudi

Title Director

Academic

Qualifications Bachelor's degree in Accounting, King Saud University, Saudi Arabia, 1995G.

* Director, the Company, 2021G to present.
» CEO of the Company, 2021G to present.
*  Member of the Company’s Executive Committee, 2021G to present.

* Chairman, Wamda Cinemas Company, a closed, mixed joint-stock company operating in the cinema sector,
2021G to present.

» Director, Riva Investment Company, a limited liability company operating in real estate and financial activities,
2021G to present.

* Director, Al Othaim Holding Company Co., a limited liability company managing the subsidiaries, 2021G to
present.

* Director, Allied Cooperative Insurance Group (ACIG), a public joint-stock company operating in insurance,
2021G to present.

* Director, Falcon Plastic Products Company, a closed joint-stock company operating in the manufacture and
sale of plastic products, 2016G to present.

» Director, Advanced Systems and Technologies Co., a closed joint-stock company operating in the provision of
software and technical solutions, 2010G to present.

*  Member of the executive committee, Al Othaim Holding Company Co., a limited liability company managing
the subsidiaries, 2021G to present.

* Member of the nomination and remuneration committee, Al Othaim Holding Company Co., a limited liability

Current ) neTe
company managing the subsidiaries, 2021G to present.

Positions
* Chairman of the audit and risk committee, Falcon Plastic Products Company, a closed joint stock company
operating in plastic products manufacturing and sale, 2020G to present.

* Director, Saudi Tourism Development Company, a closed joint-stock company operating in the ownership of
hotel properties, 2020G to present.

e Member of the nomination and remuneration committee, The International Beverage Co., a closed joint-stock
company operating in bottled water production, 2019G to present.

* Director, Daem Real Estate Investment, a limited liability company operating in real estate management,
2018G to present.

» Director, The International Beverage Co., a closed joint-stock company operating in bottled water production,
2018G to present.

* Head of the audit committee, Daem Real Estate Investment, a limited liability company operating in real estate
management, 2018G to present.

* Head of the audit and risk committee, Al Jazirah Home Appliances Co., a closed joint-stock company operating
in the marketing and manufacturing of home appliances, 2018G to present.

» Director, Falcon Plastic Products Company, a closed joint-stock company operating in the manufacture and
sale of plastic products, 2016G to present.

» Director, Advanced Systems and Technologies Co., a closed joint-stock company operating in the provision of
software and technical solutions, 2010G to present.

» Director, Oasis Fiberglass Co., a joint stock company operating in fiberglass production, 2019G to 2021G.

* Acting chief executive officer, Daem Real Estate Investment, a limited liability company operating in real estate
management, 2019G to 2021G.

* Chief executive officer, Mohammed Abdulaziz Al-Rajhi & Sons Investment Company, a closed joint stock
company operating in investment in companies, stocks and real estate, 2018G to 2021G.

Director, Mohammed Abdulaziz Al-Rajhi & Sons Investment Company, a closed joint stock company operating

Significant Prior in investment in companies, stocks and real estate, 2018G to 2021G.

Experience

*  Member of the audit and risk committee, International Beverage Co., a closed joint stock company operating
in bottled water production, 2019G to 2020G.

*  Chairman of the audit and risk committee, Al-Rajhi Steel Industries, a closed joint stock company operating in
the iron and steel industry, 2019G to 2020G.

* Vice chairman, Al Jazirah Home Appliances Co., a limited liability company operating in the marketing and
manufacturing of home appliances, 2018G to 2020G.
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Significant Prior
Experience
(continued)

*  Member of the advisory board, Bank Muscat, a limited liability company, operating in the provision of banking
services, 2018G to 2020G.

*  Member of the audit committee, Saudi Fisheries Co., a joint stock company operating in fish and investment
in live aquatic wealth and related industries, 2018G to 2020G.

*  Vice president of finance, human recources and information technology, Rajhi Steel, a Saudi closed joint stock
company operating in the manufacture and sale of rebar and other iron products, 2016G to 2018G.

* Subsidiaries director, Industrialization & Energy Services Company (TAQA), a closed joint stock company
operating in the energy and water industry, 2010G to 2016G.

* Chairman of the audit committee, Arabian Geophysical & Surveying Company (Argas), a limited liability
company operating in geological survey/petroleum activities, 2013G to 2015G.

*  Member of the executive committee, Air Liquide Arabia, a limited liability company operating in large-scale
industries such as oil and gas, metallurgy and electronics, 2014G to 2015G.

*  Member of the audit committee, Jubail Energy Services Company (JESCO), a limited liability company
operating in seamless pipe production for oil and gas companies, 2014G to 2015G.

*  Member of the executive committee, Single International Saudi Arabia, a limited liability company operating
in the heavy equipment industry, 2014G to 2015G.

Source: The Company

Table No. (5.6): Summary Biography of Khalid Ibrahim Saad Al Rabiah

Name Khalid Ibrahim Saad Al Rabiah
Age 60 years

Nationality Saudi

Title Director

Academic

Qualifications

Bachelor’s degree in Accounting, University of Toledo, United States of America, 1991G.

Current
Positions

*  Chairman of the Company’s Audit Committee, 2021G to present.

» Director, East Pipes Integrated Company for Industry, a closed joint stock company operating in the iron pipe
industry, 2021G to present.

* Director, the Company, 2020G to present.

* Director, Yanbu National Petrochemical Co., a Saudi joint stock company operating in the petrochemical
industry, 2020G to present.

* Chairman, Arab Company for Drug Industries and Medical Appliances (ACDIMA), an Arab joint company
operating in the pharmaceutical and medical supply industries, 2020G to present.

* Director, Tunisian Saudi Bank, a Tunisian closed joint stock company operating in banking services, 2020G to
present.

* Founder and chairman, Khalid Alrabiah Financial Consulting Office, a Saudi sole proprietorship operating in
the provision of financial consulting for non-securities, 2016G to present.

Significant Prior
Experience

* Director, Al-Dowayan Real Estate Company, a Saudi closed joint stock company operating in real estate
development, 2017G to 2020G.

*  Chairman of the executive committee, Al-Dowayan Real Estate Company, a Saudi closed joint stock company
operating in real estate development, 2017G to 2020G.
Chief executive officer, Methanol Chemicals Company (CHEMANOL), a Saudi public joint stock company
operating in the production of formaldehyde and concrete derivatives and improvers, 2008G to 2016G.

*  Chief financial officer, Saudi Arabian Amiantit Company, a Saudi public joint stock company operating in the
construction of plants, acquisition, management and operation of industrial facilities and marketing of their
products, especially industrial projects related to pipe production, 1993G to 2008G.

Source: The Company
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Table No. (5.7): Summary Biography of Bassam Abdulaziz Mohammed Nour

Name Bassam Abdulaziz Mohammed Nour

Age 42 years

Nationality Bahraini

Title Director

Academic Bachelor's degree in management of Information Systems and Finance, University of South Florida, United States

Qualifications

of America, 2001G.

Current
Positions

* Director, the Company, 2020G to present.
*  Chairman of the Company’s Executive Committee, 2021G to present.

*  Chief executive officer, Alternative Investments, Derayah Financial, a Saudi closed joint stock company
operating in investment and stock trading services, 2017G to present.

Significant Prior

Experience

Head of real estate investments, AlRajhi United Co., a closed company operating in buying, selling and
managing real estate assets inside and outside the Kingdom, 2012G to 2017G.

Source: The Company

Table No. (5.8): Summary Biography of Abdullatif Ali Abdullatif Al Saif

Name Abdullatif Ali Abdullatif Al Saif

Age 45 years

Nationality Saudi

Title Director

Academic * Master's degree in Business Administration/Economy, Boston University, United States of America, 2006G.

Qualifications

* Bachelor's degree in Business Administration, Boston University, United States of America, 2001G.

Current
Positions

* Director, the Company, 2021G to present.
*  Member of the Company’s Executive Committee, 2021G to present.

* Managing director and chief executive officer, Sabeen Investment Co., a closed joint stock company operating
in investments management, 2021G to present.

* Partner/managing director/chief executive officer, Sabeen Investment Co., a closed joint stock company
operating in investments management, 2021G to present.

* Director, Al Nahdi Medical Company, a limited liability company operating in pharmacies and medicine,
2021G to present.

» Director, STC Solutions, a public joint stock company operating in communications and technology, 2020G to
present.Director, National Petrochemical Company - Petrochem, a public joint stock company operating in the
field of petrochemicals, 2019G to present.

» Director, Alwataniya Petrochemicals, a public joint stock company operating in the petrochemical industry,
2019G to present.

* Director, Wisayah Global Investment Company, a limited liability company operating in investment, 2019G to
present.

* Director, Arabian Cement Company (ACC), a public joint stock company operating in the cement industry,
2018G to present.

* Director, Al Rajhi Bank, a public joint stock company operating in the banking sector, 2017G to present.

Significant Prior

Experience

* Chief executive officer, Al Ra'idah Investment Co., a closed joint stock company operating in investments

management, 2018G to 2021G.

Advisor, Public Pension Agency, a governmental institution operating in pension fund management, 2017G

to 2018G.

* Deputy chief executive officer/head of Investments, King Abdullah Humanitarian Foundation, a charitable
organization operating in charitable work, 2014G to 2017G.

Source: The Company
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Table No. (5.9): Summary Biography of Bandar Suleiman Mohamed Al Buhairi

Name Bandar Suleiman Mohammed Al Buhairi
Age 45

Nationality Saudi

Title Board Secretary

Academic

Qualifications Bachelor’s degree in Accounting, King Saud University, Saudi Arabia, 2001G.

* Board Secretary, Abdullah Al Othaim Investment Company, a closed joint stock company operating in the
establishment, operation and management of major commercial complexes, 2021G to present.

*  Member of the remuneration and nomination committee, National Chemical Fertilizer Industry Co., a listed
joint stock company operating in the manufacture and production of detergents, chemical fertilizers and
plastics, 2021G to present.

* Director and chairman of the audit committee, National Chemical Fertilizer Industry Co., a listed joint stock
company operating in the manufacture and production of detergents, chemical fertilizers and plastics, 2020G
to present.

Cur!'e'nt * Director, Mueen Human Resources Company, a closed joint stock company operating in the provision of labor
Positions .
services, 2015G to present.

*  Member of the board of managers and executive committee, ljmal Limited Company, a limited liability
company operating in general construction of buildings and management and leasing of residential and non-
residential properties, 2013G to present.

* Director and chairman of the audit committee, Riyadh Food Industries Co., a closed joint stock company
operating in manufacturing and food, 2013G to present.

* Board secretary, Abdullah Al Othaim Markets Company, a public joint stock company operating in food retail,
2008G to present.

» Director, of the Company, 2008G to 2019G.

* Chairman of the executive committee, Mueen Human Resources Company (a closed joint stock company

Significant Prior operating in the provision of labor services), 2017G to 2020G.
Experience *  Member of the Audit Committee of the Company, 2016G to 2020G.

* Member of the remuneration and nomination committee, Abdullah Al Othaim Markets Company (a public joint
stock company operating in food retail), 2012G to 2020G

Source: The Company

5.4 Board Committees

A number of committees emanate from the Company’s Board of Directors, formed based on the Company’s needs, circumstances
and conditions in order to enable the Board to perform its tasks effectively, in addition to fulfilling relevant legal requirements. These
committees include the Audit Committee, the Nomination and Remuneration Committee and the Executive Committee.

Following is a summary of the structure, responsibilities and current members of each standing committee:

5.4.1 Audit Committee

The duties and responsibilities of the Audit Committee include:

A. Financial Statements:

* Examining the initial and annual financial statements of the Company before presenting them to the Board and
providing its opinion and recommendations thereon to ensure their integrity, fairness and transparency.

*  Providing its technical opinion, at the request of the Board, regarding whether the Board report and the Company’s
financial statements are fair, balanced, understandable and contain information that allows Shareholders and
Investors to assess the Company'’s financial position, performance, business model and strategy.

* Analyzing any important or non-familiar issues contained in the financial reports.

* Accurately investigating any issues raised by the Company’s Chief Financial Officer, any person assuming his/her
duties or the Company’s compliance officer or auditor.

* Examining accounting estimates regarding significant matters contained in the financial reports.

e Studying the accounting policies followed at the Company, expressing an opinion thereon and providing
recommendations to the Board in this regard.
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B. Internal Audit:
*  Studying and reviewing the Company’s internal and financial control and risk management systems.

* Analyzing internal audit reports and following up on the implementation of the corrective measures for the remarks
contained in such reports.

*  Monitoring and supervising the performance and activities of the internal auditor and the Internal Audit Department
at the Company, if any, to ensure the availability of the necessary resources and their effectiveness in performing the
duties and tasks assigned to them. If the Company does not have an internal auditor, the Committee must submit its
recommendation to the Board regarding the need to appoint one.

*  Providing recommendations to the Board on the appointment of the head of the Internal Audit Unit or Department
or the internal auditor and proposing the remuneration thereof.

C. External Audit:

¢ Providing recommendations to the Board on the nomination and dismissal of auditors, determining their remuneration
and assessing their performance after verifying their independence and reviewing the scope of their work and the
terms of their contracts.

*  Ensuring the auditor's independence, objectivity and fairness and the effectiveness of audit work, taking into account
the relevant rules and standards.

* Reviewing the plan and works of the Company’s auditor, checking that no technical or administrative works were
submitted outside the scope of the audit, and expressing their views in this regard.

* Answering the inquiries of the Company’s auditor.

* Studying the auditor’s report and notes on the financial statements and following up on the measures adopted in
this regard.

D. Compliance:

*  Reviewing the results of the reports of supervisory authorities and verifying that the Company has taken the necessary
measures in this regard.

*  Ensuring the Company’s compliance with the relevant laws, regulations, policies and instructions.

* Reviewing contracts and transactions to be concluded by the Company with Related Parties and providing its
recommendations to the Board in connection therewith.

* Reporting any issues to the Board that it deems necessary to take action on and providing recommendations as to
the steps that should be taken.

The Audit Committee comprises the following members, appointed under a resolution of the Company’s Ordinary General Assembly
of Shareholders dated 07/06/1442H (corresponding to 01/20/2021G), 20/11/1442H (corresponding to 06/30/2021G) and 15/02/1443H
(corresponding to 09/22/2021G).

Table No. (5.10): Members of the Audit Committee

1 Khalid lbrahim Saad Al Rabiah Chairman Independent, Non-Executive
2 Omar Abdulaziz Abdullah Al Dakhil Member Non-Director
3 Abdullah Ali Abdullah Al Dubaikhi Member Non-Director
4 Abdullah Jaber Ali Al Faifi Member Non-Director

Source: The Company
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Following are summary biographies of the members of the Audit Committee:

Table No. (5.11): Biography of Khalid Ibrahim Saad Al Rabiah, Chairman of the Audit Committee

Name Khalid Ibrahim Saad Al Rabiah
Title Chairman of the Audit Committee
Biography Please refer to Section 5.3.6 “Summary Biographies of Directors and Board Secretary” of this Prospectus.

Source: The Company

Table No. (5.12): Summary Biography of Omar Abdulaziz Abdullah Al Dakhil, Member of the Audit Committee

Name Omar Abdulaziz Abdullah Al Dakhil

Age 45

Nationality Saudi

Title Member of the Audit Committee

Academic *  Master of Business Administration, King Fahd University of Petroleum and Minerals, Saudi Arabia, 2004G.

Qualifications *  Bachelor of Science, King Fahd University of Petroleum and Minerals, the Kingdom, 1998G.

*  Member of the Company’s Audit Committee, 2021G to present.
Current » Director, Saudi Anti-Fraud Association, a Saudi non-profit anti-fraud association, 2019G to present.

Positions * Chiefaudit executive, SABIC Agri-Nutrients Company, a Saudi joint stock company operating in petrochemicals,
2019G to present.

» Director, Saudi Institute of Internal Auditors, a Saudi non-profit professional association meeting international
professional standards for all practitioners of the internal audit profession, 2015G to 2019G.

* Chairman of the audit committee, the Saipem Taga Al-Rushaid Fabricators Company Ltd. (STAR) sector,
Industrialization & Energy Services Company (TAQA), a Saudi closed joint stock company operating in the
energy and water industry, 2015G to 2019G.

* Member of the audit committee, Jubail Energy Services Company (JESCO), a Saudi closed joint stock company
operating in the energy and water industry, 2015G to 2019G.

* Vice chairman of the audit committee, Industrialization & Energy Services Company (TAQA), a Saudi closed
joint stock company operating in the energy and water industry, 2013G to 2019G.

* Internal audit manager, Mohammad Al Mojil Group, a Saudi joint stock company operating in construction and
maintenance of oil, gas and petrochemical facilities and submersible platforms, 2008G to 2012G.

* Held several auditing positions, from auditor to head of audit at Saudi Arabian Oil Company (Aramco), a public
joint stock company operating in the energy industry, 1998G to 2008G.

Significant Prior
Experience

Source: The Company
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Table No. (5.13): Biography of Abdullah Ali Abdullah Al Dubaikhi, Member of the Audit Committee

Name Abdullah Ali Abdullah Al Dubaikhi

Age 60 years

Nationality Saudi

Title Member of the Audit Committee

Academic e Executive Master in Business Administration (Business), Oxford University, United Kingdom, 2011G.

Qualifications

Bachelor's degree in Electrical Engineering, King Fahd University of Petroleum and Minerals, the Kingdom,
1987G.

Current
Positions

Member of the Company’s Audit Committee, 2021G to present.

Member of the Company’s Nomination and Remuneration Committee, 2021G to present.
Director, Naseej Co., a public joint stock company, 2021G to present.

Member of the audit committee, Abdullah Al Subaie Investment Co., 2020G to present.

Chief executive officer, Bahri, a Saudi public joint stock company operating in crude oil and chemical tankers,
2018G to present.

Director, Matarat Holding Co., a Saudi closed joint stock company operating in civil aviation, 2018G to present.

Director, Mulkia Investment Company, a Saudi closed joint stock company operating in asset management,
arrangement, corporate finance, financial consulting and research, 2016G to present.

Director, Abdullah Al Othaim Markets Company, a Saudi joint stock company operating in the retail industry,
2013G to present.

Significant Prior
Experience

Director, Alessa Industries Co., a Saudi limited liability company operating in commercial and industrial
business and projects, 2011G to 2021G.

Director, Bank Alkhair, a Bahraini closed joint stock company, 2011G to 2017G.

Director, Minerva Foods, a Brazilian public joint stock company operating in the food industry, 2015G to
2017G.

Director, G3 Canada Limited, a Canadian company operating in agriculture, 2014G to 2017G.
Director, Continental Farmers Group, a Ukrainian group operating in agriculture, 2013G to 2017G.

Chief executive officer, Saudi Agricultural and Livestock Investment Company (SALIC), a Saudi joint stock
company operating in food products, 2012G to 2017G.

Director, Savola Foods, a Saudi closed joint stock company operating in the food industry, 2013G to 2016G.

Source: The Company
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Table No. (5.14): Summary Biography of Abdullah Jaber Ali Al Faifi, Member of the Audit Committee

Name Abdullah Jaber Ali Al Faifi
Age 63 years
Nationality Saudi
Title Member of the Audit Committee
* Bachelor's degree in Accounting, King Abdulaziz University, the Kingdom, 1985G.
Academic * Professional Fellowship Certificate in Internal Auditing (CIA)/Institute of Internal Auditors (I1A).

Qualifications

¢ Certified Fraud Examiner (CFE)/Association of Certified Fraud Examiners (ACFE).
* Certification in Risk Management Assurance (CRMA)/Institute of Internal Auditors (lIA).

*  Member of the Company’s Audit Committee, 2021G to present.

Current *  Member of the audit committee, General Authority for Statistics, a government entity, 2020G to present.
Positions *  Member of the risk committee, General Authority for Statistics, a government entity, 2020G to present.
*  Member of the remuneration and compensation committee, Eastern Health Cluster Co., 2019G to present.
* Chairman of the board of Saudi Institute of Internal Auditors, an independent, non-profit professional entity
operating under the supervision of the General Auditing Bureau, 2016G to 2018G.
*  Member of the audit committee, Saudi Institute of Internal Auditors, an independent, non-profit professional
entity operating under the supervision of the General Auditing Bureau, 2016G to 2018G.
e Saudi Aramco:
- Associate general auditor, May 2015G to July 2015G.
- Head of special audit, January 2013G to April 2015G.
Significant Prior - Head of international business audit- Reviewing governance and risk systems at Saudi Aramco subsidiaries
Experience and joint ventures with international companies, such as ExxonMobil, Shell, Sinopec and Dow Chemical in

Asia, Europe and North America, in addition to assisting in the establishment of internal audit departments
in these projects, 2008G to 2012G.

- Head of internal audit, Production and Excavation Works Department - Refining and Marketing Audit
Department - Financial and Administrative Affairs and Business Services Audit Department, 2003G to
2008G.

- Career progression in the fields of finance and internal audit - Saudi Aramco - Saudi Arabian Marketing
and Refining Company (SAMAREC) - General Petroleum and Mineral Organization (PETROMIN), 1985G
to 2002G.

Source: The Company

5.4.2 Nomination and Remuneration Committee

The duties and responsibilities of the Nomination and Remuneration Committee include:

Preparing clear policies on the remuneration of Directors, Board committees and executive management, presenting
such policies to the competent authorities for approval, subject to the laws regulating these remunerations and provided
that such policies follow standards linked to performance, as well as disclosing them when required by the law and
monitoring and reviewing their implementation.

Clarifying the relation between the remunerations paid and the adopted remuneration policy, highlighting any material
deviation from that policy.

Periodically reviewing the remuneration policy and assessing its effectiveness in achieving its desired objectives.

Providing recommendations to the Board on the remuneration of Directors, Board committees and Senior Executives, in
accordance with the approved policy.

Suggesting clear policies and standards for Board membership and the executive management.

Providing recommendations to the Board on the nomination or re-nomination of Directors in accordance with approved
policies and standards, subject to the membership conditions that must be met by candidates.

Preparing a description of the capabilities and qualifications required for Board membership and executive management
positions.

Determining the amount of time that directors must allocate to Board activities.
Annually reviewing the skills and expertise required of Directors and the executive management.

Reviewing the structure of the Board and the executive management and providing recommendations regarding changes
that may be made to such structure.

Annually ensuring the independence of independent Directors and the absence of any conflicts of interest if a Director
also acts as a director of another company.
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* Providing job descriptions for executive, non-executive and independent Directors and Senior Executives.
* Setting the procedures to be followed if the position of a Director or Senior Executive becomes vacant.

* Determining the strengths and weaknesses of the Board and recommending solutions to remedy them in line with the
Company’s interests.

*  When nominating a Director, ensuring compliance with the Corporate Governance Regulations and relevant laws.

e Assessing the matters that fall within its authority or those referred to it by the Board and communicating its
recommendations to the Board to issue decisions in connection therewith. The Committee may seek assistance from any
experts or specialists, whether internal or external, within the scope of its powers. This shall be included in the minutes
of the committee meeting, stating in detail the name of the expert and their relation to the Company or its executive
management.

* Atthe end of each year, the Committee shall submit a report on its activities to the Board.

The Nomination and Remuneration Committee comprises the following members appointed under a Board resolution dated 25/11/1442H
(corresponding to 07/05/2021G) and 10/01/1443H (corresponding to 08/18/2021G).

Table No. (5.15): Members of the Nomination and Remuneration Committee

1 Mohammed Saad Abdulaziz bin Dawood Chairman Independent, Non-Executive
2 Abdullah Ali Abdullah Al Dubaikhi Member Non-Director
3 Abdulaziz Munir Ahmed Al Qadi Member Non-Director
4 Abdulkarim Abdulaziz Al Rasheed Member Non-Director

Source: The Company
Following are summary biographies of the members of the Nomination and Remuneration Committee:

Table No. (5.16): Biography of Mohammed Saad Abdulaziz bin Dawood, Chairman of the Nomination and Remuneration
Committee

Name Mohammed Saad Abdulaziz bin Dawood
Title Chairman of the Nomination and Remuneration Committee
Biography Please refer to Section 5.3.6 “Summary Biographies of the Directors and Board Secretary” of this Prospectus.

Source: The Company

Table No. (5.17): Biography of Abdullah Ali Abdullah Al Dubaikhi, Member of the Nomination and Remuneration
Committee

Name Abdullah Ali Abdullah Al Dubaikhi

Title Member of the Nomination and Remuneration Committee

Please see Table 5.13 “Biography of Abdullah Ali Abdullah Al Dubaikhi, Member of the Audit Committee” of

Biography this Prospectus.

Source: The Company
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Table No. (5.18): Biography of Abdulaziz Munir Al Qadi, Member of the Nomination and Remuneration Committee

Name Abdulaziz Munir Ahmed Al Qadi
Age 39 years
Nationality Saudi
Title Member of the Nomination and Remuneration Committee
e Strategic Human Resources Management Certificate, Cornell University, United States of America, 2013G.
Academic * Master's degree in Human Recources Management, Central Michigan University, United States of America,

Qualifications

2011G.
Bachelor's degree in Marketing, King Fahd University of Petroleum and Minerals, the Kingdom, 2007G.

Current
Positions

Vice president of the human resources sector, Dur Hospitality Co., a public joint stock company specialized in
the field of hospitality in the Kingdom, 2021G to present.

Member of the Company’s Nomination and Remuneration Committee, 2020G to present.

Significant Prior
Experience

Vice president, Support Services, National Unified Procurement Company (NUPCQ), a Saudi governmental
joint stock company, operating in the provision of medical procurement, storage and distribution services for
medicines, devices and medical supplies, 2019G to 2021G.

Member of the nomination and remuneration committee, Sony Corporation, a company within the Al Faisaliah
Group, a closed joint stock company operating in electronics, 2017G to 2019G.

Member of the nomination and remuneration committee, Arabian International Healthcare Holding Co., a
Saudi closed joint stock company operating in health care, 2017G to 2019G.

Member of the nomination and remuneration committee, Alfa Co. for Operations Services Ltd, a Saudi limited
liability company operating in catering and operation of restaurants, 2017G to 2019G.

Member of the human capital, nomination and remuneration committee, Al-Faisaliah Holding Group, a Saudi
closed joint stock company operating in a variety of fields such as agriculture, food and beverages, dairy
products, restaurants, health care, electronics, systems and consumer electronic supplies, 2011G to 2019G.
Human capital manager, Al-Faisaliah Holding Group, a Saudi closed joint stock company operating in a variety
of fields such as agriculture, food and beverages, dairy products, restaurants, health care, electronics, systems
and consumer electronic supplies, 2011G to 2019G.

Graduate recruitment manager, Saudi British Bank (SABB), a Saudi public joint stock company operating in
banking services, 2007G to 2017G.

Graduate recruitment manager, KPMG for Professional Consultancies, a Saudi company that is part of a global
network of professional companies operating in accounting and legal auditing, 2007G to 2009G.

Source: The Company
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Table No. (5.19): Biography of Abdulkarim Abdulaziz bin Rasheed Al-Rasheed, Member of the Nomination and

Remuneration

Committee

Name Abdulkarim Abdulaziz bin Rasheed Al-Rasheed

Age 46 years

Nationality Saudi

Title Member of the Nomination and Remuneration Committee
Academic

Qualifications

Bachelor's degree in Computer and Information Systems, King Saud University, the Kingdom, 1997G.

Current
Positions

*  Member of the Company’s Nomination and Remuneration Committee, 2021G to present.

* Vice president of the human resources sector, Dr. Sulaiman Al-Habib Medical Group, a Saudi joint stock
company operating in the provision of health services, 2020G to present.

Significant Pri
Experience

*  Vice president of the business sector, Olayan Company, a private Saudi company owned by a single family,
operating in product distribution, manufacturing, services and investment, 2015G to 2020G.

*  Vice president of the human resources sector, Olayan Company, a private Saudi company owned by a single
family, operating in product distribution, manufacturing, services and investment, 2007G to 2014G.

* Head of the support department, L'azurde, a Saudi public joint stock company operating in the manufacture

or of gold and jewelry, 2006G to 2007G.

* Head of human resources and human affairs, Saudi Pepsi Company, an Aljomaih company, a Saudi limited
liability company operating in the beverage industry, 2003G to 2006G.

* Regional director of human resources, Olayan Company, a private Saudi company owned by a single family,
operating in product distribution, manufacturing, services and investment, 2001G to 2003G.

* Human resources employee, Saudi Hollandi Bank, a Saudi public joint stock bank that provides financial
products and services, 1997G to 2001G.

Source: The Company

5.4.3 Executive Committee

The duties of the Executive Committee include:
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Supervising, supporting, reviewing and overseeing the activities of the executive management to achieve its objectives,
and making recommendations to the Board, when needed, without prejudice to the relevant laws and regulations.

Supporting the executive management in developing, achieving and periodically updating strategic objectives and plans
for approval by the Board of Directors.

Following up on and supporting the implementation of executive plans and ensuring they are implemented with the
required quality and at a reasonable cost.

Reviewing and following up on the annual work plan and budget and making recommendations to the Board of Directors.
Reviewing the Company’s policies and procedures and providing recommendations to the Company’s Board of Directors.

Supporting the executive management in obtaining resolutions and facilities from the Board of Directors in order to
conduct business.

Following up on the development of performance indicators for all administrative levels and ensure they are implemented.
Monitoring budgets and following up on the executive management in addressing deviations.
Examining and developing executive management initiatives and providing recommendations to the Board of Directors.

Monitoring the implementation of the recommendations of the Board of Directors, the Internal Audit Department and
the auditor.

Supporting the executive management in its expansion and development of its current and future projects.
Engaging with the executive management to design the investment policy framework and present it to the Board.

Supporting the executive management to examine and assess the risks related to the Company’s activities and to identify
mechanisms to deal with them and reduce their impact.

Ensuring and making recommendations to the Board on the implementation of governance.
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The Executive Committee comprises the following members, appointed by a Board resolution dated 07/06/1442H (corresponding to
01/20/2021G) and 10/01/1443H (corresponding to 08/18/2021G).

Table No. (5.20): Members of the Executive Committee

1 Bassam Abdulaziz Mohammed Nour Chairman Independent, Non-Executive
2 Meshaal Ibrahim Mutaib Al Otaibi Member Non-Independent, Executive
3 Mohammed Saad Abdulaziz bin Dawood Member Independent, Non-Executive
4 Abdullatif Ali Abdullatif Al Saif Member Non-Independent, Non-Executive

Following are summary biographies of the members of the Executive Committee:

Table No. (5.21): Biography of Bassam Abdulaziz Mohammed Nour, Chairman of the Executive Committee

Name Bassam Abdulaziz Mohammed Nour
Title Chairman of the Executive Committee
Biography Please refer to Section 5.3.6 “Summary Biographies of the Directors and Board Secretary” of this Prospectus.

Source: The Company

Table No. (5.22): Biography of Meshaal lIbrahim Mutaib Al Otaibi, Member of the Executive Committee

Name Meshaal lbrahim Mutaib Al Otaibi
Title Member of the Executive Committee
Biography Please refer to Section 5.3.6 “Summary Biographies of the Directors and Board Secretary” of this Prospectus.

Source: The Company

Table No. (5.23): Biography of Mohammed Saad Abdulaziz bin Dawood, Member of the Executive Committee

Name Mohammed Saad Abdulaziz bin Dawood
Title Member of the Executive Committee
Biography Please refer to Section 5.3.6 “Summary Biographies of the Directors and Board Secretary” of this Prospectus.

Source: The Company

Table No. (5.24): Biography of Abdullatif Ali Abdullatif Al Saif, Member of the Executive Committee

Name Abdullatif Ali Abdullatif Al Saif
Title Member of the Executive Committee
Biography Please refer to Section 5.3.6 “Summary Biographies of the Directors and Board Secretary” of this Prospectus.

Source: The Company
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5.5 Executive Management

The Company’s executive management consists of a team that has the necessary experience and skills to manage the Company, under
the supervision of the Board. The CEO is responsible for conducting the day-to-day operations of the Company in accordance with the
directions and policies of the Board, in order to ensure that the Company’s objectives set by the Board are fulfilled.

5.5.1 Departments of the Company’s Executive Management

A. Finance Department
Following are the duties and responsibilities of the Company’s Finance Department:
* Analyzing financial data and converting it into information that can be used assess the financial and operational
aspects of the Company.
* Preparing estimated budgets related to future revenues and expenses of the Company.

* Developing, examining and analyzing monthly and quarterly reports, the balance sheet, trial balances, and periodic
financial reports and preparing financial reports at the end of each period.

* Managing the Company’s asset structure to determine the volume of investment in both short-term current assets
and long-term fixed assets.

* Maintaining the optimal level for each component of the short-term current assets such as cash, receivables, short-
term securities and inventory.

* Recommending the use of appropriate fixed assets that efficiently contribute to operations and determining the
appropriate time to replace such assets (operating budget decisions).

e Determining the size of the most appropriate mix of long-term and short-term financing and identifying the source
of the financing.

¢ Coordinating with the Board of Directors regarding dividend distribution resolutions and coordinating with other
departments in the Company to work effectively.

* Recording and keeping the Company’s daily transactions.

*  Monitoring documents issued and received, ensuring that they are valid and contain the necessary signatures,
keeping the books and accounting documents necessary to implement the approved accounting system and
ensuring that they are legally registered and kept after the lapse of the legal period.

*  Providing the Company’s management with monthly budgets and reports.

e Submitting tax returns.

¢ Collecting debts.

* Monitoring the movement of cash inflows and outflows, revenues, expenses and the necessary financing payments.

* Determining the value of the monthly needs and periodic payments and performing monthly, quarterly, semi-annual
and annual reconciliations.

*  Preparing and approving journal entries before recording them in the accounting books.

*  Preparing monthly settlements.

¢ Recording journal entries in books and carrying them forward.

* Making periodic and annual inventory of materials and fixed assets and matching them with their accounts.

*  Performing the monthly bank reconciliation, identifying differences and preparing the necessary adjusting entries.
* Managing accounts payable transactions and issuing relevant payment orders at the specified times.

*  Overseeing the preparation of staff payrolls and ensuring they are accurately prepared.

B. Executive Department of the Real Estate Sector

The Executive Department of the Real Estate Sector at the Company undertakes the following duties and responsibilities:

* Handling the real estate valuation of current and future assets according to local market standards and developments.
* Analyzing investment, financing and available opportunities in line with the Company’s goals and orientations.

* Managing assets and facilities to preserve the rights of the Company.

*  Providing real estate investment opportunities that serve the expansion adopted by the Company.

* Evaluating and analyzing real estate investment opportunities and presenting suggestions that serve the Company.

*  Searching for plots for current and future real estate projects.
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A number of sub-departments fall under the Executive Department of the Real Estate Sector, which undertake the following duties and

responsibilities:

1. Commercial Management of the Real Estate Sector

Ensuring ideal operating levels in all malls.

Ensuring that the ideal rental rates are achieved in all malls.

Increasing the revenue of operating malls.

Ensuring that the right tenant combination is maintained in all malls.
Coordinating the design of tenant combination and rental rates for new malls.
Managing customer relationships through main clients.

Ensuring the collection of invoice revenues in accordance with payment terms.

Managing contracts for all clients including new contracts and renewals of existing contracts.

2. Real Estate Operations Department

Ensuring the establishment and implementation of mall operational standards at all times.
Ensuring the security and cleanliness of operational malls at all times.
Making sure that all marketing activities are well implemented at the malls.

Coordinating the delivery of stock for customers for arrangement, preparation and opening of stores after
preparation.

Confirming that all tenants adhere to the mall's operational policies and standards.

Ensuring that visitors of the malls enjoy a great shopping experience.

Ensuring that malls operate in compliance with all regulatory standards.

Making sure that any mall maintenance needs are fulfilled quickly.

Ensuring that the tenants deliver the leased locations in accordance with the terms of the contract.
Making sure that all entry into the malls through tenant and worker entrances are well organized.

Ensuring that all factories, machinery and equipment in the malls are in good working condition at all times.

3. Collection Department

Assuming full responsibility for key cash criteria under lease agreements, including bad debt reserve and cash
flows.

Reducing old and past due balances owed by customers in accordance with contracts and cash projections for
the period.

Examining customers’ creditworthiness, ensuring that customers’ credit risk levels are identified during contract
signing and verifying the data to proactively analyze any credit/bankruptcy risks.

Preparing, reviewing and monitoring the team’s daily collection plans on a daily basis.
Monitoring accounts to identify outstanding payments.

Communicating with debtors and arranging ways to pay invoices with them.
Accurately maintaining all records in a manner which helps ease access thereto.
Periodically preparing and submitting reports on collection activity.

Following up on operating payments and refunds.

Addressing customer billing and credit issues.

Constantly updating collection files.

Preparing reports on the status of customers’ receivables.

4. Maintenance Department

www.othaimmalls.com

Maintaining, operating and ensuring the functioning of electrical and mechanical equipment at the sites.
Preserving the structure and civil and architectural work to achieve their objective.
Preserving, maintaining and operating water and wastewater systems.

Maintaining and operating HVAC systems, communications, power generation, surveillance cameras, telephones
and data and fire detection and suppression systems.
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5. Procurement Department
* Reviewing the outstanding invoice report to reconcile and resolve discrepancies.

* Coordinating the movement of all materials purchased from global and local suppliers to address any issues
related the supply/suppliers of the Company and its subsidiaries.

*  Solving the problems of receipt of the wrong merchandise.
e Providing non-stock procurement support.

* Supporting entertainment-related procurement requirements for existing and new projects as well as spare parts
for all entertainment sites located in the Kingdom, UAE, Qatar, Oman and Egypt.

*  Working on procurement related to recent projects and recovery for the MENA region.

*  Updating purchase orders with current delivery information.

¢ Arranging logistics and clearance services for the MENA region.

* Maintaining supplier files by keeping them complete and up to date.

* Allocating budget and capital expenditures to all new and existing projects of the MENA region.
* Adopting best practices and creating a list of preferred suppliers, where appropriate.

* Reviewing and verifying reports of past due purchase orders and communicating with suppliers to process
overdue purchase orders.

*  Promoting relationships with all global and local suppliers in order to solve delivery and quality problems.

C. Executive Management of the Food and Beverage Sector

The Executive Management of the Food and Beverage Sector at the Company undertakes the following duties and
responsibilities:

* Managing and operating local and international restaurants.

*  Attracting international restaurants and cafés and opening branches for them under the Company’s management.

* Expanding the food and beverage field more broadly by developing an expansion plan for the Company.

* Creating new ideas in the café and restaurant sector, obtaining ownership rights for them and registering them as a
trademark owned by the Company.

*  Conducting marketing for restaurants and cafés in a way that ensures attracting the largest possible number of
visitors.

The following sub-department falls under the Executive Management of the Food and Beverage Sector, which undertakes
the following duties and responsibilities:

1. Food and Beverage Operations Department

This department is affiliated with a wholly owned subsidiary of the Company (Abdullah Al Othaim Food Co.).
However, in terms of management structure, it operates as an internal department within the Company. Below are
the duties and responsibilities of the Food and Beverage Operations Department:

* Identifying strategic revenue and operation objectives such as providing additional value in the food and
beverage industry.

e  Ensuring the quality and safety of food, client responsiveness and low cost.

* Upgrading products and providing cost-effective services that satisfy customers.

* Planning to realize the strategic operating objectives, including site designs and selection of appropriate sites.

* Selecting the appropriate technology and equipment.

¢ Planning daily, monthly and annual revenues.

* Selecting operational and administrative human resources to provide high quality services that satisfy customers.

*  Providing catalyst marketing offers to increase customers, thus supporting and meeting financial objectives.

D. Executive Management of the Entertainment Sector

This department is affiliated with subsidiaries wholly owned indirectly by the Company in Egypt and the Arab Guilf
countries. Below are the duties and responsibilities of the Entertainment Executive Management:
* Managing projects and designs of entertainment cities.

* Determining strategic revenue and operation objectives, such as delivery of the best and latest equipment for fun
and entertainment, while ensuring quality, safety, client responsiveness, low cost and flexibility.

* Designing products and providing cost-effective services that satisfy customers.
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Planning to realize the strategic operating objectives, including appropriate planning of work sites and selecting the
appropriate technology and mechanical equipment.

Planning daily, monthly and annual events and revenues.

Managing projects, including budget, time line and resource management.

Selecting operational and administrative human resources to provide high quality services that satisfy customers.
Providing catalyst programs and events to increase customers, thus supporting and meeting financial objectives.
Following up on all developments in the area of entertainment and snow cities to modernize and develop business.

Setting and striving to implement the marketing objectives of entertainment centers and cities, to ensure the success
of the Company'’s business, boost customer turnout and generate revenues.

Implementing and developing marketing plans to enhance the competitiveness of the Company and following up
on and monitoring all marketing activities.

Maintaining, operating and ensuring the functioning of electrical and mechanical equipment at the sites, and
preserving the structure, civil and architectural work, water and wastewater systems, HVAC systems, communications,
surveillance cameras, telephones and data and fire detection and suppression systems.

Managing finance, human resources and administrative affairs related to operations.

A number of sub-departments fall under the Executive Management of the Entertainment Sector, which undertake the
following duties and responsibilities:

Entertainment Operations Department

This department is affiliated to a wholly owned subsidiary of the Company (Abdullah Al Othaim Entertainment Co.).
However, in terms of management structure, it operates as an internal department within the Company. It undertakes
the following duties and responsibilities:

* Determining strategic revenue and operational objectives, such as providing the best and latest equipment for
fun and entertainment, while ensuring quality, safety, client responsiveness, low cost and flexibility.

* Designing products and providing cost-effective services that satisfy customers.

* Planning to realize the strategic operating objectives, including appropriate planning of work sites.

¢ Designing and organizing work so that the sites are fully utilized.

* Selecting the appropriate technology and mechanical equipment.

¢ Planning daily, monthly and annual events and revenues.

* Managing projects, including budget, time line and resource management.

*  Selecting operational and administrative human resources to provide high quality services that satisfy customers.

e Providing catalyst programs and events to increase customers, thus supporting and meeting financial objectives.

* Following up on all developments in the area of entertainment and snow cities to modernize and develop
business.

Entertainment Development Department

* Developing a strategy to expand entertainment centers across operating malls.

*  Defining the identity of entertainment centers according to market requirements.

* Locating new entertainment centers and negotiating on commercial terms for operating such centers.

*  Ensuring that any new site under preparation or any existing site under renovation is opened in a timely manner.

* Developing operational standards for the operation of entertainment centers and ensuring their implementation.

E. Executive Management of the Fashion Sector

This department is affiliated with a wholly owned subsidiary of the Company (Abdullah Al Othaim Fashion Co.). However,
in terms of management structure, it operates as an internal department within the Company. Below are the duties and
responsibilities of the Executive Management of the Fashion Sector:

Planning and identifying strategic revenue and operation objectives and ensuring the provision of the latest styles in
the world of fashion and accessories.

Selecting the appropriate technology and equipment.
Planning daily, monthly and annual revenues.

Selecting operational and administrative human resources to provide high quality services that satisfy customers and
providing catalyst marketing offers to increase customers, thus supporting and meeting financial objectives.

Monitoring the movement of cash inflows and outflows, revenues, expenses and the necessary financing payments.

www.othaimmalls.com Prospectus of Abdullah Al Othaim Investment Company | 153

Table of Contents L]
on



Table of Contents L]
on

Determining the value of the monthly needs and periodic payments and performing monthly, quarterly, semi-annual
and annual reconciliations.

Preparing expenditure estimates for the accounts budget and executing expenditures and related disbursements in
accordance with the laws, regulations and decisions related to expenditure items.

Developing, examining and analyzing monthly and quarterly reports, the balance sheet, trial balances and periodic
financial reports and preparing financial reports at the end of each period.

Monitoring documents issued and received, ensuring that they are valid and contain the necessary signatures,
keeping the books and accounting documents necessary to implement the approved accounting system and
ensuring that they are legally registered and kept after the lapse of the legal period.

Preparing and approving journal entries before recording them in the accounting books.

Preparing monthly settlements.

Recording journal entries in books and carrying them forward.

Making periodic and annual inventory of materials and fixed assets and matching them with their accounts.
Performing the monthly bank reconciliation, identifying differences and preparing the necessary adjusting entries.
Managing accounts payable transactions and issuing relevant payment orders at the specified times.

Overseeing the preparation of staff payrolls and ensuring they are accurately prepared.

F. Legal Department

Following are the duties and responsibilities of the Company’s Legal Department:

Managing the legal aspect of international investment operations and reviewing and advising on corporate finance
transactions and mega projects.

Acting as an intermediary with law firms, managing litigation files and all litigation matters, filing claims with insurance
companies and advising the senior management on litigation risks and decisions to be made in relation to litigation.

Drafting and negotiating business contracts and negotiating and advising the senior management on strategic
decisions.

Communicating with external and local advisors and reducing the costs of relying on external legal spending.

Advising on the regulatory framework of new laws with a proper understanding of the main terms and conditions of
contracts, loan agreements, building and procurement agreements and other standard contracts locally and globally.

Legally complying with local and international laws and making decisions in accordance therewith, creating proactive
actions and maintaining the Company’s commercial awareness of compliance with relevant laws and regulations.

Managing the (legal) risks associated with or resulting from business strategy and operations.

G. Human Recources Management

Following are the duties and responsibilities of the Company’s Human Recources Management:

Engaging in all matters related to recruitment, approving new employees and issuing designation numbers.
Engaging in all matters related to human resources management and government relations.

Developing human resources management and recruitment and performing tasks assigned thereto.

Handling all matters related to social and medical insurance.

Working on Human Recources Development Fund programs.

Engaging in planning and implementation of Human Recources Development Fund and other training programs.
Implementing Saudization programs.

Issuing circulars related to human resources matters from the Company’s Human Recources Management.

H. Executive Management of Projects

Following are the duties and responsibilities of the Company’s executive management of Projects:

Managing designs of all the Company’s projects, from the feasibility study stage to design completion, noting that
the design is made internally by the Department and also through external engineering offices.

Preparing the annual fiscal budget for the projects covered by the implementation plan in coordination with the
Project Accounts Department and obtaining the senior management's approval for the budget.

Managing the implementation supervision teams for all projects until they are completed and handed over to the
Operations Department to ensure that project outputs are achieved as planned, especially with regard to cost,
duration of implementation and the quality required.
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Reviewing designs for projects prepared by external offices, particularly construction, electrical and mechanical
works, to ensure they conform to safety and quality standards and the Company’s operating requirements, taking
into account implementation costs by applying value engineering.

Representing the Company at meetings related to construction and engineering matters and communicating
effectively with internal and international engineering offices in order to ensure high quality design and technical
efficiency.

Qualifying contractors and suppliers to implement projects.

Examining and reviewing the prices and proposals of contractors for the implementation and negotiation of various
projects to obtain the best prices with no compromise on quality.

Making the required modifications to existing malls to meet leasing and operating requirements.

Reviewing and approving all executive plans in all areas prior to implementation, as well as reviewing and approving
the invoices of contractors and suppliers.

Following up on all matters related to design, construction and engineering.

l. Internal Audit Department

Following are the duties and responsibilities of the Company’s Internal Audit Department:

Reviewing and assessing internal control systems.

Determining the extent to which employees comply with the Company’s policies and procedures.
Protecting the Company’s assets

Preventing fraud and errors and detecting them should they occur.

Determining reliability of the accounting and financial reporting system and ensuring that the information contained
therein accurately reflects reality.

Conducting regular and periodic reviews of the various activities.
Cooperating with the external auditor to determine external audit areas.

Engaging in cost reduction programs and developing the necessary relevant procedures.

J. Governance and Compliance Department

The Company’s Governance and Compliance Department undertakes the following duties and responsibilities:

Developing internal regulations, rules and policies related to governance and compliance in a manner that does not
conflict with the regulations in force in the Kingdom, verifying the Company’s compliance with them and suggesting
their amendment and update in accordance with regulatory requirements and best practices.

Developing and implementing the annual management plan after its approval.
Implementing programs for management activities after their approval.

Supervising coordination with other Company departments to accomplish joint works.
Supervising the activities of verifying companies’ implementation of governance controls.

Monitoring the implementation of systems, laws and regulations in accordance with the Corporate Governance
Regulations issued by the Ministry of Commerce and the Authority.

Updating, organizing and keeping records, data and statistics related to the activities of the Company and its Material
Subsidiaries inside and outside the Kingdom, and benefiting from technical capabilities in processing them.

Protecting the rights of Shareholders and investments from exposure to loss due to the misuse of power in a manner
that does not achieve the interests of Investors or aim to maximize investment returns and reduce conflicts of interest.

Carrying out tasks related to meetings of the Board of Directors, Board committees and General Assemblies and
ensuring the existence of effective communication channels that allow Shareholders to continuously and periodically
review the various aspects of the Company’s activities and any material developments.

Monitoring corporate governance indicators such as the level of accumulated losses, the carry-over ratio of the
statutory reserve of annual profits and the extent of the Company’s compliance with the regulations of the Ministry
of Commerce.

Defining the Department’s needs for workforce, funding and supplies and providing such after their approval.

Preparing periodic reports on the activities and achievements of the Department and the obstacles and difficulties
faced by its work, and preparing development proposals.

Ensuring the accuracy of the data and information to be disclosed.

Any other duties assigned to the Department within its field of competence.
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Information Technology Department

The Company’s Information Technology Department undertakes the following duties and responsibilities:

Structuring, developing and preparing plans related to computing and automation at the Company and building
electronic knowledge therein.

Applying methods for developing automated systems and devices used and recommendations.
Identifying hardware and software according to the needs of different departments and divisions.
Participating in the evaluation of tenders.

Selecting tenders and following up on the implementation of policies.

Introducing and executing information technology solutions to develop the Company’s work methods and control
the inputs and outputs of the system to process and provide data and information for the purpose of monitoring
performance, identifying results, assisting in decision-making and making use of this information in planning and
oversight.

L. Riyadh Project Department

The Company’s Riyadh Project Department undertakes the following duties and responsibilities:

5.5.2

Checking the integrity of procedures related to the land deed.

Monitoring the issuance of government permits for the project.

Following up on technical and financial studies.

Examining the possibility of financing development through banks and relevant authorities.
Contracting with designers, consultants and contractors for project implementation.
Managing project marketing.

Managing the operation and maintenance of the project.

Managing the lease or sale of project units.

Members of the Company’s Executive Management

The following table sets out the details of the members of the Company’s Executive Management:

Table No. (5.25): Executive Management of the Company

Date of Appoint-

Name Title Nationality Age ment to the Bl OV\{ned Sl pred
oo Pre-Offering Post-Offering
Position
Meshaal lbrahim 20/10/1442H
Mutaib Al Otaibi CEO Saudi 48 years (corresponding to N/A N/A
06/01/2021G)
Mohamed Wajat  Head of Internal Audit . 19/08/1442H
Khan Department (Acting) Pakistani 34 years (corresponding to N/A N/A
07/21/2019G)
Head of Governance
Vacant’ and Compliance - - - - -
Department
. . 25/12/1442H
g:;na:r:sthhr;ann g:acir;;lz:tance Indian 55 years (corresponding to N/A N/A
9 P 02/16/2020G)
Head of the Executive
Vacant” Management of the - - - - -
Real Estate Sector
Commercial Director of 01/12/1442G
Artin Malataglian Real Estate Sector Jordanian 47 years (corresponding to N/A N/A
07/11/2021G)
Mubgrak Head of Real Estate . 26/03/1443H
Suleiman Operations Department Saudi 46 years (corresponding to N/A N/A
Thuwaini Al Anzi P P 11/01/2021G)
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Date of Appoint-

. . Shares Owned | Shares Owned
NEELEls Age ment to s Pre-Offering Post-Offering
Position
. . 12/07/1443H
ﬁlm:r AII Khalif Collection Department Saudi 43 years (corresponding to N/A N/A
ne! 02/13/2022G)
Ammar Yasser Maintenance 15/05/1434H
Abdul Ghani Department Jordanian 42 years (corresponding to N/A N/A
Shehadeh P 03/27/2013G)
Hussain Abul Procurement 26/02/1443H
Hassan Hussain Department Bahraini 42 years (corresponding to N/A N/A
Mohamed P 10/03/2021G)
Head of the Executive
Vacant™ Management of the - - - - -
Entertainment Sector
Karim Ahmed Head of Entertainment . 19/08/1442H
Mujahid Fayed Operations Department Egyptian 37 years (corresponding to N/A N/A
) 04/01/2021G)
Samer Adnan Entertainment Sector 23/04/1443H
Hafez Kahail Development Manager Lebanese 44 years (corresponding to N/A N/A
11/28/2021G)
Head of the Executive
Vacant™ Management of the ) ) ) ) )
Food and Beverage
Sector
Mohamed Ratib Director of Food and 24/05/1441H
Al Arasoussi Beverage Operations Lebanese 42 years (corresponding to N/A N/A
g Department 01/19/2020G)
Ali Mohamed Head of the Executive 05/02/1443H
Ezzat Al Sharif Management of the Jordanian 53 years (corresponding to N/A N/A
Fashion Sector 09/12/2021G)
Ahmed lbrahim Head of Project 19/08/1442H
Mohammed Al De artmentJ Saudi 65 years (corresponding to N/A N/A
Yahya P 04/01/2021G)
. 10/11/1440H
ii?llilllalrgﬁlaa; g:airi;ti%ilb\ctin ) Saudi 36 years (corresponding to N/A N/A
Y P 9 07/01/2020G)
Khaled Hamoud Head of Human 13/06/1443H
Yahva Al Sharif Resources Department Saudi 41 years (corresponding to N/A N/A
y (Acting) 01/16/2022G)
Mazen Hassan Head of Information 05/07/1443H
. Technology Saudi 49 years (corresponding to N/A N/A
Mohamed Khalil 1 - riment 02/06/2022G)
. . . . 29/12/1442H
;Ti:;w:liassan Al g:airf;igfdh Project Saudi 39 years (corresponding to N/A N/A
P 08/08/2021G)

Sami Hamdan Halil Al Shamry, the Head of the Legal Department (Acting), is performing the responsibilities of the Corporate Governance and
Compliance Department until a department head is hired.

Meshaal Ibrahim Mutaib Al Otaibi, CEO, is performing the responsibilities of the Head of the Executive Department of the Real Estate Sector at the
Company until a department head is hired.

Karim Ahmed Mujahid Fayed, the Head of the Entertainment Operations Department, is performing the responsibilities of the Head of the Executive
Department of the Entertainment Sector at the Company until a department head is hired.

Mohamed Ratib Al Argsoussi, Director of Food and Beverage Sector Operations, is performing the responsibilities of the Head of the Executive
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Source: The Company
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5.5.3 Employment Contracts with the CEO and CFO

Meshaal Ibrahim Al Otaibi, the CEO, joined the Company’s executive management on 20/10/1442H (corresponding to 06/01/2021G) and
Ramakrishnan Ranganathan, the CFO, joined the Company’s executive management on 25/12/1442H (corresponding to 02/16/2020G).

The following table sets out a summary of the employment contracts of the CEO and CFO.

Table No. (5.26): Summary of the Employment Contracts of the CEO and CFO

20/10/1442H

(corresponding to 06/01/2021G) Three (3) years, automatically renewable

Meshaal Ibrahim Mutaib Al Otaibi CEO

. 25/12/1442H
Ramakrishnan Ranganathan CFO (corresponding to 02/16/2020G)

Source: The Company

One defined year, automatically renewable

5.5.4 Summary Biographies of the Members of the Executive Management

Following are summary biographies of the members of the Executive Management

Table No. (5.27): Summary Biography of Meshaal Ibrahim Mutaib Al Otaibi

Name Meshaal Ibrahim Mutaib Al Otaibi
Title CEO
Biography Please refer to Section 5.3.6 “Summary Biographies of Directors and Board Secretary” of this Prospectus.

Source: The Company

Table No. (5.28): Summary Biography of Ramakrishnan Ranganathan

Name Ramakrishnan Ranganathan
Age 55 years
Nationality Indian

Current Position Head of Finance Department

¢ Certified Accountant License, ICAl and ICSI, India, 1987G.
¢ Certificate of Licensed Member, ICSI, India, 1987G.
* Bachelor's degree in Commerce, University of Mumbeai, India, 1984G.

Academic
Qualifications

Current

Positions Head of Finance Department of the Company, 2020G to present.

* General manager, Baskin Robbin, a Saudi limited liability company operating in dessert, 2018G to 2020G.

* Director, Jawad International Fashion, a Bahraini closed joint-stock company operating in clothing, accessories
and footwear stores, 2004G to 2018G.

* Director, Hassan Mohammed Jawad & Sons Company, a Bahraini closed joint-stock company operating in
importing, exporting and selling veterinary materials, tools and supplies, 2002G to 2018G.

» Director, Gulf Coffee House, a Bahraini limited liability company operating in coffee, 2002G to 2018G.

* General manager, Jawad Business Group, a Saudi limited liability company operating in commercial business,
1991G to 2018G.

* Director, Travelex Bahrain, a Bahraini limited liability company operating in international payments and foreign
currency exchange, 2005G to 2012G.

* Director, Agility Bahrain, a Bahraini closed joint-stock company operating in brokerage, warehousing and
transportation, 2003G to 2009G.

* Account manager, Hi-Tech Excavation, an Indian joint-stock company operating in excavations, 1987G to
1991G.
*  Assistant accountant, Union Carbide, an Indian joint-stock company operating in chemicals, 1986G to 1987G.

Significant Prior
Experience

Source: The Company
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Table No. (5.29): Summary Biography of Khaled Hamoud Yahya Al Sharif

Name Khaled Hamoud Yahya Al Sharif
Age 41 years
Nationality Saudi

Current Title

Head of Human Resources Department (Acting)

Academic
Qualifications

Master’s degree in Human Recources Development and Management, Santa Barbara University, United States
of America, 2009G.

Bachelor's degree in Business Administration, Santa Barbara University, United States of America, 2006G.

Current
Positions

Acting Head of Human Resources Department at the Company, 2022G to present.
Head of Human Resources Operations at the Company, 2021G to present.

Significant Prior
Experience

Head of human resources department, Empire Cinemas, an Al-Rashed Group company, a Saudi closed joint-
stock company operating in the field of trade, industry, gas and services, 2020G to 2021G.

Head of human resources department, Masdar Group, a Saudi closed joint-stock company operating in the
trade and distribution of building materials, 2017G to 2020G.

Head of human resources department, Saudi Specialized Services Company Limited, a Saudi closed joint-stock
company operating in the provision of industrial and commercial support to companies, 2013G to 2017G.
Head of human resources development, Herfy, a Saudi joint-stock company operating in the provision of
integrated food services, 2009G to 2012G.

Operations director, Carrefour Hypermarket (Al Futtaim Group), an Emirati joint-stock company, owning
shopping malls, retail stores and entertainment institutions, 2004G to 2009G.

Operational team leader, IKEA, a Ghassan Al-Sulaiman company, a Saudi closed joint-stock company operating
in furniture sales, 1998G to 2004G.

Source: The Company

Table No. (5.30): Summary Biography of Artin Malataglian

Name Artin Malataglian

Age 47 years

Nationality Jordanian

Title Commercial Director of Real Estate Sector

Academic Bachelor's degree in Computer Science, Princess Sumaya University for Technology, Hashemite Kingdom of

Qualifications

Jordan, 1996G.

Current
Positions

Commercial Director of Real Estate Sector, 2021G to present.

Significant Prior
Experience

Vice president of malls, Intimaa Real Estate Services Co. (an affiliate of SEDCO Holding Company), a company
operating in the real estate and mall management sector, 2015G to 2021G.

General manager of the Red Sea Mall, Intimaa Real Estate Services Co. (an affiliate of SEDCO Holding
Company), a company operating in the real estate and mall management sector, 2010G to 2015G.

Leasing manager, Majid Al Futtaim Commercial Centers - Kingdom of Saudi Arabia, a company specialized in
developing and managing commercial centers, 2007G to 2010G.

Leasing manager - City Center Doha, ECE Project Management - a company specialized in the development
and management of malls - based in Germany, 2004G to 2007G.

Source: The Company
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Table No. (5.31): Summary Biography of Ahmed lbrahim Mohammed Al Yahya

Name Ahmed Ibrahim Mohammed Al Yahya

Age 65 years

Nationality Saudi

Title Head of Project Department

Academic Bachelor of Engineering - Consultant Engineer (Highest Professional Class), University of Petroleum and Minerals
Qualifications - Civil Engineering with Honors, the Kingdom, 1980G.

Current

Positions Head of Project Department of the Company, 2021G to present.

* Consultant to the chief executive officer of projects, Jabal Omar Development Co., 2020G to 2021G.

» Director of major projects at King Faisal Specialist Hospital through the consultant, Wood Mustang Engineering
Consultancies (King Abdullah Center for Oncology and Liver Diseases and Royal Hall, at a cost of SAR 2.5
Billion), 2011G to 2019G.

Significant Prior * General manager of projects, Inmaa Real Estate Development, 2005G to 2011G.
Experience *  General manager of projects, Al Babtain Group, 2003G to 2005G.
* Director general of the engineering department and then deputy chief executive officer, Al Othaim Group,
1997G to 2003G.
* Chief engineer and deputy director general of the cost analysis department, Ministry of Finance and National
Economy, 1980G to 1997G.

Source: The Company

Table No. (5.32): Summary Biography of Sami Hamdan Khalil Al Shamry

Name Sami Hamdan Khalil Al Shamry
Age 36 years

Nationality Saudi

Title Head of Legal Department (Acting)

* Bachelor of Laws, University of Jordan, 2016G.
Academic

Qualifications Higher Diploma in Law, Prince Sattam Bin Abdulaziz University, 2018G.

* Professional Master’s degree in Law from Ain Shams University, 2020G.

Current * Head of the Company’s Legal Department (Acting), 2020G to present.
Positions * Head of the Company’s Cases and Investigations Department, 2018G to present.

* Legal advisor, Al Modarg Contracting Co., a Saudi closed joint-stock company operating in construction
contracting, 2017G to 2018G.

Significant Prior ¢ Legal assistant, Saudi Airlines, through Alkhaleej Training and Education Co., a joint-stock company operating
Experience in air transport, 2016G to 2017G.

* Panda Company, a joint-stock company, operation field,, 2002G to 2017G.
» Comprehensive Stores Co. (Carrefour), a joint-stock company, operation field, 2002G to 2017G.

Source: The Company
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Table No. (5.33): Summary Biography of Mazen Hassan Mohamed Khalil

Name Mazen Hassan Mohamed Khalil

Age 49 years

Nationality Saudi

Title Head of Information Technology Department

Academic *  Bachelor of Computer Engineering, American University in London, United Kingdom, 2005G.

Qualifications

Master's degree in Information Management, University of Northampton, Northampton, United Kingdom,
2017G.

Current
Positions

Head of the Company'’s Information Technology Department, 2022G to present.

Significant Prior
Experience

Director general of information technology and development, Arabian Oud Company, a Saudi closed joint-
stock company operating in the perfume and incense trade, 2014G to 2022G.

Director general of support services, Tawuniya Company, a Saudi joint-stock company operating in cooperative
insurance, 2013G to 2014G.

Deputy director of information technology, L'azurde Company, a Saudi joint-stock company operating in
jewelry manufacturing, 2005G to 2007G.

Information technology data center supervisor, Dar Al Hassan Company, a Saudi institution operating in
information technology and infrastructure, 1994G to 2005G.

Source: The Company

Table No. (5.34): Summary Biography of Ali Mohamed Ezzat Al Sharif

Name Ali Mohamed Ezzat Al Sharif

Age 53 years

Nationality Jordanian

Title Head of the Executive Management of the Fashion Sector
Academic

Qualifications

Bachelor's degree in Accounting and Business Administration, University of Jordan, Jordan, 1991G.

Current
Positions

Head of the Executive Management of the Fashion Sector at the Company, 2021G to present.

Significant Prior
Experience

Chief executive officer, Sanadeeg, an Emirati limited liability company operating in electronic retail in the sale
of consumer goods, 2019G to 2021G.

Chief executive officer, Al Boom Marine, an Emirati limited liability company operating in the retail sale of
clothing and accessories for water sports, 2017G to 2019G.

Vice president of global operations, Fawaz Al Hokair Group, a Saudi joint-stock company operating in the
retail of ready-made garments and shoes, 2012G to 2017G.

General manager - Jordan, Azadea Holding Group, a Lebanese limited liability company operating in the retail
of fashion, restaurants and electronics, 2007G to 2012G.

General manager, El Zay Company, a Jordanian public joint-stock company operating in the manufacture of
ready-made garments, 2006G to 2007G.

Director of public relations, International Tobacco and Cigarette Company, a Jordanian public joint-stock
company operating in the tobacco industry, 2005G to 2006G.

Assistant general manager of sales and marketing, Al Zahid Trading and Real Estate Development Co., a Saudi
limited liability company operating in the retail of ready-made garments and sportswear, 1999G to 2005G.
Assistant general manager for sales and marketing, Zahid Group of Companies, a Saudi company operating in
the field of tractors and heavy equipment, 1999G to 2005G.

Source: The Company
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Table No. (5.35): Summary Biography of Karim Ahmed Mujahid Fayed

Name Karim Ahmed Mujahid Fayed

Age 37 years

Nationality Egyptian

Title Head of Entertainment Operations Department
Academic

Qualifications Bachelor of Accounting, Faculty of Commerce, Alexandria University, Arab Republic of Egypt.

Current

Positions Head of Entertainment Operations Department at the Company, 2021G to present.

* Business development manager, Abdullah Al-Othaim Entertainment Co., January 2020G to August 2021G.
Significant Prior ¢ Head of the Finance Department, Abdullah Al Othaim Entertainment Co., October 2010G to January 2020G.

Experience *  Senior accountant, Americana Kuwait Food Company, a Jordanian limited liability company operating in the
food field,, December 2006G to April 2010G.

Source: The Company

Table No. (5.36): Summary Biography of Faris bin Hassan Ali Al Awfi

Name Faris bin Hassan Ali Al Awfi

Age 39 years

Nationality Saudi

Title Head of Riyadh Project Department
Academic

R Bachelor of Architecture, Department of Architecture and Planning, King Faisal University, 2002G.
Qualifications

Current

Positions Head of Riyadh Project Department at the Company, 2021G to present.

* Assistant president of the General Authority of Civil Aviation for the Projects Sector.
»  Chief executive officer, Urban Climate Project for Development Holding Co., a Saudi company operating in
real estate, 2012G to 2016G.
Significant Prior General manager, AlImemariah Engineering Consultancy, a Saudi company with a private partnership operating
Experience in engineering consulting, 2010G to 2012G.
* Regional director for the Eastern Sector, Bank Albilad, Property Management, a Saudi joint-stock company,
2008G to 2010G.
* Site engineer, Bank Albilad, a Saudi joint-stock company, 2004G to 2008G.

Source: The Company
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Table No. (5.37): Summary Biography of Mohamed Ratib Al Argsoussi

Name Mohamed Ratib Al Argsoussi

Age 42 years

Nationality Lebanese

Title Director of Food and Beverage Sector Operations
Academic

e Bachelor of Business Administration (Hotels, Restaurants), Lebanon, Dekwaneh, 2001G.
Qualifications

Current

iy Director of Food and Beverage Sector Operations, 2020G to present.
Positions

*  Operations director, Emirates International Group, an investment holding company that owns portfolios
in many areas (real estate - oil - gas - mining - finance - contracting - industrial and commercial trade - air
transport - and others) in the United Arab Emirates, 2018G to 2019G.

Slgnlfl‘cant Prior Operations director, Nassib Group, an Emirati joint-stock company operating in investment, 2015G to
Experience 2017G

*  Operations director, Royal Concepts, an Emirati joint -stock company operating in the restaurant and café
sector, 2013G to 2015G.

Source: The Company

Table No. (5.38): Summary Biography of Ammar Yasser Abdul Ghani Shehadeh

Name Ammar Yasser Abdul Ghani Shehadeh
Age 42 years

Nationality Jordanian

Title Head of Maintenance Department
Academic

Qualifications Bachelor's degree in Mechanical Engineering, Al-Balga University, 2004G.

Current

Positions Head of Maintenance Department at the Company, 2013G to present.

* Director of maintenance and facilities, The International Academy - Amman, a Jordanian academy operating
in education, 2012G to 2013G.

»  Operation and project engineer, Anova, an Emirati operation and maintenance company operating in the field
of operation and maintenance, 2012G to 2013G.
Senior mechanical engineer, Maraya Tourism Investments Company, a Jordanian company operating in
contracting and tourism projects, 2009G to 2010G.

* Senior mechanical engineer, Al Hussam Electromechanical and Contracting Corporation, a Jordanian
corporation operating in contracting and electromechanical systems, 2007G to 2009G.

* Administrative engineer, Arab Movenpick Hotel, a five-star Jordanian hotel, 2006G to 2006G.

Significant Prior
Experience

Source: The Company
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Table No. (5.39): Summary Biography of Hussain Abul Hassan Hussain Mohamed

Name Hussain Abul Hassan Hussain Mohamed

Age 42 years

Nationality Bahraini

Title Head of Procurement Department

Academic . . . S )

Qualifications Bachelor's degree in Accounting, University of Bahrain, 2000G.
Curreﬁt Head of Procurement Department at the Company, 2021G to present.
Positions

Significant Prior
Experience

* Founding partner, Truetality, a Bahraini private partnership company operating in tourism, 2019G to 2021G.
*  Procurement manager, Gulf Air, a Bahraini government company operating in air transport, 2006G to 2018G.
Internal auditor, Gulf Air, a Bahraini government company operating in air transport, 2003G to 2006G.

*  Chief accountant, Gulf Horizon, a Bahraini closed joint-stock company operating in promotion and advertising,
2002G to 2002G.

Source: The Company

Table No. (5.40): Summary Biography of Amer Ali Khalif Al Anzi

Name Amer Ali Khalif Al Anzi

Age 43 years

Nationality Saudi

Title Head of the Collections Department

Academic e  Bachelor of Business Administration, King Abdulaziz University, 2012G.

Qualifications

* Master’s degree in Business Administration, King Abdulaziz University, 2014G.

Current
Positions

Head of the collections department at the Company, 2022G to present.

Significant Prior
Experience

* Financial and risk management advisor, Persona Creative operating in information technology services and
consulting, 2021G to 2022G.

Director of collections and customer credit management, Arabian Centers Company, a Saudi joint-stock
company operating in real estate, 2006G to 2019G.

* Coordination and follow-up unit supervisor, Riyad Bank, a Saudi joint-stock company, 2005G to 2006G.

Source: The Company

Table No. (5.41): Summary Biography of Mohamed Wajat Khan

Name Mohamed Wajat Khan

Age 34 years

Nationality Pakistani

Title Head of the Company’s Internal Audit Department (Acting)
Academic e Bachelor of Commerce, University of Karachi, 2008G.

Qualifications

e Master in Economics, University of Karachi, 2014G.

Current
Positions

Head of the Company’s Internal Audit Department (Acting), 2021G to present.

Significant Prior
Experience

* Internal Audit Supervisor, Deloitte & Touche Bakr Abulkhair & Co., a Saudi private partnership company
operating in review and auditing, 2017G to 2019G.

* Assistant Director, Deloitte Yousuf Adil, Chartered Accountants, a Pakistani private partnership company
operating in review and auditing, 2016G to 2016G.

*  Chief Internal Auditor, Deloitte & Touche Bakr Abulkhair & Co., a Saudi private partnership company operating
in review and auditing, 2015G to 2015G.

*  Chief Internal Auditor, Deloitte & Touche, a Qatari Saudi private partnership company operating in review and
auditing, 2014G to 2014G.

*  Chief Internal Auditor, Deloitte & Touche, a Qatari Saudi private partnership company operating in review and
auditing, 2013G to 2013G.

* Chief Auditor, Deloitte Yousuf Adil, Chartered Accountants, a Pakistani private partnership company operating
in review and auditing, 2008G to 2014G.

Source: The Company
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Table No. (5.42): Summary Biography of Mubarak Suleiman Thuwaini Al Anzi

Name Mubarak Suleiman Thuwaini Al Anzi

Age 46 years

Nationality Saudi

Title Head of Real Estate Operations Department

Academic . N

Qualifications Bachelor of Arts, King Saud University, 2000G.

Current .

Positions Head of Real Estate Operations Department at the Company, 2021G to present.

Significant Prior
Experience

Head of operations department, Arabian Centers Company, a Saudi joint-stock company operating in the real
estate sector, 2020G to 2021G.

Head of leasing department, Arabian Centers Company, a Saudi joint-stock company operating in the real
estate sector, 2019G to 2020G.

Head of business unit, Arabian Centers Company, a Saudi joint-stock Company operating in the real estate
sector, 2018G to 2019G.

Director of the central region, Arabian Centers Company, a Saudi joint-stock company operating in the real
estate sector, 2017G to 2018G.

Director of Palm Mall, Arabian Centers Company, a Saudi joint-stock company operating in the real estate
sector, 2015G to 2017G.

Director of Tala Mall, Arabian Centers Company, a Saudi joint-stock company operating in the real estate
sector, 2013G to 2015G.

Director of quality assurance, Arabian Centers Company, a Saudi joint-stock company operating in the real
estate sector, 2009G to 2013G.

Leasing employee, Arabian Centers Company, a Saudi joint-stock company operating in the real estate sector,
2008G to 2009G.

Collection manager, Arabian Centers Company, a Saudi joint-stock company operating in the real estate sector,
2004G to 2008G.

Public relations assistant, Arabian Centers Company, a Saudi joint-stock company operating in the real estate
sector, 2003G to 2004G.

Director of loss and profit operations, Arabian Centers Company, a Saudi joint-stock company operating in the
real estate sector, 2002G to 2003G.

Tender employee, Arabian Centers Company, a Saudi joint-stock company operating in the real estate sector,
2000G to 2002G.

Source: The Company

Table No. (5.43): Summary Biography of Samer Adnan Hafez Kahail

Name Samer Adnan Hafez Kahail

Age 46 years

Nationality Lebanese

Title Entertainment Sector Development Manager

Academic *  Bachelor of Business Administration, Saint Joseph University, 1999G.

Qualifications

Master’s degree in Finance, Saint Joseph University, 2000G.

Current
Positions

Entertainment Sector Development Manager at the Company, 2021G to present.

Significant Prior
Experience

Chief executive officer, Kids Holding Company, a Lebanese company operating in the creation and development
of family entertainment concepts, 2017G to 2021G.

Vice president of finance and investments, Kids Holding Company, a Lebanese company operating in the
creation and development of family entertainment concepts, 2012G to 2017G.

Vice president of finance, Plus Holding Company, a Lebanese company operating in the field of real estate and
commercial media, 2012G to 2012G.

Vice president, MENA Capital, a Lebanese joint-stock company operating in real estate and investment
development and private equity, 2009G to 2012G.

Financial director, Sara Trading Holding Company, an Emirati company operating in the distribution of
international brands in the luxury decoration sector, 2007G to 2009G.

Senior audit supervisor, Deloitte, Beirut office, a global private partnership company operating in review and
auditing, 1999G to 2007G.

Source: The Company
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5.5.5 Management Contract between Abdullah Al Othaim Fashion Co. and Lilian Co.

Abdullah Al Othaim Fashion Co. entered into a management contract with Lilian Co. (a Saudi institution based in the Kingdom and
represented by Fahad Al Medaihish) on 09/11/1438H (corresponding to 08/01/2017G), pursuant to which the parties agreed that Lilian
Co. would carry out the daily management and operation of Abdullah Al Othaim Fashion Co. in accordance with the business plan, KPIs
and budget approved by the managers of Abdullah Al Othaim Fashion Co..

Abdullah Al Othaim Fashion Co. shall pay Lilian Co. one hundred thousand Saudi Riyals (SAR 100,000) per month for the management
and operating services and Abdullah Al Othaim Fashion Co. shall pay all its outstanding dues including charges, taxes, expenses or
customs fees.

The term of this contract is twelve (12) months, automatically renewable for a similar period unless either party notifies the other in
writing of its intention not to renew at least thirty (30) days before the end of the original or renewed term. Abdullah Al Othaim Fashion
Co. and Lilian Co. may, at any time and without compensation, terminate the contract, by a 60-day notice to the other party prior to the
termination date. Abdullah Al Othaim Fashion Co. may also terminate the contract immediately if Lilian Co. does not meet any of the
objectives agreed upon or if it does not fulfil any of its core obligations under the contract.

In addition, Lilian Co. shall notify Abdullah Al Othaim Fashion Co. sixty (60) days in advance of any change to its legal entity or ability
to influence decisions or exercise direct or indirect control, in which case Abdullah Al Othaim Fashion Co. may either enter into a new
contract under new terms or terminate the contract.

The contract shall be governed by the laws of the Kingdom. If the parties fail to amicably settle any dispute which may arise between
them regarding the implementation, interpretation or application of the provisions of the contract, the dispute shall be referred to
commercial arbitration in Riyadh in accordance with the laws of the Kingdom.

5.6 Remuneration of the Directors and Executive Management
The following table details the remunerations and in-kind benefits granted by the Company and its subsidiaries over the last three

(3) Financial Years to the Directors and the five (5) members of the executive management receiving the highest remuneration and
compensation from the Company and its subsidiaries, including the CEO and CFO.

Table No. (5.44): Remuneration and Fees of the Directors and Executive Management of the Company During the
Financial Year Ending December 31, 2018G, 2019G and 2020G and September 30, 2021G

Directors 901,372 339,372
Senior Executives including the CEO and CFO 3,847,798 3,149,125 3,672,488 2,876,510
Total 3,847,798 3,149,125 4,573,860 3,215,882

Source: The Company

Table No. (5.45): Remuneration and Fees of the Board and Executive Management of the Material Subsidiaries During
the Financial Year Ended December 31, 2018G, 2019G and 2020G and September 30, 2021G.

Directors
Senior Executives including the CEO and CFO 2,485,381 2,370,000 2,919,487 2,255,870
Total 2,485,381 2,370,000 2,919,487 2,255,870

Source: The Company

5.7  Cases of Bankruptcy and the Direct and Indirect Interests of the Directors
and Executive Management

The Directors declare that:

1. None of the Company’s Directors, executive management or Board Secretary have been declared bankrupt

2. There has been no declaration, within the last five (5) years, of any insolvency of any of the Company’s Directors, Senior
Executives or Board Secretary holding an administrative or supervisory position.

3. Except as disclosed in Table 4.1 “Ownership Structure of the Company as of the Date of this Prospectus” and
Section 12.6 “Material Contracts with Related Parties”of this Prospectus, none of the Company’s Directors, executive
management, Board Secretary nor any one of their Relatives or affiliates have any direct or indirect interest in the Shares
of the Company, its associates, or subsidiary or any interest in any other matter that could affect the Company’s business.
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4. Except as disclosed in Section 12.6 “Material Contracts with Related Parties” of this Prospectus, none of the Directors,
executive management or Board Secretary have any interest in any applicable contract or arrangement in effect or to
be concluded as of the date of this Prospectus in relation to the business of the Company, its associates and subsidiary.

5.8 Direct and Indirect Interests of the Directors and Executive Management

Except as disclosed in Table 5.2 "Directors and Board Secretary” and Section 12.6 “Material Contracts with Related Parties” of this
Prospectus, none of the Company’s Directors, executive management, Board Secretary nor any of their relatives or affiliates have any
direct or indirect interest in the Shares of the Company, its affiliates, or subsidiaries or any interest in any other matter that could
affect the Company’s business. The approval of the General Assembly was obtained for all contracts and transactions of any of the
Company’s Directors, members of executive management, the Board Secretary or any of their Relatives or affiliates who have direct
or indirect interests in the Shares of the Company, subsidiaries, associates, or any interest in any other matter that could affect the
Company's business, in the General Assemblies held on 27/10/1440H (corresponding to 06/30/2019G), 17/09/1441H (corresponding to
05/10/2020G), 20/11/1442H (corresponding to 06/30/2021G) and 15/02/1443H (corresponding to 09/22/2021G) as disclosed in Section
12.6 "Material Contracts with Related Parties” of this Prospectus.

Except as disclosed in Section 12.6 “Material Contracts with Related Parties” of this Prospectus, none of the Directors, executive
management or Board Secretary have any interest in any effective contract or arrangement in effect or to be concluded as of the
date of this Prospectus in relation to the business of the Company, its affiliates, or subsidiaries. The approval of the General Assembly
was obtained for all contracts and arrangements of any of the Company’s Directors, members of the executive management, the
Board Secretary or any of their relatives or affiliates who have any interest therein in the General Assemblies held on 27/10/1440H
(corresponding to 06/30/2019G), 17/09/1441H (corresponding to 05/10/2020G), 20/11/1442H (corresponding to 06/30/2021G) and
15/02/1443H (corresponding to 09/22/2021G).

The Directors also declare that none of them participate in any activities similar to or competing with those of the Company. The Directors
undertake to abide by this statutory requirement in the future and that all future transactions with Related Parties will be on a competitive
basis in accordance with Article 72 of the Companies Law and Chapter é of Part 3 of the Corporate Governance Regulations.

The following table shows the details of the agreements and transactions with Related Parties in which the members of the Company’s
Board and executive management have an interest (for more information about these agreements, please refer to Section 12.6 “Material
Contracts with Related Parties” of this Prospectus).

Table No. (5.46): Details of Agreements and Transactions with Related Parties in which the Members of the Company'’s
Board and Executive Management Have an Interest

Members of the
Board and Executive Type of
Management with an Interest
Interest Therein

Transaction Value
as of September
30, 2021G (in SAR)

Contract/
Transaction

Cause of Interest

Abdullah Al Othaim Markets Company is

a Company Shareholder, and Company

Director Abdullah Saleh Ali Al Othaim is

a Company Shareholder and a direct and

indirect shareholder in Abdullah Al Othaim

Markets Company, in addition to being a

member of its board. Former Company

Director Fahd Abdullah Saleh Al Othaim is a

Lgase agreements ) member of the board of Abdullah Al Othaim

1 with Abdullah Al 15,954,750 Abdu.llah Saleh Ali Al Direct Markets Company and was a Company

Othaim Markets Othaim Director on the date the lease agreements
Company were concluded.

The Abdullah Al Othaim Markets Company
board members Abdulaziz Abdullah Saleh
Al Othaim and Saleh Mohamed Saleh Al
Othaim are Relatives of current Company
Director Abdullah Saleh Ali Al Othaim and
former Company Director Fahd Abdullah
Saleh Al Othaim.
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Contract/
Transaction

Revenue of lease
agreements

with Abdullah Al
Othaim Markets

Company

Transaction Value
as of September
30, 2021G (in SAR)

13,007,077
(including the
provision of
electricity and
public utility
services to
sites rented by
Abdullah Al
Othaim Markets
Company valued
at two million,
eight hundred
thirty-two
thousand, five
hundred fifty-three
Saudi Riyals (SAR
2,832,553)

Members of the

Board and Executive
Management with an

Interest Therein

Abdullah Saleh Ali Al
Othaim

Type of
Interest

Direct

Cause of Interest

Abdullah Al Othaim Markets Company is
a Company Shareholder and Company
Director Abdullah Saleh Ali Al Othaim is a
Company Shareholder as he is a direct and
indirect shareholder in Abdullah Al Othaim
Markets Company, in addition to being a
member of its board. Former Company
Director Fahd Abdullah Saleh Al Othaim is a
member of the board of Abdullah Al Othaim
Markets Company and was a Company
Director on the date the lease agreements
were concluded. The Abdullah Al Othaim
Markets Company board members Abdulaziz
Abdullah  Saleh Al Othaim and Saleh
Mohamed Saleh Al Othaim are Relatives of
current Company Director Abdullah Saleh
Ali Al Othaim and former Company Director
Fahd Abdullah Saleh Al Othaim.

Lease agreements
with Abdullah Al
Othaim Markets
Company as the
lessee

35,674,500

Abdullah Saleh Ali Al
Othaim

Direct

Abdullah Al Othaim Markets Company is
a Company Shareholder and Company
Director Abdullah Saleh Ali Al Othaim is a
Company Shareholder as he is a direct and
indirect shareholder in Abdullah Al Othaim
Markets Company, in addition to being a
member of its board. Former Company
Director Fahd Abdullah Saleh Al Othaim is a
member of the board of Abdullah Al Othaim
Markets Company and was a Company
Director on the date the lease agreements
were concluded.

The Abdullah Al Othaim Markets Company
board members Abdulaziz Abdullah Saleh
Al Othaim and Saleh Mohamed Saleh Al
Othaim are Relatives of current Company
Director Abdullah Saleh Ali Al Othaim and
former Company Director Fahd Abdullah
Saleh Al Othaim.

Expenses of
lease agreements
with Abdullah Al
Othaim Markets
Company

26,755,875

Abdullah Saleh Ali Al
Othaim

Direct

Abdullah Al Othaim Markets Company is
a Company Shareholder and Company
Director Abdullah Saleh Ali Al Othaim is a
Company Shareholder as he is a direct and
indirect shareholder in Abdullah Al Othaim
Markets Company, in addition to being a
member of its board. Former Company
Director Fahd Abdullah Saleh Al Othaim is a
member of the board of Abdullah Al Othaim
Markets Company and was a Company
Director on the date the lease agreements
were concluded. The Abdullah Al Othaim
Markets Company board members Abdulaziz
Abdullah  Saleh Al Othaim and Saleh
Mohamed Saleh Al Othaim are Relatives of
current Company Director Abdullah Saleh
Ali Al Othaim and former Company Director
Fahd Abdullah Saleh Al Othaim.
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Contract/
Transaction

Payments made
by Abdullah Al
Othaim Markets
Company to the
Company

Transaction Value
as of September
30, 2021G (in SAR)

264,216

Members of the

Board and Executive
Management with an

Interest Therein

Abdullah Saleh Ali Al
Othaim

Type of
Interest

Direct

Cause of Interest

Abdullah Al Othaim Markets Company is
a Company Shareholder and Company
Director Abdullah Saleh Ali Al Othaim is a
Company Shareholder as he is a direct and
indirect shareholder in Abdullah Al Othaim
Markets Company, in addition to being a
member of its board. Former Company
Director Fahd Abdullah Saleh Al Othaim is a
member of the board of Abdullah Al Othaim
Markets Company and was a Company
Director on the date the lease agreements
were concluded. The Abdullah Al Othaim
Markets Company board members Abdulaziz
Abdullah  Saleh Al Othaim and Saleh
Mohamed Saleh Al Othaim are Relatives of
current Company Director Abdullah Saleh
Ali Al Othaim and former Company Director
Fahd Abdullah Saleh Al Othaim.

Net commercial
transactions
between the
Company and
Abdullah Al
Othaim Markets
Company

Acknowledgment
of the opening
balance of
Abdullah Al
Othaim Markets
Company for
2021G, amounting
to SAR 3,495,538,
and the balance
at the end of the
period amounting
to SAR 821,755 as
of September 30,
2021G.

Abdullah Saleh Ali Al
Othaim

Direct

Abdullah Al Othaim Markets Company is
a Company Shareholder and Company
Director Abdullah Saleh Ali Al Othaim is a
Company Shareholder as he is a direct and
indirect shareholder in Abdullah Al Othaim
Markets Company, in addition to being a
member of its board. Former Company
Director Fahd Abdullah Saleh Al Othaim is a
member of the board of Abdullah Al Othaim
Markets Company and was a Company
Director on the date the lease agreements
were concluded. The Abdullah Al Othaim
Markets Company board members Abdulaziz
Abdullah  Saleh Al Othaim and Saleh
Mohamed Saleh Al Othaim are Relatives of
current Company Director Abdullah Saleh
Ali Al Othaim and former Company Director
Fahd Abdullah Saleh Al Othaim.

Agreement for
joint information
technology
services between
the Company
and Abdullah Al
Othaim Markets
Company

693,660

Abdullah Saleh Ali Al
Othaim

Direct

Abdullah Al Othaim Markets Company is
a Company Shareholder and Company
Director Abdullah Saleh Ali Al Othaim is a
Company shareholder as he is a direct and
indirect shareholder in Abdullah Al Othaim
Markets Company, in addition to being a
member of its board. Former Company
Director Fahd Abdullah Saleh Al Othaim is a
member of the board of Abdullah Al Othaim
Markets Company and was a Company
Director on the date the lease agreements
were concluded. The Abdullah Al Othaim
Markets Company board members Abdulaziz
Abdullah  Saleh Al Othaim and Saleh
Mohamed Saleh Al Othaim are Relatives of
current Company Director Abdullah Saleh
Ali Al Othaim and former Company Director
Fahd Abdullah Saleh Al Othaim.
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Contract/
Transaction

Shared
accommodation
for the employees

. Members of the
Transaction Value

as of September

30, 2021G (in SAR) Interest Therein

Board and Executive
Management with an

Type of
Interest

Cause of Interest

Company Director Abdullah Saleh Ali Al
Othaim is a direct and indirect Shareholder
in Abdullah Al Othaim Markets Company,
in addition to being a board member and
indirect shareholder in Abdullah Al Othaim
Entertainment Co., Abdullah Al Othaim
Fashion Co. and Abdullah Al Othaim Food
Co. Abdullah Al Othaim Markets Company
board member Fahd Abdullah Saleh Al
Othaim is a board member of Abdullah Al
Othaim Entertainment Co., Abdullah Al

Z]; g?g;lrlsh Othaim Fashion Co. and Abdullah Al Othaim
8 Entertainment Co 56997 Abdullah Saleh Ali Al Indirect Food Co. Abdullah Al Othaim Entertainment
' and Abdullah Al ’ ! Othaim Co., Abdullah Al Othaim Fashion Co.
Othaim Food Co. and Abdullah Al Othaim Food Co. board
with Abdullah Al member Mohamed Abdullah Saleh Al
Othaim Markets Othaim is a Relative of Abdullah Al Othaim
Company Markets Company board members Abdullah
Saleh Ali Al Othaim, Fahd Abdullah Saleh Al
Othaim, Abdulaziz Abdullah Saleh Al Othaim
and Saleh Mohamed Saleh Al Othaim, and
they are also Relatives of Abdullah Saleh Ali
Al Othaim who is an indirect shareholder
in  Abdullah Al Othaim Entertainment
Co., Abdullah Al Othaim Fashion Co. and

Abdullah Al Othaim Food Co.
Company Director Abdullah Saleh Ali Al
Othaim is a direct and indirect shareholder
in Abdullah Al Othaim Markets Company,
Three (3) in addition to being a board member and
agreements for indirect shareholder in Abdullah Al Othaim
labor recruitment Entertainment Co., Abdullah Al Othaim
services Fashion Co. and Abdullah Al Othaim Food
concluded Co. Abdullah Al Othaim Markets Company
between Mueen board member Fahd Abdullah Saleh Al
Company {which Othaim is a board member of Abdullah Al
is a subsidiary Othaim Entertainment Co., Abdullah Al
of Abdullah Al Othaim Fashion Co. and Abdullah Al Othaim
9 Othaim Markets 118.818 Abdullah Saleh Ali Al Indirect Food Co. Abdullah Al Othaim Entertainment
’ Company) ! Othaim Co., Abdullah Al Othaim Fashion Co.
with Abdullah and Abdullah Al Othaim Food Co. board
Al Othaim mem!:)er_ Mohamed Abdullah  Saleh _AI
Entertainment Othaim is a Relative of Abdullah Al Othaim
Co. Abdullah Al Markets Company board members Abdullah
OtF'wlaim Fashion Saleh Ali Al Otha‘im, Fahd Abdullah Saleh -AI
Co. and Abdullah Othaim, Abdulaziz Abdullah Saleh Al Othaim
Al bthaim Food and Saleh Mohamed Saleh Al Othaim, and
Co they are also Relatives of Abdullah Saleh Al
’ Al Othaim who is an indirect shareholder
in  Abdullah Al Othaim Entertainment
Co., Abdullah Al Othaim Fashion Co. and

Abdullah Al Othaim Food Co.
An agreement The seller, Mohamed Abdullah Saleh Al
for the sale and Othaim, is a Relative of Company Director
urchase of shares . Abdullah Saleh Ali Al Othaim, who is a direct
10. Ef Saudi Pillar - Abdullah Saleh Ali Al Indirect and indirect Shareholder therein, and former

for Construction
Company by the
Company

Othaim

Company Director Fahd Abdullah Saleh Al
Othaim, who was a Director on the date of
the agreement.
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Contract/
Transaction

Contract for
the assignment
of shares in

Transaction Value
as of September
30, 2021G (in SAR)

Members of the
Board and Executive
Management with an

Interest Therein

Abdullah Saleh Ali Al

Type of

Interest

Cause of Interest

The Assignee, Mohamed Abdullah Saleh Al
Othaim, is a Relative of Company Director
Abdullah Saleh Ali Al Othaim, who is a direct

11.  Saudi Pillar for - Othaim Indirect  and indirect Shareholder therein, and former
Construction Company Director Fahd Abdullah Saleh Al
Company to the Othaim, who was a Director on the date of
Company the agreement.
onr; tak?ereszre]eanrfd Al Othaim Holding Company is a major
purchase of SEIC Shareholder in the Company. Company
Garden Ltd shares Abdullah Saleh Ali Al Director Abdullah Saleh Ali Al Othaim is

12. between the - Othaim Direct  also a Company Shareholder. He is the only
Company and Al shareholder and a board member of Al
Othaim Holding Othaim Holding Company, which is a major
Company Shareholder in the Company.
ﬁ)nr fk?eresearlzeanr:d Al Othaim Holding Company is a major
purchase of shares Shareholder in the Comp}any. Com_pan_y

13 of SEIC Hospitality Abdullzah Saleh Ali Al o Director Abdlullah Saleh Ali Al Othaim is

" LLC between the - Othaim irect  also a Company Shareholder. He is the only
Company and Al shareholder and a board member of Al
Othaim Holding Othaim Holding Company, which is a major
Company Shareholder in the Company.

An assignment
fﬁgelzgin(:ff:r Company Director Abdullah Saleh Ali Al
lot in Rabwah Abdullah Saleh Ali Al Othaim is also a Company Shareholder. He

14. Eistrict between - Othaim Direct s the only shareholder and a board member
the Company and of Al Othaim Holding Company, which is a
AbdullahpSaleh Al major Shareholder in the Company.

Al Othaim
Al Othaim Holding Company is a major
Trademark license Shareholder in the Company. Company

15, agreement with Al ) Abdullah Saleh Ali Al Direct Director Abdullah Saleh Ali Al Othaim is also

" Othaim Holding Othaim a Company Shareholder as well as the sole
Co. shareholder in Al Othaim Holding Company

and a member of its board.
Acknowledgment
of a carry-over
The Company’s balance for
administrative Queel Real Estate . Company Director Abdullah Saleh Ali Al
16.  expenses for Investment Co. ékt)ﬁauilrfh Saleh Ali Al Direct ~ Othaim is a shareholder in Queel Real Estate
Queel Real Estate in the amount of Investment Co.
Investment Co. SAR 668,425 as
of September 30,
2021G.
Acknowledgment
of the opening
balance of
Abdullah Al
Administrative C%ﬂ:%';nz(';gllé
expenses from amo(mtin o SAR Abdullah Saleh Ali Al Company Director Abdullah Saleh Ali Al
17.  the Company 9 Othaim Direct  Othaim is a shareholder in Abdullah Al

for Abdullah Al
Othaim Malls Co.

641,815, and the
balance at the
end of the period
amounting to
SAR 599,974 as
of September 30,
2021G.

Othaim Malls Co.
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Members of the
Board and Executive
Management with an

Transaction Value

Contract/ as of September

Transaction

Type of

Cause of Interest
Interest
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Right Transfer

30, 2021G (in SAR)

15,000,000

The Company
collected SAR

Interest Therein

Company Director Abdullah Saleh Al

Agreement 2'0%_'100 and the Al Othaim is a Relative of one of the
18 between the carried forward Abdullah Saleh Ali Al Direct shareholders of FAW International Co. Ltd.,
" Company and balance.for FAW " Othaim I Fahd Abdullah Saleh Al Othaim. He was
FAW International International Co. also a Company Director on the date the
Co. Ltd. Ltd. became SAR agreement was concluded.
12,903,900 as of
September 30,
2021G.
Administrative Al Othaim leding Company is a major
expenses from Al _ Shareholder in the Company. (_Zonppany
. . Abdullah Saleh Ali Al . Director Abdullah Saleh Ali Al Othaim is also
19.  Othaim Holding 153,456 ) Direct
Company for the Othaim a Company Shareholder as well as the sole
Company shareholder in Al Othaim Holding Company
and a member of its board.
Transfer of Al Othaim Holding Company is a major
amounts from the Shareholder in the Company. Company
20 Company to Al Abdullah Saleh Ali Al Direct Director Abdullah Saleh Ali Al Othaim is also
" Othaim Holding Othaim a Company Shareholder as well as the sole
Company in shareholder in Al Othaim Holding Company
2018G and 2019G and a member of its board.
Former Company Director Fahd Abdullah
Saleh Al Othaim was a Director on the date
the commercial transactions were concluded
and is a board member of Wamda Cinemas
Lease agreements Company. In addition, Wamda Cinemas
between the . Company board members Fahd Abdullah
21.  Company and 8,657,922 gtt):;u?h Saleh Ali Al Indirect  Saleh Al Othaim and Mohamed Abdullah
Wamda Cinemas Saleh Al Othaim are Relatives of Company
Company Director and direct and indirect Shareholder
Abdullah Saleh Ali Al Othaim. In addition,
Company Director Abdullah Saleh Ali Al
Othaim is an indirect shareholder in Wamda
Cinemas Company.
Former Company Director Fahd Abdullah
Saleh Al Othaim was a Director on the date
the commercial transactions were concluded
and is a board member of Wamda Cinemas
Rental revenues Company. In addition, Wamda Cinemas
between the . Company board members Fahd Abdullah
22.  Company and 1,877,128 g?:;kh Saleh Ali Al Indirect  Saleh Al Othaim and Mohamed Abdullah
Wamda Cinemas Saleh Al Othaim are Relatives of Company
Company Director and direct and indirect Shareholder

Abdullah Saleh Ali Al Othaim. In addition,
Company Director Abdullah Saleh Ali Al
Othaim is an indirect shareholder in Wamda
Cinemas Company.
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Management with an

Transaction Value

Contract/ as of September

Transaction

Type of

Cause of Interest
Interest
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Administrative
expenses from

30, 2021G (in SAR)

Acknowledgment
of the opening
balance of Wamda
Cinemas Company
for 2021G,
amounting to SAR

Interest Therein

Abdullah Saleh Ali Al

Former Company Director Fahd Abdullah
Saleh Al Othaim was a Director on the date
the commercial transactions were concluded
and is a board member of Wamda Cinemas
Company. In addition, Wamda Cinemas
Company board members Fahd Abdullah

23.  the Company for 34,832,378, and Othaim Indirect  Saleh Al Othaim and Mohamed Abdullah
Wamda Cinemas the balance at the Saleh Al Othaim are Relatives of Company
Company end of the period, Director and direct and indirect Shareholder

amounting to SAR Abdullah Saleh Ali Al Othaim. In addition,
35,421,035 as of Company Director Abdullah Saleh Ali Al
September 30, Othaim is an indirect shareholder in Wamda
2021G. Cinemas Company.
Former Company Director Fahd Abdullah
Saleh Al Othaim was a Director on the date
the commercial transactions were concluded
. and a board member of Saudi Pillar for
Construction - - .
Construction Company. In addition, Saudi
agreements llar for C . c board
between the Pillar for onstruction ompany oart

24, Company and 36382 275 Abdullah Saleh Ali Al Indirect members Fahd Abdullah Saleh Al Othaim

’ pany e Othaim and Mohamed Abdullah Saleh Al Othaim
Saudi Pillar for . . .
Construction are Relatives of Company Director and direct
Compan and indirect shareholder Abdullah Saleh Al

ompany Al Othaim. In addition, Company Director
Abdullah Saleh Ali Al Othaim is an indirect
shareholder in Saudi Pillar for Construction
Company.
Acknowledgment
of the opening
Sai?::ia;ﬁlzl?;or Former Company Director Fahd Abdullah
C ; Saleh Al Othaim was a Director on the date
onstruction ) .
Company for the commercial transactions were concluded
. ) and a board member of Saudi Pillar for
Commercial 2021G, amounting - - .
. Construction Company. In addition, Saudi
transactions to zero. and the Nar £ .
between the balance at the Pillar for Construction Company board

25 Company and end of the period Abdullah Saleh Ali Al Indirect members Fahd Abdullah Saleh Al Othaim

’ pany P ! and Mohamed Abdullah Saleh Al Othaim

Saudi Pillar for
Construction
Company

amounting to

two million, six

hundred ninety-
two thousand, one

hundred ninety-
eight Saudi Riyals
(SAR 2,692,198) as
of September 30,

2021G.

Othaim

are Relatives of Company Director and direct
and indirect Shareholder Abdullah Saleh Al
Al Othaim. In addition, Company Director
Abdullah Saleh Ali Al Othaim is an indirect
shareholder in Saudi Pillar for Construction
Company.
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Contract/
Transaction

Transaction Value

as of September

30, 2021G (in SAR)

Members of the

Board and Executive
Management with an

Interest Therein

Type of

Interest

Cause of Interest

SAR 109.9
million for lease
agreements
concluded
with Abdullah Former Company Director Fahd Abdullah
Al Othaim Saleh Al Othaim was a Director on the
Entertainment Co. date the commercial transactions and
SAR 293 lease agreements were concluded, and a
Lease Contracts million f ri board member of the Material Subsidiaries.
between the tion to etase Abdullah Saleh Ali Al In addition, Material Subsidiaries board
26.  Company and c:r?cﬁzlrzgr\]/visth Othauin'? alen Al Indirect members Fahd Abdullah Saleh Al Othaim
its Material Abdullah Al and Mohamed Abdullah Saleh Al Othaim
Subsidiaries Othaim Fashion are Relatives of Company Director and direct
Co and indirect shareholder Abdullah Saleh Al
’ Al Othaim. In addition, Company Director
SAR 110 million Abdullah Saleh Ali Al Othaim is an indirect
for lease shareholder in the Material Subsidiaries.
agreements
concluded with
Abdullah Al
Othaim Food Co.
Administrative
expenses incurred
on behalf of its
wholly owned
subsidiaries (these
are Asasat Al
Nafel Operation
and Maintenance
Company,
Abdullah Al
Othaim Malls
Co., World Seas
Investment
Company in
Riyadh, Abdullah
érlwtoeraaig?nent Company Director Abdullah Saleh Ali Al
27.  Co., Abdullah Al 928,403 Abdullah Saleh Ali Al Indirect Othaim is a board member of the subsidiaries

Othaim Fashion
Co., Abdullah Al
Othaim Food Co.,
Orion Holding
Company, Al
Riyadh Alwaed
Real Estate
Management

Company, Takamol
Al-Aziziya Property

Management
Company
and Elham El
Mostagbal
Real Estate
Management
Company)

Othaim

wholly owned by the Company and is an
indirect shareholder therein.

Source: The Company
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5.9  Corporate Governance

The Company approved the Governance Manual pursuant to the Board of Directors Resolution dated 28/09/1441H (corresponding to
05/21/2020G), the Charter of the Audit Committee pursuant to the Company’s Ordinary General Assembly Resolution dated 17/09/1441H
(corresponding to 05/10/2020G), amended pursuant to the Company’s Ordinary General Assembly Resolution dated 20/11/1442H
(corresponding to 06/30/2021G), the Regulations of the Nomination and Remuneration Committee pursuant to the Company’s Ordinary
General Assembly Resolution dated 17/09/1441H (corresponding to 05/10/2020G), amended pursuant to the Company’s Ordinary
General Assembly Resolution dated 15/02/1442H (corresponding to 09/22/2021G), the Charter of the Executive Committee, the executive
management administrative succession plan and the policy on reporting violations pursuant to the Board Resolution dated 10/01/1443H
(corresponding to 08/18/2021G) and the code of professional conduct, the conflict of interest and Related Party transactions policy, the
internal Governance Manual, the stakeholders’ complaints and grievances settlement policy and the Company employee complaints
and grievances settlement policy under the Board Resolution dated 25/01/1441H (corresponding to 09/24/2019G), the remuneration
policy for Directors, Board committee members and executive management pursuant to the resolution of the Company’s Ordinary
General Assembly dated 27/10/1440H (corresponding to 06/30/2019G), the policy, standards and procedures of Board membership
pursuant to the resolution of the Company’s Ordinary General Assembly dated 18/04/1441H (corresponding to 12/15/2019G) and the
social responsibility policy and the competitive activity standards policy pursuant to the resolution of the Company’s Ordinary General
Assembly dated 15/02/1443H (corresponding to 09/22/2021G) (collectively, the “Governance Manual”). This manual was prepared
pursuant to Article 94 of the Corporate Governance Regulations, the Companies Law and the Company’s Bylaws.

The Governance Manual and Internal Governance Regulations comprise:

a. The Company’s Governance Regulations
b. The Charter of the Audit Committee

The Charter of the Nomination and Remuneration Committee

c.
d. The Charter of the Executive Committee

e. The Risk Management Policy

f.  The Conflict of Interest and Related Party Transactions Policy
g. The Internal Control Policy

h. The Code of Professional Ethics

i. The Executive Management Succession Plan

j- The Policy for Reporting Violations

k. The Policy on the Remuneration of Directors, Board Committee Members and Executive Management

I. The Policy, Standards and Procedures of Board Membership pursuant to the Shareholders General Assembly

m. The Social Responsibility Policy and Competitive Activity Standards Policy

These regulations are intended to establish an effective legal framework for the Company’s governance and they are particularly aimed
at:

a. Enhancing the role of the Company’s Shareholders and facilitating the exercise of their rights.
b. Setting out the competencies and responsibilities of the Board and executive management.

c. Enhancing the role of the Board and Board Committees and developing their capabilities to enhance the Company’s
decision-making mechanisms.

d. Achieving transparency, integrity and fairness in the Exchange, its transactions and the business environment and
promoting disclosure.

e. Providing effective and balanced tools for dealing with conflicts of interest.

f. Enhancing accountability and control mechanisms for the Company’s employees.
g. Establishing the general framework for dealing with stakeholders and protecting their rights.
h. Supporting the effectiveness of the Company’s oversight system and its tools.

i. Raising awareness on and promoting professional behavior and adopting and developing it in line with the Company’s
nature.

The Company shall comply with the mandatory governance requirements applicable to public joint stock companies, except for certain
provisions that are applicable to listed companies and are currently not adhered to by the Company, given that the Company’s Shares
have not yet been listed on the Exchange, as follows:

* Paragraph a of Article 8 providing that upon calling for a General Assembly, the Company shall announce information
about the nominees for membership on the Board on the Exchange’s website.

* Paragraph c of Article 8 related to voting in the General Assembly, which is confined to the Board nominees whose
information has been announced in accordance with paragraph a of Article 8.
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* Paragraph d of Article 13 related to the publication of the invitation to the General Assembly on the websites of the
Exchange and the Company.

* Paragraph c of Article 14 related to the availability of information on the items of the General Assembly through the
websites of the Exchange and the Company.

» Paragraph e of Article 15 related to disclosing to the public, the CMA and the Exchange the results of the General
Assembly meeting through the websites of the Exchange and the Company.

e Paragraph d of Article 17 providing that the Company notify the CMA of the names of the Directors, a description of their
membership and any changes that may affect their membership.

* Paragraph b of Article 19 providing that upon termination of the membership of a Director, the Company must promptly
notify the CMA and the Exchange and specify the reasons for such termination.

* Article 68 providing that the Company publish the nomination announcement on the websites of the Company and the
Exchange to invite persons wishing to be nominated for membership on the Board.

* Article 89, Article 90, Paragraph b of Article 91, Article 92 and Article 93 related to disclosure policies and procedures.

5.10 Conflicts of Interest

Neither the Company’s Bylaws nor any of the internal regulations and policies grant any powers enabling a Director to vote on a contract
or offer in which they have a material direct or indirect interest pursuant to Article 71 of the Companies Law, which provides that a
Director may not have any direct or indirect interest in the transactions and contracts of the Company except with the permission of the
Ordinary General Assembly.

Under the said Atrticle, a Director must inform the Board of any personal interests they have in the transactions and contracts made for
the Company’s account. The Chairman shall disclose to the General Assembly, when it is convened, transactions and contracts in which
any of the Directors have a personal interest, provided that such disclosure is supported with a special report from the Auditor. Said
disclosure shall be recorded in the minutes of the Board meeting. The interested Director may not participate in voting on the resolution
to be adopted in this respect. Based on the above, the Directors declare the following:

*  They will comply with Articles 71 and 72 of the Companies Laws and Articles 44 and 46 of the Corporate Governance
Regulations.

e They will not vote in General Assembly meetings that relate to any Related Party contracts in which the Directors have
an indirect interest.

*  They will not compete with the Company’s business and all Related Party transactions in the future will be conducted on
an arm’s length basis in accordance with Article 72 of the Companies Law.

As of the date of this Prospectus, none of the Company’s directors practice any business that competes or is similar to the business of the
Company or its Material Subsidiaries, through their membership in the boards of directors of other companies.

5.11 Employee Shares

The Company does not have any employee stock ownership plans in place prior to submission of the application for registration and offer
of securities. None of the Company’s employees hold shares in the Company and there are no other arrangements involving employees
in the Company’s capital (for further information about the Company’s employees and compliance with Saudization, see Section 4.9
“Employees” of this Prospectus).
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6. Management Discussion and Analysis of Financial Position and
Consolidated Results of Operations

The following section provides a review of the consolidated financial condition and operational performance of Abdullah Al Othaim
Investment Company (“AOIC Group” or the “"Group”). This section is based on the Group’s audited consolidated financial statements for
the Financial Years ended December 31, 2018G, 2019G and 2020G and should be read in conjunction with the reviewed consolidated
financial statements for the nine-month period ended September 30, 2021G.

The aforementioned consolidated financial statements are considered part of this Prospectus. Such consolidated financial statements
were prepared by the Group and were audited by Baker Tilly MKM & Co. for the Financial Year ended December 31, 2018G Ernst &
Young & Co. for the Financial Year ended December 31, 2019G and Dr. Mohamed Al-Amri & Co. for the Financial Year ended December
31, 2020G and the nine-month period ended September 30, 2021G, in accordance with the International Financial Reporting Standards
approved in the Kingdom and other standards and declarations approved by the Saudi Organization for Charted and Professional
Accountants (SOCPA). Baker Tilly MKM & Co., Ernst & Young & Co. and Dr. Mohamed Al-Amri & Co. and their subsidiaries do not have
any shareholding or interest of any kind in the Group. Baker Tilly MKM & Co. (for the Financial Year ended December 31, 2018G), Ernst
& Young and Co. (for the Financial Year ended December 31, 2019G) and Dr. Mohamed Al-Amri & Co. (for the Financial Year ended
December 31, 2020G and the nine-month period ended September 30, 2021G) have furnished and not withdrawn their written consent
to the reference in the Prospectus to their role as auditors of the Group.

All amounts are in SAR, unless stated otherwise, and percentages are rounded off to one decimal place. Therefore, calculating the
percentage of increase/decrease using the numbers in the tables (shown in millions) may not accurately reflect the percentages mentioned
in the tables. Further, for the purposes of this management discussion and analysis, the financial information from the comparative
financial information contained in the Group’s financial statements for the Financial Years ended December 31, 2019G has been used for
the Financial Year ended December 31, 2018G . Whereas information for the Financial Year ended December 31, 2018G and 2019G has
been used from the comparative financial information contained in the financial statements of the Group for the Financial Years ended
December 31, 2020G. Further, information for the Financial Year ended December 31, 2020G has been used from the comparative
financial information contained in the financial statements of the Group for the nine-month period ended September 30, 2021G.

This section may include forward-looking statements in connection with the Group’s future prospects based on the management’s
current plans and expectations regarding the Group's growth, results of operations and financial condition, and as such involve risks and
uncertainties. The Group's actual results could differ materially from those expressed or implied in these forward-looking statements due
to various factors and future events, including those discussed below and elsewhere in the Prospectus, particularly in the “Risk Factors”
section of this Prospectus.

Please note that the figures in this section have been rounded up to the nearest million.

6.1 Directors’ Declaration on the Financial Information

The financial information contained in Section 6 “Management Discussion and Analysis of Financial Position and Results of Operations”
is extracted without material change and presented in a manner consistent with the Group’s audited consolidated financial statements
for the Financial Year ended December 31, 2018G, 2019G and 2020G and the reviewed consolidated financial statements for the nine-
month period ended September 30, 2021G with the notes attached thereto, which have been prepared in accordance with the IFRS
issued by the International Accounting Standards Board approved in the Kingdom and other standards and publications issued by the
Saudi Organization for Certified Public Accountants without any material change thereto and prepared on a consolidated basis.

In addition, the Board of Directors declares the following:

* There has been no interruption in the business of the Company or any of its Material Subsidiaries which could impact or
has had a noticeable impact on the financial position during the last 12 months as of the date of this Prospectus.

* Neither the Company nor any of its Material Subsidiaries has granted any commissions, discounts, brokerage fees or
non-cash compensation to any member of the Board of Directors or any of the Senior Executives or experts in connection
with the issuance or offering of any securities during the three years immediately preceding the date of submitting the
application for registration and Offering the securities subject of this Prospectus.

* There has been no material adverse change in the financial and commercial position of the Company or its Material
Subsidiaries during the three years immediately preceding the date of submitting the application for registration and
Offering of securities subject of this Prospectus or in the period covered by the Auditor’s Report until the issuance of this
Prospectus.

* Except as mentioned in Section 4.1.4"Overview of the Company’s Shareholders” and Section 5.10 “Conflicts of
Interest” of this Prospectus, neither the Directors nor any of their Relatives have any shares or interest of any kind in the
Company or in any of its subsidiaries.
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* The Board Directors confirm that the Company (independently or with its subsidiaries) has working capital sufficient for a
period of at least twelve (12) months immediately following the publication date of the Prospectus.

* The Board of Directors declares that none of the Shares of the Company or its Material Subsidiaries are under an option
contract as of the date of this Prospectus, and that none of the capital of the Company or its Material Subsidiaries is
under an option right.

* The Board of Directors declares that the Company and its Material Subsidiaries do not intend to make material changes
to the Company’s activities in the future.

* The Board of Directors confirms that all material facts related to the Company or its Material Subsidiaries and their
financial performance have been disclosed in this Prospectus and that there are no other facts the omission of which
would make any statement contained herein misleading.

* The Directors confirm that there are no significant fixed assets set to be purchased or leased by the Company or its
Material Subsidiaries as of the date of this Prospectus and as of September 30, 2021G, outside the scope of its normal
activities.

* The Directors also confirm that the Company and its Material Subsidiaries have no property, including contractual
securities or other assets whose value is subject to fluctuations or is difficult to ascertain, which significantly affects the
assessment of the financial position.

*  The Directors affirm that there have been no amendments to the share capital of the Company or Material Subsidiaries
during the three years immediately preceding the date of filing the request to register and offer the securities subject of
this Prospectus.

* The Directors also confirm that there is no reservation in the Auditor’s Report regarding the financial statements of the
Company or its Material Subsidiaries for any of the three Financial Years immediately preceding the date of submitting
the request to register and offer the securities subject of this Prospectus.

6.2  Overview of the Group

Abdullah Al Othaim Investment Company (“AOIC Group”, the "Group” or the "Company”), formerly known as Al Othaim Real Estate
Investment and Development Company (“OREIDCO"), is a Saudi closed joint stock company registered in Riyadh under Commercial
Registration No. 1010213454 dated 19 Ramadan 1426H (corresponding to October 22, 2005G).

The Group converted its legal status from a limited liability company to a closed joint stock company with all its rights and obligations
on October 22, 2008G.

The business of the Group is mainly generated through following four business segments/entities:

6.2.1  Abdullah Al Othaim Investment Company (Standalone)

Abdullah Al Othaim Investment Company ("AOIC") is a holding company operating shopping malls across various cities in the Kingdom.
According to its Bylaws, it was established to conduct the following business: general construction of residential and non-residential
buildings, rental of investment properties, construction and management of games, parks and entertainment centers, wholesale and
retail trade of ready-made clothing, operation and management of restaurants and cafés.

6.2.2  Abdullah Al Othaim Entertainment Co. (formerly known as “Fun World International
for Investment” in 2017G and "“Leader Leisure LLC" in 2018GQ)

Abdullah Al Othaim Entertainment Co. (“AOEC") is principally engaged in establishing and managing games and entertainment parks,
equestrian clubs, tourism beaches and swimming pools, organizing exhibitions, establishing and maintaining central markets, commercial
and residential complexes, furnished apartments, sports clubs, playgrounds and bowling centers and maintaining and managing sports
centers.

AOEC is a limited liability group operating in the Kingdom under Commercial Registration No. 1010371062 dated 7 Jumada al-Thani
1434H (April 17, 2013G). The Group’s head office is located in Riyadh, Kingdom of Saudi Arabia.
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AOEC's financial condition and results of operations cover the activities of AOEC and the following subsidiaries:

Table No. (6.1): Subsidiaries of Abdullah Al Othaim Entertainment Co.

Ownership %

Six-month Period

ded December 31

Fun World for Tourism & Entertainment Egypt 100.0% 100.0% 100.0% 100.0%
Cairo for Operation and Maintenance Egypt 100.0% 100.0% 100.0% 100.0%
Fun World Investments LLC Qatar 100.0% 100.0% 100.0% 100.0%
Fun World Entertainment LLC UAE 100.0% 100.0% 100.0% 100.0%
International Leisure Company LLC UK 100.0% 100.0% 100.0% 100.0%
Fun World Entertainment LLC Oman 100.0% 100.0% 100.0% 100.0%

Source: The Group’s audited consolidated financial statements for the Financial Year ended 2020G and the reviewed consolidated financial statements for
the nine-month period ended September 30, 2021G

6.2.3 Abdullah Al Othaim Food Co.

Abdullah Al Othaim Food Co. is a limited liability company operating in the Kingdom under Commercial Registration No. 1010228837
dated 6 Safar 1428H (corresponding to February 24, 2007G). Its registered office is in Riyadh, Saudi Arabia.

Abdullah Al Othaim Food Co. is principally engaged in the operation and management of restaurants and cafés, import and export
and wholesale and retail trade of foodstuffs. It has obtained licenses from various franchisers to establish restaurants and cafés in the
Kingdom. These restaurants and cafés are established only in malls operated and owned by AOIC.

6.2.4 Abdullah Al Othaim Fashion Co.

Abdullah Al Othaim Fashion Co. (AOFC) is a limited liability company operating in the Kingdom under Commercial Registration
No.1010228886 dated 6 Safar 1428H (February 2, 2007G). Its registered office is in Riyadh, Saudi Arabia. It was acquired by AOIC on
January 1, 2018G from Abdullah Al Othaim Holding Company (AOHC).

Abdullah Al-Othaim Fashion Company mainly works in tailoring and sewing women'’s wear (women'’s clothing tailoring stores), including
(women’s sewing workshops), retail trade of personal goods in large markets that operate under one management, including (clothing,
shoes, leather goods, perfumes, cosmetics, Jewelry, accessories, appliances, household items, children’s toys, sports equipment, etc.)
and service restaurants.

6.3 Key Factors Affecting the Results of Operations

Following is a discussion of the most significant factors that have affected or are expected to affect the Group's financial position and
results of operations. These factors are based on the information currently available to the Group and may not represent all of the factors
that may have an impact on the Group's business. (For more information, please refer to Section 2 “Risk Factors”).

6.3.1 Competition

The markets in which the Group operates are competition-based. A number of factors such as the high rate of population growth in the
Kingdom and high levels of demand for retail malls have contributed to the opening and development of a number of new shopping
malls throughout the Kingdom. Factors affecting the competitive environment in which the Group operates include, among others:

*  Some of the Group’s competitors may have greater financial, technical, marketing or other resources and, therefore, may
be able to withstand competition more successfully than the Group.

*  Some of the Group’s competitors may have a lower cost of capital and access to funding sources that are not available to
the Group and, therefore, may be able to invest more heavily or effectively in their businesses than the Group.

*  Competition from Government-owned entities receiving preferential treatment in obtaining permissions or access to
land and infrastructure.

*  With regard to any of the Group's ventures outside the Kingdom, some of the Group’s competitors in these new markets
may have a deeper cultural understanding of these markets and therefore may be able to operate more efficiently in
such markets.

»  Certain competitors may introduce new concepts which may divert the Group's customers.
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The inability of the Group to maintain its competitive advantages may have a material adverse effect on its business, financial position,
results of operations and prospects (for more information about the risks related to competition, please refer to Section 2.2.4 “Risks
Related to Increased Competition with the Company and its Material Subsidiaries” of this Prospectus).

6.3.2 Reliance of leasing revenue on anchor tenants

The leasing segment is the main contributor to the total revenue of the Group, representing 53.2%, 49.5% and 60.5% of the total revenue
(net) during the years ended December 31, 2018G, 2019G and 2020G, respectively.

The concentration of the leasing segment's revenue in the top ten (10) anchor tenants (excluding Related Parties) constituted, on average,
32.8% of the total revenue generated between the year ended December 31, 2018G and December 31, 2020G and the six-month period
ended June 30, 2020G and 2021G. In terms of leased area, these anchor tenants occupied an average of 34.9% of the total net leasable
area of malls.

Table No. (6.2): Revenue Concentration

Six-month Period
Ended June 30

2018G 2019G 2020G 2021G

FY Ended Dec er 31

Sa il Sa il Sa il SaR Milon

Top 10 customers {excluding 198.8 33.8% 197.2 33.4% 194.9 34.1% 82.2 29.8%
Related Parties)

Other 390.2 66.2% 393.9 66.6% 376.5 65.9% 194.0 70.2%

Total 589.0 100.0% 591.1 100.0% 571.4 100.0% 276.2 100.0%

Source: Management information

Top tenants have leased multiple shops and are operating under different brand names, which indicates the Group’s dependency on
these key contracts/accounts.

Loss of any anchor tenant or any dispute or suspension of business relationships with these business groups could have an adverse
impact on the financial performance of the leasing segment in the future.

In addition to the above, Related Parties also occupy, on average, 29.7% of the total net leasable area of the malls. However, Abdullah
Al Othaim Investment Company does not anticipate any concerns or risks related to such Related Parties (for more information about the
risks related to the dependence of rental sector revenues on anchor tenants, please refer to Section 2.1.3 “Risks Related to the Reliance
of the Company’s Revenues on Anchor Tenants” of this Prospectus).

6.3.3 Reliance of fashion segment revenue on franchise agreements

Abdullah Al Othaim Fashion Co. was acquired by AOIC on 1 January 2018G from AOHC. AOFC is the retail arm of the Group and
operates a portfolio of various international fashion brands under franchise agreements. Growth in the fashion segment is subject to
mandatory development plans included in franchise agreements, which require opening a certain number of stores within a given time
line. In case of non-compliance, the franchisor has the right to either withdraw exclusivity or terminate the contract. Therefore, the
injection of a significant amount of capital expenditures if required for the segment’s growth. The segment reported accumulated losses
of SAR 28.8 million, SAR 13.1 million, SAR 15.7 million and SAR 17.8 million as of December 31, 2018G, 2019G and 2020G and June 30,
2021G, respectively. Therefore, additional financing will be required for expansion in the future.

The Company is negotiating with the franchisors to adjust development plans based on the current situation in the region (for more
information on the risks related to the reliance of fashion sector revenues on franchise agreements, please refer to Section 2.1.15 “Risks
Related to the Protection of Intellectual Property Rights” and Section 2.1.19 “Risks Related to the Inability to Renew or Amend the
Franchise Agreements of the Company and its Subsidiaries” of this Prospectus).
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6.3.4 Discounts

The Company grants lease discounts to tenants on a case by case basis depending on multiple factors, including the relevant tenant’s
quality and brand portfolio, in order to maintain tenants who are considered main components in attracting clients. Other factors include
the size of the relevant tenant and the overall contribution to the Company’s portfolio.

Table No. (6.3): Discounts

Six-month Period
FY Ended December 31 Ended June 30 Increase/(Decrease) CAGR
SAR Million

Six-month
2018G 2019G 2020G Period of
Audited | Audited | Audited | Reviewed | Reviewed | Audited | Audited 2021G
Reviewed

Gross leasing revenue 589.0 591.1 571.3 288.2 276.2 0.4% (%3.3) (%4.2) (1.5%)
Discounts (not

including COVID-19 52.2 39.2 74.6 48.4 42.7 (24.9%) 90.3% (11.7%) 19.5%
discounts)

As a % of gross

leasi 8.9% 6.6% 13.1% 16.8% 15.5% - - - -
easing revenue

Source: Management information

The increase in customer discounts between the Financial Years ended December 31, 2018G, 2019G and 2020G and the nine-month
period ended September 30, 2021G was to maintain mall performance and strategic relations with tenants to ensure the business
continuity of tenants during challenging market conditions. Discounts for the six-month period ended June 30, 2020G and 2021G
include a COVID-19 discount of SAR 67.7 million and SAR 13.1 million, respectively, given to all customers.

6.3.5 Reliance on capital intensity and availability of financing

The Group engages in projects which require a substantial amount of capital and other long-term expenditures. The capital commitments
associated with the development of new shopping malls and leisure concepts may exceed the Group's cash inflows over the period of the
projects. In the past, these expenditures and investments have been financed through a variety of means, including internally generated
cash, external borrowings and equity capitalization.

The Group's ability to arrange external financing and the cost of such financing is dependent on numerous factors, including its future
financial condition, general economic and capital market conditions, interest rates, credit availability from banks or other lenders or
investors, lender and investor confidence in the Group's business and the markets in which it operates, applicable provisions of tax and
securities laws and political and economic conditions in any relevant jurisdiction. The Group makes no guarantee that it will always be
able to arrange or provide any external financing on commercially reasonable terms or at all. It may be required to obtain concessional
financing on its assets and/or agree to contractual restrictions on the operation of its business. The inability of the Group to obtain
adequate financing as required to meet its contractual obligations could lead to defaults under existing contracts, delays in completion
and damage to the Group's reputation as a reliable contracting party which could have a material adverse effect on the Group’s business,
financial position, results of operations and prospects (for more information about the risks related to the business’s dependence on
capital intensity and availability of financing, please refer to Section 2.1.11 “Risks Related to the Development of Malls” and Section
2.1.21 "Risks Related to the Company’s Financial Resources” of this Prospectus).

6.3.6  Possibility of changes in interest rates adversely affecting the Group’s performance

Interest rates are highly sensitive to various factors beyond the Group’s control, including interest rate and other monetary policies of the
Kingdom’s Government. As of June 30, 2021G, all of the Group's interest-bearing loans and borrowings carried interest at floating rates.
A hypothetical 1.0% increase in interest rates of floating rate debts (assuming all other relevant factors remain constant), would result
in a decrease in the Group’s profit before Zakat by SAR 17.8 million (SAR 13.7 million at December 31, 2020G). The Group's interest-
bearing loans and borrowings are subject to interest rate risks resulting from fluctuations in the relevant reference rates underlying such
instruments. Therefore, any increase in such reference rates will lead to an increase in the Group's interest rate expenses, and could have
a material adverse effect on the Group's business, financial position, results of operations and prospects (for more information about the
risks related to the impact of changing interest rates on the Group’s performance, please refer to Section 2.2.5 “Risks Related to Adverse
Changes in Interest Rates” of this Prospectus).
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6.3.7 Economic Factors

The Group carries out most of its business in the Kingdom. As a result, the operations of the Company are and will be significantly
affected by financial, economic and/or political developments in or affecting Saudi Arabia. Challenging economic conditions in the past
have delayed collections from tenants due to protracted negotiations over discounts and the renegotiation of lease agreement terms.
Such delays also resulted in recognizing an increase in provisions against receivables amounting to SAR 22.1 million in 2018G, SAR 24.8
million in 2019G and SAR 121.2 million in 2020G. The provisions against receivables decreased by SAR 20 million in the financial period
ended September 30, 2021G. In addition, the Company wrote-off receivables amounting to SAR 13.1 million as of the financial period
ended September 30, 2021G.

During March 2020G, the spread of the coronavirus (COVID-19) resulted in the regulatory closure of shopping malls and entertainment
centers in the Kingdom. This required the Company to extend additional discounts to tenants in order to maintain mall occupancy at the
expense of decreased revenue and profitability margins. In addition to the normal discounts, the Company provided special COVID-19
discounts amounting to SAR 75.3 million and SAR 13.1 million during the Financial Year ended December 31, 2020G and the nine-month
period ended September 30, 2021G. On the other hand, the Company adopted a new collection policy that was applied to customers,
with a few exceptions, which resulted in a noticeable improvement in proceeds during the financial period ended September 30, 2021G,
represented in an actual collection of SAR 391.1 million, which is equivalent to 81% of the annual plan as of the end of September 2021G.

Due to the continued existence of the effects of COVID-19, the Company may have to provide further discounts to tenants to maintain
mall occupancy at the expense of reduced profitability. In addition, the Company may also face collection challenges that lead to an
accumulation of rent receivables and an increase in the provision for expected credit losses (for more information, please refer to Section
Error! Reference source not found. “Risks Related to the Economy of the Kingdom and the Middle East” and Section 2.1.8 “Risks
Related to Late Collection of Rent” of this Prospectus).

6.3.8 Seasonality

The Company’s business is affected by seasonal factors. For example, the Company’s revenues depend on income from rent collected
from tenants in its malls (for further details about Company’s malls, see Section 4.4.2 "Operational Malls” of this Prospectus). Tenants'’
ability to pay rent to the Company depends on their financial performance, which is affected by a number of factors related to the retail
sector and visitor turnover and purchasing power. The revenue of the Material Subsidiaries depends on their income from sales. Therefore,
the revenue of the Material Subsidiaries is also affected by factors related to the retail sector and visitor turnover and purchasing power
(for further details about the Material Subsidiaries, see Section 4.1.6 "Overview of Material Subsidiaries” of this Prospectus).

As a result, the Company’s malls and the business of its subsidiaries are exposed to risks associated with the commercial activity of the
retail sector, which is directly affected by rapid and/or sometimes unexpected changes in the market, which affect the behavior and
spending power of visitors to the Company’s malls and the sites of its subsidiaries, in addition to seasonal fluctuations in demand for
their products and services and the presence of competing entertainment destinations (for further details about the risks associated with
the retail sector, see Section 2.2.1 “Risks Related to the Retail Sector” and Section 2.2.4 “Risks Related to Increased Competition with
the Company and its Material Subsidiaries” of this Prospectus). If the Company, its tenants, or Material Subsidiaries misjudge market
changes or if they do not respond to them appropriately, this will have a material effect on the business, results of operations, financial
position and future prospects of the Company and its subsidiaries.

Under some lease agreements concluded by the Company with some of its tenants, rent is also determined based on a specific rent
and/or a proportion of sales, or the higher of the two. Given this mechanism for determining rent, the Company’s revenues from renting
spaces and locations in its malls may be subject to unexpected fluctuations as a result of seasonal changes in spending patterns or visitor
behavior, which may ultimately affect the number of visitors to the Company’s malls.

In addition, the revenues of some tenants of the Company’s malls, including Abdullah Al Othaim Fashion Co., and in particular the tenants
working in the clothing and fashion trade, are subject to seasonal fluctuations. In general, visitor numbers and sales volume reach their
highest levels during holidays, public events, seasonal change periods and the back-to-school season and their lowest levels between
the end of Hajj and December each year. Tenants may not be able to anticipate seasonal fluctuations in visitor numbers and sales volume
and their revenues may not always exceed their operating expenses, which may place them at risk of facing financial difficulties.

For more information on the impact of seasonality, please refer to Section 2.1.1 “Risks Related to the Connection Between the Company's
Performance, its Tenants in the Retail Sector, Visitors’ Movement and Spending”, Section 2.1.13 “Risks Related to the Connection
Between the Company’s Revenue and Tenant Sales” and Section 2.2.1 "Risks Related to the Retail Sector”.
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6.4  Significant Accounting Policies (Consolidated)

Foreign Currencies

Transactions and Balances

Transactions carried out in foreign currencies are converted into Saudi Riyals at the exchange rates prevailing on the date of such
transactions. Monetary assets and liabilities denominated in foreign currencies on the date of preparing the financial statements are
converted at the exchange rates prevailing on such date. Profits and losses resulting from settlement and translation of foreign currency
transactions are included in the interim consolidated statement of comprehensive income. The conversion of non-monetary items
depends on whether they are recognized at historical cost or at fair value. Non-monetary items which are measured in terms of historical
cost and denominated in a foreign currency are converted at the exchange rates prevailing on the date of the transaction.

Non-monetary assets that are measured at fair value and denominated in a foreign currency are converted at the exchange rates
prevailing on the date when the fair value was determined. Profit or loss resulting from the conversion of non-monetary items measured
at fair value is treated in line with the recognition of the profit or loss resulting from the change in the fair value of the item (that is, the
conversion differences arising from the items for which the fair value profit or loss is recognized in the interim consolidated statement of
comprehensive income).

Group Companies

Assets and liabilities related to foreign operations are converted into Saudi Riyals at the exchange rate prevailing on the date of preparing
the financial statements. The statement of comprehensive income is translated at the exchange rates prevailing on the dates of the
transactions. Conversion differences arising from the exchange of currencies for the purpose of consolidation are recognized in other
comprehensive income. When an external operation is excluded, the items of other comprehensive income related to that external
operation are reclassified to profit or loss.

Basis for Consolidation of the Financial Statements

The interim consolidated financial statements include the financial statements of the Company and its subsidiaries. Control is achieved
when the Group is exposed to risks or has rights to variable returns from its involvement with the investee company and has the ability
to affect those returns through its power over the investee company. Specifically, the Group controls an investee company only when
the Group has:

*  Control over the investee company (i.e. the existence of rights granting the Group the ability to direct the activities
related to the investee company).

*  Exposure to risks or rights to various returns from its relationship with the investee company.
* Ability to exert its control over the investee company to affect its returns.

In general, there is a presumption that a majority of voting rights results in control. In support of this presumption, when the Group has
less than a majority of the voting rights or similar rights in an investee company, the Group considers all relevant facts and circumstances
when ascertaining whether it exercises control over the investee company or not. This includes the following:

» Contractual arrangement(s) with other voting rights holders in the investee company.
¢ Rights arising from other contractual arrangements.
* The Group's voting rights and potential voting rights.

The Group reassesses whether or not it exercises control over an investee company when facts and circumstances indicate that there has
been a change in one or more of the three elements of control. Consolidation of the financial statements of a subsidiary begins when
the Group obtains control over the subsidiary. The process of consolidation ceases when the Group relinquishes the exercise of such
control. The assets, liabilities, income and expenses of a subsidiary acquired or disposed of during the period are included in the interim
consolidated financial statements as of the date on which control is transferred to the Group and until it ceases to exercise such control.

Profit or loss and each component of other comprehensive income relate to the Group’s shareholders. When necessary, adjustments are
made to the financial statements of subsidiaries to bring their accounting policies in line with those of the Group. All assets and liabilities
as well as equity, revenues, expenses and cash flows relating to intra-group transactions are eliminated in full upon consolidation of the
financial statements.

Any change to the ownership interest in a subsidiary, without loss of control, is treated as an equity transaction.

In the event that the Group loses control over a subsidiary, it ceases to recognize assets (including goodwill), liabilities and other equity
items, while all resulting profits or losses are recognized in income. Held investments are recognized at fair value.

Business Combinations

Business combinations are accounted for using the acquisition method. The cost of an acquisition is measured as the sum of the
consideration transferred, which is measured at fair value on the acquisition date, and the amount of non-controlling interest in the
acquiree company. For each business combination, the Group decides whether the non-controlling equity in the acquiree company
should be measured at fair value or at the proportionate share of the acquiree company’s identifiable net assets. Acquisition costs
are entered as expenses when incurred and included in administrative expenses. When the Group acquires a business, the assets and
financial liabilities that have been pledged are estimated for appropriate classification and allocation in accordance with the contractual
terms and economic conditions prevailing on the acquisition date.
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The contingent consideration to be transferred by the acquiring company will be recognized at fair value on the acquisition date.
Contingent consideration classified as equity is not remeasured and its subsequent settlement is accounted for within equity.
Contingent consideration classified as an asset or a liability that represents a financial instrument and falls within the scope of IFRS 9
“Financial Instruments: Recognition and Measurement” is measured at fair value. Changes in fair value are included in the statement
of comprehensive income in accordance with IFRS 9. Other contingent consideration which does not fall within the scope of IFRS 9 is
measured at fair value on the date of preparing the interim consolidated financial statements, and changes in fair value are included in
the statement of comprehensive income.

Classification of Assets and Liabilities as Current and Non-Current
The Group shows the assets and liabilities in the interim consolidated statement of financial position as current/non-current. Assets are
considered current in the following cases:

*  When they are expected to be realized or intended to be sold or exhausted in the normal course of operations.
* If acquired primarily for trading purposes.
*  When they are expected to be realized within twelve months after the financial period.

*  When they are cash and cash equivalents, unless there are restrictions on their exchange or use to pay any liabilities
for a period of not less than twelve months after the financial period.

The Group classifies all other liabilities as non-current.

Property and Equipment

Property and equipment are stated at cost less accumulated depreciation and accumulated impairment, if any. This cost includes the
cost of replacing equipment parts and borrowing costs related to long-term construction projects, if the recognition criteria are met.
If significant parts of equipment must be replaced in stages, the Group depreciates them independently over their specified useful
lives. Conversely, when a major examination is performed, the related cost is recognized in the carrying amount of the equipment as
a replacement if the recognition criteria are met. All other repair and maintenance costs are recognized in the interim consolidated
statement of comprehensive income when incurred.

Depreciation is calculated on a straight-line basis over the estimated useful lives of the assets. The following table shows the useful lives
of assets:

Leasehold improvements 10 years or the lease period, whichever is less
Machinery and equipment 10 years

Games 5-10 years

Vehicles 5-7 years

Computers and information technology 5-7 years

Furniture and fixtures 3-8 years

Projects under construction that are not ready for their intended purpose are not depreciated.

Property and equipment items and any significant part thereof initially recognized is derecognized upon disposal (i.e. when control
is transferred to the recipient), or when no future economic benefits are expected from its use. Any profits or losses arising from the
derecognition of an asset (which is calculated as the difference between the net disposal proceeds and the carrying amount of the asset)
is included in the interim consolidated statement of comprehensive income when the asset is derecognized.
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Real estate investments

Real estate investments consist of completed properties and properties under construction or development that are held for the purpose
of generating rental income, capital appreciation or both. Properties acquired under a lease agreement are classified as real estate
investments if they are acquired for the purpose of rental income generation or capital appreciation or both, and not for the purpose of
selling them during the normal business cycle or for use for production or administrative functions.

Real estate investments are recognized at cost less accumulated depreciation and any provision for impairment. Real estate investments
(except for land and real estate investments under construction) are depreciated using the straight-line method over the useful life of the
properties as follows.

Buildings 50 years
Machinery and equipment 10 years
Furniture and fixtures 3-8 years
Leasehold improvements 10 years or the lease period, whichever is less

Originally, real estate investments are measured at cost including transaction costs. After initial recognition, real estate investments
are shown at cost less accumulated depreciation and/or accumulated impairment losses, if any. Cost includes expenditures directly
attributable to the acquisition of assets, the cost of replacing parts of real estate investments and borrowing costs related to long-term
construction projects, if the recognition criteria are met. All repair and maintenance costs are recognized in the interim consolidated
statement of comprehensive income when incurred.

Intangible Assets

Intangible assets acquired separately are measured at cost upon initial recognition. After initial recognition, intangible assets are
recognized at cost less accumulated amortization and impairment losses. Internally developed intangible assets are not capitalized
except for capitalized development costs. Related expenses are included in income during the period in which they are incurred.

Intangible assets that have a finite life are amortized over their estimated useful lives, and are reviewed for impairment when there is
evidence indicating that such impairment has occurred. The period and method of amortization of intangible assets with a finite life are
reviewed at least once at the end of each financial period. Changes to the expected useful life or the method of consumption of future
economic benefits embodied in the asset are accounted for by adjusting the amortization period or method, as appropriate, and are
treated as changes to accounting estimates. The amortization expenditures for intangible assets with a finite life are recognized in income
as an expenditure in line with the function of the intangible assets.

Intangible assets are derecognized upon disposal (i.e. on the date on which control is transferred to the receiving entity), or when no
future economic benefits are expected from their use or disposal. All profits or losses arising from the derecognition of an asset (which
are calculated as the difference between the net disposal proceeds and the carrying amount of the asset) are included in the interim
consolidated statement of comprehensive income.

The following table set out the estimated useful lives for the current and comparative periods:

I R S

Franchise fees Agreement duration

Computer software 3 years

Intangible assets are amortized on a straight line basis.

Borrowing Costs

Borrowing costs that are directly related to the purchase, construction or production of an asset that take a substantial period of time to
get ready for its intended use or sale are capitalized as part of the cost of the underlying asset. All other borrowing costs are recognized
as an expenditure during the period in which they are incurred. Borrowing costs consist of financing costs and other costs that an entity
incurs in connection with the borrowing of funds.

Impairment of Non-Current Financial Assets

On the date of preparing each financial statement, the Group makes an assessment as to whether there is an indication that an asset may
be impaired or not. If such evidence exists or when annual impairment testing is required, the Group estimates the asset's recoverable
amount. The recoverable amount is the greater of the fair value of the asset or cash-generating unit, less costs of sale and the present
value. The recoverable amount of an asset is determined unless the asset generates cash flows that are considered largely independent
of other assets or groups of assets. If the carrying amount of the asset or cash-generating unit exceeds its recoverable amount, the asset
is considered impaired and reduced to its recoverable amount.

In assessing the present value, estimated future cash flows are discounted to their present value using a discount rate (before Zakat)
which reflects current market assessments of the time value of money and the risks inherent in the asset. In determining the fair value less
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costs of sale, recent market transactions are taken into account. In the event that such transactions cannot be determined, appropriate
valuation methods are used. Such calculations are supported by valuation multiples, quoted share prices for listed companies and other
available indicators of fair value.

The Group calculates impairment on the basis of detailed budgets and forecasts that are prepared separately for each cash-generating
unit in the Group to which the asset is allocated. Such budgets and forecasts usually cover a period of five years. The long-term growth
rate is calculated and applied to the project’s future cash flows after the fifth period.

Impairment losses in the continuing operations are recognized within the categories of expenses in line with the function of the asset
whose value has been impaired.

For assets, an assessment is made on the date of preparing each financial statement to confirm whether there is any indication that
previously recognized impairment losses do not exist or have decreased. If such evidence exists, the Group estimates the recoverable
amount of the asset or cash-generating unit. A previously recognized impairment loss is reversed only if there has been a change in the
assumptions used to determine the asset’s recoverable amount since the last impairment loss was recognized. This reversal is limited so
that the carrying amount of the asset does not exceed its recoverable amount nor the carrying amount that would have been determined,
net of depreciation, had no impairment loss been recognized in prior years. Such reversal is recognized in income.

Financial instruments

A financial instrument is a contract that creates a financial asset of one entity and financial liabilities or an equity instrument of another
entity.

Financial Assets

Initial Recognition and Measurement

Upon initial recognition, financial assets are classified as subsequently measured at amortized cost, at fair value through other
comprehensive income or at fair value through profit or loss.

The classification of financial assets on initial recognition depends on the contractual cash flow characteristics of the financial asset and
the Group’s business model for managing them. With the exception of lease receivables that do not include a significant financing
component or for which the Group has used a practical expedient, the Group originally measures financial assets at fair value plus financial
assets not included at fair value through profit or loss, while lease receivables that do not include a significant financing component or in
respect of which the Group has used a practical expedient at the determined transaction price are measured in accordance with IFRS 15.

For financial assets to be measured at amortized cost or at fair value through other comprehensive income, they must generate cash flows
that represent only payments of the principal and commission on the principal amount outstanding. This valuation is referred to as the
“Payment-Only Test of Principal and Commission”, and is performed at the financial instrument level.

The Group's business model for managing financial assets refers to how such financial assets are managed in order to generate cash
flows. The business model determines whether the cash flows will result from the collection of contractual cash flows or the sale of
financial assets or both.

Purchases or sales of financial assets, which require delivery of assets within the time period stipulated by regulations or those recognized
in the market (ordinary transactions), are recognized on the trade date, i.e., the date on which the Group commits to purchase or sell the
asset. Financial assets are classified at amortized cost.

Subsequent Measurement
For the purposes of subsequent measurement, financial assets are classified into the following categories:

¢ Financial assets at amortized cost
* Derivative instruments at FVPL
e Derivative instruments at FVPL
* Financial assets at amortized cost

This category is strongly related to the Group. The Group measures financial assets at amortized cost if the following two conditions are
met:

e The financial asset is held within a business model whose objective is to hold financial assets in order to collect contractual cash
flows; and

* The contractual terms of the financial asset give rise, on specified dates, to cash flows which are solely payments of the principal
and commission on the principal amount outstanding.

Financial assets included at amortized cost are subsequently measured using the actual commission rate method and are subject to
impairment. Profits or losses are recognized within profit or loss when the asset is derecognized, modified or impaired.

The Group's amortized cost financial assets include lease receivables, amounts due from Related Parties and cash and cash equivalents.
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Financial assets at FVOCI (equity instruments)

Upon initial recognition, the Group may irrevocably elect to classify the investments in equity instruments as held at fair value through
other comprehensive income when the criteria for defining equity in accordance with IAS 32 - Financial Instruments: Presentation are met
and they are not acquired for trading purposes. The rating is determined for each instrument separately.

Profits or losses from such financial assets are not recycled to profit or loss. Dividends are recognized as other revenues in the interim
consolidated statement of comprehensive income upon recognition of the right to pay them, unless the Group benefits from such
proceeds to recover part of the cost of the financial asset. In such case, such profits are recorded in other comprehensive income.
Investments in equity instruments at fair value through other comprehensive income are not subject to an assessment of impairment. The
Group has elected to irrevocably classify the investments in its non-current equity instruments within this category.

Derivative Instruments at FVPL

Financial assets at fair value through profit or loss are recorded in the interim consolidated statement of financial position at fair value,
and the net changes in fair value are recognized in the interim consolidated statement of comprehensive income.

Derecognition

A financial asset (or part of it or part of a group of similar financial assets, where applicable) is derecognized (that is, removed from the
Group's interim consolidated statement of financial position) when:

*  The rights to receive cash flows from the assets expire, or

* The Group transfers the rights to receive cash flows from the asset or promises to pay the received cash flows in full to another
party without delay under “spot arrangements” and if (a) the Group transfers substantially all the risks and rewards associated
with the asset, or (b) the Group does not transfer or retains most of the risks and rewards of the asset but transfers control over
the asset.

In cases where the Group transfers the rights to receive cash flows from the asset or enters into a spot arrangement agreement, it must
evaluate whether and to what extent it has retained the risks and rewards of ownership. In cases where most risks and benefits of the asset
are not transferred or retained or the control over the asset is not transferred, the Group continues to recognize the asset to the extent
of its continuing relation to it. In such case, the Group also recognizes the associated liabilities. The transferred assets and the associated
liabilities are measured on the same basis, which reflects the rights and liabilities that the Group has retained.

An ongoing commitment in the form of a guarantee over the transferred assets is measured at the lower of the original carrying amount
of the assets or the maximum amount that the Group must pay.

Impairment of Financial Assets

The Group recognizes an allowance for expected credit losses on all financial assets not held at fair value through profit or loss. For
lease receivables, the Company uses the simplified method when calculating expected credit losses. Accordingly, the Group does not
track changes in credit risk, but instead recognizes a loss allowance based on lifetime expected credit losses on each reporting date.
The Group has established a provision matrix based on past experience of credit losses, which is adjusted for future factors specific to
debtors and the economic environment.

The Group considers a financial asset to be in default when contractual payments are 360 days past due. However, in some cases, the
Group may also deem a financial asset to be in default when internal and external information indicates that it is not likely that the Group
will receive the full contractual amounts outstanding before it takes into account any credit enhancements held by the Group. A financial
asset is written off when there is no reasonable expectation of recovering the contractual cash flows.

Financial Liabilities

Initial Recognition and Measurement

Financial liabilities are classified upon initial recognition as financial liabilities at fair value through profit or loss or loans or payables, as
appropriate.

All financial liabilities are initially recognized at fair value. As for loans and payables, they are shown net of directly related transaction
costs. The Group's financial liabilities include loans and trade payables, amounts due to Related Parties, amounts payable and other
current liabilities and loans.

Subsequent Measurement
The measurement of financial liabilities depends on their classification, as shown below:

Loans

This category is strongly related to the Group. After initial recognition, loans are subsequently measured at amortized cost using the
actual commission rate method. Profits and losses are recognized in the interim consolidated statement of comprehensive income when
the liabilities are derecognized, as well as through the actual commission rate amortization process.
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Financial Liabilities at FVPL

Financial liabilities entered at fair value through profit or loss include financial liabilities held for trading and financial liabilities designated
on initial recognition at fair value through profit or loss.

Financial liabilities are classified as held for trading if they are incurred with the intention of repurchasing them in the near future. This
category includes derivative financial instruments entered into by the Group but not designated as hedging instruments as stipulated in
IFRS 9. Derivatives included within other separate financial instruments are also classified as held for trading unless they are designated
as effective hedging instruments.

Derecognition

Financial liabilities are derecognized when the liability specified in the contract is paid, canceled or its term expires. In the event that
current financial liabilities are replaced by others from the same lender on completely different terms, or the terms of the current liabilities
are modified, then such change or modification shall be considered as derecognition of the original liabilities and recognition of new
liabilities. The difference between the respective book values is recognized in the interim consolidated statement of comprehensive
income.

Offsetting of Financial Instruments

Financial assets and liabilities are offset and included net in the interim consolidated statement of financial position only when there is a
legally enforceable right to set off the recognized amounts and there is an intention to settle the assets with the liabilities on a net basis
or to sell the assets and settle the liabilities simultaneously.

Fair Value Measurement

Fair value is the price that would be received when selling an asset or paid to transfer a liability under an orderly transaction carried out
between dealers in the market at the measurement date. The fair value measurement is determined by assuming that the transaction to
sell the assets or transfer the liabilities takes place either:

* In the Main Market for the assets or liabilities, or
* In the absence of the Main Market, in the most advantageous market for the assets and liabilities.

The main or most advantageous market must be accessible to the Group.

The fair value of assets or liabilities is measured assuming that market dealers would benefit when pricing the assets and liabilities and
that they seek to achieve their best economic interests.

The Group uses valuation techniques which are appropriate according to the circumstances and for which sufficient data are available to
measure fair value, increase the use of observable inputs and reduce the use of unobservable inputs.

All assets and liabilities that are measured at fair value or disclosed in the interim consolidated financial statements are categorized within
the fair value hierarchy listed below and based on the lowest level inputs which are significant to the fair value measurement as a whole:

* Level 1: Quoted (unadjusted) prices in active markets for similar assets or liabilities.

* Level 2: Valuation techniques that deem the lowest level inputs significant to the fair value measurement observable, whether
directly or indirectly.

* Level 3: Valuation techniques that consider the lowest level inputs significant to the fair value measurement unobservable.

As for assets and liabilities that are recognized in the interim consolidated financial statements at fair value on a recurring basis, the Group
ascertains whether transfers have taken place between levels of the fair value hierarchy by reassessing classification (based on the lowest
level inputs significant to the fair value measurement as a whole) at the end of each financial period.

The Group determines the policies and procedures for recurring fair value measurements and non-recurring fair value measurements.
External appraisers evaluate real estate investments for the purpose of disclosure. The work of external appraisers is determined by the
Group after discussing the same with the management of the Group and obtaining its approval. Selection criteria include familiarity with
the market, reputation, independence and whether professional standards are observed or not. The Group determines, after discussion
with the Group’s external appraisers, which assessment methods and inputs are used for each case.

On the date of preparing each financial statement, the Group analyzes changes in the value of assets and liabilities that need to be
remeasured or revalued in accordance with the Group's accounting policies. For the purposes of this analysis, the Group verifies the key
inputs used in the most recent valuation by matching the information used in calculating the valuation with contracts and other related
documents. The Group also compares the change in the fair value of each class of assets and liabilities with relevant external sources to
determine whether the change is reasonable or not.

For the purpose of fair value disclosure, the Group has determined classes of assets and liabilities based on the nature, characteristics
and risks of the assets and liabilities and the hierarchy of levels of fair value measurements mentioned above.
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Lease Contracts

At the beginning of a contract, the Group assesses whether the contract is a lease or contains a lease. That is, if the contract conveys
the right to control the use of a specific asset for a period of time for a consideration, the Group applies a single recognition and
measurement approach to all lease agreements, except for short-term lease agreements, and lease agreements of low-value assets.

The Group recognizes lease obligations to make lease payments and right-of-use assets that represent the right to use the underlying
assets.

A. Right-of-use assets

The Group acknowledges right-of-use assets on the commencement date of the lease (i.e., the date on which the underlying asset is
available for use). Right-of-use assets are measured at cost, less any accumulated depreciation and impairment losses, and are adjusted
for any re-measurement of lease obligations. The cost of right-of-use assets includes the amount of lease obligations recognized, initial
direct costs incurred and lease payments made on or before the commencement date less any lease incentives received. Recognized
right-of-use assets are amortized on a straight-line basis over the estimated useful life and term of the lease contract, whichever is shorter.
Right-of-use assets are subject to impairment.

B. Lease obligations

On the commencement date of the lease contract, the Group recognizes lease obligations measured at the present value of the lease
payments to be made throughout the lease term.

Lease payments include fixed payments (including substantial fixed payments) less any receivable lease incentives, variable lease
payments that depend on an index or a rate and amounts expected to be paid under residual value guarantees. Lease payments also
include the exercise price of a purchase option reasonably certain to be exercised by the Group and the payment of lease termination
penalties, if the lease term reflects the Group's exercise of the termination option. Variable lease payments that do not depend on an
index or rate are recognized as expenses in the period during which the event or condition that led to the payment occurs.

In calculating the present value of lease payments, the Group uses the additional borrowing rate on the commencement date of the
lease if the implicit interest rate in the lease is not easily defined. After the commencement date, the amount of the lease obligations
is increased to reflect the accrual of interest and reduced for the lease payments made. In addition, the carrying amount of lease
obligations is remeasured if there is an amendment, modification in the lease term, a change in lease payments (for example, a change
in future payments resulting from a change in the indicator or rate used to define lease payments) or a change in valuation to purchase
the underlying asset.

C. Short-term leases and leases of low-value assets

The Group applies the Proof of Short-Term Lease Exemption to short-term leases (i.e., leases that have a lease term of 12 months or less
from the commencement date and do not contain a purchase option). It also applies the lease exemption from recognizing low-value
assets on leases that are considered low-value. Lease payments on short-term leases and leases of low-value assets are recognized as
expenses on a straight-line basis throughout the lease term.

Inventory
Inventory is stated at cost or net realizable value, whichever is lower. Cost is determined using the weighted average method.

Net realizable value consists of the estimated selling price less selling and distribution costs. A provision is made, if necessary, for items
that are obsolete and slow-moving.

The value of goods is reduced to net realizable value in cases where the cost may not be recoverable due to damage or obsolescence,
or in the event of a decrease in the selling prices of the items of goods.

Cash and Cash Equivalents

For the purposes of preparing the cash flow statement, cash and cash equivalents consist of bank balances, cash in hand and short-term
deposits with an original maturity period of three months, which are subject to an insignificant risk of changes in value.

Provisions

Provisions are recognized when the Group has liabilities (legal or constructive) as a result of past events, and when it is probable that
resources embodying economic benefits will be required to settle the liabilities and a reliable estimate can be made of the amount of the
liabilities. Provisions are not recognized for future operating losses.

Provisions are measured at the present value of management's best estimates of the expenditures required to settle the current liabilities
at the end of the financial period. The discount rate used to determine the present value is the pre-Zakat rate that reflects current market
assessments of the time value of money and the risks associated with the liabilities. The increase in the provision as a result of the passage
of time is recognized as a financial burden.
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Employee benefits

Employee defined benefit liabilities

The employee defined benefit liability is determined using the projected credit unit method, with actuarial valuations being carried out
at the end of each financial period. Re-measurements that include actuarial profits and losses are recognized immediately in the interim
consolidated statement of financial position, with the increase or decrease recognized in other comprehensive income in the period in
which they occur. Re-measurements recognized in other comprehensive income are recognized immediately in retained earnings and
will not be reclassified to income in subsequent periods. Changes in the present value of the defined benefit liabilities arising from a
modification or curtailment of the plan are recognized directly in income as past service costs. Commission is calculated by applying
the discount rate at the beginning of the period to the net defined benefit liabilities. Defined benefit costs are categorized as follows:

* Service cost (including current service cost, previous service cost, plus profits and losses resulting from downsizing and
adjustments)

*  Commission expense

* Re-measurements

The Group recognizes the first two components of defined benefit costs in profit or loss under the respective items.

Short-term employee benefits

A liability is recognized for benefits payable to employees for salaries, wages, annual leaves, travel tickets and sick leaves that are
expected to be paid in full within twelve months after the end of the period in which the employees render the related services. The
liability is recognized for the non-discounted amount of the benefits expected to be paid for those services.

Employee Defined Contribution Plan

The Group has a defined contribution plan with the General Organization for Social Insurance, whereby the Group contributes a
specified percentage of employee salaries to the its employees’ retirement. Such program is qualified as a defined contribution plan.
The contributions payable to the defined contribution plan are recognized as an expense in profit or loss.

Retirement benefits on defined contribution plans are recognized as an expense when incurred.

Zakat and tax

Zakat

The Group is regulated by the laws of the Saudi General Authority of Zakat and Tax (GAZT). A Zakat provision is set aside on the accrual
basis, and it is calculated and charged on the basis of the Zakat base. Adjustments, if any, are made to the Zakat provision upon obtaining
the final assessments from GAZT.

Tax

Current income tax assets and liabilities are measured at the amount expected to be recovered from or paid to the relevant tax
authorities. The tax brackets and tax laws used in calculating the amount are those issued or in effect on the date of preparing the
financial statements. Current income tax related to items recognized directly in other comprehensive income is also recognized in other
comprehensive income and not in profit or loss. The management periodically evaluates positions taken in tax returns regarding cases in
which applicable tax regulations are subject to interpretation and provision allocation, as appropriate.

Deferred tax

A provision is made for deferred tax using the liability method for temporary differences between the book value of assets and liabilities
for financial reporting purposes and the amounts used for income tax purposes. Deferred tax is calculated on the basis of the tax
brackets expected to be applied for the period in which the assets are realized or the liabilities are paid based on the tax brackets (and
tax regulations) issued and in effect as of the date on which the financial statements are prepared. The tax effects arising from temporary
differences within non-current liabilities are disclosed as deferred tax.

Deferred tax assets are recognized only to the extent that it is probable that future taxable profits will be available and used against
tax losses and unused tax credits. The book value of deferred tax assets is reviewed on the date on which the financial statements are
prepared and reduced to the extent that it is no longer probable that the related tax benefit will be realized. Deferred tax assets and
liabilities are offset when there is a legally enforceable right to carry out the settlement. Deferred tax assets are disclosed within non-
current assets as deferred tax assets.

Current and deferred tax is recognized as an expenditure or benefit in the statement of profit or loss and other comprehensive income
except when it relates to items that are credited to or deducted directly from equity, in which case the tax is also recognized directly in
the statement of changes in equity.

Revenues from Contracts concluded with Customers

Revenue is recognized to the extent that it is probable that the economic benefits will flow to the Group and the revenues can be
measured reliably, regardless of the date on which the payment is made. Revenues are measured at the fair value of the consideration
received or receivable after taking into account specific contractual payment terms and after excluding taxes or duties. Amounts disclosed
are shown as revenues after deducting trade provisions and discounts. The Group has found that it acts as principal in all of its revenue
arrangements.
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Rental income

The Group is a lessor under various operating lease agreements. Rental income arising from operating lease agreements related to
real estate investments is accounted for using the straight-line method over the lease terms and is included in revenues in the interim
consolidated statement of comprehensive income due to its operating nature, except for conditional rental income which is recognized
when it is incurred. Accrued revenues are recognized to the extent of revenues that have been earned but not yet billed.

Lease incentives offered to tenants, including rental discounts, are recognized as a decrease in the rental income on a straight-line basis
over the term of the lease. The term of the lease contract represents the irrevocable period of the lease plus any additional term during
which the tenant has the option to continue the contract or when the management is reasonably certain, at the inception of the lease
contract, that the tenant will exercise such option.

Amounts received from tenants to terminate lease contracts or compensate for damage are recognized in the interim consolidated
statement of comprehensive income when the right to receive it is established.

Service and administration fees and other expenses recoverable from tenants

Income resulting from expenses recharged to tenants is recognized in the period in which compensation becomes due. Service and
administrative expenses related to the repair and maintenance of building facilities and other proceeds are included in revenues, while
related costs are included as part of the cost of revenue, as the management believes that the Group is acting as principal in this regard.

Service charges relating to public benefits for users who overuse services are recognized net of related costs and recorded as part of
the “net commission income on provision of public benefits to users who overuse services” within revenues in the interim consolidated
statement of comprehensive income, as the management considers that the Group is acting as an agent in this regard.

Sale of Game Cards

The Group sells rechargeable magnetic game cards to customers for cash. Rechargeable magnetic game cards allow card holders to
access gaming and driving services. Cash received on the sale date of the cards is recorded as unearned gaming revenue (contract
liabilities) and revenues are recognized once the customer starts utilizing the card. Accordingly, revenues are recognized on the basis of
the date on which the service is transferred to the customers.

The Group usually awards customers additional “reward points”, to be used in the same way as regular purchased points. Rewards
points result in an independent performance liability because it gives the customer an intrinsic right. A portion of the transaction price is
allocated to the reward points awarded to customers based on the independent relative sale price and recognized as contract liabilities
until the points are redeemed. Revenues are recognized when points are redeemed by the customer or when they expire.

Sale of clothing and other supplies

Revenues resulting from the sale of clothing and other supplies is recognized when the control over assets is transferred to the customer,
usually upon the delivery of purchase orders. All sales are made in cash only or via an electronic payment channel and are subsequently
deposited by the respective banks into the Group's bank account.

The Group considers whether there are other covenants contained in the contract representing separate performance liabilities to
which part of the transaction price (such as warranties and loyalty program points) must be allocated. To determine the transaction price
for the sale of meals, the Group considers the effects of variable consideration, presence of significant financing components, non-
cash consideration and consideration owed to the customer (if any). If the consideration stipulated in the contract includes a variable
amount, the Group estimates the amount of consideration it is entitled to in exchange for transferring the goods to the customer.
Variable consideration is estimated at the beginning of the contract and is restricted so that it is highly probable that a material reversal
of revenues for the amount of revenues accrued will not occur when the uncertainty related to the variable consideration subsequently
ends. Since the Group's sales of clothing and other supplies are made on a cash-only basis, the effects of the variable consideration
(e.g., discounts, buy one get one free, etc.) are deducted from total sales, and revenues are recorded after deducting the variable
consideration. Some equipment sale contracts give customers a right of return.

Product Return Rights

Some contracts concluded with customers provide for the right to return the goods within a specified period of time. The Group uses
the expected value method to estimate the goods which will not be returned because this method better determines the amount of
variable consideration which the Group will be entitled to. IFRS 15 requires imposing limitations on estimates of variable consideration to
determine the amount of potential consideration which may be included in the transaction price. As for goods expected to be returned,
the Group recognizes a refund liability in lieu of revenues. Right to return assets (and the settlement of the corresponding cost of sales)
are also recognized against the right to recover products from the customer.

Determining a method for estimating variable consideration and evaluating limitations

Some contracts for the sale of clothing and related supplies include a product return right which results in variable consideration. In
estimating variable consideration, the Group must use either the expected value method or the most likely amount method, depending
on which method best predicts the amount of consideration the Group will be entitled to.

The Group found that the expected value method is the appropriate method for estimating variable consideration for selling its products
that involve product return rights, given the large number of contracts which have similar characteristics. Before including any amount of
variable consideration in the transaction price, the Group checks whether the amount of variable consideration is restricted or not. The
Group found that the variable consideration estimates are not restricted based on its past experience, business expectations and current
economic conditions. In addition, the uncertainty related to variable consideration will be addressed within a short time.
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Dividends

Dividends on investments are recognized when the Group’s right to receive the same is established.

Other Revenue
All other revenues are recognized on an accrual basis when the Group's right to it is established.

Expenses

Selling, distribution and general and administrative expenses include direct and indirect costs that are not specifically part of the cost of
sales. Allocation between cost of sales, selling and distribution expenses and general and administrative expenses, when necessary, is
made on a fixed basis.

Statutory reserve

In accordance with the provisions of the Saudi Companies Law, the Company must transfer 10% of the net income for the period to the
statutory reserve until the total of this reserve reaches 30% of the capital. This reserve is not available for distribution.

Value Added Tax (VAT)

Revenues, expenses and assets are recognized after deducting the Value Added Tax, except for:

* VAT incurred on the purchase of assets or services that not recoverable from the tax authority, in which case VAT shall be
recognized as part of the cost of purchasing the asset or as part of the item expense, where applicable; and

*  When showing accounts receivable and payable that include VAT.

The net amount of VAT recoverable from or due to the tax authority is included as part of accounts receivable or payables in the interim
consolidated statement of financial position.

Contract Liabilities

Contract liabilities are obligations to transfer goods or services to customers for which the Group has received consideration (or
consideration was due) from the customer. If the consideration is paid by the customer before the Group transfers the goods or services
to the customer, the contract liabilities are recognized when the amount is paid or due (whichever occurs first; contract liabilities are
recognized as revenue when the Group performs under the contract). The Group's contracts recognize the unused portion of magnetic
card balances or unused loyalty point coupons.

6.5  Results of Operations
6.5.1 Income Statement — Consolidated

The following table presents the Group’s consolidated income statement for the Financial Years ended December 31, 2018G, 2019G
and 2020G.

Table No. (6.4): Consolidated Income Statement

FY Ended 31 December Increase/ Decrease) CAGR
Audited | Audited | Audited 2019G 2020G
Revenue 924.8 1,008.7 761.9 9.1% (24.5%) (9.2%)
Cost of revenue (453.4) (471.0) (375.5) 3.9% (20.3%) (9.0%)
Gross profit 471.4 537.7 386.4 14.1% (28.1%) (9.5%)
Selling and distribution expenses (92.6) (112.8) (68.6) 21.8% (39.2%) (14.0%)
General and administrative expenses (84.7) (131.5) (151.6) 55.2% 15.3% 33.8%
Dividends for financial assets held at FVOCI 0.6 - - (100.0%) N/A (100.0%)
Operating income 294.6 293.4 166.2 (0.4%) (43.3%) (24.9%)
Finance charges (30.7) (65.8) (60.3) 114.5% (8.4%) 40.2%
Other income/expenses (0.0 - - (100.0%) N/A (100.0%)
Other sources of income (1.0 17.8 14.9 NM (16.2%) N/A
Company’s share of (loss) from associates - - 0.6 N/A N/A N/A
Net income before Zakat 262.9 245.3 121.4 (6.7%) (50.5%) (32.0%)
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FY Ended 31 December Increase/(Decrease) CAGR
el et 2018G | 2019G | 2020G | December | Dece 018620206
ited | Audited | Audited 2019G 2020G a
) ( )

Zakat and tax (13.1 12.7 (5.2) (3.2%) (59.2%) (37.1%)
Net income for the year 249.8 232.6 116.3 (6.9%) (50.0%) (31.8%)
Net income margin (%) 27.0% 23.1% 15.3% (14.6%) (33.8%) (24.8%)

Source: The Group's audited consolidated financial statements for the Financial Years ended 2019G and 2020G

Note: “NM” refers to “not meaningful” and is used for growth/decline percentages greater than 500.0% for the purposes of the management discussion
and analysis section of this Prospectus

IFRS 16 became effective as of January 1, 2019G and the Group assessed its contractual arrangements in order to ascertain whether
a contract contains a lease at the beginning of the contract. For all such lease arrangements, the Group recognized right-of-use assets
and lease liabilities except for short-term leases and leases of low value assets. (Refer to the section “Significant Accounting Policies”
for details on measurement and recognition criteria.) The following table presents the impact of the adoption of IFRS 16 on the Group's
income statement for the Financial Year ended December 31, 2019G.

Table No. (6.5): Impact of the Adoption of IFRS 16 on the Income Statement

FY Ended December 31

SAR Million
2019G 2020G

Amortization expenses of right-of-use assets 55.3 59.7
Finance cost on lease liabilities 16.1 14.0
Total 71.4 73.7

Source: The Group's audited consolidated financial statements for the Financial Year ended 2020G

The revenue of the Company is generated largely through four business segments, namely: leasing (accounting for an average of 54.0%
of the consolidated net revenue between 2018G and 2020G), entertainment (26.7%), food & beverage (2.3%) and fashion retail (16.9%).

During 2019G, revenues increased by 9.1%, from SAR 924.8 million in 2018G to SAR 1,008.7 million in 2019G, primarily due to an
increase in revenues of SAR 30.9 million and SAR 39.8 million from the entertainment and fashion sectors, respectively. The increase in
entertainment sector revenues is attributed to an increase in revenues of SAR 22.4 million collectively in family entertainment centers
(Faby Land) in the Kingdom of Saudi Arabia and the opening of new family entertainment centers in Oman. Whereas the increase from
the fashion sector is due to an increase in the number of customers from 1.1 million in 2018G to 1.4 million in 2019G. During 2019G,
management restructured the fashion segment by closing stores that had incurred losses and expanding profitable branches. Revenue
declined by 24.5% in 2020G driven by decline from all the business segments as a result of closure of malls, entertainments centres and
fashion stores between March 2020G and June 2020G.

The majority of the Group's cost of sales consist of fixed and semi-fixed variables, therefore, movement in revenue is not directly reflected
in the cost of sales. During 2019G, the cost of sales increased by 3.9%, from SAR 453.4 million in 2018G to SAR 471.0 million in 2019G,
primarily due to the increase in the cost of sales for the entertainment sector as a result of the opening of new family entertainment
centers in Emirates and Oman in 2019G. Such increase in the cost of sales was partially offset by a decline in the leasing segment due to
lower depreciation expenses in 2019G as compared to 2018G. Cost of sales declined by 20.3% compared to a 24.5% decline in revenue
in 2020G. This was due to higher lease discounts provided to tenants during the lockdown period.

Selling and marketing expenses mainly pertain to the fashion segment, which accounted for an average of 83.2% of the selling and
marketing expenses between 2018G and 2020G. The expenses increased by 21.7% in 2019G, from SAR 92.6 million in 2018G to SAR
112.8 million in 2019G. This was primarily due to the increase in expenses in the leasing segment by SAR 7.4 million and the fashion
segment by SAR 8.1 million. The increase in rental sector expenses is attributed to the increase in marketing events organized by
Abdullah Al Othaim Investment Company in malls during 2019G (e.g., free coupons, free cars, African and Chinese circus, etc.). Whereas,
in the fashion segment it was associated with the opening of a new Kiabi store in Khurais. Selling and marketing expenses decreased by
39.2% in 2020G, from SAR 112.8 million in 2019G to SAR 68.6 million in 2020G. This was due to closure of malls from March 16, 2020G
to April 28, 2020G as well as reduced spending on advertisement activities during 2020G.

General and administrative expenses increased by 55.2% in 2019G, from SAR 84.7 million in 2018G to SAR 131.5 million in 2019G. This
primarily resulted from the increase of the provision for bad debt from SAR 22.1 million in 2018G to SAR 60.3 million in 2019G. The
increase in provision expenses was driven by the increase in gross receivables from SAR 153.4 million at December 31, 2018G to SAR
217.4 million at December 31, 2019G as a result of a delay in collections. General and administrative expenses further increased by 15.3%
in 2020G, from SAR 131.5 million in 2019G to SAR 151.6 million in 2020G. This primarily resulted from the increase of the provision for
bad debt from SAR 60.3 million in 2018G to SAR 101.3 million in 2020G. The increase in provision expenses was driven by the increase
in gross receivables from SAR 217.4 million at December 31, 2019G to SAR 397.9 million at December 31, 2020G as a result of a delay
in collections (for more information, see the section “Standalone Financial Statements of Abdullah Al Othaim Investment Company”).

Dividends from financial assets held at FVOCI represent the income received from Group's investment in listed equity shares of Almabani
Company. The fair value of these listed shares amounted to SAR 8.6 million as of December 31, 2018G. The Group disposed of the equity
shares of Almabani Company in 2019G.
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In 2019G, the cost of financing increased by 114.5%, from SAR 30.7 million in 2018G to SAR 65.8 million in 2019G. This is mainly due
to gains recorded from a hedging instrument amounting to SAR 6.6 million in 2018G, in addition to an increase in bank borrowings in
2019G. The cost of financing decreased by 8.4% in 2020G, from SAR 65.8 million in 2019G to SAR 60.3 million in 2020G. This is primarily
due to lower financing costs as a result of repaying highly profitable sukuk using low profit Murabaha loans.

Foreign exchange differences did not witness any significant changes during the period between 2018G and 2019G.

Other income (expenses) mainly includes penalties imposed on contractors for delays in projects, profits and losses from the sale of
property and equipment and investment properties. Other expenses amounting to SAR 1.0 million in 2018G was converted into income
of SAR 17.8 million in 2019G. This was primarily due to a loss on disposal of property and equipment (SAR 5.3 million) and intangibles
(SAR 4.3 million) recognized by the fashion segment in 2018G. The fashion segment closed certain loss-making brands in 2018G which
resulted in the disposal of property & equipment and the write-off of the franchisee fees paid to brand owners. No such significant
disposals were incurred during 2019G in the fashion segment. Other sources of income in 2020G represent the reversal of obligations
that are no longer required. This is related to the reversal of the lease entitlement associated with Marfa Mall in Jubail, which was
canceled in 2019G, and therefore the obligation was reversed in 2020G.

The Company'’s share in the profits of associate companies also represents its investment in Saudi Pillar for Construction Company and
Wamda Cinemas Company of SAR 0.2 million and SAR 0.6 million, respectively. The contribution to this investment is 70% and 55%,
respectively, and both are classified as an associate in the Company’s financial statements. As Abdullah Al Othaim Investment Company
does not have control over both the investee companies; therefore, they are classified as associates rather than subsidiaries. Wamda
Cinemas Company is a joint venture between Abdullah Al Othaim Investment Company (owning 55%) and Bright Minds Education
(owning the remaining 45%) to operate Empire Cinemas at Al Othaim Mall and other malls in the Kingdom. Wamda will lease locations
for cinemas in Al Othaim Malls and operate cinemas. The leases will be at arms-length. There is an official approved agreement between
Abdullah Al Othaim Investment Company and Bright Minds. In 2020G, lease contracts were signed to operate cinemas in Hail, Arar,
Khurais, Rabwah and Al-Ahsa Mall and the preparation of cinemas began in Arar and Hail. These two cinemas are likely to open in the
last quarter of 2021G.

Zakat and tax declined by 3.2%, from SAR 13.1 million in 2018G to SAR 12.7 million in 2019G. Expenses continued to decrease by

59.2%, from SAR 12.7 million in 2019G to SAR 13.1 million in 2020G. The decrease was mainly due to a decrease in net income during
the financial period.

6.5.1.1 Key Performance Indicators
The following table presents Group’s key performance indicators for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.6): The Group's Key Performance Indicators

FY Ended December 31

. | FYEnedDecembort |
2018G 2019G 2020G

Financial KPIs - Consolidated

1. Gross profit margin (%) 51.0% 53.3% 50.7%
2. Net profit margin (%) 27.0% 23.1% 15.3%
3. Return on assets (%) 7.7% 6.1% 32%
4. Return on equities (%) 16.3% 14.5% 72%
5. Current ratio (x) 0.9 0.3 09
6. Debt to equity (x) 0.9 0.8 08
7. Days sales outstanding (no.) 103 146 271
8. Days payable outstanding (no.) 25 26 28
9. Days inventory outstanding (no.) 50 48 50

Source: Management information

Note:

1. Gross profit margin = gross profit for the year / revenue for the year

2. Net profit margin = net profit for the year / revenue for the year

3. Return on assets = net profit for the year / assets at year end

4. Return on equity = net profit for the year / equity as at year end

5. Current ratio = total current assets at year end / total current liabilities at year end

6. Debt to equity ratio = total liabilities at year end / total equity at year end

7. Days receivables outstanding = (trade accounts receivable at year end (related only to leasing) / Gross leasing revenue for the year) x 365

8. Days payables outstanding = (trade accounts payable at year end / cost of revenue for the year) x 365

9. Days inventory outstanding = (inventory at year end / cost of revenue for the year)x 365
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6.5.1.2 Revenue

The following table presents revenue for the Financial Years ended December 31, 2018G, 2019G and 2020G.

FY Ended December 31 CAGR

Table No. (6.7): Revenue

SAR Million 2019G | 2020G 2019G 20206 018620206
Audlted Audited | Audited ecem Decem

Rental revenue 469.4 469.9 479.6 0.1% 2.1% 1.1%
Entertainment revenues 263.1 293.9 163.8 11.7% (44.3%) (21.1%)
Retail revenues 147.0 186.8 155.0 27.1% (17.0%) 2.7%
Service revenues 54.9 52.9 50.4 (3.7%) (4.8%) (4.2%)
Restaurant revenues 22.8 24.7 14.6 8.6% (41.1%) (20.0%)
Other 7.4 10.8 - 46.0% (100.0%) (100.0%)
Advertising revenues 12.4 8.8 6.7 (29.0%) (23.7%) (26.4%)
Discounts (52.2) (39.2) (108.2) (25.0%) 176.2% 44.0%
Total 924.8 1,008.7 761.9 9.1% (24.5%) (9.2%)

Source: The Group's audited consolidated financial statements for the Financial Years ended 2019G and 2020G

Rent revenue represents the income generated from leasing retail space to tenants in AOIC-operated malls as well as fees charged to
certain customers as a percentage of their revenues (in accordance with the agreement with the tenant). Rent revenues did not witness
any material fluctuation between 2018G and 2020G.

Entertainment revenues include income generated from the entertainment segment operated by Abdullah Al Othaim Entertainment Co.
Entertainment revenue increased by 11.7%, from SAR 263.1 million in 2018G to SAR 293.9 million in 2019G. This was primarily due to
an increase in revenue by SAR 19.1 million from Faby Land FECs in Saudi Arabia and the opening of new FECs in Oman. On the other
hand, entertainment revenue decreased by of 44.3%, from SAR 293.9 million in 2019G to SAR 163.8 million in 2020G. This was primarily
due to the suspension of work in several locations during 2020G due to COVID-19.

Retail sale revenues include income generated from the fashion segment operated by Abdullah Al Othaim Fashion Co. Retail revenue
increased by 27.1%, from SAR 147.0 million in 2018G to SAR 186.8 million in 2019G. The increase is primarily due to the increase in
the number of transactions from 1.1 million in 2018G to 1.5 million in 2019G. The increase in revenues resulting from the increase in
the number of transactions was offset in part by a decrease in the average ticket size per transaction from SAR 133.0 per transaction
in 2018G to SAR 127.9 per transaction in 2019G, primarily due to a decrease in the average ticket size of one of the Parfois brands as
a result of the decrease in sales volume in the last quarter of 2019G due to the late arrival of stocks. On the other hand, retail revenue
decreased by 17.0%, from SAR 186.8 million in 2019G to SAR 155.0 million in 2020G. This primarily resulted from the decline in the
number of transactions from 1.5 million in 2019G to 1.0 million in 2020G. Such decline was driven by the lockdown measures (including
mall closures) imposed by Government between March 2020G and July 2020G in the wake of COVID-19 pandemic.

Service revenue relates to the cost charged by AOIC to tenants for the consumption of utilities, which includes the cost of electricity,
water, gas and air conditioning. Service revenue decreased at a CAGR of 4.2% between 2018G and 2020G, from SAR 54.9 million in
2018G to SAR 50.4 million in 2020G. This is primarily due to a decrease in electricity consumption as the leased area over the year
declined from 405,504 in 2019G to 387,114 in 2020G.

Restaurant revenues represent income generated by the restaurant segment operated by Abdullah Al Othaim Food Co. Restaurant
revenue increased by 8.6%, from SAR 22.8 million in 2018G to SAR 24.7 million in 2020G. This was primarily driven by opening of a new
branch of Oliver Brown in Arar during 2019G, which contributed an additional revenue of SAR 1.7 million. In contrast, revenue decreased
by 41.1% in 2020G, from SAR 24.7 million in 2019G to SAR 14.6 million in 2020G. This was primarily due to the suspension of work in
several locations during 2020G due to COVID-19.

Other revenue includes income generated from sponsors as well from marketing coupons. Sponsor revenue is derived through Abdullah
Al Othaim Markets Company, which leases space to vendors for organizing their promotional campaigns in AOIC-operated malls. Other
revenue increased by 46.0%, from SAR 7.4 million in 2018G to SAR 10.8 million in 2019G. This was primarily due to an increase in leased
space in Al Othaim Mall - Al-Rabwah, where revenue increased from SAR 4.3 million in 2019G to SAR 5.5 million in 2020G. No revenue
from sponsors or marketing coupons was earned by AOIC during 2020G.

Advertising revenues represent the revenue generated by running marketing campaigns and promotional activities organized by mall
tenants. Advertising revenues decreased by 29.0% in 2019G, from SAR 12.4 million in 2018G to SAR 8.8 in 2019G. Revenue from this
stream decreased further by 23.7% in 2020G, from SAR 8.8 million in 2019G to SAR 6.7 million in 2020G. The primary reason for decrease
was a drop in advertising activities in malls as well as the COVID-19 pandemic, as malls were closed for three (3) months.
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AOIC grants discounts on lease contracts to tenants in order to maintain occupancy of the malls and to support tenants that are critical
in attracting footfall. Discounts declined by 25.0% in 2019G, from SAR 52.2 million in 2018G to SAR 39.2 million in 2019G. Discounts
increased by 176.2% in 2020G, from SAR 39.2 million in 2019G to SAR 108.2 million in 2020G. The discount percentage is decided on
a case-by-case basis depending on multiple factors, including the relevant tenant’s quality, brand portfolio and its overall contribution
to AOIC's business. Discounts are granted to maintain the performance of the malls and to maintain strategic relations with tenants to
ensure the business continuity of tenants during challenging market conditions. Therefore, discounts may fluctuate on a yearly basis.

6.5.1.3 Cost of revenue

The following table presents cost of revenue for the Financial Years ended December 31, 2018G, 2019G and 2020G.

FY Ended December 31 CAGR

Table No. (6.8): Cost of Revenue

SAR Million 18G | 2019G | 2020G 2019G 2020G 2018620206
Audited | Audited | Audited December December

Cost of merchandise sold 93.9 119.9 84.2 27.7% (29.7%) (5.3%)
Depreciation 113.9 113.4 111.0 (0.4%) (2.1%) (1.3%)
Employee salaries and other benefits 100.2 84.2 65.9 (16.0%) (21.7%) (18.9%)
General benefits 59.2 61.3 50.7 3.6% (17.3%) (7.5%)
Depreciation - right-of-use assets - 32.6 46.0 N/A 41.0% N/A
Maintenance 13.1 12.8 1.4 (2.1%) (10.9%) (6.6%)
Rent 51.2 - - (100.0%) - (100.0%)
Other 21.9 46.8 6.2 113.2% (86.8%) (46.9%)
Total 453.4 471.0 375.5 3.9% (20.3%) (9.0%)

Source: The Group's audited consolidated financial statements for the Financial Years ended 2019G and 2020G

The cost of merchandise sold consists of the cost of inventory sold by Abdullah Al Othaim Entertainment Co., Abdullah Al Othaim
Fashion Co. and Abdullah Al Othaim Food Co.. The cost of merchandise sold increased by 27.7%, from SAR 93.9 million in 2018G to SAR
119.9 million in 2019G. This is primarily due to the high cost of merchandise sold at Abdullah Al Othaim Entertainment Co., as a result of
opening entertainment centers in the UAE and Oman in 2019G. On the other hand, the cost of merchandise sold decreased by of 29.7%,
from SAR 119.9 million in 2019G to SAR 84.2 million in 2020G. This is primarily due to the decrease in the cost of merchandise sold for
the fashion sector, which decreased by 31.4% amounting to SAR 30.3 million, driven by a decrease in sales volume.

Depreciation relates to depreciation of real estate investments (shopping malls, machinery and equipment) and fixed assets (machinery
and equipment, games, computers and information technology). Depreciation did not witness any material fluctuation between 2018G
and 2020G.

Employee salaries and other benefits are related to the salaries and benefits of operational employees, which represented an average of
19.2% of the cost of revenue during the period between 2018G and 2020G. Employee salaries and other benefits decreased by 16.0%
and 21.7%, from SAR 100.2 million in 2018G to SAR 65.9 million in 2020G. The decrease is primarily due to a decrease in employee
salaries and other benefits related to subsidiaries during the period between 2018G and 2020G.

Public utilities generally consist of electricity, water and gas expenses. Public utilities decreased by 17.3%, from SAR 61.3 million in
2019G to SAR 50.7 million in 2020G. This is due to the closure of shopping malls for a period of three (3) months due to the COVID-19
pandemic, and thus public utilities expenses decreased in 2020G compared to 2019G. Further, the Government provided a subsidy for
electricity expenses, which resulted in lower electricity costs in 2020G. Public utilities did not witness any material movement between
2018G and 2019G.

The depreciation of right-of-use assets related to leased land, shopping malls and employee accommodation amounted to SAR 32.6
million and SAR 46.0 million in 2019G and 2020G, respectively. The Company approved IFRS 16 on January 1, 2019G.

Maintenance is related to expenses incurred for the repair and maintenance of malls. Maintenance expenses decreased at a compound
annual growth rate of 6.6% during the period between the Financial Years 2018G and 2020G. The Management introduced cost
improvement measures prior to the Financial Year 2019G for the purpose of effective asset management, which resulted in a reduction
in maintenance costs.

Rent represents the expenses paid for leased land, shopping malls, and employee accommodation. During 2018G, expenses related to
the rent paid for Al Othaim Mall - Dammam and part of Al Othaim Mall - Al-Rabwah, amounting to SAR 34.9 million and SAR 11.1 million
annually, respectively. The Company adopted IFRS 16 and it was implemented on January 1, 2019G.

Other expenses relate to general expenses incurred by subsidiaries, including transportation expenses, government expenses, insurance
expenses and branch licensing costs.
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6.5.1.4 Selling and distribution expenses

The following table presents selling and distribution expenses for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.9): Selling and Distribution Expenses

FY Ended December 31 CAGR

SAR Million 2019G | 2020G 2019G 2020G 018620206
Audlted Audited | Audited ecem December

Employee salaries and other benefits 30.8 38.1 28.1 23.4% (26.2%) (4.6%)
Advertising 19.7 323 9.5 63.9% (70.8%) (30.8%)
Amortization of right-of-use assets - 21.8 12.7 N/A (41.8%) N/A
Depreciation 10.0 9.9 9.1 (1.7%) (8.2%) (5.0%)
Amortization - - 0.1 - N/A N/A
Rent 25.9 - - (100.0%) - (100.0%)
Other 6.1 10.7 9.2 75.3% (14.2%) 22.6%
Total 92.6 112.8 68.6 21.7% (39.2%) (14.0%)

Source: The Group's audited consolidated financial statements for the Financial Years ended 2019G and 2020G

Selling and distribution expenses mainly relate to the fashion segment, which accounted for an average of 83.2% of the selling and
marketing expenses between 2018G and 2020G. The expenses increased by 21.7% in 2019G, from SAR 92.6 million in 2018G to
SAR 112.8 million in 2019G. This was primarily due to the increase in expenses in the leasing segment by SAR 7.4 million and the
fashion segment by SAR 18.1 million. The increase in rental sector expenses is attributed to the increase in marketing events organized
by Abdullah Al Othaim Investment Company in malls during 2019G (e.g., free coupons, free cars, African and Chinese circus’, etc.).
Whereas, in the fashion segment it was associated with the opening of a new Kiabi store in Khurais. Selling and distribution expenses
decreased by 39.2% in 2020G, from SAR 112.8 million in 2019G to SAR 68.6 million in 2020G. This was due to closure of malls from
March 16, 2020G to April 28, 2020G as well as reduced spending on advertisement activities during 2020G.

Employee salaries and other benefits are related to salaries and benefits for selling and distribution employees. Employee salaries and
other benefits increased by 23.4% in 2019G, from SAR 30.8 million in 2018G to SAR 38.1 million in 2019G. This is primarily due to the
increase in employee salaries in the retail sector. On the other hand, employee salaries and other benefits decreased by 26.2%, from SAR
38.1 million in 2019G to SAR 28.1 million in 2020G. The decrease is primarily due to the fact that the government incurred a portion of
the salaries of Saudi employees within the SANED program, which was activated during 2020G.

During 2019G, advertising expenses increased by 63.9%, from SAR 19.7 million in 2018G to SAR 32.3 million in 2019G. On the other
hand, advertising expenses decreased by 70.8% in 2020G, from SAR 32.3 million in 2019G to SAR 9.5 million in 2020G. This is primarily
due to the decrease in promotional campaigns in the rental sector, which in turn led to a decrease in the cost of advertising.

Amortization of right-of-use assets expenses decreased by 41.8% in 2020G, from SAR 21.8 million in 2019G to SAR 12.7 million in 2020G.
This is primarily due to the decrease in the number of rented locations in the retail sector. There were no expenses related to amortization
of right-of-use assets in 2018G.

Depreciation did not witness any substantial movement during 2020G. Depreciation did not witness any costs in 2018G.

Rent expenses decreased by 100.0%, from SAR 25.9 million in 2018G to SAR nil in 2019G and 2020G. The decline is due to the adoption
of IFRS 16 during 2019G.

Other expenses mainly relate to expenses related to certain services (electricity, gas, water, etc.) paid by the Group under lease
agreements. The fashion segment represents the largest portion of such expenses. Other expenses increased by 75.3%, from SAR 6.1
million in 2018G to SAR 10.7 million in 2019G. This primarily resulted from the recognition of service charges of SAR 3.2 million in 2019G
due to the application of IFRS 16. Prior to the adoption of IFRS 16, such expenses were included as part of rent expenses. Other expenses
declined by 14.2% in 2020G, from SAR 10.7 million in 2019G to SAR 9.2 million in 2020G. This primarily resulted from the reduction in
card commission and shopping bag expenses associated with the fashion segment by SAR 0.6 million, driven by a decline in sales during
the COVID-19 pandemic.
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6.5.1.5 General and Administrative Expenses

The following table presents general and administrative expenses for the Financial Years ended December 31, 2018G, 2019G and
2020G.

Table No. (6.10): General and Administrative Expenses

FY Ended December 31 CAGR

SAR Million 18G | 2019G | 2020G 2019G 2020G 018620206
Audited | Audited | Audited December December

Provision for expected credit losses 22.1 60.3 101.3 173.3% 67.9% 114.2%
Employee salaries and other benefits 40.0 39.3 32.6 (1.5%) (17.3%) (9.7%)
Professional fees 4.1 7.7 1.0 87.9% (86.5%) N/A
Depreciation 3.7 5.5 5.2 46.9% (4.3%) 18.6%
Insurance 1.0 1.0 0.1 0.2% (93.6%) (74.6%)
Depreciation - - 0.0 - N/A N/A
Amortization of right-of-use assets - 0.9 1.0 N/A 13.2% N/A
Licenses 0.9 0.8 0.9 (5.7%) 6.3% 0.1%
Rent 2.2 0.7 0.9 (67.2%) 25.4% (35.8%)
Maintenance 1.1 0.6 0.9 (46.3%) 61.1% (7.0%)
Other 9.7 14.7 7.7 50.9% (47.5%) (11.0%)
Total 84.7 131.5 151.6 55.2% 15.3% 33.8%

Source: The Group's audited consolidated financial statements for the Financial Years ended 2019G and 2020G

General and administrative expenses increased by 55.2% in 2019G, from SAR 84.7 million in 2018G to SAR 131.5 million in 2019G. This
primarily resulted from the increase of the provision for bad debt from SAR 22.1 million in 2018G to SAR 60.3 million in 2019G. The
increase in provision expenses was driven by the increase in gross receivables from SAR 153.4 million at December 31, 2018G to SAR
217.4 million at December 31, 2019G as a result of a delay in collections. General and administrative expenses further increased by 15.3%
in 2020G, from SAR 131.5 million in 2019G to SAR 151.6 million in 2020G. This primarily resulted from the increase of the provision for
bad debt from SAR 60.3 million in 2018G to SAR 101.3 million in 2020G. The increase in provision expenses was driven by the increase
in gross receivables from SAR 217.4 million on December 31, 2019G to SAR 397.9 million on December 31, 2020G as a result of a delay
in collections (for more information, see the section “Standalone Financial Statements of Abdullah Al Othaim Investment Company”).

The expected credit loss provision increased by 173.3%, from SAR 22.1 million in 2018G to SAR 60.3 million in 2019G. This is primarily
due to an increase in the total receivables resulting from a delay in collections from tenants as a result of the prolonged discount related
to the leasing sector. The expected credit loss provision continued to increase by 67.9%, from SAR 60.3 million in 2019G to SAR 101.3
million in 2020G. This is primarily due to an additional discount related to COVID-19 discounts of SAR 75.3 million provided to tenants
on the lease agreements as an accrual of receivables as a result of delays in collection.

Employee salaries and other benefits include salaries and accruals paid to public and administrative employees including Finance,
Human Resources, Management, Corporate, and IT. Employee salaries and other benefits declined by 17.3%, from SAR 39.3 million in
2019G to SAR 32.6 million in 2020G. The decrease is mainly due to the decrease in employee salaries and other benefits related to the
fashion sector, as the government paid part of the salaries of Saudi employees (within the SANED program) to support the private sector
during the COVID-19 period. Employee salaries and other benefits did not witness any material fluctuations between 2018G and 2019G.

Professional fees mainly relate to the cost of legal, technical, financial and Zakat advisors and external auditors. Professional fees increased
by 87.9% in 2019G, from SAR 4.1 million in 2018G to SAR 7.7 million in 2019G. The increase was mainly generated from the leasing
sector against the additional incurred costs of the market, legal and financial advisors due to the planned subscription. Professional fees
decreased by 86.5% in 2020G, mainly due to COVID-19, as did the advisory services that the Group utilized.

Insurance costs include premiums paid for health, auto, cash and civil liability insurance. Insurance costs did not witness any significant
movement during the financial period from 2018G to 2020G.

Depreciation relates mainly to equipment, furniture, fixtures, vehicles and leasehold improvements. Depreciation expenses did not
witness any significant movement during the financial period from 2018G to 2020G.

Licensing costs include the Group’s government licenses. Licensing costs did not witness any significant movement during the financial
period from 2018G to 2020G.

Rent expenses decreased by 67.2%, from SAR 2.2 million in 2018G to SAR 0.7 million in 2019G. Lease expenses did not witness any
significant movement during the financial period from 2019G to 2020G.
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Maintenance costs include periodic maintenance expenses for public and administrative facilities. Maintenance costs did not witness any
significant movement during the financial period from 2018G to 2020G.

Other expenses include expenses for shared services, internet provisions and subscriptions, ice supplies and hospitality. Other expenses

increased by 50.9%, from SAR 9.7 million in 2018G to SAR 14.7 million in 2019G. Other expenses declined by 47.5% in 2020G, from SAR
14.7 million in 2019G to SAR 7.7 million in 2020G.

6.5.1.6 Finance costs

The following table presents finance costs for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.11): Finance Costs

FY Ended December 31 Increase/ Decrease)
SAR Million 2018G | 2019G | 2020G | 2019G 20206 | 50166
Audited | Audited | Audited | December | December

Finance costs 48.9 45.6 62.4% 6.6%) 23.2%
Finance cost - leases - 16.1 14.0 N/A (12.9%) N/A
Commission expenses - end of service benefits 0.6 0.8 0.6 44.1% (26.4%) 3.0%
Total 30.7 65.8 60.3 114.6% (8.4%) 40.2%

Source: The Group's audited consolidated financial statements for the Financial Years ended 2019G and 2020G

Finance cost increased by 114.6% in 2019G from SAR 30.7 million in 2018G to SAR 65.8 million in 2019G. This is mainly due to gains
recorded from a hedging instrument amounting to SAR 6.6 million in 2018G, in addition to an increase in bank borrowings in 2019G.
The cost of financing decreased by 8.4% in 2020G, from SAR 65.8 million in 2019G to SAR 60.3 million in 2020G. This is primarily due to
lower finance costs as a result of repaying highly profitable Islamic bonds using low profit Murabaha loans.

6.5.1.7 Other Income/Expenses

The following table presents other income/expenses for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.12): Other Income/Expenses

FY Ended December 31 Increase/ Decrease) CAGR
SAR Million 2018G | 2019G | 2020G | 2019G 20206 | 0186-2020G
Audited | Audited | Audited December | December

Outstanding liability waived 3,099.7%
Ig:zsiir;:gtihbt—lz-ed;sszgtssal of property and equipment 9.6) 0.7) (3.6) (93.1%) 453.0% (38.4%)
Foreign currency conversion differences (0.8) 0.1) (0.7) (90.9%) 827.3% (8.3%)
Gain (loss) on foreign exchange - 3.9 -

Contract receivables settlements 3.0 3.3 - 11.6% (100.0%) (100.0%)
Claims provision reversal - 3.1 - N/A (100.0%) N/A
Gain from the disposal of financial assets at FVOCI - 1.5 - N/A (100.0%) N/A
Other 6.4 6.0 - (7.2%) (100.0%) (100.0%)
Total (1.0) 17.7 14.9 (1,941.8%) (16.2%) N/A

Source: The Group's audited consolidated financial statements for the Financial Years ended 2019G and 2020G

Other income (expenses) mainly includes penalties imposed on contractors for delays in projects, profits and losses from the sale of
property and equipment and investment properties. Other expenses amounting to SAR 1.0 million in 2018G were converted into
revenue of SAR 17.8 million in 2019G. This was primarily due to a loss on disposal of property and equipment (SAR 5.3 million) and
intangibles (SAR 4.3 million) recognized by the fashion segment in 2018G. The fashion segment closed certain brands that incurred
losses in 2018G which resulted in the disposal of property and equipment and the write-off of the franchisee fees paid to brand owners.
No such significant disposals were incurred during 2019G in the fashion segment. Other revenue in 2020G represents the reversal of
obligations that are no longer required. This is related to the reversal of the lease entitlement associated with Marfa Mall in Jubail, which
was canceled in 2019G, and therefore the obligation was reversed in 2020G.
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6.5.2 Consolidated Income Statement

The following table presents the Group's consolidated income statement for the Financial Year ended December 31, 2020G.

Table No. (6.13): Consolidated Income Statement for 2020G
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Revenue 496.7 163.8 14.6 121.4 0.9 797.4 (35.5) 1 761.9
Cost of sales (174.5) (164.0) (17.2) (65.9) - (421.7) 46.2 1 (375.5)
Gross profit 322.3 0.2) (2.7 55.5 0.9 375.7 10.7 - 386.4
Selling and marketing expenses (8.7) (10.1) (0.0) (66.5) - (85.3) 16.7 2 (68.6)
General and administrative
expenses (131.7) (7.9) 3.4) (8.5) (0.1) (151.7) 0.1 - (151.6)
Other sources of income 18.6 20.8 1.5 5.8 0.2 46.8 (31.9) - 14.9
Profit (loss) from operations 200.5 2.6 4.7) (13.8) 0.9 185.5 (4.4) - 181.1
Finance costs (55.7) (5.8) (0.3) (3.0 (3.0 (67.7) 7.4 3 (60.3)
Foreign currency exchange
differences - - - (0.7) - 0.7) 0.7 - R
Profit (loss) from associates (24.6) - - - - (24.6) 25.2 - 0.6
Net profit (loss) before Zakat 120.3 (3.2) 4.9) (17.5) (2.1) 92.6 28.9 - 121.4
Zakat and tax (4.0) (1.2) (0.1) 0.3 0.3 (4.8) (0.4) - (5.2)
Profit/(loss) for the year 116.3 (4.4) (5.0) (17.2) (1.8) 87.7 28.5 - 116.3

Other comprehensive income

Employee defined benefit re-

measurement profit (loss) 0.9 ©0.4) 0.1 0.8 B 11 03 B 0.9
Foreign currency translation

differences (0.6) (0.6) - - - (1.2) 0.6 - (0.6)
Total comprehensive income 44, g (5.4) (5.2 (16.4) (1.8)  87.7 288 - 1165

for the year

Source: Management information

Amendments to the Main Consolidated Financial Statements

1. Abdullah Al Othaim Investment Company generates revenue through the leased spaces offered to its subsidiaries at its
malls. The amendment represents the cancellation of the lease between the sister companies.

2. These amendments are related to the rent charged to the Related Party (Abdullah Al Othaim Fashion Co.), which classifies
rental expenses under selling and marketing expenses. Therefore, they are deleted from the same item.

3. The amendment eliminates the impact of the financing cost imposed by Abdullah Al Othaim Investment Company on its
subsidiaries in exchange for the financing provided for the subsidiaries.

4. The amendment is related to the difference in the share results of Abdullah Al Othaim Entertainment Co. leading to
additional Zakat expenses.
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The following table presents the consolidated balance sheet of the Group’s income statement for the Financial Year ended December
31, 2019G.

Table No. (6.14): Consolidated Income Statement for 2019G

SAR Million

o
O
2
c
@
=

Abdullah
Al Othaim
Entertainment Co.
Abdullah Al
Othaim Food Co.
Abdullah Al
Consolidated
Balance Sheet

Othaim Fashion
Co.
Adjustments

=%
<8
<
® £
SE
o2
]
()

Revenue 551.9 295.2 24.7 186.8 2.2 11,0603  (52.1) 1 1008.7
Cost of sales (210.6)  (185.0) (21.6) (100.3) - (517.5) 46.5 1 (471.0)
Gross profit 341.3 110.2 3.1 86.5 2.2 543.3 (5.6) 537.7
Selling and marketing expenses (17.2) (16.1) 0.2) (80.0) - (113.5) 0.7 (112.8)
General and administrative expenses (102.8) (16.9) (6.5) (11.1) 0.2) (138.0) 6.5 2 (131.5)
Profit (loss) from operations 221.3 77.2 (3.5) (4.6) 2.02 292.4 1.6 293.4
Finance costs (57.9) (6.6) (0.8) (6.4) - (71.7) 5.9 3 (65.8)
Foreign currency exchange differences (0.0) - - 0.1) 0.1) - 0.1)
Other sources of income 16.3 5.2 0.4 0.7 1.5 241 (6.3) 2 17.8
Profit (loss) from associates 61.4 - - - - 61.4 (61.4) -
Net profit (loss) before Zakat 241.2 75.7 (3.9) (10.3) 3.4 306.2 (60.2) 245.3
Zakat and tax (8.6) (4.0) (0.1) (0.05) (12.7) - (12.7)
Profit/(loss) for the year 232.6 71.7 (3.9) (10.4) 34 293.5 (60.2) 232.6

Other comprehensive income

Change in financial assets investment

at FVTPL 1.1 - - - - 1.1 - 11
Employee defined benefit re-

measurement profit (loss) . (1.0) . ©.6) B 0.9 . ©0.7)
Foreign currency translation differences - (0.9) - - - 0.9 - 0.9
Net share of OCI in subsidiaries and

affiliates that will later be allocated to (1.9) - - - - (1.9 1.9 -
PF

Total comprehensive income for 2322  69.9 3.7) (11.00 3.4 290.8 (58.0) 232.8

the year

Source: Management information

Amendments to the Main Consolidated Financial Statements

1. Abdullah Al Othaim Investment Company generates revenue through the leased spaces offered to its subsidiaries at its
malls. The amendment represents the cancellation of the lease between the sister companies.

2. These amendments are related to the rent charged to the Related Party (Abdullah Al Othaim Fashion Co.), which classifies
rental expenses under selling and marketing expenses. Therefore, they are deleted from the same item.

3. The amendment eliminates the impact of interest on lease liabilities under IFRS 16 for lease agreements between
companies as well as the financing cost imposed by Arab Insurance Company on its subsidiaries for the financing
provided to the subsidiaries.
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The following table presents the Group's consolidated income statement for the Financial Year ended December 31, 2018G.

Table No. (6.15): Consolidated Income Statement for 2018G

tx | £ | 2| £ \ o
O¢ 5| It . o038 oY £ 9
— € c c 00 — - < 9] m <
<8 §80| T3 <. £ Rl
SAR Million €0 | Suwg < 3 <5 = =9
= C o T £ 0 = = @© =} 0w c
30| 85E| 3BE = T 58
Q= a2 a's o £ < O @
< 5 < <®
Revenue 536.8 263.2 22.8 146.5 - 969.2  (44.3) 924.8
Cost of sales (224.9) (165.2) (21.8) (83.1) - (495.0) 41.5 (453.4)
Gross profit 311.8 98.0 1.0 63.4 - 474.2 (2.8) 471.4
Selling and marketing expenses (9.8) (10.6) (0.4) (71.9) - (92.7) 0.1 (92.6)
General and administrative expenses (57.3) (19.5) 4.2) (11.7) 0.2) (92.9) 8.2 (84.7)
Operating profit 244.7 67.9 (3.7) (20.2) (0.16) 288.6 5.4 294.0
Finance costs (34.7) (0.5) (0.5) (0.5) - (36.2) 55 (30.7)
Foreign currency exchange differences 0.01 - - - - 0.0 (0.04) (0.0)
Other income (expense) 13.8 3.2 0.0 (8.4) - 8.6 (9.5) (1.0)
Profit (loss) from associates 32.7 - - - - 32.7 (32.7) -
Dividends received from financial assets - - - - - - 0.6 0.6
Net profit (loss) before Zakat 256.5 70.5 4.1) (29.1) 0.2) 293.6  (30.7) 262.9
Zakat and tax 6.7) (4.6) (0.0 (0.4) 0.02 (11.8) (1.3) (13.1)
Profit/(loss) for the year 249.8 65.9 (4.2) (29.5) (0.1) 281.9 (32.1) 249.8
Other comprehensive income
Employee benefits remeasurement 07 ) ©0.2) 0.2 ) 0.7 ) 0.7
profit
Foreign currency translation differences - 0.5 - - - 0.5 (0.5) -
Net share of OCI in subsidiaries and
affiliates that will later be allocated to PF (1.12) 0.04 ) ) . (.m ) (.1
Total comprehensive income (loss) 249.4  66.5 (4.4) (29.4)  (0.1) 282.0 (32.6) 249.4

for the year

Source: Management information
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Amendments to the Main Consolidated Financial Statements

1. Abdullah Al Othaim Investment Company generates revenue through the leased spaces offered to its subsidiaries at its
malls. The amendment represents the cancellation of the lease between the sister companies.

2. These amendments are related to the rent charged to the Related Party (Abdullah Al Othaim Fashion Co.), which classifies
rental expenses under selling and marketing expenses. Therefore, they are deleted from the same item.

3. The amendment eliminates the impact of interest on lease liabilities under IFRS 16 for lease agreements between
companies as well as the financing cost imposed by Arab Insurance Company on its subsidiaries for the financing
provided to the subsidiaries.
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6.5.3 Income Statement - Other Companies

The following table shows the consolidated balance sheet of the income statement for other companies for the Financial Years ended
December 31, 2018G, 2019G and 2020G.

Table No. (6.16): Income Statement for Other Companies for 2018G, 2019G and 2020G

General and
Net Revenue Administrative
Expenses

Other Sources of Total Comprehensive
Zakat and Tax
Income Income for the Year

SAR’'000

Riyadh Al Waed
for Property
Management

(22

(13) (7 - - - - - - 22y (13) (17

Asasat

Transportation
and Maintenance ) 92 B B (200 (38 - - 159 - 2 (13) - 70 107

Company

Bihar for
Investment
Elham Al
Mostagbal Asset

Management
Company

Takamol Al-Aziziya
for Property - 2,115 867 (220 (13) (27) - - - - (53)  (66) (22) 2.049 774
Management

- - 1,49 - - - - - 1347 -

- - (16) (15 (19 - - - 16 - (16) 1 (15)  (35)

Orion Holding

Company ) (149)
Al Othaim Malls
Co.

Nimar Real Estate
Development and - - - (42) (13) - - - - 1 - - 41) (13) -
Investment

Ethraa Al Hayat
for Property - - - (22) (13) - - - - - - - (22) (13) -

Management

Total - 2,206 867 (160) (262) (125)

1,496 159 18 (54) (96) (143) 3.386 805

Notes:

1. The revenues generated from Takamol Al-Aziziya are related to leasing agricultural land in Qassim to one lessee. These
amendments are related to the rent charged to the relevant party (Abdullah Al Othaim Fashion Co.), which classifies the
rental expense under selling and marketing expenses. Therefore, they are deleted from the same item.

2. General and administrative expenses mainly relate to audit fees and a small number of SADAD payments to the
Government.

This relates to profits made on the disposal of investments by Orion Holdings.

Represents management fees received from other companies for Asasat Transport and Maintenance Company employees
who work in other companies. The fees are based on an agreement and are charged to other entities on a monthly basis.
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6.5.4 Income Statement — Abdullah Al Othaim Investment Company (Standalone)

The following table presents AOIC's income statement for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.17): Income Statement

FY Ended December 31 CAGR
SAR Million 2018G | 2019G | 2020G | 2019G | 2020G | ,piec oo
Audited | Audited | Audited | Audited | Audited

Revenue 536.8 551.9 496.7 2.8% (10.0%) 3.8%)
Cost of revenue (224.9) (210.6) (174.5) (6.4%) (17.2%) (11.9%)
Gross profit 311.8 341.3 322.3 9.4% (5.6%) 1.7%
Selling and distribution expenses (9.8) (17.2) (8.7) 76.0% (49.7%) (5.9%)
General and administrative expenses (57.3) (102.8) (105.7) 121.6% 35.4% 73.2%
Profit from operations 244.7 221.3 181.9 (9.6%) (17.8%) (13.8%)
Finance cost (34.7) (57.9) (55.7) 66.8% (3.8%) 26.7%
Other Revenue 13.8 16.3 18.6 18.6% 13.8% 16.2%
Company’s share of profit from subsidiaries 32.7 61.4 (24.6) 87.8% (140.1%) N/A
Profit before Zakat 256.5 241.2 120.3 (6.0%)  (50.1%) (31.5%)
Zakat (6.7) (8.6) (4.0) 27.4% (53.2%) (22.8%)
Profit for the year 249.8 232.6 116.3 (6.9%) (50.0%) (31.8%)
Net income margin (%) 46.5% 42.1% 23.4% (9.4%) (44.5%) (29.1%)

Source: The audited financial statements of Abdullah Al Othaim Investment Company for the Financial Years ended December 31, 2019G and 2020G

Note: “NM” refers to “not meaningful” and is used for growth/decline percentages greater than 500.0% for the purposes of the management discussion
and analysis section of this Prospectus.

IFRS 16 became effective as of January 1, 2019G and AOIC assessed its contractual arrangements in order to ascertain whether a
contract contains a lease at the beginning of the contract. For all such lease arrangements, AOIC recognized right-of-use assets and lease
liabilities except for short-term leases and leases of low value assets. (Refer to the section “Significant Accounting Policies” for further
detail on measurement and recognition criteria.) The following table presents the impact of the adoption of IFRS 16 on AOIC's income
statement for the Financial Year ended December 31, 2019G and December 31, 2020G.

Table No. (6.18): Impact of the Adoption of IFRS 16 on the Income Statement

SAR Million FY Ended December 31, 2019G FY Ended December 31, 2020G

Amortization expenses of right-of-use assets 36.8 37.7
Finance cost on lease liabilities 9.9 9.5
Total 46.7 47.2

Source: Abdullah Al Othaim Co.’s audited financial statements for the Financial Year ended December 31, 2019G

Revenues are mainly generated by Abdullah Al Othaim Investment Company from the following sources of income: Rental revenues, mall
operation, service revenues and advertising revenues. Rent is the major contributor to gross revenues with an average contribution of
77.5% of gross revenues between 2018G and 2020G. Average contribution to gross revenue from other streams represented 11.0% from
mall operation, 9.0% from service revenue and 2.0% from advertising revenue. Additionally, a marginal amount of revenue (on average
0.4% of total revenue) was contributed from other revenue streams between 2018G and 2020G.

Revenues (net) increased by 2.8%, from SAR 536.8 million in 2018G to SAR 551.9 million in 2019G. This mainly resulted from a decrease
in customer discounts by 25.0% in 2019G, from SAR 52.2 million in 2018G to SAR 39.2 million In 2019G. The impact of the increase in
revenue from discounts was partially offset by an increase in average rent per sgq m in 2019G, from SAR 1,452 in 2018G to SAR 1,485
in 2019G. During 2019G, revenue decreased by 10.0%, from SAR 551.9 million in 2019G to SAR 496.7 million in 2020G. This primarily
resulted from an increase in discounts extended to customers from SAR 39.2 million in 2019G to SAR 74.6 million in 2020G.

Cost of revenue is mainly comprised of fixed and semi-variable costs; therefore, movement in revenue does not materially impact AOIC's
cost of revenue. During 2019G, the cost decreased by 6.4%, from SAR 224.9 million in 2018G to SAR 210.6 million in 2019G. This mainly
resulted from the adoption of IFRS 16, where a decrease in the depreciation of right-of-use assets was recognized of SAR 36.8 million
in 2019G compared to rent of SAR 46.9 million in 2018G. According to the requirements of IFRS 16, capitalized operating leases (right-

204 | Prospectus of Abdullah Al Othaim Investment Company www.othaimmalls.com

Table of Contents L]
on



of-use assets) are depreciated on a straight-line basis over the term of the lease or the useful life, whichever is lower. No rent expense is
charged separately for such leases. Cost of revenue further declined by 17.2% in 2020G, from SAR 210.6 million in 2019G to SAR 174.5
million in 2020G. This resulted from the decline in utilities expenses, employee salaries and rentals by SAR 11.6 million, SAR 7.2 million
and SAR 9.7 million respectively in 2020G.

During 2019G, an additional provision of SAR 60.3 million was booked against doubtful debts as a result of an increase in gross receivables
from SAR 153.4 million at December 31, 2018G to SAR 214.9 million at December 31, 2019G. During 2019G, the auditors classified the
provision for doubtful debts as part of general and administrative expenses and restated the comparatives. (Refer to the section “General
& Administrative Expenses” for further details.)

During 2020G, an additional provision of SAR 102.6 million was booked against doubtful debts as a result of an increase in gross
receivables from SAR 214.9 million at December 31, 2019G to SAR 395.3 million at December 31, 2020G.(Refer to the section “General
and Administrative Expenses” for further details.)

Selling and distribution expenses mainly consist of advertising expenses, which accounted on average for 70.6% of the total selling and
distribution expenses between 2018G and 2020G. The expenses increased by 76.0% in 2019G, from SAR 9.8 million in 2018G to SAR
17.2 million in 2019G. This primarily resulted from an increase in the cost of marketing events by SAR 3.7 million due to various events
organized by Abdullah Al Othaim Investment Company in malls during 2019G (such as: free coupons, free cars, African and Chinese
circus’, etc.).

The expenses declined by 49.7% in 2020G, from SAR 17.2 million in 2019G to SAR 8.7 million in 2020G. This was primarily due to a lack
of marketing events due to the closure of malls and the lockdowns imposed due to the ongoing COVID pandemic.

General and administrative expenses increased by 79.4% in 2019G from SAR 57.3 million in 2018G to SAR 102.8 million in 2019G. This
primarily resulted from an increase in the provision for bad debt by 173.3% in 2019G, from SAR 22.1 million in 2018G to SAR 60.3 million
in 2019G. The increase in provision expenses was driven by the increase in gross receivables from SAR 153.4 million at December 31,
2018G to SAR 214.9 million at December 31, 2019G as a result of a delay in collections.

The expenses increased by 28.1% in 2019G, from SAR 102.8 million in 2018G to SAR 131.7 million in 2019G. This was primarily due to
the increase in the provision for bad debt by 67.9% in 2020G, from SAR 60.3 million in 2019G to SAR 101.3 million in 2020G. The increase
in provision expenses was driven by an increase in gross receivables from SAR 214.9 million at December 31, 2019G to SAR 395.3 million
at December 31, 2020G as a result of delay in collections and due to the ongoing COVID pandemic.

Other income primarily includes intercompany charges, reversal of provisions and claims. In 2019G, other sources of income increased
by 18.6%, from SAR 13.8 million in 2018G to SAR 16.3 million in 2019G, primarily due to the reversal of a loss allowance of SAR 3.1
million in 2019G for SEIC Garden Company. Abdullah Al Othaim Investment Company transferred its rights in the subsidiary to Abdullah
Al Othaim Holding Company Co. in 2018G and canceled the decision in 2019G. This increase was partially offset by the reclassification
of the revaluation reserve of SAR 2.0 million to income as it related to the sale of an investment held at fair value though profit & loss
(FVTPL). The increase was by 13.8% in 2020G, from SAR 16.3 million in 2019G to SAR 18.6 million in 2020G. This was primarily due to
the reversal of accrual in other income, which is the reversal of rent accrued related to Marfah Mall in Jubail which was canceled in 2019G
and hence the liability was reversed in 2020G.

Finance costs mainly relate to Islamic bonds (sukuk), Murabaha loans, lease liabilities and bank fees. These charges increased by 66.8% in
2019G, from SAR 34.7 million in 2018G to SAR 57.9 million in 2019G. This primarily resulted from the increase in finance charges by SAR
12.4 million in 2019G due to an increase in Murabaha loans by SAR 94.8 million at December 31, 2019G. Additionally, AOIC recognized
interest expenses on leases of SAR 9.9 million as a result of the adoption of IFRS 16 which became effective as of January 1, 2019G. The
decline was by 3.8% in 2020G, from SAR 57.9 million in 2019G to SAR 55.7 million in 2020G. This was due to the offsetting of Islamic
bonds which carry a high interest rate. These were paid off upon maturity (August 2020G) and an additional Murabaha loan was received
with a lower interest rate.

Share of results of subsidiaries and associates is mainly related to AOIC's share in the profits and losses arising out of its investment in
various subsidiaries and associates. (Refer to the section "“Investments in Subsidiaries” for further detail.)

Zakat expense increased by 27.4% in 2019G, from SAR 6.7 million in 2018G to SAR 8.6 million in 2019G and later decreased by 53.2% in
2020G. The movement was on account of the movement in the Zakat base between December 31, 2018G and 2020G.
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6.5.4.1 Key Performance Indicators

The following table presents AOIC's key performance indicators for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.19): Key Performance Indicators

FY Ended December 31

2018G 2019G 2020G

Financial KPIs

Gross margin (%) 58.1% 61.8% 64.9%
Net profit margin (%) 46.5% 42.1% 23.4%
Return on assets (%) 7.9% 6.6% 3.4%
Return on equities (%) 16.3% 14.5% 7.2%
Current ratio (x) 1.1 0.3 0.9
Debt to equity (x) 0.9 0.8 0.8
Days sales outstanding (no.) 104 142 290

Operational KPIs

Operational malls (no.)! 9 9 9
Gross lease area (m?) 601,580 601,580 601,580
Net lease area (m?) 456,909 456,909 457,871
Lease area (m?) 405,504 398,142 387,114
Rent per m? (SAR) 1,452 1,485 1,476
Average occupancy of malls (%) 88.7% 87.1% 84.5%

Source: Management information

Note 1: This includes Akirshah Mall with a total leasable area of 6,320 sq m of operating line shops.
Note 2:

1. Gross profit margin = gross profit for the year / revenue for the year

2. Net profit margin = net profit for the year / revenue for the year

3. Return on assets = net profit for the year / assets at year end

4. Current ratio = total current assets at year end / total current liabilities at year end

5. Debt to equity = total outstanding debt as year end / total equity

6. Days sales outstanding = (gross receivables as year end / revenue for the year) x 365

7. Rent per m2 = gross revenue / average leased area
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6.5.4.2 Revenue

Revenue by Sector

The following table presents an overview of AOIC's revenue by segment for the Financial Years ended December 31, 2018G, 2019G and
2020G.

Table No. (6.20): Revenue by Sector

FY Ended December 31 Increase/ Decrease) CAGR
Audited | Audited | Audited | Audited | Audited

Rent revenue 514.5 520.8 514.3 1.2% (1.2%) (0.0%)
Service revenue 54.7 52.9 50.3 (3.3%) (4.8%) (4.1%)
Promotion and advertising revenue 12.4 8.8 6.7 (29.0%) (23.7%) (26.4%)
Other revenue 7.4 8.6 - 16.2% (100.0%) (100.0%)
Total revenue 589.0 591.1 571.3 0.4% (3.3%) (1.5%)
Discounts (52.2) (39.2) (74.6) (25.0%) 90.5% 19.6%
Net Revenue 536.8 551.9 496.7 2.8% (10.0%) (3.8%)

Source: The audited financial statements of Abdullah Al Othaim Investment Company for the Financial Years ended December 31, 2019G and 2020G

Between 2018G and 2020G, the auditors changed the classification of segments, therefore, we have adjusted the revenue table in order
to present a consistent comparison between 2018G and 2020G. The following table presents the adjusted revenue by segment for the
Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.21): Adjusted Revenue by Segment

FY Ended December 31 Increase/ Decrease) CAGR
Audited | Audited | Audited | Audited | Audited

Rent revenue 448.7 457.6 451.1 2.0% (1.4%) 0.3%
Operation of malls 65.8 63.1 63.2 (4.1%) 0.1% (2.0%)
Service revenue 54.7 52.9 50.3 (3.3%) (4.8%) (4.1%)
Promotion and advertising revenue 12.4 8.8 6.7 (29.0%) (23.7%) (26.4%)
Other revenue 7.4 8.6 - 16.2% (100.0%) (100.0%)
Total revenue 589.0 591.1 571.3 0.4% (3.3%) (1.5%)
Discounts (52.2) (39.2) (74.6) (25.0%) 90.5% 19.6%
Net Revenue 536.8 551.9 496.7 2.8% (10.0%) (3.8%)

Source: Management information

Rent Revenue

Rent revenue represents the income generated from leasing retail space to tenants in AOIC-operated malls as well as fees charged to
certain customers as a percentage of their revenues (in accordance with the agreement with the tenant).

Rent revenue increased by 2.0% in 2019G, from SAR 448.7 million in 2018G to SAR 457.6 million in 2019G. This was primarily driven
by an increase in rent per sq m (basic rent revenue plus leasing percentage / average leased area) from SAR 1,106/sq m in 2018G to
SAR 1,149/sg m in 2019G as a result of increases in existing rent agreements. Rent revenue declined in 2020G by 1.4%, from SAR 457.6
million in 2019G to SAR 451.1 million in 2020G, as the there was a decline in leased area from 398,142 in 2019G to 387,114 in 2020G.

Operation of Malls

This represents the fee charged by AOIC for the operation of malls at the rate of SAR 250 per sq m. During 2019G, revenues decreased
by 4.1%, from SAR 65.8 million in 2018G to SAR 63.1 million in 2019G. This was primarily due to a decline in average leased area from
405,504 sg m in 2018G to 398,142 sq m in 2019G as a result of Abdullah Al Othaim Investment Company freeing up leased space in
various malls to initiate the cinema development project.

Revenue did not witness material fluctuations between 2019G and 2020G.
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Service Revenue

Service revenue relates to the cost charged by AOIC to tenants for the consumption of utilities, which includes the cost of electricity,
water, gas and air conditioning. Service revenue declined by a CAGR of 4.1% between 2018G to 2020G primarily due to a decrease in
electricity consumption as the leased area over the year declined from 405,504 in 2019G to 387,114 in 2020G.

Promotion and Advertising/Specialty Revenue

Advertising revenues represent the revenue generated by running marketing campaigns and promotional activities organized by mall
tenants. The revenue from this stream decreased by 29.0% in 2019G, from SAR 12.4 million in 2018G to SAR 8.8 million in 2019G.
Revenue from this stream decreased further by 23.7% in 2020G, from SAR 8.8 million in 2019G to SAR 6.7 million in 2020G.

This primary reason for decrease was a drop in advertisement activities in malls as well as the COVID pandemic, as malls were closed for
three (3) months.

Other Revenue

Other revenue includes income generated from sponsors as well from marketing coupons. Sponsor revenue is derived through Abdullah
Al Othaim Markets Company, which sublets space to vendors for organizing their promotional campaigns in AOIC-operated malls. Other
revenue increased by 16.2% in 2019G, from SAR 7.4 million in 2018G to SAR 8.6 million in 2019G. This was primarily due to an increase
in leased space in Rabwah Mall, Riyadh where revenue increased from SAR 4.3 million in 2019G to SAR 5.5 million in 2020G. No revenue
from sponsors or marketing coupons was earned by AOIC during 2020G.

Discounts

AOIC grants discounts on lease contracts to tenants in order to maintain occupancy of the mall and to support tenants that are critical
in attracting footfall. Discounts declined by 25.0% in 2019G, from SAR 52.2 million in 2018G to SAR 39.2 million in 2019G. However,
discounts increased by 90.5% in 2020G, from SAR 39.2 million in 2019G to SAR 74.6 million in 2020G. The discount percentage is
decided on a case-by-case basis depending on multiple factors, including the relevant tenant’s quality, brand portfolio and its overall
contribution to AOIC's business. Discounts are granted to maintain the performance of the malls and to maintain strategic relations with
tenants to ensure the business continuity of tenants during challenging market conditions. Therefore, discounts may fluctuate on a yearly
basis.

Mall Revenue

The following table presents an overview of AOIC's revenue by mall for the Financial Years ended December 31, 2018G, 2019G and
2020G.

Table No. (6.22): Revenue by Mall

FY Ended December 31 Increase/(Decrease) CAGR

SAR Million Year of Opening 2018G 2019G 2020G 2020G
Audited | Audited | Audited i udited AV

Al Othaim Mall - Al-Rabwah 2001G 1325 132.8 114.6 0.2% (13.7%) (7.0%)
Al Othaim Mall - Al-Ahsa 2007G 101.5 99.9 99.7 (1.5%) (0.2%) (0.9%)
Al Othaim Mall - Dammam 2011G 93.8 92.0 925 (1.9%) 0.5% (0.7%)
Al Othaim Mall - Hail 2016G 63.4 63.9 67.8 0.8% 6.2% 3.4%

Al Othaim Mall - Buraidah 2000G 55.2 61.9 56.5 12.1% (8.7%) 1.2%

Al Othaim Mall - Khurais 2008G 60.4 62.4 60.9 3.3% (2.5%) 0.4%

Al Othaim Mall - Arar 2016G 45.9 42.5 44.3 (7.5%) 4.1% (1.8%)
Al Othaim Mall - Unaizah 2012G 33.4 32.8 32.2 (1.7%) (2.0%) (1.8%)
Akirshah Mall 2011G 2.7 2.6 2.6 (5.3%) 0.2% (2.6%)
Other 0.1 0.2 0.3 64.4% 35.7% 49.4%
Total revenue 589.0 591.1 571.3 0.4% (3.3%) (1.5%)
Discounts (52.2) (39.2) (74.6) (25.0%) 90.5% 19.6%
Net revenue 536.8 551.9 496.7 2.8% (10.0%) (3.8%)

Source: Management information
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Al Othaim Mall - Al-Rabwah

The mall is located in Riyadh’s Rabwah District on the Eastern Ring Road and has been in operation since 2001G (with an expansion in
2009G). The mall has a gross leasable area of 107,825 sq m, of which 76,203 sq m are rental space designed to accommodate more
than 712 shops of different sizes, in addition to restaurants, Saffori Land, which covers an area of 13,560 sq m, Snow City, with an area of
4,500 sq m, and a 1,774 sq m hypermarket. The following table presents the details of the mall's revenues and operational KPIs for the
Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.23): Al Othaim Mall - Al-Rabwah

FY Ended December 31 Increase/(Decrease) CAGR

SAR Million 2018G | 2019G | 20 19G | 2020G | oo o000
Audited | Audited | Audited | Audited Audited

Rental income 101.0 101.7 92.1 0.7% (9.4%) (4.5%)
Operation of malls 14.2 13.5 12.2 (4.7%) (9.8%) (7.3%)
Service income 10.6 10.1 8.8 (4.4%) (12.9%) (8.7%)
Promotion and advertising revenue 2.5 2.0 1.5 (19.9%) (24.3%) (22.1%)
Sponsor revenue 4.3 5.5 - 28.2% (100.0%) (100.0%)
Total revenue 132.5 132.8 114.6 0.2% (13.7%) (7.0%)
Total discounts (19.6) (1.0) (12.3) (94.7%) 1,068.7% (21.0%)
Net revenue 112.9 131.7 102.4 16.7% (22.3%) (4.8%)

Operational KPIs

Turnout rate (in millions) 7.8 9.2 5.9 17.2% (35.8%) (13.3%)
Net lease area (m?) 77,431 77,431 76,203 - (1.6%) (0.8%)
Leased area (m?) 72,929 68,712 62,162 (5.8%) (9.5%) (7.7%)
Rent per m? (SAR) 1,817 1,933 1,844 6.4% (4.6%) 0.7%
Average occupancy (%) 94.2% 88.7% 81.6% (5.8%) (8.1%) (6.9%)
Average annual efficiency (%) * 85.2% 99.2% 89.3% 16.5% (10.0%) 2.4%

Source: Management information

Rabwah Mall contributed 21.7% on average of the gross revenue earned by AOIC between 2018G and 2020G. Revenue did not
significantly fluctuate between 2018G and 2019G. Revenue decreased by 13.7% in 2020G, from SAR 132.8 million in 2019G to SAR
114.6 million in 2020G. This was primarily due to a decline in occupancy of the mall from 88.7% in 2019G to 81.6% in 2020G. This decline
in occupancy was due to the closure of certain contracts with anchor tenants (such as: Basicxx, Centre Point, Twenty4 etc.) in order to free
up space for the construction of the cinema project.
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Al Othaim Mall - Al-Ahsa

The mall is located in Al Mabraz District in Al-Ahsa and has been in operation since 2007G. The mall has a gross leasable area of 85,237
sg m of which 61,162 sq m is available for lease. The mall has around 543 stores and kiosks of different sizes, in addition to restaurants
and Saffori Land covering an area of 9,969 sq m. The mall also has a 6,545 sq m hypermarket. The following table presents the details of
the mall’s revenues and operational KPlIs for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.24): Al-Ahsa Mall

FY Ended December 31 Increase/ Decrease) CAGR
Audited | Audited | Audited | Audited | Audited

Rental income 80.4 81.6 (0.9%) 1.5% 0.3%
Operation of malls 9.9 9.5 9.3 (3.8%) (1.9%) (2.9%)
Service income 8.9 8.8 8.2 (1.5%) (6.3%) (3.9%)
Promotion and advertising revenue 1.5 1.3 0.6 (17.6%) (52.4%) (37.4%)
Total revenue 101.5 99.9 99.7 (1.5%) (0.2%) (0.9%)
Total discounts (2.1) (7.2) (12.6) (20.9%) 75.5% 17.8%
Net revenue 92.4 92.8 87.1 0.4% (6.1%) (2.9%)
Operational KPls
Turnout rate (in millions) 8.8 8.7 5.9 (1.7%) (31.8%) (18.1%)
Net lease area (m? 61,435 61,435 61,162 - (0.4%) (0.2%)
Leased area (m?) 55,913 56,144 54,343 0.4% (3.2%) (1.4%)
Rent per m? (SAR) 1,815 1,780 1,835 (1.9%) 3.1% 0.6%
Average occupancy (%) 91.0% 91.4% 88.9% 0.4% (2.8%) (1.2%)
Average annual efficiency (%) * 91.0% 92.8% 87.3% 1.9% (5.9%) (2.0%)

Source: Management information

Al-Ahsa Mall contributed 17.2% on average of the total revenue generated by AOIC between 2018G and 2020G. Revenue did not
witness material fluctuation between 2018G and 2020G.

Revenue from the mall declined by a CAGR of 0.9% between 2018G and 2020G, from SAR 101.5 million in 2018G to SAR 99.7 million in
2020G. This was primarily due to a decline in average occupancy by 1.2% between 2018G and 2020G, from 91.0% in 2018G to 88.9%
in 2020G, as a result of the termination of various leasing contracts in the normal course of business.

Discounts decreased by 20.9% in 2019G. from SAR 9.1 million in 2018G to SAR 7.2 million in 2019G, due primarily to the lower number
of discounts extended to customers. The increase in discounts by 75.5% in 2020G was primarily due to increased discounts extended
to customers.
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Al Othaim Mall - Dammam

The mall is located in Abdullah Fouad District in Dammam and has been in operation since 2011G. The mall was constructed on an area
of 91,770 sq m, of which 71,231 sq m are rental space designed to accommodate more than 446 stores and kiosks of different sizes.
The mall also accommodates family entertainment centers; Saffori Land, Splash and Action Zone extend over an area of 13,423 sq m, in
addition to a hypermarket with an area of 5,446 sq m. The following table presents the details of the mall's revenues and operational KPls
for the Financial Years ended December 31, 2018G, 2019G and 2020G.

FY Ended December 31 Increase/ Decrease) CAGR

Table No. (6.25): Al Othaim Mall - Dammam

SAR Million 2018G | 2019G | 2020G | 2019G | 2020G | ,yie oo
Audited Audited Audited Audited Audited

Rental income 721 70.4 71.5 (2.2%) 1.5% (0.4%)

Operation of malls 9.7 9.7 9.8 (0.0%) 0.6% 0.3%

Service income 10.1 10.2 9.7 0.4% (4.3%) (2.0%)
Promotion and advertising revenue 1.9 1.7 1.5 (12.1%) (10.4%) (11.3%)
Total revenue 93.8 92.0 92.5 (1.9%) 0.5% (0.7%)
Total discounts (4.4 6.9) (11.3) 58.2% 63.1% 60.7%
Net revenue 89.4 85.0 81.2 (4.9%) (4.6%) (4.7%)

Operational KPls

Turnout rate (in millions) 8.3 6.8 4.5 (18.5%) (33.8%) (26.6%)
Net lease area (m? 71,870 71,870 71,231 - (0.9%) (0.4%)
Leased area (m?) 65,863 61,410 60,489 (6.8%) (1.5%) (4.2%)
Rent per m? (SAR) 1,424 1,498 1,529 5.2% 2.1% 3.6%

Average occupancy (%) 91.6% 85.4% 84.9% (6.8%) (0.6%) (3.7%)
Average annual efficiency (%) * 95.3% 92.5% 87.8% (3.0%) (5.1%) (4.0%)

Source: Management information

Revenue from Al Othaim Mall - Dammam represented 15.9% on average of the gross revenue earned by AOIC between 2018G and
2020G. Despite a decline in occupancy of the mall from 91.6% in 2018G to 85.4% in 2019G, revenue did not witness material fluctuation
in 2019G. The effect of the decline in occupancy was partially offset by the increase in average rent per square meter from SAR 1,424
per square meter in 2018G to SAR 1,498 per square meter in 2019G. This increase was due to the reevaluation of rental agreements
by AOIC in 2019G and the decision to increase the annual lease value for contracts under sale. The decline in occupancy of the mall
resulted from the closure of some contracts with anchor tenants (Splash, Iconic etc.) in order to commence development of the cinema
project in 2019G.

The decline in occupancy of the mall from 85.4% in 2019G to 84.9% in 2020G resulted in revenue not witnessing material fluctuation
between 2019G and 2020G.

Average yearly efficiency of the mall declined at a CAGR of 4.0% between 2018G and 2020G. This was primarily due to an increase in
discounts from 4.4 million in 2018G to SAR 11.3 million in 2020G.
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Al Othaim Mall - Hail

The mall is located in Nagrah District on King Saud Road in the city of Hail and has been in operation since 2016G. The mall has a gross
leasable area of 79,894 sq m, of which 63,524 sq m is net leasable area designed to accommodate 377 stores and kiosks of different
sizes, in addition to restaurants. The mall also includes a family entertainment center (Saffori Land) and a hypermarket covering an area
of 5,500 sq m and 4,680 sq m respectively. The following table presents the details of the mall’s revenues and operational KPIs for the
Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.26): Al Othaim Mall - Hail

FY Ended December 31 Increase/ Decrease) CAGR
Audited | Audited | Audited | Audited | Audited

Rental income 44.6 48.0 50.9 7.6% 6.1% 6.8%
Operation of malls 9.0 8.3 9.1 (7.8%) 9.2% 0.3%
Service income 8.8 7.1 7.4 (19.3%) 4.7% (8.1%)
Promotion and advertising revenue 1.0 0.5 0.4 (50.4%) (12.4%) (34.1%)
Total revenue 63.4 63.9 67.8 0.8% 6.2% 3.4%
Total discounts (4.4) (5.1) (10.1) 13.9% 99.7% 50.8%
Net revenue 59.0 58.8 57.7 (0.2%) (1.9%) (1.1%)

Operational KPls

Turnout rate (in millions) 4.0 4.2 3.3 5.2% (21.7%) (9.3%)
Net lease area (m? 61,552 61,552 63,524 - 3.2% 1.6%
Leased area (m?) 50,599 50,551 51,128 (0.1%) 1.1% 0.5%
Rent per m? (SAR) 1,253 1,264 1,327 0.9% 5.0% 2.9%
Average occupancy (%) 82.2% 82.1% 80.5% (0.1%) (2.0%) (1.1%)
Average annual efficiency (%) * 93.0% 92.1% 85.1% (1.0%) (7.6%) (4.3%)

Source: Management information

The Grand Mall contributed 11.1% on average of AOIC's gross revenue between 2018G and 2020G. Revenue did not witness material
fluctuation between 2018G and 2019G.

Revenue from the mall increased by 6.2% in 2020G from SAR 63.9 million in 2019G to SAR 67.8 million in 2020G. This was primarily due
to the increase in rent per sq m from SAR 1,264 in 2019G to SAR 1,327 in 2020G.
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Al Othaim Mall - Buraidah

The mall is located in Buraidah and has been in operation since 2000G (with an expansion in 2010G). The mall has a gross leasable
area of 52,660 sq m and a net leasable area of 40,763 sq m. The rental space is designed to accommodate more than 375 stores and
kiosks. The mall also has a 3,939 sq m hypermarket and a family entertainment center (Saffori Land) covering an area of 3,870 sq m.
The following table presents the details of the mall's revenues and operational KPIs for the Financial Years ended December 31, 2018G,
2019G and 2020G.

Table No. (6.27): Al Othaim Mall - Buraidah

FY Ended December 31 Increase/ Decrease) CAGR

SAR Million 2018G | 2019G | 2020G | 2019G | 2020G | ,yie oo
Audited Audited Audited Audited Audited

Rental income 54.5 49.2 15.2% (9.7%) 2.0%

Operation of malls 6.1 6.2 6.1 0.8% (1.2%) (0.2%)
Service income 0.8 0.8 0.8 (0.1%) (2.3%) (1.2%)
Promotion and advertising revenue 1.0 0.5 0.5 (52.1%) (8.9%) (33.9%)
Total revenue 55.2 61.9 56.5 12.1% (8.7%) 1.2%

Total discounts (2.4) (5.6) 4.1) 135.9% (26.7%) 31.5%
Net revenue 52.9 56.4 52.4 6.6% (7.0%) (0.4%)

Operational KPls

Turnout rate (in millions) 6.6 6.4 3.9 (3.4%) (38.7%) (23.0%)
Net lease area (m? 40,858 40,858 40,763 (0.0%) (0.2%) (0.1%)
Leased area (m?) 39,003 38,971 37,950 (0.1%) (2.6%) (1.4%)
Rent per m? (SAR) 1,416 1,589 1,489 12.2% (6.3%) 2.6%

Average occupancy (%) 95.5% 95.4% 93.1% (0.1%) (2.4%) (1.2%)
Average annual efficiency (%) * 95.7% 91.0% 92.8% (4.9%) 1.9% (1.6%)

Source: Management information

Al Othaim Mall - Buraidah contributed 9.9% on average of AOIC's gross revenue between 2018G and 2020G. In 2019G, revenues
increased by 12.1%, from SAR 55.2 million in 2018G to SAR 61.9 million in 2019G, mainly due to the increase in rent per square meter
from SAR 1,416 per sq m in 2018G to SAR 1,589 in 2019G. The increase was driven by the annual increase in the value of lease contracts
for various customers. Further, AOIC also reevaluated active contracts in 2019G and agreed to increase the annual rent. Revenue
decreased by 7.0% in 2020G, from SAR 56.4 million in 2019G to SAR 52.4 million in 2020G. This is mainly due to the decrease in rent per
square meter from SAR 1,589 per square meter in 2019G to SAR 1,489 SAR in 2020G. This decrease is attributed to the annual reduction/
exemption provided on the value of lease contracts for various customers. Furthermore, Abdullah Al Othaim Investment Company also
reevaluated the contracts in force in 2020G. This was due to the period of downturn caused by the ongoing COVID-19 pandemic.

The occupancy of the mall did not witness material fluctuation between 2018G and 2019G. However, in 2020G it fell by 2.4%, from 95.4%
in 2019G to 93.1% in 2020G. This was due to significant drop in footfall in 2020G, this was due to closure of malls for 3 months during
lockdowns imposed during the COVID pandemic.
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Al Othaim Mall - Khurais

The mall is located east of Riyadh at the intersection of Khurais Road and Hassan Bin Thabet Street and has been in operation since
2008G. The mall has a gross leasable area of 68,560 sq m, of which 50,656 sq m is rental space designed to accommodate around 327
stores and kiosks in addition to restaurants. The mall also has a family entertainment center (Saffori Land) covering an area of 8,070 sq
m and a 5,200 sq m hypermarket. The following table presents the details of the mall’s revenues and operational KPlIs for the Financial
Years ended December 31, 2018G, 2019G and 2020G.

FY Ended December 31 Increase/ Decrease) CAGR

Table No. (6.28): Al Othaim Mall - Khurais

SAR Million 2018G | 2019G | 2020G | 2019G | 2020G | ,yie oo
Audited Audited Audited Audited Audited

Rental income 42.9 45.0 46.5 5.0% 3.3% 4.2%
Operation of malls 6.1 5.8 6.5 (4.7%) 12.0% 3.3%
Service income 6.2 6.6 6.5 6.9% (2.0%) 2.4%
Promotion and advertising revenue 2.2 2.0 1.4 (12.0%) (26.5%) (19.6%)
Sponsor revenue 3.1 3.1 - (0.4%) (100.0%) (100.0%)
Total revenue 60.4 62.4 60.9 3.3% (2.5%) 0.4%
Total discounts 4.2) (7.1) (5.9 67.0% (16.7%) 18.0%
Net revenue 56.2 55.4 55.0 (1.5%) (0.7%) (1.1%)

Operational KPIs

Turnout rate (in millions) 6.6 7.0 4.6 5.9% (34.4%) (16.7%)
Net lease area (m?) 50,267 50,267 50,656 - 0.8% 0.4%
Leased area (m?) 42,362 46,303 45,848 9.3% (1.0%) 4.0%
Rent per m? (SAR) 1,427 1,348 1,328 (5.5%) (1.5%) (3.5%)
Average occupancy (%) 84.3% 92.1% 90.5% 9.3% (1.7%) 3.6%
Average annual efficiency (%) * 93.0% 88.7% 90.4% (4.6%) 1.9% (1.4%)

Source: Management information

Khurais Mall contributed 10.5% on average of Abdullah Al Othaim Investment Company’s gross revenues between 2018G and 2020G.
Revenue from the mall increased by 6.9% in 2019G, from SAR 60.4 million in 2018G to SAR 62.4 million in 2019G. This was due to the
increase in average occupancy of the mall from 83.7% in 2018G to 92.1% in 2019G. The impact of the increase in mall occupancy was
partially offset by a decline in average rent per sq m from SAR 1,427 in 2018G to SAR 1,348 in 2019G. Revenue decreased from SAR
62.4 million in 2019G to SAR 60.9 million in 2020G due to a decrease in average occupancy of the mall from 92.1% in 2019G to 90.5%
in 2020G.
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Al Othaim Mall - Arar

The mall is located on King Abdulaziz Road in the city of Arar and has been in operation since 2016G. The mall has a gross leasable area
of over 66,185 sq m of which 50,381 sq m are rental space designed to accommodate more than 288 stores and kiosks of different sizes
in addition to restaurants. The mall also has a family entertainment center (Saffori Land) and a hypermarket covering an area of 4,370 sq
m and 4,367 sq m respectively. The following table presents the details of the mall’s revenues and operational KPIs for the Financial Years
ended December 31, 2018G, 2019G and 2020G.

Table No. (6.29): Al Othaim Mall - Arar

FY Ended December 31 Increase/ Decrease) CAGR

SAR Million 2018G | 2019G | 2020G | 2019G | 2020G | ,yie oo
Audited Audited Audited Audited Audited

Rental income 33.6 31.2 33.0 (7.0%) 5.9% (0.8%)

Operation of malls 6.0 55 5.8 (8.7%) 5.2% (2.0%)
Service income 52 5.4 5.1 2.3% (5.7%) (1.8%)
Promotion and advertising revenue 1.0 0.4 0.4 (57.8%) (14.4%) (39.9%)
Total revenue 45.9 42.5 44.3 (7.5%) 4.1% (1.8%)
Total discounts (4.8) (1.2) (13.0) (75.4%)  1,012.7% 65.3%
Net revenue 41.2 41.3 31.3 0.4% (24.4%) (12.9%)

Operational KPls

Turnout rate (in millions) 3.9 3.6 2.7 (7.3%) (26.0%) (17.2%)
Net lease area (m? 49,623 49,623 50,381 - 1.5% 0.8%

Leased area (m?) 38,648 37,348 37,478 (3.4%) 0.3% (1.5%)
Rent per m? (SAR) 1,188 1,138 1,181 (4.2%) 3.8% (0.3%)
Average occupancy (%) 77.9% 75.3% 74.4% (3.4%) (1.2%) (2.3%)
Average annual efficiency (%) * 89.7% 97.3% 70.7% 8.5% (27.3%) (11.2%)

Source: Management information

Al Othaim Mall - Arar contributed 7.6% on average of AOIC's gross revenue between 2018G and 2020G. In 2019G, revenues decreased
by 7.5%, from SAR 45.9 million in 2018G to SAR 42.5 million in 2019G, primarily due to the decrease in the average occupancy of the
mall from 77.9% in 2018G to 75.3% in 2019G due to the closure of some contracts in the course of regular business.

Revenue increased by 4.1% in 2020G, from SAR 42.5 million in 2019G to SAR 44.3 million in 2020G. The impact of the decrease in mall
occupancy was partially offset by an increase in average rent per sq m from SAR 1,138 in 2019G to SAR 1,181 in 2020G.

AOIC granted fewer discounts to the tenants in 2019G. Discounts increased from SAR 1.2 million in 2019G to SAR 13.0 in 2020G as more
discounts were given to customers.
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Al Othaim Mall - Unaizah

The mall is located in northwest Unaizah governorate on King Saud Road and has been in operation since 2012G (with an expansion in
2016G). The mall's total leasable area is 43,129 square meters, of which 37,632 square meters are leasable and designed to accommodate
more than 173 shops and kiosks of various sizes. The mall also contains a family entertainment center (Saffori Land) and a hypermarket
on an area of 3,267 square meters and 2,917 square meters, respectively. The following table presents the details of the mall's revenues
and operational KPlIs for the Financial Years ended December 31, 2018G, 2019G and 2020G.

FY Ended December 31 Increase/ Decrease) CAGR

Table No. (6.30): Al Othaim Mall - Unaizah

SAR Million 2018G | 2019G | 2020G | 2019G | 2020G | ,yie oo
Audited Audited Audited Audited Audited

Rental income 23.9 24.2 24.0 1.5% (0.8%) 0.3%

Operation of malls 4.5 4.4 4.2 (2.8%) (4.3%) (3.5%)
Service income 3.9 3.8 3.6 (2.4%) (4.6%) (3.5%)
Promotion and advertising revenue 1.2 0.5 0.4 (60.5%) 17.1%) (42.8%)
Total revenue 334 32.8 322 (1.7%) (2.0%) (1.8%)
Total discounts (3.5) (5.2) (5.4) 49.1% 4.4% 24.8%
Net revenue 29.9 27.7 26.8 (7.6%) (3.1%) (5.4%)

Operational KPls

Turnout rate (in millions) 2.8 2.9 2.3 5.3% (19.7%) (8.1%)
Net lease area (m? 37,553 37,553 37,632 - 0.2% 0.1%
Leased area (m?) 34,375 32,934 31,947 (4.2%) (3.0%) (3.6%)
Rent per m? (SAR) 971 996 1,007 2.6% 1.1% 1.8%
Average occupancy (%) 91.5% 87.7% 84.9% (4.2%) (3.2%) (3.7%)
Average annual efficiency (%) * 89.6% 84.3% 83.3% (6.0%) (1.2%) (3.6%)

Source: Management information

Al Othaim Mall - Unaizah contributed 5.6% on average of AOIC's gross revenue between 2018G and 2020G. Revenue did not witness
material fluctuation between 2018G and 2019G. However, the occupancy of the mall declined from 91.5% in 2018G to 87.7% in 2019G.
The decline in occupancy of the mall was due to the termination of some contracts with fixed tenants in order to start the construction
of the cinema project.

The occupancy of the mall declined from 87.7% in 2019G to 84.9% in 2020G and the rent per sq m increased from SAR 966 per sq m in
2019G to SAR 1,007 per sq m in 2020G. Revenue decreased by 2.0% in 2020G, from SAR 32.8 million in 2019G to SAR 32.2 million in
2020G. This was primarily due to no revision to the annual lease contracts with customers in 2020G during the COVID-19 pandemic, as
a result the customers shifted to cheaper options.
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Akirshah Mall

A mall located in Qassim region, including direct sale shops, with a total leasable area of 7,320 square meters and containing 14 stores.

FY Ended December 31 Increase/ Decrease) CAGR
Audited | Audited | Audited | Audited | Audited

Rental income (4.7%) (2.4%)
Operation of malls 0.3 0.2 0.2 (12.8%) - (6.6%)
Service income 0.2 0.2 0.2 (0.1%) - (0.1%)
Total revenue 2.7 2.6 2.6 (5.3%) 0.2% (2.6%)
Total discounts 0.1 - - (100.0%) N/A (100.0%)
Net revenue 2.6 2.6 2.6 (2.5%) 0.2% (1.2%)

Operational KPls

Net lease area (m?) 6,320 6,320 6,320 - - -

Leased area (m?) 5,812 5,770 5,770 (0.7%) - (0.4%)
Rent per m? (SAR) 467 446 446 (4.6%) 0.2% (2.2%)
Average occupancy (%) 92.0% 91.3% 91.3% (0.7%) - (0.4%)
Average annual efficiency (%) * 97.1% 100.0% 100.0% 2.9% - 1.5%

Source: Management information

Akirshah Mall contributed 0.5% on average of AOIC’s gross revenue between 2018G and 2020G. Revenue declined at a CAGR of 2.6%
between 2018G and 2020G, from SAR 2.7 million in 2018G to SAR 2.6 million in 2019G. This was primarily due to decline in occupancy
from 92.0% in 2018G to 91.3% in 2020G due to the closure of contracts in the normal course of business as well as a reduction in annual
price of lease agreements.

Other

Other primarily includes rental income from a plot of land located in Al-Kharj with an annual rent of SAR 0.15 million. The income did not
witness material fluctuation between 2018G and 2020G.

Top 10 Customers Based on Revenue

The following table presents an overview of AOIC's top 10 customers based on revenue for the Financial Years ended December 31,
2018G, 2019G and 2020G.

Table No. (6.31): Revenue by Top 10 Customers

FY Ended December 31 Increase/ Decrease) CAGR
Audited | Audited | Audited | Audited | Audited
Alshaya Group 62.9 70.0 2.6% 11.3% 6.9%
Landmark Arabia Company 62.0 60.3 48.2 (2.7%) (20.2%) (11.9%)
Abdullah Al Othaim Entertainment Co. 34.5 32.2 31.4 (6.6%) (2.6%) (4.6%)
Abdullah Al Othaim Markets Company 26.7 18.0 25.0 (32.7%) 38.8% (3.3%)
Abdullah Al Othaim Fashion Co. 19.3 18.0 17.3 (6.7%) (4.2%) (5.5%)
Sky Island Fashion Company Limited 15.8 171 17.0 8.4% (0.4%) 3.9%
Al Abdulkarim Holding Co. 12.2 12.1 13.6 (0.3%) 11.8% 5.6%
Apparel Group (Leather Corner Trading) 13.3 10.1 12.3 (24.3%) 22.2% (3.9%)
NESK LLC 7.5 7.0 8.8 (6.6%) 25.1% 8.1%
Fawaz Abdulaziz Alhokair & Co. 8.7 7.0 7.6 (19.6%) 9.0% (6.4%)
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FY Ended December 31 Increase/ Decrease) CAGR
Audited | Audited | Audited | Audited | Audited
Top 10 revenue contributors 261.4 244.8 251.1 6.3%) 2.6% 2.0%)
Other 327.6 346.2 320.2 5.7% (7.5%) (1.2%)
Total revenue 589.0 591.1 571.3 0.4% (3.3%) (1.5%)

As a percentage of total revenue

Alshaya Group 10.4% 10.6% 13.4% 2.3% 26.2% 13.6%
Landmark Arabia Company 10.5% 10.2% 9.2% (3.1%) (9.4%) (6.3%)
Abdullah Al Othaim Entertainment Co. 5.9% 5.4% 6.0% (6.9%) 10.6% 1.4%
Abdullah Al Othaim Markets Company 4.5% 3.0% 4.8% (32.9%) 57.5% 2.8%
Abdullah Al Othaim Fashion Co. 3.3% 3.0% 3.3% (7.0%) 8.7% 0.5%
Sky Island Fashion Company Limited 2.7% 2.9% 3.3% 8.0% 13.0% 10.4%
Al Abdulkarim Holding Co. 2.1% 2.1% 2.6% (0.6%) 26.8% 12.3%
Apparel Group (Leather Corner Trading) 2.3% 1.7% 2.4% (24.6%) 38.6% 2.2%
NESK LLC 1.3% 1.2% 1.7% (6.9%) 41.9% 14.9%
Fawaz Abdulaziz Alhokair & Co. 1.5% 1.2% 1.5% (19.9%) 23.7% (0.5%)
Top 10 revenue contributors 44.4% 41.4% 44% (6.7%) 6.2% 0.5%
Other 55.6% 58.6% 56.0% 5.3% (4.4%) (0.4%)
Total revenue 100.0% 100.0% 100.0% - - -

Source: Management information

Alshaya Group

Alshaya Group was the largest revenue contributor to Abdullah Al Othaim Investment Company with an average contribution of 11.5%
of total revenues between 2018G and 2020G. It operates several brands which mainly include H&M, Foot Locker, Victoria's Secret,
Debenhams, Mothercare, Next, etc. Revenues did not witness material fluctuations between 2018G and 2019G.

Customer revenues increased by 11.3% in 2020G from SAR 62.9 million in 2019G to SAR 70.0 million in 2020G. This is mainly due to the
increase in rental income from SAR 56.7 million in 2019G to SAR 64.6 million in 2020G. This increase is due to the increase in annual rent
as per the lease agreements and the percentage of rental income of 2019G, which were recorded in 2020G.

Landmark Arabia Company

Landmark Arabia Company was the second largest revenue contributor to AOIC with an average contribution of 10.0% of the total
revenue between 2018G and 2020G. The customer operates multiple brands within its portfolio such as Centrepoint, Max, Home Centre,
Shoe Xpress etc. Revenue declined by 2.7% in 2019G, from SAR 62.0 million in 2018G to SAR 60.3 million in 2019G. This was primarily
due to a decline in average leased area from around 69,537 sq m in 2018G to 58,895 sq m in 2019G. This was due to AOIC freeing up
space leased by customers in order to proceed with the construction of the cinema. The impact of the decline in occupancy in 2019G
was partially offset by the increase in rent per sq m from 892 per sq m in 2018G to SAR 1,025 per sq m in 2019G.

Customer revenue further declined by 20.2% in 2020G. from SAR 60.3 million in 2019G to SAR 48.2 million in 2020G. This was primarily
due to a decline in leased area from 58,895 sq m in 2019G to 57,691 sgq m in 2020G. A decline in rent per sq m from SAR 1,025 per sq
m in 2019G to SAR 960 per sq m in 2020G further contributed to the decline.

Abdullah Al Othaim Entertainment Co.

This is a wholly owned subsidiary of AOIC which operates various family entertainment centers across the Kingdom in AOIC-operated
malls. (For further details, see the section “Division of Revenue by Related and Non-Related Parties”).

Abdullah Al Othaim Markets Company

Abdullah Al Othaim Markets Company is a shareholder of AOIC, with a holding of SAR 13.65% as of December 31, 2020G. (For further
details, see the section "Division of Revenue by Related and Non-Related Parties”).
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Abdullah Al Othaim Fashion Co.

AOIC acquired a 100.0% equity stake in Abdullah Al Othaim Fashion Co. from AOHC on January 1, 2018G. (For further details, see the
section “Division of Revenue by Related and Non-Related Parties”).

Sky Island Fashion Company Limited

This customer remained the sixth largest contributor with an average contribution of 2.9% of gross revenues between 2018G and 2020G.
This customer operates the brands Red Tag and Twenty4 across various AOIC-operated malls. During 2019G, revenues increased by
8.4%, from SAR 15.8 million in 2018G to SAR 17.1 million in 2019G, mainly due to the increase in rent per square meter from SAR 13,541
per sgq m in 2018G to SAR 13,825 in 2019G. Additionally, the annual rent increase of three existing contracts also contributed additional
revenue in 2019G.

Revenues did not witness significant fluctuations between 2019G and 2020G, as there was no change in the leased area and rent per
square meter between the two periods.

Al Abdulkarim Holding Co.

The customer operates several brands within its portfolio, such as Blue Age, Charanga, Rena, The Accessory, etc. Revenues did not
witness material fluctuations between 2018G and 2019G. Revenues increased by 11.8% in 2020G, from SAR 12.1 million in 2019G to SAR
13.6 million in 2020G. The increase is due to the increase in rent per square meter from SAR 1,644 per square meter in 2019G to SAR
1,838 per square meter in 2020G, while the leased space remained the same at SAR 7,390 in 2019G and 2020G.

Apparel Group (Leather Corner Trading)

This client operates many brands Abdullah Al Othaim Investment Company’s malls, which mainly include: Crocs, Tim Hortons, Inglot,
Skechers, Beverly Hills Polo Club, Aeropostale, Athletes, Dune and others. Revenues decreased by 24.3% in 2019G, from SAR 13.3
million in 2018G to SAR 10.1 in 2019G. This was primarily due to decline in leased area from 6,705 sq m in 2018G to 6,543 sq m in 2019G
due to closure of some brands in 2019G.

Revenues increased by 22.2% in 2020G from SAR 10.1 million in 2019G to SAR 12.3 million in 2020G. This was primarily due to an
increase in leased area from 6,543 square meters in 2019G to 8,235 square meters in 2020G.

NESK LLC

This operates several fashion franchises and brands from the US and European territories that deal in clothing, such as tuxedos, family
and children’s wear and women’s underwear.

During 2019G, revenues decreased by 6.6%, from SAR 7.5 million in 2018G to SAR 7.0 million in 2019G, primarily due to the termination
of one contract at the end of 2018G, whose impact was removed in 2019G. Revenues increased by 25.1% in 2020G, from SAR 7.0 million
in 2019G to SAR 8.8million in 2020G. This was primarily due to the renewal of six (6) contracts in the month of October 2020G which
resulted in an increase of SAR 1.7 million.

Fawaz Abdulaziz Alhokair & Co.

This customer contributed 1.4% on average of the total revenue generated by AOIC between 2018G and 2020G. It operates in many
brands including Monsoon, Sweet Blanco, Aldo Accessories, Pull & Bear, etc. Revenues decreased by 19.6% in 2019G, from SAR 8.7
million in 2018G to SAR 7.0 in 2019G. This was primarily due to a decline in leased area from 5,320 sq m in 2018G to 4,264 sq m in 2019G
due to closure of certain outlets by the customer.

Revenues increased by 9.0% in 2020G, from SAR 7.0 million in 2019G to SAR 7.6 million in 2020G. This is mainly due to the increase in
rent per square meter from SAR 1,631 per square meter in 2019G to SAR 1,864 per square meter in 2020G. This was offset by a decrease
in the leased area from 4,264 square meters in 2019G to 4,068 square meters in 2020G.
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Division of Revenue by Related and Non-Related Parties

The following table presents an overview of Abdullah Al Othaim Investment Company’s revenues divided by related and non-Related
Party for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.32): Division of Revenues by Related and Non-Related Parties (Total)

FY Ended December 31 Increase/ Decrease) CAGR

SAR Million 2018G | 2019G | 2020G | 2019G | 2020G | ,pie oo
Audited Audited Audited Audited Audited

Related Party

Abdullah Al Othaim Entertainment Co. 345 322 314 (6.6%) (2.6%) (4.6%)
Abdullah Al Othaim Markets Company 26.7 18.0 25.0 (32.7%) 38.8% (3.3%)
Abdullah Al Othaim Fashion Co. 19.3 18.0 17.3 (6.7%) (4.2%) (5.5%)
Abdullah Al Othaim Food Co. 4.6 53 5.2 13.9% (0.9%) 6.2%

Total income 85.1 73.5 78.8 (13.7%) 7.3% (3.8%)
Non-Related Party 503.8 517.6 492.5 2.7% (4.8%) (1.1%)
Total revenue 589.0 591.1 571.4 0.4% (3.3%) (1.5%)

Source: Management information

Abdullah Al Othaim Entertainment Co.

Abdullah Al Othaim Entertainment Co. is a wholly owned subsidiary of Abdullah Al Othaim Investment Company and is involved in the
operation of the family entertainment centers Saffori Land, Faby Land, Snow City, Action Zone, Splash etc. The subsidiary leased space
to operate family entertainment centers in malls operated by Abdullah Al Othaim Investment Company Related Parties occupied 13.3%
on average of the total net leasable area across various AOIC-operated malls.

Revenue decreased at a CAGR of 4.6% between 2018G and 2020G, from SAR 34.5 million in 2018G to SAR 31.4 million in 2020G. This
was primarily due to decline in leased area from 61,966 sq m in 2018G to 59,627 sq m in 2020G as a result of certain space being freed
up from the Related Party for the cinema project.

Abdullah Al Othaim Markets Company

Revenue is derived from leasing space to the Related Party to operate hypermarkets in AOIC-operated malls. Related Parties occupied
8.8% on average of the total net leasable area across various AOIC-operated malls.

During 2019G, revenues decreased by 32.7%, from SAR 26.7 million in 2018G to SAR 18.0 million in 2019G, mainly due to the lack of
sponsor revenues in 2019G compared to SAR 7.4 million in 2018G.

Revenue increased by 38.8% in 2020G from SAR 18.0 million in 2019G to SAR 25.0 million in 2020G. This is mainly due to the increase in
rent per square meter from SAR 1,631 per square meter in 2019G to SAR 1,864 per square meter in 2020G. This was offset by a decrease
in leased area from 39,963 square meters in 2019G to 38,890 square meters in 2020G. In addition, there was no sponsor revenue in
2020G.

Abdullah Al Othaim Fashion Co.

Abdullah Al Othaim Fashion Co. was 100% acquired by AOIC on January 1, 2018G from Abdullah Al Othaim Holding Company. The
subsidiary operates various brands in the Kingdom under franchise agreements. Revenue from the customer represents the rent charged
by AOIC for the leased outlets in AOIC-operated malls. Related Parties occupied 4.1% on average of the total net leasable area across
various AOIC-operated malls.

Revenue decreased by 5.5% in 2018G, from SAR 19.3 million in 2018G to SAR 17.3 million in 2020G. This was primarily due to a decline
in leased area from 16,880 sq m in 2018G to 14,120 sq m in 2020G due to the exiting of brands in their portfolio leading to the closure
of outlets.

Abdullah Al Othaim Food Co.
This entity is 100% owned by AOIC and is engaged in operating various food and beverage outlets leased in AOIC-operated malls.
Related Parties occupied 0.5% on average of the total net leasable area across various AOIC-operated malls.

Rent revenue increased by 13.9% in 2019G, from SAR 4.6 million in 2018G to SAR 5.3 million in 2019G. This was primarily due to
the increase in leased area from 2,246 square meters in 2018G to 2,540 square meters in 2019G. Revenue did not witness material
fluctuations between 2019G and 2020G.
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6.5.4.3 Cost of sales

The following table presents AOIC's cost of sales for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.33): Cost of Sales

FY Ended December 31 Increase/ Decrease) CAGR

SAR Million 2018G | 2019G | 2020G | 2019G | 2020G | ,yie oo
Audited | Audited | Audited ited udited

Cost of revenue

Depreciation 68.3 60.2 57.3 (11.9%) (4.8%) (8.4%)
General benefits 48.4 51.3 39.7 6.0% (22.6%) (9.5%)
Employee salaries and other benefits 27.9 32.8 25.6 17.6% (21.9%) (4.2%)
Depreciation expense - leases - 36.8 271 N/A (26.3%) N/A
Outsourcing services 15.0 14.9 12.2 (0.8%) (18.2%) (9.9%)
Maintenance 7.9 6.8 8.2 (13.2%) 19.2% 1.8%
Rent 46.9 - 0.1 (100.0%) N/A (96.6%)
Other 10.5 7.8 4.4 (25.9%) (43.3%) (35.2%)
Total 224.9 210.6 174.5 (6.4%) (17.2%) (11.9%)

Source: The audited financial statements of Abdullah Al Othaim Investment Company for the Financial Years ended December 31, 2019G and 2020G

Depreciation relates to the investment properties (buildings, machinery and equipment, furniture and fixtures and leasehold improvements)
and fixed assets (equipment, computers etc.) of AOIC. Consumption decreased by 11.9% in 2019G, from SAR 68.3 million in 2018G
to SAR 60.2 million in 2019G. This was primarily due to a decline in depreciation of machinery and equipment by SAR 10.8 million in
2019G. Various assets were fully depreciated in 2018G. Therefore, no depreciation was charged for such assets in 2019G. Depreciation
decreased by 4.8%, from SAR 60.2 million in 2019G to SAR 57.3 million in 2020G. This was primarily due to a decline in the net book
value of depreciable investment properties.

Public utilities represent electricity, water and gas expenses incurred during the year. During 2019G, the cost increased by 6.0%, from
SAR 48.4 million in 2018G to SAR 51.3 million in 2019G, mainly as a result of the increase in the unit price of electricity by the Saudi
Electricity Company in 2019G. Cost declined by 22.6% in 2020G, from SAR 51.3 million in 2019G to SAR 39.7 million in 2020G. This
primarily resulted from closure of malls for 3 months on account of the COVID pandemic and hence all utilities were reduced in 2020G
as compared to 2019G. Further, the Government provided a subsidy for electricity expenses, which resulted in lower electricity costs.

Employee salaries and other benefits represent the compensation paid to operational staff. During 2019G, the cost increased by 17.6%,
from SAR 27.9 million in 2018G to SAR 32.8 million in 2019G, mainly as a result of the increase in the number of operational employees
from 452 in 2018G to 471 in 2019G. Further, annual increments in the salaries of existing staff also contributed to an increase in the
expense in 2019G. The cost decreased by 21.9% in 2020G, from SAR 32.8 million in 2019G to SAR 25.6 million in 2020G. This was mainly
caused by a reduction in the number of employees, which led to lower salaries and end of service benefits. Furthermore, there was a 60%
subsidy given by Sanad program for Saudi employees during the COVID pandemic. The expenses were reduced to only 40% of the cost
and the rest was paid to Saudi employees directly by the government.

Depreciation expenses — leases were recognized in 2019G as a result of the adoption of IFRS 16. AOIC recognizes right-of-use of assets
at the commencement date of the lease (i.e., the date the underlying asset is available for use). Right-of-use assets are measured at cost,
less any accumulated depreciation and impairment losses, and adjusted for any re-measurement of lease liabilities. Such right-of-use
assets are depreciated on a straight-line basis over the shorter of its estimated useful life and the lease term. AOIC recognized SAR 36.8
million as a depreciation charge for the year in 2019G against right-of-use of assets. Prior to 2019G, the expense was recognized as
rent expense as a separate line item in cost of sales. In 2020G, there was a rent concession (COVID-19 relief) of SAR 9.3 million in lease
liabilities which resulted in the reduction of the depreciable amount of the right-of-use asset on account of COVID-19 relief, provided
primarily for the rent of Dammam Mall.

Outsourcing services represent the cost of temporary labor obtained from a Related Party workforce supplier. AOIC has an agreement
with Asasat Al Nafel Company (a subsidiary) for the provision of outsourced labor. During 2019G, the auditors presented the cost as a
separate line item and restated the comparatives. Prior to 2019G, the cost was included as part of salaries and benefits. Expenses did
not witness material fluctuation between 2018G and 2019G. The outsource services declined by 18.2% in 2020G from SAR 14.9 million
in 2019G to SAR 12.2 million in 2020G, this was primarily due to closure of malls for 3 months so a discount was negotiated with the
supplier to reduce the cost.

Maintenance costs include expenses incurred for the repair and maintenance of malls. Abdullah Al Othaim Investment Company has
outsourced maintenance services to various vendors including air conditioning, central gas system, system maintenance, automatic
doors, escalators, elevators, fire alarm system, etc. Overall, there was no change between 2018G to 2020G. Maintenance costs increased
at a CAGR of 1.8%, from SAR 7.9 million in 2018G to SAR 8.2 million in 2020G. The increase was partially set off by a decline in the cost
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of annual maintenance contracts driven by the provision of discounts by vendors. Further, management introduced cost optimization
measures between 2018G and 2019G in order to effectively manage the assets, which resulted in a decline in maintenance costs.

Rent mainly related to the rent paid by AOIC for leased lands, a leased mall and staff accommodations. The expenses mainly included
the rent paid for Dammam Mall, which is owned by Abdullah Al Othaim Markets Company (a Shareholder). AOIC leased the mall at an
annual rental cost of SAR 34.9 million. In addition to this, AOIC also pays an annual rent of SAR 11.1 million for a part of the Rabwah Mall
land, which is owned by a third party. From 2019G onwards, the rent was recognized in accordance with the requirements of IFRS 16 and
the expenses were charged by depreciating the capitalized right-of-use assets on a straight-line basis over the lease term.

Other costs mainly include donations, cleaning expenses, insurance, transport, fines and violations, Government charges, branch licenses,
office supplies, cost of uniforms for workers and other miscellaneous expenses. The cost declined by a CAGR of 35.2%, from SAR 10.5
million in 2018G to SAR 4.4 million in 2020G. This primarily resulted from a decrease in fines, violations and permits and renewal fees.

6.5.4.4 Selling and Distribution Expenses

The following table presents Abdullah Al Othaim Investment Company's selling & distribution expenses for the Financial Years ended
December 31, 2018G, 2019G, and 2020G.

Table No. (6.34): Selling and Distribution Expenses

FY Ended December 31 Increase/ Decrease) CAGR

Audited | Audited | Audited udited udited
Advertising 13.4 52 85.4% (61.1%) (15.1%)
Employee salaries and other benefits 2.1 3.4 3.2 57.6% (4.5%) 22.7%
Depreciation 0.1 0.1 0.1 (18.8%) (9.5%) (14.3%)
Other 0.3 0.3 0.1 14.9% (57.6%) (30.2%)
Total 9.8 17.2 8.7 76.0%  (49.7%) (5.9%)

Source: The audited financial statements of Abdullah Al Othaim Investment Company for the Financial Years ended December 31, 2019G and 2020G

Adbvertising includes the cost of media and press marketing, printing expenses, marketing gifts and events, expenses incurred for
organizing festivals in AOIC-operated malls and consultancy expenses. During 2019G, expenses increased by 85.4%, from SAR 7.2
million in 2018G to SAR 13.4 million in 2019G. This mainly resulted from the increase in the cost of marketing activities from SAR 3.9
million in 2018G to SAR 7.6 million in 2019G. Abdullah Al Othaim Investment Company organized many marketing events in 2019G
which mainly include free coupons, free cars, African and Chinese circus’, etc. These events declined by 61.1% in 2020G, from SAR 13.4
million in 2019G to SAR 5.2 million in 2020G. The primary reason was the restrictions imposed by the COVID-19 pandemic resulting in
fewer marketing campaigns.

Employee salaries and other benefits include salaries and benefits paid to sales and marketing staff. The expenses increased at a CAGR
of 22.7% between 2018G and 2020G. This was primarily due to an increase in the number of staff in accordance with AOIC's manpower
plan as a replacement cost.

Depreciation mainly relates to the electronic screens and advertising boards installed in the malls for marketing purposes. Depreciation
expenses did not witness material fluctuation between 2018G and 2020G.

Other mainly represents expenses pertaining to business travel, entertainment and hospitality and subscription expenses. These expenses
declined by a CAGR of 30.2% between 2018G and 2020G. These expenses fluctuate depending on AOIC's requirements which may
vary on a yearly basis.
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6.5.4.5 General and Administrative Expenses

The following table presents AOIC's general and administrative expenses for the Financial Years ended December 31, 2018G, 2019G
and 2020G.

Table No. (6.35): General and Administrative Expenses

FY Ended December 31 Increase/ Decrease) CAGR
Audited | Audited | Audited | Audited | Audited

Provision for expected credit losses 22.1 60.3 101.3 173.3% 67.9% 114.2%
Employee salaries and other benefits 21.8 23.5 20.5 7.5% (12.6%) (3.1%)
Professional fees 2.7 6.0 0.4 120.7% (93.6%) (62.5%)
Depreciation 2.1 3.1 2.8 45.6% (11.8%) 13.3%
Depreciation expense - leases - 0.5 0.6 N/A 18.2% N/A
Insurance 1.0 0.9 - (4.0%) (100.0%) (100.0%)
Recruitment 0.8 0.9 - 7.3% (100.0%) (100.0%)
Licenses 0.9 0.8 0.7 (5.7%) (15.0%) (10.5%)
Maintenance 0.3 0.4 0.7 10.7% 85.9% 43.4%
Outsourcing 0.2 0.1 0.1 (5.8%) (0.6%) (3.2%)
Rent 0.8 0.1 - (85.8%)  (100.0%) (100.0%)
Provisions - - - N/A N/A N/A
Other 4.5 6.1 4.7 33.6% (23.9%) 1.3%
Total 57.3 102.8 131.7 79.4% 28.1% 51.6%

Source: The audited financial statements of Abdullah Al Othaim Investment Company for the Financial Years ended December 31, 2019G and 2020G

The provision for expected credit losses include the ECL provision and a provision for customer discounts. ECL relate to doubtful
receivables calculated in accordance with the requirements of IFRS 9. During 2019G, the auditors classified the provision for doubtful
debts as part of general and administrative expenses and restated the comparatives. The provision for doubtful debts increased by
173.3% in 2019G, from SAR 22.1 million in 2018G to SAR 60.3 million in 2019G. This was primarily due to the increase in gross receivables
from SAR 153.4 million at December 31, 2018G to SAR 214.9 million at December 31, 2019G. The increase in receivables was due to a
delay in collections from tenants as a result of prolonged discount negotiations. Expenses increased by 67.9% in 2020G, from SAR 60.3
million in 2019G to SAR 101.3 million in 2020G. The increase in receivables was due to a delay in collections from tenants and days sales
outstanding almost doubling from 142 days in 2019G to 290 days in 2020G. The customer discount provision is similar to bad debts and
has an accrual in accrued expenses and other liabilities. (For further details, see the section “Accrued Expenses and Other Liabilities”).

Employee salaries and other benefits include salaries and benefits paid to public and administrative employees including Finance,
Human Resources, Management, Corporate, [T, etc. Cost decreased at a CAGR of 3.1% between 2018G and 2020G, from SAR 21.8
million in 2018G to SAR 20.5 million in 2020G. This was primarily due to an increase in the number of staff in accordance with AOIC's
manpower plan as a replacement cost.

Professional fees mainly relate to the cost of legal advisors and technical, financial and Zakat consultants and the fees of external auditors.
The fees increased by 120.7% in 2019G, from SAR 2.7 million in 2018G to SAR 6.0 million in 2019G. This was mainly on account of
additional costs incurred for the technical advisor, legal advisor, and financial advisor due to AOIC’s planned IPO as well as costs incurred
for the external audit of the financial statements for the nine-month period ended September 31, 2019G. The fees further declined by
93.6% in 2020G, from SAR 6.0 million in 2019G to SAR 0.4 million in 2020G. This was mainly due to the fact that in 2019G there were
many consultancy services related to the following:

a. Orchestra Project - France.
b. Expenses related to the IPO.

c. Legal consultancies.

In 2019G, a few of the costs related to the IPO were charged to the income statement under professional fees and some were reversed
in 2020G. Thus, fees for 2020G decreased compared to 2019G, due to the reversals.

Depreciation is primarily associated with equipment, furniture and fixtures, vehicles and leasehold improvements. Depreciation expenses
increased by 45.6% in 2019G, from SAR 2.1 million in 2018G to SAR 3.1 million in 2019G. This is due to the addition of SAR 3.4 million to
property and equipment in 2019G. Expenses decreased by 11.8% in 2020G, from SAR 3.1 million in 2019G to SAR 2.8 million in 2020G.
This was due to the disposal of a vehicle for the amount of SAR 0.2 million.
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Insurance costs include the premium paid for health, auto, cash, and civil liability insurance. Expenses did not witness material fluctuation
between 2018G and 2019G. There was no insurance cost in 2020G, due primarily to the auditors’ classification of insurance costs in cost
of sales.

Recruitment mainly represents fees paid to a human resource management company (a Related Party) for providing manpower to AOIC.
In 2019G, the auditors presented the cost as a separate line item and restated the comparative. During 2019G, the cost increased by
7.3%, from SAR 0.8 million in 2018G to SAR 0.9 million in 2019G, mainly due to the overall increase in the annual contract cost. No
recruitment costs were incurred in 2020G.

Licenses mainly represent the cost of software licenses. Expenses did not witness material fluctuations between 2018G and 2020G.

Maintenance costs relate to repairs to computers, vehicles, cooling system, etc. Maintenance costs increased by 10.7% in 2019G, from
SAR 0.3 million in 2018G to SAR 0.4 million in 2019G. Maintenance is carried out by AOIC on an as-needed basis, which may fluctuate
yearly depending on the requirement. Maintenance costs increased by 85.9% in 2020G, from SAR 0.4 million in 2019G to SAR 0.7 million
in 2020G. This increase was due to an increase in maintenance of air conditioners and coolers in malls in 2020G.

Outsourcing services expenses relate to the security service contract. During 2019G, the external auditor separated the contract cost
(other than staff cost) and presented it as a separate line item and restated the comparative. Expenses did not witness material fluctuations
between 2018G and 2020G.

Rent expenses relate to short term leases, which include staff accommodation leased by AOIC. AOIC applies the short-term lease
recognition exemption to its short-term leases of commercial buildings, accommodations, and offices (i.e., those leases that have a lease
term of 12 months or less from the commencement date and do not contain a purchase option). It also applies the lease of low-value
assets recognition exemption to leases of commercial buildings, accommodations and offices that are considered of low value (i.e.,
below SAR 20,000). Lease payments on short-term leases and leases of low-value assets are recognized as an expense on a straight-line
basis over the lease term. Lease expenses decreased by 85.8% in 2019G, from SAR 0.8 million in 2018G to SAR 0.1 million in 2019G.
This primarily resulted from the addition of a high value leased asset of SAR 0.9 million in 2018G which was recognized in accordance
with the requirements of IFRS 16 in 2019G. In 2020G, there were no rent expenses as all expenses were transferred as part of IFRS 16 in
the form of depreciation and interest.

Provisions mainly relate to ongoing legal cases with customers and other parties. During all three years between 2018G and 2020G, such
provisions were included as part of other by the external auditor and the comparative restated.

Other mainly includes shared service expenses, utilities, provisions, Internet, subscriptions, office supplies, hospitality, etc. Other
expenses increased by 33.6% in 2019G, from SAR 4.5 million in 2018G to SAR 6.1 million in 2019G. This was primarily due to the increase
in shared service expenses (infrastructure, HR, IT, internal Audit, treasury, legal affairs, administration, recruitment, asset management
etc.) by SAR 2.7 million in 2019G due to the non-allocation of shared expenses to subsidiaries (AOEC, AOFC and Abdullah Al Othaim
Food Co.) due to the management'’s internal decision. Expenses decreased by 23.9% in 2020G, from SAR 6.1 million in 2019G to SAR
4.7 million in 2020G. This was primarily due to the reduction of bank and finance fees in 2019G, which were SAR 2.7 million in 2019G
and decreased to just SAR 0.5 million in 2020G.

6.5.4.6 Other Revenue

The following table presents AOIC's other revenues for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.36): Other sources of income

FY Ended December 31 Increase/ Decrease) CAGR
Audited | Audited | Audited | Audited | Audited
Intercompany charges 10.4 (17.8%)  (100.0%) (100.0%)
Reversal of provision claims - 3.1 - N/A (100.0%) N/A
Reversal of accrual - - 18.2 N/A N/A N/A
Customer settlements 3.0 3.3 - 11.6% (100.0%) (100.0%)
Other - 1.3 0.4 N/A (70.6%) N/A
Total 13.8 16.3 18.6 18.6% 13.8% 16.2%

Source: The audited financial statements of Abdullah Al Othaim Investment Company for the Financial Years ended December 31, 2019G and 2020G

AOIC recognizes income from rental income and other intercompany income.

Reversal of provision claims related to the loss provision recognized by Abdullah Al Othaim Investment Company in previous periods to
SEIC Garden. Abdullah Al Othaim Investment Company transferred its rights in the subsidiary to Abdullah Al Othaim Holding Company
Co. in 2018G and canceled the decision in 2019G.

The reversal of accrual in other revenues is the reversal of the rent payable related to Marfa Mall in Jubail, which was canceled in 2019G.
Therefore, the obligation was reversed in 2020G.
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6.5.4.7 Finance Costs

The following table presents AOIC's finance cost for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.37): Finance Cost

FY Ended December 31 CAGR
SR e 18(3 2019G | 2020G | 2019G | 2020G | oo soo0c
Audlted Audited | Audited ited udited

Financial burdens 34.2 46.6 457 36.2% (2.0%) 15.5%
Commission expenses - lease agreements - 9.9 9.5 N/A (4.1%) N/A

Bank fees 0.1 0.8 0.2 653.2% (81.0%) 19.8%
Commission cost on benefit liabilities 0.3 0.5 0.3 44.9% (34.6%) (2.7%)
Total 34.7 57.9 55.7 66.8% (3.8%) 26.7%

Source: The audited financial statements of Abdullah Al Othaim Investment Company for the Financial Years ended December 31, 2019G and 2020G

Financial burdens mainly relate to Islamic bonds (sukuk) and Murabaha loans. Financial burdens increased by 36.2% in 2019G, from SAR
34.2 million in 2018G to SAR 48.7 million in 2019G. This primarily resulted from an increase in Murabaha loans by SAR 94.8 million on
December 31, 2019G as well as an increase in SIBOR between 2018G and 2019G. These financial burdens decreased by 2.0% in 2020G,
from SAR 46.6 million in 2019G to SAR 45.7 million in 2020G. This was primarily caused by the repayment of a sukuk loan in August
2020G and was offset by the increase in other bank loans. Bank loans (excluding sukuk) increased from SAR 469.8 million in 2019G to
SAR 1,366.7 million in 2020G.

Commission expenses - leases mainly represent the finance cost on lease liabilities recognized in accordance with the requirements of
IFRS 16 which became effective as of January 1, 2019G. An expense of SAR 9.9 million and SAR 9.5 million was recognized in 2019G and
2020G respectively. No such cost was recorded in 2018G.

Bank fees represent the charges incurred on banking transactions and acquiring loans. During 2019G, fees increased by 653.2%, from
SAR 0.1 million in 2018G to SAR 0.8 million in 2019G. Abdullah Al Othaim Investment Company obtained additional facilities amounting
to SAR 1.0 billion from various banks in 2019G to settle the upcoming instruments in August 2020G. Such facilities remained unused as
of December 31, 2019G; however, AOIC incurred additional bank fees in 2019G. Bank fees decreased by 81.0% in 2020G, from SAR
0.8 million in 2019G to SAR 0.2 million in 2020G. This was mainly because it represents initial loan arrangement fees amortized over
the term of the loan; as a result of such loans being settled, the expense has decreased as well. (For further information, see the section
“Financing”).

6.5.4.8 Zakat
The following table presents AOIC's Zakat for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.38): Zakat

FY Ended December 31 Increase/ Decrease) CAGR
SAR Million
201 8G 2019G 2020G 2019G 2020G

Balance at beginning of the year 13.2 14.2 7.5% (36.3%) (17.2%)
Charges during the year 6.7 8.6 4.0 27.4% (53.2%) (22.8%)
Paid during the year (5.7) (13.7) (5.9 139.7% (57.2%) 1.2%

Balance at end of the year 14.2 9.1 7.2 (36.3%) (20.5%) (28.8%)

Source: The audited financial statements of Abdullah Al Othaim Investment Company for the Financial Years ended December 31, 2019G and 2020G

Zakat is calculated in accordance with the rules and regulations issued by the Zakat, Tax and Customs Authority (ZATCA). The Zakat
charge increased by 27.4% in 2019G, from SAR 6.7 million in 2018G to SAR 8.6 million in 2019G. This primarily resulted from an increase
in the Zakat base from SAR 266.8 million at December 31, 2018G to SAR 316.3 million at December 31, 2019G. The Zakat based
declined to SAR 229.3 million at December 31, 2020G which resulted in a decline in the charge for the year ended December 31, 2020G.

Abdullah Al Othaim Investment Company independently submitted its Zakat returns to Zakat, Taxes and Customs Authority for the
years up to December 31, 2018G and obtained the relevant Zakat certificates. Zakat, Taxes and Customs Authority raised the Zakat
returns for the years starting from 2013Gtill 2015G, as Zakat obligations increased by SAR 0.2 million, SAR 68,802 and SAR 2,297 for the
years 2013G, 2014G and 2015G, respectively. Abdullah Al Othaim Investment Company agreed to be linked and fulfilled all the above
obligations.

Zakat returns from 2016G till 2020G are open and have not yet been reviewed by Zakat, Tax and Customs Authority.
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6.5.4.9 Net Income

Net income declined at a CAGR of 32.0% between 2018G and 2020G. Further, the net profit margin also declined from 46.8% in 2018G
to 23.4% in 2020G. This was primarily due to increased discounts extended to customers as well as an increase in the provision for bad
debts resulting from a delay in collection. The following table presents the discounts and provisions for bad debts recognized during

2018G, 2019G and 2020G.

Table No. (6.39): Impact on net income

FY Ended December 31 Increase/(Decrease)
AR llen Auited | Auded | Audted | Audted | Audted | 20186-20200
Discounts 52.2 39.2 74.6 (25.0%) 90.5% 19.6%
Provision for bad debts 221 60.3 101.3 173.3% 67.9% 114.2%
Total 74.3 99.5 175.9 34.0% 76.8% 53.9%
Percentage of total revenue 12.6% 18.0% 30.8%

Source: The audited financial statements of Abdullah Al Othaim Investment Company for the Financial Years ended December 31, 2019G and 2020G

6.5.5

Income statement — Abdullah Al Othaim Entertainment Co. (consolidated)

The following table presents AOEC's income statement for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.40): Statement of Profit and Loss for AOEC

FY Ended December 31 Increase/(Decrease)
SAR Million December | December | 2018G-2020G
Revenue 263.2 295.2 163.8 12.2% (44.5%) (21.1%)
Cost of revenue (165.2) (185.0) (164.0) 12.0% (11.3%) (0.4%)
Total profit (loss) 98.0 110.2 (0.2) 12.4% (100.2%) N/A
Selling and distribution expenses (10.6) (16.1) (10.1) 52.1% (37.7%) (2.7%)
General and administrative expenses (19.5) (16.9) (7.9) (13.4%) (53.0%) (36.2%)
Operational profit (loss) 67.9 77.2 (18.2) 13.6% (123.6%) N/A
Finance costs (0.5) (6.6) (5.8) 1,152.2% (11.5%) 233.0%
Other revenue 3.2 52 20.8 63.6% 303.8% 157.0%
»[:it income (loss) before Zakat and income 705 757 (3.2) 7.4% (104.2%) N/A
Income tax - (0.8) (0.3) N/A (64.4%) N/A
Zakat provision (4.6) (3.2) (1.0) (29.9%) (70.3%) (54.4%)
Net income (loss) for the year 65.9 71.7 (4.4) 8.8% (106.2%) N/A

Source: The audited financial statements of Abdullah Al Othaim Entertainment Co. for the Financial Year ended December 31, 2020G
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IFRS 16 became effective as of January 1, 2019G and AOEC has assessed its contractual arrangements in order to ascertain whether a
contract contained a lease at the beginning of the contract. For all such lease arrangements, AOEC recognized right-of-use assets and
lease liabilities except for short-term leases and leases of low value assets. (For further details on measurement and recognition criteria,
see the section "“Significant Accounting Policies”). The following table presents the impact of the adoption of IFRS 16 on AOEC's income
statement for the Financial Years ended December 31, 2019G and 2020G

Table No. (6.41): Impact of the Adoption of IFRS 16 on the Income Statement

FY Ended December 31

SAR Million
2019G 2020G

Amortization of right-of-use assets 391 395
Finance cost on lease liabilities 6.6 5.8
Total 45.7 45.3

Source: The audited financial statements of Abdullah Al Othaim Entertainment Co. for the Financial Year ended 2020G

Revenue is mainly generated by AOEC through several family entertainment centers (FECs). Revenues increased by 12.2%, from SAR
263.2 million in 2018G to SAR 295.2 million in 2019G, primarily due to an increase in revenues by SAR 19.1 million from Faby Land family
entertainment centers in Saudi Arabia and the opening of new family entertainment centers in Oman. Revenue decreased by 44.5%
in 2020G, from SAR 295.2 million in 2019G to SAR 163.8 million in 2020G. This was primarily due to the suspension of work in several
locations for 98 days during 2020G due to COVID-19.

During 2019G, the cost of revenue increased by 12.0%, from SAR 165.2 million in 2018G to SAR 185.0 million in 2019G, primarily due
to an increase in labor costs by SAR 8.9 million as a result of the opening of two new Faby Land family entertainment centers in Saudi
Arabia in 2019G. Cost of revenue declined by 11.3% in 2020G from SAR 185.0 million in 2019G to SAR 164.0 million in 2020G. This was
primarily due to a decline of SAR 9.5 million and SAR 6.6 million in labor costs and direct operating costs, respectively, driven mainly by
the suspension of work in several locations for 98 days during 2020G due to COVID-19.

Selling and distribution expenses include labor costs, marketing expenses and professional and other fees. Expenses increased by
52.1% in 2019G, from SAR 10.6 million in 2018G to SAR 16.1 million in 2019G. This was primarily due to the inclusion of non-recurring
professional fees of SAR 8.5 million in 2018G. Selling and distribution expenses decreased by 37.7% in 2020G, from SAR 16.1 million in
2019G to SAR 10.1 million in 2020G. This was primarily due to a decline in marketing expenses by SAR 4.9 million.

General and administrative expenses include labor costs, shared expenses and professional and other fees. During 2019G, expenses
decreased by 13.4%, from SAR 19.5 million in 2018G to SAR 16.9 million in 2019G, primarily due to the increase in labor costs by SAR
2.4 million. Expenses further declined by 53.0% in 2020G, from SAR 16.9 million in 2019G to SAR 7.9 million in 2020G. This primarily
resulted from a decline in employee salaries and other benefits by SAR 2.0 million in 2020G.

Finance costs are mainly related to interest expenses on leases due to the adoption of IFRS 16: Leases. During 2019G, financing costs
increased by 1,152.2%, from SAR 0.5 million in 2018G to SAR 6.6 million in 2019G, primarily due to the inclusion of interest expenses
on leases as a result of the adoption of IFRS 16: Lease Contracts. Finance costs decreased by 11.5% in 2020G, from SAR 6.6 million in
2019G to SAR 5.8 million in 2020G. This was primarily due to the revision of rent contracts for some locations in the UAE and Oman from
fixed rent to rent as a percentage of revenue; therefore, this was removed from the asset calculations.

Other income primarily includes other revenue and foreign exchange gain/loss. During 2019G, other sources of income increased by
63.6%, from SAR 3.2 million in 2018G to SAR 5.2 million in 2019G, primarily due to foreign exchange gains of SAR 2.9 million in 2020G.
Other sources of income increased by 303.8% in 2020G, from SAR 5.2 million in 2019G to SAR 20.8 million in 2020G. This was primarily
due to COVID-19 discounts which amounted to SAR 20.4 million in 2020G.

In 2019G, net income increased by 8.8%, from SAR 65.9 million in 2018G to SAR 71.7 million in 2019G, primarily due to increased
revenues. Net income declined by 106.2% in 2020G, from SAR 71.7 million in 2019G to a net loss of SAR 4.4 million in 2020G. This was
primarily due to a decline in revenue.
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6.5.5.1 Key Performance Indicators

The following table presents AOEC's key performance indicators for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.42): Key Performance Indicators of AOEC

FY Ended December 31

2018G 2019G 2020G

Financial KPIs

Gross margin 43.3% 37.2% (0.1%)
Net profit margin 25.9% 25.0% (2.7%)
Return on Assets (%) 19.8% 15.7% (0.7%)
Return on Equities (%) 25.8% 20.0% (1.1%)
Current ratio 0.8 1.1 1.0
Total liabilities to equity 0.30 0.28 0.74
Days payable outstanding 27 28 30
Days inventory outstanding 32 43 46
Cash conversion ratio 4.9 15.4 16.7

Operational KPls

Entertainment centers 29 37 37

Total number of visitors (in millions) 4.1 4.7 3.0

Average revenue per customer 63.6 62.4 53.9

Source: Management information

Note:

Gross profit margin = gross profit for the year / revenue for the year

Net profit margin = net profit for the year / revenue for the year

Return on assets = net profit for the year / assets at year end

. Return on equity = net profit for the year / equity as at year end

. Current ratio = total current assets at year end / total current liabilities at year end

Debt to equity ratio = total current liabilities as at year end / total equity as at year end

. Days payables outstanding = (trade accounts payable at year end / cost of revenue for the year) x 365
. Days inventory outstanding = (inventory at year end / cost of revenue for the year) x 365

0 ® N U A WN =

. Cash conversion cycle = days inventory outstanding - days payables outstanding
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6.5.5.2 Revenue

Abdullah Al Othaim Entertainment Co. provides entertainment services and goods through entertainment centers, where it sells
rechargeable magnetic game cards to customers for cash. The magnetic cards entitle the holder to enjoy the services of games and
rides. Cash received at the time of sale of the cards is recorded as unearned games revenue (contract liability) and revenue is recognized
once the customer starts utilizing the card. Thus, revenue is recorded when the control of goods or service is passed to the customers.
AOEC also awards customers additional “Bonus Points”, which are utilized in the same manner as regular purchased points. These Bonus
Points give rise to a separate performance obligation as they provide a material right to the customer. A portion of the transaction price is
allocated to Bonus Points awarded to customers based on relative stand-alone selling price and is recognized as a contract liability until
the points are redeemed. Revenue is recognized upon redemption of the points by the customer.

Revenue by Family Entertainment Center

The following table presents AOEC's revenue by family entertainment center for the Financial Years ended December 31, 2018G, 2019G
and 2020G.

Table No. (6.43): Revenue by Family Entertainment Center

T—

SAR Million 2018G | 2019G | 2020G | December | Decem 201862020G
Audited | Audited | Audited 2019G 20206

Saffori Land 140.9 140.3 94.2 0.4%) (32.8%) (18.2%)
Faby Land 68.9 88.0 447 27.8% (49.2%) (19.5%)
Snow City 17.0 24.4 12.2 44.2% (50.1%) (15.2%)
Xtreme Land 28.8 25.1 3.9 (12.8%) (84.5%) (63.3%)
Splash Water Park 1.5 1.5 - (2.6%) (100.0%) (100.0%)
Action Zone 2.4 2.3 1.5 (4.9%) (35.4%) (21.6%)
My Town 2.9 7.4 35 150.0% (51.9%) 9.6%
Xtreme Zone 1.1 6.3 3.8 485.2% (39.3%) 88.5%
Total 263.4 295.2 163.8 12.1% (44.5%) (21.1%)

Source: Management information

Saffori Land

An indoor amusement park that offers a variety of amusement games and rides, including European rides and other family-friendly
attractions, rides for kids, prize games, face painting and a kids' hair salon. The following table presents the key performance indicators
of the entertainment center for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.44): Key Performance Indicators

FY Ended December 31

Saffori Land 2018G 2019G 2020G

10 10 10

(Number of) branches

Number of visitors (in millions) 2.3 2.3 1.7
Average ticket size per visitor (SAR) 61.3 61.0 55.4
(Number of) employees 670 686 464

Source: Management information

Revenue did not witness material fluctuation between 2018G and 2019G. Revenue decreased by 32.8% in 2020G, from SAR 140.3 million
in 2019G to SAR 94.2 million in 2020G. This was primarily due to a decline in the number of visitors by 0.6 million, driven by the lockdown
and closure of malls during the pandemic.
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Faby Land

This family entertainment center caters to all age groups and offers various amusement rides, attractions and games. The following table
presents the key performance indicators of the entertainment center for the Financial Years ended December 31, 2018G, 2019G and
2020G.

Table No. (6.45): Key Performance Indicators

FY Ended December 31

Faby Land 2018G 2019G 2020G
8 11 12

(Number of) branches

Number of visitors (in millions) 1.2 1.6 0.9
Average ticket size per visitor (SAR) 57.4 55.0 49.7
(Number of) employees 95 138 454

Source: Management information

Revenues increased by 27.8%, from SAR 68.9 million in 2018G to SAR 88.0 million in 2019G, primarily due to the 23.8% increase in the
number of visitors to family entertainment centers located in Saudi Arabia, which contributed to the realization of additional revenues
of SAR 11.2 million in 2020G. Further, one new family entertainment center was opened during 2020G in Oman, which generated an
additional SAR 8.8 million in revenue. Revenue decreased by 49.2% in 2020G, from SAR 88.0 million in 2019G to SAR 44.7 million in
2020G. This was primarily due to a decline in the number of visitors by 0.7 million, driven by the lockdown and closure of malls during
the pandemic. Further, a decline in average ticket size per visitor from SAR 55.0 in 2019G to SAR 49.7 in 2020G also contributed to the
downward movement in revenue.

Snow City

An entertainment center providing a snow environment and offering several types of activities for kids and adults. The following table
presents the key performance indicators of the entertainment center for the Financial Years ended December 31, 2018G, 2019G and
2020G.

Table No. (6.46): Key Performance Indicators

FY Ended December 31

Snow City 2018G 2019G 2020G
1 2 2

(Number of) branches

Number of visitors (in millions) 0.1 0.2 0.1
Average ticket size per visitor (SAR) 169.5 122.2 122.0
(Number of) employees 75 62 156

Source: Management information

Revenues increased by 44.2%, from SAR 17.0 million in 2018G to SAR 24.4 million in 2019G, primarily due to the opening of a new
Snow City family entertainment center in Egypt, which generated additional revenues of SAR 5.1 million. Revenue decreased by 50.1%
in 2020G, from SAR 24.4 million in 2019G to SAR 12.2 million in 2020G. This was primarily due to the decrease in the number of visitors
by 0.1 million in 2020G due to the closure of family entertainment centers during the COVID-19 pandemic.
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Xtreme Land

The entertainment center is located in Qatar and offers multiple activities and games.

Table No. (6.47): Key Performance Indicators

FY Ended December 31

2018G Audited 2019G Audited 2020G Audited
1 1 1

(Number of) branches

Number of visitors (in millions) 0.2 0.2 0.04
Average ticket size per visitor (SAR) 143.9 125.4 96.9
(Number of) employees 58 48 58

Source: Management information

Revenue declined at a CAGR of 63.3% between 2018G and 2020G, from SAR 28.8 million in 2018G to SAR 3.9 million in 2020G. This was
due to a decline in footfall from 0.2 million visitors in 2018G to 43,550 visitors in 2020G. A major decline was observed in 2020G due to
the slowdown in the economy because of the COVID-19 pandemic.

Splash Water Park

An outdoor water park located in Al Othaim Mall - Dammam offering a variety of water rides and fun games. The following table presents
the key performance indicators of the entertainment center for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.48): Key Performance Indicators

ber 31

Splash Water Park
2018G Audited 2019G Audited 2020G Audited

1

I
I I I I I

(Number of) branches

Number of visitors (in millions) 0.03 0.03
Average ticket size per visitor (SAR) 49.8 48.5
(Number of) employees 8 4

Source: Management information

Revenue did not witness material fluctuation between 2018G and 2019G. Revenue decreased by 100.0% in 2020G, from SAR 1.5 million
in 2019G to nil in 2020G. This was primarily due to the closure of a family entertainment center in 2019G by AOEC.

Action Zone
This offers multiple activities and games which include bowling, archery and shooting, billiards, table tennis and various computer games.

The following table presents the key performance indicators of the entertainment center for the Financial Years ended December 31,
2018G, 2019G and 2020G.

Table No. (6.49): Key Performance Indicators

FY Ended December 31

Action Zone 2018G 2019G 2020G
e e

2

(Number of) branches 2

Number of visitors (in millions) 0.1 0.1 0.1
Average ticket size per visitor (SAR) 23.9 22.7 14.7
(Number of) employees 22 20 13

Source: Management information

Revenue did not witness material fluctuation between 2018G and 2019G. Revenue decreased by 35.4% in 2020G, from SAR 2.3 million
in 2019G to SAR 1.5 million in 2020G. This was primarily due to a decline in average ticket size per visitor by SAR 8, driven by lower
customer spending as a result of COVID-19.
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My Town

This consists of a mini edutainment center and a play structure with other activities. My Town has three elements:

* Entertainment Play Structure — offering a variety of play activities including slides, trampolines, obstacle courses, climbing walls
*  Edutainment Park - an interactive edutainment park

* Science Museum

The following table presents the key performance indicators of the entertainment center for the Financial Years ended December 31,
2018G, 2019G and 2020G.

Table No. (6.50): Key Performance Indicators

FY Ended December 31

My Town 2018G 2019G 2020G
5 6 6

(Number of) branches

Number of visitors (in millions) 0.2 0.2 0.1
Average ticket size per visitor (SAR) 14.7 36.8 354
(Number of) employees 14 8 45

Source: Management information

Revenues increased by 150.0%, from SAR 2.9 million in 2018G to SAR 7.4 million in 2019G, primarily due to the increase in the number
of visitors to family entertainment centers in Egypt, which contributed to an increase in revenues by SAR 0.3 million during 2019G in
addition to the opening of a new center. Further, the overall increase in the average ticket size per visitor from SAR 14.7 in 2018G to SAR
36.8 in 2019G also contributed to the surge in revenue. Revenue decreased by 51.9% in 2020G, from SAR 7.4 million in 2019G to SAR
3.5 million in 2020G. This was primarily due to a decline in the number of visitors by 0.1 million between 2019G and 2020G, driven by
the lockdown and closure of family entertainment centers during the COVID-19 pandemic.

Xtreme Zone

Xtreme Zone is equipped with the latest state-of-the art amusement rides.

Table No. (6.51): Key Performance Indicators

FY Ended December 31

Xtreme Zone 2018G 2019G 2020G
1 4 4

(Number of) branches

Number of visitors (in millions) 0.01 0.1 0.1
Average ticket size per visitor (SAR) 76.9 63.0 38.3
(Number of) employees 14 83 92

Source: Management information

Revenues increased by 485.2%, from SAR 1.1 million in 2018G to SAR 6.3 million in 2019G, primarily due to the opening of two new
Xtreme Zone family entertainment centers in the Emirates in addition to another one in Oman, which contributed to an increase in
revenue by SAR 5.4 million during 2019G. Revenue decreased by 39.3% in 2020G, from SAR 6.3 million in 2019G to SAR 3.8 million in
2020G. This was primarily due to a decline in average ticket size per visitor from SAR 63.0 in 2019G to SAR 38.3 in 2020G, which was
driven by the closure of malls during the pandemic lockdown.
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Revenue by Location

The following table presents AOEC's breakdown of revenue by location for the Financial Years ended December 31, 2018G, 2019G and
2020G.

Table No. (6.52): Revenue by Location

FY Ended December 31 CAGR
SAR Million 2019G 2020G December December 2018G-2020G
Audlted Audited | Audited 2019G 2020G

Saudi Arabia 201.4 214.0 134.6 6.3% (37.1%) (18.3%)
UAE 275 32.2 15.6 17.1% (51.6%) (24.7%)
Egypt 5.7 135 6.4 138.2% (52.2%) 6.7%
Qatar 288 25.1 39 (12.8%) (84.5%) (63.3%)
Oman - 10.3 33 N/A (68.0%) N/A
Total 2634 2952  163.8 12.1% (44.5%) (21.1%)

Source: Management information

Revenue for the Kingdom increased by 6.3% in 2019G, from SAR 201.4 million in 2018G to SAR 214.0 million in 2019G. This was primarily
due to an increase in the number of visitors by 23.8% for Faby Land family entertainment centers, which contributed SAR 11.2 million
additional revenue during 2019G. Revenue decreased by 37.1% in 2020G, from SAR 214.0 million in 2019G to SAR 134.6 million in
2020G. This primarily resulted from the closure of malls during the COVID-19 lockdown.

Revenue for the UAE increased by 17.1% in 2019G, from SAR 27.5 million in 2018G to SAR 32.2 million in 2019G. This was primarily
due to the opening of two additional Faby Land family entertainment centers and two Xtreme Zone family entertainment centers during
2019G. Revenue decreased by 51.6% in 2020G, from SAR 32.2 million in 2019G to SAR 15.6 million in 2020G. This primarily resulted
from the closure of malls during the COVID-19 lockdown.

Revenue for Egypt increased by 138.2% in 2019G, from SAR 5.7 million in 2018G to SAR 13.5 million in 2019G. This was primarily due
to the opening of the Snow City family entertainment center in Egypt during 2019G, generating additional revenue of SAR 5.1 million.
Revenue decreased by 52.2% in 2020G, from SAR 13.5 million in 2019G to SAR 6.4 million in 2020G. This is primarily due to the closure
of family entertainment centers during the lockdown period due to the COVID-19 pandemic.

Revenue for Qatar decreased by 12.8% in 2019G, from SAR 28.8 million in 2018G to SAR 25.1 million in 2019G. This was primarily due
to the decline in revenue for the Extreme Land family entertainment center due to a decline in average ticket size per visitor from SAR
143.9 in 2018G to SAR 125.4 in 2019G. Revenue further decreased by 84.5% in 2020G, from SAR 25.1 million in 2019G to SAR 3.9
million in 2020G. This is primarily due to the closure of family entertainment centers during the lockdown period due to the COVID-19
pandemic in 2020G.

New family entertainment centers were opened in Oman, such as Faby Land and Xtreme Zone, which generated SAR 10.3 million during
2019G. Revenue for Oman decreased by 68.0% in 2020G, from SAR 10.3 million in 2019G to SAR 3.3 million in 2020G. This is primarily
due to the closure of family entertainment centers during the lockdown period due to the COVID-19 pandemic in 2020G.

6.5.5.3 Cost of Revenue
The following table presents AOEC's cost of revenue for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.53): AOEC's Cost of Revenue

FY Ended December 31 Increase/(Decrease) CAGR

SAR Million 18G 2019G 2020G December Decem 2018G-2020G
Audited | Audited | Audited 2019G ZOZOG

Rent expenses (84.1%) 13.0% (82.1%)

Amortization of right-of-use assets - 39.1 39.5 N/A 1.0% N/A

Depreciation 44.3 51.9 521 17.1% 0.4% 17.6%

Employee salaries and other benefits 39.8 46.1 36.5 15.9% (20.8%) (8.3%)

Direct operating cost 134 15.9 9.4 18.4% (40.9%) (30.0%)

Maintenance 5.2 55 3.3 5.7% (40.0%) (36.6%)
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FY Ended December 31 CAGR

SAR Million 2019G 2020G December Decem 2018G-2020G
Audlted Audited | Audited 2019G ZOZOG

Electricity and utilities 10.7 22.5% 10.3% 35.1%
Insurance 0.8 0.9 0.9 12.8% 0.0% 12.8%
Amortization - 0.1 - N/A (100.0%) N/A

Other expenses 5.2 8.2 2.9 56.6% (64.6%) (44.6%)
Total 165.2 185.0 164.0 12.0% (11.4%) (0.7%)

Source: The audited financial statements of Abdullah Al Othaim Entertainment Co. for the Financial Years ended December 31, 2019G and 2020G.

Rent expenses mainly relate to the rent paid by AOEC for leased properties for entertainment centers. Rent expenses declined by 84.1%,
from SAR 48.5 million in 2018G to SAR 7.7 million in 2019G. This was primarily due to the adoption of IFRS 16: Leases in 2019G. Rent
expenses did not witness any material fluctuation between 2019G and 2020G.

Amortization of right-of-use assets was included in 2019G due to adoption of IFRS 16: Leases in 2019G. AOEC recognized right-of-use of
assets at the commencement date of the lease (i.e., the date the underlying asset is available for use). They are measured at cost, less any
accumulated depreciation and impairment losses, and adjusted for any re-measurement of lease liabilities. Unless AOEC is reasonably
certain that it will obtain ownership of the leased asset at the end of the lease term, recognized right-of-use assets are amortized on a
straight-line basis over the shorter of its estimated useful life and the lease term. AOEC recognized SAR 39.1 million and SAR 39.5 million
as charge for the year in 2019G and 2020G, respectively, under right-of-use of assets. Prior to 2019G, such charge was recognized as rent
expense as a separate line item in cost of sales.

Depreciation represents charges on fixed assets (equipment, games, computers etc.) of AOEC. Depreciation increased by 17.1% in
2019G, from SAR 44.3 million in 2018G to SAR 51.9 miillion in 2019G. This was primarily due to the opening of new family entertainment
centers, with one in Saudi, four in the UAE, one in Egypt and two in Oman during 2020G. Depreciation expenses did not witness any
material fluctuation between 2019G and 2020G.

Employee salaries and other benefits represent the compensation paid to operational staff. During 2019G, labor costs increased by
15.9%, from SAR 39.8 million in 2018G to SAR 46.1 million in 2019G, primarily due to the opening of new family entertainment centers
in 2020G, one of which is in Saudi Arabia, four in the UAE, one in Egypt and two in Oman. Labor costs declined by 20.8% in 2020G, from
SAR 46.1 million in 2019G to SAR 36.5 million in 2020G. This was mainly because the Government paid a portion of the salaries of Saudi
employees in order to support the private sector during the suspension of work in several locations due to COVID-19.

Direct operational costs include costs for redemption games and prize games. Direct operational costs increased by 18.4% in 2019G,
from SAR 13.4 million in 2018G to SAR 15.9 million in 2019G. Direct operational costs decreased by 40.9% in 2020G, from SAR 15.9
million in 2019G to SAR 9.4 million in 2020G. This is a direct cost item and therefore fluctuates in line with the revenue generated from
the redemption games and prize games business segments.

Maintenance includes expenses incurred for the repair and maintenance of entertainment centers, games, equipment and the like.
During 2019G, maintenance costs decreased by 5.7%, from SAR 5.2 million in 2018G to SAR 5.5 million in 2019G, primarily due to an
increase in game maintenance expenses by SAR 0.3 million for family entertainment centers in Saudi Arabia. Maintenance costs generally
fluctuate in line with actual maintenance needs during a given year. Maintenance costs declined by 40.0% in 2020G, from SAR 5.5 million
in 2019G to SAR 3.3 million in 2020G. This was primarily due to the suspension of work and, accordingly, there were no malfunctions in
the games and machines, just preventive maintenance work for a duration of 98 days.

Electricity and utilities represent electricity costs as well as other expenses such as cleaning materials, water and other expenses. Electricity
and utilities costs increased by 22.5% in 2019G, from SAR 7.9 million in 2018G to SAR 9.7 million in 2019G. This was primarily due to the
opening of new family entertainment centers, with one in Saudi, four in the UAE, one in Egypt and two in Oman during 2019G. Electricity
and utilities costs further increased by 10.3% in 2020G, from SAR 9.7 million in 2019G to SAR 10.7 million in 2020G.

Insurance primarily represents costs incurred for property insurance. Insurance costs did not witness material fluctuation between 2018G
and 2020G.

Amortization expenses did not witness any material fluctuation between 2018G and 2020G.

Other expenses include subscription fees, government fees, business trips expenses and others. During 2019G, other expenses increased
by 56.6%, from SAR 5.2 million in 2018G to SAR 8.2 million in 2019G. The increase in these expenses is partly due to the increase in
subscription fees for some Government agencies by SAR 1.1 million in 2019G as a result of opening of new family entertainment centers
across business districts. Other expenses declined by 64.6% in 2020G, from SAR 8.2 million in 2019G to SAR 2.9 million in 2020G. This
was primarily due to the suspension of work due to COVID-19 and several locations were closed for a period exceeding three months.
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6.5.5.4 Selling and distribution expenses

The following table presents AOEC's selling, distribution and marketing expenses for the Financial Years ended December 31, 2018G,
2019G and 2020G.

Table No. (6.54): AOEC's Selling and Distribution Expenses

FY Ended December 31 CAGR

SAR Million 18G 2019G 2020G ecem Decem 2018G-2020G
Audited | Audited | Audited 2019G 20206

Marketing 124.1% (61.8%) (7.5%)

Employee salaries and other benefits 3.7 5.0 4.8 35.4% (5.2%) 13.3%
Depreciation 1.6 1.4 1.7 (12.1%) 15.5% 0.7%

Maintenance 0.3 0.0 0.0 (88.4%) (43.9%) (74.5%)
Rent 0.4 0.3 0.3 (17.0%) (3.8%) (10.7%)
Electricity and public utilities 0.0 0.1 0.1 56.3% 74.2% 65.0%
Insurance 0.1 0.2 0.1 239.0% (71.6%) (2.0%)
Other 0.9 1.2 0.1 29.8% (89.0%) (62.3%)
Total 10.6 16.1 10.1 52.1% (37.7%) (2.7%)

Source: The audited financial statements for Abdullah Al Othaim Entertainment Co. for the Financial Years ended December 31, 2019G and 2020G

Marketing includes seasonal campaigns, advertisements and promotions. During 2019G, marketing expenses increased by 124.1%,
from SAR 3.5 million in 2018G to SAR 7.9 million in 2019G, primarily due to an increase of SAR 3.3 million of media and press marketing
expenses for existing operations in Saudi Arabia and Egypt. Marketing expenses declined by 61.8% in 2020G, from SAR 7.9 million in
2019G to SAR 3.0 million in 2020G. This was primarily due the lack of spending on marketing expenses due to the closure period.

Employee salaries and other benefits paid to employees working primarily for sales, distribution and marketing. During 2019G, labor
costs increased by 35.4%, from SAR 3.7 million in 2018G to SAR 5.0 million in 2019G, primarily due to the opening of new family
entertainment centers, one of which is in Saudi Arabia, four in the UAE, one in Egypt and two in Oman in 2020G. Labor costs declined
by 5.2% in 2020G, from SAR 5.0 million in 2019G to SAR 4.8 million in 2020G. This was mainly because the Government paid a portion
of the salaries of Saudi employees in order to support the private sector during the closures of several locations due to COVID-19.

Depreciation represents charges on fixed assets (equipment, games, computers etc.) of AOEC. Depreciation did not witness material
fluctuations between 2018G and 2020G.

Maintenance primarily includes expenses incurred for the repair and maintenance of games. Maintenance costs declined by 88.4% in
2019G, from SAR 0.3 million in 2018G to SAR 39,602 in 2019G. This was primarily due to a decline in maintenance expenses for Saudi-
based operations. This expense has been reclassified under cost of revenue as a direct cost in 2019G. Maintenance costs did not witness
material fluctuation between 2019G and 2020G.

Rent expenses are mainly related to the rent paid by AOEC for stores. During 2019G, rental expenses decreased by 17.0%, from SAR 0.4
million in 2018G to SAR 0.3 million in 2019G, primarily due to the decrease in rental expenses for existing operations in Saudi Arabia.
Rent expenses did not witness material fluctuation between 2019G and 2020G.

Electricity and utilities mainly include expenses for fuel and oil and telephone. Electricity and utilities witnessed no material fluctuation
between 2018G and 2020G.

Insurance represent expenses incurred for insurance related to property, cash in transit and others. Insurance costs witnessed no material
fluctuation between 2018G and 2020G.

Other expenses include expenses for transportation, business trips, subscriptions and the like. Other expenses increased by 29.8% in
2019G from SAR 0.9 million in 2018G to SAR 1.2 million in 2019G. This was primarily due to the issue of reclassifying expenses during
the process of consolidating the financial statements. Other expenses declined by 89.0% in 2020G, from SAR 1.2 million in 2019G to SAR
0.1 million in 2020G. This was primarily due to a reduction in Government fee expenses, extension to grace periods for payment and the
allowance of banks to make transfers without a fine.
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6.5.5.5 General and Administrative Expenses

The following table presents AOEC's general and administrative expenses for the Financial Years ended December 31, 2018G, 2019G
and 2020G.

Table No. (6.55): AOEC's General and Administrative Expenses

FY Ended December 31 CAGR

SAR Million 18G 2019G 2020G ecem Decem 2018G-2020G
Audited | Audited | Audited 2019G 20206

Employee salaries and other benefits (23.6%) (27.1%) (25.4%)
Professional fees 0.9 0.8 0.4 (4.4%) (47 .9%) (29.4%)
Shared expenses 7.6 6.2 - (19.0%) (100.0%) (100.0%)
Rent expenses 0.7 0.4 0.2 (42.3%) (47.6%) (45.0%)
Depreciation 0.7 0.9 0.9 29.9% (2.6%) 12.5%
Insurance 0.0 0.1 0.0 160.1% (72.1%) (14.8%)
Maintenance 0.0 0.1 0.2 56.7% 161.3% 102.4%
Electricity and utilities 0.2 0.3 0.2 64.4% (33.6%) 4.5%
Other expenses 0.9 1.7 1.3 85.9% (21.3%) 20.9%
Total 19.5 16.9 7.9 (13.4%) (53.0%) (36.2%)

Source: The audited financial statements for Abdullah Al Othaim Entertainment Co. for the Financial Years ended December 31, 2019G and 2020G

The cost of employee salaries and other benefits paid to employees working at the AOEC administrative office. During 2019G, labor
costs decreased by 23.6%, from SAR 8.5 million in 2018G to SAR 6.5 million in 2019G, primarily due to the layoff of senior management
staff in the Saudi administrative office. Employee salaries and other benefits decreased again by 27.1% in 2020G, from SAR 6.5 million
in 2019G to SAR 4.7 million in 2020G. This was primarily due to the suspension of employees traveling back to the Kingdom due to the
suspension of flights and the termination of some employees who were replaced by trained employees through the Government.

Professional fees refer to audit, legal consultation and other fees. Professional fees declined by 47.9% in 2019G, from SAR 0.8 million
in 2020G to SAR 0.4 million in 2020G. This was primarily due to consulting and accounting fees related to the IPO. Professional fees
witnessed no material fluctuation between 2018G and 2019G.

Shared expenses include the parent company’s allocation of common costs to AOEC and the expenses which AOEC allocates to its
subsidiaries. During 2019G, joint expenses decreased by 19.0%, from SAR 7.6 million in 2018G to SAR 6.2 million in 2019G, primarily
due to the change in the policy of Abdullah Al Othaim Entertainment Co. during 2019G where joint expenses were not charged to
subsidiary companies. No shared expenses were recorded in 2020G, this was primarily due to a decision by management to suspend
shared services expenses between subsidiaries by the end of 2019G and therefore no shared expenses were recorded during 2020G.

Rent expenses mainly relate to the rent paid by AOEC for administrative offices. During 2018G, rental expenses decreased by 42.3%,
from SAR 0.7 million in 2018G to SAR 0.4 million in 2019G, primarily due to the decrease in Saudi office rental expenses. Rent expenses
further decreased by 47.6% in 2020G, from SAR 0.4 million in 2019G to SAR 0.2 million 2020G. This was primarily due to the purchase of
an administrative building in the UAE and the relocation to a new office owned by the Company in February 2020G.

Depreciation represents charges on administrative fixed assets (equipment, computers etc.) of AOEC. During 2019G, consumption
increased by 29.9%, from SAR 0.7 million in 2018G to SAR 0.9 million in 2019G, primarily due to the addition of assets to the head office
in Saudi Arabia in the period between 2018G and 2019G. Depreciation did not witness any material fluctuation between 2019G and
2020G.

Insurance represents expenses incurred for property insurance, cash in transit, vehicles and others. Insurance costs witnessed no material
fluctuation between 2018G and 2020G.

Maintenance includes expenses incurred for the repair and maintenance of buildings, vehicles and computers. The costs witnessed no
material fluctuation between 2018G and 2020G.

Electricity and utilities primarily represent expenses for electricity and telephone. Electricity and utilities costs witnessed no material
fluctuation between 2018G and 2020G.

Other expenses include expenses for transportation, business trips, government fees, subscriptions, software licenses and the like.
During 2019G, other expenses increased by 85.9%, from SAR 0.9 million in 2018G to SAR 1.7 million in 2019G, primarily due to the issue
of reclassifying expenses during the process of consolidating the financial statements. This increase was partially due to the increase in
expenses for subscriptions and business trips by SAR 0.3 million in 2019G. Other expenses declined by 21.3% in 2020G, from SAR 1.7
million in 2019G to SAR 1.3 million in 2020G. This was primarily due to due to a reduction in Government fees expenses, the extension
of grace periods for payment and the allowance of banks to make transfers without a fine.

236 | Prospectus of Abdullah Al Othaim Investment Company www.othaimmalls.com

Table of Contents L]
on



6.5.5.6 Finance Costs

Finance costs are mainly related to lease interest expenses due to the adoption of IFRS 16: Leases, short term loans and bank fees. During
2019G, financing costs increased by 1,152.4%, from SAR 0.5 million in 2018G to SAR 6.6 million in 2019G, primarily due to the inclusion
of interest expenses on leases as a result of the adoption of IFRS 16: Lease Contracts. Finance costs decreased by 11.5% in 2020G, from

SAR 6.6 million in 2019G to SAR 5.8 million in 2020G. This was primarily due to the revision of rent contracts for some locations in the
UAE and Oman from fixed rent to rent as a percentage of revenue; therefore, this was removed from the asset calculations.

6.5.5.7 Other Revenue
The following table presents other income/expenses of AOEC for the Financial Years ended December 31, 2018G, 2019G and 2020G.

Table No. (6.56): AOEC's Other Income/Expenses

FY Ended December 31 CAGR

SAR Million 2018G 2019G 2020G December December 2018G-2020G
Audited | Audited | Audited 2019G 2020G

COVID-19 discounts 20.4
Other expenses/income 3.2 52 0.4 63.6% (91.6%) (63.0%)
Total 3.2 5.2 20.8 63.6% 303.8% 157.0%

Source: The audited financial statements for Abdullah Al Othaim Entertainment Co. for the Financial Years ended December 31, 2019G and 2020G

COVID-19 discounts are mainly related to rental discounts during 2020G. COVID-19 discounts amounted to SAR 20.4 million in 2020G,
this was primarily due to a three month discount during 2020G related to rentals.

Other sources of income primarily includes other revenues and foreign exchange gain/loss. Other sources of income increased by 63.6%
in 2019G, from an expense of SAR 3.2 million in 2018G to an income SAR 5.2 million in 2019G. This was primarily due to a foreign

exchange gain of SAR 3.0 million in 2020G resulting primarily from the price of the Egyptian Pound. Other sources of income declined
by 91.6%, from SAR 5.2 million in 2019G to SAR 0.4 million in 2020G

6.5.5.8 Income Tax

Income tax was only included in 2019G and 2020G, amounting to SAR 0.8 million and SAR 0.3 million in 2020G. This was primarily due
to the additional tax expense on account of the difference between AOEC's calculation of depreciation expenses and the tax authority’s
calculation of depreciation for non-Saudi family entertainment centers.

6.5.5.9 Zakat Provision

The Zakat provision declined by 29.9% in 2019G, from an expense of SAR 4.6 million in 2018G to SAR 3.2 million in 2019G. This was
primarily due to an increase in the Zakat base for AOEC. The Zakat provision further declined by 70.3% in 2020G, from SAR 3.2 million
to SAR 1.0 million in 2020G. This was primarily due to the net losses recorded by the AOEC during the period.

6.5.6 Income Statement — Abdullah Al Othaim Fashion Co.

The following table presents AOFC's income statement for the Financial Years ended December 31, 2018G, 2019G, and 2020G.

Table No. (6.57): Income Statement

FY Ended December 31 CAGR

SAR Million 18G 2019G 2020G December Decembe 2018G-2020G
Audited | Audited | Audited 2019G 2020G

Sales 146.5 186.8 121.4 27.5% (35.0%) (8.9%)

Cost of sales (83.1) (100.3) (65.9) 20.7% (34.3%) (10.9%)

Gross profit 63.4 86.5 55.5 36.5% (35.8%) (6.4%)

Selling and distribution expenses (71.9) (84.7) (66.5) 17.8% (21.4%) (3.8%)

General and administrative expenses (11.7) (11.2) (8.5) (4.7%) (23.7%) (14.7%)

Other revenue/expenses (8.4) 5.5 5.8 (165.3%) 5.1% N/A
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FY Ended December 31 CAGR

SAR Million 2019G 2020G December Decem 2018G-2020G
Audlted Audited | Audited 2019G ZOZOG

Loss from operations (28.6) (13.8) (86.3%) 253.3% (30.5%)
Finance costs (0.5) (6.4) (3.0) 1,190.7% (53.6%) 144.7%
Loss before Zakat (29.1) (10.3) (16.8) (64.5%) 62.7% (24.0%)
Zakat (0.4) (0.1) 0.3 (78.1%) (370.4%) N/A
Net loss for the year (29.5) (10.4) (16.5) (64.7%) 58.8% (25.2%)
Net income margin (%) (20.2%) (5.6%) (13.6%) (72.4%) 144.3% (17.8%)

Other comprehensive income (loss)

Re-measurement gain (loss) on employee
defined benefit liabilities

Total comprehensive loss for the year (29.4) (11.0) (15.7) (62.6%) 43.0% (26.9%)
Source: The audited financial statements for Abdullah Al Othaim Fashion Co. for the Financial Years ended December 31, 2019G and 2020G

0.2 (0.6) 0.8 (443.2%) (242.7%) 121.3%

Revenue is mainly generated by AOFC through the management of various international brands across the Kingdom. Revenues increased
by 27.5%, from SAR 146.5 million in 2018G to SAR 186.8 million in 2019G, primarily due to the increase in the number of transactions
from 1.1 million in 2018G to 1.5 million in 2019G. The increase in revenues resulting from the increase in the number of transactions
was offset in part by a decrease in the average ticket size per transaction from SAR 133.0 per transaction in 2018G to SAR 127.9 per
transaction in 2019G, primarily due to a decrease in the average ticket size of one of the Parfois brands as a result of the decrease in sales
volume in the last quarter of 2019G due to the late arrival of stocks. Revenue decreased by 35.0